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RED LETTER DAY IN RADIC 


‘NOLOGY DEPT! 


Watch for the opening of 


WLEE 


IN THE CITY OF RICHMOND 
IN THE STATE OF VIRGINIA 


Tom Tinsley, President 


BEST “TIME” GOES FIRST—WRITE! 













of Dinnerbell Ringing 


ANOTHER WLS OLD FRIEND TO MIDWEST AMERICA 


O Midwest Millions, 12 noon is not just dinner time — 

it’s Dinnerbell Time, as well. For many, this WLS 
listening habit began 21 years ago, when Dinnerbell took the 
air, April 28, 1924. 


An institution at State Fairs in Indiana, Michigan, Wiscon- 


sin, Illinois, Dinnerbell Time makes almost as many personal 


appearances as the WLS National Barn Dance. With Director 
Arthur C. Page, Dinnerbell had much to do with winning 
for WLS this year’s $500 Gold Medal award of the National 






890 KILOCYCLES 
50,000 WATTS 
AMERICAN AFFILIATE 


REPRESENTED BY 
JOHN BLAaiR & COMPANY 








Typical of WLS Dinnerbell Time is this picture: three pairs of newlyweds, visiting the pro- 
gram from Kenosha, Wisconsin; Goshen, Indiana; and Rio, I\linois. Newlyweds of Midwest 
America are daily visitors to Arthur C. Page (third from left) and his big Dinnerbells. 










CHICAGO 7 


Dinnerbell Time has been prominent in all wa 
activities; here is a recent Monday broadegs 
from Chicago's Treasury Center. Left to right, 
Art Page; Gene Oxley, Cox'n, U.S. Coast Guard 
Ken Carpenter, chief of radio war bond sale 
for the War Finance Committee. Dinnerbel 
Time was broadcast from Chicago's Treasy 
Center every Monday during the 7th War Loan 






















Board of Fire Underwriters for outstanding public service | 
fire prevention. 


Volumes more could be said; space permits only this. WL 





Dinnerbell Time enters Midwest American homes as an O 
Friend. Dinnerbell, WLS National Barn Dance, Little Bro 

Church, WLS Feature Foods—they’re all Old Friends to o 
million-letter-a-year audience. To you, this means an adve 
tising medium with the long-established confidence of i 
whole audience; a confidence that brings active response t 


your message. WLS GETS RESULTS! 
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Buraivce D. Butter 


President 


GLENN SNYDER 






Manager 








MANAGEMENT AFFILIATED WITH KOY, PHOENIX, AND THE ARIZONA NETWORK, KOY PHOENIX * KTUC TUCSON * KSUN BISBEE-LOWELL-DOUGLAS 
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WOULD KEEP RADIO SETS 





Through the years, the great 


national networks have brought 
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With care, the seven Twin City stations 


newspaper brings proof, through a state-wide survey, that the people 


of Minnesota appreciate their radios!—even to the exclusion of telephones! 
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AMERICAN BROADCASTING COMPANY 


SERVING NEARLY 2,000,000 
MINNESOTANS WHO DE- 
MAND, DESERVE AND GET 
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DON’T EXPECT Aviation Corp., which is pur- 
chasing Crosley-WLW (see lead story this 
issue), to stop with its acquisition of Cincinnati 
station and WINS New York, contracted for 
sale to Crosley. Victor Emanuel, enterprising 
tycoon of multi-million dollar concern, may 
have other radio plans, even extending to net- 
work proportions. One of his -close advisers, 
well-known in radio, is dapper ex-Mississippian 
George Allen, who also is a top White House 
adviser. 


HERE’S THE politico-scuttlebutt on the Wills- 
for-Case swap on the FCC, for what it’s worth: 
Democratic Chairman Bob Hannegan wanted 
an ex-Missouri Congressman named.to the FCC 
post filled recently by Charles Denny, who had 
the unqualified support of FCC Chairman Paul 
Porter. Despite their known personal and pro- 
fessional friendship, Chairman Bob wanted to 
teach Chairman Paul and all and sundry a 
patronage lesson. Chairman Paul supported 
Gov. Case’s reappointment. Besides, astute 
Chairman Bob figured perhaps he could show 
Republican disunity by getting a change, since 
Gov. Case had ranking Republican support, 
while Gov. Wills had only Sen. Austin from his 
state. So far it has worked, with Gov. Case the 
unhappy victim of power politics. But reper- 
cussions may come on Wills confirmation, 
though there is little doubt about ultimate cor- 
firmation. 


WHEN FORMER Assistant President James F. 
Byrnes assumes the State Secretaryship (and 
it’s no longer idle rumor), radio will con- 
tribute a top-flight broadcaster to international 
diplomacy. Walter J. Brown, manager and part 
owner of WSPA Spartanburg, for years has 
been Justice Byrnes’ right-hand bower. Mr. 
Brown, a reformed ace Washington corre- 
spondent, will return to the Capital as top as- 
sistant to the new Cabinet member. He was at 
Justice Byrnes’ elbow during his tenure as “As- 
sistant President” under FDR, and had head- 
quarters in the East Wing of the White House. 





WONDER WHAT will happen to those elab- 
orate radio studios and facilities in new In- 
terior Dept. building when Honest Harold [ckes 
is turned to grass? Secretary Ickes always had 
a suppressed ambition to run a Governmert 
network and once was sold on a super-power 
chain owned by Uncle Sam, plan for which had 
germinated in old Office of Education. Studio 
layout, it was thought then, was designed for 
that ambitious but frustrated project. FDR 
wouldn’t stand for it. But Hairbreadth Harry 
must have had hopes. 


DON’T PUT your money on James Lawrence 
Fly, erstwhile FCC chairman, to win the NAB 
presidency handicap. He has had conversations 
with T. A. M. Craven, NAB presidential com- 
mittee chairman, but Comdr. Craven is talking 
to lots of people these days 


WHEN MILTON 5S. EISENHOWER, kid 
brother of Gen. Ike, returns to Dept. of Agri- 


(Continued on page 78) 
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ROADCASTING. at deadline — 


Uys Comin g 


June 26-28: National Retail Dry Goods Assn. 
Postwar Conference, Hotel Pennsylvania, 
New York. 


June 26: Joint meeting boards of Canadian 
Assn. of Broadcasters and Bureau of Broad- 
cast Measurement, Toronto. 


June 27: Radio Industry Advisory Committee 
meeting with War Production Board, Wash- 
ington, on reconversion and cutbacks. 

June 27: NAB presidential selection commit- 
tee, headed by T. A. M. Craven, meets in 
Washington. 


Bulletins 


NEVILLE MILLER, former president of the 
NAB, has joined Office of the Army-Navy 
Liquidation Commission as special assistant to 
the commissioner for surplus disposal activi- 
ties of the armed forces in the Mediterranean 
theater, African-Middle East theater, Persian 
Gulf Command and India-Burma theater. He 
recently returned from a year as senior deputy 
chief, Balkan Mission, UNRRA with head- 
quarters at Cairo. 

GEORGE S. MAY Co., business engineering 
firm, Chicago, will sponsor the final rounds of 
play of the $60,000 All-American Golf Tourna- 
ment at Chicago’s Tam O’ Shanter Country 
Club over the full NBC network, 5:30-6 p.m. 
(CWT), July 29. Bill Stern, NBC sports di- 
rector, will be at mike. Agency is Jim Duffy 
Co., Chicago. Company is also trying to clear 
time on WMAQ Chicago for local broadcast 
July 28. 

FCC HEARING in proposed transfer of WINS 
New York by Hearst Radio to Crosley Corp., 
originally set for June 27, was continued 30 
days late Friday in view of pending sale of 
Crosley interests to Aviation Corp. (See page 
15). 


FCC MAY ANNOUNCE 
FM ALLOCATION THIS WEEK 


FUTURE home of FM in spectrum likely will 
be announced this week by FCC. Oral argu- 
ment opened Friday on three proposed alter- 
natives. 

Argument adjourned at noon Friday for 
funeral of Judge E. O. Sykes and was to con- 
tinue Saturday. Since only three industry rep- 
resentatives had testified Friday, it appeared 
hearings might extend into this week. 

After argument FCC will decide on one of 
three allocations for 44-108 me band, then 
submit findings to Interdepartment Radio Ad- 
visory Committee for concurrence. 

Emphasizing FM is foremost in its mind, 
Commission indicated it is still thinking of FM 
in the 84-102 me band (third alternative). The 
first would place FM at 50-68 me, the second 
at 68-86 me. 

With Commissioner Norman S. Case, who 
retires Saturday, presiding at Chairman Paul 

(Continued on page 78) 
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Business Briefly 


GROVE DISCS ® Grove Labs., St. 
(Chill Tonic and B complex vitamins) started 
sponsorship June 18 of Western Serenade 
thrice-weekly on Keystone Broadcasting Sys. 
tem. Program had been running’as sustainer, 
Contract, 13 weeks, placed by Russel M. Seeds 
Co., Chicago. 


Louis 


SERUTAN-NUTREX SHIFT ® Jack Berch, 
“Cheerful Singin’ Man”, replaces Victor Lind- 
lahr on eight transcribed programs sponsored 
by Serutan and Nutrex Cos., Jersey City, with 
Lindlah to go on a network for Serutan in 
the fall. Berch will be heard in summer on 
WGN WLW KRLD WJR WOR WPRO KXOK 
KHQ, in quarter-hour, five-weekly programs, 
If he goes over, the singer will be sponsored 
by Serutan-Nutrex on a network next fall, ac. 
cording to Grant Adv., New York. 


TO USE 60 ®@ Raisin Bran, New York, will 
start announcemert campaign July 2 for 18 
weeks on about 60 stations. Agency, Benton 
& Bowles, New York. 


DRUG TEST ® Supremacy Drugs, New Yori, 
starts test campaign June 25 for 13 weeks on 
a participation show four-weekly on WHAM 
Rochester. Agency, Grey Adv., New York. 


BREWERY BREAKS ® Blackhawk Brewing 
Co., Davenport, [a., July 2 starts sponsorship 
of seven chainbreaks weekly for LL weeks on 
WHBF KXEL KDTH KBUR KBIZ KRO§ 
KFJB KVFD. Agency, H. W. Kastor & Sons, 


~ 
Chicago. 


FARM ANNOUNCEMENTS ® Standard Oil 
of Indiana on July 30 will begin sponsorship 
of one-minute farm announcements on approxi- 
mately 75 stations. Contracts for 13 weeks were 
placed by McCann-Erickson, Chicago. 


AIRCRAFT INDUSTRY PONDERS 
MILLION DOLLAR RADIO SERIES 


AIRCRAFT industry has named committee to 
study plan to spend $1,000,000 a year on joint 
network program for institutional advertising 
starting next fall. Agencies which have sul 
mitted programs to the committee are Dancer- 
Fitzgerald-Sample, N. Y.; Essig Co., Los An- 
geles; Grant Adv., N. Y.; Ruthrauff & Ryan, 
N. Y.; Mildred Fenton Co., N. ¥. Three net- 
works—CBS, American and NBC also sub 
mitted programs. Committee for aircraft u- 
dustry—A. M. Rochlen, Douglas Aircraft Co, 
chairman; J. W. Sweetser, Curtis-Wright 
Corp., and William L. Wilson, Kellett Aijr- 
craft Corp.—will report to the industry next 
week. 


BIG BOND SALE 


RECORD Bond sale for admission to a broad 
cast was claimed when more than 500 New 
Yorkers bought $10,000 bonds as tickets to 
Romance, Rhythm and Ripley for a total of 
over 6 million dollars. Program is broadcast 
on CBS, sponsored by Bourgeois Ine. and placed 
by Foote, Cone & Belding. 
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WILDROOT COMPANY 


One 30-minute Class “‘A”’ pro- 
gram weekly of KOIL produced 
“Krime Klan" . . . Now in Second 
year. (Also on KFOR, Lincoln, 
Nebraska) 


B. B. D. & O., Buffalo, N. Y. 


GLENN L. MARTIN 
NEBRASKA Co. 


One 30-minute Class “A” pro- 
gram weekly of KOIL produced 


“INSIDE STORY OF B-29”. 


Represented by Edward Petry Co., Inc. 


GORDON GRAY, 
General Manager 
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WAAT delivers 

more listeners per dollar 

in America’s 4 Largest Market 

than any other station- 


including all 50,000 watters! 









b, . 

F, *See Latest Surveys! Check Availabilities! | 
| 
National Representatives: Radio Advertising Co. 
| | 
| | 
| \ | | 
| T BUYERS | 
| HSe | 

\ 


Do you realize this market contains over 3% million people; more than these 14 
cities combined: — Kansas City, Indianapolis, Rochester, Denver, Atlanta, . Dallas, 
Toledo, Omaha, Syracuse, Richmond, Hartford, Des Moines, Spokane, Fort Wayne. 


“DOLLAR FOR DOLLAR NEW JERSEY’S BEST RADIO BUY” 
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Shes a constellation! 


He acts... he sings... he writes... he sells! 

That’s why Phil Cook has maintained his enviable fixed position 
up there in the entertainment firmament for 20 years. 

When Phil made his radio debut in 1925, he was a unique per- 
sonality. From the very outset of his career, “The Man of a Thousand 
Voices” cast his programs with vivid, folksy characters. They became 
popular overnight—they’ve remained popular ever since. Phil’s 
inexhaustible repertoire of topical songs, his down-to-earth humor, 
and his all-round showmanship, have sprouted plenty of imitators, 
but no equal, no superior. 

He is—and always has been—the best one-man show in town! 

Ask anyone from 6 to 60*: “Who is “The Man of a Thousand 
Voices?” They know the answer: “Phil Cook”. 

Ask advertisers if Cook can sell goods; they know the answer. 
Or, save time and just glance at his record: He hasn't had an 
unsponsored year since 1925! An artist of Cook’s calibre is a “proven 
product” for listeners and sponsors. 


If you're interested in an advertising buy with almost automatic 





results, call us or Radio Sales for details on the participating oppor- 


tunity now available on Phil’s show. ~ 








And if you're interested in sampling Phil’s inimitable brand of 


entertainment, dial WABC any weekday 





morning from 8:15 to 8:30. There’s one 


day zt least you'll start off with a smile! \' A 





* Tigure of speech. We do not discriminate against 
infants and octogenarians. WABC loves everybody! 





Represented by Radio Sales, the SPOT Broadcasting Division of CBS 








700 


consecutive 
15-minute 
shows on 


wwpc 





Up until two years ago, 
Kent Jewelers had never used 
radio. 

We took them an idea. It 
was labeled ‘“‘Romantic Ren- 
dezvous,”” a simple little 15- 
minute, nightly program with 
an inquiry hook. 

Two years have gone by. 
And the Kent show is still’on 
the WWDC air. 

Here’s another proof that 
as WWDC produces sales for 
retailers in Washington, D.C. 

. it can produce for you. 


WWDC 


the big sales result 
station in Washington, D. C. 


Represented nationally by 
WEED & COMPANY 
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Feature of the Week 


By BILL HILLMAN 


(MBS Washington Commentator, Se- 
lected to Represent All Networks on 
Pool basis covering Truman trip.) 


AMERICAN radio owes a debt to 
Charlie Ross, President Truman’s 
Press Secretary. The first few days 
of the President’s first trip from 
Washington have revealed not only 
the White House’s recognition of 
the indispensable role of radio in the 
modern news setup but has con- 
vinced me that greater and even 
more important facilities will even- 
tually be made available to radio 
for the essential news coverage of 
the President. 

Working for the present under 
recognizable limitations Charlie 
Ross will, I am sure, move to widen 
the participation of the radio net- 
works in all news arrangements 
concerning the President’s activi- 
ties or movements. 

As representative of the net- 
works on this historic trip to the 
Pacific Coast I found all facilities, 
and all conferences, on or off the 
record, open to me on equal terms 


with the press representatives. 

Not only was there no distinc- 
tion made between radio and the 
press in contacts with the Presi- 
dent or with Charlie Ross but no 
arrangements were made for news 
coverage which weren’t discussed 
or worked out—when consultation 
was necessary with the news men 
—with full and simultaneous par- 
ticipation of radio as well as press. 

The White House goes to extra- 
ordinary lengths to cooperate with 
newsmen to keep the public in- 
formed about the President. When 
he travels, no detail of transporta- 
tion or hotel accommodations is too 
small for the secret service to han- 
dle to help reporters in the Presi- 
dent’s party. I’m surprised that 
the press—so prolific in reporting 
its activities and achievements— 
has written little about the re- 
reporters assigned to travel with 
the President. 

Certainly, to this veteran cor- 
respondent, this trip with Presi- 
dent Truman as representative of 
American radio, is an unforgetta- 
ble event. 


Sellers of Sales 


ITTLE if any grass was 
' growing under feet of Henry 

(Hank) Allen between thg 

time he “walked out” of the 
U. of Minnesota and when he 
joined BBDO Los Angeles to be- 
come agency radio director and 
time buyer. 

Born in Minneapolis on Jan. 2, 
1918, Hank was educated in that 
city’s schools. He became impatient 
with his university journalism 
major, however, and cast a specu- 
lative eye on the the- 
ater. Trading Cali- 
fornia climate for 
Minnesota, he put in 
an intensive three 
years at Pasadena 
(Cal.) Playhouse. 
Graduation in spring 
of 1940 found him 
experienced in set- 
building, stage man- 
aging, costuming, 
acting and _ direct- 
ing. Returning to 
Minnesota, he 
worked as announcer 
on WMIN St. Paul, 
KYSM Mankota, 
and WLOL Minne- 
apolis for the next 
two and a half years. 
At the outbreak of 
war, Hank offered his services as 
a civilian ground school instructor 
—he had been a_ barnstorming 
pilot at 17—and was assigned to 
the Army Air Corps at Denton, 
Texas. Hank also sidelined as 
newscaster at KDNT Denton. In 
spring of 1943—one year later—he 
again hied back to the home stamp- 
ing grounds joining KSTP St. Paul 
for assorted chores which included 


HANK and 


announcing and production as well 
as handling his own telephone quiz 
program. This he supplemented with 
Civil Air Patrol activities, becom- 
ing wing staff captain. It was on 
June 30, 1944 that he joined BBDO 
Los Angeles as copy writer and 
late in that same year was ap- 
pointed radio director 
buyer. 

In that post Hank currently buys 
time for such accounts as Lyon 
Van & Storage Co., West Coast 

moving and stor- 
age firm; Western 
Auto Supply Co., 
and Golden State 
Co. in the local and 
Southern California 
area. He also super- 
vises Dubonnet 
Wine radio account 
in San Francisco 
and Los. Angeles. 
Most recently he 
was appointed agen- 
cy executive on the 
Blue Pacific Net- 
work and KECA 
Los Angeles ac- 
counts. 
His extra-curricu- 
lar activities, past 
present read 
like an Orson Welles 
production. They include train- 
ing horses, flying as a_ barn- 
storming pilot, power boating and 
golf. At present a bachelor living 
in a Hollywood apartment, Hank 
is to be married to a girl from 
Georgia on Oct. 29, 1945. She is 
Lieut. (j.g.) Leila G. Leverette, 
officer in charge of Coast Guard 
women for the 9th Naval Dis- 
trict. 


and time 


Wilmington 
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Above: Stage of NBC’s studio 8-H. This is one of several studios provided with polycylindrical sound dif. 
fusers in order to obtain improved high-frequency response. All of these studios use RCA 44-BX Microphones 
77-B Microphones (suspended from ceiling). 


(on stage), and R 


Below: Control booth of NBC’s studio 6-A — another Radio City studio in which many WEAF-FM 
programs originate. The equipment in this booth is an RCA custom-built control console. Similar 
RCA consoles are used in all NBC studios, whether for AM or FM. 
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WEAF-FM, the New York FM station of the National 
Broadcasting Company, uses RCA equipment “from 
microphone to antenna.” WEAF-FM programs origi- 

nate in the network’s Radio City studios, where RCA 
44-BX and 77-B Microphones are used exclusively. They 
pass through studio control booths equipped with RCA 
custom-built control consoles, through the big network con- 
trol panel in the master control room, and through the 
equipment room with its rows of rack-mounted: RCA ampli- 
fiers. From the studios, WEAF-FM programs are fed by 
special high-quality telephone lines to the transmitter room 
at the Empire State Building. Here, not only the transmitter, 
but also the audio amplifiers, and the monitoring and test 
equipment, as well, are standard RCA units. The antenna 
(highest point in New York) is a specially designed system 
consisting of four dipoles arranged in a circle. This antenna 
_was developed by RCA engineers in 1939. After the war, it 


» 


- Fguipment 
om Microphone to Antenna 


will be replaced by a new multiple-layer type. 

That the equipment of WEAF-FM should be all-RCA is, 
of course, not surprising — for the National Broadcasting 
Company uses RCA-built equipment in all of its many 
broadcasting activities — AM, FM, and television. NBC 
engineers work with RCA engineers in the development of 
much of this equipment—field-test the models—and other- 
wise make available their unequaled operating experience. 
As a result, RCA broadcasting equipment is always up to 
date; incorporates the features operating engineers want; 
and, most important of all, is always ‘‘top quality.” 

Operators of both AM and FM stations — and station 
applicants — can make reservations right now for early 
delivery of RCA postwar broadcast equipment. For informa- 
tion on our Broadcast Equipment Priority Plan, write Broad- 
cast Equipment Section, Radio Corporation of America, 
Camden, N. J. 


BUY WAR BONDS 





2%) RADIO CORPORATION OF AMERICA 


RCA VICTOR DIVISION - CAMDEN, N. J. 
In Canada, RCA VICTOR COMPANY LIMITED, Montreal 


Below: The RCA FM-10-A Transmitter of WEAF-FM. NBC was the first network to start 
FM broadcasting in New York City. The installation shown here is in the Empire State Build- 
ing. Presently operating at reduced power, it will operate on full power as soon as wartime 


restrictions are lifted. 
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Transaction Sets 
New Record For 
Industry 


By SOL TAISHOFF 
RADIO’S BIGGEST transaction— 
sale of control of the $22,000,000 
Crosley Corp., which owns WLW 
Cincinnati, to Aviation Corp. of 
New York—awaits the approval of 
the FCC with the filing of formal 
transfer applications last week. 
The sales contract carries a dead- 
line of July 16. 

Consummation of the contract, 
whereby Powel Crosley Jr. and his 
family would sell 64% of the Cros- 
ley Corp. stock for $39 per share, 
or an aggregate of roughly $13,- 





Other Radio Suggestions: 
CBS Buys KQW San Francisco 
(Page 16). 
Don Lee Buys Pacific Northwest 
Network (Page 71). 





625,000, was announced last Tues- 
day. Transfer applications were 
filed with the FCC the following 
day. First word of the negotiations 
which resulted in the transaction 
was published in BROADCASTING 
June 11, followed on June 18 with 
detailed summary which now has 
been confirmed. 


Cash Sale 


Transaction for acquiring the 
stock of Mr. Crosley and his family 
is on a cash basis, with a similar 
offer made to minority stockhold- 
ers, which would bring the total 
};commitment up to $22,000,000. Ex- 








Irving Brown Babcock, 58, 
president, Aviation Corp.; 
chairman board, Consoli- 
dated Vultee Aircraft; 
member, WPB; home, 
Bloomfield Hills, Mich. 


Victor Emanuel, 47, chair- 
man of the board, Aviation 
Corp.; 
poration executive, mem- 
ber N. Y. Stock Exchange; 
home, New York City. 


cluded from the sale was the 
Crosley Automobile Division, which 
represented less than 3% of the 
company’s assets, or approximately 
a quarter-million dollars. Mr. Cros- 
ley had announced his intention of 
forming a new company to manu- 
facture Crosley midget cars and to 
offer stockholders of the Crosley 
Corp. an opportunity to procure a 
pro rata interest in the automo- 
tive concern. Other Crosley activi- 
ties in fields removed from radio 
broadcasting or radio receiving 
set, refrigerator and household ap- 
pliance manufacturing likewise 
were excluded from the sales com- 
mitment. 


No Segregation 

While there was no segregation 
either in the applications filed with 
the FCC or in the sales contract of 
the evaluation placed upon WLW 
or WINS New York, the latter of 
which Crosley Corp. has contracted 
to buy for $1,700,000, plus $400,- 
000 in station time, it nevertheless 
was thought that the sale is the 
largest in radio annals. FCC ap- 
proval must be forthcoming by July 
16 to effectuate the transfer. Since 
the transaction involves stock of 
the Crosley Corp. as a whole, which 
will be maintained as a separate 
operation, it was felt FCC approval 
would be forthcoming, barring un- 
foreseeable complications. 

The prerequisites of legal, tech- 
nical and financial qualification of 
Aveo as the new controlling licen- 
see appear to qualify that company 
for station ownership, all other 
things being equal. Moreover, the 
fact that Aveo, through its far- 


Powel 


industrialist, cor- 


TWA; 
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Crosley Jr., 
president, Crosley Corp.; 
organized Automobile Ac- 
cessories Corp.; 
Radio Corp., 1921; director 
home, 


flung subsidiaries, has devoted its 
entire capacity to the war effort, 
with more than $1,200,000,000 in 
business last year, would augur for 
virtually automatic sanction under 
existing regulations and standards, 
it was thought. Avco, among other 
holdings, owns 59.3% of New York 
Shipbuilding, nearly 30% of Con- 
solidated Vultee, about 25% of 
American Airlines, and more than 
9% of Pan American Airways 
[BROADCASTING, June 18]. 

The previous record radio trans- 
action to come before the FCC in- 
volved the sale of more than two 
years ago of the Blue Network Co. 
(now American Broadcasting Co.) 
by RCA-NBC to Edward J. Noble 
for $8,000,000 cash. WLW, preemi- 
nent independently owned station 
in the country from the standpoint 
of dollar volume (it did about 
$4,200,000 last year), reasonably 
could be appraised at $8,000,000, 
according to expert opinion. With 
a figure of $2,100,000 as the con- 
tracted price for Crosley acquisi- 
tion of WINS, the figure for the 
licensed broadcasting properties 
would probably eclipse $10,000,000, 
it was thought. Also transferred, 
of course, is WLWO, Crosley inter- 
ternational broadcast outlet and 
subsidiary station licenses, as well 
as FM and television construction 
permits and applications in process 
for the Crosley organization. 


Shouse Continues 


Announcement of the deal was 
made simultaneously last Tuesday 
by Mr. Crosley and by Victor 
Emanuel, chairman, and Irving B. 
Babcock, president of Avco. The 


58, 
president, 


Crosley 


Cincinnati. home, Cincinnati. 


James D. Shouse, 41, vice- 
Crosley Corp. 
for broadcasting; former 
general manager, KMOX 
St. Louis; director, NAB; 


FCC Asked to Approve Crosley-W LW Sale 


contract was signed Monday eve- 
ning in Cincinnati, the date on 
which the option for purchase 
would have expired. Present Cros- 
ley broadcasting and manufactur- 
ing organization will be continued. 
James D. Shouse, vice-president of 
Crosley in charge of broadcasting, 
continues in that capacity and also 
remains a member of the new board 
of directors. R. C. Cosgrove, vice- 
president and manager of manu- 
facturing, likewise retains his stat- 
us as an officer and board member. 
Mr. Crosley relinquishes his post 
as president and treasurer, but re- 
mains as a director of Crosley and 
presumably will become a director 
of Aveo. Lewis Crosley, brother of 
Powel, is retained as a vice-presi- 
dent of Crosley Corp. but will not 
sit on the board. 


Also Retained 


Also retained as officers of the 
Crosley Corp. are Robert E. Dun- 
ville, vice-president and general 
sales manager of the broadcasting 
division; Louis M. Clement, vice- 
president in charge of research 
and development, and Frank A. 
Shotters, vice-president in charge 
of manufacturing, working under 
Vice-President and General Man- 
ager Cosgrove. 

Mr. Emanuel, dynamic force be- 
hind the development of Avco, the 
giant aviation and home appliance 
firm, will be a director of Crosley, 
according to the FCC application. 
President and directing head will 
be Mr. Babcock, former Detroit 
automotive official. William F. 


(Continued on page 74) 





Raymond S. Pruitt, 57, 
vice-president, secretary, 
general counsel, Aviation 
Corp.; secretary, director, 
American Shipbuilding 
Corp.; home, Chicago. 
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CBS Paying Bruntons $950,000 for KQW 


GREEMENT was _ reached 
A last week for sale of KQW 

San Francisco by the Brun- 

ton brothers to CBS for 
$950,000 cash. Application seeking 
FCC approval will be filed in Wash- 
ington this week. 

Following completion of the ne- 
gotiations, which resulted from the 
desire of the three Brunton broth- 
ers to dispose of the station, the 
FCC was apprised of the transac- 
tion by Herbert V. Akerberg, CBS 
vice-president in charge of station 
relations, and was told that neces- 
sary transfer forms would be filed 
this week. 

It is understood that the Brun- 
ton brothers want to retire from 
the broadcasting field in two in- 
stances for health reasons. Ralph 
R., Sherwood and Mott Q. are 
actively identified with the busi- 
ness, with C. L. McCarthy the vice- 
president and general manager. 
Mr. McCarthy owns 9% of the sta- 
tion, with the balance held in equal 


Necessary Transfer Application Forms 


Will be Filed Within the Week 


one-third shares by the Bruntons. 

KQW, operating on 740 ke with 
5,000 w, is an applicant for 50,000 
w on the frequency. KSFO San 
Francisco, former CBS. affiliate, 
also is an applicant for the facility 
with 50,000 w, but both applica- 
tions .last January were denied 
without prejudice to their recon- 
sideration when wartime freezes 
are lifted. 


CBS wants its own key station 
in San Francisco, because of the 
competitive situation, according to 
information given the FCC. NBC 
owns and operates KPO, 50,000 w 
outlet, while American owns KGO, 
duplicate clear in that city. 
Mutual, through its contractual ar- 
rangement with Don Lee, uses 
KFRC as its San Francisco key. 

Acquisition of KQW by CBS 
would retain at eight the number 


of owned and operated stations of 
the network. That anticipates FCC 
approval of the sale by CBS to the 
Jefferson Standard Life Insurance 
Co. of WBT Charlotte for $1,505,- 
000, which transaction now is pend- 
ing before the Comission. This saic 
was virtually directed by the FCC 
because of the Charlotte competi- 
tive situation and the dominance 
of WBT in that market. 

Moreover, CBS maintains a size- 
able commercial and news staff in 
San Francisco because of its im- 
portance as a West Coast business 
center. Studios occupied by KQW 
are owned by CBS. In switching 
to KQW affiliation several years 
ago, CBS had proposed to acquire 
38% of the station, with the Brun- 
tons holding control and actually 
handling operation. The FCC, how- 
ever, frowned upon such an ar- 


rangement and it was dropped, 
Since then KQW has leased the 
CBS studios, built at a cost of ap. 
proximately $135,000 in 1938. 

KQW, as a local outlet in San 
Jose, was purchased from Fred J, 
Hart 10 years ago. The Bruntons 
last year sold KJBS San Francisco, 
limited time regional, for $200,000, 
plus $50,000 in adjusted payments, 
tu a syndicate including William B, 
Dolph, executive vice-president of 
WMT Waterloo; Herbert L. Pet- 
tey, director of WHN New York; 
former Sen. Worth Clark, of Idahe, 
and others. 

CBS, aside from WBT, now owns 
and operates WABC New York, 
WCCO Minneapolis, WBBM Chica- 
go, KMOX St. Louis, WEEI Bos- 
ton, KNX Hollywood and WTOP 
Washington. Applications for both 
FM and television stations are 
pending in practically all of these 
markets, as well as in San Fran- 
cisco. 





Radio Pays Mighty Tribute to Eisenhower 


By J. FRANK BEATTY 


RADIO paid tribute to a great 
American last week when Gen. Ike 
Eisenhower returned to receive the 
acclaim of the nation. 

And Gen. Eisenhower, in turn, 
pointed to commercial broadcasting 
as a symbol of America and free- 
dom. 

The Supreme Commander was 
honored in a series of celebrations 
that ranged from Washington, New 
York and West Point to Kansas 
City and Abilene, Kan. 

Accompanying him as far as 
West Point was his naval aide, 
Capt. Harry C. Butcher, former 
CBS Washington vice-president. 
Through the fast-moving schedule 
prepared for the official party Capt. 
Butcher kept in the background. 
Through the entire campaign and 
the pre-invasion planning, he has 
been constantly at the side of Gen. 
Eisenhower. “This is Ike’s party,” 
he said as efforts were made to 
bring him into the limelight. 


Washington Reception 


Washington’s reception to the re- 
turning heroes was simple but en- 
thusiastic. The New York and Kan- 
sas City celebrations, however, 
were the wildest that veteran an- 
nouncers could recall. 

Frem the arrival at Washington 
shortly after 11 Monday morning 
to the departure for New York 
Tuesday morning, networks kept 
the nation and the world informed. 

Gen. Eisenhower paid his tribute 
to the American system of broad- 
casting at a civic luncheon ten- 
dered him at the Statler Hotel. 
Speaking on behalf of himself and 
American soldiers, he summed up 
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his emotions in these words: 

“For a long time these soldiers 
of mine, and I have been over in 
France, where we don’t understand 
the language, and in Germany, 
where not only we don’t understand 
the language, but where faces are 
sullen and eyes hostile. Getting 
home, then, means seeing friendly 
faces and welcome, it means hear- 
ing language that rings sweetly in 
our ears, it means commercials on 
the radio. All in all, it means 
America.” 

Capt. Butcher, riding in No. 2 
car in the brief Washington parade, 
had his eyes turned toward the 
Earle Bldg. as the motorcade 
moved down Pennsylvania Ave., 


and found his old office bedecked 
with flags with the CBS-WTOP 
staff waving from the windows. 
After Gen. Eisenhower was pre- 
sented with keys to the city 
by Commissioner John Russell 
Young, the Commissioner shouted, 
“Where’s Butcher?” All Washing- 
ton officialdom within hailing dis- 
tance joined in the greeting. 

At the airport, after greeting 
Mrs. Butcher and daughter Bever- 
ly, Capt. Butcher found himself 
facing Bob Trout’s roving mike. 
Introduced by Bob as “the man 
the Italian fleet surrendered to”, 
he said he had been listening to 
him on a radio in the plane and 
“got a big kick out of it’. 

















Drawn for BROADCASTING by Sid Hix 


“Hi, Mike. I’m Ike!” 


Gen. Eisenhower had at his side 
during the Monday afternoon news 
conference Capt. Butcher, Maj. 
Gen. Alexander D. Surles, chief, 
Bureau of Public Relations, who 
has been ill, and Col. Luther L. 
Hill, acting bureau chief. Referring 
to the effect of radio propaganda, 
Gen. Eisenhower said the Germans 
were led to believe the European 
attack would come in the heavily 
fortified Calais area. He told of 
the ingenuity used by the under- 
ground and prisoners in making up 
receiving sets from miscellaneous 
parts and bits of metal. 

Asked about his decorations, Gen. 
Eisenhower went through the list, 
then added: “Capt. Butcher re- 
minds me there are certain priv- 
ileges that go with Russian decora- 
tions, such as free train and sub- 
way rides and the right to com- 
mandeer taxis.” 

The general drew a laugh from 
the Washington news corps when 
he was asked if he had been wor- 
ried during the December battle of 
the bulge. “Not until I read the 
American newspapers three weeks 
later,” he said. 


New York Events 


In New York—while the city set 
itself a record in celebrations— 
networks and local stations tossed 
out regular schedules to give full 
coverage to the events. 

Tuesday morning at 10 a.m., 
when the General’s plane came in 
sight over LaGuardia Field, CBS, 
NBC and American started their 
day-long, running stories. WNYC, 
New York’s municipal station, cov- 
ered the entire June 19 schedule, 


(Continued on page 71) 
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Surplus War Property 
To Be Used For 
Construction 


A POSTWAR PATTERN of 800 
educational stations throughout the 
United States is envisioned by 
John W. Studebaker, U. S. Com- 
missioner of Education, as a result 
of a meeting held at the FCC under 
the co-sponsorship of educators, the 
Commission and the Surplus Prop- 
erty Board. 

At the three day meeting, June 
18-20, it was decided to utilize 
Government surplus radio and elec- 
tronic equipment to build the sta- 
tions. It was agreed that the Sur- 
plus Property Board, under its au- 
thority to make material available 
to non-commercial ventures at low 
cost, would earmark such radio and 
electronic equipment as it held in 
surplus on a “first offer” basis to 
educational institutions. The costs 
would be considerably lower than 
the material would be priced to 
commercial broadcasters, it was 
learned. 


Laboratory Study 


The meeting was called by Dr. 
Studebaker, at the request of SPB, 
according to a release by the 
Board dated June 21. Its chairman 
was Dr. R. R. Lowdermilk of the 
U. S. Office of Education. The 
meeting also considered the use of 
surplus radio and electronic equip- 
ment for laboratory study. 

Robert Battle, consultant, was 
made available to SPB by the Phil- 
co International Corp. for the 
parley. He is to advise on methods 
of rehabilitating and modifying 
equipment for broadcast use. 

The announcement by the SPB 
stated that an “integrated educa- 
tional network in each state is the 
eventual aim”. 

Dr. Studebaker will appoint a 
committee soon to explore the po- 
tential and existing surplus market 
in radio and electronic equipment. 
He said the discussion during the 
meeting, in which Commissioner 
Clifford J. Durr, Chief Engineer 
George P. Adair and Attorney Ed- 
ward Brecher of the FCC partici- 
pated, centered around disposal of 
surpluses, its distribution to edu- 
cational institutions and the alloca- 
tion of wavelengths by the FCC. 
Overall planning for the undertak- 
ing will be coordinated through the 
Office of Education, and Federal 
Security Agency under SPB. 

A non-commercial educational 
station, according to FCC regula- 
tions, is a nonprofit undertaking 
and cannot broadcast sponsored 
programs or paid announcements. 
Mr. Brecher said about 30 stations 
now are affiliated to, owned or op- 
erated by educational institutions. 
Of these, about eight are commer- 
cial, and operate under the same 
license granted other standard com- 
mercial stations. There are six FM 
educational stations operating, six 
under construction. 

Educational FM will be allocated 





20 channels adjacent to the com- 
mercial FM band when the FCC 
decides on the place of FM and tele- 
vision in the spectrum. 


Power of the proposed stations, 
according to Dr. Studebaker, prob- 
ably will be 250 to 750 w. He said 
the educators had no desire to com- 
pete with commercial broadcasting 
outlets. He believes that such a 
system would relieve standard 
broadcasters of the burden of car- 
rying many educational programs 


‘having limited audience appeal. Al- 


though the station alignment is 
not projected as either AM or FM, 
Dr. Studebaker believes outlets for 
educational institutions will be, for 
the most part, FM. 

Dr. Lowdermilk, who is a tech- 
nical specialist in radio education, 
has prepared a 14-page list of ra- 
dio items necessary to the enter- 
prise. A roster of engineers to serve 
as advisers has been proposed. 

Items sought include transmit- 
ters, receivers, turntables, phono- 
graphs, amplifiers and wire and 
film recorders. Doubtful item in 
the surplus reserve, it was said, is 
transmitters. Some components are 


800 Educational Stations Envisioned 


available in quantities, but suitable 
assemblies apparently are not, the 
Office of Education finds. 

Dr. Studebaker said the Office of 
Education would act in an advisory 
capacity to state educational radio 
systems and would not attempt any 
programming itself. It was noted 
at the Washington meeting that 18 
states now are planning State- 
coordinated radio educational set- 
ups. Eleven have serious intentions 
along this line. Four individual sta- 
tions with statewide coverage are 
interested in the surplus property 
project. 

Among those at the Washington con- 
ference were: Glenn Keehler, U. of Wis- 
consin; Carl Menzer, U. of Iowa and 
E. W. Ziebarth, U. of Minnesota, repre- 
senting university-owned stations. 
Prof. Paul R. Haeseler, Newark, N. J., 
for public schools; Clyde L. Farrar, 
Oklahoma A. & M. for State education 
departments; Prof. H. C. Dillingham, 
Texas A. & M.; Prof W. O. Leffell, U. 
of Tennessee; Prof. F. T Hall, Penn 
State; Prof. L. R. Quarles, U. of Vir- 
ginia; Prof. William H. Radford, Mass. 
Institute of Technology; Prof. True Mc- 
Lean, Cornell. 

Among speakers were Comimssioner 
Studebaker, Commissioner Durr, Hans 
Klagsbrunn, executive director, Office of 
Surplus Property, RFC; Dr. H. F. Alves, 
chief of school administration, Office 
of Education; Dr. Kenneth Howard, act- 
ing director of priorities, SPB. 





OPA Denies Making Program 
OfStandard Brands Subversive 


AMIDST assertions by OPA offi- 
cials that the case is a “witch 
hunt” and a political maneuver 
timed to coincide with House ac- 
tion on price control extension, the 
House Committee on Un-American 
Activities last Wednesday and 
Thursday held a hearing on charges 
against an OPA script writer of 
injecting Communist propaganda 
into the weekly program, Soldiers 
With Coupons. 

The writer, Tex Weiner, radio 
director of the OPA New York re- 
gional office, was defended by Price 
Administrator Chester Bowles who 
said he had “complete confidence” 
in the judgment of Daniel P. 
Woolley, regional director over Mr. 
Weiner, and did not think he would 
keep a “subversive” person. 

On Wednesday the committee, an 
offspring of the old Dies group, 
first tried to prove the programs 
were defaming the Irish, then tried 
to see “Communist Line” in alleg- 
ing the scripts questioned the 
honesty of American businessmen, 
OPA officials said. On Thursday 
Communism was seen in Mr. Wein- 
er’s use of “fascist” instead of the 
un-American committee preferred 
“inflationary”. Subversive “pauses 
and inflections” also were charged. 

Mr. Weiner, it was stated, re- 
fused to change the wording at the 
request of an OPA official clearing 
the script. Mr. Woolley declared 
he didn’t see any reason for firing 
a man on such grounds particu- 
larly since it was the first time he 
had made such a refusal. 

Soldiers With Coupons is paid 
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for by Standard Brands as a public 
service, D. B. Stetler, advertising 
director of the firm, said. OPA pre- 
pares scripts. 

The committee, however, on Wed- 
nesday was trying to establish a 
connection between OPA ani 
Standard Brands, OPA officials re- 
vealed, on the basis that Mr. Wein- 
er’s wife works for Standard 
Brands, Mr. Woolley was a former 
v-p of the firm and Mr. Bowles 
handled part of its advertising as 
an agency executive before the war. 

Changing tack again on Thurs- 
day, Rep. Edwin J. Hart (D-N. J.), 
chairman of the committee, said 
Standard Brands has no part in 
the hearing which is concerned 
solely with whether the broadcasts 
were of a subversive nature. 

Committee member Karl E. 
Mundt (R-S. D.) in the first day’s 
session called OPA’s approval of 
the arrangement with Standard 
Brands a “dangerous policy’, see- 
ing in it “tremendous danger that 
the broadcaster will slant informa- 
tion to commercialize a product.” 

The hearings were abruptly post- 
poned until this Wednesday al- 
though a proposal the day before 
by J. W. Robinson (D-Utah) to 
postpone the investigation until 
price contro] extension debates in 
Congress are over was defeated. 

OWI Director Elmer Davis is- 
sued a statement that the OWI 
checked the scripts “for factual ac- 
curacy and consistency with the 
Government’s war information pro- 
gram” but did not pass on the “dra- 
matic quality or content”. 





Johnstone Resigns 
Post at American 


Causes Reorganization of News, 
Special Events Departments 


G. W. (Johnny) JOHNSTONE has 
resigned as director of news and 
special features of American, ef- 
fective at the end 
of the San Fran- 
cisco Conference. 
Mr.Johnstone will 
continue to super- 
vise American’s 
coverage of 
UNCIO until its 
close. He resigned 
in a letter to 
Chester LaRoche, 
net vice-chairman 
dated June 15. 

Robert Kintner, American vice- 
president in charge of news opera- 
tions, also announced that the de- 
partment had been separated into 
two divisions, news and special 
events, reporting to Mr. Kintner. 

Thomas Velotta, who has been 
assistant to Mr. Johnstone, is pro- 
moted to director of special events. 
Richard Tobin, who joined the net- 
work last fall as editor of Headline 
Edition, becomes news director, 
continuing to edit the cooperative 
news program. John Madigan, who 
has been in charge of the New 
York newsroom, is promoted to 
national news editor, reporting to 
Mr. Tobin. 

After a career as newspaperman 
and musician, Mr. Johnstone joined 
WEAF in 1923. Since 1924 he 
has been assistant to the presi- 
dent of NBC, director of news and 
special events for WOR New York, 
director of radio for the Demo- 
cratic National Committee, and 
since 1942, director of news and 
special features for the American- 
Blue. 


Mr. Johnstone 





ARRIVAL OF 86TH 
SETS NEW PATTERN 


ON HAND to cover the return of 
the 86th—Blackhawk—Division as 
it landed in New York June 17 
were representatives of 21 stations 
invited by the War Dept. The 86th, 
as the first combat division to re- 
turn as a unit, set the pattern of 
redeployment. 

Broadcasters rode out on a cut- 
ter to meet the ships as they came 
into New York Harbor. The Signal 
Corps provided power outlets for 
wire, film and disc recorders, used 
on a pool basis. 

Loudspeakers set up at piers 84, 
86, and 90, where the ships docked, 
announced each man’s name and 
company as he came down the 
gangplank. Broadcasters could “fall 
in” with whatever company they 
chose, and go with the men to the 
post theaters where they were proc- 
essed, getting interviews en route. 

Monday men were segregated 
into local area groups to be sent to 
20 reception centers nearest their 
homes. Broadcasters were permit- 
ted on troop trains for the trip. 
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FCC Prepares for Processing 
2,000 Applicationsin Next Year 


WPB to Lift Controls on Components and Invoke 
Spot Authorization Program in July 
By JACK LEVY 


WITH the general trend in recon- 
version pointing to resumption of 
transmitter and receiver produc- 
tion earlier than was originally 
anticipated, the FCC is preparing 
to process a possible 2,000 appli- 
cations for FM, standard and tele- 
vision stations and expansions in 
the next fiscal year, it was learned 
last week. 

Within a month, it is expected, 
the Commission will send out 60- 
day notices to all applicants for 
FM stations to file new applica- 
tions in conformity with the new 
frequency allocations. An official of 
the engineering department esti- 
mated that there will be 1,000 FM 
applications for processing in the 
next year, an equal number of AM, 
including expansions or change in 
facilities, and at least 100 TV. 


More Personnel Needed 


To handle this load of work, he 
declared, the FCC will need four 
times its present broadcast person- 
nel and four times its present 
space. Efforts are now being made 
to obtain additional engineers and 
larger quarters. 


Although the Commission is 
without definite word from WPB 
as to when production restrictions 
on transmitters and receivers will 
be lifted, it is taking no chances on 
being caught short in the event of 
unexpected military cutbacks, with 
resultant stepping up of electronics 
reconversion, It is understood that 
another factor being considered is 
the probable availability to broad- 
casters of a limited number of new 
transmitters originally intended 
for service in the European war. 

Decision of the Commission to 
abandon its policy of May 17, 
which would have delayed alloca- 
tions on FM and television until 
fall, in favor of immediate action, 
was admittedly based on reconver- 
sion developments since the an- 
nouncement May 4 by WPB’s Ra- 
dio & Radar Division which indi- 
cated military requirements would 
preclude any appreciable civilian 
production for the balance of the 
year [BROADCASTING, May 7]. 


Changing Demands _ 


At that time, WPB planned to 
give three months notice to permit 
manufacturers to prepare for pro- 
duction of end equipment. It was 
expected that reductions in mili- 
tary orders would be known suf- 
ficiently in advance to give such 
notice. 

However, within the last six 
weeks it has become apparent that 
the projected requirements for the 
one-front war for the next six 
months, upon which WPB based its 
“reconversion proposal”, are sub- 
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ject to constant revision. Early in 
June, in announcing a- plan to au- 
thorize an increase in civilian re- 
ceiving tube output to 4,000,000 a 
month, the Division said it had no 
assurance this figure would be at- 
tained “because of the changing 
cemands of the military”. 


In its June 13 order calling the 
hearing last Friday to determine 
FM and video allocations, the FCC 
stated “it probably will not be pos- 
sible” for WPB to give it 90 days’ 
notice before transmitter and re- 
ceiver production is resumed. The 
FCC order also mentioned receipt 
of “several petitions requesting an 
immediate decision” on the alloca- 
tions. One of the petitions referred 
to, it was learned, was by the TBA 
which declared that “cutbacks in 
use of personnel, plants and ma- 
terials for military purposes in the 
electronics industry are now tak- 
ing place and will become more 
rapid... .” 

Substantial cutbacks have taken 
place already in some plants, with 
resulting idleness, although the 
overall military requirements still 
exceed industry capacity. Major 





HERE’S A PREVIEW of things to come. General Eisenhower is caught 
in the lens of an NBC television-film camera in Washington. Film 
was flown to New York, telecast over WNBT the same night (June 18), 





changes in specifications, particu- 
larly by the Navy, for the Pacific 
war have caused a concentration 
of orders in larger companies to 
the detriment of the smaller. 
WPB’s procedure, under the cir- 
cumstances, will be to revise Order 
L-265 early in July to allow unre- 
stricted production of components 
but maintaining controls on trans- 
mitters and receivers. This is in 


line with the May 4 proposal to 
take the first step toward recon- 
version when military requirements 
will fall to 90% of industry ca- 
pacity three months hence. 

At about the same time, WPB 
will invoke the spot authorization 
program to enable plants made idle 
by cutbacks to produce a limited 
quantity of end equipment. Just 
how many receivers and transmit- 

(Continued on page 73) 
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Judge Eugene Octave Sykes 
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PIONEER figure in radio regula- 
tion and law, Judge Eugene Oc- 
tave Sykes, 69, died last Thursday 
at his Washington home. Hyper- 
tensive heart disease, from which 
he had suffered about two months, 
was the cause of death. 

First inkling that his heart was 
failing came just before the Fed- 
eral Communica- 
tions Bar Assn. 
dinner last win- 
ter. Judge Sykes 
complained of a 
slight flutter but 
quickly recovered 
and attended the 
dinner. In mid- 
April he decided 
to take a _ rest 
from his legal 
activities as a 
member of the law firm of Spear- 
man, Sykes and Robertson. At 
times his health appeared im- 
proved but he was unable to return 
to his office. 

About a week ago he contracted 
a cold. He seemed better Wednes- 
day, and Thursday ate his lunch. 
Death came a few moments later. 
With him at the time of his pass- 
ing were Mrs. Sykes and his two 
daughters, Mrs. Octavia Stevenson 
and Miss Mal Sykes, both of whom 
lived with Judge and Mrs. Sykes. 
A son, Maj. Charles Scott Sykes, 
is in the Pacific theater. 


Judge Sykes 





Funeral services were held Fri- 
day at the S. H. Hines funeral 
home in Washington. The body was 
taken to his boyhood home, Aber- 
deen, Miss., for burial. 

A charter member of the orig- 
inal Federal Radio Commission, 
formed in 1927, Judge Sykes was 
responsible to a considerable de- 
gree for the course of early regu- 
lation. His official philosophy was 
built on the principle that the 
young industry needed encourage- 
ment and guidance rather than the 
mailed-fist type of control. 

He expressed a wish to retire 
from public life in 1937 after 10 
years on the original Commission 
and its successor, the present FCC. 
But he was persuaded to remain 
two more years as a stabilizing 
force following death of Chairman 
Anning S. Prall and resignation of 
Commissioner Irvin Stewart. In 
his final year at the FCC he sat 
throughout the Network Inquiry 
Committee sessions. He _ served 
longer on the regulatory bodies 
than any other member. 

In March 1939 he joined the law 
firm of Paul D. P. Spearman and 
has been a member of the firm 
since that time. Long ambitious to 
be a federal judge, his name twice 
was presented to President Roose- 
velt for the U. S. Court of Appeals 
for the District of Columbia, in 
charge of FCC litigation, but he 
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‘FCC in 1934 he became its first 


had passed the 60-year maximum 
established by the President for 
federal judicial posts. 

Judge Sykes had left a private 
law practice in Jackson, Miss., in 
1927 to accept a call from Presi- 
dent Coolidge to become first vice- 
chairman of the FRC. Actually he 
was acting chairman from the 
start, since Adm. W. G. H. Bul- 
lard, chairman, was in China at 
the time and served only a brief 
period. 

In 1933 President Roosevelt 
named Judge Sykes chairman of 
the FRC. With creation of the 


chairman, serving until he was 
succeeded by Mr. Prall the follow- 
ing year. At the same time he be- 
came chairman of the Broadcast 
Division. 


During the nine years from 1916 ~ 


to 1925 Judge Sykes was a mem- 
ber and Chief Justice of the Miss- 
issippi State Supreme Court, from 
which he retired to practice law in 
Mississippi. 

In his long radio experience 
Judge Sykes served on a number 
of delegations to international con- 
ferences and headed the U. S. dele- 
gation at. the Telecommunications 
Conference in Madrid in 1932. In 
1929 he was chairman of the U. S. 
delegation to the North American 


(Continued on page 62) 
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NBC POSTWAR NEWS 
COVERAGE PLANNED 


NBC NEWS coverage plans for 
V-J day and the post-war era— 
when emphasis returns to domestic 
happenings—were discussed at the 
three-day meeting of NBC division 
news directors held in New York 
last week. William F. Brooks, net- 
work news and special events di- 
rector, called the meeting the “most 
successful of its kind in the history 
of NBC’s news and special events 
division”. 

Other news directors besides Mr. 
Brooks who attended this first in a 
proposed series of news confer- 
ences, were: William Ray, Central 
Division; Joseph Alvin, West 
Coast; Cecil Seavey, KOA Denver; 
William McAndrew, Washington, 
and his assistant, Ralph Howard 
Peterson. From NBC’s New York 
office were: Francis McCall, opera- 
tions manager; Adolph Schneider, 
assistant operations manager; Jos- 
eph Meyers, assistant special events 
manager; Burroughs Prince, night 
news editor, and Arthur Wakelee, 
days news editor. 


FCC Grants Two 


Local Standards 


TWO local standard stations were 
conditionally granted by the FCC 
last week, one for Palm Springs, 
Fla., the other for Corinth, Miss. 

Holding assignment for 250 w 
unlimited time on 1340 kc, Palm 
Springs Broadcasting Co. is an 
equal partnership composed of 
Richard W. Joy, former KNX Los 
Angeles announcer who has free- 
lanced since release from the Navy, 
and Donald C. McBain, United 
Airlines pilot formerly on _ the 
technical staff of KNX. 

Owned by a group of local busi- 
nessmen, Corinth Broadcasting Co. 
will use 250 w and unlimited hours 
on 1230 ke. 








Mantle Lamp Discs 


MANTLE LAMP Co. of America, 
Chicago (Aladdin lamps), begins 
sponsorship in early October of 
quarter-hour transcribed show fea- 
turing Smilin’ Ed McConnell once 
to twice weekly for 13 weeks on 
these Canadian stations: CFAC 
CJCA CFGP CJOC CKX CKRC 
CFNB CHSJ CHNS CKWS CHEX 
CKSO CKNX CHNC CHRC CHAB 
CKBI CKCK CFQC. Firm also 
plans to use same transcriptions on 
U. S. stations. Agency is Presba, 
Fellers & Presba, Chicago. 








Join Mutual 


TWO Vermont stations joined Mu- 
tual on June 15 as daytime affili- 
ates. They are WWSR St. Albans, 
1000 w on 1420 ke, and WDEV Wa- 
terbury, 1000 w on 550 ke. WWSR 
is owned and operated by the Ver- 
mont Radio Corp.; WDEV by Lloyd 
Squire and William G. Ricker. Both 
stations are affiliated with the 
Yankee Network. 


FCC Says Network 


Can Alter Contract 


Sees No Violation of 3.104 
In NBC Renewal Plan 


A PROPOSED revision of the NBC 
contract with affiliates covering 
other than option time is not in 
violation of the FCC chain broad. 
casting regulations, the Commis- 
sion notified the network last week, 


Question arose as to whether a 
35-day notification period to be re- 
quired by NBC of affiliates in re- 
newals of other than option time 
could be construed as an option in 
violation of Sec. 3.104 of the Com- 
mission’s Rules & Regulations. The 
FCC advised NBC in a letter tha: 
“the provision in question is not in 
contravention of the chain broad- 
casting regulations.” 

NBC on May 18 wrote the FCC 
that it intended to alter one NBC 
affiliation contract which formerly 
permitted the affiliate to cancel a 
network commercial program ac- 
cepted in non-network optional 
time only at the end of a 13-week 
cycle and on 53 weeks advance 
notice to NBC. This was necessary 
because formerly the network could 
terminate its contract with an ad- 
vertiser only at the end of a 13- 
week cycle by giving 52 weeks ad- 
vance notice. The new paragraph 
will be incorporated into NBC’s 
contracts with affiliates as rapidly 
as the opportunity presents itself, 
the network explained. 





No XENT Action 


NO ACTION had been taken last 
week by the FCC on protests filed 
by the Cia. Industrial Universal de 
Mexico, former operators of XENT 
Neuvo Laredo, Mex., against the 
issuance of a construction permit 
last July to KABC San Antonio 
to increase power from 250 w to 
50 kw and to change frequency 
from 1450 ke to 680 ke. The Mexi- 
can company objected to the Texas 
station continuing with construc- 
tion, charging it with obtaining its 
transmitter and towers from XENT 
by “fraudulent means”. 





NBC Video Move 


EXPANSION of facilities and con- 
solidation of several different offices 
will be effected when the program 
operations sections of NBC tele- 
vision department are moved to the 
sixth floor in the early fall. New 
unit in the RCA Building which 
television personnel will occupy 
measures approximately 10,000 
square feet and comprises the en- 
tire south side of the sixth floor, 
studio section and an upper bay on 
the seventh floor. 





J. St. George Bryan 


J. ST. GEORGE BRYAN, 66, iden- 
tified with the ownership of WRNL 
Richmond, and vice-president and 
director of Richmond Newspapers 
Inc., died at Richmond Medical 
Hospital after a long illness. 
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Mrs. Smith Bought These Drug Items 


from Mr. Harris Last Month 


county area served by the BIG FARMER 
STATION. For twenty years KFAB has 
been serving these people with better farm- 
ing programs, news, and entertainment. 


There’s demand aplenty for drug items 
out here in the vast KFAB territory! Here’s 
what Mrs. Smith...just an average mid- 
western housewife... purchased last month 
from Mr. Harris, her druggist. 


Mrs. Smith represents just one of the 
340,808 listening families in the 200 


— 
lees 71 Be 
KFAB’s 200 county 


area has over 1800 
drug stores. 


% thE, 
\* 4 
a a, 


4.9.8 


Over $58,000,000 
annual drug sales in 
KFAB area. 


If you’re a manufacturer of drug items 
interested in this rich market, KFAB wel- 
comes the opportunity of serving you. 


ay) | y, yy. 
Be eae tall ey 


KFAB reaches 340,808 KFAB’s tailor-made 
listening families. merchandising boosts 
your sales. 


All above figures taken from CBS Listening Areas, Series 6; 1944 Survey of Buying Power; 1944 Market Data Book 
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BASIC COLUMBIA 


Represented by PAUL H, RAYMER COMPANY 
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CONFERRING on operations of the OWI school for radio engineers at 
Bethany Transmitters, are (1 to r) R. J. Rockwell, Crosley Corp. direc- 
tor of engineering for the Broadcasting Division; Eugene Patterson, OWI 
chief of New York studio operations, former WLW engineer; Elmer J. 
Boos, Broadcasting Division general business manager and comptroller; 
James Weldon, OWI Bureau of Communications Facilities chief. 





... and it’s this market as 
that T7-H-S* knows best! — 
Yes, freight rates are to be re- 
duced in the Southwest, assuring 
this market the industrial 
growth of all times. With our on- | : 
the-spot knowledge of each indi- | 
vidual market in 


KRGV—Weslaco 
-KTSA —San Antonio 
THE LONE STAR CHAIN 


Louisiana 
KRMD—Shreveport 


” New Mexico i as 
-KGGM—Albuquerque 
KVSF —Santa Fe | 


Offices 
Chicago San Franclco 





ee, 


Technicians ‘Pool’ Fills Need 
OWI Bethany Transmitters Form Center 





AT TWO in the morning, not long 
ago, a call came through to the 
Bethany Transmitters, 25 miles 
outside of Cincinnati, from the 
OWI in Washington. “We need an 
engineer in London tomorrow,” 
was the message. A few hours later 
an engineer was on a plane bound 
for Montreal where he hopped an- 
other plane which delivered him in 
London on schedule. 


Continuous Service 


This is not unusual. It is routine. 
And the need for men often arises 
at spots much more inaccessible 
than London—it comes from Al- 
geria, Honolulu, Saipan and else- 
where. 

The service was devised by the 
OWI Overseas Branch when it 
faced the necessity of keeping in 
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Of World-Wide Radio Servicing 





continuous service its world-wide 
radio operations. Radio technicians 
had to be trained for the specigj 
duties required by OWI operations, 
Logically, the Bethany Transmit. 
ters were chosen. Built for the 
OWI and OIAA by the Crosley 
Corp. two years ago, they are the 
most powerful shortwave stations 
in the world and possess the best 
and latest equipment. 


The school was opened several 
weeks ago with a teaching corps 
of six Crosley engineers, each an 
expert in a particular field. Radio. 
men, some professional but mainly 
“hams” with years of experience 
on intricate home-made sets, were 
recruited for the classes. 


A minimum of two weeks is re. 
quired to complete the course, with 
three-hour lectures daily on trans- 
mitter theory, receiver theory and 
practice, antenna design and wave 
propagation. Five additional hours 





daily are devoted to actual field 
experience in and about the huge 
Bethany Transmitters. Meanwhile, 


the students also are receiving the | 
numerous injections of serum nec- | 


essary before going overseas and 
are taking indoctrination courses. 





Tobacco Network Opens 
Central Office in Raleigh 


EUGENE P. WEIL, commercial 
manager of the Tobacco Network, 
in a report to the group June 13, 
announced the opening of a central 


office at 806 Odd Fellows Building, | 


Raleigh, N. C. Meeting was held at 
the studio of WGTM Wilson, N. C. 
Operation policies were set for the 
fall season and plans laid for foot- 
ball broadcasts. 

Attending were: Harry Bright, 
WGBR Goldsboro; B. S. Hodges 
Jr., Julian White, WGTC Green- 
ville; Fred Fletcher, C. Durham 
Moore, Ray Reeve, Stanley Brown, 
WRAL Raleigh; Allen Wann- 
maker, R. R. Brunson, Rudolph 
Bass, Warren Wooten, WGTM 
Wilson; Paul Moyle, WFNC Fay- 
etteville; Louis Howard, Paul 
Parker, WHIT New Bern. 





Radio Club Lineup 


FIRST fall luncheon meeting of 
the Radio Executives Club of New 
York will he held Oct. 4 at the 
Roosevelt Hotel. Following commit- 
tee chairmen have been appointed: 
program committee, Arthur Kemp, 
McCann-E rickson; membership 
committee, Marvin Kirsch, Radio 
Daily; house committee, William 
Von Zehle, William Von Zehle Co.; 
publicity committee, Christopher 
Cross, BBC, and historian, Larry 
Swars, Walter P. Burns Co. Dur- 
ing the summcr the chairman of 
program committee will appoint a 
chairman of the day who with his 
own committee will be responsible 
for the program of one meeting. 
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DETAILS of the 60,000 w trans- 
mitter mounted on 17 trailers 
which have been operating in 
Europe for several months [BROAD- 
CASTING, March 12] under the U. S. 
Army Signal Corps, were disclosed 
last week by IT&T whose French 
associate, Le Materiel Telephoni- 


que, constructed the giant, largest 
mobile station. 
Known as SigCircus, it has all 


the facilities of a modern fixed sta- 
tion of comparable power and can 
be set up for operation or disman- 
tled in little more than 24 hours. 
Brig. Gen. Carroll C. Bickelhaupt, 
Army Communications Division di- 
rector, ordered its construction on 
Oct. 26, 1944 and delivery of the 
completed station was made within 
three months afterward. 





PAUL H. RAYMER 
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Reveal Details of Signal Corps 
60,000 w Portable Transmitter 


CO. National 


W TAG 


Capable of transmitting and re- 
ceiving 200,000 words daily be- 
tween Europe and the U. §&., Sig- 
Circus also has complete broadcast 
facilities including a portable AFN 
studio, a modern broadcast studio 
and control booth and equipment 
for facsimile transmission and re- 
ception of photographs and wire, 
film and dise recording. 

Although designed for service to 
the U. S., the station also can pro- 
vide local programs for troops 
within a radius of 25 to 30 miles. 
All services can be carried on simul- 
taneously without interference. 

One of many innovations con- 
sists of a special VHF inter- 
unit communications system for 
use between transmitting and 
receiving groups placed some dis- 





ANOTHER of WTAG’s 


Services to 


New England 


FO ii pbs Pd thong wccding 
home to Worcester to jobs of their own choosing, 
cdma taney hone btw evlion 8 
sponsored ; 





Sales 








Representatives 


WIAGHy| WORCESTER 


OWNED AND OPERATED BY THE WORCESTER TELEGRAM-GAZETTE 


First four of the train of 17 SigCircus transmitter trailers parked oy 
“somewhere in Europe”. 


the wayside 


tance apart to prevent mutual 
interference. The system utilizes 
suitable voice frequency carrier 
equipment to provide the required 
keying controls and channels and 
is expected to prove more efficient 
than the usual telephone lines. 


The trailers are divided into 


Central 








SASIC 


L8S 


580 KC 
5000 Watts 
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three groups—transmitter, signal 
center, and power and pictorial. Ip 
the first group, trailers 1, 2 and 3 
each contain a 50 kw Diesel power 
generator and a 275 gallon fuel 
tank. A master power switch con- 
verts from Diesel to commercial 
power when the latter is available, 
Number 4 contains a low-tension 
power supply and voltage regula- 
tor with a 12 kilovolt filter con. 
denser; number 5, a high-voltage 
direct-current rectifier of 12 kilo. 
volts. 
60 Kw Amplifier 


Trailer 6 carries a Western Elec. 
tric two kw driver unit, VHF trans. 
mitters, receivers and associated 
carrier equipment plus the trans- 
mitter operating position. A 60 kw 
power amplifier fed from the trans- 
mitter in No. 6 is contained in unit 
7 while 8 has an American Forces 
transmitter, an air blower for its 
high power air-cooled tubes, a 
workshop and storage space. 

The five trailers of the signal 
center group contain the following 
equipment: 9—supplies and _ two 
VHF transmitter and receiver sys- 


tems; 10—special carrier equip- 
ment; 11 & 12—six high-speed 
teletype machines and facilities} 


for handling traffic; 13—facsimile | 
transceiver units, broadcast studio, 
control booth with space for wire, 
dise and film recorders and is home 
of portable AFN studio. 

The receiver station consisting 
of one W. E. receiver, VHF trans- 
mitters and carrier equipment is 
fitted into trailer 14. 

Trailers 15, 16 and 17 compose 
the power and pictorial section. 
The first two each contain a 25 kw 
gasoline power unit; the latter the 
pictorial division hut. 





Council Guide 


A NEW campaign guide prepared 
by the War Advertising Council in 
cooperation with the OWI, the 
Army, Navy and FBI and dealing 
with the “loose talk” menace as it 
applies to the Pacific war, is being 
distributed to advertisers, agen- 
cies and media. Objectives, to con- 
trol careless talk, according to the 
guide are to “warn that we are 
fighting a dangerous enemy and 
desperate enemy who is using every 
means to obtain information about 
our plans.” Newell-Emmett Co. is 
the volunteer distributing force for 
the guide. 
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REM RENEWS! 


For NINTH YEAR 


Exclusively in Milwaukee 


on WEMP 


Stanley Probst of the Maryland Pharma- 


ceutical Company, says, 





“Dollar-for-dollar in advertising circula- 
tion, W E MP is the best buy in the United 
States!” 


WEMP 


AMERICAN BROADCASTING COMPANY 





C. J. Lanphier 


General Manager 


Howard H. Wilson Company 


National Representatives 
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Agency Netwo rk 
Awards Selected 


Garfield & Guild Winner in 
Three Radio Classifications 


GARFIELD & GUILD, San Fran- 
cisco agency, was selected as win- 
ner in three radio categories of 
the 12th annual national Adver- 
tising Agency Network’s awards, 
announced last week in Washing- 
ton. Henry J. Kaufman & Assoc., 
Capital agency, was host at the 
judging of the 200 campaigns en- 
tered under 22 classifications. 


The West Coast agency received 
awards for best national radio 
program, for Rosefield Packing 
Co.; national spot announcements, 
for Hunt Bros. (tomato sauce); 
and local spot announcements 
campaign, for John Hansen & Son. 
The award for best local radio 
program was won by the Kaufman 
agency, for S. Kann Sons Co. 
(department store). The Wash- 
ington agency also received awards 
for best war bond promotion, for 
Retail Men’s Stores of Washing- 
ton, and best direct mail cam- 
paign, for Capitol Radio Engineer- 
ing Institute. 

Roland G. E. Ullman, Philadel- 
phia agency, won the award for 
best intergrated advertising & mer- 
chandising campaign, for Manhat- 
tan Rubber Mfg. Div. of Raybes- 
tos Manhattan Inc. 
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Nearly 60% of the 
Tri-Cities Population Live in the 


ROCK ISLAND- MOLINE Zone | 


1940 Census 


The MAJOR PORTION of Tri-Cities’ 
200,000 population lives on the Illinois 
side, in the Moline-Rock Island zone*. 
WHEBF, the home station, is their favorite 
by far, as proved by listener surveys. In 
all, WHBF's ‘push button"’ area reaches 
800,000 people, spending more than 380 
MILLION dollars annually . . 
very heart of the Corn Belt. 


. in the 


* Includes Rock Island, Moline, East Mo- 
line and six other contiguous cities and 
towns. 


WHBF 


ROCK ISLAND-MOLINE, ILL. DAVENPORT, 1A. 
1270 KC 5000 WATTS 






BASIC MUTUAL NETWORK 


Affiliate: Rock Island ARGUS 


Heward H. Wilson Co., Nat'l Representatives 
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SELECTING the best radio cam. | 


paign for the 12th annual Nationa] 
Advertising Agency’s Network’s 
awards are (standing | to r) Carl 
Burkland, mgr., WTOP; Jeffrey A, 
Abel, radio dir. and partner, Henry 
J. Kaufman & Assoc.; Arthur J, 
Casey, asst. mgr., WOL; Mahlon 
Glasscock, com. sales mgr., WRC; 
and Ruth Crane, women’s dir,, 
WMAL. 


WTAR Talent Performs 
With Norfolk Symphony 


TEN full or part-time employes of 
WTAR Norfolk are also members 
of the Norfolk Symphony Orches- 
tra, whose Sunday concerts are 
broadeast by the station. 
Cowles Whitehead, WTAR pro- 
gram director and a graduate of 
the Curtis Institute of Music, is 
conductor of the orchestra. Bailey 
Barco, production manager, plays 
such odd instruments as the celeste. 
Dean Derby, control operator, han- 
dles the French horn and is li- 
brarian. 

Other employes who perform 
with the symphony are Adele Bar- 
rett, concertmeister; Kathleen 
Kovner, first viola; Artur Lange, 
cellist; Nick Toscano, bass; Johan- 
na Mottu, viola; Elsie Hardin, 
piano and harp. In addition, Charl- 
ton Whitehead, public relations 
chief, handles publicity for the or- 
chestra and Campbell Arnoux, 
manager, is on the orchestra’s 
board of directors and his wife 
plays with the first violins. 








AMERICAN Television Society for the 
summer will replace monthly evening 
meetings with series of bi-weekly 
luncheons of small panel groups on spe- 
cial subjects, George Shupert, ATS pres- 
ident for 1945-46, announced following 
his induction at the final meeting of 
the 1944-45 year at the Museum of 
Modern Art, New York. 
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KSLM, Salem, Oregon 


. . | want to congratulate 

PA for a fine radio news job, 

which is getting better all the time. 

We particularly like your Oregon 

regional service." 

Glenn McCormick 
General Manager 
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From One Station 
gg To The Nation 









cam- 
tional : 


: \¢ hen the American Broadcasting Company asked us, as a 
wor c’s 
) Carl § key station, to make a half dozen Cleveland pick-ups on V-E 
rey A, 
Henry 
hur J, 
Tahlon 
WRC; 
dir., 


Day and feed them to the network, we learned how highly 
Blue experts regarded WJW’s programming ability, how much 


they thought of our radio-responsive billionarea. 


WJW remotes reached out across the city to representatives 
rims 


1ony 
yes of . . # 
me ve Cag Wherever things happen of interest to the people, WJW micro- 
rches- | \ : A i 
Re. phones are standard equipment on the job, bringing Cleveland 
enry 
pro- 
ate of 
sic, is 
Bailey 
plays 
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of our allies, talked with typical Clevelanders in church and 


hospital, blood bank and war plant, home and on street corner. 





closer to Clevelanders and the nation. 
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THE OUTSIDE AUDIENCE IS MIGHTY INTERESTED 


on the Pacific Coast, too! 


The OUTSIDE market represents ap- 
proximately half the retail sales and 


radio families on the Pacific Coast. 


The folks on the “‘outside”’ in Washington, Oregon 
and California have just as much interest in your 
sales message—spend just as much money—as the 
‘‘insiders”— but you can’t reach ’em by radio un- 
less you use the Don Lee Network. Only Don Lee 
can give you complete coverage of both the “‘out- 
side’’and “‘inside’’markets of the prosperous (retail 
sales over 8 billion) Pacific Coast. 

What's the reason for this? Most markets on the 
Pacific Coast are surrounded by mountains 5,000 to 
15,000 feet high—and the long-range broadcasting 


of other networks does not reach them. Don Lee, 


The Nations Greatest Regional Network 


however, has 39 stations located strategically with- 
in each of these mountain-surrounded markets. 

Now as to how these people listen: A special: 
Hooper coincidental telephone survey of 276,019 
calls (largest ever made on Pacific Coast) showed 
60 to 100% of the listeners in the ‘‘outside’’ mar- 
ket tuned to Don Lee stations! 

Here’s something to remember about the “‘in- 
side”’ market: Regular Hooper reports reveal all 
of the shows that switched from any of the other 
3 networks to Don Lee in 1944, received higher 
Hooper ratings within 13 weeks! 

Don’t shut the door on your interested ‘“‘out- 
side audience!” Buy Don Lee, the only network 
that completely covers both halves. More than 9 
out of every 10 Pacific Coast radio families live 


within 25 miles of a Don Lee station! 

































* 


Half of the retail sales on 
the Pacific Coast are made 


OUTSIDE of the counties 





in which Los Angeles, San 
Francisco, San Diego, Oak- 


land, Portland, Seattle and 





; Spokane are located. 








THOMAS 8. LEE, President 





LEWIS ALLEN WEISS, Vice-Pres. & Gen. Mgr. 
5515 MELROSE AVE., HOLLYWOOD 38, CAL. 


Represented Nationally by John Blair & Company 


DON LEE 











WRAL Plays Cops 


SHOT-BY-SHOT account of 
a gun battle between the 
Raleigh, N. C., police and 
four bandits was broadcast 
by WRAL last week. Start- 
ing with an early morning 
exclusive on how the bandits 
held up a filling station the 
night before and robbed six 
people, the station picked up 
the story later in the after- 
noon from the police station. 
As the police surrounded the 
men, WRAL put the latest 
developments on the air as 
they happened, details coming 
in from the law’s two-way 
radios. End of the story, cap- 
ture of the last of the ban- 
dits, hit the News of Raleigh 








Calypso Jingle Popularizing Bananas 
Sells Fruit Company on Radio Time 


THERE once 
about bananas. 


It was written by two young 
composers at Batten, Barton, Dur- 
stine & Osborn, New York. 

The idea was to give a client 
something good enough to interest 
him in going into radio, a media 
which the client had not used for 
about two years. 

One audition convinced the client. 
He put the melody on stations in 
22 markets and waited to see what 
would happen. 


was a little song 


Three things have happened: 


(1) Putting a banana in a refrigera- 
tor is practically a social faux pas; 

(2) “Chiquita Banana,” with its com- 
mercial lyrics rewritten is a popular 
song and is soon to be recorded; 


“Chiquita Banana,” a Calypso 
rhythm, first went on the air ‘last 
December. Today, the 28-bar 
chorus is heard in all sections of 
the country except the West Coast, 
where United Fruit has wartime 
distribution problems. 


Stations currently being used are: 
WBAL WCBM WFBR WBZ WEEI WHDH 
WNAC WBLN WGR WCSC WTMA WJJD 
WMAQ WCPO WKRC WGAR WHK 
WTAM WBNS KRLD WFAA WJR WXYZ 
WISH KMBC WDAF WISN WTMJ KSTP 
WCCO WDGY WTCN WDSU WSMB 
WWL WABC WEAF WINS WJZ WLIB 
WMCA WNEW WOR KBON KOIL WOW 
KYW WCAU WFIL WCAE WEAN WJAR 
KSD KXOK WINX WRC WMAL. The 
song is heard a total of 376 times weekly. 





EFFECTIVE with current May 1945 re- 
port, C. E. Hooper Inc., radio research 
firm, is furnishing subscribers with a 
pocket piece covering all Pacific pro- 














































program at 7:15 p.m. (3) Fruit Dispatch Co., sales subsidi- grams. An increase of 29% in sample 
ary of United Fruit Co., is so pleased size permits the reporting of Pacific 
with its radio venture that the song ratings on a one month basis, accord- 
will go into a number of other markets ing to announcement by firm’s Holly- 
within the near future. wood office. 
op e a * ¢ & e + * a 8 
‘ 
0 f ’ 
@ * 
' HAS MONEY TO : 
NOW! —LATER! 
& 
* | 2? case 
\iDAvis. cc 
|PAYMASTER | 
a « 
* e 
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7 ® 
CONSTRUCTION of DuPont Chemical “ 
° Company’s new 22 million dollar nylon salt plant 
“near Orange, Texas, adds another important segment to 
KFDM’S 585 million dollar effective buying income market. t ° 
. 
KFDM listeners have money to spend 
NOW and LATER. This is a perma- 
nent market with permanent e 
e 
high incomes. 
sag SERVING THE AFFILIATED WITH 
o — + MAGNETIZED Tavton. Howe Swowoen s 
——  SABINE AREA ns 
— Kali Salas. 
**Magnetized . . . drawing people and industries trem ether sections! 
® ® * a e & + = oe 7 L) s 
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Bright Future 


For Shortwave 


Evans Predicts Expanded 
Activities After War 

ON WHAT he termed the 21st an. 
niversary of shortwave’s “coming 
of age”, Walter Evans, vice-presi- 
dent in charge of radio, radar and 
electronics activi- 
ties of the West- 
inghouse Electric 
Corp., last week 
forecast expanded 
postwar short. 
wave radio ace. 
tivities in FM, 
video, interna- 
tional communi- 
cations and _in- 
dustrial uses. 

Mr. Evans re- 
called it was not until June, 1924, 
that shortwave attained general 
acceptance, won through a demon- 
stration by the late Dr. Frank Con- 
rad, Westinghouse assistant chief 
engineer and one of a group at a 
conference in London to consider a 
radio link between Europe 
South America. 

Dr. Conrad invited several dele- 
gates—one of them a former ship’s 
wireless operator—to his hotel 
room. Using a curtain rod as an 
antenna, he had the operator copy 
telegraph news sent by shortwave 
from Pittsburgh. Informed by the 
operator-delegate of the sensational 
test, the conference decided to 
build a shortwave link. 

FM, Mr. Evans declared}; will be 
expanded to listeners in every met- 
ropolitan center across the land. 
“Inquiries in our Industrial Flec- 
tronics Division,” he said, “for FM 
transmitters and home receivers 
will include all refinements de- 
veloped in producing millions of 
these units for military planes and 
tanks.” 

Of video prospects the Westing- 
house executive said: “Our war- 
paced engineering and production 
of radar will yield proportionate 
advantage for television, its scien- 
tific first cousin. All answers for a 
completely satisfactory black-and- 
white television service already are 
at hand and war-learned lessons 
will speed development of improved 
color television.” 





Mr. Evans 


and 


Town Meeting Tour 
PLANS for a summer tour through 
the middle West have been cancelled 
by America’s Town Meeting, Thurs- 
days, 8:30 p.m., American, be- 
cause of transportation difficulties 
and the reluctance of many speak- 
ers to leave their posts at this time 
for lengthy trips over the country. 
On June 28 there will be a special 
broadcast from Mitchell Field, N. Y. 
Broadcasts on July 5 and 12 will 
originate in the air-conditioned 
Vanderbilt Theater in New York 
City instead of in Town Hall, the 
program’s home in New York, 
which has no air-conditioning fa- 
cilities. On July 19, Town Meet- 
ing will go to Chautauqua for a 
special broadcast. 
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FIVE TIMES EVERY WEEKDAY THIS QUIZ SHOW HOLDS 


NEW YORK’S RADIO SPOTLIGHT.... 


x4 EOPLE Know Everything”, an entertaining, listener holding, telephone quiz 

show, is broadcast over WOV at 8:25 a.m. and hourly from 6:25 to 9:25 p.m., 
Monday through Saturday. For each period, a question is selected from the thousands 
submitted by WOV listeners. The announcer audibly telephones a number and if the 
person who answers the phone knows the answer to the question, the money on deposit 
is shared equally by questionee and questioner. If the question is not answered the 
money accumulates for succeeding shows. “People Know Everything” is spotted in 
programs that rank high in listener appeal. A limited number of strips are available. 


Ralph N. Weil, General Monager @ John E. Pearson Co., Nat'l Rep. 


BROADCASTING e Broadcast Advertising 


June 25, 1945 











Page 31 





Britisher Warns Against 
Overoptimism on Video 


CAUTION against over expecta- 
tion of revolutionary developments 
in radio was made by Leslie Mc- 
Michael, president of the British 
Institution of Radio Engineers, at 
a radio industries luncheon in Glas- 
gow June 6. He stated that con- 
tradictions in many instances have 
confused the general public as to 
what to expect, particularly in 
television. 

He stated that although color 
television was now a laboratory 
reality, the cost prevented the serv- 
ice from becoming of immediate 
use to the public. The high cost of 
establishing a nationwide service 
is also a factor to consider, Mr. 
McMichael said, adding that it 
would be many years before trans- 
oceanic television programs would 
become possible. 


ARMY ISSUES NEW 
FUNGUS-PROOF SETS 


SIGNAL CORPS is now distribut- 
ing more than 50,000 new radio 
receivers, R-100/URR, to troops 
overseas for entertainment and in- 
formation. Procurement calls for 
over 100,000 sets, one to be issued 
every 50 enlisted men overseas ex- 
cept where isolated units number 
less than 50. The set is of simple 
design, with an antenna that can 
be reeled into the set. The control 
panel is recessed, and when packed 
for shipping, set is about one cubic 
foot in volume. 

Headset jacks accompany the re- 
ceiver, which is fungus and erosion 
resistant. Majestic Radio & Televi- 
sion Co., Chicago; Emerson Radio 
and Phonograph Corp., New York; 
Espey Mfg. Co., New York; and 
Hallicrafters Co., Chicago, are 
manufacturers of the instrument, 
developed by the Signal Corps. 





# 
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One Program—127,000 Letters a 


Buster Brown Gang on NBC Draws Amazing Response 





SHOE manufacturers and sellers 
have a graphic picture of radio as 
a postwar advertising medium 
through the flood of letters received 
by Rose Marie Chostner, St. Louis, 
an eight-year-old paralysis victim. 
As a result of one broadcast— 
Smilin’ Ed McConnell and His Bus- 
ter Brown Gang on NBC Saturday 
11:30-noon—Rose Marie has 127,- 
000 letters and cards and more than 
4,000 packages, with mail still 
coming. And R. B. Brown, general 
manager of Buster Brown Division, 
Brown Shoe Co., has a demonstra- 
tion of radio’s power to promote 
its line of youngsters shoes. 
Norman Levalley, account execu- 
tive of Leo Burnett Co., Chicago, 


For Crippled St. Louis Girl 





The tape snaps . 





. . And WSIX, with an increase of 81.5% for the two years 


ending in January, wins the Hooper all-day average race in the Nashville 


area! . 


. . Today, WSIX offers: (1) The best daytime Hooperating of any 


station in Nashville. (2) Top shows of BOTH the AMERICAN and MUTUAL 
Networks. (3) A low unit cost. (4) A booming market in the heart of 
industrial, agricultural Tennessee. AND there are over a million potential 
buyers for your product in the WSIX territory who believe in “‘backing the 
winner” by spending their money. 


REPRESENTED NATIONALLY BY 
THE KATZ AGENCY, INC. 


AMERICAN @® MUTUAL 


5000 WATTS @ 980 K.C. 
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described the program as “the first 
full network half-hour program on 
the air for such promotion.” Be. 
ginning in September 1944, despite 
wartime conditions the company 
went ahead with its plan and placed 
the Buster Brown Gang on NBC, 
he added. 

All St. Louis mail records were 
broken after Smilin’ Ed told about 





Rose Marie, Smilin’ Ed McConnell 
and Frank Ferrin, radio v.-p. of 


Leo Burnett Co., Chicago, sort 


the mail. 


Rose Marie’s letter asking him to 
send her a birthday greeting so she 
would have at least one card. Press 
photographers have hounded the 
Chostner home, and Rose Marie is 
a national figure. 

The shoe industry for some time 
has been watching the Brown Com- 
pany’s pioneering in coast-to-coast 
radio for a children’s line at a time 
when it could not supply the de- 
mand. Brand name promotion by 
radio will pay dividends, the spon- 
sor feels, and others in the industry 
now have evidence that the Brown 
campaign was wisely conceived. 


RCA Manila Service 


COMMERCIAL radiotelegraph 
service between the U. S. and Ma- 
nila was resumed June 17 by RCA 
Communications. In addition, radio- 
photo and program transmission 
facilities are being installed and 
will be available shortly. It is ex- 
pected 
RCA’s high-speed multiple system 
and 7-unit printer at the Manila 
terminal will materially increase 
the traffic handling capacity of the 
reopened circuit. 


CBS Document 


BOOK titled From D-Day Through 
Victory in Europe has been pub- 
lished by CBS to be distributed to 
CBS stations, public officials, civic 
leaders, libraries, schools. The 320 
page volume is a collection of 160 
high spot broadcasts made by Co- 
lumbia’s correspondents, shortwave 
conversations between Paul White, 
CBS news director, and his staff 
overseas, addresses by prominent 
world figures, etc. 
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FM Station WENA 


Television C.P. Pending 










N 1944, retail sales in Detroit were 

29% above the national average 
per capita. Total dollar volume was 
estimated at 1.4 billion. 


Ordinarily, the job of advertising 
coverage in such a vast market is 
an undertaking of many complexi- 
ties. Not so in Detroit, however. 
Here, according to the latest census 
figures, over 90% of the city’s dwell- 
ing units are radio equipped, and 
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EASY AND ECONOMICAL 
TO COVER-------- 


WWJ 


America’s Pioneer Broadcasting Station—First in Detroit 
Owned and Operated by The Detroit News 
950 KILOCYCLES—5000 WATTS 
THE GEORGE P. HOLLINGBERY COMPANY 


National Representatives 







, 






surveys show that one station, 
WWJ, enjoys a decided preference 
in a big majority of these homes. , 


Until VJ Day, Detroit will continue 
to be the Arsenal of Democracy. 
After reconversion, Detroit automo- 
biles, refrigerators, vacuum cleaners, 
and a thousand other products indig- 
enous to Detroit, will provide em- 
ployment, pay-rolls and buying power 
which no advertiser can overlook. 
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Tomorrows television 
broadcasters are 


visiting Schenectady 


ADVERTISERS 


@ weep 


PUBLISHERS 


A THE world’s most powerful 
and best equipped television 
station, General Electric’s WRGB 
in Schenectady, future telecasters 
from all over the United States 
and from many foreign countries 
are acquiring a knowledge of the 
actual equipment needed for pro- 
ducing the finest of television pic- 
tures. Here they are studying 
station operation and manage- 
ment, promotion, programming, 
and maintenance. 

WRGB is a complete television 
broadcast station. It contains all 


ADVERTISING AGENCIES 


BROADCASTERS 


INDUSTRIALISTS 


DEPARTMENT STORE 
MANAGEMENT 


MOTION PICTURE EXECUTIVES 


of the studio equipment necessary 
for modern television broadcast- 
ing, including workshops for 
building props, workshops for 
constructing experimental elec- 
trical equipment, dressing rooms 
for actors, transmitting and re- 
ceiving equipment, studio control 
and monitoring equipment, film 
proupctons. At WRGB you will 

ave an opportunity to analyze 
the elements of your future tele- 
vision station and to discuss at 
length your plans with G-E ex- 
perts — for the WRGB staff in- 





cludes television specialists 
experienced in script writing, 
costume and stage set designing, 
lighting effects, camera opera- 
tion, stage and technical direc- 
tion, equipment design, mainte- 
nance, and operation. 

If you have not yet seen General 
Electric television in action and 
are not yet making use of General 
Electric’s 20 years of television 
experience, plan to visit WRGB 
at Schenectady—now. Electronics 
Department, General Electric, 
Schenectady 5, N. Y. 


STUDIO AND STATION EQUIPMENT + TRANSMITTERS 


GENERAL @ ELECTRIC 


56-02-6012 ‘ 
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ANTENNAS .- 


PRODUCTION TECHNIQUE. At WRGB, 
programs are created, studied and ana- 
lyzed. Every phase of show production is 
included—auditioning, casting, scene de- 
sign, script writing, rehearsing, make-up, 
and lighting. Programming records, rich 
in experience, are available foryour study. 
G. E. invites you to use them. 


STUDIO AND TRANSMITTER EQUIPMENT. 
G. E. will have equipment for everything 
in television—from cameras and micrc- 
phones to transmitting antennas and 
home receivers. G. E. can supply you with 
complete lighting, heating, air-condition- 
ing and substation installations. General 
Electric is the only manufacturer who can 
offer this complete service. 





ELECTRONIC TUBES 


ae 


« 


AUDIENCE SURVEYS. WRGB checks audi- 
ence reaction and establishes a rating for 
every show. The response from the tele- 
vision audience measures the success of 
WRGB’s weekly features—reactions that 
provide abundant information which 
G.E. is gladly sharing with tomorrow’s 
television broadcasters. 


BUSINESS ASPECTS. Television is destined 
to become a great new industry that pro- 
vides sales power unsurpassed by any 
other advertising medium. Every adver- 
tiser, manufacturer, and merchandiser is 
a prospective time-buyer. Estimates put 
the potential television audience at 
48,000,000 people—twenty-four months 
after equipment production begins. 


* HOME RECEIVERS 








WRGB houses complete program production facilities. 
Offices, studio, guest lounge, ond projection room ore on 
the first floor. The control room is on the second floor over- 
looking the studio. Script and progromming offices, proper- 
ties workshop, ond dressing rooms cre in the bosement. 


PLAN NOW to visit Schenectady to study 
G-E facilities. Every Wednesday and Friday 
are “open house” days. Write for the folder, 
‘‘How to get to Schenectady,” or see your 
G-E broadcast equipment representative. 
He will be glad to help you plan your visit. 
Electronics Department, General Electric, 
Schenectady 5, N. Y. 


Establish a priority on delivery of your 
television equipment. Write for your copy 
of the “G-E Television Equipment Reserva- 
tion Plan.” 


Hear the G-E radio programs: “The World 
Today” news, Monday through Friday 6:45 
p. m., EWT, CBS. “The G-E All-Girl Orches- 
tra,” Sunday 10 p. m., EWT, NBC. “The G-E 
House Party,”’ Monday through Friday, 4p. m., 
EW’T, CBS. 


FM- TELEVISION: AM. ¢z(0-¢#*/ 
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200,000 w SENDER 
BEAMED TO JAPAN 


BEAMED toward Japan and ene- 
my-occupied territory from Man- 
chukuo to extreme South Pacific, 
CBS 200,000 w international short- 
wave transmitter at Delano, Cal., 
went into service June 15. 

Operated for OWI, the Delano 
station has been on the air since 
Nov. 26, 1944 with two 50,000 w 
transmitters shortwaving programs 
20 hours a day for OWI and Office 
of the Coordinator of Inter-Ameri- 
can Affairs. Present plans call for 
two smaller transmitters to broad- 
cast same program on different fre- 
quencies, with 200,000 w unit carry- 
ing another program on a third 
frequency to prevent jamming by 
the Japanese. 

CBS as agent for Defense Plant 
Corp. started construction at De- 
lano on April 22, 1944. Transmit- 
ting equipment was designed and 
manufactured by Federal Tele- 
phone and Radio Corp. for the 
OWI. Operations are under Les 
Bowman, CBS Western engineer. 





DURING a stopover on a New York-Hollywood trip, Jack O’Mara, West 
Coast sales promotion manager for the American network, was welcomed 
by his former Fort Wayne business associates from the old Westinghouse 
group WOWO and WGL. At get-together were (1 to r): Mrs. Norman 
C. Widenhofer, Mrs. Hilliard Gates; Mr. Gates, sports announcer and 
public service director of WOWO; Mrs. O’Mara; Mr. O’Mara; Norman 
Widenhofer, WGL sales promotion manager. 





Rescued Son Returns 
CPL. ROGER WOLCOTT, son of 
Imogene Wolcott, conductor of 
MBS What’s Your Idea homemak- 
ers program, has arrived in the 
U. S. from ETO following rescue 
from the Germans by the Russians 
one day before V-E Day. He is en- 
gaged to Marilyn Stackpole, daugh- 
ter of Connie Stackpole, WNAC 
Boston women’s commentator. 


Mutual Video 


MUTUAL has signed a contract 
to use the facilities of WRGB, 
General Electric video station, in 
order to televise a program, first 
of which will be the Mutual show 
titled The Better Half, once a week, 
starting the first week in August. 
WOR will continue to use its regu- 
lar weekly series on WABD, Du- 
Mont television station, New York. 














YOU'RE THE 
JUDGE... 











\ rue pREST 





We've been passing out lots of sentences on the magic 
of “The Magic Circle” and the wonders of WBIG. But 
after all - you're THE JUDGE! 
to try the facilities of this station for your share of 
the booming business in the South’s Greatest Market. 


We can arrange for 365 days (and nights). 


J 





MAGIC CIRCLE 


OF SO MILES 





S000 WATTS OAY ANO NIGHT 








We would like you 


EONEY RIOGE, DIRECTOR 


a, 


$7 GREENSBORD. N. Cc. 


nge STATION Te oe 


















Page 36 @ June 25, 1945 





Fly Urges Strong 
Radio Leadership 


Says NAB Suffers Deficiency 
In ‘Wholesome Principles’ 


INTELLIGENT leadership, vesteg 
with real authority, is the great 
need of the broadcasting industry 
today, James Lawrence Fly, former 
FCC chairman, declared last Mon- 
day in an address before the radio 
division of the American Market- 
ing Assn., meeting at the Murray 
Hill Hotel in New York. 

Pointing out that the broad. 
caster, between the two extremes 
of the Commission, which is duty 
bound to protect the public interest, 
and the advertiser who is inter- 
ested solely in selling goods, stil] 
has considerable flexibility of 
operation, Mr. Fly pleaded for “ef- 
fective leadership backed up by 
effective organization and plan- 
ning.” “Industrial self-regulation,” 
he said, “is much more wholesome 
than grudging concessions under 
the whip lash of public criticism 
or governmental coercion. 


Deficiency of NAB 


“Here,” he continued, “we need 
to define and vest a real degree of 
authority. NAB itself has long suf- 
fered through lack of organization 
—through a’deficiency in wholesome 
principles—and through the failure 
to vest authority to effectuate those 
principles in a recognized com- 
petent, permanent leader. 

“In this whole area greater good 
can be accomplished and greater 
public respect earned by a coura- 
geous approach to this problem. It 
is still essential that organization 
and leadership be endowed with 
segments of authority from the in- 
dustry upon which wholesome poli- 
cies can be effectuated. Then and 
then only may we beat the attack 
from the myriad sources which 
have been recrudescent and which, 
but for intelligent self-regulation, 
will continue so throughout the 
years.” 

Public Confused 


The need for leadership exists 
even “in the scientific phases where 
we are most progressive,” Mr. Fly 
declared. He cited the tendency in 
FM and television for “each seg- 
ment of the industry to keep the 
public, the broadcasters and the 
government entoiled with multi- 
faceted conflict, each segment pro- 
moting its own limited claims,” the 
confusion of the broadcaster faced 
with the need to move into FM 
and: then into television, the con- 
fusion of the public over whether 
to buy a new AM receiver, an FM 
receiver, a television receiver, a 
facsimile receiver. 

“Ts it possible,” he asked, “that 
this great industry cannot find a 
mechanism by which the best in 
these great developments can be 
brought together in an harmonious 
pattern for the good of all con- 
cerned?” 

Lawrence Hubbard, research di- 
rector, Duane Jones Co. and chair- 
man of the meetings, presided. 
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EXCLUSIVE! 


An exclusive tie-up with 

the Denver Post—plus A.P., U.P. 
and I.N.S. wires into its own 
newsroom—gives Denver's 
KOA dominant news 


coverage 





Nowhere else between Chicago 
and the Pacific coast will you find a 
radio newsroom served by all three 
—A.P., U.P. and I.N.S. KOA has 
direct wires to each of them, and 
has had for many years. 


* Add to that two quarter-hour 
news periods daily, broadcast from 
the newsroom of the Denver-domi- 
nant POST, and you begin to realize 
how thoroughly KOA covers the 
news-front in Denver and through- 
out the Rocky Mountain West. 


Larry Martin, Managing Editor of 





All of KOA’s news coverage —there are 41 local news the POST, at a KOA microphone. Mr. 
- . f Z Martin's expressions of the editorial opinion 
periods a week, prepared by the station—is sponsored except of the region have been festures of many 
. ° ° ° oe an WN Newspaper itor Round-up on 

the Post series, which is not available. And a long waiting national issues. 


list of would-be news sponsors, both local and national adver- 
tisers, bears out our-claim to leadership. 


-- No wonder KOAs - f RS T! 


First in POWER —the only 50,000 watter for 


500 miles in any direction. Hence .. . 
First in COVERAGE — Day or Night 
First in LISTENER LOYALTY— NBC sur- 
veyed 1077 cities to prove it 


First in PROGRAMS —both listener and 
advertiser loyalty proves that 
And finally, for all these reasons... 


FIRST IN DEALER PREFERENCE 
(Just ask Ross-Federal) 
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FARMER SEE - 
FARMER GUY! 


When washing machines and such make their reappearance 
they’re going to be snatched up like hot buckwheat cakes. 
Markets almost everywhere are waiting! 


But where will you find a condition of prosperity to surpass 
that now prevailing in lowa? 

Even two years ago, in 43, the State’s average farm income 
was $7,672. Last year it was at least 20% higher. This year and 
next, with the whole world demanding foodstuffs, pocketbooks 
here will be bulging to an unprecedented degree! 

You'll want the present and future trade of these rich farmers. 
So what’s the best way to get it? Remember, they don’t go for 
jitterbug programs, swoon crooners and big-city-type wise- 
cracking comedy. They like entertainment, news and farm- 
market reports that are tailored to their own tastes and needs. 
They prefer to hear announcers speaking in their own plain 
accents. Farmers fundamentally and always, their favorite lis- 
tening is to KMA, the No. 1 Farm Station in the No. 1 Farm 
Market. That’s demonstrated by the letters they send us—more 
than twice as many as any other station in this area receives. 
Let us tell you more of KMA’s story. Or for information, call 


Free & Peters! 


AMERICAN BROADCASTING CO. 


The No. 1 Farm Station in the No. 1 Farm Market 


152 COUNTIES AROUND 
SHENANDOAH, IOWA 


FREE & PETERS, Iv 


Exclusive National Representatives 
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NAB Committee Defers Setting of Date 
For Week to Observe 25th Anniversary 


SETTING of date for a week to 
observe radio’s 25th anniversary 
was deferred pending war develop- 
ments by the NAB public relations 
executive committee, meeting June 
18-19 at the Roosevelt Hotel, New 
York. Committee felt radio’s par- 
ticipation in the war effort should 
be emphasized. 

Attending were Edgar Bill, 
WMBD Peoria; Craig Lawrence, 
WHOM New York; George Cran- 
dall, CBS New York; Leslie Joy, 
KYW Philadelphia; Mike Hanna, 
WHCU Utica; J. Harold Ryan, 
Willard Egolf, Bruce Starkey, 
NAB. Absent were John Patt, 
WGAR Cleveland, chairman; Lewis 
Allen Weiss, KHJ Los Angeles; 
Karl Wyler, KTSM El Paso; Harry 
Kopf, NBC Chicago. 

Kiwanis Week Discussed 

Group reviewed Kiwanis radio 
week, May 13-19, which had almost 
100% participation by local chap- 
ters which awarded citations. 

In its 25th anniversary discus- 
sion the committee was aided by 
the network anniversary group, in- 
cluding William S. Hedges, NBC; 
Frank Stanton, CBS; Mark Woods, 
American. Robert Swezey, Mutual, 
was absent. 

Radio Manufacturers Assn. com- 
mittee on anniversary observance, 
comprising John S. Garceau, Farns- 
worth Television & Radio Corp.; 








MARE POOR CUSTOMERS! 


Demosthenes practiced his 
speeches to the ocean. 


Don’t broadcast your sales 
message to the ocean! 


Use: 


WCBM 


Baltimore s Listening Habit 





W. B. McGill, Westinghouse Radio 
Stations Inc.; Philip Lesly, Theo. 


dore R. Sills & Co., RMA’s public | 
with | 


relations counsel, also 
the NAB committee. 
Proposal to form an Academy of 
Radio Arts & Sciences was pre. 
sented by E. T. B. (Buck) Harris 
of Lee & Losch, Hollywood public 
relations firm. A subcommittee was 


met 


named, comprising Messrs. Joy, 
Crandall, Hanna, Lawrence and 
Bill, with Mr. Patt an ex-officio 
member. 


The plan involves public educa- 
tion about radio as well as annual 
awards. It met committee approval, 
with some changes suggested. 

Frances Farmer Wilder, CBS 
consultant on daytime programs, 
discussed the CBS survey of reac- 
tion to daytime serials. An indus- 
try survey of reaction to radio pro- 
gramming in general was favored 
by the group. 


Book Distributed 


The NAB volume, Management 
in the Public Interest, has been 
distributed to stations and to im- 
portant persons and organizations, 
with stations ordering 5,000 copies 
for local distribution. Distribution 
of another 20,000 copies was dis- 
cussed. 

Group considered preparation of 
a manual for st#tion operators, 
which would develop through case 
histories the practices in public in- 
terest presented pictorially in the 
present volume. The collection of 
photos of radio’s home-front ac- 
tivities will be enlarged. 

A subcommittee on listener ac- 
tivities—Messrs. Joy, Crandall, 
Lawrence and Hanna—had met 
with Dorothy Lewis, NAB direc- 
tor of listener activities, the pre- 
vious week and reported on the 
Assn. of Women Directors of NAB, 
radio councils and related activi- 
ties. Proposal of William B. Way, 
KVOO Tulsa, that the NAB make 
available in mat form a series of 
newspaper ads on the American 


system of broadcasting for local 
use, was tabled for lack of funds. 

















“Pappy bought one o’ them 
lightenin’ rods WFDF Flint wuz 
sellin’—but got hit twice in the 
same place.” 
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@ Jordan Marsh Company, New England’s largest department store, is another Boston 


Pa institution to place its faith in the potency of fine music, assured entree 
dall, . 
met 
irec- | 
aa | The Jordan Marsh Program.. institutional in slant.. is a half-hour 

a . ; 
‘AB, | of music presented on WBZ each Sunday afternoon, at 1:30. With a cast of 33, it features 





into myriad New England radio homes by the power and prestige of station WBZ. 


tivi- | : . . $ 
Vay | songs by Richard Preston, baritone, and the Jordan Marsh all-girl chorus of sixteen 
~ voices, the music of Rakov and his 15-piece orchestra.. and is rounded out with a 5-minute 
s oO 
ican 
ocal 


nds. Also at the same hour, 1:30 P.M., Jordan Marsh is on WBZ daily, Monday through Friday, 


“Boston Story,” by Carl de Suze. 


| . . . . 
with a quarter-hour program featuring de Suze and his Boston stories. 


) | Its title, “Going Your Way,” is used as the theme for store-wide, year-round promotion. 


4 WBZ is definitely “going your way” also, if you aim for intensive, economical 
coverage of the thriving New England market nestling in the WBZ primary. NBC Spot Sales 


will blaze the trail for you. 





WESTINGHOUSE RADIO STATIONS Inc 


KEX « KYW © KDKA © WOWO + WBZ © WBZA 


em Diagse : REPRESENTED NATIONALLY BY NBC SPOT SALES—EXCEPT KEX 
BOSTON = SPRINGFIELD KEX REPRESENTED NATIONALLY BY PAUL H. RAYMER CO. 

















A Berlaration Of IJudependence 


WCKY REJECTS NETWORK TERMS TO 
BECOME MOST POWERFUL INDEPEN- 
DENT RADIO VOICE IN MIDDLE WEST! 


We fully appreciate the importance and popularity of “big-time” 
network shows! We've broadcast plenty of them! And we’d con- 
tinue on a network basis if it were possible to do so without 
restrictions that would interfere with the type of program service 
we feel is most desired by our listeners and advertisers. 

Network shows, however, have constituted a relatively small per- 
centage of our radio time, and we are reluctant to carry them on 
increasingly difficult terms that would unfavorably affect the major 


portion of our program service which our listeners depend upon, day 


in and day out, throughout the year. 

















It is our belief that listeners will appreciate having this powerful 
station that can, and will, serve listener interests more efficiently, 
in a wider. coverage area, through the elimination of confusing 
program shifts occasioned by optional network demands! 

We propose, therefore, to broadcast independently! And we shall 
dedicate WCKY’s vast technical and artistic resources, large-scale 
broadcasting experience and expert program service to the task 
of serving listeners first — free from all influences that would pre- 


vent us from doing the sort of job we feel is most important! 


NEWS AND MUSIC IN THE 50,000 WATT MANNER! 


NEWS ON THE HOUR AND FIVE MINUTES 
BEFORE THE HOUR! 


WCKY 


THE L. B. WILSON STATION 
50,000 WATTS 


Dedicated to the Public Interest 




















* .. it means America...” 


AS THAT GREAT, silver C-54, “The Sacred 
which brought General Ike Eisenhower 
back to a hero’s welcome, approached Wash- 
ington’s National Airport last week, the pilot 
tuned in an American broadcasting station. 

The Supreme Commander, and those with 
him on the plane flying toward the Virginia 
Capes, first heard the sound of America, first 
recaptured the symphony of their own land in 
the voice of an American broadcaster. 

There is intended here no attempt to claim 
for broadeasters any closer alliance to this 
smiling hero than is their due as citizens of 
the free land whose prestige he forwarded. But 
the average broadcaster must have felt a spe- 
cial kinship when General Eisenhower said 
these words, less than two hours after his 
homecoming, to a civic gathering at Washing- 
ton’s Statler Hotel: 

“Were I a speaker instead of a soldier, 
there’s one thing I should attempt to do today. 
It is to describe the feeling of the soldier re- 
turning to his home from the wars. For a long 
time these soldiers of mine, and I have been 
over in France, where we don’t understand the 
language, and in Germany, where not only we 
don’t understand the language, but where 
faces are sullen and eyes hostile. 

“Getting home, then, means seeing friendly 
faces and welcome, it means hearing language 
that rings sweetly in our ears, it means com- 
mereials on the radio. All in all, it means 
America.” 

This was the voice of the commander of 
3,000,000 American men and women, acknowl- 
edging himself their agent in receiving a 
grateful country’s plaudits, pointing to the 
radio commercial as a symbol of freedom. 

He and his fighting men have spent years in 
foreign nations where broadcasting is mo- 
nopolized by controlling Governments. There 
are no commercial announcements. 

Certainly General Eisenhower and his troops 
do not hunger for them with such avidity that 
their furloughs will be spent at radio re- 
ceivers. But they know them for what they 
are: part of the American stream of conscious- 
ness, an active element in a free estate. 

“All in all,” he said, “it means America.” 


Cow”, 





Ho-Hum Department 


DREW PEARSON’S column for June 19: 
“(President Truman) let Leonard Reinsch go 
back to his radio job in Atlanta the day after 
he handled himself badly in a press confer- 
ence.” 

From United Press news reports, same date: 

“Riding with the President (on his flying 
trip to the West Coast) were Press Secretary 
Ross, Secretary Connelly, Special Radio Ad- 
viser Reinsch, Military Aide Vaughn, etc.” 


P. S. Radio Adviser Reinsch lunched with 
the President on the South Portico of the 
White House last Monday, prior to their depar- 
ture for the Coast. 


Page 42 @ June 25, 1945 


Air Rights—& Wrongs 


RADIO AND aviation, twin miracles of our 
era which have romped along hand in hand, 
are headed for domestic trouble. These two 
arts which use the ether are on the brink of 
their greatest development. Both need room. 
That’s where the trouble brews. From the ad- 
ministrative standpoint, it’s already here. 

Television and FM, to render peak service, 
must have altitude for their antennas—the 
springboards from which their ultra-high, 
line-of-sight signals are bounced so as to 
“rain” on the nation’s homes. Air transporta- 
tion needs tremendously expanded airport fa- 
cilities. Obstructions to air navigation close 
to airports must be avoided. 

Both radio and aviation look for their home 
sites in areas contiguous to centers of popu- 
lation. Heretofore a single airport would do 
for even the biggest city. Postwar expansion 
contemplates a multiplicity of them—possibly 
different ones for different types of transport 
service. Similarly, radio must have new loca- 
tions for FM and television (as well as AM) 
for the far-flung radio relay systems planned 
for networking of these new services. 

We said the problem exists today. Many ap- 
plications, cleared by the FCC, for new sta- 
tions or modifications of existing ones and 
hundreds for FM and television are on file. 
The Civil Aeronautics Authority, interested in 
aviation and not in radio, is holding up clear- 
ances until Congress writes a new law for the 
vast airport construction program. 

Such a bill, creating a $650,000,000 fund for 
Federal airport aid, has been written by the 
very House committee charged with radio leg- 
islation. It shortly goes to the House. If that 
bill becomes law in its present form, it could 
hamstring radio’s development to point of 
virtual strangulation. The FCC, in effect, would 
be superseded as the radio licensing agency, 
because it would be up to the CAA to decide 
whether a station could locate in a given area. 

Beyond that, existing installations which 
the CAA might conclude are located at sites 
desirable for new airports could be condemned 
as “airport hazards”. Should the administra- 
tor decide to establish an airport at or near 
the site of an existing transmitter, he would 
have authority to remove, lower or relocate. 

It doesn’t take clairvoyance to foresee the 
obstacles to radio development if this bill 
passes as now written. Think particularly of 
the flat plains areas of the middle west where 
1,000-foot antennas would be required for 
ultra-high transmission. Radio can’t locate in- 
discriminately on a “what’s left” basis. 

The aviation industry obviously has done an 
able job of Congressional relations. Radio, on 
the other hand, appears to have been caught 
napping. The fact that the House Interstate 
& Foreign Commerce Committee, which handles 
radio as well as aviation, would draft such a 
bill without even considering the effect upon 
radio’s development certainly indicates the 
committee either didn’t know about or wasn’t 
impressed with radio’s impending plight. 

The first thing needed is to redraft the Air- 
port Aid Bill so the FCC will be able to con- 
tinue its full licensing function without veto 
by CAA. Then radio must tell its story in the 
appropriate forums, lest it find itself smoth- 
ered and suffocated by the very ether to which 
it gave voice. 


Our Respects To - 
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DWIGHT DAVID EISENHOWER 


Americas, a salute to General of the 
Army Dwight David Eisenhower! 

To the deep admiration radio men 
hold for the hero of our times has now been 
added a fierce pride—a feeling of “he’s our 
man”—since he chose “commercials on the ra- 
dio” as one of the top things that made him 
glad to be home. 

Gen. Eisenhower has recognized the potency 
of radio since his first invasion, and has con- 
tinued to make use of it strategically, almost 
as an arm of his land, air and sea power. 

In the invasion of North Africa, the first 
“force” to enter the country was the voice of 
Gen. Eisenhower, telling the French people 
the purpose of the landings and asking their 
aid. In a matter of days its effectiveness was 
proven in the cooperation of the people. 

He continued using radio intensively through- 
out that campaign. At Casablanca, where he 
met with Gen. Giraud, he broadcast the cere- 
monies at which the remobilization of French 
forces took place. Numerous other broadcasts 
were made to brief the people for liberation. 

When that greatest of all invasion days came 
—D-Day at Normandy—the General again 
took to the airways to tell the oppressed peo- 
ple of France, Belgium, Holland, Denmark, 
Norway, “This is it.” 

Perhaps more than any single broadcast, 
this was the one most eagerly awaited. It was 
the culmination of the months and years of 
expectation, of courageous listening with held 
breath as instructions for that moment had 
come trickling through concealed sets through- 
out Europe. The military value of that broad- 
cast releasing the tremendous weapon of the 
underground can never be estimated. More 
important was the hope it brought to the 
hearts of people so long without hope. 

On D plus 1, under Gen. Eisenhower’s su- 
pervision was set up the American Expedi- 
tionary Forces Network, binding together the 
forces as a team, reporting the progress of 
the war to the men, and bringing them what 
was at that time their only source of relaxa- 
tion and entertainment. 

The fighting forces at St. Lo during the 
breakthrough there were spurred on by a “pep 
talk” from their Supreme Allied Commander. 
He broadcast to them again at the “Battle of 
the Bulge” in December. The spirit and mag- 
nificent personality of the leader carried 
through to the men. 

There have been numerous other radio talks, 


(Continued on page 46) 
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- Portland * Oregon 
TWO of the SAFEST PLACES in the U.S.A.! 


% PORTLAND—Winner of First Place in the % OREGON—Consistently “up in front” as a 
National Traffic Safety Contest for Cities National States Safety Winner. Likewise 
250,000- 500,000 Population Group. in Pedestrian Protection. 

Traffic congestion zoomed upwards in this area swollen by war workers. Yet Portland and 


Oregon continued to establish new records in traffic safety. For many years KOIN has 
consistently worked, week in and week out, with the PORTLAND TRAFFIC SAFETY 
COMMISSION and OREGON’S SAFETY DIVISION. The station’s safety activities are 
spearheaded by two veteran weekly program series. Among a radio station’s Public Service 
duties, is there any more important than helping to save life and protect it? 
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FOR best promotion of Red Ryder series, trophy cup is presented to 
Charles E. Couche (r), KALE Portland general manager, by J. E. Cal- 
non, Portland plant manager, for sponsor Langendorf United Bakeries, 
San Francisco. Onlookers are (center 1 to r) Norman Davis, KALE com- 
mercial manager, and Leith Abbott, promotion-publicity director. 





P&G LEADS MAJOR 


MEDIA ADVERTISERS 
PROCTER & GAMBLE Co. leads 


the list of 1,628 national advertis-- 


ers included in the 1944 edition of 
“Expenditures of National Adver- 
tisers in Newspapers, Magazines, 
Farm Journals and Chain Radio” 
published annually by the Bureau 
of Advertising, American Newspa- 
per Publishers Assn. Volume, show- 
ing P & G as the top spender in 
these four media for the third suc- 
cessive year, lists all national ad- 
vertisers spending more than 
$25,000 in any one of the four 
media. 

Lineup of the top ten advertis- 
ers in all media shows little change 
from 1943. General Foods, General 
Motors and Lever Bros. remain in 
second, third and fourth places. 
Sterling Drug moved up to fifth 
place in 1944 from sixth in 1943. 
General Mills climbed from seventh 
to sixth. Colgate-Palmolive-Peet 
Co. moved from ninth to seventh. 
Coca Cola Co. remained in the No. 
8 position and Liggett & Myers in 
tenth place. One newcomer, Amer- 
ican Home Products Corp., broke 
into the list in ninth position. 

All data for the volume, just re- 
leased, were compiled for the Bu- 
reau by Media Records, which as- 
sembled the newspaper expendi- 
tures while radio, farm paper and 
magazine figures were taken from 
reports of Publishers’ Information 
Bureau. 


CBS Hillbilly Show 


NEW MUSICAL variety show, 
Barnyard Follies featuring the na- 
tional hillbilly champions, started 
June 16, Saturdays, 2:30-3 p.m. 
EWT on CBS. Program is a com- 
posite of hillbilly and popular 
music. Show is produced by Lewis 
Shumate and directed by Lamber 
Kohr. 





Crump Renamed Head 
Of Kansas City Ad Group 


MURREL CRUMP, advertising 
manager of the Sinclair Coal Co, 
has been elected to his fourth term 
as president of the Advertising & 
Sales Executives Club of Kansas 
City. Other officers elected were: 
W. J. Krebs, Potts-Turnbull Adv., 
first v-p; A. J. Stephens, A. J. 
Stephens Co., second v-p; Kathryn 
Knappenberger, City National 
Bank, third v-p; G. E. Smith, Mo- 
rantz Coal & Lumber Co., secre- 
tary; Cecil H. Taylor, Kansas City 
Southern Lines, treasurer. 

R. H. Montgomery, Goodlander 
Mills Co.; J. B. Woodbury, R. J. 
Potts-Calkins & Holden; R. C. Me- 
Creery, George B. Peck Inc., were 
elected to serve three year terms 
on the board of governors. In com- 
petition with clubs throughout the 
U. S., Canada and Mexico, the 
Kansas City club recently was 
awarded the Sales Manager’s Mag- 
azine silver trophy by the National 
Federation of Sales Executives for 
distinguished service to salesmen 
during the past year. 


i " 





‘American Newsletter’ 


AMERICAN network is mailing 
Volume 1 Number 1 of “American 
Newsletter”, planned as a monthly 
clip sheet of background informa- 
tion, to affiliates, radio editors, 
civic and educational organizations, 
libraries, etc. Current issue con- 
tains a statement by Edward J. 
Noble, chairman, on the necessity 
of freedom of information, another 
statement by Chester J. LaRoche, 
vice-chairman, calling press and 
radio an inseparable team for dem- 
ocracy, quotes from the network’s 
commentators, and stories and pic- 
tures of its programs and stars. 
Letter was prepared by Earl Mul- 
lin, head of the press department. 
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THE SHREVEPORT TIMES 
STATION 


Shreveport. La. 


In the Ark-La-Tex 
Area, KWKH, 
with its 
50,000 Watts 
is the No. 1 Medium 
with full coverage 
and SELLING 
POWER in this 


prosperous market. 


The Branham Co 
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JAMES M. LeGATE, general manager 
of WIOD Miami, has been elected to 
the board of directors of the Miami 
Rotary Club. 


PHIL MEYER, president and owner of 
KFYR Bismarck, N. D., is spending the 
summer at his cabin at Detroit Lakes. 
Minn., recuperating from an _ illness 
suffered last fall. 


FRANK H. ELPHICKE, manager of 
CKWX Vancouver, MBS outlet in Van- 
couver, is on a five-week tour of east- 
ern Canada and the U. S. 


JOHN CARL JEFFREY, general man- 
ager of WKMO Kokomo, Ind., has been 
elected president of the Kokomo Lions 
Club. 


A. MacGILLIVRAY, assistant director. 
RCA financial division, Camden, N. J. 
has been reelected a director of the 
Philadelphia Control of Controllers In- 
stitute of America for 1945-46. 


HAROLD B. FELLOWS, general man- 
ager of WEEI Boston, has been elected 
second vice-president of the Boston Ad 
Club. 


K. O. MacPHERSON, manager of KPFA 
Helena, Mont., has been elected presi- 
dent of the Helena Chamber of Com- 
merce for the current year. 


Our Respects To 


(Continued from Page 42) 


not so decisive as these, but none- 
theless inspiring. As a network 
commentator said last week, “If 
there is one name that means more 
than any other to all the peoples 
of Europe, that name is Eisen- 
hower.” 

Always encouraging the use of 
radio at his headquarters, and the 
equal treatment of radio and press 
correspondents, Gen. Eisenhower 
has surrounded himself with com- 
petent industry men. His Naval 
Aide, Capt. Harry Butcher, CBS 
vice-president, has been with him 
throughout his campaigns. Lt. Col. 
Walter Brown of NBC was his 
communications officer, Maj. Albert 
Wharfield of C. E. Hooper Inc. 
set up the voicecast system for him 
in the Mediterranean Theater. 
Brig. Gen. David Sarnoff, head of 
RCA, entered the General’s radio 
picture in the European opera- 
tions, setting up communication; 
channels with the Signal Corps. 
Allied psychological warfare was 
guided by the hand of Col. William 
S. Paley, CBS president. 

Director of Broadcasting Activi- 
ties, SHAEF, was the former NAB 
publicity head and chief of the Ra- 
dio Branch, Army Bureau of Public 
Relations, Col. Edward M. Kirby, 
who arranged for much of the ra- 
dio coverage of D-Day. Gen. Eisen- 
hower’s brother Milton is a radio 
man, who was associate director 
and administrative chief of OWI, 
now president of Kansas State 
College, which operates KSAC 
Manhattan, Kan. 

As a radio voice, Gen. Ike sounds 
exactly as you would expect him 
to sound—quick, decisive, sincere. 
And though, with his magnificent 
modesty, he protests he is “no 
speaker”, his toast to Russian Gen. 
Zhukov, his speech to the Mayor 
ef London, his message to Congress 
reached the heights of simple and 


Nets Ask Navy to Cancel Pooling Plan 


Governing War Coverage in Pacific’ 


NOW THAT correspondents and 
broadcasting facilities are avail- 
able for Pacific war coverage, the 
four major networks have asked 
to cancel their pooling agreement 
made last December with the Navy. 

In a letter to Rear Adm. H. B. 
Miller, Navy Office of Public Re- 
lations, news chiefseof CBS, NBC, 
American and Mutual pointed out 
that, on the basis of reports from 
their correspondents in the Cen- 
tral Pacific Command, they consid- 
ered the agreement “no longer nec- 
essary or desirable”. 

“We propose to continue the sys- 
tem of pooling communiques over 
the Guam circuit as heretofore 
done,” the heads of the news de- 
partments wrote. “It is also agreed 
that certain programs from ad- 





sincere eloquence that 
great achieve. 

Through his triumphs, he has con- 
stantly reminded the people thai 
he is just Ike Eisenhower from 
Abilene, Kan., who would prefer 
to be merely the representative of 
all the GI’s who fought under his 
command. Even in speaking with 
him there is none of the awe that 
usually surrounds such leaders. 
With his quick humor, that won- 
derful grin, and the warmth that 
glows from him, he seems like an: 
other soldier home from the war. 

Wants it That Way 

That is the way he wants it. He 
begged the home folks on Eisen- 
hower Day not to “high hat” him 
when he returned. Then he added, 
“The worst part of military rank 
is the loneliness. . . .”” Never lonely 
as he grew up amid five brothers 
—each called Ike—he was the 
typical young American. One sum- 
mer on vacation from West Point, 
he encountered a well-known boxer 
who boasted he could lick anybody 
in Kansas. Ike knocked him out in 
the second round. 

Though many reports name Ty- 
ler, Tex., his birthplace, he was 
born in Denison, Tex., Oct. 14, 
1890. Early in life his name be- 
came reversed from the original 
David Dwight. After graduation 
from West Point—where he was 
barred from school dances for a 
month because he did a fox-trot on 
the dance floor—he married Mamie 
Doud in 1916. They have one son, 
John Sheldon Doud, who was grad- 
uated from West Point, class of '44. 
Now a lieutenant, he served in ETO 
and returned with his father to the 
vu... 

In addressing Congress last 
week, Gen. Eisenhower said, speak- 
ing for each man who had fought 
under him: “He knows that in wa 
the threat of separate annihiliation 
tends to hold Allies together; he 
hopes we can find in peace a nobler 
incentive to produce the same 
unity.” 

With Gen. Eisenhower as inspi- 
ration, international communica- 
tions is ready as the instrument to 
promote that unity. 


only the 


vanced areas should be _ pooled, 
Hereafter this will be done at the 
discretion of the network chiefs a; 
Central Pacific headquarters, 

“Our decision to cancel the pres. 
ent pool agreement is based on the 
fact that all networks are now ade. 
quately represented in the theatey 
to cover such transmission points 
as are available.” 

The networks had stipulated the 
agreement would be cancelled when 
three of the four decided to aban- 
don it. They now have 39 men in the 
Pacific. NBC 13, CBS 7, Mutual 
12, American 7. 


MADISON FORMING 
RADIO DEPARTMENT 


NEW radio department is being 
established at the Madison Ady, 
Co., New York, formerly Glicks- 
man Adv. Co. H. Sumner Stern- 
berg, formerly merchandising di- 
rector and account executive of L. 
H. Hartman Co., New York, will 
head the department, bringing sey- 
eral accounts which he says will 
use radio. 

Mr. Sternberg has handled a 
number of national accounts in- 
cluding Alfred Dunhill of London, 
Russek’s of Fifth Avenue and Par- 
fum Lorle. Collaborating in de- 
veloping the radio section is David 
Gibson, who handled Adam Hat 
Co. account for Glicksman. Madi- 
son has taken an entire floor at 400 
Madison Ave., New York. 





Commercial \¥ 


HAROLD K. CARPENTER, for 22 years 








with Foster & Kleiser Co., has joined 
KNX Hollywood as account executive. 


L. A. (Bus) MANWARING, KSL Salt 
Lake City account executive, has been 
named Bishop of the Salt Lake City 
Waterloo L. D. S. Ward. He is the young- 
est man ever to be appointed a Bishop 
of that Ward since its organization in 
1905. 


CARL ARGABRITE, formerly of KTFI 
Twin Falls, Ida., now heads local sales 
at KPFA Helena, Mont. 


LEONARD BUNKIN, former salesman of 
WIP Philadelphia, has been released 
from the Army. 


FRED DINERT, salesman for WHAT 
Philadelphia, is the father of a boy. 


EDWARD PETRY, president, Edward 
Petry & Co, is out of the hospital and 
recuperating after a reportedly serious 
illness. , 


RADIO ADV. Co., New York, has been 
appointed national sales representative 
of KROW Oakland, Cal. 


SPOT SALES, New York, has _ been 
named. national representative for The 
Friendly Group: WSTV Steubenville, 
O., WFPG Atlantic City, WJPA Wash- 
ington, Pa., and WKNY Kingston, N. Y. 


REYNOLD R. KRAFT, sales manager 
of NBC television department, is 
speak at the July 26 meeting of Balti- 
more Kiwanis Club. 


JOE MATHEWS, formerly of merchan- 
dising department Young & Rubicam, 
Chicago, on June 25 joins Weed & Co., 
Chicago, as salesman replacing CHARLIE 
ADELL, who moves to Detroit [BROAD- 
CASTING, May 21]. 


, 








LEW H. MUEHLBAEUR, former public " 


relations and advertising executive for 
the U. S. Employment Office, has joined 
the sales staff of WKBN Youngstown, O. 
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... its “legs” were real 


The first xylophone, dating back to 
prehistoric days, consisted of a prim- 
itive man (or more likely a woman) 
with wooden bars placed across his 
bare legs and a club in his hand. 
Women seemed to play the instru- 
ment more than men, perhaps be- 
cause they liked to sit down a good 
part of the time. In early Madagas- 
car, the instrument became so com- 
plicated that it took two players to 
beat the bars—still held on one of 
the musician’s legs. 


The predecessor of swing 


So many bruised shins resulted from 
earnest but inaccurate xylophonists 
that some enterprising savage con- 
ceived the idea of laying the wooden 
bars across two logs. Later the logs 
evolved into a stand, and the Bantu 
negroes fastened hollow gourds be- 
neath the bars for added resonance. 

By this time, xylophone music had 
become gay and tuneful, and was 
used as an accompaniment for spir- 
ited dances. 


There’s music in the 
wood pile 


Although the xylophone was men- 
tioned in Europe as early as 1511, it 
was not until 1830 that it achieved 
any recognition. By 1875, xylophone 
parts were being written into sym- 
phonic arrangements. 

The modern xylophone, known as 
the “wood pile,” is merely a series 
of wooden slabs separated by isola- 
tors of wood or felt. The range has 
been increased to three chromatic 
octaves, and for convenience in play- 
ing, the bars are arranged in two or 
more rows, indented into each other. 





The gay tempo of xylophone music, 
with its many flourishes, graces, rolls 
and shakes, calls for the best in re- 
cording. And the best is 


VERTICAL CUT RECORDINGS! 


Electrical Research Producdls 
Division 
Western Electric Company 


233 BROADWAY, NEW YORK 7, N. Y. 
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PETER BOCHAN, formerly with WWSW 
Pittsburgh, has joined WNAB Bridge- 
port, Conn., as chief announcer and 
program director. 

WILLIAM CORNISH, assistant commer- 
cial program manager of Mutual, June 
21 married Margaret L. Cameron of 
Bedford Hills, N. Y. 

JAMES RAFTER, conductor of ‘“Vet- 
eran’s Aid” on WINS New York, June 
20 was given the annual National Com- 
manders’ award of the Catholic War 
Veterans in recognition of service ren- 
dered through the program. 

MAJ. EDWARD D. ANDRUS, former an- 
nouncer and dramatic director at Nor- 
folk, Va., and Signal Corps veteran in 
C-B-I, has been appointed chief of the 
Signal Branch, Oklahoma City Air Tech- 
nical Service Command, Tinker Field, 
Okla. 

GUY ROBERTSON has been appointed 
production director of KWK St. Louis. 
PVT. BERNARD DUDLEY, former CBS 
announcer, has been assigned m.c. of 
the weekly WRDW Augusta, Ga., “Camp 
Gordon Capers” program. New WRDW 
announcers are JOE HUNT and JAMES 
STANLEY. 

JACK STRADER, announcer, from 
WCPO to WCKY Cincinnati. 

HARRY WOODLE, formerly with KID 
Idaho Falls and KHJ Hollywood, to 
KDYL Salt Lake City as announcer. 


NED LYNCH, from KFEL Denver, joins 
KDYL Salt Lake City as writer. 

DELL BAXTER is new announcer with 
WFBL Syracuse. 


MELVIN STUART joins WHAT Phila- 
delphia as announcer succeeding JACK 
CLEARY, to WPEN Philadelphia. 
WALTER ROBINSON, from announcing 
staff of KYW Philadelphia, to WQXR 
New York. 

JOHN A. DEEGAN has joined KYW 
Philadelphia as announcer. 

BOB SHERRY, NBC announcer and 
m.c., is the father of a girl born on 
Father's Day. 


WILLIAM R. PEER, former script- 
writer with Phillips H. Lord Inc., has 
joined NBC as a staff writer. 

HAL MOORE, WNEW New York an- 
nouncer, is the father of a boy born 
June 13. 


RUTH CRANE, director of women’s ac- 
tivities, WMAL Washington, has been 
elected president of the Women’s Ad- 
vertising Club of Washington. 

LYNN McCURDY Jr., formerly of KFJI 
Klamath Falls and KGW Portland, Ore.. 
to KIRO Seattle as announcer. 
BRUCE C. CLARKE Jr., Rdm. 3/c, for- 
mer announcer with WFBL Syracuse, 
is now aboard the USS Noble somewhere 
in the Pacific. 

BILL MAGNER shifts from WCCO Min- 
neapolis to KOTA Rapid City, S. D., as 
announcer. 


AL COLLINS, former announcer of 
WIOD Miami, to WIND Chicago. 


DON OTIS, program director of KMPC 
Hollywood, has resigned to devote full 
time to his programs. HERB WIXSON, 
assistant manager in charge of sales, 
has taken over supervision of program- 
ming. JACK LITTLE, after 2142 years in 
service, has returned to station as an- 
nouncer. ARTHUR C. RYAN, former 
announcer of KOIN Portland, has been 
added to KMPC staff. 

CAPT. FRANK LYNCH, recently re- 
leased from the Canadian Army and re- 
turned to CKLW  Windsor-Detroit 
[BROADCASTING, May 28], is now on 
leave from CKLW as supervisor, Forces 
Production, for CBC Montreal. 
EDWARD JAEGER, formerly’ with 
Studebaker Corp., Chicago, and WGKV 
Charleston, has joined the announcing 
staff of WKMO Kokomo, Ind. 

RAY BERGMAN, KSL Salt Lake City 
continuity writer, has been awarded 
the Master of Business Adm. degree at 
Northwestern U. 

MARTIN J. FLANIGAN, formerly of 
WDMJ Marquette, Mich., to announcing 
staff of KPFA Helena, Mont. 

ANTON M. LEADER, producer-director 
for NBC, has resigned to freelance, with 
“Now It Can Be Told”, five weekly eve- 
ning quarter-hour on MBS, as his first 
independent assignment. 


MADELEINE CLARK, CBS staff writer 
on ‘Waves on Parade” program, was 
married June 14 to Lt. Edward B. 
Winslow, USCG, whom she met while 
doing research for the CBS program. 


ERNIE RICCA, MBS director of the 
“Dick Brown” program, is the father 
of a boy born Father’s Day. 

SGT. LEO KAYE, former continuity edi- 
tor of the American Forces Network in 
London [BROADCASTING, April 30] 
released from service June 16, has 
joined KDKA Pitsburgh as producer 
and director. 

MATTIE ROTENBERG, commentator on 
women’s affairs for CBC Toronto, has 
been awarded the 1945 Canadian Wom- 
en’s Press Club Memorial Award for 
her broadcast “The Postwar Woman”’. 
Contest was judged by MARGARET 
CUTHBERT, director of women’s and 
children’s programs for NBC New York. 
PAUL CROWLEY, announcer of KPFA 
Helena, Mont., is the father of a boy. 
PETE PADILLA, formerly of KQW and 
OWI San Francisco, has joined KROW 
Oakland, Cal., as announcer. 

FRANK LOKEY Jr., formerly of WMSL 
Decatur and WSGN Birmingham, Ala., 
has joined the announcing staff of 
WNOX Knoxville, Tenn. 

JOHN T. REICH is a new director- 
writer for CBS New York television sta- 
tion, WCBW. He has been an associate 
professor at Ithaca College, New York, 
and is recently returned from Holly- 
wood where he studied screen acting 
technique. 

WILLIAM DRIPS, NBC Chicago direc- 
tor of agriculture, has been named a 
consultant in radio agriculture broad- 
casting for OPA. 

LT. (j.g.) HAL SCHER, former CBS an- 
nouncer known as Hal Sawyer, has been 
assigned to the CBS show “Builders of 
Victory”, as Navy representative and 
liaison officer. 

JEANNE MEYER, CBS secretary, has 
been transferred to the network’s writ- 
ing staff. 


MARX LOEB, CBS producer, effective 
July 8 takes over direction of ‘‘Report 
to the Nation”, sponsored by Continen- 
tal Can, New York, Saturday on CBS, 
thru BBDO, New York. He replaces 
EARLE McGILL who is leaving CBS to 
freelance. 

GEORGE CASE, production manager at 
WBBM Chicago, has resigned effective 
July 6 to become program and produc- 
tion manager of KABC San Antonio. 
JOHN DUNHAM, former WBBM Chi- 
cago announcer who has been a Ger- 
man prisoner of war until recently re- 
leased by the Russians, has rejoined 
the station. 

MILTON ROBERTSON, former con- 
tinuity director and chief script writer 
at WNEW New York, has joined Trans- 
American Television & Broadcasting 
Corp., New York, as writer for Bendix 
Aviation Corp. CBS program, “Men of 
Vision”. 





‘School’ Time Change 


WHEN CBS's School of the Air 
resumes next fall it will probably 
be after 4:00 p.m. (EWT). Deci- 
sion to shift from 9:15-9:45 a.m. 
spot is to take it out of school 
hours which have always presented 
a problem bécause of different time 
zones. Another reason for shift is 
to retain Arthur Godfrey in the 
morning spot and in the repeat at 
3:30-4 p.m. (EWT). Godfrey was 
originally scheduled as a summer 
replacement for the educational 
show. 





COLUMBIA RECORDING Corp., Bridge- 
port, has released an album of Norman 
Corwin’s “On a Note of Triumph” pro- 
gram, broadcast on CBS on V-E Day. 
Album, containing six discs recorded on 
both sides, will be sold for $6.50. Decca 
Records originally put in an offer to 
record the program and was refused. 
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Edward Wallace, wins 
WAR CORRESPONDENT TELLS CLEVELAND 


ix witb there!” 


14 months in the South Pacific, 
EDWARD WALLACE actually saw 
our fighting men blast the Nips out 
of their holes. He wallowed in steamy 


jungle ... slept in fox holes... sur- 


_ 


a vived the invasion of the Trobiand 
Islands and narrowly missed getting 
“rubbed out” on Cape Gloucester. 
wn ... With WTAM since May he is 
the first actual radio combat war 
/ correspondent to serve Cleveland. 
Another first for WTAM, the 
Cleveland station that’s also first in 
day and night listening... and first 
in all program popularity polls too. 


— 7 
ial 
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EDWARD WALLACE, stripped for action in New Guinea. Now 


ace commentator and News Director at WTAM, Cleveland. 
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Place Your Order 
Now ... for 


LINGO VERTICAL 
TUBULAR STEEL 


RADIATORS 


Prompt Delivery 
on radiators manufactured 


from materials now on hand 


Now, you can buy a LINGO Vertical Radiator without 
the use of priorities. Because of the limited amount of 
materials and componenis available, orders will have to 
be filled on a first-come, first-served basis. Until such 
moterials are made available in greater quantities, pro- 
duction will have to be concentrated on radiators not . 
exceeding 250 feet in height. If you are not ready to 

have the radiator installed at this time, we can arrange to 

monufacture and deliver the radiator to you with your op- 

tion to have it installed and erected by us when you are 

ready. We urge you to act immediately and thus be as- 

sured of having your radiator on hand when you want it. 


Please include in your inquiries the radiator height required t 
end approximate site so that complete quotation can be 

immediately made covering the radiator itself and its sub- 

sequent erection when so desired. 






JOHN E. LINGO & SON, INC. 
1897 : 
CAMDEN, NEW JERSEY 


Est. 


- 
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JOHN ORR YOUNG, co-founder of 
Young & Rubicam, and HAROLD C. 
MEYERS, head of Institutional Rela- 
tions, have formed a public relations 
firm, Young & Meyers, at 4 E. 53d St. 
Mr. Young retired from Y&R in 1936. 


FRANK A. SCHOTTERS has been namecad 
vice-president in charge of production 
for the Crosley 
Corp., Cincinnati. 
Mr. Schotters has 
been works man- 
ager of the Western 
Cartridge Co. plants 
in East Alton, Ill. 


COOPERATIVE An- 
alysis of Broad- 
casting, New York, 
has expanded the 
tabulating staff of 
its member service 
department so that 
subscribers may se- 
cure breakdowns by Mr. 
15-minute periods 

of ratings of half- 

hour and hour programs. Department 
can now also offer various other special 
analyses. 





Schotters 


WIRE RECORDER Development Corp., 
Chicago, which handles all business and 
licensing activities for Armour mag- 
netic wire sound recorder, has moved 
to larger quarters in Field Bldg., 135 
S. LaSalle St. 


SIDNEY J. ABELSON, formerly in the 
radio department of Pedlar & Ryan. 
New York, has joined William J. Ganz 
Co., New York, producer of commercial 
films, as sales promotion director. 


CHARLES S. O'DONNELL, who resigned 
as director and vice-president of J. M. 
Mathes Inc. last Feb. 1, has formed his 
own company, Charles S. O’Donnell & 
Co., public relations council, at 220 E. 
42d St. Firm will specialize in Latin 
American public relations. 


CAL KUHL, for two years radio director 
of The Biow Co., has been appointed 
West Coast recording manager of RCA- 
Victor Division, Hollywood, succeeding 
HARRY MEYERSON, to Decca Records 
Inc., New York [BROADCASTING, June 
11]. Mr. Kuhl will continue outside ra- 
dio production. 


WILL YOLEN, director of special events 
for Warner Bros. Pictures, was elected 
president of the Publicity Club of New 
York Inc., succeeding WILLIAM P. 
MALONEY, publicity director of BBDO. 
Other .officers are: KATHERINE WELL- 
INGBROOK, herd of her own publicity 
organization, first vice-president; 
GEORGE ANDERSON, Pendleton Dud- 
ley & Assoc., second vice-president; 
DOROTHY MYERS, Austin-Wilder 
agency, recording secretary. Among 
directors elected are: JULIE MEDLOCK, 
head of own agency; BUSH BARNUM, 
Benton & Bowles, and WESTON SMITH, 
vice-president and director of public 
relations, “Financial World.” 


COMMERCIAL PROGRAM SALES, new 
department organized by WOR New 
York, will create, develop and sell live 
or transcribed package programs of all 
varieties. Programs will be for commer. 
cial sales exclusively and will be avai. 
able for use on any station or network 
selected by sponsor or agency. EDMUND 
B. (Tiny) RUFFNER, WOR commerciaj 
program manager, heads new depart- 
ment which also will produce and sel; 
recorded programs for syndication. 


NATIONAL BROADCAST SALES, To- 
ronto, has opened a transcription de. 
partment to handle Canadian produc. 
tions of U. S. transcription producers, 
with R. E. McGUIRE, formerly of Alj- 
Canada Radio Facilities, Toronto, as 
manager of the transcription division, 


C. E. HOOPER, president, C. E. Hooper 
Inc., addressed the radio seminars of 
KMBC Kansas City and KOIN Portland, 
Ore., during a swing around the country 
that included station meetings in Chi- 
cago, Salt Lake City and Seattle. 








News 


JACK STONE, continuity editor of 
WRVA Richmond, Va., has left for the 
Pacific Theater to interview servicemen 
from Virginia. He will prepare material 
for daily programs for the next few 
months. 





KATHERINE CLARK, women’s com- 
mentator of WCAU Philadelphia, was 
to leave June 18 for ETO for an indefi- 
nite period to observe operations of 
Allied Military Government. She will 
prepare twice-daily Monday through 
Friday discs to be flown to WCAU. 


NBC soon is to send five more corre- 
spondents to the Pacific to strengthen 
the network's war staff there without 
weakening European coverage. Five to 
leave are: ROSS McCONNELL, KOMO 
Seattle; HOWARD PYLE, KTAR Phoe- 
nix; WALFRED JOHNSON, former press 
association correspondent released from 
the Marine Corps, all of whom go to 
Manila; RAY CLARK, WOW Omaha, to 
Guam, and CHARLES MINER, Chung- 
king editor and New York Post cor- 
respondent, who stays in Chungking. 


THOMAS B. LESURE, former news edi- 
tor of WNAC Boston, to WCOP Boston 
as news rewrite man. 


NBC PRESS department, WEAF New 
York and Mary Margaret McBride, 
WEAF commentator, will entertain 


July 9 at the Waldorf-Astoria Hotel for 
Ben Gross in honor of his 20th year as 
radio editor of the New York Daily 
News. 





3000 WATTS 


ORLDS EMORAELE ATTLE ROUNDS 
IDER ARKET ETTER UARANTEE 





NBC IN RICHMOND VA. 
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REVERSIBLE PANELS of both live and dead surfaces make it possible for the radio 
producer to control the “bounce” of the sound waves as desired, and according to 
the nature of the program being broadcast. 


U nti recently relatively little attention has 
been paid to the scientific control of sound 
waves in radio broadcasting studios. Today this 
subject is receiving the attention of many of the 
nation’s topflight stations. One of ‘the outstand- 


ing examples is that of KSL (Salt Lake City), 
SPECIALLY DESIGNED STUDIOS FOR NARRATION 


ALTHOUGH KSL's POLYACOUSTIC STUDIOS look like something out of “Buck 
Rogers,” this futuristic appearance is coincidental. Cylindrical surfaces are used 
because of what they do, not how they look. 


KSL Pioneers In Development of Polyacoustic Studios 


where sound engineers, after an intensive 3 year 
study of the problems, completed the Polyacous- 
tic studios illustrated here. Another example of 
KSL pioneering, the Polyacoustic studios enable 
KSL listeners to enjoy programs that are richer, 


fuller and more brilliant than ever before. 


DRAMATIC BROADCASTS SOUND BEST from this type of studio, primarily designed LIVE SURFACES AS SHOWN HERE reflect sound waves, and the curves control the 


for the human voice. Alternating dead and live surfaces here give a new “natural- 


ness” to the voice in radio broadcasting. then cause it to fade away. 


direction and amount of reflection. They allow just the right amount of reflection, 
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You cannot cover the 
tremendous New York 
market without using 
WBNX, because... 
WBNX reaches 


2,450,000 Jewish speaking persons 


1,523,000 Italian speaking persons 


1,235,000 German speaking persons 


660,000 Polish speaking persons 


s 
STRENGTHEN your present 
New York schedules with 


WBNX. Our program de- 


partment will assist you in 


the:translation of your copy., 


A VALY Ss 


| S000 WATTS DIRECTIONAL OVER NEW YORK | 
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L. E. WATERMAN Co., New York 
(pens), starts sponsorship sometime in 
September of ‘“Gangbusters”, tenta- 
tively scheduled for the Saturday 8-8:30 
p.m. spot on American. Contract for 52 
weeks placed thru the Charles Dallas 


Rgach Agency, New York. 

ALFRED N. STEELE, former vice-presi- 
dent of D’Arcy Adv., has been elected 
vice-president of the Coca Cola Co. to 
coordinate merchandising activities. 
ALLIED MILLS, Fort Wayne, Ind. (poul- 
try, livestock feeds, has appointed West- 
ern Adv., Chicago, to handle advertising 
effective July 1. Radio will be used. 
LOUIS MILANI FOODS Inc., Chicago, 
has appointed Jim Ward & Co., Chicago, 
as agency. Radio is being planned. 
Chicago, as agency. Radio is being 
planned. 


VERNON CANNING Co., Los Angeles 
(Newmark Fine Meat Products), has 
named Brisacher, Van Norden & Staff, 
Los Angeles, as agency. Radio may be 
used later. 


PAUL F. BEICH Co., Chicago (Whiz 
candy bar), has signed for three sta- 
tion-breaks weekly for 52 weeks on KYW 
Philadelphia, thru Arthur Meyerhoff 
Co., Chicago. 


OMNIBOOK, New York (magazine and 
book publishing Co.), starts sponsor- 
ship Sept. 8 of John Mason Brown’s 
“Of Men and Books”, on WABC New 
York Sat. 2-2:15 p.m. for 13 weeks. Ac- 
count placed direct. 


ILLINOIS MEAT Co., Chicago, starting 
June 30 sponsors Dick (Two Ton) 
Baker in a program of song and piano 
specialties 10:15-10:30 a.m. on WGN Chi- 
cago. Contract is for 52 weeks, thru 
Arthur Meyerhoff & Co., Chicago. 


GENERAL CIGAR Co., New York (White 
Owl cigars), has dropped sponsorship 
of Earl Wilson on Mutual and is plan- 
ning to schedule a new show for the 
fall. Agency is J. Walter Thompson Co., 
New York. 


ARTRA Cosmetics Inc, Bloomfield, N J., 
for Sutra sun cream is using a limited 
spot campaign on WNEW and WOR 
New York and on two Philadelphia sta- 
tions. Agency is Kelly-Nason, New York. 


METRO-GOLDWYN-MAYER, New York. 
for new picture “Blood on the Sun” 
opening in New York June 28, is using 
a heavy spot announcement campaign 
on the following New York stations: 
WABC WEAF WJZ WOR WLIB WOV 
WMCA WQXR WHN WNEW. Announce- 
ments run from station-breaks to one- 
minute commercials used on stations 
in varying frequencies. Agency is Dona- 
hue & Co., New York. 


MELVILLE RADIO INSTITUTE, New 
York, thru newly appointed Seidel 
Adv., New York, has started a spot 
campaign with till forbid contract on 
WINS New York. Campaign will be in- 
creased. 


SOIL-OFF Mfg. Co., Glendale, Cal. 
(liquid paint cleaner), has appointed 
Ruthrauff & Ryan, Hollywood, to serv- 
ice account effective July 1. Radio will 
continue to be used. 


RIVERSIDE RANCHO, Los Angeles 
(ballroom), has started weekly half-hour 
program featuring Spade Cooley and 
orchestra on KECA Los Angeles. Con- 
tract is for 13 weeks. Firm in addition 
uses five-weekly participation in “Al 
Jarvis’ Make Believe Ballroom” on 
KFWB; six spots per week on KFWB 
KPAS; seven weekly on KIEV and two 
daily on KFVD. Dean Simmons Adv., 
Hollywood, has account. 


HASSENSTEIN Co., Hollywood (Movie 
Wave), in early June expanded local 
spot sechedule on KFVD and KRKD to 
a national campaign. Firm currently 
uses weekly quarter-hour program on 
KJBS San Francisco as well as a varied 
schedule of five-minute programs on 
WJR Seattle, KMYR Denver, KXL Port- 
land, WJAS Pittsburgh, Intermountain 


Network (KID KVRS KVNU KEUB 
KOVO KLO). Dean Simmons Adv., 
Hollywood, has account. 

ARDEN FARMS, Los Angeles (dairy 


products), July 9 starts five-weekly 
quarter-hour home economics program 
with Polly Patterson on KMPC Holly- 
wood. Contract for 13 weeks placed thru 
Productive Adv., Los Angeles. 


WILLIAM SCHEIBEL, former advertis- 
ing manager of the Benrus Watch Co. 
and Bulova Watch Co., has been ap- 
pointed advertising manager of Wal- 
tham Watch Co., Waltham, Mass. 


PAXTON & GALLAGHER Co., Omaha 
(Butter-Nut coffee), has signed for 9 
a.m. newscast Mon. thru Sat. and 10 
a.m. newscast Sun. on KSAL Salina, 
Kan. Contract is for 52 weeks. Phillips 
Petroleum Co., Bartlesville, Okla., is 
sponsoring Mon. thru Sat. 10 a.m. quar- 
ter-hour newscast on KSAL for 52 
weeks. 

E. H. CALHOUN has been appointed ad- 
vertising manager of Jaques Mfg. Co., 
Chicago (KC baking powder). He will 
be in charge of sales promotion and 
public relations, succeeding FRED 
SLAYTON, resigned. 


ALAN RANDALL, assistant advertising 
manager of Best Foods Inc., New York, 
has been appointed director of advertis- 
ing and merchandising. He succeeds 
J. L. CALLAHAN, to copy-writing staff 
of Young & Rubicam. 


F. W. WOOLWORTH Co., New York, has 
appointed J. M. Mathes Inc., New York. 
to handle advertising for all its retail 
stores in U. S. and Canada. Mathes 
already had the New York section of the 
Woolworth account and now takes over 
entire company advertising. 


M. LOUIS PRODUCTS Co., New York 
(Eggnog Shampoo), on June 24 started 
recorded quarter-hour program, “Casa 
Cugat”, featuring music by Xavier 
Cugat and orchestra, on WOR New York 
for 52 weeks. Besides WOR, program is 
now heard on WCAU WHDH KGO. 
Other stations may be added. Agency 
is Hirshon-Garfield, New York. 


HILLS BROS., New York (Dromedary 
Mixes), has taken a summer hiatus on 
the majority of stations carrying spot 
announcements but will resume early 
in September with an expanded sched- 
ule. Agency is Biow Co., New York. 


TWENTIETH CENTURY Paint & Var- 
nish Co., Brooklyn, has appointed Ellis 
Adv., New York, to handle advertising. 
Radio is said to be considered. 


REFINED SYRUP & SUGARS Inc., New 
York (Flo-Sweet Liquid Sugar) has ap- 
pointed Fuller & Smith & Ross, New 
York, to handle advertising. Radio will 
be used in the Middle West. 


HOLLANDS JEWELRY Co., Chicago, 
has signed for a live station-break 
weekly on WBBM Chicago, effective 


June 24 for 52 weeks, thru Malcolm- 
Howard, Chicago. Kroger Grocery & 
Baking Co., Cincinnati, started six 
transcribed station-breaks weekly effec- 
tive June 17 for six weeks thru Ralph 
H. Jones Co., Cincinnati. John Puhl 
Products Co., Chicago (laundry bleaches), 
will use three live station-breaks weekly 
effective July 7 for, 13 weeks, placed 
thru Roche, Wililams & Cleary, Chi- 
cago. 


ATLANTIC BREWING Co., Chicago 
(Tavern Pale beer), June 16 began 
sponsorship on WBBM Chicago of ‘‘Pro- 
fessor Van Dusen ... Master of Mys- 
tery”, Saturday 6-6:30 p.m. Contract 
for 52 weeks placed by Campbell- 
Mithun, Chicago. 


FRED W. AMEND Co., Chicago (Chuck- 
les candies), has appointed Henri, Hurst 
& McDonald, Chicago, to handle adver- 
tising effective Aug. 1. Radio will be 
used. Account was formerly handled by 
Geo. H. Hartman Co., Chicago. 


C. Z. CHEMICAL Co., Beloit, Wis. (floor 
polishes), has signed for six spots 
weekly for 13 weeks on KTSA San An- 
tonio, thru Klau-Van Pieterson-Dun- 
lop, Madison, Wis. 


CALIFORNIA Fruit Growers Exchange, 
Los Angeles (Sunkist oranges), in four- 
week summer campaign on June 18 
started schedule of daily spots on: 
KMPC KECA KFAC KFI KFWB KHJ 
KMTR KNX KREKD KWKW KPAS 
KIEV. Agency is Foote, Cone & Beld- 
ing, Los Angeles. 


20TH CENTURY-FOX FILM Corp., Los 
Angeles, to promote local showing of 
the film “Nob Hill”, on June 18 started 
daily spot schedule on KFAC KNX 
KECA KMPC KFI KHJ. Contracts are 
for 13 weeks. Agency is Western Adv., 
Los Angeles. 





THE VOICE 


IS A an 8S 


CASH 
SPEAKS | 


UP! 


An increase of 131 per 
cent in Mississippi bank de- 
posits during the last three 
years * is a clarion call to 
alert advertisers. Bank depos- 
its have climbed from $271,- 
000,000 to $629,000,000! 
Mississippi's agricultural, in- 
dustrial and oil increases are 
steadily building bigger and 
better business in America’s 
state of opportunity. 


WJDX — the DOMINANT 
“Voice of Mississippi” effec- 
tively, efficiently covers this 
expanding market. 





* State Bank Commission 


ar. SD erate: by 


LAMAR 
LIFE INSURANCE 
COMPANY 


JATESON, MISS/S Lee 








LOUISVILLE 
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“s Amarillo =Growing “Capitol” of The Panhandle 


The stability and prosperity of the Amarillo impressive 60% increase over 1939. 





market are assured by the large income de- 
rived from cattle, oil and gas, wheat and 
industrial business of a permanent na- 
ture. The combined receipts for 1944 of 
three basic classifications: cattle, oil and 
gas, and wheat will run close to $325,- 
000,000. 

1944 retail sales of $42,333,000 show an 


This market is most aggressive .. . one 
where your message reaches responsive 
buying power. 

KFDA’s large, and growing “Share of the 
Audience” together with planned promo- 
tion and merchandising services produce 
results at low cost. Let us give you the 


complete facts. 














@ NUNN STATIONS 


KFDA, Amarillo, Tex. 
WLAP, Lexington, Ky. 
WBIR, Knoxville, Tenn. 

J Ashland, Ky. 
weml \ Huntington, W. Va. 


REPRESENTED NATIONALLY BY 
THE JOHN E. PEARSON CO. 





KFDA 


Amarillo, Texas A NUNN STAT 





—Owned and operated by | 
Gilmore N. Nunn and | 
J. Lindsay Nunn. 


ROS REIL einen NR 
AN AFFILIATE OF THE AMERICAN BROADCASTING COMPANY 





Howard P. Roberson, Manager 
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MARKET 


PORTER BLDG. 
KANSAS CITY, MO. 


EVERETT L. DILLARD 


General Manager 


ELIZABETH WHITEHEAD 


Station Director 


Pioneer FM Station in 
the Kansas City Area 
ish for 


Rate Card 3 
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J. A. PEARCE, assistant chief engineer 
at WWSW Pittsburgh for over 13 years, 
has resigned. 


LUTHER MARTIN, formerly of KWTO 
Springfield, Mo., to WGAA Cedartown, 
Ga., as chief engineer. 


M. M. (Pete) ELLIOTT has been ap- 
pointed assistant to S. M. FINLAYSON., 
general manager of Canadian Marconi 
Co., Montreal. 


R. J. (Rollie) SHERWOOD, former as- 
sistant to the president, General Dry 
Battery Inc., has been named sales 
manager of Hallicrafters Co., Chicago. 








WARREN LEE PIERSON, president of 
the American Cable & Radio Corp., 
New York, has been named to head 
Commercial Cable Co., subsidiary firm. 
Mr. Pierson, former president of the 
Export-Import Bank in Washington, 
fills position left vacant for several 
years since death of JOHN GOLDHAM- 
MER. 


DR. O. S. DUFFENDACK, former re- 
search director of the North American 
Philips Co., New York, has been named 
vice-president directing research and 
engineering. E. J. KELLY, manager of 
manufacturing, is now vice-president 
and general factory manager. 


PAUL SCOTT, released from the Army 
Air Corps on the point system, has 
joined the engineering staff of WGAA 
Cedartown, Ga. 


JACK NEFF, released from the service. 
has returned to the technical staff of 
WOL Washington. 

A NEW unit for measuring DC or AC 
voltage, resistance, audio level and FM 
discriminator balance, has been an- 
nounced by RCA. The RCA 195-A Volto- 
hymst, unit combines a 6-range DC 
voltmeter, and ohmeter reading from 
0.1 ohm to 1,000 megohms, a 6-range AC 
voltmeter, a linear audio frequency 
voltmeter, an audio level meter and an 
FM discrimator balance indicator. 


ProcRams 





OSTWAR plans for Indianapolis are 

being “sold” to its citizenry through 

“Quiz Your Mayor’’, new Monday eve- 
ning program started on WIRE Indian- 
apolis. Representatives from civic clubs 
and organizations are invited to attend 
broadcasts. The Wm. H. Block Co., de- 
partment store, has given time to In- 
dianapolis Chamber of Commerce and 
the Indianapolis Postwar Planning 
Committee. Program is handled by Gwin 
Adv., Indianapolis. 


Better Vision Series 


DEDICATED to the cause of eyesight 
conservation, ‘“‘Eyes on the Future”, 
new weekly quarter-hour series, started 
on WNEW New York June 24 8:45-9 
p.m. Featuring short educational ad- 
dresses by science editors and authors, 
program is presented in cooperation 
with Better Vision Institute. Music is 
by stars of Metropolitan Opera Co. and 
members of the New York Philhar- 
monic Society. 


Glimpse of Home 


QUARTER -HOUR “home on leave” 
has been effected by broadcasters of 
Springfield, Mass., for local boys now in 
ETO through preparation of a special 
program of home town folks and mem- 
ories. Recorded by WSPR Springfield, 
program was sent overseas for rebroad- 
cast as part of the Army Radio Service 
series ‘“‘Let’s Go to Town”. 


Teen-Age Problems 


NEW TELEVISION program dealing 
with teen-ag? problems started June 2i 
on WCBW New York, CBS video sta- 
tion. Weekly half-hour telecast is pre- 
sented by WCBW in collaboration with 
United Parents Assn. of New York City. 
Each program gives dramatization of an 
adolescent problem as submitted by a 
teen-ager. 











PITTSBURGH ADVERTISERS KNOW 
THE LOCAL SCORE 


That’s why it means something that 7 of Pittsburgh's 
8 leading department stores used KQV last year. 





ALLEGHENY BROADCASTING CORP. 


National Representatives: WEED & CO. 
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Service Humor 


SERVICEMEN and service publications 
such as “Yank”, “Stars and Stripes” 
etc. provide comedy material for “qr 
Laffs”’ starting on CBS June 28, Thurs. 
day 8:30-55 p.m. A $100 Bond will be 
awarded each week for best 10-minute 
comedy sketch submitted by a service. 
man. Bonds also will be presented for 
best jokes. 


WNBT Classic Plays 

WNBT, NBC video station in New York, 
is presenting a series of great classicaj 
plays which began June 17 with Mol- 
iere’s “The Bourgeois Gentleman”, 
Adapted and produced for television by 
Dr. Herbert Graf, NBC operatic pro- 
ducer, this French comedy was given 
with a background of Strauss music and 
included a ballet. 


Congressmen on WIND 


CONTROVERSIAL subjects are basis 
for new series “Congress Reports” on 
WIND Chicago, Sunday 8:45-9 p.m. 
Program offers equal time to Demo- 
cratic and Republican members of Con- 
gress who live within a 150-mile radius 
of Chicago. 


Weather Report Service 


COMPLETE weather reports for boat- 
men, fishermen and vacationers in the 
New York area has been started by 
WPAT Paterson, N. J., as a public sery- 
ice. Detailed summaries are aired 8 
times weekly. 


KMBC Air Almanac 


KMBC Kansas City has started a five 
minute “Daily Almanac” program at 
6:10 a.m. giving weather forecast and 
barometer readings for the benefit of 
rural listeners in the four-state area. 


Veterans Service b 
STARTING today (June 25), WMCA 
New York offers special house and 
apartment-locating service to discharged 
servicemen and their families, giving 
veterans time on “Real Estate Round- 
up” 8:03-8:15 a.m. daily. 


WHBQ Schedule 
BECAUSE listeners are staying up 
later due to the hot weather, WHBQ 
Memphis is bolstering its nighttime 
schedule with top dance music pro- 


grams recorded earlier from the Mu- 
tual line. 

News Comedy 
FIVE-MINUTE comedy news feature, 


“Chuckles From the News”, is now aired 
Monday through Friday 10:25-10:30 a.m. 
by American Network. Stories are from 
wire of AP, UP, INS. 

Civic Planning 


CIVIC planning series titled ‘“‘New York 
Tomorrow” has been started on WLIB 
New York. Quarter-hour weekly broad- 
cast presents talks by city officials and 
leaders. 
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Bruno Walter, voted the out- 
standing opera conductor in 


500 experts spoke 


_.. and it was music to our ears 


O~ OF THE things we'd like 
to do at the American 
Broadcasting Company is give 
our listening audience the best 
that there is in every field of 
tadio entertainment. This is a 
great policy if—and only if— 
we successfully put it into 


Musical America’s recent radio practice, 


poll. 


That’s why the result of 

Musical America’s recent 

radio poll was music to our ears. Over 500 of the leading 

music editors and critics from coast to coast and Canada 

picked five of our musical programs and people as out- 
standing in their fields. They said: 


BRUNO WALTER, conductor of the Metropolitan 
Opera Association, was the best of all opera con- 
ductors. 


THE BOSTON SYMPHONY, under the direction of 
Dr. Serge Koussevitsky, was tied for first place as 
the finest symphony orchestra. 


“DIE MEISTERSINGER,” presented by the Metro- 
politan Opera, was the best performance of opera. 


MILTON CROSS was the outstanding announcer- 
commentator. 


METROPOLITAN OPERA, U.S.A., presented by the 
Metropolitan Opera Guild, was the best program 
of operatic character. 


We have always been deeply conscious of the impor- 
tance of music as a means of entertainment and re- 
laxation. That is why we have been trying to do a com- 
plete job in bringing our listeners the best in music: 
everything from the rich classical to jive—everything 
from “Die Meistersinger” to our Saturday Senior Swing. 

We are proud that it was an ‘‘American’’ Network 
program that gave a host of talented singers the 
opportunity to compete for the highest goal in grand 
opera: the Metrovpolitan. A large number of the most 
brilliant stars in the ‘‘Met’’ today were ‘‘discovered”’ 
on Metropolitan Opera Presents (formerly Metro- 
politan Auditions of the Air). In addition, the 
**Met’s”’ top singers are heard on a special weekly 
evening program—Metropolitan Opera, U.S. A. 

Saludos Amigos features outstanding guest con- 
ductors of both continents. It regularly gives 


**American”’ listeners a better appreciation of Latin- 
American music and a better understanding of the 
Latin-American way of life. 


One of the four greatest conductors—Sir Thomas 
Beecham—was presented to our listeners through 
our new Saturday Symphony, a series that makes it 
possible for many to enjoy the outstanding—but 
lesser known—works of symphonic literature. 


In this series we are also presenting such prom- 
inent guest conductors as Nicolai Berezowsky, Max 
Gobberman and Anatol Dorati. This summer we 
are taking our listeners to Tanglewood, in the 
Berkshires, for one of the top events of the musical 
season: The Bach-Mozart Festival under the direc- 
tion of the noted conductor, Dr. Serge Koussevitsky. 


And to round out the classical musical fare that 
we give our listeners, we bring them still another 
type of musical entertainment: The Coffee Concert, 
featuring Sylvia Marlowe, one of America’s finest 
harpsichordists, in a program of 17th and 18th 
Century music. 


Our obligation to give the public the best in music is 
not limited to the classics. In the semi-classical field, we 
are currently broadcasting the famed Boston “Pops” 
every Saturday night. We’ve also given our listeners 
Gilbert & Sullivan operettas. And when it comes to pop- 
ular music, we have on our staff the man who has j 
more for this type of music than anyone else—Paul 
Whiteman. Also Nathan Van Cleave, nationally famous 
for his distinctive arrangements of popular music. 


Here again—in popular music—we have brought our 
listeners a variety of top personalities and programs. 
Guy Lombardo, Duke Ellington, Sammy Kaye, Kay 
Armen, The Andrews Sisters, Saturday Senior Swing, 
Philco Summer Series, Andy Russell and The Ford Early 
American Music—these are only some of the popular 
music programs on the “American” Network. 


* * * 


Yes, we do think that we are doing a pretty good job 
in the field of music. And we were extremely sKosel to 
have Musical America, in telling us about the awards, 
say: “The American Broadcasting Company has won 
five first places in the various groups of our second an- 
nual radio poll from over 500 radio and music editors 
from coast to coast and Canada. Incidentally, you to 

all other networks in the number of first places won.” 


American Broadcasting Company 
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BILL BALLINGER, former head of cre- 
ative department of Campbell-Mithun, 
Chicago, has joined Reincke-Ellis- 
Younggreen & Finn, Chicago, as radio 
director, a new position. JACK BRIDGE- 


WATER replaces Mr. Ballinger at 
Campbell - Mithun [BROADCASTING, 
June 4). 


ROBERT SELBY, veteran California 
newspaper and radio advertising execu- 
tive, has been ap- 
pointed San Fran- 
cisco manager oi 
the new branch of- 
fice of Smith, Bull 
& McCreery Adv., 
Hollywood agency. 
Headquartered in 
the Butler Bidg., 
131 Stockton St., 
will be in charge of 
the agency’s north- 
ern California oper- 
ations. LOWELL 
SMITH, formerly of 
Los Angeles, has 
been appointed pro- Mr. Selby 
duction manager 

with GRACE LAIRD shifted from Holly- 
wood to San Francisco as office man- 
ager. Firm has also established New 
York branch offices at 7312 Empire State 





Bldg. F. J. SMALLEY Jr. [BROAD- 
CASTING, March 26], is in charge as 
resident manager with VIRGINIA 


FRAZIER WHITE, once associated with 
Allied Adv. Agencies, Los Angeles, as 
office manager. 


D. C. WING has resigned as advertis- 


ing director of Nash Motors Division,- 


Nash-Kelvinator Corp., to return to 
Maxon Inc., Detroit, as account execu- 
tive. His successor at Nash-Kelvinator 
is N. F. LAWLER, assistant advertising 
director, formerly with McCann-Erick- 
son. 





TOM WESTWOOD Adv., Los Angeles, 
has moved to larger quarters in Com- 
mercial Exchange Bldg., 416 W. Eighth 
Street, Los Angeles. Telephone is 
Vandike 6457. 


ANTHONY STANFORD, producer and 
television director of J. Walter Thomp- 
son Co., Hollywood, and associated with 
that agency for 11 years, resigns effec- 
tive July 1. 

ANDREW McGUIRE has been appoint- 
ed a director of Walsh Adv. Co., Wind- 
sor and Toronto. He has been with 
agency for 16 years. 

ED BOWERS, formerly with Calkins & 
Holden, Chicago, has joined Al Paul 
Lefton Co., Chicago, to handle copy 
and accounts. 


VIVIAN McMURTREY, formerly of 
McCann-Erickson, Portland, has joined 
the copy staff of Foote, Cone & Beld- 
ing, San Francisco. 


WESLEY CHRIST, released from the 
Army, to staff of McNeill & McCleery 
Adv., Los Angeles. 

JOHN S. COONLEY, for seven years 
manager of N. W. Ayer & Son, Hono- 
lulu office, has resigned to become pub- 
lic relations director of American Fac- 
tors, Honolulu. 

LILLIAN KRAMER, formerly of Russell 
Birdwell & Assoc., Beverly Hills, Cal., 
publicity service, has joined Young & 
Rubicam, Hollywood, publicity staff. 
JORGE J. CUETO, formerly with the 
export department of Vick Chemical 
Co., New York, has joined the New -York 
office of the National Export Adv. 
Service as media director. 

H. M. KIESEWETTER ADV., New York, 
has changed firm name to KIESEWET- 
TER, WETTRAU & BAKER. RUDOLPH 
WETTRAU, art director, and SAMM S&S. 
BAKER, copy chief, acquire substantial 
interest in the agency and become vice- 
presidents. H. M. KIESEWETTER con- 
tinues as president and chairman. 





“I'VE GOT POST-WAR PLANS TOO!’ 
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FOLLOWING broadcast of NBC's 
The Man Called X, summer je. 
placement for Bob Hope, program 
plans were discussed by (1 to r) 
Herbert Marshall, star of oa 
James Barnett, v-p and adv. dir, 

of Pepsodent Div., Lever Bros.; J, 
Hugh E. Davis, acct. exec., FC&B, | 








JERRY RODGERS, production manager 
with Abbott Kimball Co., New York, 
has been appointed office manager of 
Wortman, Barton & Goold, New York. 
MARY McCARTHY, production head of 
Moselle & Eisen, New York, has become 
an account executive with the agency. 
BERNARD SEGALOFF, formerly with 
Hirshon-Garfield, New York, succeeds 
Miss McCarthy. 

JAMES S. MONTGOMERY has joined 
McKee & Albright, Philadelphia, after 
three years as captain in the Army Air 
Forces. 

LOUISE WINTERS, freelance actress 
and engineer in San Francisco, has 
joined the radio department of Comp- 
ton Adv., New York. EVELYN PEIRCE, 
program supervisor with Compton, has 
been appointed assistant programs su- 
pervisor of all day-time radio programs 
for the agency. FLOYD HOLM, also pro- 
gram supervisor, has been promoted to 
assistant programs supervisor of ail 
nighttime radio. 


LEEFORD ADV., New York, has moved 
to 432 Fourth Ave., Zone 16. New phone 
is Murray Hill 4-7116. 

WAUHILLAU LA HAY, radio publicity 
director for N. W. Ayer & Son, New 
York, left last week on a four-month 
trip to confer with CBS station execu- 
tives and radio editors throughout the 
country on promotion projects for 
United Drug Co. CBS programs, botl 
the Moore-Durante broadcast and its 
summer replacement, the Ray Bolger 
program. Miss La Hay is expected to 
return to New York about Oct. 1. Dur- 
ing her absence the post at the Ayer 
agency will be filled by DOROTHY 
DORAN, member of the radio publicity 
department. 


ORVIL ANDREWS, former production 
director of Sonovox for Free & Peters, 
New York, has joined the radio produc- 
tion department of Kenyon & Eck- 
hardt, New York. DEMAREST S. CAS- 
SIDY, formerly with Ruthrauff & Ryan 
as copy writer and pictorial director of 
the Republican National Committee, 
has joined K. & E. as commercial 
writer. 

EDWARD BATTEY Jr., vice-president 
and director of Compton Adv., New 
York, has been named president of 
Market Research Council succeeding 
Ray Robinson of Crowell-Collier Pub. 


- 


Co. ROBERT N. KING of BBDO was 
elected a vice-president. 
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YOU GET A ‘PLUS’ WITH 
MAG MecGUIRE 


Advertisers on Mac McGuire’s WCAU morning Participation 
Program* get PLUS value. Besides “saturation” coverage in the 
Philadelphia area—America’s third richest market —McGuire’s 
show consistently receives mail from 27 states. With friendly voice, 
pleasant music, and daily prize-contests, Mac wakes them up to 
ACTIVE PARTICIPATION. A large-scale action-getter like 


Mac is a very powerful man to get sales-action for your product. 


* MONDAY THRU SATURDAY, 7:05 TO 7:45 AND 8:15 TO 8:55 A.M. 


COVERAGE + PROGRAM = SALES 


WGAU 


50,000 WATTS + CBS AFFILIATE 
PHILADELPHIA’S LEADING RADIO INSTITUTION 
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SENORA PLANS TWO 
VIDEO SET MODELS 


PLANS to introduce a line of tele- 
vision sets about 12 months after 
resumption of civilian manufac- 
ture has been announced by Senora 
Radio and Television Corp., Chi- 
cago. Two models will be intro- 
duced—one a table model with 
image reflected on a 7 or 8 inch 
mirror; the other a console set 
with a 16 by 21 inch screen. Origi- 
nal sales price will be about $150 
and $400 respectively, with cost 
dropping to about $100 and $300 
after production is attained. 
Senora’s immediate postwar 
radio plans call for AM sets, with 
combination AM and FM sets be- 
ing made within the year. The tele- 
vision unit will be a separate pack- 
age including sound reception. 








Radio Clock 


GEORGE K. LAN, a Chinese 
merchant of Riverton, Man., 
Canada, is reported to have 
taken out a patent on a clock 
which includes a radio to 
wake a person in the morning 
to any program, gets any 
program automatically during 
the day, and shuts itself off 
automatically when the pro- 
gram is over. Besides the 
radio adjustments on the 
clock, it has five hands, one 
giving the hour of the day, 
and others the day, week, 
month and year. It is report- 
ed that a large electrical com- 
pany is interested in the radio 
clock. 








Recording Combat Missions No Fun, | 
Says Sergeant Returned From Europe 


RECORDING actual aerial combat 
and bombing missions is no simple 
project in itself, but when Wash- 
ington insists that the programs 
not only be realistic but also funny 
—that is quite an order. 

Sgt. Bob Bach, announcer-writer 
member of an AAF combat team 
formerly stationed.in Europe, has 
been overseas since the last of 
March. He made wire recordings 
for use on Fighting AAF, half- 
hour program heard on American 
Saturday afternoons. In civilian 
life he wrote for WNEW and 
WMCA New York. 

Probably the most dangerous re- 
cording mission, according to Ser- 
geant Bach, was the air evacuation 












in Boston. 








Page 58 @ June 25, 1945 


Someone once labeled Joe Reichman “the Pagliacci of the Piano” 
because he can clown and also be serious at the keyboard. Ill health 
forced him to give up a successful law practice and adopt music pro- 
fessionally. His debut at the New Yorker Hotel in 1934 was follow- 
ed by years of long and successful engagements at the nation’s 
leading hostelries, including the Waldorf-Astoria and the Statler 


Recording, film chores, composing and arranging have kept him 
fully occupied. He’s a brilliant musician and a grand person. 
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KEEP AN EYE ON YOUR HEART 

| HEAR A RHAPSODY 

THE HUT SUT SONG 

YOU'LL NEVER KNOW 
DANCE OF THE BAYOU 

‘\ IF THIS BE LOVE | 

x | WISH | HAD A SWEETHEART 
TONIGHT WE LOVE | 
MEXICALI ROSE (Piano Solo) 


For complete listings of BMI-Licensed titles 
recorded by Reichman and other noted 
bandleaders and _ vocalists, 
BMI DISC DATA or write for this service. 
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“~NEW YORK 19,N.Y. 
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of wounded from Kassel, deep ip. 
side what was then a combat zone, 

“Just before we took off from 
the airport near Paris with our 
cargo of whole blood and plasma, 
the commanding officer told us 
good-bye adding that he didn 
know whether the airfield at Kas. 
sel was still being fired,” Sergeant 
Bach said. “We had to fly very 
low through a corridor about half 
a mile wide to dodge flak. When 
we got to Kassel we found the field 
still under fire. Litter cases were 
loaded aboard and we recorded in- 
terviews with the nurses. 

“SHAEF wouldn’t permit inter. 
views with wounded men because 
of the security involved,” the ser- 
geant continued. “But the funny 
part was that, after flying on a 
trip like that, the comment came 
from headquarters that the pro- 
gram’s too serious. ‘Make it funny’, 
they said.” 

Technician with Sergeant Bach’s 
team edited the wire recordings 
by cutting out undesirable sections 
and soldering the wire together 
with a lighted cigarette. Programs 
were shortwaved from Paris to the 
American in New York. As a double 
check, discs were also sent by 
bomber. 





Letter to the Editor 
Editor, BROADCASTING: 


Thought you might be interested 
to know how BROADCASTING gets 
around. In the April 2 issue, you 
carried a picture of the Rochester 
Radio Committee, in which I ap- 
peared. 

Just the other day, I had a letter 
from Lt. Gordon Cheéseman of the 
Signal Corps, stationed on Guadal- 
canal. Cheeseman was a former en- 
gineer at Radio Station WDAN in 
Danville, Illinois, and I had the 
good fortune to work with him in 
1938 and ’39. I had not heard from 
him and vice versa in all that time. 
The lieutenant has been on Guadal- 
canal for 2 months and he and 
his boys have done an outstandingly 
fine job in equipment maintenance 
and repair. 

Thanks to BROADCASTING two old 
friends were able to get together 
by V-Mail. 

WILLIAM J. ADAMS 

Program Director 

WHEC Rochester 
June 13, 1945 





Broadcast to Archives 


AMERICAN Broadcasting Co. is 
preparing an aluminum record of 
Baukhage’s broadcast of the bur- 
ial services for the late President 
Roosevelt at Hyde Park, New York, 
on April 15, for the Library of 
Congress. Aluminum disc, rather 
than wax, was requested by the 
Library because the record is to be 
preserved for posterity, The broad- 
cast won Mr. Baukhage a recent 
award by the National Headliners 
Club [BROADCASTING, June 11]. 
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OWI PACKET, WEEK JULY 16 





Check the list below to find the war message announcements you will broadcag, 
during the week beginning July 16. OWI transcriptions contain six 50-secong 
announcements suitable for sponsorship and three 20-second chain breaks on each 
side of discs. Tell your clients about them. Plan schedules for best timing of 


these important war messages. 





— 


STATION ANNOUNCEMENTS 








NET- Group Group NAT. SPOT 
WAR MESSAGE WORK KW oI PLAN 

PLAN Aff. Ind. Aff. Ind. Live Trans, 
War With Japan -__-__-_--- x kobe —_ jai oo ‘on «a 
Home Canning ------~--~-- * x i x == x on a 
Hold Prices Down -_------ ‘ion x x x x ite a 
Don’t Travel— 

Vacation at Home x nail oe an cai imei _ 
Merchant Marine -__--~-- _ te mn — ous x wal 
Prepare for Winter ------ - be am _ me me x 
Car Conservation — _----- a x x x x eee Si 








See OWI Schedule of War Message 169 for names and time of programs carrying 
war messages under National Spot and Network Allocation Plans. 





Few Tube Reconversion 


Problems to Be Faced 


ELECTRONIC tubes made for war 
purposes are so much like those 
made for peacetime requirements 
the tube industry faces relatively 


few reconversion problems, accord- 


ing to L. W. Teegarden, general 
manager of RCA’s tube division, 
who said that tubes will be avail- 
able for civilian use as soon as war- 


time restrictions are lifted. 


Speaking at an employe rally in 
RCA’s Lancaster, Pa., tube plant 
Mr. Teegarden cited the numerous 
industries planning postwar inno- 
vations which will demand many 
Firm received 


varieties of tubes. 


second star for its Army-Navy “E”. 








Hon. Otto R. Stadelman 
Needham, Louis & Brorby 
Chicago, Illinois 

Dear Otto: 


Boy, are we proud down here! Remem- 
ber when Chernoff went overseas last 
summer to contact Weat Virginia ser- 
vicemen? 
Well, when he 
left, he swore 
he'd be the one 
war corre- 
spondent who 
wouldn’t write 
a book, but 
since he’s been 
back, there 
have been s0 
many requests 
for copies of 
scripts etc. 
that it seemed 
less trouble to 
put most of 
the scripta be- 
tween covers. 
All proceeds 
from the book 
go to the Red 
Cross and 
here’s where 
our pride 
comes in. So 
far, 4,000 of 
these books 
have been sold 
at a buck a 
head. That 
means money 
>for the Red 
Cross, pleas- 
ure and satis- 
faction for 
those who read 
the book and 
that West Vir- 





ginians are interested in everything 
their State network does. 
Cordially, 


Algy 


PS. If you’re interested in some of the 
other things the West Virginia Network 
does, like pulling listenera—ask any 
Branham man. A 


WCHS 


Charleston, W. Va. 
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MATTHEWS IS NEW 


MANAGER OF WCMI 


APPOINTMENT of Joseph B, 
Matthews, former manager of 
WGKV Charleston, W. Va., as 


manager of WCMI Ashland-Hunt- 


ington, was made 
last week. WCMI 
is one of the sta- 
tions in the Nunn 
group headed by 
Maj. Gilmore 
Nunn and J, 
Lindsay Nunn 
(WLAP Lexing- 
ton, WBIR Knox- 
ville, KFDA Am- 
arillo). 

WCMI June 15 


Mr. Matthews 


became affiliated with CBS, an 
event highlighted by a day’s cele- 
bration, including a downtown pa- 
rade in Huntington and a dedica- 


ory program on which heads of 
he three city governments served 


by the station—Ashland, Hunting- 


on and Ironton, O.,—appeared. The 
ri-state area comprises the corners 


of Kentucky, Ohio and West Vir- 
ginia, and the three city mayors 
simultaneously 
week June 15-22 as “CBS Week”. 
A month-long promotion campaign 
leading to the network affiliation 
included front page newspaper ads 
and stories, sales letters to agen- 


proclaimed the 


ies and billboards and car cards 


in the three cities. 


‘ON THE DIAL) 
bal 
e MORE PEOPLE 
LISTEN 
@ MORE PEOPLE 
BUY 


CKRC 


WINNIPEG - CANADA 


*THE DOMINION NETWORK “J 
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POINTED 
NEWS 


Most recent and notable addition to our staff is 
Dr. Fred Gealy as Associate News Editor on Far 
Eastern Affairs. His knowledge of conditions and 
people in the Far East derives from thirteen years’ 
residence in Japan where he served as professor 
in Aoyama Gakuin University, Tokyo, teaching 
in the Japanese language. Dr. Gealy is a member 
of the faculty of Southern Methodist University 
in Dallas. He is a graduate of Boston University, 
and has done graduate work in the University of 
Basel, Switzerland, and in the University of Ber- 
lin. He has traveled extensively in Japan, China, 
Manchuria and Korea. In addition to his own Far 
Eastern news analyses over WFAA at 6:30 each 
Tuesday and Thursday, Dr. Gealy will amplify 
and act in an advisory capacity on regular news 
emanating from the Pacific area. 


a 


Addition of Dr. Gealy to our staff is in keeping with our 
continuing policy of providing the most interesting and 
advantageous service in the interests of every radio listener 
depending on our familiar signal. 


WFAA O2al4aa 


Martin Campbell, General Manager Ralph Nimmons and Ray Collins, Asst. Mgrs. 

NBC and TEXAS QUALITY NETWORK AFFILIATES 

820 KC...50,000 WATTS A NATIONALLY CLEARED CHANNEL STATION 
oo Me et wae. * ee Owned and Operated by The Dallas Morning News 


Sa MO ee Bc 
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KOIL Will Join 


American Nov. 1 


KOIL Omaha joins the American 
Broadcasting Co. as a basic affili- 
ate Nov. 1, 1945, according to Keith 
Kiggins, vice-president in charge 
of stations for American. Affilia- 
tion was the result of negotiations 
with Charles T. Stuart, president, 
and Gordon Gray, general man- 
ager of Central States Broadcast- 
ing Co., owner of KOIL. 

KOIL is now affiliated with CBS 
and operates on 1290 ke with a 
full time power of 5,000 w. 

In announcing the addition, Mr. 
Kiggins stated: “The addition of 
KOIL rounds out and further 
strengthens American’s midwest 
coverage picture which was recent- 
ly expanded by the addition of 
KRNT in Des Moines and WNAX 
in Yankton, S. D. Mr. Stuart 
said: “KOIL’s progressive manage- 
ment fits in with American’s oper- 
ations.” 


John L. Ashby 


JOHN L. ASHBY, son of A. L. 
Ashby, vice-president and general 
counsel of NBC, died June 16 at 
Olivet, Mich. Survivors include his 
mother, wife, daughters Barbara 
Ann and Nancy Lee, and sister 
Marjory Ashby Morningstar. He 
was graduated from Olivet College 
and took graduate work at the U. 
of Michigan. 





Light Recorder Tested 


RADIO SERVICES Section of 
Navy Public Relations is experi- 
menting with a new type film re- 
corder, weighing 18 lbs., and about 
half the size of those now in use. 
The recorder, made by the Amer- 
type Division of the Frederick Hart 
Mfg. Co., contains its own power 
in small wet cell batteries. Film is 
about half-inch in width, and is 
said to have higher fidelity than 
the wider size. 





Senate Approval 
Of Wills Delayed 


CONSIDERATION by the Senate 
Interstate Commerce Committee of 
the nomination of former Gov. Wil- 
liam Henry Wills of Vermont to 
succeed Norman §S. Case as a Re- 
publican member of the FCC 
[BROADCASTING, June 18], is ex- 
pected early this week, following 
the recovery from an illness of 
Sen. Burton K. Wheeler (D-Mont.), 
Committee chairman. 

Reports in Congress that there 
would be some opposition to Gov. 
Wills on the grounds that he has 
had no communications _ back- 
ground could not be confirmed. Re- 
ports also were current in Wash- 
ington that Gov. Wills might with- 
draw as a candidate because of ill 
health. He told BROADCASTING last 
Thursday that “I’ll be down on the 
job on the first day of August, 
1945, God willing, and you'll see a 
fine specimen of physical fitness.” 











MUSIC has power— 


WDAS is the only Philadelphia 


radio station featuring three hours 





of classical music every day 





... In addition to 

the usual musical programs, 
Philadelphia’s outstanding 
full-time independent station 
features classical music 
every morning 

from 10:45 to 12 Noon, 


and again in the evening 


from 10 to 11:45 P.M. 





it’s no wonder WDAS audiences have been loyal 
for more than twenty years. 
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With “MUSIC” like this, 
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Judge Sykes 


(Continued from page 18) * 
Conference in Ottawa and in 1933 | 
was chairman of the American 
delegation to the North Amie I 
conference in Mexico City. 

The story is often told about the | 
first Radio Commission meetin 
March 15, 1927, which Judge Sykes | 
convened under instructions from | 
Chairman Bullard. Calling upon | 
President Coolidge, he said: 

“T hope you know that I am just | 
a lawyer and don’t know a thing 
about radio.” 

“T am aware of that,” the Pregj. 
dent replied. “I have appointed the 
other four (Adm. Bullard, O, H, 
Caldwell, Henry A. Bellows and 
Col. John F. Dillon) because of 
their radio knowledge. You have 
been appointed to see that the Com- 
mission keeps within the law.” 

Born in Aberdeen, Miss., July 16, 
1876, Judge Sykes was a graduate 
of St. John’s College, Annapolis, 
In 1893 he entered the Naval 
Academy, remaining 2% years. He 
then went to U. of Mississippi and 
received his law degree in 1897, 

Upon his retirement from the 
FCC in 1939 Judge Sykes was ten- 
dered a dinner by the Washington 
radio and legal fraternity. Many 
persons high in official circles 
joined in the tribute to him. 

Judge Sykes was an _ Episco- 
palian, member of Delta Kappa 
Epsilon, Sons of Confederate Vet- 
erans, Mason, Elk. 

Active pallbearers were Chair- 
man Paul A. Porter and Commis- 
sioners Rosel H. Hyde and E. K4 
Jett, of the FCC; Andrew D. Ring; 
Robert McCann; Col. Jack Roberts. 

Honorary pallbears were Paul 
D. P. Spearman, Frank Roberson, 
Sen. James O. Eastland, Gov. Nor- 
man S. Case, Com, Paul A. Walker, 
Rep. Wm. M. Whittington, Rep. 
Dan R. McGeehee, Rep. John E. 
Rankin, Adm. William D. Leahy, 
Sen. Burton K. Wheeler, Sen. Wal- 
lace H, White Jr., Rep. Matthew 
M. Neely, Harlee Branch, Harry 
R. Fulton, Adm. H. E. Yarnell, 
Rear Adm. S. C. Hooper, Comdr. 
John Morse, Comdr. T. A. M. 
Craven, Comdr. Needham Jones, 
Henry Alberts, Eustace Florence, 
Elmer Oliver. 








Video in East 


RKO Television Corp. will acceler- 
ate plans to produce video film pro- 
grams in the East, developing new 
actors, writers and directors TT 
rather than depend on Hollywood, 

Ralph Austrian, executive vice- 
president, reported last week, on 
his return from the Pacific Coast. 
New York has facilities to make 
pictures at less cost than in Holly- ! 
wood, he said. 





President’s Speech 


FOUR major networks will carry 
the address of President Truman 
to the closing session of the San | 
Francisco Conference, Tuesday." 
The President’s speech starts at 7 
p-m. and will run 20-30 minutes. 
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44 NOW IT’S OUR TURN-- 
g Upon § 
aM just | i 
a thing 
> Presgj. 
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u have 
e Com. 
wv.” 
by ~ Te RESULTS of a recent survey made by WQXR provided “sweet music” for one of 
—_ our contemporaries. The survey showed that WEAF had the greatest number of listen- 
aval ; : 
ars. He ers for any time of the day in the New York area. 
pi and 
397, Of course, the folks at WEAF are friends of ours... yet we also count many people 
m th ‘ . ‘ : ae 
a ra at the other stations among our friends. But friendship had nothing to do with it. We 
_ published these results (just as we received them) in a booklet “Regular Listening to 
—_ New York Radio Stations” because they were actual facts—hard, cold statistics. 
+ soa We do not usually go in for much “brass.” But we cannot resist blowing our own 
e Vet- horn a little at this point. That same survey showed 
Chair- 
>mmis- jn P 
E. KA WQXR leading all non-network stations weekdays after 
Ring; 
—- 6:00 P.M.,and Sundays before and after 6:00 P.M. 
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rnell, According to results tabulated by the International Business Machines Corporation, 
omdr. : ‘ 
7 from a 13%-plus return on post cards mailed to 10,000 residential addresses taken at 
= random from the telephone directories — 
©@ WQXR led with 14.7% of the listeners after 6:00 P.M. ® Sunday night, WQXR led with 10.1% over the nearest 
on weekdays. Runner-up non-network station had 10.4%. non-network station with 7.9% 
— ® Before 6:00 P.M. on weekdays, WQXR stepped back to ®@ WQXR had 9.2% of the listeners before 6:00 P.M. on 
- new second place with 11.3% of the listeners. Leading non- Sundays. Nearest non-network commercial station had 
a network station had 15.7%. 74% 
= We'll be glad to mail you a i of the complete survey. Write us for it. 
» on 
Oast. 
make 
lolly- | 
10,000 Watts 730 Fifth Ave, 
Night and New York 19, N.Y. 
L Day Circle 5-5566 
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py I Che Radin Station of Che New York Times 
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When You Think of 


SELLING 


in the rich. 


populous 
“Valley of 


Paradise” 
think of 


KPRO 


the valley’s 
No. 1 Salesman 





Fine Shows of the 
American 


Broadcasting Co. 


A schedule of strong 
Local Programs 


oe 


Aggressive 
Promotion 


Top Audience 


Those Who Know Use 


KPRO 


1000 Watts 
American Broadcasting Co. 


Studios in Riverside 
and San Bernardino, 


California 
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FMBI to Restrict 
Milwaukee Meeting 


FM BROADCASTERS Ine. will 
hold its annual meeting Aug. 14 in 
Radio City, Milwaukee, with at- 
tendance limited to 50, the Board 
of Directors decided in New York 
last Tuesday. The meeting will be 
held by proxy with plans for a 
large meeting, such as that held 
last January at which 700 attend- 
ed, scheduled when transportation 
conditions permit. 

Paul Porter, FCC chairman; E. 
K. Jett, FCC commissioner; and 
George Adair, FCC chief engineer, 
have been invited to speak. W. R. 
David, broadcast sales manager 
for Genera] Electric, is to report 
on available equipment. Dr. Ray 
H. Manson, president, Stromberg- 
Carlson, is to report on FM re- 
ceivers. 

Representatives of WPB and 
OPA have been asked to talk. 

Directors attending the meeting 
in New York were: Walter J. 
Damm, WTMJ Milwaukee, FMBI 
president; T. C. Streibert, WOR 
New York; Lee B. Wailes, West- 
inghouse Radio Stations; Cecil D. 
Mastin, WNBF Binghamton, N. Y.; 
Dr. Ray H. Manson; George W. 
Lang, WGN Chicago. Also present 
were Dr. E. H. Armstrong, FM in- 


ventor; C. M. Jansky, engineering 
consultant; W. R. David; Phil 
Loucks, FMBI counsel; Myles 


Loucks, FMBI managing director. 


Ask the Walker 





AP Ruling Will Have Little! 


Effect On the Radio Industry 


LITTLE, if any, effect upon radio 
stations was seen last week in the 
U. S. Supreme Court’s ruling that 
the Associated Press by-laws vio- 
late the Anti-Trust Act and that 
it must disregard possible competi- 
tion with present members in pass- 
ing on applicants for membership. 

Pending analysis of the five to 
three decision upholding in en- 
tirety the findings of the U. S. 
District Court for Southern New 
York, the exact position of news- 
papers, much less stations, would 
not even be forecast by AP or 
other authorities. 

AP sent out the following note 
to members Tuesday night signed 
by George F. Booth of the Wor- 
cester Telegram (WTAG), chair- 
man of a special committee. 

The immediate effect of the Supreme 
Court decision is to put the AP back 
in the Special District Court. The de- 
cree of the District Court left for future 
determination the adoption of new by- 
laws as to admission of members. 

Until analysis of the various opinions 
has been completed by counsel it is 
not possible to make a recommenda- 
tion as to future procedure for consid- 
eration by the board. 

A meeting of the special committee 
of the board has been called for next 
Monday (today). 


Admission of stations to mem- 
bership in AP is one of the ques- 
tions which may be decided al- 
though Frank Starzel, assistant 


Co. 
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general manager of AP, told 
BROADCASTING it is too early to say 
what will happen, it being a highly 
technical and involved business, | 
Mr. Starzel did say, however, that 
since stations are not members, to 
that extent they are not touched, 

It could not be seen by various 
interested sources how the decision § 
could adversely affect radio unless 
some time in the future a similar 
exclusive news gathering organi. 
zation was set up. The clause for. 
bidding exclusivity seems to apply 
to any news organization which 
would indicate that stations wil] 
gain AP membership. 


RIVALRY DROPPED 


FOR NET CHANGES 
WHEN RIVALS plug each other, 
that’s one for the book. This month 
WCBM and WFBR Baltimore ex- 
changed networks, WCBM going to 
Mutual, WFBR to American-Blue. 
As a public service, both stations 
announced the network programs 
which were consequently changing 
stations. 

WCBM started the plan by rout- 
ing the Breakfast With Breneman 
fan mail to its new outlet, WFBR, 
two weeks before the changeover. 
WFBR plugged WCBM at the clos- 
ing of the Fulton Lewis jr. pro- 
gram, as his new station. The “Re-# 
ciprocal Tag Plan” then went into 
effect. 











Libel Bill Passed 
ILLINOIS Senate last Wednesday 
passed the compromise criminal 
libel bill 49-0. No opposition was 
voiced on the floor. The bill pro- 
vides $500 fine and year in jail upon 
libel conviction [BROADCASTING, 
June 18]. House has not yet acted 
finally. 





Snow in September.. 





down South... 


Cotton is the 16-county 
WSPA-Piedmont’s largest 
money crop. Over 27,500,000 
baled- pounds each year are 
produced in Spartanburg 
County alone. 





SPARTANBURG, 
SOUTH CAROLINA q 
Home of| Camp Croft 
5000 watts Day, 1000 watts Night 
950 kilecycles, Rep. by Hollingbery 


WSPA 
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‘The following is electrically transcribed..: 
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How are great commercials born? Rinso’s happy little 
wash-day song was born in the woods. An advertising 
man, trying to get away from it all, listened raptly to the 
song of a bob-white—the special three-note call Bob 
uses tosell himself to his mate. “Golly,” said the ad man, 
“why couldn’t we...” And the rest is soap history. 

Rinso “spots” are cut on PRESTO discs. Most 


important transcriptions are. For recording engi- 
neers know that PRESTO discs give finer results with 
less margin for error—actually perform better than 
most of the recording equipment on which they 
are used. That’s why you'll find, in most large broad- 
casting stations, recording studios and research labora- 
tories, the standard recording disc is a PRESTO. 


WHY BROADCASTING STUDIOS USE MORE PRESTO DISCS THAN ANY OTHER BRAND 











No Distortion 


Less Surface Noise 


WORLD’S LARGEST MANUFACTURER 
OF INSTANTANEOUS SOUND 


RECORDING EQUIPMENT 


AND DISCS 


Easier on Cutting Needle 


PRESTO 


RECORDING CORPORATION 


No Fussy Needle Adjustments 


242 West 55th Street. New York 19, N. Y. 
Walter P. Downs Ltd., in Canada 
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106A Line Amplifier 
This two stage, AC operated line ampli- 
fier—designed for bridging or matching 
service where compactness and high 
quality amplification are desired—has 
been a favorite for years. 


Ora 
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; 
ier eee” 
= > ~ 
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120B Input Amplifier 


A compact, high quality two stage pre- 
mixing or booster amplifier, the West- 
ern Electric 120 type has made a good 
name for itself in speech input equip- 
ments and sound distribution systems, 





= 


121A Main Amplifier 


Another veteran that is still giving high 
quality performance in speech input 
and sound distribution equipments. It 
is a three stage unit for use as an inter- 
mediate level amplifier. 





When the war is won, count on Bell 
Labs and Western Electric for many 
outstanding improvements in broadcast- 
ing equipment —plus the same high 
standards of quality and dependability 
doméuabened ty the equipments which 
have carried the oe through these 
difficult war years. 


Western Electric 





During the 7th War Loan Drive, 
buy bigger extra bonds! 
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Churchill and Peter to Direct 
BMB Audience Measurement 


Former Is New Research Director, With Latter 
Already on Job as Executive Secretary 


PAUL F. PETER, NAB director 
of research for seven years, joins 
Broadcast Bureau today (June 
25) as executive secretary. One 
week later, on July 2, John Church- 
ill, director of research of CBS, 
assumes the same title at BMB. 

It was known some time ago that 
Mr. Peter had been selected by a 
majority of the BMB Executive 
Committee to become director of 
research for the organization. The 
cecision was so certain at that time 
that the NAB had already retained 
Barry Rumple, NBC research di- 
rector, to succeed Mr. Peter at 
NAB. 

At this time, however, it was 
understood that certain BMB board 
members had protested vigorously 
to J. Harold Ryan, president of 
NAB, against the selection. This 
was after Mr. Ryan had concluded 
arrangements with Mr. Rumple. 

Mr. Ryan with Hugh Feltis, BMB 
president, and Fred Gamble, presi- 
dent of AAAA, considered it im- 
probable that an arrangement with 
Mr. Churchill could be made be- 
cause of complications which at 
that time would have attended his 
acceptance of the post. 

Subsequently these complications 
were removed. All parties to the 
arrangement then accepted into 





the organization not only Mr. Peter, 
hired on a contingent basis as to his 
final title, but also Mr. Churchill. 

Barry Rumple, research director 
of NBC, has resigned as of June 
30 to succeed Mr. Peter as NAB 
director of research. No successor 
has been named for him at NBC, 
nor for Mr. Churchill at CBS. 

Born Feb. 27, 1905, in Dubuque, 
Mr. Churchill spent his boyhood in 
Connecticut and Canada before 
locating in White Plains, N. Y. 
He attended Wesleyan U., receiv- 
ing his BS in 1926. He joined CBS 
in January 1932 as research as- 
sistant. In 1937 he was named 
chief statistician, in October 1942 
he was appointed to his present 
post as director of research of 
CBS. [For biographical sketch on 
Mr. Peter see BROADCASTING, June 
11.] 





KPRO New Studios 


KPRO Riverside, Cal., affiliated 
with American-Blue, has opened 
broadcasting studios at 5th & E 
Sts., San Bernardino, with James 
E. Rennie as manager. Also con- 
nected with the San Bernardino 
studios are Lois Wingfield, former- 
ly at KPHO Phoenix, receptionist 
and continuity writer, and Lynn 
Gifford, chief announcer. 
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CARR TAKES POST 


WITH BRUSH-MOORk * 


EUGENE CARR, assistant to g. 
A. (Dick) Richards, president of 
WJR Detroit, WGAR Cleveland, 
KMPC Los Angeles, last week re. 
signed ‘that post 
to become execy. 
tive in charge of 
radio of the 
Brush - Moore 
newspaper and 
radio organiza. 
tion in Ohio. He 
will take over 
his new duties, 
which include 
executive direc. 
tion of WPAY 
Portsmouth and WHBC Canton, 
Aug. 1. 


Mr. Carr for the past four 
months has been on leave from the 
Richards organization as director 
of radio for the Seventh War 
Loan. For 16 months he served 
with the U. S. Office of Censorship 
as an assistant to J. Harold Ryan, 
then assistant director for radio, 

A veteran of 16 years in radio, 
Mr. Carr served the last 11 with 
the Richards-Fitzpatrick-Patt or- 
ganization. From 1929 until 1933 
he was in program operations of 
WTAM Cleveland, having been its 
first program director. He joined 
WGAR 11 years ago and was as- 
sistant manager at the time he 
went on ieave to serve in the Cen- 
sorship office. For a year and one- 
half he served as assistant to Mr. 
Richards in Los Angeles. 

In his new post, Mr. Carr will 
report to Roy Moore, general man- 
ager of the newspaper-radio or- 
ganization. In addition to the ex- 
isting two stations, several appli- 
cations are pending for standard 
broadcast stations, as well as for 
FM outlets. Mr. Carr will coordi- 
nate the radio operations of the or- 
ganization with the newspapers. 
Newspapers in the chain are the 
Canton Repository, Portsmouth 
Times, Steubenville Herald - Star, 
Marion Star, East Liverpool Re- 
view, Salem News and the Salis- 
bury (Md.) Times. Mr. Carr winds 
up his Seventh War Loan tour to- 





Mr. Carr 


day (June 25). He will report to 


his Canton headquarters Aug. 1. 











HUNTING FOR MORE 
BUSINESS IN IDAHO? 








POCATELLO 


- IDAHO 


















"Sor 
to: 











“Sometimes I wish she'd listen 
to something besides WBZ.” 
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“Sometimes I wish she'd listen to something besides NERN” 
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“Sometimes I wish she'd listen 
to something besides WJAR.” 











“Sometimes I wish she'd listen 


to something besides WTIC.” 


O MATTER WHERE 

they are, as long as it's in 
New England. radio listeners are 
held by NERN's peak program 
and power impact. NERN’s 
power is several times that of 
any other combination in the 
region. NERN’s programs, with 
every station an adept local 
planner and an NBC aiffiliate, 


are similarly dominant. The 
region comprises only 2% of the 
total U. S. area but contains 
11% of the nation’s industrial 
workers. A quarter-hour of their 
attention can be bought during 
the day for only $292, with no 
plus for lines or for studio facil- 
ities in Boston, Hartford or New 
York. When you buy NERN, 
you buy a network. 


NERN STATIONS 


Frequency Watts 
WBZ 1030 
WCSH 970 
WJAR 920 
WLBZ 620 
WTIC 1080 
WRDO 1400 


Boston, Mass. 
Portland, Maine 
Providence, R. I. 
Bangor, Maine 
Hartford, Conn. 
Augusta, Maine 


Nationally represented by 
WEED & COMPANY 


New York, Boston, Chicago, Detroit, 
San Francisco, Hollywood 











“Sometimes I wish she'd listen 
to something besides WLBZ.” 


NEW ENGLAND REGIONAL NETWORK 


JGIEAL 


HARTFORD, CONNECTICUT 











] 
“Sometimes I wish she'd listen 
to something besides WRDO.” 
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Senate Committee 


Votes Restoration 


Of Funds Sliced From Budget of OWI 


MAJOR hurdle toward restoration 
of funds for OWI domestic and 
European operations was cleared 
last Wednesday when the Senate 
Appropriations Committee voted to 
give the agency $39,670,215 for the 
next fiscal year. The House had re- 
duced the amount from $42,000,000 
to $18,000,000, eliminating the Do- 
mestic Radio Bureau and related 
activities. 

The Committee’s action must be 
approved by the Senate where op- 
position is expected when debate on 


the War Agencies bill (HR-3368) 
is resumed today (Monday). Should 
the Senate accept the Committee’s 
recommendations, the bill must be 
agreed to in conference and be ap- 
proved by the House membership. 
Final action on the measure is nec- 
essary this week if the agencies 
are to operate. 


Industry Support 


Testimony before the Committee, 
made public Thursday, revealed 
strong support for the OWI Do- 
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mestic Branch by broadcasting and 
advertising leaders during hear- 
ings June 14-15. J. Harold Ryan, 
NAB president, testified that co- 
ordination of war messages by the 
Radio Bureau has contributed tre- 
mendously to a better understand- 
ing by the public of important war 
activities. 

Paul West, president of the Assn. 
of National Advertisers, told the 
Committee the cost of operating 
the Domestic Branch is less than 
0.5% of the $300,000,000 war ad- 
vertising contribution last year in 
time and space. “It is unthinkable 
to abolish the domestic OWI or to 
reduce it to impotence at this time,” 
he saia, “since such action would 
jeopardize the whole structure upon 
which the voluntary war effort of 
America’s advertisers has been 
built.” 

Theodore S. Repplier, executive 
director, War Advertising Council, 
describing the Council as a “war- 
time phenomenon” which has fused 
all the normally competitive ele- 
ments of advertising in support of 
the war, testified that with the help 
of OWI almost a billion dollars 
worth of time and space has been 
donated to war advertising. 

Additional support was given by 
Frederic R. Gamble, president, 
American Assn. of Advertising 
Agencies; Albert E. Winger, exec- 
utive vice-president, Crowell-Collier 
Publishing Co.; and Francis S. 


Harmon, executive vice-chairman, 
War Activities Committee, Motion 
Picture Industry. 
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And there’s nothing in be- 
tween! Metropolitan San Diego 
+ 373,500 civilian people, 
must be covered from within! 
We serve this great, highly 
concentrated audience with the 
ONLY primary service of our 
network's shows available 
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within 15 miles 
of our antenna. 
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Mutual Rate Card 
Changes Grouping 


Discount Method Also Reviseq 
Fundamentally Says Barnes 


MUTUAL’s new rate card, No. 14 
effective July 15, “represents a tun. 
damental change in our grouping of 
stations and in the method of arriy. 
ing at discounts”, according to 7, 
C. (Jess) Barnes, vice-president 
in charge of sales. 

The 245 Mutual affiliates are dj. 
vided into a basic network, a basic 
supplementary network, together 
covering the Northeast and North 
Central parts of the country, and 
six geographical groups: Southeast- 
ern, South Central, Southwestern, 
Midwestern, Mountain and Pacific, 
In addition to these _ regional 
groups, there is also a list of 19 
stations, chiefly those also affiliated 
with other networks, under an “ad- 
ditional and special markets” head- 
ing. 

New card introduces a new dis- 
count structure based on a com- 
bination of dollar volume and nun- 
ber of geographical groups used, 
with discounts ranging from 2%% 
on a weekly gross billing of $4,000 
on a split basic network to 37%% 
on a weekly gross billing of $23,000 
or more for the full network. 


Instead of the standard discounts, 
full network daytime advertisers 
may take a new class of discounts 
amounting to 3244% for programs 
on three days a week, 35% for four 
days and 374% for five or six days. 
In‘addition, the annual rebate of 
12% % of gross billing for 52 weeks 
continuous broadcasting and the 
over-all discount plan, allowing 
50% which advertisers spending 
$1,200,000 or more within 52 weeks 
can take in lieu of all other dis- 
counts and rebates, are both re- 
tained. 


Card includes some rate in- 
creases, including WGN Chicago to 
$900 per evening hour, CKLW De- 
troit-Windsor to $400, WEAN Prov- 
idence to $220 and KSAL Salina, 
Kans., to $90. With rate reductions 
for other stations, however, Mr. 
Barnes declared, “We believe you 
will find an even lower cost per 
1,000 radio homes than heretofore.” 
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New York headquarters on “The Place 
of Radio in Education”’. 


ROBERT R. HANSEN, WGN Chicago 
sales promotion manager, has resigned 
to freelance in public relations, pro- 
motion and radio-television consultant 
work. 


JIM KANE, of the CBS television press 
information department, is recuperat- 
ing at home following a five-week stay 
in a New York hospital 


_s U. Teachers College at NBC 


Radio Films Offered 

RADIO section of the 1945 catalog of 
Business-Sponsored Education Materials 
lists a 20-minute sound film “News in 
the Air’ offered on loan by Standard 
Oil Co. of New Jersey as well as “On 
the Air—The Story of Radio Broadcast- 
ing’, a sound film distributed by Mod- 
ern Talking Picture Service, New York. 
Full color sound film, “The Story of 
FM”, is offered by General Electric. 
Catalog is issued by Committee on Con- 
sumer Relations in Advertising, New 
York. 


Pictorial Maps 


COMPTON Adv., New York, in connec- 
tion with the summer vacation of ‘“‘Jack 
Kirkwood Show” July 2-Aug. 21, has sent 
out pictorial color maps of Manhattan, 
together with the rhymed suggestion 
that “should you also need vacation 
from radio’s jokes and tribulation, this 
smap will show you where to roam but 
please don’t make it far from home”. 
Program is sponsored by Procter & Gam- 
ble Co., Cincinnati, for Ivory Soap and 
Oxydol, on 74 CBS stations, five weekly 
1-7:15 p.m. 


Beauty Contests 


SEARCH for local entries in the ‘‘Miss 
America of 1945” contest at Atlantic 
City has been started by WWDC Wash- 
ington and WJZ New York, both sta- 
tions widely promoting their respective 
contests for “Miss Washington” and 
“Miss WJZ"’. National judging is sched- 
uled in September. Contest is fourth 
consecutive year for WWDC. WCKY 
Cincinnati contest was previously re- 
ported [BROADCASTING, June 11]. 


KFOR Brochure 


PHOTO portrayal of the new studios 
and offices of KFOR Lincoln, Neb., is 
contained in a brochure being dis- 
tributed by the station to some 4,000 
agency and manufacturing representa- 
tives. Pictures of personnel as well as 
coverage map and market data are in- 
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WEEI Services 


WEEI Boston, CBS outlet, has issued 
first of a series of six weekly brochures 
describing WEEI projects “to promote 
the general welfare” of the people. 
First double-page folder tells of WEEI- 
sponsored meeting of Gov. Maurice J. 
Tobin and group of Massachusetts 
farmers who wanted help in solving 
drought and manpower problems. 


WCAU Brochure, Booklet 


TWO new promotion pieces have been 
issued by WCAU Philadelphia, one in 
brochure form featuring station’s Mac 
McGuire, early morning record jockey, 
and the other a booklet displaying let- 
ters from servicemen overseas who 
have heard WCAU on the regular stand- 
ard band. 


Sponsors Team 


WHBQ Memphis is sponsoring a base- 
ball team in the local boys leagues 
being promoted by the Youth Service 
Council of Memphis. Station will award 
prizes to best players on its junior 
team of boys, 9-12 years. 


Service Record 


BROCHURE has been published by 
W@QAM Miami, with illustrations, of the 
public service rendered during 1944. 
Station broadcast 3,376 announcements 
and 2,261 programs in behalf of the 
war effort, according to booklet. 


Veterans Handbook 


HANDBOOK of rights, privileges, bene- 
fits and general information for the 
returning veteran has been prepared 
by WCOP Boston in cooperation with 
the Office of Veterans Aid & Pensions, 
Boston. 





APPLICATION has been made for a 
250 w station on 1230 ke for Belle- 
ville, Ont., 
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JOHN SALT RETURNS 
TO BBC IN ENGLAND 


JOHN SALT, North American di- 
rector of BBC since May 1944, will 
soon return to England to become 
programs director in the north of 
England, with headquarters in 
Manchester. His successor is select- 
ed but his name cannot be announc- 
ed until his release from the Brit- 
ish Royal Navy. 

Mr. Salt said that his first task 
will be to help set up the regional 
network which will begin opera- 
tions July 29, supplementing the 
present national network service. 
From then armed forces programs 
will be sent only by shortwave. 








“can be done”, 


He Showed Them 


PRACTICAL proof that it 
Jerry Bern- 
stein (Marx) KOMA Okla- 
homa City news editor, badly 
erippled from arthritis, 
packed his wheelchair in a 
car and went to Borden Gen- 
eral Hospital at Chickasha. 
He personally conducted a 
series of broadcast interviews 
with wounded vets, showing 
them by being there that a 
man can carry on despite 
handicaps. 




















HE's BEEN WITH US 


23 YEARS, BY GUM! 


George Black, Fargo department store owner, was 
the first advertiser on WDAY, the Northwest’s first 


station. He’s been on our air for twenty-three years, 


steadily. 


His store sells farmers, small-town and urban peo- 
ple from all over the rich Red River Valley. He 


knows what advertising medium produces the most 


results around here. Hence the twenty-three years 


on WDAY. 


Want a lot of other examples to prove the point? 


W DAY, inc. 
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It brings 
RESULTS! 


Blue network programs of 
WLAW attract nearly two 
million listeners as easily as 
a “Sale” sign attracts 
shoppers. 


WLAW 


LAWRENCE, MASS. 
Serving Industrial New England 


5000 WATTS 680 KC. 





Covering New England's 
LARGEST 
3rd CONCENTRATED 
AUDIENCE 
NATIONAL REPRESENTATIVES: 
WEED & CO. 
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International Allocations Delay Urged:Do 


Caldwell Sees Threat 
Of Government 
Operation 


CHARGING that international 
broadcasting as indicated in the 
FCC’s proposed allocations below 
25 me would mean “Government 
operation or close 
to it”, Louis G. 
Caldwell, counsel 
for Press Wire- 
less, last week 
demanded that 
the Commission 
withhold its per- 
manent _ alloca- 
tions for interna- 
tional broadcast- 
ing, Government 
services and fixed 
public services until after the war. 


Appearing at oral argument on 
proposed allocations below 25 me 
[BROADCASTING, May 28], Mr. 
Caldwell charged that the Commis- 
sion’s proposal would deprive es- 
sential news transmission services 
of frequencies, which would be 
given to international broadcast- 
ing, amateurs and the Government. 

A full seven-man Commission sat 
Wednesday. Only six Commission- 
ers attended hearings last Sept. 
28-Nov. 6, since a vacancy existed. 
Harry M. Plotkin, assistant gen- 
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Mr. Caldwell 
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eral counsel and chief of litigation, 
conducted the argument. Rosel H. 
Hyde, general counsel, and Leonard 
H. Marks, assistant to the general 
counsel, as well as Chief Engineer 
George P. Adair and his depart- 
ment heads were present. 


Standard Broadcasting 


Only argument offered on behalf 
of standard broadcasting was that 
of Howard S. Frazier, NAB Direc- 
tor of Engineering, who appeared 
as chairman of Panel 4, Radio 
Technical Planning Board. Mr. 
Frazier urged the Commission to 
immediately extend the standard 
band to 530 ke, making the extra 
channel available after the war. 
The FCC proposes to extend the 
band to 540 ke. 

Mr. Caldwell charged that during 
allocation hearings last fall “we 
weren’t permitted to even bring 
out that Government operation 
wasn’t necessary” in the interna- 
tional field. 

Lining up with the Interdepart- 
ment Radio Advisory Committee, 
which recommended against direct 
international broadcasting, Mr. 
Caldwell asserted that the “elab- 
orate plan” proposed by Govern- 
ment agencies contemplates inter- 
national shortwave stations reach- 
ing “every nation in every lan- 
guage”. He added: “That scheme 
can’t be carried out without Gov- 
ernment operation or close to it.’ 


Revised IRAC Proposal 


When the FCC issued its pro- 
posed report below 25 mc on May 
21, the IRAC also conveyed to Sec- 
retary of State Stettinius a revised 
proposal, pointing out that IRAC 
still was opposed to direct interna- 
tional broadcasting. 

IRAC on Aug. 17, 1944, advised 
the Technical Subcommittee of the 
State Dept. Special Committee on 
Communications that “(1) direct in- 
ternational broadcasting will not 
furnish as good a quality signal to 
the listener as will the indirect or 
relay method; (2) assignment to 
direct international broadcasting 
of the frequency space proposed 
would materially curtail essential 
services; (3) because the frequency 
space proposed is insufficient to 
make adequate direct international 
broadcasting facilities available to 
all countries, perpetuation in ag- 
gravated form of the present prac- 
tice of operating broadcast sta- 
tions in derogation of the General 
Radio Regulations will operate to 
the detriment of other services.” 

Because the State Dept. Special 
Committee on Communications held 
that international shortwave broad- 
casts originating in the U. S. 
should be continued “after the war 
on a daily basis” and “taking into 
account the feeling of the Commis- 
sion that it is under obligation to 
indicate frequencies for direct in- 
ternational broadcasting,” IRAC 
acquiesced. 

Testimony at last fall’s hearings 
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before the Commission was that jp. 
ternational shortwave stations (op- 
erated during the war by OWI ang 
OIAA) give “poor service” and 
have “little coverage”, Mr. Calq. 
well asserted. 

“You can’t decide the allocations 
until you know the needs of Goy. 
ernment and private industry jp 
peacetime,” said the Press Wireless 
attorney. “For some of these issues, 
now is a bad time to decide. Yoy 
have two alternatives. Get the ful] 
facts and let us answer them or 
wait until after the war.” 


Up to Congress 


Chairman Paul A. Porter re. 
marked that the Government’s 
peacetime policy on international 
communications, including interna. 
tional shortwave broadcasting, was 
a question for Congress to decide, 

Paul M. Segal, counsel for the 
American Radio Relay League, 
urged the FCC to reconsider its 
proposed allocations and give the 
amateurs some space in the 1700 
and 21.5-22 ke bands with the pro- 
viso that if postwar navigation 
aids, now tentatively assigned to 
those bands, “don’t turn out”, they 
go to the amateurs. 

Other witnesses appearing at 
Wednesday’s argument included: 

Fixed Public Service, other than Alas- 
ka—Edmond S. Hawley and F. M. Ryan, 
AT&T; Charles C. Harris, Tropical Ra- 
dio Teleg. Co. 

Coastal, Marine Relay, Ship, Mobile 
Press & Fixed Public Service in Alaska 
—Reed T. Rollo, Raytheon Mfg. Co; 
A. E. Rolls, Natl. Fed. of American 
Shipping. 

Aviation Radio Services—D. W. Rent- 
zel, RTPB Panel 11 and Aeronautical 
Radio. 

Police Radio Service—Frank Walker, 
RTPB Panel 13; William F. Koch, Calif. 
State Advisory Committee on Radio 
Communication. 

Fire Radio Service—W. E. Whiting, 
Calif. State Advisory Committee on Ra- 
dio Communication. 

Forestry Radio Service—R. O. Kle- 
metti, chairman Committee 3, RTPB 
Panel 13. 

Special Emergency—Frank B. Durkee, 
California Dept. of Public Works. 

Railroad Radio—C. M. Kimball, Aireon 
Mfg. Co. 

Industrial, Medical & Scientific—Dr. 
Alexander Senauke, RTPB Panel 12; 
Paul D. Zottu, Society of Plastics In- 
dustry; Frank M. Rugg, Bakelite Corp.; 
Dr. D. E. Noble, Galvin Mfg. Corp., 
chairman of RTPB Panel 12. 
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Regional for 


QUTRIGHT purchase of all stock 
in Pacific Broadcasting Co., Ta- 
soma, Wash., by Don Lee Broad- 
rasting System, Hollywood, was 

~ announced last 
week by Lewis 
Allen Weiss, 
v i ¢ e-president 
and general 
manager of Don 
Lee. Considera- 
tion was under- 
stood to be $25,- 
000 plus current 
assets. 

Pacific Broad- 
casting Co. 
which has been an affiliate of Don 
Lee for eight years, represents 22 
independent outlets in Oregon, 
Washington, Idaho and Canada. It 
has provided northwest affiliated 
stations with Mutual and Don Lee 
program service through its con- 
tract with Don Lee. 

Negotiations have been in prog- 
ress since early this year. Present 
Pacific ownership is divided among 
Louis Wasmer, owner of KGA-KHQ 





Mr. Weiss 


Spokane, president and _ general 
manager; Archie G. Taft, KOL 
Seattle, vice-president and treas- 


urer, and Carl E. Haymond, KMO 
Tacoma, director and acting gen- 
eral manager while Maj. Wasmer 
was in the service, each holding 
B33 1/3%. 

Formal stock transfer will be 
made in Tacoma on June 30 with 
Mr. Weiss, Pat Campbell, execu- 
tive assistant to the vice-president, 
and A. M. Quinn, treasurer, rep- 
resenting Don Lee. Following stock 
transfer and acceptance of resig- 
nations of present company officers, 
a stockholders and directors meet- 
ing will be held, when names of 
new officers and directors will be 
announced, Mr. Weiss said. 

He stated that the purchase will 
consolidate and unify Coast opera- 
tions of Don Lee Broadcasting 
System and will result in sub- 
stantially increased compensation 
to stations in the Northwest. Since 
Pacific Broadcasting Co. is not the 
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‘Don Lee Buys Pacific Coast 


$25,000 Plus 


actual licensee of any of 22 affili- 
ates FCC approval of purchase is 
not required, it was pointed out. 
Stations affiliated with the Pa- 
cific Broadcasting Co. are: Wash- 
ington—KELA Centralia, KFIO 
Spokane, KGY Olympia, KIT Ya- 
kima, KMO Tacoma, KOL Seattle, 
KRKO Everett, KUJ Walla Walla, 
KWLK Longview, KXRO Aber- 
deen; Oregon—KALE Portland, 
KAST Astoria, KBND Bend, KFJI 
Klamath Falls, KOOS Coos Bay, 
KORE Eugene, KRNR Roseburg, 
KSLM Salem, KUIN Grants Pass, 
WIL Albany; Idaho— KRLC 
ewiston, KWAL Wallace; Cana- 
dian—CKWX Vancouver, B. C. 





Eisenhower 
(Continued from page 16) 


offering pooled broadcasts to other 
New York local stations. 

Men with mikes stationed on 
window sills, sixth floor ledges and 
riding in parades in mobile trans- 
mitting units kept up continuous 
description of the parades through 
New York, the official City Hall re- 
ception and crowd scenes. 

For its parade coverage, CBS 
had worked out a system through 
which Bill Slocum Jr., special 
events director, kept in touch with 
the mobile unit. By checking a map 
he figured the procession’s speed 
and was able to time the broadcasts. 

OWI broadcast commentary on 
the New York reception in 35 lan- 
guages over some 50 Voice of 
America shortwave transmitters. 
Recordings were made on mobile 
transmitters, rushed to OWI studios 
for broadcast on the regular daily 
programs. 

WNBT, New York NBC video 
station, on Monday and Tuesday 
nights aired complete pictorial cov- 
erage of the General’s Washington 
arrival and his reception in New 
York. Films were sponsored by 
Standard Oil Co. of N. J. for Esso 
marketers, marking Esso’s first 
time in television in five years. 
Marschalk & Pratt Co., New York, 
is agency. WCBW, CBS video sta- 
tion, presented a 10-minute news- 
reel. 

Four-network broadcast of Gen. 
Eisenhower’s return to his home- 
town of Abilene, Kan., was sched- 
uled for 1:15 p.m. June 22, CBS 
also had booked a 4:45-5:15 p.m. 
broadcast of the General's reception 
in Kansas City June 21. 





Revere Signs MBS 


REVERE COPPER & BRASS Inc., 
New York, July 4 begins weekly 
half-hour Human Adventure on 
Mutual, Wednesday 9-9:30 p.m., 
originating from WGN Chicago. 
Produced in collaboration with the 
U. of Chicago, program is con- 
tracted for 52 weeks through St. 
Georges & Keys, New York. 
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SCHOOLS, STATIONS 
START WORKSHOPS 


RECOGNIZING the opportunity to 
be of public service in training 
teachers and students in radio tech- 
niques, stations throughout the 
country are starting workshops 
now that school is out. KOIN Port- 
land, Ore., has issued a notebook 
in conjunction with its workshop, 
explaining the purposes and pic- 
turing the faculty [BROADCASTING, 
June 18]. Another workshop being 
promoted in booklet form is that of 
KMBC Kansas City, telling in full 
the plans for the term, June 11-29. 

First radio workshop sponsored 
by the Radio Committee of the Dis- 
trict of Columbia Public Schools, 
WTOP and CBS will be held in the 
fall, tentatively set for Sept. 4-14. 
Radio Committee of the Philadel- 
phia Board of Education is holding 
radio sessions this summer for 
junior and senior high school stu- 
dents. One is to be at KYW, the 
other at WIP. The U. of Miami in 
cooperation with WIOD is now 
rounding out the last classes of its 
workshop, begun early this sum- 
mer. Others, already started or due 
to start in the near future, have 
been noted in past issues of BROAD- 
CASTING. 





SUMMER replacement for the Bob 
Burns show, sponsored on NBC Thurs- 
days, 9:30-10 p.m. EWT by Lever Broth- 
ers, Cambridge, (Lifebuoy Soap) will be 
“Philo Vance Mysteries” effective June 
28 for 13 weeks through Ruthrauff & 
Ryan, New York. 
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YOU ARE IN 
GOOD COMPANY 
WHEN YOU 
ADVERTISE ON 





Netionel Seles Rep ive * Paw! H. Raymer Compeny 


coced Meceee 


It is not the amount of noise 
you make that counts in radio. 
It’s what you say and how well 
you put it over that matters. 





There are more powerful sta- 
tions than CHNS in Canada 
but none with better equipment. 





For Rates: Apply Station Director 
CHNS * BROADCASTING 
HOUSE, Halifax, Nova Scotia 


or 


Joe Weed, New York City 




















5000 WATTS 1330 KC. 





ENGLISH * JEWISH ° ITALIAN 
National Advertisers consider WEVD 
a “must” to cover the great Metro- 
politan New York Market. 


Send for WHO’S WHO on WEVD ; 
WEVC — 117 West 46th Street. New Vork. # Y. 
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U.S. Tribunal Reverses Ruling 
Of Nebraska Court on WOW 


FCC Will Have to Decide License Issue Before 
Return of Station Property to Woodmen 


APPARENTLY tossing the final 
solution of a thorny situation in 
the hands of the FCC, the U. S. 
Supreme Court last week in a rul- 
ing on the case of WOW Inc. ver- 
sus the Woodmen of the World Life 
Insurance Society, in theory re- 
versed the decision of the Nebraska 
Supreme Court. In effect, it upheld 
the state court’s jurisdiction over 
property rights and said the Com- 
mission should decide the license 
issue, a matter already conceded 
by the state court. 


The reversal seems to be based 
on the pitfalls of legal phraseology. 
Mr. Justice Frankfurter, deliver- 
ing the six to two opinion of the 
Court, stated, in scholarly lan- 
guage, “In matters of potential 
conflict between state and federal 
authorities, avoidance of needless 
friction no less than good drafts- 
manship counsels explicit and not 
merely argumentative restriction of 
a state court’s judgment within 
its powers.” 

Claimed Fraud 


The litigation [BROADCASTING, 
March 5] involves a stockholder’s 
suit to return WOW Omaha to the 
insurance company. The _§ stock- 
holder claimed fraud was employed 
in the transferral of the station to 
John J. Gillin Jr. and associates 
since they are friends of the presi- 
dent of the Woodsmen and rented 
the property at a price far below its 
value. 


The Nebraska high court re- 
versed a decision by the court be- 
low and ordered the return of the 
station and license. On rehearing 
the court declared the license was 
solely within the jurisdiction of 
the FCC and that its former opin- 
ion should be so construed. 


The U. S. Court refused to con- 
sider the property question since 
it considers it clearly a state mat- 
ter. Even if wrongly decided, the 
court said “it is not for us to con- 
sider the correctness of non-fed- 
eral ground unless it is an obvious 
subterfuge to evade consideration 
of a federal issue.” 


“The federal question that re- 
mains,” wrote Justice Frankfurter, 
“is whether, although the Nebraska 
court clearly recognized that the 
power to vacate a license and to 
authorize its transfer lies exclu- 
sively with the FCC, its decree in 
effect is inconsistent with such 
recognition. This is urged on two 
grounds. It is asserted that the Ne- 
braska Supreme Court, by order- 
ing the transfer of the licensed fa- 
cilities from Radio Station WOW 
Inc. to the Society although not 
having power to direct the trans- 
fer of the license, severed the li- 
censed facilities from the license 
and therefore nullified the license. 
Secondly, it is argued that by or- 


dering the parties ‘to do all things 
necessary’ to secure a return of 
the license to the defrauded So- 
ciety, the state court invaded the 
Commission’s functions.” 

Coming to the reasoning on which 
the reversal stands Justice Frank- 
furter wrote, “In any event, we 
think the court went outside its 
bounds when it ordered the parties 
‘to do all things necessary’ to se- 
cure a return of the license. Plain- 
ly that requires the Society to ask 
the Commission for a retransfer 
of the license to it and further re- 
quires WOW not to oppose such 
transfer. The United States, in a 
brief filed at our request [BROAD- 
CASTING, April 2], suggests that 
this provision of the decree would 
probably also disqualify WOW 
from ‘applying for a new license to 
operate a radio station in Omaha 
on the same frequency, should it 
become equipped to do so.’ To be 
sure, the Communications Commis- 
sion’s power of granting, revoking 
and transferring licenses involves 
proper application of those criteria 
that determine ‘public convenience, 
interest, or necessity.’ But insofar 
as the Nebraska decree orders the 
parties ‘to do all things necessary’ 
to secure the return of the license 
it hampers the freedom of the So- 
ciety not to continue in broadcast- 
ing and to restrict itself, as it prop- 
erly may, to its insurance busi- 
ness. (Ed. note—This refers to the 
Society’s original purpose of sell- 
ing the station.) Equally does it 
prevent WOW from opposing a re- 
turn to the Society, or as the 
United States suggests, from seek- 
ing another license of its own. 
These are restrictions not merely 
upon the private rights of parties 
as to whom a state court may 
make appropriate findings of fraud. 
They are restrictions upon the li- 
censing system which Congress es- 
tablished. It disregards practicali- 
ties to deny that, by controlling 
the conduct of parties before the 
Communications Commission, the 
court below reached beyond the im- 
mediate controversy and into mat- 
ters that do not belong to it.” 


Subsidiary Issue 


Regarding the “most  trouble- 
some question” the decision consid- 
ers the Communications Act makes 
disposition of the physical property 
prior to action by the FCC a “sub- 
sidiary issue to the license ques- 
tion”. The Act, it is stated, does 
not explicity deal with the prob- 
lem but nothing is found to pre- 
vent state action to deal with fraud 
merely because the license is in- 
volved. The court regards stoppage 
of broadcasting through severance 
of the license from the facilities 
as legal even though it “disables 
the Commission from protecting 
the public interest committed to its 
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SAID the NBC announcer a 
the end of Gen. Eisenhower’; 
broadcast: “The Soldier Who 
Came sponsored by 
Sweetheart Soap, will not be 
heard today.” 


Home, 











ee) 


charge’. The license is considereg 
“merely a permit to serve the pub- 
lic and not a duty to do so.” 

Therefore the majority opinion 
concludes, “State power is amply 
respected if it is qualified merely 
to the extent of requiring it to 
withhold execution of that portion 
of its decree requiring retransfer 
of the physical properties until 
steps are ordered to be taken, with 
all deliberate speed, to enable the 
Commission to deal with new ap- 
plications in connection with the 
station.” 


Fly Appears for WOW 


James Lawrence Fly, former 
FCC chairman, argued the case 
before the high tribunal for WOW. 
He had warned that if the WOW 
physical properties are returned 
to the Woodmen the disruption of 
service which would ensue during 
settlement of the license question 
will leave the Commission “on the 
horns” in a touchy situation. How- 
ever, the court disagreed with Mr. 
Fly’s public service contention and 
was willing to place the FCC in 
such a position since it felt con- 
tinued service is not mandatory. 
The opinion is in the nature of a 
compromise and generally favors 
the pleas of neither party. 

Justice Jackson, in dissenting 
along with Justice Roberts, took 
issue because he foresees the pos- 
sibility of persons judged guilty of 
fraud getting a license to operate 
a station, if the Commission sees 
fit. Also, he declared, “The state, 
it seems to me, has the right to 
strip wrongdoers of every fruit of 
the wrong including the value of 
the federal license even if the li- 
cense itself cannot be obtained.” 
Justice Black didn’t take part in 
consideration of the case. 





STEWART-WARNER Corp., Chicago, has 
announced appointment of Northrup 
Supply Corp., Binghampton, N. Y., as 
distributor for postwar Stewart-Warner 
home radios in Binghampton, Elmira 
and Syracuse. 
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AB GROUP REVIEWS 
ODE SUGGESTIONS 


vAB code committee, meeting in 
Yew York last Wednesday and 
thursday, reviewed the industry 
ode of practice and a wide variety 
{ suggested revisions and met with 
glegations from three groups to 
jscuss their problems in using 
adio under the code. 
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Representatives of the National 
Temperance and Prohibition Coun- 
il on Wednesday afternoon pre- 
ented their views on use of radio 
for promotion of their cause. 
Arthur Hull Hayes, WABC New 
York, chairman of the NAB sales 
managers executive committee, dis- 
ussed a number of questions in- 
duding an SMEC resolution that 
the code should provide for the 
manner of presentation of radio 
copy as well as its wording and 
treatment of hitchhike and cow- 
tatcher announcements. Code com- 
mittee agreed to appoint a subcom- 
mittee to meet with a similar group 
from SMEC. 

On Wednesday a National Assn. 
of Better Business Bureaus commit- 
tee conferred on cooperation to pro- 
mote better advertising on the air. 


R. B. Mead 


RICHARD BRANT MEAD, an 
executive in the James M. Cox ra- 
dio and newspaper organizations 
for almost 40 years, died June 15. 
Mr. Mead at the time of his death 
was secretary and treasurer of the 
sMiami Valley Broadcasting Co. 
(WHIO Dayton), the Evening 
News Co. of Dayton and the 
Springfield Newspapers Inc. 
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Network Programs 


Show Large Gains 


INTRODUCING the term “Circu- 
lation Hooperatings” to apply to ius 
89-city annual midwinter audience 
surveys, C. E. Hooper Inc. 1945 re- 
port shows large gains ovér the pre- 
vious year in the number of network 
programs and number of networks 
of 100 or more stations. General 
tendency toward use of larger num- 
ber of stations per network was also 
recorded. 

Ratings obtained from the 89- 
city surveys showed marked simi- 
larity with the regular 32-city in- 
dex. In presenting the 1945 find- 
ings to client meetings in New 
York and Chicago recently, C. E. 
Hooper, president of the company, 
cited figures showing that in 90% 
of the programs the difference in 
the two ratings was 1% or less. He 
concluded that the 32-city reports 
“furnished an excellent year-round 
index to listening in the popula- 
tion composed of all U. S. cities of 
25,000 and over”. 

The 89-city report is based on 
listening in cities of 25,000 popula- 
tion or more. Hooper plans to ex- 
pand the survey next year to in- 
clude cities from 2,500 or more and 
eventually to cover rural audiences. 


Canadian Ratings 


Meanwhile, Elliott-Haynes Ltd., 
Toronto, released Canadian pop- 
ularity ratings for evening and 
daytime programs. June report, 
showing sets in use down as much 
as 5.5 points, listed Fibber McGee 
and Molly as the most popular pro- 
gram with a rating of 27.9, fol- 
lowed by Radio Theater with 27.4, 
and the Frances Langford show in 
third place with 22 rating. The re- 
mainder of the leading 15 Ca- 
nadian programs in order are Bob 
Hope, Album of Familiar Music, 
Treasure Trail (Canadian origi- 
nation), Bing Crosby Music Hall, 
Aldrich Family, Green Hornet 
(Canadian origination), Waltz 
Time, Thin Man, John and Judy 
(Canadian origination), Big Town, 
Alan Young show, and Star The- 
ater. 





American Co-Ops 
REPORTS on sponsors of Ameri- 
can’s co-operative programs an- 
nounced by Stanley C. Florsheim, 


director, are: Headline Edition, 
29 sponsors, 26 stations; Martin 
Agronsky, 95 sponsors, 83 sta- 


tions; Baukage Talking, 133 spon- 
sors, 120 stations; Correspondents 
Around the World, 41 sponsors, 35 
stations; Kiernans News Corner, 
13 sponsors, 12 stations; Constance 
Bennett, 8 sponsors, 8 stations; 
Dick Tracy, 67 sponsors, 62 sta- 
tions; The Private Lives of Ethel 
and Albert, 29 sponsors, 28 sta- 
tions; Raymond Swing, 129 spon- 
sors, 111 stations; Charlie Chan 
(started June 18), 1 sponsor, 1 
station. 
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FCC to Process 
(Continued from Page 18) 
ters will be permitted has not yet 
been determined as it is highly un- 
likely the procedure will be applied 

before Oct. 1. 

Revocation of Order L-265 to 
permit production of transmitters 
and receivers will take place three 
months before military orders fall 
below $160,000,000 (December pro- 
jection is now set at $190,000,000). 
The most optimistic reports put 
the date at Oct. 1 but this is doubt- 
ed. Adoption of this step would be 
accompanied by retention of con- 
trols to assure priority for mili- 
tary equipment. 

In view of these developments, 
the availability of transmitters, 
which take three to nine months to 
produce, seems hardly likely before 
1946. The prospects for receivers 
will depend on the manner of ap- 
plying spot authorization which 
will likely be discussed when the 
WPB Radio Industry Advisory 
Committee meets Wednesday, June 
27 to consider the whole problem 
of reconversion and military cut- 
backs. 

Meanwhile, the Radio & Radar 
Division approved applications for 
six new studios under a recent 
amendment to Construction Order 
L-41 which permits facilities for 
needed civilian services where “the 
service is an essential requirement 
of the community or will con- 
tribute substantially to the na- 
tional economy”. 

The applications, heretofore de- 
nied because of previous restric- 
tions, are: New Hampshire Broad- 
casting Co. (WFEA), Manchester; 
Broadcasting Corp. of America 
(KPRO), Riverside, Cal.; Mar- 
shall Field (WSAI), Cincinnati; 
WROX Clarksdale, Miss.; KPMC 
Bakersfield, Cal.; WGN Inc., Chi- 
cago. 

Studio facilities for Midwestern 
Broadcasting Co., Cadillac, Mich., 
which received WPB authorization 
last month to build a new station, 
were also approved. Applicant 
had planned to start operations in 
makeshift quarters. 

The Radio Tube Industry Ad- 
visory Committee, at a meeting 
Thursday with WPB, approved a 
proposal to channel upwards of 
4,000,000 tubes a month into the 
replacement market, rather than 
into new set manufacture, when 
this volume is reached as a result 
of cutbacks and expanded facili- 
ties in the next few months. 

Louis J. Chatten, director of the 
Division, told the Committee that 
shortage of tubes was not the only 
bar to resumption of civilian re- 
ceiver production. Resistors and 
capacitors are also in short sup- 
ply, he said, and there is difficulty 
in obtaining components. 

The Committee was informed by 
Army representatives that cut- 
backs in the next three months 
might be somewhat greater than 
now indicated, reflecting a check 
on supplies in Army depots. How- 
ever, they warned that demands 
may be increased later in the year. 
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doesn’t mean big stations and it 
doesn’t mean little stations. But it 
dees mean hand-picked, carefully se- 
lected stations that want spot busi- 
ness and are willing to do something 
about it. 
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means friendly, cooperative stations 
interested in making your advertising 
dollars pay dividends. 
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WIBW has developed 
America's most success- 
ful radio selling tech- 
nique—"‘reasons why” 
delivered as the recom- 
mendation of one friend 
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vice 


Raymond C. Cosgrove, 
president-general manager Crosley 


48, 


Corp., manufacturing division; 
president, RMA; adviser to OPA 
and WLB; home, Cincinnati. 


Crosley Sale 
(Continued from page 15) 
Wise, Avco executive vice-presi- 
dent and an officer of its subsidi- 
ary companies, becomes Crosley 
executive vice-president and direc- 
tor. R. S. Pruitt, vice-president, 
secretary and general counsel of 
Aveo, will be a director and secre- 
tary. He figured prominently in the 
negotiation of the transaction and 
had conferred with FCC members 
the preceding week. Other direc- 
tors will include W. A. Mogensen, 
vice-president and treasurer of 
Aveo, who becomes Crosley treas- 
urer, and C. Coburn Darling, Avco 

director. 

Applications for transfer were 
rushed through following the clos- 
ing last week by Mr. Pruitt and 
his staff; Fred Ball, of the Wash- 
ington law firm of Pierson & Ball, 
who personally represents Mr. 
Crosley, and Duke M. Patrick, of 
the law firm of Hogan & Hartson, 
Washington, Crosley-WLW coun- 
sel. The WINS transfer applica- 
tion, already designated for hear- 
ing by the Commission, is being 
handled by the Washington law 
firm of Dempsey & Koplovitz. 

It was learned authoritatively 
that when the. negotiations origi- 
nally were launched, plan was to 
exclude the broadcast operations 
of Crosley, since the primary in- 
terest of Avco was in the home 
appliance field and in postwar re- 
conversion of its multifarious avia- 
tion and manufacturing operations. 
Because of the corporate structure 
of Crosley, which operates its 
broadcast stations as an integral 
division of the company, it finally 
developed that the radio properties 
should be included. This necessi- 
tated FCC approval of the entire 
transaction, because of the inability 
to separate the actual licensed 
broadcast operations from the man- 
ufacturing, merchandising and de- 
velopmental phases of the Ohio cor- 
poration. 

With all save control of the Cros- 
ley Corp. remaining intact, there 


Four-Month Crosley Broadcast Income; 


$1,358,851, FCC Application Reveals 


INCOME statement of Crosley 
Corp. filed last week at the FCC 
in connection with proposed pur- 
chase of the properties (except 
automotive) by Aviation Corp., 
shows broadcast income for the first 
four months of 1945 of $1,358,851. 
Manufacturing income for’ the 
period was $35,958,205, a total of 
$37,317,056. 

Deductions from income in the 
consolidated statement are: Interest 
$126,907; rents $52,186; taxes $34,- 
192. Other deductions include cost 
of goods sold $30,711,652; provi- 
sion for contingencies $335,000; 
operating expenses $1,922,207; ob- 
solete materials $72,702. Net con- 
solidated income for the period be- 
fore Federal income tax was $4,- 
062,210. After payment of $3,142,- 
602 tax, net consolidated five- 
month income was $919,608. 

Inventory of broadcasting prop- 
erty lists the 50 kw Western Elec- 
tric transmitter, bought in 1928, at 


a depreciated figure of $13,064 af. 
ter an original cost’ of $610,493. 
The 500 kw RCA transmitter 
bought in 1932-33 is not given any 
evaluation. 

Studio equipment, original cogt 
$45,635, is valued after deprecig. 
tion at $6,052. Main Blaw-Knox 
tower cost $46,243 in 1932, is valued 
at $2,311. La:d is valued at $71, 
157, no depreciation. Buildings are 
depreciated from $614,012 to $534. 
798. Nontechnical persqnal property 
such as fixtures is depreciated from 
$63,598 to $33,035. 

No value is placed on other ra- 
diating systems, experiments, ete, 
Of its international broadcasting 
stations, only one transmitter js 
owned by Crosley (WLWO). 

In the transfer of control, ac- 
cording to the FCC application, 
305,100 shares are proposed to be 
transferred of the 545,800 out- 
standing. 





was implicit in the sale the com- 
mitment to prosecute all pending 
applications and commitments of 
Crosley for improved broadcast 
operation. This includes the appli- 
eation of WLW for 500,000 w 
power, as well as pending televi- 
sion and FM applications in Cin- 
cinnati and Washington, and the 
WINS contracted purchase. The 
sales contract specifies that Avco 
did not purchase Crosley control 
for resale and that there is no pres- 
ent intention of making a public 
offering of the stock. It also was 
agreed that notwithstanding the 
sale of Crosley control, the Cros- 
ley Corp. “will have and retain 
complete control over all necessary 
physical property owned and used 
by its broadcasting division and 
unlimited supervision over the pro- 
grams to be broadcast.” 


Crosley Stockholder 


Powel Crosley owns 5,000 shares 
in Aveo Corp., according to the 
FCC application. No single stock- 
holder in Aviation Corp., however, 
owns more than 3%. Mr. Babcock 
joined Avco as president last Feb- 
ruary and serves as an officer of 
several of its subsidiaries. A top 
executive in the automotive field, 
he had been president of Yellow 
Truck & Coach Mfg. Co., vice- 
president of General Motors Corp., 
and chairman of Hertz Driv-Ur- 
Self Co. He contracted with Avco 
for three years at a salary of 
$125,000 and also became an im- 
portant stockholder in the com- 
pany. 

Mr. Emanuel drew compensation 
of approximately $100,000 from 
Aveo and its subsidiaries, while 
Mr. Wise drew $77,400. Mr. Pruitt, 
as general counsel and officer, drew 
about $50,000. 

The Avco announcement last 
week said that a bank credit with 
10 banks participating has been 
arranged by Avco to finance the 


Crosley purchase. The bank agree- 
ment, covering an aggregate loan 
of $25,000,000 at 244%, was to be- 
come effective on or before Oct. 1, 
1945. Chase National of New York 


would lend $7,000,000; Bankers 
Trust, $6,000,000; Central Han- 
over, Manufacturers Trust and 


New York Trust, $2,750,000 each; 
Commercial National, Fifth Third 
Union Trust and National Bank 
of Detroit, $1,000,000 each; Conti- 
nental Bank & Trust, $500,000, and 
Schroder Trust, $250,000, for the 
$25,000,000 aggregate. 

Avco, in its announcement, said 
the Crosley acquisition would give 
it a place of major importance in 
the postwar production and distri- 
bution of household appliances. 
Aveo, through certain of its sub- 
sidiaries, has been interested in all 
phases of the home appliance field 
and more particularly in home re- 
frigeration. Mr. Wise, executive 
vice-president, has been devoting 
much attention, it was reliably 
learned, to the production of a new 
type home refrigerator and has 
been spending considerable time in 
Detroit on it. 

The Crosley lines, covering home 
radios, refrigerators, home air con- 
ditioning units and other appli- 
ances, will be supplemented by the 


Aveo line, which includes a wide 4 


range of home equipment such 
as kitchen sinks and cabinets, gas 
and electric ranges and home heat- 
ing units. Crosley, as a wartime 
contractor, has produced vast 
quantities of radar and electronics 
equipment. Moreover, Crosley has 
a widespread dealer and distribu- 
tion organization which will be- 
come available also for Avco. Avco 
and its associated companies are 
among the nation’s largest produc- 
ers of war equipment, ranging from 
battleships and heavy bombers to 
jeeps. 

For the present, Mr. Emanuel 
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said, both companies will continue 
production for military require- 
nents, but as Government controls 
wre lifted they will move gradually 
to peacetime manufacturing. In 
ntering the field of broadcasting, 
jvco does not contemplate any 
hhange “in the successful and pub- 
je spirited policies of WLW”, the 
ynnouncement said. 

The contract, bearing date of 
June 18, submitted by Powel Cros- 
ey Jr. and accepted by Messrs. 
Babcock and Pruitt on behalf of 
bAvco, specified that a closing date 
should be fixed by mutual agree- 
ment not later than five days after 
FCC had approved the station 
transfers. If written consent is not 
procured from FCC on or before 
the July 16 date, the contract pro- 
vides that the offer “shall there- 
upon immediately terminate”. 


Name Retained 


Mr. Crosley, under the contract, 
agrees not to engage for five years 
in the manufacture or sale of ra- 
dios or other appliances now pro- 
duced by Crosley, with certain ex- 
ceptions. Mr. Crosley obtains the 
assignable right to use the name 
“Crosley” as a trade name, for 
automobiles, automobile accessor- 
ies, internal combustion engines of 
all types, farm lighting plants, 
tractors, motor boats, boats and 
products not competitive with ra- 
dios, broadcasting and household 
appliances. He also procures the 
assignable right to manufacture 
radios, exclusively for installation 
in Crosley automobiles, provided 
the Crosley Corp. is unwilling to 
supply such radios at a competi- 
tive price. He likewise retains the 
right to use the Crosley name in 
connection with a partnership with 
his son, known as “Crosley Ma- 
rine,’ now engaged in the manu- 
facture of plastics, plastic resins, 
plastic products, boats, etc. 

Mr. Crosley agreed during the 
five-year period not to become a 
substantial stockholder in the Cros- 
ley Corp., nor to solicit proxies. He 
agreed to deliver the resignation of 
six members of the present Crosley 
board. 

Mr. Crosley, in a statement is- 
sued Tuesday confirming the sale, 
said: 

“My decision to sell was based 
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- « » You have perfected AP 
to an all-time high in radio news 
services." 
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Decisions .. . 


ACTIONS BY COMMISSION 


JUNE 19 

1290 kc KOIL Omaha—Granted vol. 
transfer control from Charles T. Stuart 
and James Stuart to Stuart Investment 
Co. 

1240 ke KFOR Lincoln, Neb.—Same. 

1150 kc KSWO Lawton, Okla.—Grant- 
ed vol. assgn. license from Byrne Ross 
and R. H. Drewry d/b KSWO Broad- 
casting Co. to R. H. Drewry, J. R. Mont- 
gomery, Ted R. Warkentin and Robert 
F. Scott d/b Oklahoma Quality Broad- 
casting Co. 

1150 kc KSWO Lawton, Okla.—Granted 


license renewal for period ending 
5-1-47. 
1340 ke KSUB Cedar City, Utah— 


Granted license renewal for period end- 
ing 2-1-47 (Comr. Durr voting for fur- 
ther inquiry). 

1080 kc KWJJ Portland, Ore.—Grant- 
ed license renewal for period ending 
5-1-48. 

NEW-1240 kc Teche Broadcasting Co., 
New Iberia Broadcasting Co., New 
Iberia, La.—Designated for consolidated 
hearing applications for CP new stand- 
ard station 250 w unlimited. 

NEW-1340 ke Palm Springs Broad- 
casting Co., Palm Springs, Cal.—Adopt- 
ed memorandum opinion and order 
granting application for new standard 
station 250 w unlimited; conditions. 

NEW-1230 ke Corinth Broadcasting 
Co., Corinth, .Miss.—Adopted memoran- 
dum opinion and order granting peti- 
tion for reconsideration and grant of 
application for new standard station 
250 w unlimited; conditions. 


ADMINISTRATIVE BOARD ACTIONS 
JUNE 18 

KLZ Denver—Granted license to cover 
CP for W9XLA change frequency and 
class station to developmental broad- 
cast; conditions. 

Pacific Radio Advertising Service, 
Portland, Ore.—Placed in pending file 
application for CP new FM station. 


Miami Valley Broadcasting Corp., 
Dayton, O.—Same. 
Midwest FM Network Inc., Fort 


Wayne, Ind., Grand Rapids, Mich., Pe- 
oria, Ill.—Same. 

WMFR High Point, N. C.—Retained 
in pending file application for CP new 
FM station. 


ACTIONS ON MOTIONS 
JUNE 20 

WSAU Wausau, Wis.—Granted peti- 
tion for leave to intervene in hearing 
on WREN application for CP move 
trans. and studio, increase power. 

KJR_ Seattle—Granted motion for 
continuance of hearing on application 
for vol. assgn. license now set 6-25-45; 
continued to 7-25-45. 





on personal considerations, one of 
which is my desire to concentrate 
on the manufacture of the Crosley 
automobile. We are planning a new 
light car much improved in design 
and manufacture over the prewar 
model.” 

He reiterated that a new com- 
pany would be organized, probably 
to be known as Crosley Motors Co., 
to produce and sell the car. He 
added, “The Avco group is dynamic 
and ably managed and is certain 
to be a major factor in the post- 
war market for household appli- 
ances. Crosley employes and its 
distributors and dealers will bene- 
fit”. 





AMERICAN CABLE & RADIO Corp. last 
week announced opening of direct ra- 
dio telegraph service to the Paris office 
of the French Government Dept. of 
Posts, Telegraphs & Telephones. Cir- 
cuit will be operated by Mackay Radio 
& Telegraph Co. 


BROADCASTING e Broadcast Advertising 


Actions of tHe FCC 


JUNE 16 TO JUNE 22 INCLUSIVE 





— 


Tentative Calendar... 


JUNE 27 


WINS New York—Vol. assgn. license 
by Hearst Radio Inc. to Crosley Corp. 
JULY 25 
KJR Seattle—Vol. assgn. license from 
Fisher’s Blend Station Inc. to Birt F. 
Fisher. 


Applications .. . 


JUNE 18 


NEW-192-198 mec Filene’s Television 
Inc., Boston—CP new commercial TV 
station amended to request Channel 9 
of proposed reallocation. 

NEW-1240 ke Midwestern Broadcast- 
ing Co., Cadillac, Mich.—Mod. CP new 
standard station (WATT) for change 
trans. site. 

NEW-192-198 -mc Cincinnati Broad- 
casting Co., Cincinnati—CP new com- 
mercial TV station, amended to request 
Channel 9 of proposed reallocation. 

NEW-186-192 mc Central Ohio Broad- 
casting Co., Columbus, O.—CP new 
commercial TV station amended to re- 
quest 186-192 mc under proposed real- 
location. 

NEW-890 ke Henderson Radio Corp., 
Henderson, N. C.—License to cover CP 
as mod. for new standard station 
(WHNC). 

NEW-43.9 mc Board of Supervisors of 
Louisiana State U., Baton Rouge, La. 
—CP new noncommercial educational 
station, 3 kw, FM emission. 

Columbia Broadcasting System, Dela- 
no, Cal.—License to cover CP new in- 
ternational station (KCBR). 

JUNE 20 

NEW-1240 ke Robert Lex Easley, Laur- 
ens, S. C.—CP new standard station, 
250 w unlimited. 





Publicists Guild 
Holds N. Y. Meet 


Immediate Organizing Plans 
Not Discussed at Lunch 


PUBLICISTS of the four networks 
and WOR, Mutual New York out- 
let, met with several members of 
the Screen Publicists Guild (CIO) 
for a question-and-answer lunch- 
eon session in SPG headquarters 
in New York last Thursday. 

About 15 to 20 persons attended 
at the invitation of the Screen 
Guild. There was no discussion of 
immediate organizing plans, it was 
reported. Instead the broadcasting 
publicity writers simply asked 
questions about unionization, the 
how, why and possible results of 
organization. 

Organizing activity by the Unit- 
ed Office & Professional Workers 
of America, Local 1 (CIO) was 
continuing last week at a greatly 
reduced pace due to the illness of 
Norma Aaronson, UOPWA organ- 
izer. CBS salary committee mem- 
bers were still working on their 
wage survey and American com- 
mittee spokesmen said a general 
meeting of the network’s “inter- 
ested” employes was to be held 
soon. 

At WABD-DuMont, where the 
technicians recently got a charter 
from the IATSE, preliminary meet- 
ing was held with management to 
discuss problems ahead. 
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Classified Advertisement 


PAYABLE IN ADVANCE—Checks and money orders only—Minimum $1.00. 
Situation Wanted 10c per word. All others, 15¢ per word. Count 3 words for 
blind box number. Deadline two weeks preceding issve date. Send box replies 
te Broadcasting Magazine, 870 National Press Bidg., Washington 4, D. C. 





Help Wanted 


Situations Wanted 





First class engineer wanted for 250-watt 
Indiana Blue Network station. Perma- 
nent job for right man. State full par- 
ticulars and salary expected in first 
letter. Box 399, BROADCASTING. 





Wanted—Operator, first class license 
immediately. Send complete story first 
letter. Permanent. Box 574, BROAD- 
CASTING. 





Wanted—Veteran first “class: license hold- 
er for transmitter and/or studio for 
Rocky Mountain 1 kw outlet. State 
education and experience. Box 661, 
BROADCASTING. 

5000 watt CBS station in thriving 
southern market has opening for com- 
mercial man with selling experience. A 
good paying proposition for man who 
can sell. Write Box 768, BROADCAST- 
ING. 





Engineer—First class license, wanted by 
southern station. Steady position, good 
opportunity for advancement for right 
man, good salary. Student of FM pre- 
ferred. Box 771, BROADCASTING. 


WwGcM, Gulfport, Mississippi, has open- 
ing for announcer. Permanent. Box 772, 
BROADCASTING. 








Production manager, ‘capable of han- 
dling continuity scripts and commer- 
cials. Wonderful opportunities five 
thousand watt Rocky Mountain station. 
Veteran preferred, but not essential. 
Box 773, BROADCASTING. 








Woman traffic director, - announcer. Give 
full particulars, references, WLAC, 
Nashville 3, Tenn. 








Help wanted—3 ertgineers holding first 
phone licenses. Network station located 
in midwest. Opportunity for advance- 
ment for men qualified. Reply, North 
Central Broadcasting System, Inc., 360 
N. Michigan Ave., Chicago 1, Il. 
Wanted—Announcer-copywriter. Experi- 
enced and reliable with third class ticket 
or willingness to obtain one. Permanent 
position if you are man for job. Progres- 
sive Rocky Mountain NBC station. Send 
full details to KSEI, Pocatello, Idaho. 











There’s an opening at KTSM, NBC affil- 
jate in El Paso, Texas, for an indus- 
trious, reliable announcer. We're the 
dominant station in our community 
(see our Hooper) and we're choosey 
about who works for us, but there’s a 
real opportunity at KTSM for the right 
man. So, if you’d like to live in the 
colorful healthful southwest, work with 
congenial people, for a 15 year old sta- 
tion with big postwar plans, send com- 
plete information about yourself at 
once! 

Wanted—Woman director for estab- 
lished household program northeaster, 
50 kw station. State age, experience, 
background, reference. Apply Box 803, 
BROADCASTING. 





Wanted—First class engineer. For basic 
‘American Broadcasting Company’ sta- 
tion now planning big expansion. Won- 
derful opportunity for right man. Give 
full particulars, experience and salary 
expected. WTOL, Toledo. 


WSYB, Rutland, "Vermont, wants “man 
with first class license. Good pay, 48 
hour week. Permanent. Send full infor- 
mation and picture. Must be over thirty 
or or released serviceman. 


Help | wanted—Combination operator- 
announcer with any class license capa- 
ble of doing good newscasting for this 
newspaper owned radio station. 50 hour 
week, salary according to license. RCA 
station less than 4 years old, no de- 
fense area, region slated for great post- 
war developments. Give details of self 
and present salary KRJF, Miles City, 
Montana. 











Need experienced, permanent staff an- 
nouncer from midwest to join seven- 
man staff KSOO-KELO. Pays $175-$200. 
Rush along a voice transcription and 
letter to KSOO-KELO, Sioux Falls, 8. D. 





5 kw western network station needs 
combination operator-announcer. Box 
802, BROADCASTING. 
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Announcer at liberty, 1 year experience, 
draft exempt, prefer middle Atlantic 
eastern station. Box 758, BROADCAST- 
ING. 





Program manager-director-writer-pro- 
ducer. Fifteen years experience 50 kw 
station and network. Thoroughly fa- 
miliar with all phases of programming 
production including good working 
knowledge of television. Well equipped 
to handle personnel problems and re- 
sponsibilities. Excellent public relations 
record. Conscientious worker with ini- 
tiative and originality. Age 40, married. 
Personal interview, depending upon dis- 
tance, can be arranged. Available July 
16th. Box 762, BROADCASTING. 


Discharged serviceman—First class li- 
cense, now employed, middlewest pre- 
ferred. Box 764, BROADCASTING. 


Experienced announcer-newscaster for 
permanent staff position 5 to 50 kw. 
station. Good professional and per- 
count references. Box 775, BROADCAST- 
ING. 








Available June 29—Experienced control- 
room operator. KBEW, network feed 
experience, some recording and remote 
experience, 4F. Box 783, BROADCAST- 
ING. 





Announcer with years of experience 
seeks permanent berth as program di- 
rector-announcer, chief announcer. 
Could make modest investment. Have 
family, please state living conditions. 
Box 784, BROADCASTING 


Writer who can compose music desires 
position. Experience limited but has 
thorough training and good sound ideas 
for radio. Draft exempt. Box 786, 
BROADCASTING. 


Engineer in broadcast since 1935. Army 
discharge. Prefer west, southwest of 
Rocky Mountain. State salary. Box 787, 
BROADCASTING. 


Manager, assistant manager. Four years 
experience all phases of radio. Also, 
consider program director or commer- 
cial manager. Prefer west. Box 788, 
BROADCASTING 


Who'll pay for real knowledge? Ten 
years announcing, writing, sales. Net- 
work and local experience. Top work- 
manship for good pay, permanence. 
Northeast preferred. Box 789, BROAD- 
CASTING. 


Announcer—Experience limited to Col- 
lege Workshop. Conscientious, reliable. 
hard-working. Wishes chance to prove 
ability. 4F. Box 790, BROADCASTING. 


Young man, progressive, now chief en- 
gineer 250 watter desires more secure 
feeling for the future in a larger, wide 
awake station. Sober, reliable, wants to 
settle down. Will go where there is op- 
portunity. Can MC morning shows, 
some announcing if desired. Box 791, 
BROADCASTING. 


Announcer—Free, 144 years experience. 
Ex-serviceman. Desires news and sports. 
Will do staff work. Box 794, BROAD- 
CASTING 

Top announcer—Now employed by 
major network in New York City wants 
good western connection where he can 
enjoy life. Progressive interest, good 
salary, talent fees essential. Box 795, 
BROADCASTING. 

Operator—First class, desires permanent 
position. 4F. Box 797, BROADCASTING. 
































Situations Wanted (Cont’d) 


Young woman, college graduate radio 
and journalism, mike experience, de- 
sires continuity or advertising job with 
radio station. Box 111, Stockton, Kan- 
sas. 


Radio student, young man, education 
includes: advertising, promotion, script 
writing and production. Have several 
ideas for record and live shows. Also, 
have some technical training and ex- 
perience. For further information write 
S. Weisz, 3417 E. 147 St., Cleveland, 
Ohio. 

Fashion show writer, director and com- 
mentator and talented artist, creator of 
smart backgrounds and sets interested 
in making connection as team in 
fashion television work. Both with 
proven ability in creating original 
themes, managing and directing person- 
nel. No television experience, however. 
Free to travel. Box 796, BROADCAST- 
ING. 


Now with Red Cross. Would like to re- 
enter radio. Former staff announcer, 
CBS & NBC affiliated stations. Veteran, 
available immediately. Consider any lo- 
cality. For details write, phone or wire 
Sherman H. Harp, Supply Service, Red 
Cross, Washington, D. C. 




















News manager—Available July 1. Net- 
work and local station experience for 
15 years. Excellent writer, director and 
newscaster who can really do a job. 
Write or wire to 5980 Yucca Street, 
Hollywood, Calif. 


Chief announcer—Aged 33, married, 
college trained, 3 years experience at 
one network station desires position in 
same capacity with newscasting oppor- 
tunity. Experienced in writing, music 
library, news editing and casting. Posi- 
tion must show future. Let’s dicker. 
Box 799, BROADCASTING. 








Control operator—5 years control, re- 
motes, recordings, maintenance and 
transmitter. First class telephone li- 
cense. War II veteran. Box 798, BROAD- 
COSTING. 


Capable script and continuity writer. 
Dramatic scripts and commercial copy. 
Three years sound experience including 
network scripts. Creative, industrious, 
college graduate, 4F. Larger cities and 
stations preferred. Box 752, BROAD- 


CASTING 
Wanted to Buy 


Wanted—Two Gates CB-7 turntable 
chassis or equal. Cash. Box 756, BROAD- 
CASTING 


250 watt transmitter and studio equip- 
ment, complete or in part. Wire or 
phone Box 793, BROADCASTING. 
Vertical pickup arm and _ equalizer. 
WSAV, Savannah, Georgia 


For Sale 


For sale—Brand new “Commando” A6 
Recordgraph available below cost. Con- 
tact Engineering Department, Station 
WMCA, 1657 Broadway, New York 19. 


For sale—Crocker-Wheeler motor as- 
sembly with 16” machined turntable 
with condenser banks. A heavy duty 
motor for playing 33 1/3 or 78. An astatic 
pickup on the smaller motor. Sell only 
as a unit. First $200 gets both. Write 
Norman Petty, Box 926, Clovis, New 
Mexico. 


215 Foot Truscon self-supporting tower, 
complete with insulators and lighting 
equipment. $1750. Dismantiled, stored in 
Boston, Mass. J. B. Fuqua, Radio sta- 
tion WGAC, Augusta, Georgia. 

For sale—Twelve Utah wall speakers: 
one General Radio Deviation Meter, 
type 581B, sixteen used 203A tubes, two 
RCA pickups with arms, type AZ-4211-2. 

G. 
































Box 800, BROADCASTIN 


For sale—Three 220B Western Electric 
Tubes never used, regular price $290.00 
each. Make me an offer. Box 801, 
BROADCASTING. 
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The SCHOOL of 
RADIO TECHNIQUE 


NEW YORK e CHICAGO 
America’s Oldest School Devoted 
Exclusiwely to Radio Broadcasting 


Comprekensive Day and Evening 
Courses in all phases of Radie 
Broadcasting taught by Network 
Professionals. Moderate rates. 


For Full Details, Request Booklet B. 4 


NEW YORK 20, N.Y.: RADIO CITY, R.K.O. Bldg 
228 S. Wabash Avenue 


CHICAGO 4, ILL: 

























SALESMEN 


+ « «+ For network outlet sta- 
tion wanted. Men with a real 
understanding of radio sales need- 
ed for two important Pacific coast 
markets. Must have good sales 
record. Send record of experience. 
References and photo with first 
letter. 


ASSOCIATED BROADCASTERS 
MARK HOPKINS HOTEL 
SAN FRANCISCO, CALIF. 

















@ New, proposed radio station in 
New England wants a manager, 
an engineer and program director. 
Excellent opportunity for men with 
ideas and ability who want to 
better themselves in both position 
and income. Write for interview, 
stating age, experience 
stations), salary desired. Your ap- 
plication will be in strict confidence. 


BOX 785, BROADCASTING 


(name 











STUDIO 
CONTROL ENGINEER 


There is an opening on the 
West Coast for an experi- 
enced studio control engi- 
neer. Permanent position 
with a major company. 
Answer must supply age, ex- 
perience in detail, salary 
now received, draft status, 
and statement of health. 


Box 792, Broadcasting 


ET 
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MINORITY CONSIDERATION 


RESPONSIBILITY of the broadcaster to con- 
sider minority interests as well as those of the 
major part of his audience, “to weigh the in- 
terests of the one against the interests of the 
other” and to “allot time to his various pro- 
grams in some reasonable proportion to the 
relative popular demand” was emphasized by 
tobert D. Swezey, vice-president and general 
manager of Mutual, in an address prepared 
for delivery Saturday before the radio panel 
of a conference in New York of the Independent 
Citizens’ Committee of the Arts, Sciences and 
Professions. 

Gilbert Seldes, CBS director of television, 
told conference that if television is to fulfill 
its possibilities both as entertainment and as 
’ a powerful social force it must offer good pro- 
grams and must be easy to see. Also heard by 
conference were FCC Commissioner Clifford 
J. Durr, George Heller of AFRA, Peter Lyon 
of the Radio Writers’ Guild and Anton M. 
Leader of the the Radio Director Guild. 


MASSEY-HARRIS SPOTS 


MASSEY-HARRIS Co., Racine (harvest ma- 
chinery), is sponsoring 7 to 18 spots weekly 
during June and July on KFBK KMJ WKY 
KCRC KGNC KOAM KSAL KWBW KOA 
KMBC KMA KFH WIBW KGNO KFAB 
KMMJ KFXM KTKC KWFT. Starting and 
expiration dates vary. For July and August 
additional stations will be used in North Da- 
kota, South Dakota, Minnesota, Texas, Oregon, 
Washington and Idaho. Agency is Cramer 
Krasselt Co., Milwaukee. 


AAAA-GUILD MEETING 


RADIO committee of American Assn. of Ad- 
vertising Agencies met with Radio Writers 
Guild last week for preliminary discussion 
aimed at negotiation of a contract between 
agency radio writers and management. AAAA 
committee, says it lacks authority to negotiate 
binding agreement ,but will “recanvass the 
situation”. Another meeting of the Guild and 
the AAAA committee will be held after com- 
mittee position is established. 


CBS UPS VACATION PAY 


CIO-CBS salary committee last week issued a 
circular stating that vacation time with pay 
has been extended for listening post employes, 
which will mean at least one week extra for 
each. Circular stressed need for permanent or- 
ganization at CBS. 


PROTESTS NAME USE 


PROTESTING the use of his name in a stock 
prospectus and SEC registration under which 
225,000 shares of the company’s stock were 
marketed this spring, E. H. Scott, founder of 
E. H. Scott Radio Labs., has filed a disclaimer 
of any legal responsibility with the SEC. Mr. 
Scott charged the prospectus implied he would 
spend a large part of his time with the com- 
pany whereas this was not the case. H. S. Darr, 
chairman of the board, denied misrepresenta- 
tions and said that since Mr. Scott sold his 
company “lock, stock and barrel” he had no 
reason to expect to direct its policies. 


WSAI STRIKE CONTINUES 


WAR Labor Board said Friday its regional 
office in Cleveland is still endeavoring to end 
strike of musicians at WSAI Cincinnati, now 
in its fourth week. 
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HOOPER PRAISES MEASUREMENT 


“RADIO’S advertisement measurements are 
without a peer in accuracy as compared with 
other media,” C. E. Hooper, president, C. E. 
Hooper Inc., told Kansas City Advertising & 
Sales Executives Club last week. Newspaper 
and magazine advertising readership is checked, 
he said, by thumbing through the publication 
to see what the subscriber remembers. In radio 
there is no need to rely on memory, Mr. Hooper 
declared. “We count the audience while it 
exists, while it is listening when it couldn’t 
confuse one ad with another or one station 
with another.” 


Closed Circuit 


(Continued from page 4) 


culture to help reorganize it, as requested by 
new Secretary Anderson, it will be a homecom- 
ing for a prodigal son. Milt, now president of 
Kansas State College (KSAC), Manhattan, is 
a radio oldtimer, having organized DOA Radio 
Extension Service back in 1926 as assistant 
to Secretary Jardine. His associates then in- 
cluded Sam Pickard, ex-Radio Commissioner, 
ex-CBS vice-president and station owner; F. 
M. (Scoop) Russell, NBC Washington vice- 
president, also a Jardine assistant; Capt. Harry 
C. Butcher, USNR, Gen. Ike’s Naval Aide, who 
contacted DOA for Nationa] Fertilizer Assn., 
and latterly FCC Chairman Paul A. Porter, 
who came to Washington in early 30’s to join 
information section of DOA under Milt. 


WITHIN NEXT few weeks WIBC Indianapolis 
will have new manager. Alex Campbell Jr., 
who became manager when Indianapolis News 
took over ownership a year ago, is leaving 
the station post. He has not announced plans 
but expects to stay in station management. His 
successor not yet named. 


APROPOS THE Ickes replacement talk, there 
crops up the name of J. A. (Cap) Krug, chair- 
man of WPB, as his likely successor. Cap knows 
his communications, too, having been public 
utilities expert on the FCC staff in 1937-38 dur- 
ing celebrated telephone investigation. 


PRESIDENTIAL PERAMBULATIONS, plus 
a temporary indisposition, frustrated planned 
visit of Sen. Wheeler to White House last Mon- 
day to discuss recent Senate subcommittee trip 
to Europe to inspect communications. Legisla- 
tor is undergoing treatment at Washington’s 
Naval Hospital for mild case of dysentery, hav- 
ing become ill shortly after his return June 15. 
Truman-Wheeler huddle can take place within 
hours after the President returns from his West 
Coast-Independence, Mo. flying trip. 





MRS. FDR TOO BUSY 


GEORGE BYE, agent for Mrs. Eleanor 
Roosevelt, told BROADCASTING Friday the 
President’s widow has no immediate 
plans for returning to the air. She will 
be busy with personal affairs at least 
until the end of the summer, he said. He 
reported a number of queries from pro- 
spective sponsors, but. said Mrs. Roose- 
velt has declined even to discuss them 
at this time. 











People ! 


J. LEONARD REINSCH, managing direeto, 
of the Cox radio stations and radio adviser to 
President Truman, lunched with the Chief Ry. 
ecutive at the White House last Monday, Hp. 
accompanied the President on his trip to West 
Coast last week and was with him at the San 
Francisco security conference. 


HUGH FELTIS, president, Broadcasting 
Measurement Bureau, and Linnea Nelson, head 
of J. Walter Thompson Co. timebuying depart. 
ment and chairman of the BMB advertising 

relations committee, will attend joint meeting 1 
of boards of Canadian Assn. of Broadcasters 
and Bureau of Broadcast Measurement June 
26 in Toronto. 


KNOX IDE, president, American Home Prod- 
ucts Corp., one of top users of radio adver- 
tising, will address the Sales Executives Club 
of New York June 26 on “We Return You Now 
to America”. 


FAIR TAYLOR, publicity-promotion director 
of Don Lee Broadcasting System, Hollywood, 
resigns July 1. Harriet Crouse, former assist- 
tant, takes the job. 


EDWARD R. RICHER, former advertising di- 
rector of Hart, Schaffner & Marx, Chicago, 
joins Grey Adv., New York July 1 as account 
executive. 


JIM KENNAN, salesman of Joseph McGillvra 
Inc., Chicago, has resigned effective June 30. 


CHIEF RADIOMAN John S. Latouche has 
been retired from active duty after five years 
service with the Navy and has returned to™ 
NBC as national supervisor of communications. 
L. A. Zangaro, who has held this position, 
named New York supervisor of communica- 
tions. 


FCC MAY 


(Continued from page. 4) 


A. Porter’s request, a full Commission heard 
two of its engineers—Ralph Renton and Ed- 
ward W. Allen Jr.—describe propagation 
tests. 

Reviving old fued with the industry, K. A. 
Norton, former FCC propagation expert now 
with Army, favored third alternative as bet- 
ter serving rural and suburban areas, C. M. 
Jansky Jr., chairman, Panel 5, Radio Technical 
Planning Board, challenged as inaccurate Nor- 
ton’s curves submitted at allocation hearings 
last fall [BRdADCASTING, Nov. 6, 1944]. Harry 
M. Plotkin, FCC assistant general counsel, ob- 
jected, supported by Commissioner Charles R. 
Denny Jr., but Commissioner Case let Mr. 














Jansky read into record statement by six in- 
dustry engineers disagreeing with Norton con- 
clusions. He also read into record letter from 
Dr. J. H. Dellinger, Bureau of Standards 
chief of radio, saying, “We are unable to con- 
clude at this time that propagation would be 
substantially freer from interference at 100 
than at 50 mc.” 

Dr. C. B. Jolliffe, RCA vice-president in 
charge of RCA Labs. and chairman of RTPB 
Panel 2, offered a Panel 2 resolution urging 
early assignment of first alternative. He per- 
sonally favors 50-68 mc for FM, he added. 

Dr. Daniel E. Noble, chief engineer of Gal- 
vin Mfg. Corp., Chicago, Panel 13 chairman, 
opposed first alternative as inadequate for 
non-Government fixed and mobile services and 
personally favored 84-102 for FM. 
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WHA, University of Wisconsin 


FOR PIONEERING RADIO 








Seated is Professor Earle M. Terry, whose untiring, determined work as a scientist, with social vision, 
was primarily responsible for the establishment of WHA. Standing is Professor W. H. Lighty, first pro- 
gram director. On the stand is a signal box for operator to flash signs to the speaker, and the wall map 


indicates points from which reception reports ha 


‘‘The year 1917 marked the 
y beginning of telephonic trans- 
ia mission from the University 


of Wisconsin. What was 
X termed the first clear and 
scheduled telephonic broad- 


cast from the University 
came in February, 1919, when the sta- 
tion transmitted voice signals which 
were heard by the Great Lakes Naval 
Training Station. 

‘‘This was followed by others, and by 
the time the ban on sending equipment 
(necessitated by the first World War) 
was lifted, giving other operators a 
chance to assemble their equipment 
again, the University Station 9XM was 
sending telephonic broadcasts regularly 
and successfully. The station, later 
WHA, has been maintained continuously 
ever since and is apparently the oldest 
broadcasting station in existence.’’* 


Commercial broadcasters, too, in all 
parts of the land have assumed their 
responsibilities of meeting the educa- 
tional needs of their communities. In 
Kansas City this year the first KMBC 
Radio Institute for Teachers is being 
held in cooperation with the public 
schools and the University of Kansas. 

Educators from throughout the Heart 
of America will congregate in Kansas 
City for three weeks of comprehensive 
training by national authorities in edu- 
cation by radio. These educators will 


KMB 


been received at time this early photograph was taken. 


learn how to make more effective use 
of radio for class work, to have a bet- 
ter understanding of radio’s role in the 
American way of life, and to become bet- 
ter qualified to evaluate programs in 
terms of educational needs of students. 

Great can be the effect of broadcast- 
ing upon the cultural understandings of 
peoples. Through knowledge the world 
moves ever nearer to a prosperous and 
lasting peace. 


*From “The Wisconsin Bluebook" of 1937 as writ- 
ten by Harold B. McCarty, director, WHA 
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Of Course—KMBC-FM—an extra service at no extra cost 
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FIRST AWARD for a children’s program {oy 
listening out of school by the 16th Institute 


for Education by Radio at Ohio State Upj. 
versity. 


AWARD OF MERIT from the City College 
of New York for "the most effective institu- 


tional commercial program developed by a 
station” during 1944. 


ONE OF 17 FINALISTS in the judging for the 
George Foster Peabody Awards, reviewing 
station accomplishments during 1944. 


FIRST AWARD for the Radio Script of the 
Year by the Denver Advertising Club, one 
of the annual awards for outstanding merit 
in advertising production given by the club. 
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T TAKES more than great stars, able pro- 
ducers, outstanding script writers, clever 
supporting casts, brilliant musicians, skillful 
commercial writers, to make great radio shows. 


It takes mutual understanding and respect for 
each others’ ability, so that each inspires the 
others to work towards the common goal of 
success. 


Wi 


The Adventures of Ozzie and Harriet 
International Silver Company 


The Adventures of The Thin Man 
General Foods Corporation 


The Alan Young Show 
Bristol-Myers Company 


The Aldrich Family 
General Foods Corporation 


Bright Horizon 
Lever Brothers Company 


Dinah Shore’s Open House 
General Foods Corporation 


Duffy’s Tavern 
Bristol-Myers Company 


Eddie Cantor 
Bristol-Myers Company 


Edwin C. Hill 
Johnson & Johnson 


Ed Wynn Show 
The Borden Company 


The G-E House Party 
General Electric Company 


George Burns and Gracie Allen 
Lever Brothers Company 


Great Moments in Music 
Celanese Corporation of America 








What it takes... 


YOUNG & RUBICAM, rnc. 


Advertising 
New York 7 Chicago * Detroit « San Francisco e Hollywood 
Montreal ° Toronto . London 


Without this inspiration, you may have a group 
of brilliant individuals. But only with it can 
you create great radio programs. 


All Young & Rubicam joins our Radio Division 
in thanking the participants of the following 
programs for their great understanding and 
co-operation. 


* 


Hop Harrigan 
General Foods Corporation 


Inner Sanctum 
Thomas J. Tipton, Inc. 


Joyce Jordan, M. D. 
General Foods Corporation 


The Kate Smith Hour 
General Foods Corporation 


‘Kate Smith Speaks” 
General Foods Corporation 


The March of Time 
Time, Inc. 


Mystery Theatre 
The Molle Company 


The New Adventures of Sherlock Holmes 
Petri Wine Company 


The Roy Rogers Show 
The Goodyear Tire & Rubber Company 


Those We Love 
General Foods Corporation 


Two On a Clue 
General Foods Corporation 


‘We The People” 
Gulf Oil Corporation 
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ALL RADIO SUCCESSES are not neces~ 
| sarily half-hour programs. Joseph 
fc. Harsch presents "The Meaning 
| of the News" every weekday evening 

ina 5-minute analysis for 

B. F. Goodrich. Ratings show an 

audience that many a half-hour 
are show would enjoy. 
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"WHAT PRODUCT IS ADVERTISED?" The 
Crossley reports show that during 

the last 3 months Armstrong’s Theatre 
of Today brought more right answers— 
"Armstrong’s Quaker Rugs"—than any 
other half-hour dramatic show in day- 
time radio. On CBS Network 

Saturdays, 12 noon. E.W.T. 


BATTEN, BARFON, DURSTINE & OSBORN, Inc. 
Advertising 

NEW YORK * BOSTON * BUFFALO * CHICAGO ¢ CLEVELAND * PITTSBURCH 
MINNEAPOLIS ¢ SAN FRANCISCO © HOLLYWOOD *+ LOS ANGELES + DETROIT 


WAL 


" 

b I’M CHIQUITA BANANA and I’ve come 
© say, Bananas have to ripen in a 
certain way” Thus Chiquita, in her 
rhythmic Latin manner, tells house— 

wives about the proper care of 


bananas. A new radio spot for United 


Fruit that makes a hit tune out of 
an educational story! Words and 
music by BBDO. 


CURRENT RATINGS show that Du Pont’s 
Cavalcade of America outranks 
nineteen other radio programs which 
have a similar institutional job to 
do. Same show...same advertiser.e. 
same agency for 10 consecutive 
years. That’s the record of 
Cavalcade! 







SAYS BILLIE BURKE, "I have the 
nicest sponsor. He just sits 
quietly in the kitchen all day 
long freezing.“ Miss Burke stars 
in the Saturday morning comedy 

for Servel refrigerators. Her 
commercial is one of the program’s 
high-spots, as shown by the CBS 
program analyzer. 


TOWN CRIER rings in “America’s 

Town Meeting of the Air." Reader’s 
Digest now sponsors this famous forum 
because of people’s need to hear both 
sides of vital issues at this critical 
time. Promotion includes advertising 
in 150 papers featuring comics, 
newspicture advertisements and 

page 1 "readers." 
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"BILL STERN’ 


for Colgate Shave Cruame 








SPOT. 46 STATIONS. 12 NOON SAT. 


for Zuaker Oats Poultry & Stock Feeds 


























“THE FAMILY FRIEND" 


ONE MINUTE spots. 258 STATIONS 


jor the Dr. W.B. Caldeeel DULE® 
Sterling Drug. Ine 





JUDY CANOVA” 
for Hale Shampoo 
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“OUCH” 


ONE MINUTE SPOTS FOR CAMPHO-PHENIQUE, 
; COAST TO COAST 


James F. Ballard Company 








CHICAGO : 


«wh ca 


SHERMAN & MARQUETTE, INC. 
NEW YORK 
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Helen 
Joyce of 
WLS Feature 
Foods (center 


one of many W 


broadcasts fr 





premiere of 
Paramount pic- 
ture based on WLS 
National Barn Dance 
drew huge C 
crowds 








Waste 
paper col- 
lected when WLS 


sores nie in Midwest Ameriea 


comic Pat 
Buttram 


“We'll be there” is the phrase heard over four states and the huge city of Chicago, as 
WLS microphones bring direct to WLS listeners the important, the human, the profitable and 
new, 365 days a year. It might be possible, in this entire yearbook, to picture every WLS 
special broadcast of 1944. On this one page, we can only suggest a very few highlights of a 


busy year. 


Basically, it is the WLS policy to cover every part of the vivid life in Midwest America; 
to bring our listeners all the voices that can teach or inspire, entertain or help. This policy, 


in practice more than twenty years, has built an audience for your sales manager; an audience 


that LISTENS and ACTS! 


WLS microphones are at work in Midwest America. Put them to work for YOU. WLS 
GETS RESULTS! 














890 KILOCYCLES 
50,000 WATTS 
BLUE NETWORK 


The 
PRAIRIE 
FARMER 
STATION 





Buraioce D. Butter 


President 









Part of crowd at Kewanee, Illinois, where WLS drew 7,500 to presentation 
of calf, Beulah (daughter of Borden's famous Elsie) to 4-H youth 





GLENN SNYDER 





Manager 


CHICAGO 7 








REPRESENTED BY JOHN BLAIR & COMPANY 








MANAGEMENT AFFILIATED WITH KOY, PHOENIX, AND THE ARIZONA NETWORK, KOY PHOENIX * KTUC TUCSON * KSUN BISBEE-LOWELL-DOUGIAS 














MAN 











Lettie: 
Manager Lee 
Little “launches” 
J.$.8. Tucson (rep- 
ca) in special 
broadcast. 


Ray Busey 
broadcast by 
direct wire to Arl- 
zona from the poli 
tical conventions 
in Chicago. 





Part of 
huge crowd 


& = 
in Busy Arizona Poon 
of July celebration 


planned and pro- 
moted by 
Three active radio stations, making up The Arizona Network, carry the WLS policies into KOY. 


the west, roving Arizona from border to border, doing things to intensify listener interest and 
loyalty. In their respective communities, these stations, KOY, Phoenix; KTUC, Tucson; and 
KSUN, Bisbee-Lowell-Douglas, take the lead in devising and promoting civic events; local and 
state officials depend on them to publicize and “sell’’ every important campaign. 


Paragraphs and pages could be packed with the simple listing of the many times Arizona 
network microphones have gone out of the studio to bring listeners the living story of some 
phase of Arizona life. The great Fourth of July celebration in Phoenix—the launching of the 
U.S.S. Tucson—the Phoenix Community Sings—these are but a few of the highlights of a year 
filled from January through December with vital radio activity; with real service from the 


three-station network that covers the growing buying power of Arizona. 


The Arizona Network microphones are at work in Arizona. Put them to work for YOU. 














KSUN Gaile 


1230 Kilocycles 
250 Watts 


1400 Kilocycles 
250 Watts 


Bisbec-Lowell 550 TUCSON 


4} Reo op foi 8 | 


Al Johnson, Manager ALL STATIONS AFFILIATED wrtH CBS 


MANAGEMENT AFFILIATED WITH WLS, THE PRAIRIE FARMER STATION, CHICAGO—REPRESENTED BY JOHN BLAIR & COMPANY 











ester™ jectsie 
mY * " There can be no question that both AM and FM are 
slated for important jobs in the world of tomorrow— 
in broadcasting, aviation, mobile and marine radio. 
And Western Electric will offer you the finest equip- 
ment of each type—backed by 76 years of leadership 
in making communications apparatus for almost every 


purpose. 
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BROADCASTING AVIATION RADIO MOBILE RADIO 






MARINE RADIO 


* 7 . k ne 
Western Electric has specialize¢ 
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ivy 


3 
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nigleads the 


way! 


As a result of intensified wartime research at Bell 
Telephone Laboratories, of improved manufacturing 
techniques and increased production facilities at 
Western Electric, many new things are now being pro- 
duced which will have peacetime applications. 

In the years of progress that lie ahead for radio, count 
on Western Electric to lead the way! 


Buy all the War Bonds you can 
... and keep all you buy! 





TELEVISION SOUND SYSTEMS ACOUSTIC INSTRUMENTS COMPONENT PARTS 


knowledge in all of these fields 
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that you're on the way- 





ce it 1S: 
radio editors and columnists vote six And the Blue is going to keep right on going. 
etwork Stars and Shows first place 1n Not getting old and set in its ways- Not losing 
yom Picture Daily's Annual Radio Poll. its pep and drive and enthusiasm for new 
networks to things. Not lying down in a comfortable radio 
rut. Not becoming smug or arrogant. 


ly one of the 


the number © 
twork the people 


e that’s the kin 





e Blue is the 0” 
f first’ s won 
the kind of ne 


Because that’s 





ow an Increase over 
st year: 
Blue programs made this increase in spite of America want. And becaus 
f the fact that fewer awards wete made this of network the people are going to want, that’s 
ear-only 26 as against 33! the kind of networ advertisers are going to 
; want when once again the floodgates of mer- 
o win. By them: chandise ar¢ opened and competition goes 


e nice things ¢ 
h. On into high geat- 


Awards ar 

olyes perhaps they don’t prove so muc 

he other hand, to win more awards while 

others are winning /ess would seem to prove Better keep your eye on the Blue! 
GRATULATIONS TO 1944 RADIO POLL WINNERS! 
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xe pest DANCE BAND 
Guy LOMBARDO 





MOST PROMISING STAR xe BEST DAYTIME SHOW 
ALAN YOUNG BREAKFAST AT 


SARDI'S 
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ok BEST NDIVIDUAL news JOB 


k¢ pest COMMENTATOR 
RAYMOND GRAM SWING GEORGE Hicks 








_AY- 
BEST ANNOUNCER 
MILTON CROSS 
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wo W lays down a 2% millivolt sig- 
nal within a 100-mile (or more) radius of 
Omaha. That is because WOW uses 5000 
watts power on a nearly ideal frequency of 
590 kilocycles. The chart below, based on 
computations by competent radio engineers, 
illustrates how much more power is needed to 
lay down a 2% millivolt signal 100 miles at 
higher frequencies. 








POWER IN WATTS 


wow /-- vm ve vee we 
at 590 xc. 
at “TI00 xc. 
at “1300 xc. 


















NEEDS ONLY 5000 WATTS TO DELIVER A 2’, MILLIVOLT SIGNAL 100 MILES 


90,000 WATTS WOULD BE NEEDED TO DELIVER THE SAME SIGNAL 100 MILES 


190,000 WATTS WOULD BE NEEDED TO DELIVER THE SAME SIGNAL 100 MILES 


\aebliiuili@l 420,000 WATTS WOULD BE NEEDED TO DELIVER THE SAME SIGNAL 100 













RADIO“STATION 


| eo) E 


OMAHA, NEBRASKA 


IT'S A FACT - - - 


WOW is easily heard anywhere within a 100-mile 
radius of its transmitter—because WOW puts 5000 
watts power on a 590-kc frequency. 


WOW is listened to because of its 21-year ‘record of e ° 
providing the best in radio, including basic NBC 590 KC NBC 5000 WATTS 
programs since 1927. Owner and Operator of 


Those are two sound reasons why WOW can do your KODY * NBC IN NORTH PLATTE 
tadio advertising job within a hundred miles PLUS i : 
of Omaha . . . ALONE! 


*These are the uencies Demm 01ale& Co., asrcesenee 
an approximate freq of other full-time 
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"Buffalo Bill's’ Showmanship 


Carries On 


s A 
; ON At Station KODY , North Platte 
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Station KODY Blankets An Important Market: 
Adequately Sewed ly Ne Other Station 


When the celebrated “Buffalo Bill” Cody sought a new NBC outlet that serves 130,000 persons in West-Central Nebraska. Until 
permanent home he had his choice of all the rich land five months ago, most listeners there could hear no daytime network radio. 
between the Big Muddy and the towering Rockies. He They heard evening network programs only irregularly as sky-wave signals 
selected North Platte — just halfway between Omaha _ from Denver, Lincoln, Omaha and other distant points permitted. Now they hear 
and Denver, at the confluence of the Platte Rivers— | NBC programs day and night from their home station—KODY. And they like it. 
the richest spot he could find! This situation already has attracted 102 advertisers} to KODY. There are still | 

Today, on the site of Buffalo Bill’s home ranch stands Station KODY, the choice availabilities. | 
| 








RADIO STATION 


NORTH PLATTE 


NEBRASKA 






RADIO STATION WOW. inc. 
fob §. Gillin, Jr, President 


AIR & CO., REPRESENTATIVE er ‘4 






























e The Nunn Stations are 
owned and operated by 
Gilmore N. Nunn and J. 
Lindsay Nunn. 


e National Sales—John G. 
Ballard. 


e Represented by the John 
E. Pearson Company . 
New York, Chicago and 
Kansas City. 


e Sanford Helt, Chief 
Engineer. 





















& 
KY. 


Knoxville, 


TENN. 













Amarillo, 


\ 
TEXAS A 


YOUR SALES SOAR ON THE NUNN FOUR! ) 


Whether it’s in Lexington’s Bluegrass . . . Amarillo—Northwest Texas .. . 
the Ashland, Kentucky-Huntington, West Virginia Tri-State area . . . or Knox- 
ville, Tennessee—you will find the Nunn stations PRODUCE SALES! The 
knowledge gained through aggressive, intelligent operation of these foremost 








stations in four most important markets assures you of the utmost in promo- 






tion and merchandising. 








SONOVOX 


] ecre he 
= (the secret of t 
Ca 


NOW OFFE 


as niall 


, to a rapidly-increasing “library” of highly effect- 
ive Sonovox transcriptions— developed for various sec- 
tional advertisers who do not advertise in many remaining 
markets—Wright-Sonovox can now offer a unique and 
invaluble service to other sectional advertisers in non- 


competitive areas. 


Hooper ratings for network shows using Sonovox prove 


that Sonovox increases Sponsor Identification an average 


P WRIGHT-SONOVOX, INC. 


\ , “Talking and Singing Sound” 
i”, FREE & PETERS, INC., Exclusive National Representatives 


CHICAGO: 1:80 N 


Franklin 6373 


Michigan 


NEW YORK: 444 Madison Ave 


Plaza 5-4130 


Lifebuoy foghorn, 
talking tram, etc.) 


RS A UNIQUE SERVICE 


to a limited number of l 


SECTIONAL ACCOUNTS 


as to national 





SAN FRANCISCO: 


Sutter 4353 


111 Sutter 


, e Sol tr > 
of the Bromo Seltze 


slue-ribbon 


advertisers 
-. . 
_ a C4 


of 44% —hence increases the actual value of radio by 
such margins as to make the cost of Sonovox an almost 


negligible part of radio expense. 


This new Sonovox service is entirely separate from our 
established service for national advertisers, but on exactly 
the same high level of quality. If you handle any truly 
blue-ribbon local or sectional radio accounts, we will be 


glad to send you full details, and arrange auditions. Write! 





HOLLYWOOD: 6337 Hol/ywood 


Hollywood 2151 


ATLANTA: 


Main 5667 


322 Palme 5 
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BROADCAST advertising in 1944 
reflected the unprecedentedly high 
level of wartime prosperity experi- 
enced by the United States during 
the past year and reached a new 
all-time high of $285,106,000 net 
time sales, according. to estimates 
based on preliminary information 
available at this time. This marks 
again of 25.0% over 1943 as com- 
pared to a 19.6% increase during 
the 1942-43 period. 

Net time sales represent gross 
billings less frequency and pro- 
motional discounts and therefore 
are the gross receipts of the in- 
dustry from the sale of time. These 
receipts are before the deduction 
of agency commissions, which are 
considered an expense of sales. 

Since time sales account for 
about 95% of the medium’s total 
income, it is probable that the to- 
tal receipts of the broadcasting in- 
dustry during the pas”. year were 
in the neighborhood of $300,000,- 
000, although it is extremely dif- 
ficult to estimate talent and mis- 
cellaneous receipts with any ac- 
curacy. If the approximately $50,- 
000,000 which it is estimated ad- 
vertisers spend directly for talent 
and programs are added to the 
above figure, the grand total of 
expenditures for radio advertising 
In 1944 should reach about $350,- 
000,000. 


Trends Within the Medium 

Gains were general within all 
portions of the broadcasting me- 
dium during 1944, and in all cases 
were greater than during the pre- 
ceding year. National network 
net time sales increased an esti- 
mated 21.2% as compared to a 
19% increase during the preced- 
ing year. Network-estimates are on 
the basis of gross receipts less cer- 
tain duplications in network pay- 
ments to stations as usually report- 
—— 


















* Net time sales estimates have been based 
Emeerily on information for representative 
f ions, together with information secured 
‘or certain networks. 


Broadcast Advertising In 


Including a 10-year Analysis, 1935-44 








TABLE I 
Radio Net Time Sales: 1943-1944 








% 1944 % 
Class of business 1943! Total (Estimated ) Total 
PN ooo wees 66th taoce kee $100 051.718 44.1 $121 .300 ,000 42.2 
ES Er eee ee ies 4,593 ,967 2. 6,200,000 2.2 
National & regional non-network........ 59,352,170 26.0 75.000 000 26.3 
WE re re awh h caret cere se auween rau 64,104,309 27.9 82,600 ,000 29.3 
Total mot thane anlles. ....ccccccccccves $228 ,102,164 100.0 $285, 100,00 100.0 





' Source of 1943 statistics: FCC repcrts. 





ed on the final FCC reports for a 
given year. Regional network adver- 
tising rose 34.9% during 1944, the 
largest gain in recent years. 

National and regional nonnet- 
work (spot) advertising rose 
26.3% during 1944. The 1944 gain 
in national and regional nonnet- 
work volume was materially greater 
than during the 1942-43 period 
when it rose but 16.4%. 

Local broadcast advertising in- 
creased 28.7% above the preced- 
ing year’s level as compared to 
an 18.7% rise in 1943. Newsprint 
limitations and increased retailer 
interest in radio undoubtedly were 
among the factors underlying the 
1944 growth in local business. Ac- 
cording to a sample survey of de- 
partment stores mace by the Na- 
tional Retail Dry Goods Assn. ra- 
dio accounted for 8.1% of store ad- 
vertising expenditures in 1944 as 
compared to 4.2% in 1943 while 
the proportion spent for news- 


paper advertising dropped from 
85.9% to 82.6% during the same 
period. 


Business by Class of Station 

While limitations of data make 
complete estimates impossible, it 
would seem that all classes of sta- 
ticns shared substantially in the 
rise in radio advertising volume. 
National and regional nonnetwork 


advertising probably rose between 
15% and 17% on clear channel 
stations of the 50 kw class with 
even heavier gains in the 5-20 kw 
group. Regional stations probably 
experienced a 30% gain in nation- 
al and regional nonnetwork busi- 
ness while volume on local sta- 
tions may have risen between 45% 
and 50%. These relative rates of 
increase, with local stations show- 
ing the greatest gains, reflect the 
approaching saturation of many of 
the major stations as well as the 
new rise in importance of defense 
centers away from prewar mar- 
kets. It must be remembered, how- 
ever, that slightly more than 75% 
of all national and regional non- 
network volume is placed on clear 
channel and regional stations to- 
day, while local stations account 
for but 25% of the total. 

Local radio advertising rose 
more or less uniformly throughout 
the various station classes, al- 
though local volume on clear chan- 
nel stations seems to have _ in- 
creased more than 30%. However, 
more than three-quarters of all 
local volume is placed on regional 
and local stations. 

Comparison with Other Media 

General economic conditions to- 
day are so abnormal that compar- 
ison of trends among the major 





EDITOR’S NOTE: This analysis 


of Broadcast Advertising—eleventh 


provuced by BROADCASTING for its Yearbook—follows the formula orio- 
inally developed in collaboration with Dr. Herman S. Hettinger, noted 
economist and former associate professor of marketing of the U. of 


Pennsylvania. 
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1944 


classes of advertising media are 
of little or no significance. Paper 
restrictions have completely dis- 
torted the magazine and newspa- 
per situation. Moreover the pres- 
sure of demand for advertising 
space and time upon the more de- 
sirable units of the magazine, 
newspaper and radio fields, com- 
bined with the prosperous condi- 
tion of most industries, has forced 
an expansion of advertising in the 
less desirable units which they may 





Official Count of U. S. 


Broadcasting Stations 
(From records of FCC) 
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* Federal Radio Commission takes 
over regulation from Dept. of Com- 


merce 


** Federal Communications Commis- 
sion replaced Federal Radio Commis- 
sion July 11, 1934. 


+ 730 stations affiliated with 4 ma- 
jor networks as follows: Blue— 
194: CBS — 143; MBS — 244; 
NBC—149. 
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or may not be able to hold entirely 
once reasonably normal competi- 
tive conditions are restored. 


According to Publishers’ Infor- 
mation Bureau reports, gross bill- 
ings of magazines for advertising 
space increased 18% in 1944 in 
spite of paper quotas 75% of 1942 
consumption. The greatest gains 
were made in the special group— 
home, travel, sport and similar 
magazines — where volume _in- 
creased 34%. The 12% gain in 
weekly magazine advertising re- 
flected the paper situation. Adver- 
tising in women’s and in general 


magazines rose 26% during the 
year. 
Newspaper linage was condi- 


tioned by paper problems as in- 
dicated by Media Records’ 52-city 
report. Newspaper advertising lin- 
age declined 2.5% during the year. 
Retail linage dropped off 1.6% and 
department store linage 6.2%. Au- 
tomotive volume declined 2.7% 
and total display advertising 0.9%. 
The only gains recorded were in 
general advertising (product ad- 
vertising) which rose 1.4% and 
financial advertising, which in- 
creased 3.4%. 


Radio Gross Billings 


Estimated gross billings for ra- 
dio advertising during 1944 were 
about $391,900,000. Since gross 
billings represent radio advertis- 
ing volume at the one-time card 
rate, they are of some _ limited 
value in comparing volume among 
media. However, since discount 
structures vary materially among 
media, such comparisons by no 
means accurately reflect respec- 
tive media trends. Estimated radio 
gross billings are set forth in 
Tables II and III. 


TABLE Il 
Estimated Gross Billings: 1944 


Estimated 
gross billings 


National network......... $190 677,076! 

Regional network......... 7,500,000 

National & regional 
non-network............ 93 ,000 ,000 
Ry ae 100 , 700 ,000 


Total estimated gross billings $391,877,076 


Class of business 


1 Publisher’s Information Bureau. 





TABLE Ill 


Estimated Radio Gross Billings: 
1927-1944 


(000’s omittcd) 





National 
network 





391, 877 
Page 20 @ 1945 


Yearbook Number 








TABLE IV 
National Network Gross Billings by Product Groups: 1943-1944* 

















Gross bil ings % Gross billings % 
Product group 1943 Total 1944 Total 
1 Automobiles & accessories........... $7,352,267 4.8 $9,554,665 5.0 
2. Building materials.................. 2,465,464 1.6 3,115,404 1.7 
3. Cigars, c'yarettes & tobacco......... 19,075,006 12.6 19,363,196 10.1 
4. Clothing & drygoods............... 1,150,749 0.7 1,342,202 0.7 
5. Confectionery & soft drinks......... 8,368,312 5.5 10,281,200 5.4 
6. Drugs & toilet goods............... 43,706,407 28.7 53,236,498 27.9 
7. Financial & insurance............... 1,041,972 0.7 2,109,901 1.1 
8. Foods & food beverages............. 33,559, 737 22.1 42,567,410 22.4 
*S ft Ree ee are ! hstdes ceed seb i 19,112 | 1.3 

10. Household & furnishings........... 1,365,556 0.9 2,391,824 f ’ 
11. Jewelry & silverware............... 692: 387 0.5 1,380 , 692 0.8 
12. Lubricants, fuel, ete... . 7,020,615 4.6 7, 652.746 4.0 
13 Machinery, farm equipment, ‘ete... 62,910 0.1 767 ,642 0.4 
14. Paints & hardware............... 159 , 649 . 1,083,148 0.6 
15. Radios, phonographs, etc............ 2,457,532 1.5 3,743,882 1.9 
16 Shoes & leather goods...... . 187 , 730 0.1 515,916 0.2 
17. Laundry soaps & household supplies. ‘ 11,572,812 7.6 12,260,429 6.4 
18. Sporting goods. . . ; 422 827 0.3 656 ,040 0.3 
19 Stationery & publisher TS... 2,488,713 1.6 5,248,874 ey 
ee oa 5 Gu ab ow-0's:00 6-06 8,424 ) 1.4 339 , 631 0.2 
es NOEL 6, Geile b db 3S 5b 00 Cb aid oles 2,239,899 /f{ ‘ 2,699,168 1.4 
Th Ce a <einsacowadecanneans 7,245,269 4.7 10,347,496 5.5 
 aikes potest cane aaie $152,643,877 100.0 $190,677,076 100.0 


* Source: Publishers’ Information Bureau. 





Network Advertising 
By Class of Product 


According to data gathered by 
Publishers’ Information Bureau 
(Table IV) increases in national 
network gross billings were gen- 
eral throughout the different prod- 
uct classes. There were no de- 
creases, although several product 
groups registered only small gains 
as compared to the preceding year’s 
level. Principal among these were 
the cigarette, cigar and tobacco 
classification which increased only 
1.6% over 1943; laundry soaps 
and household supplies, which rose 
5.9% and lubricants and fuel, 
which increased 8.2%. 

On the other hand, the trend 
toward greater diversification of 
network sponsorship, particularly 
noticeable during the past two 
years, gained increased momentum 
in 1944, A great deal of this diver- 
sification came from two classes of 
products: (1) luxury items and 
(2) products advertised institu- 
tionally in anticipation of post- 
war buying. 

In the first category, jewelry 
and silverware advertising nearly 
doubled in volume, sporting goods 
volume rose 55.1%, travel adver- 
tising increased from $8,424 in 
1943 to $339,631 in 1944, amuse- 
ment advertising quadrupled, and 
wine and beer advertising rose 
20.5%. Shoe advertising tripled, 
mainly due to increased volume 
in women’s and children’s shoes. 

Anticipation of postwar buying 
is indicated in the following in- 
creased use of network advertis- 
ing by specific product classes: 
automotive 30.0%, mainly in the 
tire and accessory groups; build- 
ing materials, 26.0%; house fur- 
nishings, especially kitchen equip- 
ment and general furnishings, 
74.7%; farm machinery, a more 
than ten-fold increase; paints and 
hardware, especially paints, a rise 
from $159,649 in 1943 to $1,083,- 
148 in 1944; and radios, etc., 
52.2%. 

Clothing advertising increased 
13.5%, confectionery and _ soft 
drink volume, 22.7%; drugs and 
cosmetics, 21.8% and food prod- 
ucts, 26.8%. 


Broadcast Advertising: 1935-1944 

The year of 1944 marks the 
tenth for which comprehensive 
information has been available for 
the business of broadcasting. 
During these 10 years broadcast 
advertising has grown tremend- 
ously, both during the period of 
recovery from the depression of 
the ’30’s and during the recent 
wartime years through the Broap- 
CASTING YEARBOOK annual compi- 
lations. An examination of the 
trends in broadcasting during the 
period, therefore, points up both 
its present status and its likely 
future course. 

Broadcast advertising net time 
sales have increased approxi- 
mately three and _ three-quarter 
times since 1935—frora $79,617,543 
in 1935 to an estimated $285,100,- 
000 in 1944 (Table V). National 
network volume has more than 
tripled while local radio advertis- 
ing has experienced a slightly less 
than three-fold increase. Na- 
tional and regional nonnetwork 
advertising, which first gathered 
momentum in 1933 and 1934, rose 
during the period to more than 
five times its 1935 level—from 
$13,805,200 in 1935 to an estimated 
$75,000,000 in 1944. Until quite 
recently, local advertising has con- 
tinued to be the laggard and only 
the recent war years have slightiv 
reversed this trend. 

During the entire period, broad- 
cast advertisirg has only expe- 
rienced one minor recession. This 
was in 1938 when generally cur- 
tailed business activity was re- 


about $3,000,000 in local rag, 
advertising. 

The war years showed a Spotty 
rate of development with a marked 
increase in 1943 and 1944, This ix 
indicated in the following percent. 
ages of increase from the preced. 
ing year for net time sales as , 
whole: 1940, 19.7%; 1941, 13.3%. 
1942, 6.6%; 19438, 19.6% and 1944 
an estimated 25.0%. 

During the period 1939-194 
gains were fairly general through. 
out the medium. National netwoy, 
volume approximately doubled— 
from $62,621,689 to an estimated 
$121,300,000 in 1944. National and 
regional nonnetwork advertising 
rose from $30,030,563 in 1939 to 
an estimated $75,000,000, or about 
two and one-half times the 1939 
level. Local broadcast advertising 
slightly better than doubled, rising 
from $37,315,774 in 1939 to an esti- 
mated $82,000,000 in 1944. 

Trend in Station Revenues 

Station revenues are availabe 
on a geographical or class-of-sta- 
tion basis only for the period 1935. 
1943, but even these statistics are 
revealing. 

It is apparent from an exami- 
nation of the relative increase in 
broadcast advertising net time 
sales by states that throughout the 
entire period, and especially since 
the war, there has been an ever 
wider dissemination oz the broai- 
cast advertising dollar. The great- 
est gains in dollar volume almost 
invariably have come in_ thos 
states and major geographic areas 
in which radio advertising hai 
developed most slowly during the 
early years of the industry, or else, 
more recently, in those parts of the 
country whose economic expansion 
has been particularly accelerated 
by wartime conditions. 

Thus over the nine-year period 
1935-1943, the greatest gains were 
registered in the South. Radio ad- 
vertising volume in the South 
Atlantic States increased 351.8%; 
431.5% in the East South Central 
States; and 251.9% in the West 
South Central States. Gains since 
1939 have been particularly heavy 
in these same areas: 

On the other hand, relative gains 
have been less than average in the 
areas wherein broadcasting first 
became firmly established—New 
England, the Middle Atlantic 
States, the East North Central 
States and the Pacific Coast. The 
net result is that the economit 
base of the broadcasting industry 





flected in a slight decline in net- has been materially broadenei 
work revenues and in a drop of (Continued on page 22) 
TABLE V 
Radio Net Time Sales: 1935-1944 
National Regional —° 
altio regio’ 
Year network network non-network Local Total 

1985 eaypeere i | errr $13,805,200 $26,074,476 $79,617,543 
na: anil ene Aa aaeeaek | stmeniaiawn .)-+eancindiens ies aaeaan 
I oie cala karte 56,192,396 2,854,047 23,117,136 35,745,394 117,908,973 
Mo» aelaed GENEL OOE --\..cdacceess 28,109,185 32,657,349 117,379,4 
So Peepey I, iin ouchin ahh 30,030, 563 37,315,774 129,968,026 
1940. 71,919, 428 1,869,583 37,140,444 44,756,792 155,686,247 
iv reandet 79,621,534 2'752,073 45,681,959 51,697,651 179,753,217 
1942 et 35 84,383,571 2'631.788 51,059,159 53,898,916 191,973,434 

pie ai 0,051,718 4'593/967 59,352,170 64,104,309  228,102,1 
1944 (Estimated) 121,300,000 6,200,000 75,000,000 82,600,000 285,100, 


Source: 1935 Census of Business; 1937-1943, FCC Reports. 


1 National and regional networks combined. 
2 No data available. 
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"Prom the sublime... 


Fritz Kreisler made his radio debut 
July 17, 1944 on “The Telephone Hour’ 


..0t0 the ridiculous" 


Don Prindle and Wendell Niles open a 
wonderful, wacky new show for Hires 
Ayer radio exhibits a pleasing change of pace...a prac- 


tical slant on the business of entertainment, gratifying 


to clients, talent, and the public. Yep—it gets results! 


N.W. AYER & SON, INC. 30 ROCKEFELLER PLAZA. NEW YORK 
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and strengthened during the pe- 
riod under analysis. 

The same _ tendency toward 
greater spread of the broadcast 
advertising dollar is noted upon 
examination of average net times 
sales of different classes of sta- 
tions. But here a note of caution 
is indicated. (Table VI). Unfor- 
tunately, comparable figures are 
not available for 1935 so that the 
principal comparison must be for 
later years. It will be noted that 
the percentage increase of average 
station revenues is considerably 
smaller than is the increase for 
the medium as a whole or for 
individual states. The reason, of 
course, is that during the period 
the number of stations has been 
expanding. New stations do not 
build up to large revenues at once 
and thus pull down the general 
average. However, the fact that 
the average has increased as much 
as it has for principal classes of 
stations is in itself an encouraging 
factor. From 1939 to 1943 average 
net time sales of 50 kw clear chan- 
nel stations increased 28.4%; 
61.1% for 50 kw parttime clear 
channel stations; 23.3% for unlim- 
ited time regional stations and 
33.8% for unlimited local stations. 


Network Advertising: 1935-1944 


National network gross billings 
increased 66% during the period 
1935-1939. Most of the increase 
come in the convenience goods field 
in which networks had been show- 


axe er & 





TABLE VI 
Average Sale of Station Time: 1937-1939-1943 











Class of station 
Clear channe' 
50 kw unlimited......... 
50 kw part time........... 


RO er ree pre 
SE: 6 b.c 6 s.a9 Ccneneabaceed-es 


Regional 


See ad ik aaah Gina Acie ais dow Ma 
‘er EE PPE are err 


ee aca i oes De ela aa inka kd bled 
RIL, bide Si 2 not ih Bh ohn adonweehebe 


Net time sales 





1937 1939 1943 
$837, 769 $819,853 $1,032,730 
459,451 439,559 708,758 
275,163 238,881 300 , 232 
142 ,226 125,479 208 , 926 
175,731 182 ,225 262,400 
91,964 128 , 532 139,594 
41,711 56,229 74,960 
26,521 45.280 44.949 





ing increasing strength for some 
years. Cigarette and tobacco ad- 
vertising rose 66% from 1935 to 
1939, confectionery and soft drink 
volume doubled, drug and cosmetic 
advertising increased 36.4%, soap 
and kitchen supply volume _in- 
creased three and one-half times, 
and beer and wine advertising rose 
from about $9,000 to $2,699,500. 
However, during the same period 
marked declines occurred in sev- 
eral fields: automotive, 58%; 
clothing, 45%; paints and hard- 
vare, 50%; and radios, 20%. 
The war years of 1939 to 1944, 
however, have greatly stimulated a 
widening use of network advertis- 
ing by various kinds of products. 
The use of network advertising has 
been accelerated on the part of 
some well-established industries 
such as foods, drugs and cosmet- 
ics, confectionery and soft drinks. 
On the other hand, there has been 
less than average growth on the 


part of industries such as laundry 
soaps and tobacco products. Fi- 
nally, there has been a great ex- 
pansion in luxury goods network 
advertising and in advertising by 
the manufacturers of products 
who view postwar products with 
particular interest or optimism. 
These trends are indicated by 
the following increases in network 
gross billings on the part of vari- 
ous product groups during the 
period 1939-1944: automotive, 
191.9%; building materials, $176,- 
000 in 1939 and $3,115,404 in 1944; 
clothing, a four-fold increase since 
1939; confectionery and soft drink 
advertising, a four-fold increase; 
financial and insurance, double 
1939 volume; household equip- 
ment and furnishings, quadrupled; 
paints and hardware supplies, a 
four-fold increase since 1939; beer 
and wines, $9,744 in 1939 and 
$2,699,496 in 1944; jewelry (in- 
cluding watches), $235,000 in 1939 






and $1,380,692 in 1944; radios 
phonographs, tripled since 1939, 

Looking at the 10-year perio 
as a whole, significant changes 
to be noted. Whereas in 1935 
advertising of convenience g00d 
such as cigarettes, drugs, cosmet 
ics, food products and gasoline ; 
oil, amounted to nearly 90% 
network volume and to 87.6% 
1939, in 1944 advertising by th 
classes of products accounted f 
but 70.8% of network gross billing 

Increases in principal classes 
network advertising since 1935 an 
as follows: Automotive, up 22,8 
after a 58% decline in 1939; by 
ing materials, no significant y 
ume in 1935, $3,115,404 in 1944 
tobacco products, increase 
348.7% since 1935; clothing, gain 
of 194.4%; confectionery and soft 
drinks, an increase of nearly 10 
times in volume; drugs and cog. 
metics, a three-fold increase; finan. 
cial and insurance, volume quad- 
rupled; food products, increase of 
125%; household equipment, quad. 
rupled; jewelry. no_ significant 
amount in 1935, $1,380,692 in 1944 
lubricants, etc., 80% gain; paint 
and hardware, no significant vok 
ume in 1935, $1,083,000 in 1944 
radio sets and phonographs, trip. 
led in volume; shoes, no significant 
volume in 1935, $516,000 in 1944; 
laundry soaps and kitchen supplies, 
more than quadrupled; beer and 
wines, no significant volume in 
1935, $2,699,496 in 1944, 
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:* THE DANNY KAYE SHO 


PABST BREWING COMPANY 





Guy Lombarde and his Feoyal (/anadians 


LARUS & BROTHER CO., INC.... CHELSEA CIGARETTES AND EDGEWORTH PIPE TOBACCO 


TANGEE “SERENADE” 
witht SAMMY KAYE 


GEORGE W. LUFT COMPANY 


BLUE NETWORK 


with HARRY 
and his MUSIC 


PABST BLUE RIBBON BEER 





“She Metropolitan Opera Presents” 


THE SHERWIN-WILLIAMS COMPANY...PAINTS 











..- TANGEE COSMETICS 


‘TANGEE “VARIETIES” «& 


Samnty Kaye, Paul Winchell and Jerry Mahoney 


MUTUAL NETWORK 


JAMES 
MAKERS 
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NEW YORK CITY, N.Y. 


With Ad Good Wishes fer the New Year 
WARWICK GG LEGLER, INC. 


HOLLYWOOD, CALIFORNIA 
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oon of D-Day, June 6, 1944. Left to right: Ned Calmer, Correspondent 
9; Bob Trout, Corre and Analyst; Quentin Reynolds (broad 
elding Eliot, Military ly eground, back to camera, Joseph King, 
5 hours 52 min s of the Allied Invasion of Normandy 


Between December 7, 1941 and December 7, 1944 there passed 1096 days. 
During that period CBS broadcast a total of over 8686 hours, or 361 days 22 


hours, telling the American people how the war was being faced and fought, and 


how best they could help win it. 

That adds up to almost one total year of the three elapsed. 

During that relentless outpouring of war-information, 46,052 separate CBS 
broadcasts, short, medium and long, offered, 56,667 distinct ideas touching the 
progress of the war and the best way to move forward toward victory. 

Of these 46,052 broadcasts, 25,891 were offered on commercial 
programs by patriotic CBS advertisers. The balance—some 20,161 


—were broadcast as CBS sustaining programs. 











name me Victory is not yet. It is more visible today than it was Pearl Harbor 


Day. But we do not know, we do not guess, when it will come. Only one thing 
we know—that until the eagle perches on our standards for good, we shall not 
relax the volume and frequency, nor reduce the quality, of the war-broadcasting 
in which all of 147 CBS stations have played their becoming parts. 

Thus radio, as the strongest young arm of the American system of distributing 


ideas about goods, has proven that it can 
distribute equally tangible ideas about 
citizenship. The hard experience of war 
has seasoned and tempered radio for 
the challenge of its responsibilities and 
powers in insuring the peace. Radio will 
take up that challenge with energy and 
humility—and without fear. 


The Roll Call 


Admiral Corporation 

Allegheny-Ludlum Steel Corp. 

American Home Products Corp. 

American Oil Company 

American Tobacco Company 

Anchor-Hocking Glass Corp. 

Armour & Co. 

Armstrong Cork Company 

P. Ballantine & Sons 

Ballard & Ballard Co. 

Bank of America National Trust & 
Savings Association 

Barbasol Company 

Herman Basch & Company 

Bekins Van & Storage Company 

Ben Hur Products, Inc. 

Bourjois, Inc. 

Bowey’s Inc. 

W. Atlee Burpee Company 

California Prune & Apricot Growers 
Assn. 

Campana Sales Corp. 

Campbell Soup Co. 

Celanese Corp. of America 

Chemicals, Inc. 


* 


Chesebrough Mfg. Co. 
Chrysler Corp. 

Coca-Cola Co. 

Coldstream Products Co. 
Colgate-Palmolive-Peet Co. 
Colonial Dames, Inc. 


Consolidated Royal Chemical Co. Inc. 


Continental Baking Co. 
Corn Products Refining Co. 
Cream of Wheat Corp. 
Cresta Blanca Wine Co. 
Cudahy Packing Co. 
Curtiss Candy Co. 
Day & Night Mfg. Co. 
Dwight Edwards Co. 
Electric Companies Advertising 
Program 
Elgin National Watch Co. 
Emerson Drug Co. 
Englander Co. 
Eversharp, Inc. 
“42” Products, Inc. 
Gallenkamp Stores Co. 
General Electric Co. 
General Foods Corp. 





of CBS War Advertisers: 


General Mills, Inc. 

Gillette Safety Razor Co. 
B. F. Goodrich Co. 
Goodyear Tire & Rubber Co. Inc. 
Grove Laboratories, Inc. 
Gulf Oil Corp. 

Hoffman Radio Corp. 
Hudson Coal Co. 

Hunt Bros. Packing Co. 
International Silver Co. 
Jantzen Knitting Mills 
Andrew Jergens Co. 
Johns-Manville Corp. 
Johnson & Johnson 
Johnstone Drug Sales Corp. 
Kay Jewelry Co. 

Lady Esther, Ltd. 

Lamont, Corliss & Co. 
Lever Bros. Co. 
Lewis-Howe Co. 

Liggett & Myers Tobacco Co, 
Lockheed Aircraft Corp. 

P. Lorillard Co. 


Los Angeles Soap Co. 
Manhattan Soap Co. 























Maryland Pharmaceutical Co. Pillsbury Mills, Inc. Standard Brands, Inc. 

Mennen Co. Planters Nut & Chocolate Co. Sterling Drug, Inc. 

Miles California Co. Plough, Inc. Stulz Sickles Co. 
Minneapolis-Honeywell Regulator Co. Procter & Gamble Co. Joseph Tetley & Co. Inc. 

John Morrell: & Co. Prudential Insurance Co. Texas Company 

C. F. Mueller Co. Quaker Oats Co. Union Ice Co. 

McKesson & Robbins, Inc. R. J. Reynolds Tobacco Co. United Air Lines Transport Corp. 
Noxema Chemical Co. Richfield Oil Corp. U.S. Rubber Co. 


Owens-Illinois Glass Co. 
Pabst Sales Co. 


Roma Wine Co. 


Schenley Import Corp. 


U.S. Tobacco Co. 
Vick Chemical Co. 


Pacific Coast Borax Co. Schutter Candy Co. Washington Cooperative Egg & 
Pacific Greyhound Lines, Inc. Seal-Cote Company Poultry Assn. 
Packard Bell Co. Servel, Inc. Welch Grape Juice Co. 


Parker Pen Co. Signal Oil Co. Western Sugar Refinery 
Peter Paul, Inc. Socony Vacuum Oil Co. Inc. J. B. Williams Co. 

Pet Milk Sales Co. Soil-Off Mfg. Co. Wilshire Oil Co. 

Philco Corp. Southern Cotton Oil Co. Wm. Wrigley Jr. Co. 
Philip Morris & Co. Ltd. Inc. E. R. Squibb & Sons Yellow Cab Co. 


The Roll Call of the CBS Regiment: 


I onc hcnenas ccawueseontese euesarae WADC 
MN Ie ksigie pnik:tAis wirinsiecnsaiinnios: nea e eae WGPC 
SI, ED onc 6 si cib srw ccenieviede samnnes WOKO 
Albuquerque, New Mexico............++-+ee006 KGGM 
Ee. 6 shncien sss cesnelescantckes csi WAIM 
2 SS eee reer. eter WWNC 
MI 5-5 RSs Sarasa ata a Wistar e easel ne ania aoe WGAU 
Arie Ga, NY. «0 5.6056.000 cic v'ecncceinsiense ole WBAB 
SE Ee neers a WGST 
Ammann, Ga. oo cece scccsccccccrsccvecscoece WRDW 
pS ee ee ee OEE en Re eee KTBC 
IY os nse oddaws os ceed esceeenaeeas WCAO 
eee ee ee WABI 
Beckley, W. Va. ....cccccccccccccccceccseccese WJLS 
Binghampton, N.Y. ....... oe as Jakes eobewes WNBF 
Birmingham, Ala... ........0.scsccsccsccccescces WAPI 
TE SNE 5 6 naa anldae coe dinduaesacweceneas KSUN 
ee WEEI 
MES bos coder vanutcpawntencohclgnedeane WKBW 
Duslingion, Vt. 26... eccsecccessccccsecsoveces WCAX 
Ceeee CI, WIR ano 5 no eas ccc ccc sernaceeteres KSUB 
Cedar Rapids, Iowa .........scscssscscesesscses WMT 
Champaign, Ill. ...........ceccscsccccccsceees WDWS 
SN Sg aiSvcain cin adeape be nedweneneeee WCSC 
RE RS 6. care deena Rellinacia ewertesaene WCHS 
SE a6 ib Winwcncesse cansncgelhiua seen WBT 
CEE ROU 5:0. soca 5.0 ont vos nre's cise ba wae WDOD 
CE, in 68 oss Fis oF renee a Keguin eee vieats ema WBBM 
TN 2c asso ape ules eric dn abana aes WCKY 
IID 5 fodiens «Sa N a bass wias dou cneeloa-ee WGAR 
Colorado Springs, Colo. ...........+.00eeeeeeeee KVOR 
I gy iiias 65:6 5-0. da a so hue da'elne wm’ eee WRBL 
OUND 9900's oes eas s igs wncceneincvncads WBNS 
I ER Se 5... Woe mayan sxwaic wa baer WHUB 


Corpus Christi, Texas ..........0-seesecseesceees KEYS 
I oi icin scare owt mecieneseenemeann KRLD 
ES RE eee ee WDAN 
pS eee errr rrr rr WHIO 
I ees 6 5 asad cies cabasseunoeectebnas WSOY 
IN 6.6 555 as et cemaaacmne teks mei KLZ 
Des Moines, Iowa......... > Rika wie a es oe aan KRNT 
I 6 adore resins wsesatnse onsen WjR 
PN Sa oe. o ch items cv omacenerecsuuneeas WCED 
NL, «50.35 apne cones waeeecurap eae KDAL 
ei windvasweadacieaessdgaaenmiwaas WDNC 
TI oe aa nae Oa dauine sweetie te KROD 
red tas una oa ses a edei dea aeer eet WERC 
NE rd Fink targa GA eed eee WEOA 
I I ING 5s canes ae nee anes panen WMMN 
We Was. 6 6 cio cv nccc eens sig wibdioine ceaeslane WFMD 
TI 5.56 sib keke ond ba i eebioas eek eee KARM 
ESSER ROR Ce EN a oT WINK 

WIE, Fc cu ciwenicantencestecnesanede WENT 
I Se soar fa adambaweeeaa ke een KILO 
I RS so wan vid 00.0 pen eae waaeue en KFBB 
oe eee ee errr ere WTAQ 
I Bo ins oe ccncweeebtaxceteesenaay WBIG 
REI, TOMBS 6 oc cress cnscevesssecosessores KGBS 
ID 655 6a sic cdeins cescsessondasecisbe WHP 
EE Nr co -enee merk era Sb eee ae WDRC 
NN 5s o 5 dvs coma ose aa ka cies see KGMB 
MIN we Ess «a's deen os ales Cae Ge eee KHBC 
SIGNS his 00s cc ccewesoocetwennennanen WHOP 
eT on bk, oa ern ld oak adeeb ae KTRH 
NE 6 is ckie rene recs neanewiraee WFBM 
OS SE ree riper ee Cane ee Pye WHCU 
PI, FRR s nos cnctccsvarcnsasmtsonbinwas WMBR 
2 ELSES. 
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Jamestown, N.D.........scecseccscnccsccccesees KS]B 
Kansas City, Mo... .....-scccccessscccccccesces KMBC 
ES SSE REES EGO OL SRE Ny ST WKZO 
TE I aaa aac be high en's ee MN od cacne ee WKNE 
i ON nas te cae cad oe 0 oka tev sieeoke WNOX 
SS, Rr are a Se Ee Te ... WKMO 
ee emer 
eS eer, ae es ee KLRA 
DS err er er ee eee WHAS 
Rae Rngett, Came... in. ce isdddesess cre ccscenses KNX 
NR Ss «usb ucial bee bale Ra bens saaee ade WMAZ 
Madeet Cote, BOs as oak J cesivaswnvnversveeceens KGLO 
Mewes, TOG. 6... «2 venice vwilewsics cocenecseee WREC 
RS ON te alte ll Say Shee md aus WCOC 
gi arias ie arn hus a ain ates bee ol WQAM 
NNN. oi ab as ci wee eneeencane omens WISN 
Minneapolis-St. Poul, Minn.......... ....- WCCO 
EE er a ee re ye KGVO 
RCI, FING is oe ons g ok wegoageseb sue sien WCOV 
IIE MT a cy ar ged’ gia bw korn @ alee CKAC 
Muncie, Ind. .... price lenl o'adievd enddteckalatite WLBC 
EN OEE ie ie se eee ee Re, WLAC 
New Giieant, Ts... 2. 06055 0 algeeaa te hae >a 
Blow Tork. UE. Beaccdoc< so s.c me teem Oae-ntem- WABC 
Oklahoma City, Okla... .. a apy o> us 
Omaha, Nebraska . jb tat dh K Baba aise ao) sacha ee KOIL 
Omaha, Nebraska........... scerertaty . ...-KFAB 
ee er eee anil wigs aaa WDBO 
oe ee arg te sarees wees WPAD 
Parkersburg, Me eS aa ss eo ae he ...WPAR 
I DA SC SS 22 ene Ce eee WMBD 
Philadelphia, NG: rg bic kone ad a ee Pe ou hee WCAU 
ee oe vik i aw! eiacloua wun dace ach in e ane 
WINNING, Bhs oe ce vckrcccsess's Stitésan 0c 
DI CS uiwccek ssconevnee esse ...WGAN 
PIII ois de ence ce stebse sss cederaseean KOIN 
ET IE RE Ie See Pn PR AUR WPRO 
EE Sinks SAG Ween WSs sae pe besieaesWeee gad WTAD 
ai a a Sead wel 5) gies WRVA 


ES er ne ee eae, WDBJ 








NN HE bic oo a: snipiaid-oie a pin-e aal re as <iaied9 cs Kkke WHEC 


RN IS 05a 25.58, sieves 65850 mw eee os .KROY 
PE Nes i kicnsebeveceeunc assess .WFOY 
TN Sood. 50's: 5's Gedvin aie Gib cde eee . «> ee 
RI EN, OD 5 0 ose sieicn ie a enna ce sd cam KSL 
rere ; rok 
Sash Praneinto, Came... 5 ccc ccciccccesscces ..KQW 
I DN ho 5. ao raise wes VaDeleoeale sues .WKAQ 
PN re SE MOMIOO 5. os nc cic cvacense des .. - KVSF 
ST a a ee aoe Pm ae pet WSPB 
DN sr Cee i terete ae . WTOC 
SSIES Te Ta ...WGBI 
EES TE ORR ETT Oe Pe ..KIRO 
I oir eea sesh Mbasinke bee ke ea .KWKH 
NN oo oo vai eeyernt endad waleeeraa ... WSBT 
DEIN os 505. 5 won ae ins hash a ened b eae wong KFPY 
MINI TEES fo vtcecc cn sccecicenennsnens's -WSPA 
I fr caer awadaidislincexssdcien ..WTAX 
5d sab dnanwdsnctacxenense .-WMAS 
Springfield, MM oi roc orien tac cashew oleae wee aoe ae KTTS 
ere 
IG PI Sein ocr eae oka pee ew eaieun a ..-WFBL 
gE een erie See 
CE INS open 0: <1 ae esl ev = ae Hoe oft oes WO 
a eronitee Gaede 24, b. . ce ii wen » ob aoe Sie Bes 
Tucson, Arizona ............. Me cue omon aroe 
I RS. bola 6. oso ord no mdse mek Ae ee me yi B 
I Fis bis cis Sea cndeweaieas . .WMBS 
NEY oo lic 6, Dida die dd nib ak dane wice.w es .. WIBX 
Washington, OS Ee ae a 
I ES io siglo ais 'ahera's Win a pierceeasrnd Habe e WBRY 
WU MINOI, TE Bic cc dac cedvinoie inh ow ¥% .. WWNY 
WOU OPERA Ei oe eccs esac dteeawes cieeeels Wee 
ye er .. WJNO 
oa nie eaten ewianet Sears WKWK 
I I ONE | as oa i cininedeceesdecen KWFT 
I Sd alta oalate Seale wa ae Sone KFH 
I og oda kclccics oe etek Sean okelaus . ._WTAG 
en te eee ee hea are get cos wre 
Youngstown, Ohio .........ccessecceseccccees WKBN 














ea as CBS is...and we think it’s tops in talent, 


public service and news...we know we need even 


more than the best in network radio to tick in tune 
with the heartbeat of Charleston. We need locally 
planned, locally produced public service programs 
...education and entertainment to capture the spirit 
of fast-growing Charleston; to keep WCSC the strong 
civic force it is in the life of our community. 

We think we have them. 

Programs like our“Good Neighbors”, produced 
by WCSC and broadcast under the sponsorship of 
the Southern Furniture Company. 

Every Monday through Saturday morning, at 
8:45, our good neighbors turn to this program to 
hear a musical tribute (accompanied by flowers) to 
the “Good Neighbor” of the day. It may be the 


woman who took care of her neighbor’s children 





in time of illness; the man who rushed out to take 
in his neighbor’s laundry when a storm blew up 
unexpectedly ; the little girl who helped an old lady 
across the street. It’s a nice gesture to nice people 
(our people) for the nice things they do every day. 

“Good Neighbors” is the kind of program WCSC 
likes to do. Wants to do. Our listeners expect it. It 
sells furniture (in quantity) for the Southern Furni- 


ture Company, too! 


WCSC 


CHARLESTON, SOUTH CAROLINA 
John M. Rivers, Owner 
Represented Nationally by Free & Peters 




















National Networks’ Gross Monthly Time Sales, 1927 1944. | 








NATIONAL BROADCASTING COMPANY NETWORKS 


1928 1929 
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927 1930 93 34 1935 1936 193 
$270,949 $651,015 $1,004,874 $1,418,979 $2,026 .860 $2,635,447 $1,869 .885 $2,391,667 $2,895 ,037 $2,681,815 $3,541.99 
252,195 626.176 1,074,834 1,347,847 1,924,778 2,571,609 1,742,784 2,211,637 2,758 319 2,714,300 3,295, 785 
316.158 726,787 1,240,102 1,652.6: 2.164 ,434 2,864,788 1,997 463 2,507,890 3,025,308 8 037.873 3,614 ,2% 
273.209 674 354 1,173,922 1,574.623 2.195.880 2,649 892 1,690,177 2.373 ,890 2,682.143 2,741,928 38,277, 8 
257 ,981 701,029 192.930 1,781,409 2,101 .525 2.305.448 1,662,887 2,475,173 2,685,211 2,561,720 8,214 85 
241,930 609 , 566 1,014,361 , 509,224 1,931,155 2,081,466 1,512,189 2,177. 2.380.845 2.323, 456 3.008 ,3e7 
6 575.333 1,014.037 1,692.680 2.027.975 1,825,483 1,870,993 1,864,420 2.208.935 2,429,983 2,707 45 
195,143 596 ,200 1,029 .950 1,612,284 1,892,427 1,745,338 1,407 ,843 1,735,555 2.021.3 2.422.431 2,784.97 
264.7: 660.740 1,234,196 1,648,581 1.951.826 1,807 .795 1,555 .606 1,860, 166 2.163.3 2.886.637 2,850 5) 
868,111 1,101,411 1,483 .284 1,972.414 2,318,091 2.063.278 2.130,046 2.775.431 2.779, 557 8.696 489 3,339, 7% 
491,711 964 ,864 1,413,961 1,890,582 2.475.905 1,953,953 2.188.342 2.683 494 2,655.1 8,468,728 38,381 ,34 
599.232 892,858 1,433 ,931 2,087,785 2,596,185 2,000,454 2,324,567 2,776,436 2,893,798 3,658 ,690 3, 639, 0% 
$3,760,010 $8,780,333 $14,310,382 $20,088,887 $25,607,041  $26,504.891 $21,452,732 $27,833,616 $31,148,931 $34,523,950 $38,651 2% 
COLUMBIA BROADCASTING SYSTEM 
1927 1928 29 1930 1931 932 1933 1934 1935 1936 1937 
MTP acccccccceess  stdececses $92,736 $274,324 644, $692.114 848,842 $941,465 $1,405 .958 $1.768.949 $1,901 ,023 $2,378 6) 
TOUURG .ccccccsccss  covcccccecs 99 837 322.355 692 943 750.621 1,319,414 884.97 1,387,823 1,654,461 1,909,146 2,264,311 
BER eccoccccccccecs  cocccccces 98.492 400.872 726 .093 1,110,526 1,436,050 1,016,102 1,524,904 1,829,553 2,172,382 2,559,714 
BOM cccccccscsccsces cecescecee 188,891 407 .695 705,442 1,076,103 1,354,592 775,487 1,871 .601 1,615,389 1,950,939 2,563, 47 
BY ccccccccccccces cocccccees 84.280 400.537 642.782 1,065 ,352 1,826 .994 624.256 1,255 .887 1,287 .455 1,749,517 2,560, 63 
Preeersecsecreses  sededenvce 78,400 319,418 592.248 1,057 ,230 915.830 553.056 925,939 1,066.729 1,502,768 2,476,6% 
DENAGMATSOREERSODSS Skeberneee 72,800 .171 1,428 877 .366 591, 183 445,414 630.290 910,470 1,292.775 1,988, 41 
BOMB ccccccccccves  covcoccces 89.600 825.040 392.673 774.618 540,342 499.638 613.315 879.019 1,232,588 1,955, 28 
COUN cccccccccs §  ceccccccce 119.336 395.290 635,760 947,188 635, 156 54 700 491 086 1,838 ,932 2,028, 64 
SEE ceecccceseess  seveveeeee 158 ,368 603.753 792,833 1,099,717 72.358 1,125,793 1,762,601 1,930,512 2,754 .808 2,505, 4% 
POUUENEP ccccccccces  cocsesccce 200 .032 535 855 775.394 1.247.248 1,105,895 1,277 .459 1,682,959 1,722.390 2.429.917 2,654.4) 
oe ccccccccce $72,500 214,536 579,176 772,922 1,197,106 ’ 229 1,372,716 1,674,087 1,885 .977 2,483,353 2, 786,64 
es) 
BU. cccccccee $72,500 $1,447,308 $4,785,981 $7,605,203 $11,895,039 $12,601,885 $10,063,566 $14,825,845 $17,637,804 $23,168,148 $28,722.11 
_—____ 
MUTUAL BROADCASTING SYSTEM 

1935 936 1937 1938 1939 1940 941 1942 1943 1944 
MOFFoccccccss — cvcccccccs $157,721 $140,769 $269 ,894 $315 .078 $317.729 $505,260 $1,024,511.74 $992,104 $1,760,381 
February........ eevecccess 162.858 154,344 253.250 276.605 337.649 442.1 938,185.39 826 ,085 1,605, 8% 
BPEMecccccccccs  — — eboccccece 191 .487 170,611 282,877 306 .976 390,813 613.780 1,053 444.35 941,533 1,807, 0 
BEecccoceesecs §  —«- Saba weeeee 139 .936 139, 106 189.545 262.626 363.4 0.22 -845.13 961,918 1, 675,60 
BPoccccccecces beoccesese 129.090 100 154 194,201 - 764 322,186 ° 748,744.64 1,080,797 1, 525,26 
TMB cccccccccece i seccegedioe 104.512 75.024 202,412 228, 186 299,478 534,513 5,372.17 1,100,481 1,521,7 
Giccccecccocces | cvccponess 109,662 64 , 662 167,108 16,583 235.182 512,745 531,305.41 1,088 ,8 1,511,38 
BOMB cccccccce  — cocccccess 122 ,066 66.854 164,626 205,410 227 865 532,053 518 .226.36 1,205,240 1,504, 31 
Ln LEE ree 168 925 91,608 200,342 10, 2k3 . 463 529.015 707 .283.54 1,153,510 1, 547,38 
e cvccccces $180,374 271,629 147,714 347.771 221 784 676 839 824 172,221.29 1,407 ,787 1,914,00 
November....... 178,411 227,545 157 ,661 . 327,045 627 ,662 958.938 910,167.60 1,479 ,9 1,625, 5 
December........ 175 ,801 198 ,496 147,163 337 ,369 317,699 576 ,983 948 ,493 861,814.87 1,603 ,402 1,585,158 
Total...... $529,086 $1,979,146 $1,455,070 $2.920,324 $3,329,782 $4,767 ,054 $7,300,955 $9,636,122.49 $13,841,608 19 , 583, 63 














BLIND DATE 


with Arlene Grancis 
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NATIONAL BROADCASTING COMPANY—RED* 


1938 1939 1940 1941* 1942° 


1943* 1944" 





eee weeweee 

















* Due to a change in policy 1941, 1942, 1943.and 1944 figures were not released by NBC Red Network 
designation dropped in 1942. 


AMERICAN BROADCASTING CO. (Blue Network) 




















BROADCASTING e Broadcast Advertisim 


7938 1939 1940 1941 1942t 1943 1944 
$1,065,284 F $908,815 $1,224,362 $1,323,355 $1,797,274 $2,895,7 
06.83 778.487 905.101 1.154.682 1,162,046 1.747.058 2.799,3 
978,054 872.860 965.904 1,231:238 1.839:044 2.024. 3,080, 
765.695 681.413 2°883 987.061 1.137.724 1.998.708 3,161, 
6.7 676.564 817.682 961.117 1,241/301 2.079;962 3,827,5 
645,052 622.487 722.695 913,118 1,111. 1/974: 3/172,0 
1: 569.757 688.63 854.623 1,087.309 1.848.936 3,366, 
574.248 574.644 665.924 794,883  '953.108 2.003.831 3,488, 
€ 564,619 747,77 798,303 1,106. 2°180;712 3,629, 
901 376 773.119 1,2081499 1,171,955 1.692.309 2.354;199 4,214, 
950" 832°614 1.045.943 1.804.451 1.713.994 2.356.294  4,082,1 
958/891 879/365 1.122'972 1.462.376 1/914.867 2,504,920 4,138,2 
$9,635,131 $8,643,618 $10,707,678 $12,858,169 $15,782,493 $24,869,948 #41, 356, 
t Separated from NBC in 1942 *Includes $411,500 for Political Sales. 
. . 
Tom Wallace Radio Productions 
66 Mad a 1 COLUMBIA BROADCASTING SYSTEM 
daadaison ve. 
’ sch pa Ceai a ea ee ee 
. ee " R , 674, 575.94 ,909, . 5 4,194,88 , 658, 
eMurrayhill 6-2636 February....... 2'680.885 2.541.542 3.330.627 31502.557 3.603.600 0:165 5,356, 
8,084,317 2,925,624 3,518,170 3,928,902 3,974,041 4,457,068 5,801, 
| Ses 2.424,180 2,854,026 3,322,689 3.891.422 3.723.961 4,591,992 6,650, 
Ae eee 2.442.288 3:097.484 3.570.727 3.825.466 3.680.745 4,880,037 5,848,0l 
(ibang "121.495 2'860:180 3.144'213 3.706.989 3.690.501 4:870.744 5,204, 
eames 1.367.357 2.811.953 3.071.898 31498594 3,492,732 4.901/974 5,369, 
y ve Seat 1,423'865 2:341'636 2.875.657 3.414.820 3.454.329 4.863,104 5,321, 
September...... 1,601.755 2,563,132 3,109,863 3,527,262 3,752,621 4,932,711 5, 386, 0! R l 
CE. ccesses 2,387,395 3.366.654 4,001,492 3,898,979 4,023 ,569 5,481,098 5, 795,17 
November...... 2,453,410 3,474,163 3,689,778 3,708,095 4,149,843 5,356,596 5,577, 
ecember...... 29 3,529,154 8,819,989 3,771,654 4,296,798 5,631,373 5,819, 98) 
Total..... 345. .539, 025. 4,584, 45,593,125 951,744 66,791,3 
tal $27,345.397 $34.539,665 $41.025.549 $44,584,378 = 593,125 $57.951,.744 Phd 
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RUSSEL 


on the ax today <a 


> “Raleigh Room” with 
HILDEGARDE 


for Brown & Williamson Tobacco Corporation 


a “Carton of Cheer” starring 
HENNY YOUNGMAN with 
CAROL BRUCE & EDDIE HOWARD'S BAND 
for Brown & Williamson Tobacco Corporation 


“People Are Funny” 


M 


for Brown & Williamson Tobacco Corporation 


x “Reveille Roundup” with 
THE GOLDEN GATE QUARTETTE 


for The Grove Laboratories, Inc. 


a “World News Parade” with 
MAX HILL 
for W. A. Sheaffer Pen Company 


M. SEEDS. CORP AHN TT: 


Palmolive Building Chicago 11, 


rts’ BROADCASTING e Broadcast Advertising 


Juss M. Seeds network shows 


Advertising 


Illinois 
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Major Networks’ Gross Billings by Advertisers: 1944. — | 


[For details and agency placements, see pages 270-308] 






































































































Govioned Fieante naeern alate ane ot Coedpens Tire & Rubber Co. oii ones, Comm. Against Prop. 
. . | Belen CH. kad accaeeecsses . 2 eee ~ 2 ee ee ret 
American Broadcasting Co. | | Barron-Gray Packing Go... || 15,860 | J.B. Williams Co...... 2.1... 845,800 | Southern Calif, Republican Com- wy 
(Blue) Billings by Cliemts | | Northwestern Yeast Go.!.:1:) 147148 | Minneapolis-Honeywell """ sr | Richfield Oil Corp. 2622 
Bekins Van & Storaye.......... 13,110 SS ee 334 , 626 br ga Democrats of No. 
| J. A. Folger & Company....... 11,594 Cudahy Packing Co........... 330,991 RE Pit SLD ih 
| Weghingten State Apple die cana & eheaen ep ee 311,340 Masses . Cone for 7 
SUI 65 bow o's h.0 ct crocs , 085 rmour A ee 295,792 ov. 0 ass.... - 
The Coca-Cola Company....... $ 3,720,994 | Eastern Columbia Outfitting... . 10,851 Vick Chemical Co. 294,020 | Francis D. gael —Attorney a 
Ford Motor Company......... 2,710,000 | Resinol Chemical Company... .. 10,345 American Oil Co.. Pa ts: 6» 285,092 General Comm...... ib 
Kellogg Ee oe a oi ag ie 2,259,120 | Union Ice Company........... 10 ,260 BE CIO, go vc iccccsccces 259,435 _—_—, 
Miles Laboratories, Inc......... 1,828,699 | Denalon Company, Ss dan vie'es 10,089 Curtiss Candy Co............. 257,975 | re 3 
General Mills, Inc. ‘ : ‘. 726,506 Washington Co — Ees & & el 256,198 ‘ 
The Procter & Gamble Co.. 1,456,017 Poultry Assn..... 9,317 P. Ballantine & Sons.......... 233 ,316 ¥ 
Socony-Vacuum Oil Co., Inc. 1,351,673 | Nash-Kelvinator Corp. . : 8,935 Ballard & Ballard Co.......... 226,575 “We m | 
Swift and Company........ - 1,257,138 | Garrett & Co. Inc......... oan 8,400 Lockheed Aircraft Corp.. £4 224,583 MBS Billings by Clients | 
The Quaker Oats Company.... . 1,219,942 | Corley Diet Food Company..... 7,370 an. ob a6 s¥.e oe 218,456 
The Sherwin-Williams Co....... 986,630 | Wilco Company............... ,6,840 Pillsbur Mills aa eo 214,304 —$— 
Libby, McNeill & Libby........ 937,844 | Red ee Foods................-. 6,669 TN inn iwc ks 165,750 | Sinclair Refining Co. $ 1,301,97 
Bristol-Myers Company 923,469 | Shellmar Products............. 5,910 Gillette Safety Razor Co....... 161,367 | BR. BB. Bomber, Ine... cc cccccecs 1,145;% 
Westinghouse Electric & é Mig. ¢ Co. 885,486 | Horace E. Dodge Boat & Plane Democratic National Committee. ee Se rae 1,000/7% 
Esquire, Inc... .. 864 ,602 Sr re eee 5,765 Allegheny-Ludium Steel Corp.. 148 542 | Metro-Goldwyn-Mayer, Inc..... 9814 
Philco Corporation. Date Ga dieting 849,686 | Kerr Glass Mfg. Corp.......... 5,472 Republican National Committee. 131,414 Gospel Broadcasting Assn... ... 9503 
The Andrew Jergens Co........ 832,348 | Bu-Tay Products Company..... 4,608 Los Angeles Soap Co........... 117,086 | Zonite Products Corp. ......... 78247 
Allis-Chalmers Mfg. Co... ..... 762,728 | Beneficial Casualty Company. .. 4,246 Welch Grape Juice Co......... 110 ,027 | Mutual Benefit, Health & “4 
Carter Products, Inc.... .. we 726,211 | Kelite Products, Inc........... 4,122 Manhattan Soap Co........... 105,912 ME TOR, «00's tectseve 677,42 
Curtis Publishing Company... ° 603,649 | Chicago Burlington & oa C. F. Mueller Co.............. 99 396 | Pharmaco Inc..............0.+ 676,31) 
Lehn & Fink Products Corp... . 579 , 252 Railroad. . . _ 3,948 Plan N 91,563 | Bayuk Cigars Inc.............. 667. 
4 ters Nut & Chocolate Co... , 563 ay & 186i 
RKO Radio Pictures, __* SR 546,136 The Soil-Off Mfg. NE Se aileag 3,675 Joseph Tetley & Co. Inc. ...... 68,569 | Gillette Safety Razor Co....... 542,54 
A. E. Staley Mfg. Co.......... 530,882 | Pacific Guano Com any eee 3,146 Miles California Co 61.425 | American Cigarette & Cigar Co., 

Hall Brothers, Inc............. 515,816 | Ferry-Morse Seed to Ween nae dae 3,074 Campana Sales Corp........... OU ONR 2 Bie soxn ti nc ccbsbrcecutes 530, 5% 
Qgrerenn Meat my .aeress oes aes soeleet Wernenets -Gilbert Corp. . = Hudson Coal Co............... 52760 | Campana Sales Co............ 499/89 
e Charles E. Hires Co....... 480,04 ee Peel ROG. cscteedieeeve. 3) Ok ———.--—C rr. ‘955 | Clark Bros. Chewing Gum Co.. . : 
Elgin National Watch Co....... 470,724 —_—_——_ Fn Notices Watch Co....... fae Ralston Purina Cn EE isn 
McKesson & Robbins, Inc...... 453 ,806 Tete... .cscicanaweusases $40,944,629 Soil-Off Mfg. Co. <i, aan 41.850 | Grove Laboratories. ........... ‘Oi 
Larus & Brother Company, Inc. ee. b NE. occas oc catabearheret 411,500 | John Morrali & “Co. Beg hg otadie 40/880 | Lutheran Laymen’s League..... 425,47 
Mail Pouch Tobacco Company. . 448 , 932 —_—_—_—— WwW : RS PR 395,28 

Sterling Drug Inc. (Cummer MNS + ton cdekennaennes $41,356,129 fdie Vee toe li ud eeer a Group Insurance Co., ' 
nen Van “emeony) a 444,750 | oo, ~~6 eae 26,972 Boston, Mass............. 388,94 
A Victor Division of Radio Grove Laboratories Inc........ 34,591 | Barbasol RRR = ae RN 352, 9% 
Corp. of America............ 439,291 | “42” Prod 32.0 Stokely Bros.—Van Camp, Inc.. 821,94 
Serutan Company. . ......--.. 439,268 || CBS Billings by Clients Business Men for Roosevelt inc. 307812 | Dubonnet Corp......... es 295/34 
e D. L. Clark Co............ 437, } Plough Inc. $ 29'342 | Petri Wine Co.......... ace 294,70 
William R. Warner & Co., Inc. | eS ian: ane ton ‘ Radio Bible Class... .. 290; 
(Dr. Earl S. Sloan, Inc.)...... 424,494 Socony-Vacuum Oil Co. Ine.. .. = .aee General Cigar Co., 7. o . 27's 
Eversharp Inc................- 415,146 | General Foods Corp........... $ 5,537,409 } woy wee Fodies sy he United 28,054 Voice of Prophec: 276’ Oi 
O'Cedar Corporation... ........ 397,739 | Lever Brothers Co............. 4,842,781 p heey le ely the Unite 25.636 | Lumberman’s + he Casualty ; 
Williamson Candy Co. . - $09,968 | Teeter Semi Ge ....... 2.281 | clit tivamin Rt tycectanpepe baercanay 261,58 
The Wander Company . 381,608 | American Home Products Corp.. 8,315,884 | Seen Bal Ge. 25'272 | Helbros Watch Co... 2.2.2.2: 245, 58 
The Borden Company. . " 370,564 | William Wrigley Jr. Co......... 2,386,781 Ben Hor Pr 4 aos ne ages scemie ees 32860 Young People's a: par 
The Welch Grape Juice Co... .. 356,065 | Sterling Drug Inc.............. et BR ~ +o my, Leelee EE 0 a nancsaneasnwangeces 241,14 
The Reader's Digest Assn., Inc. 325,788 | R. J. Reynolds Tobacco Co..... 1,912,727 | nerew Jergens Co.........--- 21,411 eamenmaes Psa Senaae evens 206 65 
The Texas Company........... 292,587 Standard Brands Inc. ......... 1,872,575 ellow Ua Se ’ Chef Boy-Ar-Dee Quality Foods, 
General Electric Co... ......... 1,635,957 | McKesson & Robbins Inc. . . . 19, 596 y 
Dr. sweeer ) ee 287 ,780 , ’ United Air Li T t Cor 18.954 Dh ctteecdtostvhentencdend® 196, 66 
General Foods Corp... ....... 269 | 552 | Colgate-Palmolive-Peet Co. ... . ao | i aoe P. 18252 Wesley Radio League. .......: 185, 18 
Manhattan or C. Sa aie 261,564 | Campbell Soup Co........-.... 1,576,473 mont, Corliss & Co... ..- .-- - Emerson Radio . Ficncasust 
Gee. VW. 1akCe......... 224'333 Liggett & Myers Tobacco Co. 1,520,922 Calif. Prune & Apricot Growers noe Corp 182. 4% 
ili orris “|. eet -§ «§ Bee Sa rere (4382 | _ COPD... 12. e ne ceecceeeeeeee y 
Sweets Co. ot Americs, Inc..... 240,476 | cP Rubber Con é aa ww ae teed Ce. 15.871 | Conti Products Corp.........- 180, 6 
Owens-Illinois Glass Co... ..... 200 ,484 J ; w.A 12/892 | Duffy-Mott Co., Inc........... 164,18 
Hastings Mfg. Co............. 198,028 | General Mills Inc. .-.......... DF te ¥ . Frank H. Lee Co............0: 141,54 
Lockheed Aircraft Corp. ....... 189,810 | American Tobacco Co.......... oc | Cee seem, Sepaien 11,792 | George W. Luft & Co.......... 138,561 
Wheeling Steel Corp........... 164,643 | Owens-Illinois Glass Co...... , 964,919 | p 4 eee aie pete er 3. PRS se 115 8% 
Gum Laboratories, Inc.._.__._. 163,451 | B. F. Goodrich Co............ 963,025 | acific Greyhound Lines Inc. re 158: = 1 Small Business Men’s 
Falstaff Brewing Corporation. . . 156,504 | E. R. Squibb & Sons.........- 891 , 002 | ae Coop. Egg & Pou! try 11.357 EEE TTT Tre ° 100 , 59 
Fisher Flouring Mills Co... .... 147,780 | Johns-Manville >. tee eeeeee 863 ,730 ABB... see eee ee 7 Wilson Sporting Goods Co.. 88,509 
Raytheon Production Corp... .. 147,528 | Texas Co....... crecerees 811 »940 Dwight Edwards Co........-.- 10,731 Delaware, Lackawanna & 
O'Sullivan Rubber Co., Inc... 125/868 | Pet Milk Sales Co............. 800,350 | Phileo Corp...............+++- 19 °216 | Western Coal Co... .......+- 80, 108 
Aluminum Co. of America...... 124,996 | Eversharp Inc. . . bee eeeees 732,443 Hoffman Radio Corp.... . ag i G2) | Geant Ce................. 75 , 430 
Trimount Clothing Co......... 124,111 | Chrysler Corp................. 782,064 | Democratic State Committee o Allegheny Ludlum Steel Corp... 74,850 
The National Board of Fire | Quaker Oats Co.............. 780,013 Me Besaseagersesscssesssss3 Se ee | Gmet EEB Oe. 5.0 -nscec.e.cs 70,431 
Underwriters............--. 120,096 | Emerson Drug Co....... 772,800 | Kay Jewelry Co.........-..-.- 10,018 | Union Pacific Railroad. ........ 69, 581 
Ns ci adn oda teasiu’d anne 108,972 | P. Lorillard Co............. 771,509 | Barbasol Co.............- eats + ,oa7 IF ci savcaserctens ceed 68 , 381 
Harvel Watch Co. .. . 108,934 | Celanese Corp. of America... ... 756,093 Herman Basch & Co... ........ Gotham Hosiery Co., Inc....... 62,380 
Chef Boy-Ar-Dee Quality Foods, | Lady Esther Ltd. . .. pas 754,317 | Johnstone Drug Sale Co........ 7,540 Waltham Watch Co. exons 59 82 
eS See ee 103,110 | Bourjois Inc. . .. ee ee 716, 868 | Wilshire Oil Co.:...........- i 308 Reichhold Chemicals "Ine. y 59,241 
py — Hat Stores, Inc.......... 101,988 | Pabst Sales Co................ 712,107 Coldstream Products Co... 6,699 | Acme White Lead & Color 
Revion Products Corp.......... 99,450 | Continental Baking Co... ..... 705,288 Bank of America Nat'l Trust & , _ ee 56,374 
Shinew & Eddy Corp. (Alaska aban nee ge Mfg. Co. ss “ae 656, 706 ee “oy oo oa 6,090 Boots Aircraft Nut Gorp....... 52,221 
acific Salmon)............. ,130 | Electric Companies Adv. ro- | ndependen om . " 81 
86 Ww vine Woods. EAGER ASR 88,708 . —_. oi at : 651,924 | née sete e eee . ter Seeotons ph A os ne 
afeway Stores, Inc....... , 83,185 rudentia nsurance 1. oO Stals Sickles Co............ .s 91 41.2% 
Sy I Cinco oc ccc cesses 82,768 America... .. eka geen 620,405 | Day & Night Mfg. Co......... 4,563 My ew tegen Co. 36,32 
Colgate-Palmolive-Peet Co... . . 78,512 | Schenley Products Co.......... 571,458 | Jantzen Knitting Mills..... . 4,568 | sce Gaenk Ine. ............- 31, 18 
American Cyanamid Co........ A Sh See 556,264 | Union Ice Co............ . 4,060 | American Bird Products, Inc.... 20,64 
Standard Oil Co. of Calif... .... 75,740 | Anchor Hocking Glass Corp.. 544,677 | Seal-CoteCo............ 3.510 | Sherwood Bros., Inc........-.- 20, 164 
Langendorf United Bakeries, Inc. 63,546 | Roma Wine Co. ‘6 530,274 | Gallenkamp Stores Co......... 3.476 | Coronet Magazine............- 19, 467 
Grove Laboratories Inc......... 60,954 | 2 errr re 520,720 | Schutter Candy Co....... . 3,323 | Hartz Mountain Products...... 14,983 
Chatham Mfg. Co............. 55,488 | Parker Pen Co... jie 516,616 | Chemicals Inc............. 2,942 | W.L. Douglas Shoe Co 9,920 
Sun Oil Company............. 41,076 | Corn Products Refining ¢ a3. 496,428 | ere Democratic Com- ws — 9,314 
pany. : , ‘ Es Loyal Order of the Moose. ; 
Wilson Sporting Goods Co... ... 35 ,687 | Lewis-Howe Co... . .dcae ee RS re cer re 1,752 | Rust Craft Publishers, Inc.. 7,98 
Botany Worsted Mills. . Saud 35,588 | Noxzema Chemical Co......... 438 , 167 | Hally wood for Dewey Com- Shipstead & Johnson........... 8,70 
| pom? Brewing Co.. . 34,122 | Pacific Coast Borax Co.. . Ee 2 I oat oa nko nah eal dcg @1'e;e « 1,177 pe : ike 421,42 
= : Political Advertisers........... 5 
on Van & Storage Company... 29,088 | International Silver Co.. . he 420,106 | Southern Calif. Democratic Com- Locally Sponsored Shows....... 1, 260, 633 
re Mentholatum Company.. 26,052 | U.S. Tobacco Co.. ee 411,504 | Ca AO 1,102 . oa 
Peter Fox Brewing Co. . 24,042 | Southern Cotton Oil Sees 407,566 | Liberal Party....... 908 ee eee ae $19 , 533, 65 
pmestoon Home Products Corp. . 24,012 | Armstrong Cork Co............ 403 , 395 Calif. Comm. for the Right to — 
. Moffett Company... ..... 23,010 | Servel Inc. . ; ; ; 382/358 eee Fae Ree 812 | NBC Client and Agency Billings Not Available 
| 
Major N ks’ G Billi by A ies: 1944. 
aj or \Networks ross Dl ings Vy encies: 
* 
Y AS 
| Sherman & Marquette, Inc.. ... 1,057,752 Hutchins Advertising Co., Inc... 544,752 | Sayre M. Ramsdell Assoc.. ..... 304, 93) 
= Dancer-Fitzgerald-Sample...... 1,029,412 Leo Burnett Company, Inc..... 488,556 | Tracy-Locke Company, Inc... .. 287, 78 
American Broadcasting Co. Hill Blackett & Company ee te 914,599 N. We Ayer & Son. ea 480,042 | Ted Bates, Ine Seen Copapainy 296,95 
se ° eCann-Erickson, Inc. .... : > . D. Tarcher aS 453,806 | McJunkin Advertising Company. ' 
(Blue) Billings by Agencies Schwimmer & Scott Advertising Small & Seiffer, Inc............ 439,850 | Pedlar-Ryan & Lusk, Inc....... 219, 
(a weeescccecees 888 ,644 Raymond Spector Company, Inc. 439,268 | Keeling & Co., Inc............. 198, 
| Walker and Downing.......... 886 ,901 Duane Jones Company....... . 431,384 | Doherty, Clifford & Shenfield, 
| Knox Reeves Advertising, Inc.. . 853 ,598 Batten, Barton, Durstine & TNs ib.sinu deta date 6 kom eeceiaie 166 , 6% 
J. Walter Thompson Company.. $ 6,100,528 Lennen & Mitchell, Inc........ 832 ,348 Osborn S We FF Rett Te 430 ,616 Critchfield and Company.. 164,68 
D’Arcy Advertising Co., Inc.... 3,720,994 | Foote, Cone & Belding......... 822,754 Henri Hurst rs MeDonold, Inc. 429,008 | Sherman K. Ellis & & Company, 
Compton Advertising, Inc...... 3,224,157 | Aubrey, Moore & Wallace, Inc. . 794,987 The Biow Company, Inc. 415,146 Sl d:i-0 nana nie a earneanuien 162,1# 
Kenyon & Eckhardt, ss aad 2,259,120 | MacFarland, Aveyard & H. W. Kastor & Sons Advertising Pacific National Advertising 
Wade Advertising Agency...... 1,828,699 Oe Pe 737 ,893 area 356,065 Ds x ace: atbvace pee oheeeeoe 157,091 
Young & Rubicam, Inc......... 1,731,605 | William Esty rae Company. Ine. 657 , 764 Benton & Bowles, Inc.......... 346,261 
Warwick & Legler, Inc......... 1,511,077 | Newell-Emmett Co............ 576,455 Buchanan & Co............... 326,709 (Continued on Page 32) 
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The Glue Network Outlet 
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Free & Peters, Inc. 
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Remember the question that never fails to start an 
argument? “If a tree falls in a forest and there's no one 
there to hear it, does it make a sound?” 


Rephrase the question in terms of radio and there 
can be no argument. “If a product is advertised over 
the air, and only a small proportion of the listening 
audience hears it, will it sell?” 


Your program, broadcast over WCBM, will sell for 
listening to WCBM has become a habit in Baltimore. 


George Roeder i 
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Major Networks’ Gross Billings by Agencies: 1944. 


(Continued from Page 30) 





Burton, Browne Advertising... . 
Advertising & Sales Council, Inc. 
Fuller & Smith & Ross Inc...... 
Emi! Mogul. Company, Inc... .. 
arr Te 
Glicksman Advertising Co., Inc. 
William H. Weintraub & 
OS EIT Te 
Brisacher, Van Norden & Staff. . 
A PPT ee 
Tucker Wayne & Company... 
Hazard Advertising Company.. . 
Franklin Bruck Advertising 
Cc orporation. . . 
Donahue & Coe, Inc........... 
Maxon, Incorporated.......... 
The M. H. Hackett Co......... 
Pacific Coast Advertising Co., 
tne nae dnetnce chnen abe 
Roche, Williams & C leary, Inc. . 
United States Advertising Cor- 
SSPE rt ee 
Alfred J. oy See 
Goldsmith Inc... . 
Ruthrauff & i. it. ac kaeus 
Glasser-Gailey & Com al 
Frwin, Wasey & Co., pa 


Raymond R. Morgan Conga. 
Rhoades & Davis........ 
Long Advertising Service....... 
Charles Sheldon Advertising 
Agency 


THE BRANHAM COMPANY 


Chice 
ELE 
DLetrotl 
AMManta 
Lallas 
Chartlle 
Vl. Fouts 
Uemphes 
Kansas City 
San 


Y f ‘ 7) 


Lngetes 


147 ,528 
125 ,868 
124 ,996 
124,111 
108 ,934 
101,988 


82/768 
17.359 


70,656 
60 ,954 
57,163 
55,488 


| 
44,982 
41,076 | 


35 ,687 


85 ,588 
26 ,964 
24,992 
23,010 
21,854 
17,066 
17,459 
15,860 


15,042 


Piavcosceo 




















Batten, Barton, Durstine 

Elwood J. Robinson Advertising COED, BR oncsvccdesésece 8,264,361 
SERRE Re EERIE 13,509 Foote, Cone & Belding......... 3,040,127 
dvertising Agency. .... 13,110 Ted Bates, Inc...........-.0-- 2,248,027 
Robert Smith Advertising... ... 10,85 Wm. Esty & Co., Inc.......... 2,232,440 
Courtland D. men Piibbene 10 ,345 Benton & Bowles, Inc.......... 2,123,510 
George Wessell 10,260 Arthur Meyerhoff & Co........ 1,698,519 
Geyer, Cornell & Newell inc. 8,935 i Milbd «ses nccgeesencses 1,555,966 
8,839 Newell-Emmett Co., Inc....... 1,520 ,922 
John Stover Advertising Agency 5,910 McCann-Erickson, ae Ga 1,321,420 
Hillman-Shane-Breyer... . 4,246 Campbell-Ewald Co........... 1,306,719 

DTT, +0506 dedneun ¢66008 4,122 Pedier & Ryan, Inc........... 923 ,92 
Reincke- Ellis-Younggreen & Ward Wheelock Co............ 804 ,309 
a ee es aes 8,948 Gardner ny yg Co.. 789 ,640 
O. E. Hopfer—Industrial Buchanan & Co., Inc.......... 785 ,567 
ss dc ckean howe cae 3,146 Wm. H. Weintraub € Se 772,317 
Century Advertising Agency... . 2,700 C. L. Miller Co.. tide 754,403 
— Sherman & Marquette, Inc. Avast 716 ,627 
BEES RE ae ee ee $40,944,629 Warwick & Legler, Inc......... 712,107 
POPE Ve 411, N. W. Ayer & Son, Inc......... 670,878 
D’Arcy Advertising Co., Inc.... 620,720 

i ctedduhsnecse $41,356,129 Knox Reeves Advertising, Inc.. . 492 ,504 

Roche, Williams & Cleary, Inc... 465 ,264 

Arthur Kudner, Inc............ 411,504 

We ° Kenyon & Eckhardt, Inc...... . 407 , 566 

CBS Billings by Agencies | | Duane Jones Co...’ 0720... 372,111 
Addison Lewis & Associates.. ... 334 ,626 

Grant Advertising, Mlbs 0s eves 330,991 

& Rubicam, ys rr $ 7,966,037 SEEM. » x00 caccecces 300 ,963 

J. Walter Thompson C ‘ 7,091,514 Morse International........... 294,020 
Dancer-Fitzge Stensie.. bal earet 6,033 ,399 Russel M. Seeds Co............ 282,573 
Ruthrauff & Ryan, Inc......... 4,434,356 Henri, Hurst & McDonald, Inc. . 267 ,455 
The Biow Co., Inc... .....ce0+. 4,067,915 Cruttenden & Din ebanee<s one 59 435 
Compton Advertising, Inc. ..... 3,411,518 wensen & Co...........- 218 45g 





2) ae 
KWKH .. . 
WCPO ... 
Wire . . 
WNOX . . . Knoxville, Tenn. 


WMC .. . . . . Memphis, Tenn. 
_—e « . 


Be ue tiseicned 
BRA oricence 
oe ss 4 
WCHS ... 
WBLK ... . 
Were . «% 
WPAR . . 


Hot Springs, Ark. 
. . Shreveport, La. 


. . Cincinnati, Ohio 


Jackson, Tenn. 


Austin, Texas 
. Beaumont, Texas 
Corpus Christi, Texas 
Dallas, Texas 
Charleston, W. Va. 
Clarksburg, W. Va. 
Va. 
Va. 


Huntington, W. 
. Parkersburg, W. 

















———— 
Lennen & Mitchell, Inc........ 171 
Walker & Downing. ........... 148° 
Raymond R. Morgan Co....... 117, 
a W. Kastor & Sons Adv. Co. . 

EPI ES S E EES 
Erwin, Wasey & Co............ /- 
Barton A. Stebbins, Inc........ 97': 
Spitzer & Mills, Ltd........... 63 | 
Wade Advertising Agency... ... 61. 
Wallace-Ferry-Hanly Co....... 58 
Clements Co., Inc............. 52" 
Ronalds Advertising Agency. . 43° 
Gasteld & Ged. ... ..ccccccee 38 ¢ 
Brooks Advertisin MCF. 00. 88: 
Brisacher & Van foe es 36" 
Hillman, Shane & Breyer. ‘Ine... 33.3 
Franklin Bruck Advertising Corp. 33:| 
Green-Brodie, Inc.. 30's 
W. Earl Bothwell Adv. Agency... 2913 
Lake-Spiro-Shurman, Inc....... 29'3 
Western Advertising Agency. 284 
Baker Advertising Agency...... 27't 
Glasser-Gailey & Co........... 25'9 
Rhoades & Davis............. 20'7 
ixson-O’Donnell Adv. Inc..... 20'2 
Long Advertising Service....... 19 
J. D. Tarcher & Co., Inc....... 19'h 
Flager Advertising, Inc......... 12's 
Beaumont & Hohman, Inc...... 11,5 
Pacific National Adv. Agency... 11,8 
Sherman K. Ellis Co., Inc... .... 11,% 
an Advertising Agency... 10,7) 
p= tng msdell Associates... 10,2) 
L. Halpin....... Cecccccce 10,1) 
pdt es BR sicccccccce 8,2) 
Kelly Nason, Inc.............. 7,0 
Armand 8. Weill Co., Inc.. ..... 1h 
Don B. Miner Co....... eeeceee 1u 
Cockfield, Brown & Co...... ee 6% 
Lester H. Harrison Associa’ 5,6 
Botalord, Constantine & Gardner. 4,04 
eo) esse! v. Agency. 4,0 
Schwimmer & Scott.......... 3,8 
Elwood J. Robinson Adv. ‘Agency. 1,8 
Allied Ly imy 7, Agencies..... 1, 
Furman, Feiner & Co....... coe % 
Advertising Arts Ageney. sees 8 
Clarence B. Juneau............ a 
Hugh A. Deadwyker........... a 
Cotter Advertising Agency. . eeeme " 
Copley Advertising Agency..... u 
EG ree «++ $66,791,3) 
. J . 

MBS Billings by Agencies 
Erwin Wasey & Co., Inc....... $2,406, 
Hixson O'Donnel Adv. Inc...... 1,301,9) 
Ruthrauff & Ryan Inc......... 1,230,2 
Donahue & Coe Inc............ 1,056 ,84 
Kenyon & Eckhardt Inc........ 1,041,% 

ace s¥uabeesece 950 , 30 

Ivey & Ellington So 788 , 6 
ur Meyerhoff & Co........ 677 , 4 
William H. Weintraub & Co., Inc. 660 , % 
pO. a eee ore 542,58 
Walker & Downing. ........... 539 , 6 
Wallace Ferry Hanly Co....... 499 , 8 
Stanley G. Boynton........... 415 ,@ 

. B. Hum hrey Co.... eB eesee 456 , 68 
Gardner Adv. Co. ... 2.02.2 s+00> 450,71 
Russel M. Seeds Co., Inc ...... 438 , 09 
Gotham Adv. Co.............. 425,47 
Raymond Spector Co., Inc...... 895 ,26 
Young & Rubicam Inc. ........ 337,07 
Birmingham, Castleman & 

8 -. a 822,22 
Calkins & Holden... 212223222: 821,99 
J. Walter Thompson Co........ 277, 9% 
J. C. Hoskin Assoc...........- 276 , 00 
McJunkin Adv. Co..:........- 267 , 10% 
EGO BURGE GO... ccccscccces 261 , 56 
Duane Jones Co... .........+.- 213 ,34 
Roche Williams & Cleary Inc... . 206 , 66 
Al Paul Lefton Co., Inc........ 164, 1 
Warwick & ni camenecewee 38,5 
Se i. nn cckth cesses 137,91 
Schwimmer & Scott........... 120 , 068 
Oo aS pee 115,88 
— tw Durstine & 88 
United ‘States Adv. Corp....... 83 , 50 
Ties Cmte 0. bas < ckebecccce 69 , 53) 
Raymond R. Morgan Co....... 68 , 381 
Sterling Adv. Agency Inc....... 62 , 38H 
Grant Adv. Ine. Si eLaES 0060-0 59 , 241 
Clements Co., Inc............- 56 , 763 
Henri Hurst & McDonald Inc.. . 56 , 37 
Cecil & Presbrey Inc........... 52, 22! 
The Joseph Katz Co........... 41, 49% 
Foote Cone & Belding......... 36 , 34 
Weston Barnett Inc............ 20 , 642 
Van Sant, Dugdale & Co., Inc... 20, 164 

ter Harrison Assoc., Inc..... 16,74 
D'Arcy Adv. Co., Inc.........- 15, 781 
George H. Hartman Co........ 14,98 
Groem-Brodie. ... ccccccccccoss 13, 220 
Furman Ferner & Co., Inc... ... 10, 148 
Harold Cabot & Co., Inc. ...... 9,92 
Be, Wie ME CMe g woscscecese 9.3F 
Hirshon-Garfield Inc..........- 5. 
en rare ' 
te Pee REE aERe 14,258 
Locally Sponsored. ..........-- 1,260,638 

TOTAL $19, 583, 650 
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... That WLW listeners shall continue to be the best 
informed audience in the world. 


NEWS means more today, to more people, than 
ever before in history. Outstanding even before the 
war, WLW's news coverage has been improved, ex- 
panded and intensified to keep WLW listeners the 
best informed audience in the world. 

But the need for news coverage will not diminish, 
even when World War Il is over and done. Rather, 
the problems of peace and the rebuilding of a world 
will call for the same clear, concise, complete and 
unbiased reports that have distinguished WLW dur- 
ing the war years. 





And throughout the great, four-state market of 
12,000,000 people that is WLW-Land, ears will stay 
tuned to WLW. They are the ears of people who 
buy more drug and grocery products than are sold 
in the five boroughs of New York City and the city 
of Chicago combined. The intensity with which they 
listen, plus the cooperation WLW receives from the 
wholesale and retail dealers who move your mer- 
chandise, makes for one of the most effective means 
of directing the sale and distribution of consumer 
goods in the history of merchandising. 


DIVISION OF THE CROSLEY CORPORAT! 


—_WLW_ ) 





THE NATION'S MOST MERCHANDISE-ABLE STATION 
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MAJ. GEN. JAMES E. EDMONDS, ROBERT PARKER, International Correspondent ATK BE H 





Newspaper Correspondent 


To report military developments 


in terms comprehensible to the 
average listener calls for an 
analyst with wide experience in 
military affairs, as well as in 
the job of reporting the news. 
WLW brings such a man to its 


listeners in the person of Maj. 


Gen. James E, Edmonds, U. S. 


Army, Ret. 





News of international signifi- 
cance can best be reported by 
a man with first-hand knowl- 
edge of foreign affairs. WLW's 
foreign affairs expert is Robert 
Parker. A Paris correspondent 
for six years in the service of 
Associated Press, a newsman for 
three years in the Balkan hot- 
bed of Budapest and later chief 
of the OWI office in Turkey, 
Robert Parker knows whereof 
he speaks. 





Because "today's news spring 
from the deep roots of history 
WLW lays special emphasis ¢ 
the background of the os 
Well-fitted for this assign 

by reason of his personal 
ground as an historian and 4 
thor is Jack Beall. His listene# 
benefit by his wide experiend 
as a foreign correspondent 3% 
a writer of note. 
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roonbe interpreted by experts, flows a never-ending stream of reports from 
1e WWLW is served by International News Service, NBC, Reuters. United 
d Ased Press . . . world’s greatest news gathering agencies. Supplementing 
» thellar dispatches of WLW’s own foreign correspondents in London, 
karatgking and Sidney, plus special cabled reports from Paris, London, 
..Abis the aim of WLW’s News-gathering and Disseminating Facilities . . . 


WILUTINUE TO BE THE BEST INFORMED RADIO AUDIENCE IN THE WORLD 


- = —_— 


H ) Aut GORDON GRAHAM, Washin responde And although personalities may change, the 














ssp Si deli iii a aa basic precepts already established which have 

of histor governmental affairs of special made the WLW audience the best informed 

mphasis © interest to midwestern listeners, ° ° ° ° . 

the WLW established its own full. in the world, will continue. We believe that in | 
os time news bureau in the na- the Peace to follow, there will continue to be a 

sona tion's capital—first single radio ‘ _ 

an and station to do so. In charge, is need for complete, concise, unbiased news 

lis listenet f Gordon Graham, who has had 

experie é pr epanticrssce try “sedan coverage. So, what WLW has already accom- | 
ondent @ ing. In addition to his daily plished for a distinguished clientele, we earn- 





broadcast, he also provides spe- ' 
didetaadedastdaaeed estly feel we can do for you throughout the 


into other WLW programs. great four-state market which is WLW-Land. 
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...in the HEART OF AMERICA 


In 37 trading areas throughout this Nighttime Merchandise-able Area of The 
Nation's Station, 34.2°%% of the radio listeners* are tuned to WLW between 
6 and 10 p.m. One out of every three radios in this area of approximately 
12,000,000 population can be reached with just one station . . . at the lowest 
cost per listener in radio . . . the lowest cost per impression in advertising! 
Morning and afternoon, too, WLW commands a lion's share of this vast mar- 
ket's radio audience. If you have a product to sell to these people, and you want 
to sell it inexpensively, place your advertising on The Nation's Station 


DIVISION OF THE CROSLEY sine 


THE NATION'S MOST MERCHANDISE-ABLE STATION 





*This is based on 156, 674 coincidental phone calls made by C. E. Hooper, Inc., during Winter and Spring, 1944, 
between 6 and 10 p.m. Excluded from the “share of audience" percentage are all those who did not answer 
the phone, who were not listening, or who were unable to identify the station to which they were listening. 
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An Important Statement 


By MycALEx CORPORATION OF AMERICA 





Issued in an Effect to Clear up and to 
Avoid Continued Confusion in the Trade 


’ has come to our attention that in some quarters electronic engineers and purchas- 
ing executives. are under the erroneous impression that the MYCALEX COR- 
PORATION OF AMERICA is connected or affiliated with others manufacturing 
glass-bonded mica insulation, and that genuine “MYCALEX” and products bearing 
similar names are all “the same thing” . . . are “put out by the same people” . . . and 


*‘come from the same plant.” 


THESE ARE THE FACTS: 


The MYCALEX CORPORATION OF 
AMERICA is not connected or affiliated 
with any other firm or corporation man- 
ufacturing glass-bonded mica insulating 
materials. It is 100% American in owner- 
ship and operation. 


The word “MYCALEX” is a registered 
trade-mark owned by MYCALEX COR- 
PORATION OF AMERICA, and identi- 
fies glass-bonded mica insulating mate- 
rials manufactured by MYCALEX COR- 
PORATION OF AMERICA. 


The General Electric Company, by vir- 
tue of a non-exclusive license it had 
under a MYCALEX patent through the 
MYCALEX (PARENT) COMPANY 
LTD., has been permitted use of the 
trademark “MYCALEX” on its glass- 
bonded mica insulating materials. 


The MYCALEX CORPORATION OF 
AMERICA has behind it over 20 years 
of research leadership, dating back to 
work done by the original MYCALEX 
(PARENT) COMPANY, LTD. of Great 
Britain, from which it obtained its Amer- 
ican patents. MYCALEX CORPORA- 


TION OF AMERICA owns U. S. patents 
and patent applications on improved 
glass-bonded mica insulation marketed 
under the trade-mark “MYCALEX”. 


The products of MYCALEX CORPORATION 
OF AMERICA are: (a) “MYCALEX 400”— 
the most highly perfected form of MY- 
CALEX insulation, approved by the Army 
and Navy as Grade L-4 insulation. MY- 
CALEX 400 is sold in sheets, rods and 
fabricated form. (b) “MYCALEX K"—an 
advanced capacitor dielectric with a 
dielectric constant of 10 to 15, which 
can be fabricated to specifications. (c) 
MOLDED MYCALEX available to specifi- 
cations in irregular shapes and into which 
metal inserts may be incorporated. 


“MYCALEX” in the forms described 
above is made by exclusive formulae and 
exclusive patented processes. It is utterly 
impossible for any one other than the 
MYCALEX CORPORATION OF 
AMERICA to offer any product, simi- 
lar in appearance, as “the very same 
thing”. 


MYCALEX CORPORATION of AMERICA 


“Owners of ‘MY CALEX’ Patents” 


Executive Offices: 30 ROCKEFELLER PLAZA, NEW YORK 20, N. Y. 





Plant and General Offices: CLIFTON, N. J. 


BROADCAST ING e Broadcast Advertising 1945 Yearbook Number @ Page 37, 





























By GEORGE H. ALLEN 
Manager and Secretary, Cooperative Analysis of Broadcasting (CAB) 


Program Popularity in 1944 








THE YEAR 1944 was one of great 
national and world developments. 
Most of these events, domestic and 
foreign, were reflected in the pat- 
tern of U. S. radio broadcasting. 
Events such as D-Day, the Presi- 
dential election, U. S. Treasury 
Bond Drives, and news of Pacific 
victories were considered more or 
less inflationary factors to radio 
audience levels. On the other hand, 
the absence of millions of younger 
males from home circles, and the 
greater away-from-home employ- 
ment of women in industry had a 
temporizing effect on the mainte- 
nance of high levels of listening. 


Some of these radio audience 
highlights for 1944 are reviewed in 
following paragraphs. Others, in- 
cluding such influences as G. I. ra- 
dio-coverage of the men in uniform 
with specially designed program 
schedules (over standard broad- 
casting stations and shortwave) 
cannot be evaluated until post- 
war. 


Record Year 


In 1944 the radio industry ex- 
perienced the greatest dollar vol- 
ume in its commercial history. Each 
of the four major networks finished 
the year with published statements 
of record billing totals. Spot bill- 
ings throughout the industry were 
also estimated at new highs for 
that type of radio advertising. 

Paralleling this increase in the 
commercial volume of radio broad- 
casting was a similar expansion in 
the evaluation of U. S. radio audi- 
ences. An either completely new or 
additional audience survey cover- 
age was provided in 1944 by the 
Cooperative Analysis of Broad- 
casting to 81 major U. S. cities, to 
5-minute, regional, limited network 
and late-night programs, and to 
nationally broadcast but locally 
placed live or transcribed spot pro- 
grams. Local U. S. city audiences 
also received continued and ex- 
panded survey evaluation in keep- 
ing with the increased use made by 
advertisers of local radio in 1944. 

Some time-periods on the net- 
works had “SRO” signs posted 
throughout the year. As a result, 
the after 10:30 p.m., or “late- 
night”, network program schedules, 
and the weekend daytime periods 
filled up with new and popular pro- 
grams. 

The striking increase in volume 
of network programs in 1944 as 
rated by the CAB is summarized 
by the following table: 


There were a number of interest- 
ing features to this 1944 increase 
in commercial sponsorship of radio 
programs. A great many of the new 
programs were sponsored by adver- 
tisers using network radio for the 
first time. New programs spon- 
sored by these national advertisers 
were varied and include programs 
such as: The Doctors Talk It Over; 
Let’s Face The Issue; Your Amer- 
ica; Miss Hattie; The Chatham 
Shopper; Screen Test; The Man 
Called X; The Detroit Symphony 
Orchestra; Dale Carnegie; The 
Electric Hour; Time For Decision— 
Sumner Welles; Everything For 
the Boys; The Life of Riley; Steel 
Horizons; and Quick As a Flash. 

Another particularly interesting 
feature of the sponsorship of new 
programs was the number of these 
that were not new to the radio 
audience. Among the large num- 
ber of new network rated programs 
in 1944, the radio listener recog- 
nized many as long-established and 
popular sustainers. A glance at 
some of these sustainers-gone-com- 
mercial reveals a wide range of 
showmanship ideas and program 
types, such as: America’s Town 
Meeting of the Air; Dunninger, 
Hop Harrigan; What’s The Name 
of That Song; Nick Carter; The- 
atre of Romance; Date Line; Cor- 
liss Archer; Garden Gate; Words 
At War; My True Story; Time 
Views the News. 

At the end of 1944, as at the end 
of 1943, Bob Hope and Fibber Mc- 
Gee & Molly continued to lead all 
nighttime programs in popularity. 
Jack Benny, who had placed third 
in December 1943, shared 3d place 
with Walter Winchell in December 
1944, The year saw the loss of Red 
Skelton to the armed forces, and the 
disappearance of the Mazwell 
House Coffee Time and The Great 
Gildersleeve programs from among 
the top 15 as ranked a year ago. 
Newcomers in December 1944 to 
the top 15 leaders included Truth 
or Consequences and The Fitch 
Bandwagon. 

The list of these top 15 night- 
time leaders at the end of 1944 in 
81 CAB cities is as follows: 

Pevsodent Program—Bob Hope 
Fibber McGee and Molly 
Tie{ Jack Benny 
Walter Winchell 
Kraft Music Hal 
Sealtest Village Store 
Chase & Sanborn Program 
Lux Radio Theatre 
Mr. District Attorney 
Screen Guild Players 
Abbott and — 
Take It or Leave I 
Time to Smile Eddie Cantor 


Truth or Consequences 
Fitch Bandwagon 





TOTAL NUMBER OF CAB RATED PROGRAMS 


Winter Season 


1942-3 
Evening -. cnebnewan oa 136 
salinininaisaeenmeaeaew can 68 


Daytime 


* This total for 1943-4 does not include programs broadcast after 10:30 p.m. All other 


evening totals do. 
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Total Summer Season Total 
1948-4 Increase 1942-3 1948-4 Increase 
161* 25 160 185 25 
106 38 81 110 29 


The 1944 winter season recorded 
38 more commercial network day- 
time programs broadcast than dur- 
ing the preceding winter. The sum- 
mer daytime picture presented a 
similar story with 29 more rated 
commercial programs. The increase 
in daytime sponsored programs, 
however, did not occur among the 
long-established serial dramas, but 
came from new program categories. 

The biggest change among day- 
time leaders came in the weekend 
daytime category. In December 
1943, leaders in this single broad- 
cast category included The Pause 
That Refreshes, The Prudential 
Family Hour, and Those We Love. 
The first two places among the 
1943 leaders were taken in 1944 by 
The Westinghouse Program, and 
Grand Central Station. The Pru- 
dential Family Hour finished 3d in 
1944, 

The list of the top 15 daytime 





EVENING PROGRAMS (WINTER SEASON) 
(Rank in % of Total Commercial Evening Air Time) 


Aud. Pop. Fam, 

Drama Variety News & Talks Part. Music Music 
i Fe ee ee 1 2 3 5 4 6 
1942-3 diene fast 1 2 4 3 5 6 
SE Usbdoandadamaan 1 2 5 3 . * 6 
| iP aaa 1 3 4 2 5 6 
cage, ee A SESE REET 2 1 5 3 4 6 
1938-9 aka cicitcieg elie 2 1 6 4 3 8 
DOE dcasenseoe meio 2 1 5 7 8 - 

DAYTIME PROGRAMS (WINTER SEASON) 
(Rank in % of Total Commercial Evening Air Time) 

Serial Other News & Children 

Drama Drama Talks Variety Program 
1943-4 ce se, EEE 1 4 2 3 5 
1942-3 whi nubietednat 1 6 2 4 3 
1941-2 we eS Se ee 1 3 2 4 6 
EE wists ccntcommeaeel band 1 7 2 5 4 
Sr a Se 1 5 3 4 2 
1938-9 maancanindnipiah Giantess 1 i 2 6 3 
1937-8 nwes 1 5 2 4 8 


i 













leaders as of December 1944 jp 
cludes: 
When a Girl Marries 
Kate Smith Speaks 
Ma Perkins (CBS) 
Breakfast at Sardi’s (Kellogg) 
Our Gal Sunday 
Tie § Romance of Helen Trent 
Portia Faces Life 
Breakfast at Sardi’s (P & G) 
Big Sister 
Stella Dallas 
Pepper Young’s Family 
Aunt Jenny’s Stories 
Life Can Be Beautiful 
Ma Perkins (NBC) ; 
Lorenzo Jones 
Top three weekend daytime pr 
grams: 
Westinghouse Program 
Grand Central Station 
Prudential Family Hour 
An analysis of the share of th 
total commercial air time devote 
to each of many program type 
over the past several years spot 
lights the principle changes in 194 
The following tables summariz 
program type rankings since 1931 
1938 taken from official CAB re 
ords. Only the most popular of th 


program types are summarized, 








D-Day 


Radio played one of the biggest 
roles in its history in 1944 when it 
kept the nation informed of the in- 
vasion of the European continent. 

A pre-invasion speech of Presi- 
dent Roosevelt delivered at 8:30 
p.m. Monday, June 5, 1944 at- 
tained a rating of 37.8% in the 
81 U. S. cities surveyed by the CAB. 
A total of 96.9% of all sets in use 
were tuned to the President. This 
was the first time the Roosevelt 
audience had been checked in the 
81-city sample. 

The speech was delivered on in- 
vasion eve and its content was 
keyed primarily to the fall of 
Rome. 

INVASION DAY—JUNE 6th— 
SHOWED A TREMENDOUS IN- 
CREASE IN GENERAL LISTEN- 
ING LEVELS. The CAB index of 
overall listening for the daytime 
period of 9:00 a.m. to 6:30 p.m., 
(EWT) was a normal 13.0% for 
Tuesday, May 23. June 6th, the day 
of invasion, this index of average 
listening to all radio programs shot 
up to a 26.2%—a 100% increase 























in daytime listening activity ove 
the seasonal normal. 

Evening listening for D-Day wa 
an average of 35.0% from 6:3 
p.m to 10:30 p.m. (EWT) as com 
pared to a 24.6% Tuesday May 23¢ 
the last preceding Tuesday checke 
by the CAB. This represented | 
42% increase in average eveniny 
audiences, most of whom we! 
dialed in for news, as networ 
schedules in general gave preced 
ence to war bulletins. 


Presidential Election 


The 1944 Presidential electio 
was conducted primarily over th 
radio and with the use of accepte 
commercial radio techniques to ‘ 
greater degree than any previ0u 
national election. 

The 1944 campaign was the firs 
such campaign ever to be surveyé 
continuously in a cross-section 0 
all U. S. cities with a population ¢ 
50,000 or more. There were 61 p¢ 
litical broadcasts rated by the CA) 
in its 81-city sample during th 
election. Of these 61 broadcast 

(Continued on page 42) 
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From where we stand, we’re aware of a challenging spot- 


light beamed on Mutual from all of Radio Row. The 


situation seems to call for a statement, so we dip into 


the classics to give you [|MEYAE BPAAEQ®. That’s 
Greek to us, too, but in English it serves this network 


as a highly suitable text: “make haste slowly...” 


In any field of endeavor, to make haste slowly means to 
make no premature promises of brave new worlds to 
come. For a radio network, it means building—soundly 


...firmly...solidly—carefully deliberating every move. 


Here at Mutual, we interpret SMEYAE BPAAEQS to 
mean an honest, searching inventory of all we have to 
offer. A close scrutiny of those factors which are good 
but which can be improved; an even closer scrutiny of 
those that are not-so-good and which must be improved. 
And a frank realization that both exist in Mutual. To 
make haste slowly also means the application of tested 
radio and advertising judgment to the practical prob- 


lems of programs and stations and clients and listeners. 


We think we’ve made a start. To the veteran minds at 
Mutual have lately been added other veteran talents 
new to this network. Working together in close harmony, 
this strengthened manpower is striving toward full and 
intelligent cooperation with advertisers ... agencies... 
station operators... radio artists ... program producers. 


Always, of course, in the interest of the listening public. 


We'll keep you posted on our progress toward these 


goals, as we continue meantime toZMEYAE BPAAEQS. 


MUTUAL 
BROADCASTING 
SYSTEM 

















DIVISION OF COMMERCIAL NETWORK TIME 


By Program Types 








October 1943-April 1944 
Daytime Programs 











HYMNS 0.9 AUDIENCE PARTICIPATION 2.8 FAMILIAR MUSIC 
aioe. AND —— | POPULAR MUSIC 2.2 47 
SEMLCLASSICAL 4.5 | . 
CHILDREN'S 
PROGRAMS 
47 oR 
6.8 
NEWS 
VARIETY AND TALKS 
67 ws 
SERIAL DRAMA 
57.4 


May-August 1944 


Daytime Programe 


CLASSICAL and SEMI- 
CLASSICAL MUSIC 
CHILDREN’S 
PROGRAMS 5.7 ------ 
HYMNS 10 -~ 


46 




















’ 


/ 
| / 
/ 







, 













NEWS, \ 
COMMENTATORS 
and TALKS 113) 


\\ 


} 
| 





a 


a Za 


SERIAL DRAMA 
53.5 


oe 


CHILDREN’S 


AUDIENCE PARTICIPATION 3.2 PROGRAMS 2.1 
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NOTE: Each program type has been allotted the number of hours 
which all programs in that type represent. The chart is based on 
the table of program types. Fifteen-minute programs five times 
a week have beer considered as 1% hours per week for the num- 
ber of weeks investigated, 15-minute program three times a week 


% hour, etc. 





(Continued from page 38) 
only 17 were those of President 
Roosevelt and Governor Dewey. 

The average rating of each of 
these two candidates was 24.4 for 
President Roosevelt and 16.7 for 
Governor Dewey (rebroadcasts are 
not included in average rating). 
Thus the radio popularity of each 
candidate paralleled very closely 
the division of the popular vote for 
cities 50,000 or more in size as sur- 
veyed by the Crossley Presidential 
Poll. Once again radio proved itself 
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to be a mirror of mass interest. 

The most interesting radio de- 
bate between the two candidates 
was prompted by President Roose- 
velt’s speech before the Teamsters 
Union September 23d which rated 
a 26.4. Governor Dewey’s now 
famous reply was made from Okla- 
homa and his broadcast September 
25th rated a 20.9. 

The following is a summary of 
the leading 1944 political broad- 
casts rating higher than a 10.0 in 
the CAB’s 81-city sample. All the 


Nighttime Programe 


CLASSICAL AND 
SEMI-CLASSICAL 3.3 


Nighttime Programs 


FAMILIAR MUSIC 5.2 
r -~ CLASSICAL and SEMI- 


CLASSICAL MUSIC 3.0 
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other political broadcasts surveyed 
rated less than 10.0. 





Rating 
Roosevelt, CBS & NBC—9/23 soon 
Dewey, NBC & Blue—9/25...-..-----. 20.9 
Dewey, CBS—10/7___-__------ ae fl 
Roosevelt, NBC & Blue—10/21-----_ 22.3 
Dewey, NBC & Blue—10/24------- ._ 20.5 
Rep. Nat. Com., CBS—10/25 Ls 
Roosevelt, MBS & CBS—10/27-- 23.4 
Dewey, NBC—10/31 -_--- a 
Dewey, NBC & MBS—11/1---------- 18.8 
Roosevelt-Hannigan, NBC—11/2__--- 21.2 
Bricker, CBS—11/2_-_----.. _-----. 10.2 
Roosevelt, CBS, NBC, Blue—11/4 . 


War Bond Programs 


The highest rated radio bond 
program broadcast under the aus- 
pices of the U. S. Treasury Depart- 
ment during the CAB interviewing 
weeks in 1944 was the four-net- 


BROADCASTING e 


work, hour program broadcast Jap. 
uary 17th. It rated a 37.9. A clog 
second came the five-minute talk by 
President Roosevelt on Sunday 
Nov. 19, inaugurating the Sixth 
War Loan. He had a rating of 349, 

Other bond programs rated a; 
follows: 

Sixth War Bond Program—11/18, 11). 
Mission Unaccomplished, Sixth War Loar 
—11/19, 10.5; Jean Hersholt, DeMille ang 
others, Sixth War Loan—11/19, 7.6; Lip. 
erztion Cantata, Sixth War Loan—11/19 
6.5; Miracle on the Pullman, Sixth We 
Loan—11/19, 3.5; Gabriel Heatter, Jan 
Cowl and others, Sixth War Loan—11/jg { 
2.8; Henry Morgenthau, Sixth War Loan— 
11/20, 6.7; Quiz Kids, Bond Rally, Sixth 
War Loan—11/20, 3.5. 


News and Commentary 


News programs in 1944 reache 
their highest volume to date in ab. 
solute numbers of programs—day. 
time and evening. However, night. 
time news did not get the play from 
sponsors of new programs that 
other program types did. As a re 
sult, the summer season showed , 
slight drop-off in the percent of 
total commercial network evening 
time devoted to news and commen. 
tary. 

News audiences benefited fron 
the stimulus of such war events a 
D-Day (see chart on CAB 8&1. 
City Index of Radio Listening), 
the Presidential election, and the 
successive string of victories in the 
Pacific. Peak levels were not main- 
tained throughout the year, how. 
ever, and there is no evidence ty 
show that this network progran 
type continued to reflect any steady 
increase in audiences for the aver. 
age sponsor. 

During the 1943-44 winter sea- 
son, the 26 news programs rated 
(compared with 22 during the pre 
vious winter) represented 18.0% oi 
the total evening commercial broad- 
cast time. This was an increase 
over the 16.4% for winter 1942-43, 
but marked a percentage drop from 
the 18.6% for the peak summer 
1943 season with 26 nighttime news 
programs. This downward percent. 
age trend continued during the 
summer of 1944 with a total of 21 
nighttime news programs account 
ing for 17.0% of the total evening 
commercial broadcast time. There 
were still plenty of evening new 
programs on the air in 1944, but 
they did not share in the general 
increase in total volume of network 
sponsored programs of all types. 





Sports Broadcasts 

Analysis of daytime news pro 
grams revealed a different picture 
The number of network daytime 
programs of this type jumped from 
10 during the winter 1942-43 sea 
son to 16 during the winter 1943 
44; took up 10.7% of total daytime 
commercial air time as compared 
with 5.5% for the previous winter. 
Summer 1944 showed an increasé 
to 15 rated daytime news programs 
from the 10 rated during the sum- 
mer 1943 season. Daytime news 
programs reached a new high of 
11.3% of the total daytime commer- 
cial air time during the summer of 
1944 as against 5.8% for the pre 
vious summer. 

Sports programs, usually domi- 

(Continued on page 44) 
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nantly popular with male audi- 
ences, were numerous but set no 
new records for high ratings in 
1944, War-absent males in uniform 
were able to hear most special 


sports broadcasts via overseas 
shortwave. But absence of these 
younger males from their normal 
position near the “home” radio dur- 
ing sports broadcasts is probably 
the reason for the conservative level 
of listening to athletic events dur- 
ing 1944, 

Highest rating of a sports pro- 
gram for the year went to the 
fourth (Sunday) game of the World 
Series which had a 14.2 coincidental 
rating in the 81-city CAB sam- 
ple. This was the series in which 
the “rags-to-riches” St. Louis 
Browns met their own home-town 
favorites and rivals, the St. Louis 
Cardinals. The other two games of 
the Series that were rated by the 
CAB received a 10.8 and a 9.9 
rating for the 38rd‘and 5th game re- 
spectively. 

The greatest football event of the 
season was the Army-Navy game 
held December 2nd. The clash of 
these wartime juggernauts of the 
gridiron was broadcast over CBS 
and received an average Saturday 
afternoon rating of 8.7. Rating for 
the latter part of the game went as 
high as a 9.8. 

The broadcast two weeks later of 
the National Professional Football 
League championship game (Green 
Bay Packers vs. New York Giants) 
rated a 4.2. No boxing bout rated 
during the year topped the 5.3 re- 
ceived November 24 by the Pete de 
Ruzza vs. Jimmy Doyle clash in 
Madison Square Garden. 


An interesting development dur- 
ing the year was the extension of 
a regular CAB rating service to 
cover nationally broadcast live or 
transcribed “spot” programs. These 
are non-network programs indi- 
vidually spotted in hundreds of U.S. 
cities. In 1944 Broadcasting esti- 
mated that $75,000,000 was spent by 
radio advertisers for national spot 
broadcasting. A continuous survey 
of the national character of these 
audiences, therefore, resulted in 
some interesting rating figures. 

The highest rated program of this 
type was the well-known Esso Re- 
porter (early evening) with a 6.2 
rating in December. Next came the 
daytime serial Judy and Jane which 
had a 5.9 rating, while not far be- 
hind was the half-hour transcribed 
Longines Symphonette with a 4.9 
December rating. These programs 
revealed a popularity with audi- 
ences equal in some cases to aver- 
age network levels. 

Programs five minutes in length 
were rated regularly by the CAB 
during 1944. This was the first 
time this type of program had ever 
been rated nationally, although 
long-established and in many cases 
well-known to network listeners for 
a concise treatment of the news and 
subject matter. 

Consistently leading this type of 
broadcast was the 8:55-9:00 p.m. 
CBS news spot with Bill Henry 
(Monday through Friday) which re- 
ceived a 10.2 rating and Bob Trout 
(Saturday and Sunday at the same 
time) who received a 9.1 rating in 
the 81-city sample. Both ratings 
are for the winter month of Decem- 
ber 1944, 








Monthly Ranking of the 15 Nighttime Leaders 
For the Seven Winter Months—1943-44 


(Based on Coincidental Ratings in 33 CAB Cities) 








For the 

Period 
Fibber McGee & Molly _..__-- =» = 
| eee 2 
Chase & Sanborn Program _... 3 
ATS apt 4 
Lux Radio Theatre _........... 5 
Joan Davis—Jack Haley _... 5 
ll ST 
Mr. District Attorney __........ 8 
Abbott & Costello AIOE 
Jergen’s Journal-Walter Winchell 10 


“jy ““\ * xeeeeeeeewetes 
Screen Guild Players 
Maxwell House Coffee Time ____ 
Take It or Leave It 14 
Texaco Star Theatre-Fred Allen 15 
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Monthly Ranking of the 15 Nighttime Leaders 
For the Four Summer Months—1944 


(Based on Coincidental Ratings in 81 CAB Cities) 








Program 


For the 


Period* May June July Aug. 
Jergen’s Journal-Walter Winchell ...._....... 1 7 4 2 
Take It or Leave It — _—— wif 8 10 2 2 
a. Ge SOE. cw cennnned He 14 5 3 1 
Screen Guild Players = eo) ee ai 11 6 5 8 
Kraft Music Hall ~..__-- eet. SPE <<» 5 10 8 3 31 
Your Hit Parade ---.--- demecaiitiils 6 25 13 9 5 
Lowell Thomas ni scestidlctciaeieabitaamenie 7 28 18 6 4 
eae | Eee & “eae sy 30 14 x 16 
Vox Pop -. indians Pearse ae 27 15 16 21 
Can You Top This? iotu os = . 10 40 32 9 13 
March of Time ---_- on ome 10 35 16 ‘i. 61 
Mr. & Mrs. North iedeastiisianiniacin naadmieael 37 24 15 17 
The Thin Man -.---. ° einen 13 30 63 14 8 
Fitch Bandwagon --. _ “ 13 21 20 24 54 
People Are Funny ---_------ , 44 21 24 12 

* Includes only programs broadcast at least three months of the four-month 


summer period. 


Substitute program—Parsons-Oursler-Reynolds. 
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The New CAB 


The Cooperative Analysis of 
Broadcasting is the only coopera- 
tive, nonprofit organization meas- 
uring radio listening. It expanded 
in 1944 both its field of research 
and the copyrighted information it 
offers to members. 

The Board of Governors of the 
CAB is nominated by the American 
Assn. of Advertising Agencies and 
the Assn. of National Advertisers. 
Its members are: D. P. Smelser, 
chairman; John L. Bogert, George 
H. Gallup, treasurer; Robert B. 
Brown; Bernard C. Duffy; L. D. H. 
Weld; A. W. Lehman, president; 
George H. Allen, manager and sec- 
retary. In April 1944 the Board 
stated that its new expansion pro- 
gram was “an essential ... stride 
toward its eventual goal of a rating 
service representing a true cross- 
section of all American homes, 
urban and rural, telephone and 
nontelephone.” 

Years of experimentation have 
led the CAB to rely more and more 
on the coincidental technique in 
its investigations. Many experi- 
ments with various’ techniques 
have resulted in the open-minded 
realization that each method 
earries its own limitation. For 
example, CAB ratings for latenight 
programs in the Eastern Time Zone 
are the result of the combined use 
of the day-part recall and coinciden- 
tal techniques. All other ratings 
are produced by coincidental tele- 
phone interviews, producing an av- 
erage audience rating. 

At presenti, the dialing on which 
the CAB bases its ratings exceed 
more than 6,300,000 a year. The 
sampling is nearly three times the 
coincidental quota for CAB reports 
in 1943 and is 60 times as large as 
the 100,000 used in its early days. 

Interviews are distributed among 
81 cities of 50,000 or more in popu- 
lation in contrast with the previous 
field of 33 Cities. By giving each 
city-size group its true representa- 
tion, the CAB has achieved what it 
considers an adequate representa- 
tion of the U. S. cities of 50,000 
population and up. 

A similar adjustment occurred in 
the geographic distribution of the 
new sample. The basis of the new 
distribution was an increase from 
four to the nine geographic areas 
as defined by the U. S. Census. 

Tripling the dialings has re- 
sulted, of course, in a similar in- 
crease in the base for rating in- 
dividual programs. The nighttime 
sample for each half-hour of broad- 
casting has been enlarged 160% to 


4,020 calls while the quarter-hoy; 
daytime unit figured as five broad. 
casts a week on Monday through 
Friday, is now measured by a bage 
160% larger than in 1943, or 5,025 
calls. Each rating is based on two 
weeks of interviewing. 

The CAB uses the coincidenta] 
method of investigation. Interview. 
ers ask what program and what 
station are being listened to at the 
time the telephone rang. People 
who answer “Don’t know” are ip. 
cluded in the sample. Homes dialed 
and found “busy” on the phone are 
excluded from the sample. The in. 
vestigation periods run continuously 
through the day for programs orig. 
inating from 9:00 a.m.-10:30 p.m, 
The sampling is collected at random 
from the telephone homes in the 8] 
cities forming the CAB national 
cross-section. 

Ratings three times a year are 
now released on network programs 
for each of four city-size groups— 
for cities 50,000 to 100,000; 100,000 
to 500,000; 500,000 to 1,000,000; 
1,000,000 and over in population, 
Ratings are also released three 
times a year for the first time, 
based on seven U. S. geographic 
areas as contrasted to the normal 
four geographic areas to which net- 
work radio has been accustomed. 

Regular Reports 

This has resulted in the CAB 
being abie to release to members 
twice-a-month ratings on limited 
network and regional network pro- 
grams, ratings by the company 
sales territor.es of national adver. 
tisers, and ratings on nationally 
broadcast live or transcribed “spot” 
radio programs. Also included are 
eight reports a year giving brand 
identification ratings on each net- 
work program, and four reports a 
year giving the audience composi- 
tion (men, women, and children) 
listening to each program. 

Another innovation has been pub- 
lication by CAB of six reports a 
year on the radio audience in each 
of the 81 cities it surveys regularly. 
These CAB City Reports reflect the 
audiences of approximately 275 sta- 
tions, and evaluate the average pro- 
gram popularity of these stations 
six times throughout the seasons of 
the year. A particular innovation 
to the local radio scene is the strict 
city-by-city comparability of all of 
these local data by time of day, 
date of interviewing, interviewing 
method, ete. 

During 1944 the participation in 
the CAB of advertisers, agencies, 
and other organizations interested 
in network radio was doubled. 
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Hooper 1944 Radio Audience Analyses 


By Matthew N. Chappell, Ph. D. 
Consultant to C. E. Hooper, Inc. 








IN THIS, the third year of the war, 
the wartime factors tending to limit 
radio audience size have become 
more pronounced. On the one hand 
are the increased size of the Arm- 
ed Forces, greater employment and 
more spending raoney which tend 
to reduce the number of families at 
home, and on the other, gas ration- 
ing and difficulty of travel which 
tend to keep people at home. It is 
apparent that the influence of the 
former group has been relatively 
stronger in 1944 as may be seen 
from the smaller available audi- 
ences in both daytime and evening. 

Two events during the year re- 
flected themselves in unusually high 
sets-in-use, The first was D-Day 
and the second the Presidential 
election. From 7—10:30 p.m. EWT 
on D-Day the average sets-in-use 
was 40.7, with a peak of 53.0 oc- 
curring between 10 and 10:30 p.m. 
This is somewhat lower than the 
comparable average of 47.2 for 
Pearl Harbor. On election night all 
networks devoted their facilities to 
election returns. The average sets- 
in-use was 50.% for the period 
7—10:30 p.m. EWT. Peak listening 
was 56.6% between 9 and 10:00 p.m. 


Basic Factors 


The four fundamental measure- 
ments which are basic to the opera- 
tion of the radio industry are: 

(a) The “Available Audience’’—per- 
cent of the population at home 
and awake at a given time. 

(b) “Sets-in-Use’’—percent of homes 
listening to the radio at a given 
time. 

(c) “Ratings’’—percent of homes lis- 
tening to specific programs. 

(d) “Sponsored Broadcast Hours” 
number of network hours per week 
devoted to sponsored programs. 

Customarily in this space we re- 
view only the “Sets-in-Use” and 
“Available Audience” trends during 
the preceding year. However, in the 
present communication we _ shall 
also review the “Sponsored Broad- 
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CHART I 
Hooper National Trends 


SETS-IN-USE INDEX — EVENINGS 


JANUARY 1942 - DECEMBER 1944 
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cast Hours” trend, which has reach- 
ed unusual highs in 1944. 

The data used in these anlyses 
were obtained by C. E. Hooper, Inc., 
using the telephone coincidental 
method, Hooper interviewers in 32 
large cities, in which each of the 
four major networks has a local 
outlet, call homes continuously dur- 
ing the broadcast of programs and 
ask the following: 


1. Were you listening to your radio just 
now? 

2. To what program were you listen- 
ing, please? 

3. Over what station is that prograr 
coming ? 

4. What advertiser puts on that pro- 
gram? 


CHART II 
Hooper National Trends 


JANUARY 1942 - DECEMBER 1944 
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4a. How many men, women and chil- 

dren are listening? 

Hooper interviewers check day- 
time programs continuously during 
one week of each month. Two stud- 
ies of evening programs are made 
each month: one in the first and 
the other in the third week. 


Evening Audience Trends 


The trends of ‘“Sets-in-Use”’— 
“Available Audience”—and ‘“Spon- 
sored Broadcast Hours”, for day- 
time and evening, for the period 
January 1942 through December 
1944 are shown in the accompany- 
ing charts. Chart I shows that the 
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monthly national evening “Sets-in- 
Use” Index has remained, in 1944, 
at much the same level as in 1943. 
In some months it has been slightly 
lower, and in others slightly high- 
er; the trend lines for the two 
years cross each other repeatedly. 


The fact that ‘‘Sets-in-Use” have 
been sustained at the 1943 level 
throughout the past year is par- 
ticularly interesting in view of the 
conditions shown in Chart II, where 
it will be seen that throughout the 
past year “Available Audience” was 
somewhat lower than in 1943. The 
difference between the two years 
was more marked in January and 
February and during the summer 
months than it was in the later 
months of the year. 


The greatest changes in radio’s 
basie trends have occurred in con- 
nection with the “Sponsored Broad- 
cast Hours” Index shown, for the 
evening, in Chart III. The trend 
line for 1944 is far above that: for 
1943, and in no month was there 
an over-lapping between the two 
years. This is the more notable in 
view of the fact that in 1943 “Spon- 
‘sored Broadcast Hours” reached a 
higher peak than ever attained be- 
fore that time. The more usual 
trends for evening ‘Sponsored 
Broadcast Hours” is shown in the 
1942 line, where it may be seen that 
the number of hours decreased very 
greatly during the summer months. 
In 1944, however, the decline during 
the summer months was by no 
means marked, the numbr of “Spon- 
sored Broadcast Hours” in August 
being almost as great as they were 
in January. 

(Continued on page 48) 
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First in California, then in Chicago, and now in 

Detroit . - - EDDIE CHASE and his phenomenally 

popular “Make Believe Ballroom” has the ‘standing 

room only’ sign UP- Twelve hours 4 week he works 

for national clients such as A & P, Spur, Tootsie 

Rolls and some grand locals who know the selling 
power of Chase on Detroit ears. 











Daytime Audience Trends 


The dayi.me conditions are rep- 
resented in Charts IV, V, and VI. 
These, like the evening charts, cover 
the years 1942, 1943 and 1944. 
Chart IV shows that the daytime 
“Sets-in-Use” in 1944, like those 
for the evening, have remained at 
about the same level as in 1943. In 
the early months, the lines for the 
two years cross each other, but 
since June 1944 averages have been 
the same or slightly less than those 
in 1943. In the daytime, as in the 
evening, the 1943 level of “Sets-in- 
Use” has been maintained despite 
the lower “Available Audience” in 
1944 shown in Chart V. In only one 
month of the year—September—did 
the 1944 daytime “Available Audi- 
ences” equal those of 1943. 

The lower “Available Audiences” 
in both daytime and evening are 
probably a reflection of the con- 
tinued influence of increased em- 
ployment and increase in the size 
of the Armed Forces which have 
more than neutralized the influ- 
ence of gasoline rationing appar- 
ent in 1942. 

The “Sponsored Broadcast 
Hours” index for the daytime is 
shown in Chart VI. The difference 
between 1944 and 1943 is even more 
marked here than in the evening. 
The year started at a level about 
45% higher than in 1943 and has 
ended about 10% higher. Rather 
than a seasonal decline appearing 
in “Sponsored Broadcast Hours” in 
the summer, this index reached its 
all time peak in June and July. 
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Under normal conditions, it would 
be expected that as the number of 
sponsored network programs in- 
creases, “Sets-in-Use” would also 
rise. However, “Sets-in-Use” have 
remained at about the same level 
for 1943 and 1944. The failure of 
“Sets-in-Use” to rise is probably 
the result of at least three factors: 
lower “Available Audience”, fewer 
people in homes where someone is 


CHART IV 


Hooper National Trends 
SETS-IN-USE INDEX — DAYTIME 


JANUARY 1942 - DECEMBER 1944 


“at home” and progressive failure 
of receiving sets. 

When “Sets-in-Use” remain at 
the same levels, it would be ex- 
pected that as the number of “Spon- 
sored Broadcast Hours” increases 
and the audience is split up among 
more “Sponsored Broadcast Hours” 
the average rating for shows would 
decline. The trend lines for average 
rating are not shown here. How- 
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Hooper National Trends 
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ever, they have remained slightly 
lower than the 1943 levels for both 
the daytime and the evening. The 
greatest difference in the evening 
occurred in January, when the aver- 
age rating for 1944 was 10.4 as 
compared with 12.6 for the same 
period in 1943. In the daytime, the 
greatest difference occurred in 
May when the average rating for 
1944 was 4.3 compared with 5.3 for 
the same month in 1943. 


Top Ranking Evening Programs 


The top ranking evening pro- 
grams as of Dec. 15, 1944 and 1948 
are shown in List 1 and 2. 


LIST 1 
December 1944 Evening Ratings 
1. Bob Hope ___-34.8 
2. Fibber McGee and Molly ~----29.3 
3. Bing Crosby liaahiel aa = 
4. Charlie McCarthy 4.9 
5. Joan Davis with Jack Haley_ $87 
6. Walter Winchell ____.._____ 23.0 
7. Radio Theatre snmpanenielnael 21.3 
8. Abbott and Costello a 
9. Mr. District ssempeemnalll _.21.0 
10. Eddie Cantor yO See” 20.7 
3. OS eee 20.5 
12. Sereen Guild Players Sa 
_k es —eeares 19.4 
14. Kay Kyser —___-- al aocaineieashatioes 18.5 
16. Your ES Paredes .............. 17.4 


*Includes Computed Measurement for 
Eastern Area Portion of this Network 
Hooperating. 


LIST 2 
December 1943 Evening Ratings 
1. Fibber McGee and Molly ___-31.8 
2. Charlie McCarthy ---.--.__- 30.7 
ee Yo —gyiies- aT 9. 
4. Joan Davis with Jack Haley __ 27.0 
5. Aldrich Family Sinica 
6. Walter Winchell _______-___- 25.4 
aT ea 
ieee seaewe .............. 25.8 
9. Abbott and Costello _________ 24.5 
10. Frank Morgan—Fanny Brice __23.2 
11. Mr. District Attorney _- _.- 828.8 
ee ee 22.7 
13. Screen Guild Players _______.22.4 
14. Take It Or Leave It oo23.1 
cS fF  ) | aa 20.4 


It will be seen from scanning the 
ratings that the range in the rating 
size in the top fifteen evening pro- 
grams reveal important differences. 
Further only 11 of the programs in 
List 2 also appear in List 1. The 
new comers to List 1 are Kay Kyser 
(first % hour), Eddie Cantor, Your 
Hit Parade, and Hildegarde. 


Top Ranking Daytime Programs 


The top fifteen weekday daytime 
programs for December, 1944 and 
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RETAIL RADIO SALES IN THE UNITED STATES, 1922 - 1944 


(Compiled for the 1946 BROADCASTING YEARBOOK by O. H. Caldwell, Editor of ‘‘Radio & Television Retailing’) 


Total Sets Sold 
Number Value 

1922..... ° 100 .000 $5 ,000 ,000 
1923....... 650 ,000 15 ,000 .000 
3926 .. cece 1 500 ,000 100 ,000 ,000 
1926..... ° 2 ,000 ,000 165 ,000 .000 

926... 2200 1 ,750 .000 200 ,000 .000 
Di e6scee 1 ,850 .000 168 . .000 
1928..... ° 3 .281 .000 400 ,000 .000 
SE 4 428 .000 600 .000 .000 
3930....... 8 .827 .800 ,000 ,000 
BEB cocscce 8 .420 000 225 .000 .000 
8 .000 .000 140 ,000 .000 

933....... 8 806 ,000 180 .500 .000 
1934. eee 4 084 ,000 214 .500 .000 
19352 ° 6 ,026 .800 830 .192 .480 

9362...... 8 248 .000 450 ,000 ,000 
1937?...... 8 .064 .780 450 .000 .000 
19382. ..... 6 000 .000 219 .000 000 
19892. ..... 10 .500 .000 854 .000 ,000 
19402...... 11.800 000 ey 
19412...... 13 ,000 ,000 460 .000, 
1942?.... 4,400 .000 154,000 ,000 
°° ° 3 700,000 8 24,000,000 


1 Includes home-built sets. 


2 Figures for sets include value of tubes in receivers. 


* Based 
1943 Grcadenstinn, Dec. 20, 1948). 
4 Based on W 


Total She of 


t Receivers, 
Total Tubes Sold Auto Sets Sold Tubes, Batteries, Parts 
Number Value Number Value Value 
1 ,000 ,000 $6 ,000 ,000 cocceoe cocccccce $60 ,090 ,000 
4 500 ,000 12 ,000 ,000 eccce Ceecececes 1. ,vtO 000 
12, ,000 36 ,000 ,000 cecccce coccccee .£ 00 000 
20 .000 .000 48.000 .000 ...ceee oessvenet  ,000 ,000 
30 .000 ,000 58 ,000 ,000 ecceces cowscecece 6 .000 000 
41 .200 .000 67 ,300 .000 ceccese eoceeeoese 425 .600 .000 
50 .200 .000 110,250,000 = ....... ecceccece 690 .550 000 
69 .000 .000 FY eer) ae Pe ee 842 .548 .000 
52 .000 ,000 119 ,600 .000 -000 $3 ,000 000 496 .432 .000 
53 .000 .000 69 ,550 ,000 108 .000 6 940 .000 300 .000 ,000 
44 300 .000 48 ,730 .000 143 .000 7.160 ,000 200 ,000 .000 
59 .000 ,000 49 ,000 ,000 724 ,000 28 .698 ,000 800 .000 .000 
58 .000 ,000 86 ,600 ,000 780 ,000 28 .000 ,000 850 .000 .000 
71 ,000 ,000 50 ,000 ,000 1,125 ,000 64 .562 .500 370 ,000 ,000 
98 .000 ,000 69 ,000 ,000 1 ,412 ,000 69 ,188 ,000 500 .000 000 
91 ,000 .000 85 ,000 ,000 1 ,750 ,000 87 ,500 .000 587 .000 ,000 
75 ,000 .000 93 ,000 ,000 800, 32 ,000 ,000 350 .000 ,000 
91 .000 000 114 ,000 ,000 1,200 ,000 48 ,000 ,000 375 ,000 ,000 
115.000 ,000 115,000 ,000 1,700,000 60 ,000 ,000 684 ,000 ,000 
180 ,000 .000 143 ,000 ,000 2,000 ,000 70,000 ,000 610,000 ,000 
87,700,000 ,000. 850,000 12,250,000 360 ,000 ,000 
17,000 000 Sf eee eee eee 60,000 .000 
22,000,000 a. ones ii geckesonene 70 ,000 ,000 


B Survey of Consumer Requirements (Broadcasting, Dec. 20, 1943). 2 
* Based on NAB estimate which includes homes possessing a usable radio set in any condition either working or temporarily not working because of missing tube or other part. 


Totals include exports. In normal years, 
on Survey of Consumer Requirements, made at the request of the War Production Boa 
Estimate of 700 


supigagmens tubes have run from 25% to 40% of total tube sales. 
Office of Civilian Requirements by the Bureau of the Census, U. S. Dept. of Commerce, Dec, 
,000 sets sold includes 350,000 new and 350,000 used sets. 


Homes with Auto Sets 
Radio Sets in Use Total Radie 
Sets in Use 
Number Number in U.S. 
2. ree 1400 ,009 
1 ,000 ,000 eee 11 .100 .009 
2 ,600 ,000 war eenen ee 3 ,000 ,009 
3 ,500 ,000 Mialeiiawt 4 ,000 .009 
5 ,000 ,000 ere 5 .000 ,009 
6,500 000 sc cn nneaee 6 ,500 .009 
7 500 .000 oe 8 ,500 ,000 
Ff * ie 10 ,500 ,009 
? - ere 13 ,000 .009 
14 ,000 .000 100 ,000 15 ,000 ,000 
16 809 .562 250 ,000 18 ,000 .009 
20 .402 .369 J 22 ,000 .000 
21 .456 .000 1 ,250 000 26 ,000 000 
22 .869 ,000 2 ,000 ,000 30 ,500 000 
24 .600 .000 3 500 ,000 33 .000 000 
26 .666 600 5 ,000 .000 37 ,600 .000 
28 .000 000 6 .000 ,000 40 800 000 
28 .700 ,000 6 ,500 000 45 .300 000 
29 ,200 ,000 7,500 .000 51,000,000 
29,700,000 8,500 ,000 ,000, 
30,800,000 8,750,000 59,340 000 
4 82.500.000 8.000.000 57.000 000 
$33,100,000 7,000,000 55,000 , 000 


All figures are at retail value, 











FCC POLICY AND PROCEDURE UNDER EQUIPMENT FREEZE ORDER 


EDITOR’S NOTE: New or modified construction of broadcast stations has been frozen by joint action of the FCC and the War Production Board as a wartime measure. 
On Jan. 16, 1945, the FCC issued a supplemental statement interpreting its “freeze policy’. On Jan. 25, 1945, a statement of procedure to be followed in handling of stand- 
ard broadcast applications under the Jan. 16, 1945 statement of policy was issued by the FCC. These follow in full text: 








January 16, 1945 


SUPPL'MENTAL STATEMENT 
OF POLICY CONCERNING 
APPLICATIONS FOR PER- 
MITS TO CONSTRUCT NEW 
RADIO STATIONS OR MAKE 
CHANGES IN EXISTING RA- 
DIO FACILITIES 


The Commission’s Statement of 
Policy of January 26, 1944, relating 
to the construction of new radio 
stations and the making of im- 
provements in existing radio facili- 
ties, is to be interpreted in the light 
of present conditions, which require 
that all available manpower and 
critical materials be devoted to the 
furtherance of the war program. 


In this connection, the WPB has 
advised the Commission that: 

Installation of new broadcasting serv- 
ices will te reviewed with extreme care. 
All such applications received and showing 
that the required equipment was on hand 
were approved until the latter part of De- 
cember. The increasing problem of finding 
manpower for war indurtries has made it 
necessary to consider the manpower needed 
to construct, operate and provide mainte- 
nance for additional stations, 

It is not felt that the general premise 
that ‘proadcasting is in the war interest’ 
will longer suffice to support the use of 
manpower and maintenance materials for 
new stations. Applications must be crit- 
ically reviewed from the standpoint of 
available manpower and the need for the 
service to contribute to the war effort. The 
use of manpower cannot be approved un- 
less an actual contribution is to be made. 


In view of this, it will be the 
Commission’s policy to designate 
for hearing all applications involv- 
ing construction of new standard 
broadcast stations unless the appli- 
cant establishes (1) that the con- 
struction will result in making 
service available to a community 
which does not receive primary 
service from any existing broadcast 
station and (2) that all require- 
ments of the January 26, 1944 
Statement of Policy have been met. 

Applications for changes in ex- 
isting standard broadcast facilities 
will be handled in the same manner 
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except where the change does not 
involve substantial construction 
work and costs less than $500. 

No change will be made in the 
Commaission’s handling of commer- 
cial FM and Television applica- 
tions which will be kept in the 
pending file. 


January 25, 1945 


PROCEDURE TO BE _  FOL- 
LOWED IN HANDLING STAN- 
YARD BROADCAST APPLICA- 
TIONS UNDER THE JANU- 
ARY 16, 1945, SUPPLEMEN- 
TAL STATEMENT OF POLICY 


1. On January 16, 1945, the Com- 
mission issued a supplemental state- 
ment interpreting its policy of Jan- 
uary 26, 1944. 

2. In order to carry out the pol- 
icy, applications for new standard 
broadcast stations or for changes in 
facilities will be handled in the fol- 
lowing manner: 

(a) Application filed prior to Jan- 
wary 26, 1945, upon which the Com- 
mission has taken no action.—All ap- 
plications in this category will be held 
in status quo unless: 


(1) The applicant files a petition re- 
questing the Commission to proceed with 
the processing of his application for a 
decision under the Supplemental State- 
ment of Policy of January 16, 1945. Upon 
receipt of such petition the application will 
be processed and if the requirements of 
the supplemental statement of policy are 
met and the Commisxion finds that the 
granting of the application is in the public 
interest, a conditional grant will be issued. 
If the Commission’s examination indicates 
that the requirements of the supplemental 
statement of policy have not been met the 
application will be designated for hear- 
ing and promptly heard on that single is- 
sue. If the hearing establishes inability to 
comply with the supplemental statement 
of policy, the application will be denied. 
Under Section 1.369, FCC Rules, the 
effect of this would be to prohibit con- 
sideration of a similar application of the 
same applicant for facilities to serve the 
same area in whole or in part for a pe- 
riod of one year. 

(2) The Commission on its own mo- 
tion removes an application from the pend- 
ing file and designates it for hearing 
for the purpose of determining issues 
which in the Commission’s opinion would 


require a hearing even if no question as 
to availability of materials and manpower 
were presented. If after a hearing it ap- 
pears that such applications could, except 
for the supplemental statement of policy, 
possibly be granted, they will be returned 
to the pending file. On the other hand, 
if it appears that the record made on the 
other issues requires a denial, such action 
will be taken. 


(b) Applications filed prior to Jan- 
uary 26, 1945 which have been desig- 
nated for hearing but no hearing has 
been held—All applications in this 
category will be retained in status quo 
and the hearing continued until fur- 
ther notice unless: 


(1) The applicant petitions the Com- 
mission to proceed with the hearing in 
the light of the Supplemental Statement 
of Policy adopted January 16, 1945. 

(2) The Commission on its own mo- 
tion determines that the hearing should 
go forward for the purpose of determin- 
ing issues other than those pertaining 
to the availability of manpower and ma- 
terials, 


Aft. hearing, all such cases will be 
disposed of in the manner set forth in 
paragraph (a). 


(c) Applications filed prior to Jan- 
uary 26, 1945, in which a hearing 
has begun but the record has not yet 
been completed.—In cases in this 
eategory, the Commission will pro- 
ceed with hearings for the purpose 
of completing the record. Upon com- 
pletion of the record the case will be 
held in the pending file unless it ap- 
pears that it can be granted under 
the terms of the supplemental state- 
ment of policy, or unless the appli- 
eant petitions for a determination on 
the merits in the light of this policy. 
Consolidated proceedings involving 
applications as to which hearings 
have begun and in addition applica- 
tions as to which hearings have not 
yet begun will be treated under this 
category. 


(d) Applications filed prior to Jan- 
uary 26, 1945 as to which hearings 
have been concluded.—The Commis- 
sion will announce decisions in cases 
which have been heard where: 


(1) A grant is possible under the terms 
of the Supplemental Statement of Policy 
of January 16, 1945. 

(2) A denial is necessary regardless of 
the availability of materials or manpower. 


BROADCASTING 


No action will be taken in cases 
where a grant would be possible ex- 
cept for the supplemental statement 
of policy. 

(e) Applications filed subsequent 
to January 26, 1945. All such applica- 
tions will be processed and deter- 
mined in accordance with the supple- 
mental statement of policy. If the ap- 
plication meets the conditions of this 
policy and is otherwise in the public 
interest, a conditional grant will be 
made. If the application does not 
meet the requirements of the supple- 
mental policy, it will be designated 
for hearing and promptly heard on 
that single issue. If, as a result of 
such hearing, it is established that 
the requirements of this policy are 
not met the application will be de- 
nied. (See Section 1.369 FCC Rules.) 

3. When manpower and ma- 
terials again become available and 
conditions permit the resumption 
of normal licensing practices, the 
Commission will make an appro- 
priate announcement and will pro- 
vide a period of not less than 60 





days for the filing and processing 
of new applications prior to taking 
any action on the cases retained 
in the pending files during the pe- 
riod that the statement of policy 
of January 26, 1944 as supple- 
mented January 16, 1945, was in 
effect. Provision will also be made 
for the bringing up to date of all 
applications retained in the pend- 
ing files. These procedures, it is 
believed, will prevent any inequity 
from resulting to persons who do 
not file applications during the pe- 
riod that the present policy remains 
in force. 


FEDERAL.COMMUNICATION 
COMMISSION 


T. J. SLOWIE, 
Secretary 
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the Buckle on the ORN BELT 


... tying up the greatest listening audience... 
the greatest BUWMWE audience in the country 


One billion and a half dollars is a lot of bucks! In the corn country 
that represents plenty of buying power for your products. Today.. . 
WMT reaches an audience where 96.9% of the families own radios. 
(The U. S. average is only 88.9%.) In 1945 you can’t afford 

not to have WMT on your regular schedule. 


Represented by the Katz Agency 





UNITED STATES 


Andersen, Ervin E. 

(WHKY) S. 1/C.—N (killed in action) 
Anglin, Grady 

(KFQD)—(killed in action) 
Barton, Bus 

(WLW) M (killed) 
Baumann, Jay 

(WJAG) Sgt.—A (died of wounds) 
Bebb, Charles 

(KCKN) AAF (missing in action) 
Blossom, Charles 

(KOMA) (missing in action) 
Boice, Orrin Kendall 

(Son of Hugh Kendall Boice, WQXR) 

Lt.—N (missing in action) 
Bowers, Jerome K. 

(WMSL) 2nd Lt. (killed in action) 
Brimberg, Isaac 

(WNYC) Maj.—A (died) 
Brunner, Russell 


(WBAA) Lt. Col.—A (missing in ac- 


tion) 
Burch, Joseph 

(RCA) Maj.—A (killed in action) 
Byers, Ben 

(NBC) F/O—A (missing) 
Carleton, Samuel 

(KFAB) Ens.—N (killed in training) 
Carroll, James 

(WCSC) Lt.—A (killed in action) 
Carter, Kenneth 

(WNAC) Lt.—A (killed) 


Case, John W. 
(Son of FCC Commissioner N. 5. 
Case) Lt.—A (killed in action) 


Chapman, Don 

(Don Lee) Sgt. (killed in action) 
Chase, Donald 

(WTMJ) Lt.—A (killed in action) 
Clapper, Raymond 


(MBS) war correspondent and com- 
mentator (killed in plane crash) 


Clifton, John 
(KVEC) A (killed in action) 
Council, Carlyle C. 
(Son of C. C. Council, WDNC) Pvt. 
(missing in action) 
Cox, Vern 
(KSO-KRNT) Lt. (missing in action) 
Crocker, Don 
(NBC) N (killed in action) 


Cuhel, Frank J. 


(MBS) war correspondent (killed in 
plane crash) 


Dalby, Carl 

(KOMA) MS (missing in action) 
Dalley, Fenton 

(KSUB) (killed in action) 


Dodd, LeRoy 
(KUOQA) Lt.—A (killed) 


Dodson, Lee 


(KUOA) Lt.—AAF (missing in action) 


Doherty, J. E. 
(Son of Frank P. Doherty, KRKD) 
Capt. (killed in action) 


Donohue, William J. 
(WGN) Lt. (missing in action) 


Elliott, Douglas A. 


(RCA Communictions) Lt. Comdr. N 
C (died in service) 


Frear, Robert 
(WIBX) Lt.—A (killed in action) 


Freeman, Robert L. 

(KFPW) Sgt.~A (missing in action) 
Fuld, Stephen 

(CBS) Ens.—CG (missing in action) 
Gillett, David L. 

(Son of Glenn Gillett, consulting 

radio engineer) PFC-A (killed in 

action) 
Glenn, Leigh 

(KGKB) (killed in action) 
Gorsuch, Ken 

(KFXJ) Sgt.—AAF (missing in action) 
Graeser, Judd 

(KUOA) Pvt.—M (missing in action) 
Graham, Charles 

(WSOY) Sgt.—AAF (missing in oc- 

tion) 
Green, Robert 

(NBC) Ens.—N (killed) 
Gunn, Bill 

(KHMO) A (killed in action 
Guthrie, Walter Russel 

(Son of Frederick P. Guthrie, RCA 

Washington Manager) Capt. (missing 

in action) 
Harbert, Dick 

(KTFI) Lt.—AAF (missing in action) 
Heitoff, Bob (Red) 

(CBS) Ut. (missing in action) 
Johnson, Basil 

(WDBJ) Sgt.—A (missing in action) 
Johnson, Curtis Gillman 

(radio sound effects technician) 

Capt. (missing in action) 
Johnson, Mark 

(WSAY) N (killed in action) 
Kalligeros, Val John 

(NBC) Lt. (killed in plane crash) 
Kearney, Francis 

(WRUF) Lt.—A (missing in action) 
Kops, Stanley 

(KFWB) Pvt.—M (killed in action) 
Lovejoy, Alice E. 

(Blue) WASP (killed in plane crash) 
Mandia, John 

(KGLO) Sgt.—AAF (killed in service) 
Massomiam, Zavian 

(WQXR) Lt.—A (missing in action) 
McClelland, Thomas 

(KLZ) Ens.—N (killed in action) 
McDonald, George 

(WCOP) S/Sgt.—A (died in service) 
McGlogan, Frank J. 

(WJR) Lt.—AAF (killed In action) 
Mcintire, Roger R. 

(KADA) lLt.—A (killed in action) 
Meininger, Walter 

(KMBC) Lt.—A (killed in action) 


Miller, Glenn 
— orchestra leader) Maj. (miss- 
ing 
Miller, Sam 
(KLRA) RM1/C—N (killed in actien) 
Mills, Alma ‘Buddy’ 
(KVRS) A (missing in action) 


Millsap, John 
(WMGA) Lt.—A (killed in action) 


Morris, Tom 
(KMBC) Lt.—A (killed in action) 


Naeseth, Franz 
(WMFG) Pvt. (killed in action) 


Nash, Herbert 
(WSTV) Pvt.—A (died in service) 


O'Neil, Hugh F. 
(Son of W. O'Neil, Yankee Net- 
work) Lt. (killed in plane crash) 


Orr, Ben Jr. 
(KTRH) Lt.—A (killed in action) 


Osborn, Wendell 
ik iy Lt. Com.—N (missing in ac- 
tion 


Pavlis, John K. 


(WMT) Lt. (missing in action) 


Peterson, Robert 
(KYSM) 2nd Lt. (killed in plane 
crash 


Poore, J. E. 
(WHBQ) A (killed in action) 


Pulver, Buzz 
(WJOB) Pvt. (missing in action) 


Rapley, Frank 
{WMJM) (missing) 


Reeves, Don 
(KFH) N (died in service) 


Sanford, 
(WDZ) Cpl.—A (died in service) 


Schoener, Gilbert R. 
(KFAM) Lt. (killed in action) 


Seale, E. E. 
(KSAM) Ens.—N (killed in action) 


Smith, B. A. 
(KGKB) N (died in service) 


Smith, Robert 
(KRBM) ARM2/C-N (killed in action) 


Snyder, Bob 
(WGBI) Lt.—A (missing in action) 


Snyder, Geo. K. 

(WHLS) Lt. (killed in action) 
Speas, Robert 

(WHEC) Lt. (killed in action) 


Sproul, Derby 
(KLZ) Capt.—A (killed in action) 


Stronks, Jack 
(KTRI) (killed in action) 


Sullivan, Burr L. 


(KTSA) Lt.—A (missing in action) 


Swallow, Charles 
(Son of John W. Swallow, Tele- 
vision Enterprises Inc.) Lt. (killed in 
plane cra 


Symons, Tom W. 3d 
(KFPY KXL) Lt. (missing in action) 


Thomas, Bob 
(WFLA) 2nd Ut. (killed in plane 
crash) 


, Browder Julian 

(RCA radio research specialist) 
(killed in action) 
Treanor, Tom 

NBC illed i 

er correspondent (k in 
Trocha, Dick 

(WALL) N (killed in action) 


Utley, Louis 
(NBC) Lt.—A (killed in action) 


Williams, Tom 
(WLS)—(killed) 


Y , las 
he 


PRISONERS OF WAR 
Brown, Theodore 


(WSLS) 
Bryan, Wright 
(WSB NBC) war correspondent 
Carey, William 
(WRUF) Lt.—A 
Chandler, Barron 
(NBC) Lt.—N 
Hart, George 
(Radio Engineer) Maj.—A 
Clinton, Jack 
(CBS) Ens.—N 
Garey, John 
(NBC) Lt.—A 
Hansen, Kermit 
(KOWH) Maj.—A 
Jacoby, Elliot 
(WIP) Pyt.—A 
Kalbfleisch, Edwin E. 


(KWK) Lt. 


Warnow, Morton C. 


(Sen of Mark Warnow, CBS cen- 
ductor) Sgt.-A 


Watts, Lowell 
(WLW) Lt.—A 


Winterman, Mike 
(KFPY) Cpl.—M 


CANADA 


Allen, Norman 
(CFCO) RCAF (missing in action) 


Burton, Gordon 
(CFRN) RCAF (killed in action) 


Cole, Ed 
(CKNB) RCAF (missing in action) 


Courtney, Ernie 


(CFCH) Pvt.—A (missing in action) 


Ferry, Denys 
(CFSO) F.O.—-RCAF (prisoner of 
war 


Frankeson, N. 

(CKRM) A (died in service) 
Godbehere, J. 

(CFCF) Sgt.—RCAF (died in service) 
Hammond, Allan 

(CFCF) RCAF (prisoner of war) 


Hodgkinson, Brian 
etl Fit. Lt.—RCAF (prisoner of 
war 


Irvine, Dick 

(CJLS) RCAF (killed in action) 
Jarvis, Sturdee 

(CJIC) A (killed) 


Law, H. N. 
(CKCK) Fit. Sgt.—RCAF (missing in 
action) 


McLaughlin, J. 
(CFCF) N (died in service) 


Peppler, Calvin 


(CKY) RCAF (prisoner of war) 


Sedgwick, Roland 


(KFRB) RCAF (killed in action) 


Thomas, Roger 
(CHRC) A (prisoner of war) 
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BUY THESE ELEVEN ESSENTIAL STATIONS IN 
THE ELEVEN ESSENTIAL MARKETS 
Advertising dollars are best spent in essential markets— 
- radio efforts are best spent on essential stations. 
3 Once you have the facts on these prospect-rich markets 
. 
_ ... the facts on how they are best covered . . . your selec- 
tion of these eleven stations will become automatic. 
Here’s why all eleven of these stations are essential to 
a you: (1) they broadcast to 55% of the radio homes in the 
- « 
U.S.; (2) they are in markets whose buying power is 34.2% 
higher than the country’s average. 
of © 


Call your nearest NBC Spot Sales Office listed below 
for complete data on audiences, buying habits, coverage, 
programs, spectacular successes, time available, costs— 
all the answers to your spot problems. 















New York, Circle 7-8300 ... Chicago, Superior 8300 . .. San Francisco, Graystone 8700... 
Washington, Republic 4000 ... Cleveland, Cherry 0942 ... Hollywood, Hollywood 6/6!... 
Denver, Maine 62ll . . . Boston, Hancock 4261 
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NEWS EDITORS AND EXECUTIVES OF U. S. RADIO STATIONS 
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ALABAMA 
WJLD Bessemer Hal Falter 
WAPI Birmingham John McCune 
WALA Mobile Ss L. Smallwood 
WCOV Montgomery F. S. Lashbrooke 
WSFA Montgomery Marguerite Daniel 
Muscle Shoals George W. Orton 
ARIZONA 
KWJB Globe Willard Shoecraft 
KOY Phoenix notan Mahoney 
KPHO Phoenix Jack Wages 
KTAR Phoenix John Snow 
KGLU Safford Norman B. Harrington 
KYUM Yume Ellen Ohlsen 
ARKANSAS 
KLCN Blytheville Ray Tatum 
KELD | Dorado James Broach 
KFPW Fort Smith . Garner 
KTHS Hot Springs William S. Bailey 
KWFC Hot Springs Robert Choate 
KBTM Jonesboro Clarence Adams 
KARK Little Rock Clyde E. Johnson 
KLR. Little Rock Ray Leng 
CALIFORNIA 
KERN Bakersfield Viola Rose 
KPMC Bakersfield Art Mason 
KRE Berkeley Richard Marsh 
KHSL Chico Thomas Nelson 
KxO El Centro Jerry Oppel 
KIEM ureka Betty Wilson 
KFRE Fresno Joe Smith 
KMJ Fresno Ray Rodgers 
KFWB Hollywood Dave Ormont 
KMITR Hollywood Kenneth O. Tinkham 
KHJ Hollywood Les Mawhinney 
KFAC Los Angeles Allan W. McKee 
FI Los Angeles Ted Meyers 
KFVD Los Angeles Howard Gray 
KGFJ Los Angeles Rene’ Bozarth 
KMPC Los Angeles Walter R. Carle 
KNX Los Angeles Fox Case 
KRKD Los Angeles Doug Douglas 
KMYC Marysville Hedley Hall 
KTRB Modesto ecil Lynch 
KLX Ookland Mr. Cliff Johnsen 
KROW Oakland John K. Chapel 
KPAS Pasadena Carl Saunders 
KWKW Pasadena Marshall Farnum 
KVCV Redding Roy D. Will 
KPRO Riverside— Don Fedigan 
San Bernardino 
KFBK Sacramento Tony Koester 
KFMB Sen Diego Hal Moon 
KFRC San Francisco Darrell Donnell 
KGO San Francisco Frank Le Tourette 
KPO San Francisco Charles Cooney 
KSFO San Francisco Austin Fenger 
KYA San Francisco William H Brown 
KOW San Jose Grant Holcomb 
KVEC Sen Luis Obispo Les Hacker 
KHUB Watsonville Rod Richards 
COLORADO 
KFEL Denver Wally Reef 
KLZ Denver Earl ae 
KMYR Denver Ben Bezo 
KOA Denver Carl Mehl 
KiuP Durango R. M. Beckner 
KFXJ Grand Junction Rex Howell 
KGHF Pueblo J. H. McGill 
CONNECTICUT 
WIcc Bridgeport Robert Maguire 
WDRC Hertlord jarvey lson 
WHID Hertford Milton Berkowitz 
WTHT Harttord S. B. Gammell 
WTic Hertlord Thomas Eaton 
WELI New Haven George Bronson 
WNLC NewLondon Charles Thompson 
WSRR Stamford Julian Schwartz 
WBRY Waterbury E. Christy Erk 
DISTRICT OF COLUMBIA 
WINX Washington William Gold 
WMAL Washington Williem Neel 
OL Washington Walter Compton 
were Washington Williom R 
McAndrew 
WTOP Washington Robert S. Wood 
WWDC Washington Mark Austad 
FLORIDA 
WMFJ Daytona Beach Ray Clancy 
WRUF Gainesville Dave Martin 
WJHP Jacksonville Ray Herbert 
WMBR Jacksonville Don Ferandou 
PI Jacksonville R. D. Willard 
WLAK Lakeland Bob Wilbur 
WIOD Miami James R. Brite 
WQAM Miami John T. Bills 
WDBO Orlando H. C. Scofield 
DLP Panama City Elmer Scott 
WCOA Pensacole Bob Gillespie 
WFOY St. Augustine Don Sheldon 
WSUN St. Petersburg Major George 
Robinson 
WTSP St. Petersburg Jack Faulkner 
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WCMI 
WLBJ 


Tallahassee Mrs. Teresa M. Myers 
— Kenneth W. Skelton 

Tam Tom Mathews 

West “Palm Beach Davies Webster 


GEORGIA 
Albany Abner M. Israel 
Albany Eric Chandlor 
Atlanta Dale Clark 
Atlanta Theodore (Ted) 
Fenster 
Atlanta John Fulton 
Auguste John Barnes 
Augusta Dennis Brown 
Cedartown Buford Smith 
Columbus Henry Fast 
ordele Robert H. Thompson 
Macon Herold Beaty 
Macon Wilton F. Cobb 
Rome Roy Underwood 
Savannah Francis Harden 
Savannah R. M. Chariton 
Waycross Clyde Davis 
IDAHO 


Ralph Herbert 


Boise 
Idaho Falls Gene Ackerley 


Twin Falls Chic Crabtree 
Wallace W. Mondell Spencer 
ILLINOIS 

Aurora J. T. Hankinson 

Bloomington Clark Jontry 

Chicago Russell Ryan 

Chicago Edward R. Humphrey 

Chicago James Crusinberry 

Chicago Roy Franklyn 

Chicago Bill Mack 

Chicago Cornelius F. O'Dea 

Chicago Robert Zelens 

Chicago Thomas Foy 

Chicago Jim Dale 

Chicago Bob Chase 

Chicago Julian T. Bentley 

Chicago William B. Ray 
icero J. Scott 

Danville Hap Hourigan 

Decatur Everett Penhallegon 

East St. Louis Michael Henry 

Herrisburg Bill Bailey 

Jacksonville Nate Egnor 

Joliet Ted Blair 

Pecria Lt. Col. Brooks 

Watson 

Quincy Dick Faler 

Rockford William R. Traum 

Springfield Albert Heimlich 

Springfield Randall Furnace 
uscola Fran Booton 

Urbana Nelson F. Norman 

INDIANA 

Evansville Fred A. Rollison 

Fort Wayne Fred Holt 

Fort Wayne Fred Holt 

Hammond 


E. Rees 

E. Gilbert Forbes 

H. L. Richardson 
John Morrow 
WilliamRandolphCox 


Indianapolis 
Indianapolis 
Indianapolis 
Kokomo 


South Bend Carroll Reynolds 

South Bend Morton Linder 

Terre Haute William F. Rippetoe 

IOWA 

Ames Robert Mulhall and 
Hal Fisher 

Burlington Richard Mosena 

Cedar Rapids— Douglas B. Grant 

Waterloo 

Clinton Ethel Murphy 

Des Moines Joseph Ryan 

Des Moines R. E. Burris 

Des Moines Jack Shelley 

Dubuque L. Vaughn Gayman 

Fort Dodge Drexel Peterson 

lowa City Donald Brown 

Mason City Charles Hilten 

Ottumwe Roy L. Dawson 

Shenandoeh Wendell Sioend 

Shenandoah Ralph Chi 

Sioux City Eugene i Flaherty 

Sioux City Al Triggs 

Waterloo H. R. Gross 

KANSAS 

Atchison Joseph Peck 

Coffeyville John D. Francis 

Emporia Duane Tucker 

Garden City Gene Waters 

Hutchinson Vern Minor 

Lewrence Dolores Sulzman 

Salina . D. Preusch 

Wichita Vic Rugh 

Wichita Milo Knudson—P.M. 

Ted Johnson—A.M. 
Wichita George Gow 
KENTUCKY 
Ashland Charles Warren 


Bowling Green Lively Wilson 





Harlan Eddie Whikehart 
Henderson Hecht S. Lackey 
Hopkinsville Glen Johnson 
Louisville Russell Pirkey 
Louisville Wilson Bovard 
Clayton 
Louisville Ed Ferrey 
Paducah Gene Peak 
LOUISIANA 
Alexandria E. R. Cappellini 
Baton Rouge James A. Norton 
Lafayette Gordon E. Guest 
Lake Charles Joan Zimmerman 
Monroe arley Fox 
Monroe Robert C. Ervin 
New Orleans J. Spoonmoor 
New Orleans Dick Walshe 
New Orleans Ray McGuire 


New Orleens Paul Mitchell 





Shreveport Jerry Bozeman 
Shreveport Patrick J. White 
Shreveport P. J. White, Jr. 
MAINE 
Portland Wilbert L. Markle 
Presque Isle Larry Geraghty 
MARYLAND 
Baltimore Galen Fromme 
Baltimore Dwight Burroughs 
Baltimore Charles A. Roeder 
Baltimore Irwin Elliot 
Cumberland Monroe Benton 
Salisbury Lonnie Starr 
MASSACHUSETTS 
Boston F. E. Whitmarsh 
Boston Jack Malloy 
Boston L. F. Sargent 
Boston L. Lewson 
Boston Joseph Grant— 
Lawrence Flynn 
Boston Robert J. Myers 
Fall River Angus Bailey 
Fitchburg Robert Reynolds 
Greenfield Ross Miller, Jr. 
Holyoke Ward Gardner 
Lowell— Fred Simmonds 
Lawrence 
New Bedford Earle D. Wilson 
Pittsfield William Geary 
Springfield F. E. Whitmarsh 
alem enry Collins 
Springfield Ben C. Sweet 
Springfield Robert L. Jones 
West Yarmouth Marion Crowell 
Worcester Philip Jasen 
MICHIGAN 
Bay City Frank Walsh 
Detroit N. W. Hopkins 
Detroit Douglas Wright 
Detroit George Cushing 
Grand Rapids Willis Dunbar 
Grand Rapids Joe Hooker 
Grand Rapids Arthur L. Shera 
Ironwood J. W. Huss 
Kalamazoo Willis F. Dunbar 
Lansing arson 
Muskegon Al Vredeield 
Port Huron Lyle Patterson 
Royal Oak Kirk Knight 
Sault Ste. Marie Herb Michael 
MINNESOTA 
Duluth Lloyd Chapman 
Mankato Bob Redeen 
St. Paul John Verstraete 


Minneapolis Siegfried Mickelson 
inneapolis Robert C. Albrook 
Minneapolis Robert Bouchier 
St. Paul Frank Devaney 
Minneapolis C. J. Rien 
Moorhea Dale Howard 
Northfield David Johnson 
Rochester Cal Smith 
St. Cloud Russell Roe 
Winona Irving Tingley 
MISSISSIPPI 
Columbus Ae ews a Con, Jr. 
Greenville Bill McHan 
Jackson James R. Peery 
Jackson Nancy Arrington 
Laurel Eduard Breland 
McComb Fred J. Braser 
Natchez Alma Areeneaux 
Tupelo Houston Cox 
MISSOURI 


Cape Grreadese Queer C. Hirsch 


Hanniba' George Allen, Jr. 
Joplin Charles Mcintire 
Kansas City Bill Griffith 


Kansas City Jim Monroe 
Kansas City Erle Smith 





WHB Kansas City Dick Smith 
KFEQ St. Joseph . D. Denver 
KFUO St. Louis Rev. Elmer 
Knoernschild 
KMOX _ St. Louis Richard Fischer 
KWK St. Louis William Amundson 
KXOX St. Louis Mahlon Aldridge 
WIL St. Louis Neil Norman 
KGBX Springfield Floyd Sullivan 
KTTS Springheld Fitzhugh Crain 
KWTO  Springheld Floyd. Sulliven 
MONTANA 
KGIR Butte Arne Anzjon 
KGEZ Kalispell Don Treloar 
KGVO_— Missoula George Mulvihill 
NEBRASKA 
KORN Fremont Dick Coffey 
KMMJ — Grand Island George Kister 
KHAS astings rown 
KFAB Omahe—Lincoln Harvey Swenson 
KFOR Lincoln Imer Shaner 
KODY North Platte Ed Launer 
KBON maha William Fairley 
KOIL Omaha Virgil Sherpe 
KOWH Onmacha Ernest Spealman 
wow Omaha Soren Munkhof 
KGKY Scottsbluff Duke Reid 
NEVADA 
KOH Reno George Carr, Jr. 
NEW HAMPSHIRE 
WKNE Keane Howard E. Wheelod 
WLNH Laconia Sherwin Greenlaw 
WFEA Manchester Gerald Kearney 
WMUR Manchester J. Edwin Gott 
WHEB Portsmouth Jim Dunbar 
NEW JERSEY 
WCAP Asbury Park Robert Scott 
WFPG Atlantic City Ray Starr 
WHOM Jersey City Ronald V. Cochran 
WAAT ewer! David L. Miller 
WPAT Paterson William Bohack 
NEW MEXICO 
KGGM _ Albuquerque _— He Petones 
KAVE Carlsbad Dan Tuth 
KICA Clovis Grady Nierles 
KWEW Hobbs Mrs. Gertrude Dimpe 
KGFL Roswell J. A. McBoyle 
KVSF Santa Fe Ivan R. Head 
NEW YORK 
WMBO- Auburn F. L. Keesee 
WBTA Batevia James Gerrety 
WNBF Binghamton Edwin Whittaker 
WLIB Brooklyn Fletcher Coates 
WBEN Buffalo Edmund J. DeCastro 
WBNY Buffalo William E. Miles 
WEBR Buffalo William Schweitzer, 
Dick Doty 
WGR Buffalo Jack MacLeen 
WKBW Buffalo Jack MacLean 
WGBB Freeport John Frogge 
WJITN Jamestown J. Ralph Carlson 
WKNY Kingston Robert Browning 
WALL Middletown Judith Green 
WGNY Newburgh Wiiliam Forrest 
WABC New York Paul White 
WEAF New York William Brooks 
WHN New York Sidney Walton 
WINS New York eorge Finney, 
Edward Burger 
JZ New York George W. Johnston 
WMCA New York Leon Goldstein 
WNEW New York John Jaeger 
WNYC New York J. Goodman 
WOR New York Dave Driscoll 
OV New York Tom Morgen 
WOXR New York Albert Grobe 
WHDL Olean H. R. Helsby 
WWRL Woodside Lou Cole 
WHLD Niagara Falls Alden Fox 
WSLB Ogdensburg Jolly Bergeron 
WHAM Rochester Jack Ross 
WHEC Rochester William J. Adams 
WGY Schenectady eenam 
WSNY Schenectady Jim Healey 
WAGE Syracuse Glenn Williams 
WFBL Syracuse Robert Bingham 
WOLF Syracuse Dan Dwyer 
WSYR Syracuse Robert J. Rowley 
WITRY Troy E. W. Rossell 
WIBX Utica Michael Carlo Fusco 
WWNY Watertown James W. Higgins 
NORTH CAROLINA 
WISE Asheville Mackie Quave 
WWNC Asheville William F. Melia 
WBBB Burlington Paul Huddleston 
BT Charlotte Jack Knell 
WDNC urham Lawrence C. Johnso 
WFENC Feyetteville Ray Woodard 
WGBR Goldsboro John Gay Britt 
WBIG Greensboro Peggy Leonard 
WGBG_~ Greensboro Stan Conrad 


(Continued on page 56) 
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You cannot cover the 
tremendous New York 
market without using | vy 
WBNX, because... 
WBNX reaches 


2,450,000 Jewish speaking persons 
1,523,000 Italian speaking persons 
1,235,000 German speaking persons 
660,000 Polish speaking persons WH 


@ WCAU 
STRENGTHEN your present 
New York schedules with 


WBNX. Our program de- 


partment will assist you in 
WEAN 


the translation of your copy. 
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(Continued from Page 54) 


Greenville Charles Whedbee 

High Point Gary Davis 

Raleigh W. C. Hendricks 

Washington Seorgs Walston 

Wilmington Rogers 
ilson Richard Davis 


Winston-Salem  R. P 
Winston-Salem Dale ‘McCampbell 


NORTH DAKOTA 





Bismarck Charles Schoresge 
argo Jack Dunn 
Jamestown Ray Kapp 
inot John B. Cooley 
OHIO 
Akron H. L. Hageman 
Akron Jack Larue 
Ashtabula Alfred B. Newkirk 
anton Frank Bow 
Cincinnati Rex Davis 
Cincinnati Richard P. Wittions 
Cincinnati Tom arthy 
Cincinnat omen! Kingsbury 
Cleveland Ralph Sedan 
Cleveland 3 Whi 
leveland R. Marvin Cade 
Cleveland Edward R. Wallace 
Columbus owe nahoe 
Columbus fieent 38 — 
‘olumbus © Spra 
Dayton chard Cull 
Dayton rc Zeigin 
Findlay Fritz Sorenson 
Hamilton Sam Sague 
ima Harry Jay 
Mansfield Robert Horn 
rion Ray iatt 
Portsmouth W. M. Hart 
Springheld Robert Terry 
Steubenville Charles Brand 
oledo James W. Uebelhart 
Toldeo Francis McNerney 
Youngstown Paul White 
Zanesville J. Roeder 
OKLAHOMA 
Ardmore Glenn Pool 
Enid Shirley Traxler 
Lawton Mary K. Wells 
Muskogee Lowell E. Clark 
Norman Maurice Ogden 
Oklahoma City Walter Colvin 
Oklahoma City Bill Bryan 


Oklahoma City Dow Mooney 





Okmulgee Bob Kashner 
Tulsa Dick Campbell 
Tulsa Glenn Condon 
Tulsa Ken Miller 
OREGON 
Albany Ted Carlsen 
Astoria R. D. Holmes 
Baker Ken Lockwood 
Eugene Bruce Nidever 
Grants Pass E. P. Kane 
Klamath Falls John Duffy 
rande James Bryant 
Portland Tom Decker 
Portland Don Kneass 
Portland Don Kneass 
Portland Lester Halpin 
Portland Les Marcu 
Salem Otto Miller 
PENNSYLVANIA 
Dubois Virginia Wade 
Harrisburg John Price 
New Castle Ray Wallace 
Philadelphia James Gantz 
Philadelphia Harry L. Reinhard 
Philadelphia Les Alexa 
Philadelphia Carl F. Majer 
Philadelphia Samuel H. Ettinger 
Philadelphia Dorothea Hassler 
Pittsburgh Ben Muros 
Pittsburgh Beckley Smith 
Pittsburgh John Davis 
Scranton Ken Beghold 
Sunburg Ernest Lukens 
Uniontown Frank Moore 
Waeshingto Hunter Reams 
Wilkes-Barre Jones Evans 
RHODE ISLAND 
Providence Robert Myers 


SOUTH CAROLINA 


Charleston Russell Long 
Charleston George Griswold 
Columbia Moody McElveen 
Columbia William ~ Burnette 
Florence Wally Kin 

Greenville Nicholas . Mitchell 
Greenville Jimmy Simpson 
Spertanburg Robert Ferrie 

Sumter Bob Ardrey 


SOUTH DAKOTA 


Aberdeen A. A. Fahy 
Pierre Ide A. McNeil 
Rapid City Don Wilson 
Sioux Falls Verl Thomson 
Sioux Falls Verl Thomson 
Vermillion Prof. Hale Aarnes 
atertown Adele Martinson 
Yankton Arthur J. Smith 

















TENNESSEE 

Chattanooga Clarence Garnes 
Clarksville George Bell 
Cookeville Lawrence Peery 
Jackson Gordon Clinard 
Johnson City Eddie Cowell 
Kingsport Paul Overbay 
Knoxville Robert Johnson 
Knoxville Allen Stout 
Memphis William Reeves 

emphis Bob Neal 
Nashville Don Taylor 
Nashville Howard Eskridge 

TEXAS 
Abilene LaFawn Hall 
Amarillo Don Clark 
Amarillo Wes Izzard 
Austin Harry Harber 
Austin Paul Bolton 
Beaumont B. R. Patterson 
t Jack Neil 

Brady C. D. Reed 
Brownwood Jack Beckett 
Corpus Christi Fred Burr 
Dallas Hugh Speck 
Dallas Meador Lowrey 
Dallas Richard F. Parker 
Dallas Hugh Speck 
Dallas James S. Alderman 
Denton Harwell V. Shepard 
El Paso Felix Adams 
El Paso Mary Deane Jackson 
Ft. Worth Boyd Kelly 
Ft. Worth James A. Byron 
Ft. Worth James A. Byron 
Galveston Lee Clough 
Harlingen Steele McClanahan 
Houston John Allen 
Houston Ted Nabors 
Houston Kenneth Millican 
Huntsville J.C. Rothwell 
Kilgore H. A. Degner 
Lubbock O. A. Foster 
Lufkin Richman Lewin 
Palestine M. D. Stewart 
Pampa Tex De Weese 
Paris Leigh Cardwell 
Plainview Wendell Bagwell 
San Angelo Bill Ardis 


Edmund A. Barker 
Raymond J. Hunt 


San Antonio 
San Antonio 


San Antonio Ken McClure 

Sweetwater Doyce Filiott 

Tyler Edwin Smith 

Vernon Elizabeth Taylor 

Weslaco Bob McDonal 

Wichita Falls William Sharpe 

UTAH 

Osden Arthur Gaeth 

Price Jack Richards 

Provo Wayne Kearl 

Salt Lake City John Page 

Salt Lake City Frank C. Mcintyre 
VERMONT 

Burlington Lawrence Killick 


Waterbury Tom Dodd 


VIRGINIA 

Norman Kelsey 
A. Ward 

Milton Adams 

R. P. Eyrich 

Wayne Tyler 


Joel F. Carlson 
yore pate 


3. “Fadler Vecenes 
Irving Sharp 

Walter Herris 
Kenneth Clow 


WASHINGTON 
Aberdeen Art Lindsay 
Chehalis— Hal S. Nelson 
Centralia 
Everett Shirley K. 
Bartholomew 
Longview Don Bailey 
Olympia Sam Crawford 
Seattle Harry Jordan 
Seattle Ralph Thompson 
Seattle Fred Delano 
Seattle Jerry Morris 
Seattle Fred Delano 
Seattle Ted Bell 
Seattle Leonard Beardsley 
Spokane E. W. Jorgenson 
Spokane John Bemis 
Spokane John Bemis 
Tacoma Ted Morello 
Tacoma Warren Reed 
Tacoma Harry Long 
Vancouver Marion Sexton 
Walla Walla How Ceones and 
Chet Miller 
Wenatchee J. Carl Downing 
Yakima John L. Roberts 
WEST VIRGINIA 
Beckle Kenneth Schaffer 
Bluefield Bob Kent 
Charleston Joseph b. Herget 
Fairmont Fran’ 
Huntington William: }. Aldridge 
elec Johnnie Villani 
Wheeling Walter V. Turner 











WISCONSIN 
WHBY = Appleton Rodger Mueller 
WATW  Ashiend J. W. Huss 
AQ_ Green Bay Qiait Stone 
WCLO ss Janesville Page 
HA Madison Roy Vogelman 
WMAM_ Marinette 7 ll Emich 
WEMP ilwaukee Neil K. Searles 
WISN Milwaukee Dreyfus 
bel sy = Milwaukee Jack Krueger 
WOSH Oshkosh Robert Nelson 
WIBU Poynette Jack Kelly 
WLBL Stevens Point ye P. Wichmann 
WDSM Superior Lewis D. Martin 
WFHR Wisconsin Rapids Orville Leverton 
WYOMING 
KFBC Cheyenne Dick Lane 
KVRS Rock Springs Michael Reid 
KWYO — Sheridan Mel Hallock 
ALASKA 
KFWD Anchorage Charles Weissinger 
KINY Ketchikan Katherine Carson 
Crittenden 
HAWAII 
KGU Honolulu James Wahl 
KTON Lihue Duncan Campbell 
PUERTO RICO 
WPRA Mayaguez J. Cabanelias 
WPAD Ponce Victor Bono 
WKAQ San Juan Francisco Acevedo 
CANADA 
ALBERTA 
CFAC Calgary Gail Egan 
CFCN Calgary John Stout 
CFRN Edmonton T. H. Mansell 
CICA Edmonton Harold Yerxa 
CFQP Grande Prairie G.H. Cummings 
CJOC Lethbridge Cameron A. Perry 
BRITISH COLUMBIA 
CHWK = Chilliwack Cecil Fox 
CFIC Kamloops Jack Carbutt 
CKNW NewWestminster Bill Duncan 
CFPR Prince Rupert R. Elson 
CBR Vancouver R. Elson 
CJOR Vancouver David Hill 
CKWX Vancouver Sam G. Ross 
MANITOBA 
CFAR Flin Flon J. Schroeder 
CKRC Winnipeg Cyril Cairns 
NEW BRUNSWICK 
CBA Sackville James Kinlock 
NOVA SCOTIA 
CBH Halifax James Kinloch 
CHNS Halifax Harry Stephen 
CJCB Sydney O. W. Loeb 
ONTARIO 
CKPC Brantford Jess Jaffray 
CFCO hatham Mrs. Winnifred Millq 
CKFI Fort Frances J. McLaren 
CKPR Fort William Bruce Ogilvie 
CHML Hamilton Logan Stewart 
CKOC Hamilton Miss Doris Clancy 
CKWS Kingston Fred Johnstone 
CJUKL Kirkland Lake Jack Weatherwex 
CFCH North Bay Joe Druker 
CBO ttawe W.H. Hogg 
CKCO Ottawa Seinn ollie 
CFOS Owen Sound William Aldrich 
CHPS Parry Sound James A. Sullivan 
CH Peterborough Don Ramsey 
CJIC Ste. Marie V. win 
CkKSO Sudbury Don McGill 
CBL Toronto W. 4 Hogg 
CJBC Toronto W.H. Hogs— 
a. McArthur 
CKEY Toronto John B. Stinson 
CKLW Windsor Val Clare 
CKNX Wingham Hugh Gage 
PRINCE EDWARD ISLAND 
CFCY Charlottetown A. S. Dickson 
QUEBEC 
CBJ Chicoutimi J. St. Georges 
CBF Montreal J. St. Georges 
CBM Montreal J. St. Georges 
CFCF Montreal S. Bless 
CHLP Montreal Jean C. Fournier 
CKAC Montreal Lucien Roy 
CBV Quebec City J. St. Georges 
CHRC Quebec City ugene Cloutier 
illes Larocque 
CLCV Quebec City Paul Lepage 
SASKATCHEWAN 
CHAB Moose Jaw L. H. Lewry 
CKBI Prince Albert Francis Church 
CKCK Regina H. Cook 
CKRM Regina G. Carson 
CFQC Saskatoon Godfrey Hudson 
CBK Watrous W. H. Metcalfe 
CJGX Yorkton Doug McBride 
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RADIO CORRESPONDENTS GALLERIES OF CONGRESS 


Fred W. Morrison, Ex Officio 
Telephone: National 3120 
Ilouse Gallery Extensions: 1410 and 1411 
Senate Gallery Extensions: 1263 and 1264 


Earl Godwin, President 
Richard Harkness, Vice President 


Rex Goad, Secretary 
William Costello, Treasurer 


AS 


Supt. of Senate Gallery—D. Harold McGrath e Supt. of House Gallery—Robert M. Menaugh* e Acting Supt. of House Gallery—William Vaughay 























— ae 
: | Kenneth Romney Jr.1_.-| 724 14th St. N.W. 
Active Members as of Jan. 2. 1945 Milton Shoemaker_-_-_--.- 724 14th St. N.W. 
Samuel A. Tower on 724 14th St. N.W. 
, David Wills ape 724 14th St. N.W. 
amen a. aon — mee ae wer vow md SE Eee = rnd ——— ---------<-| Mayflower Hotel 
‘ . . | , ashington_.._--_-- -- ichar aton .._. 1000 Connecticut Ave. 
Network, Station er Services | Name Office Yankee Network ....-_-------- Francis W. Tully Jr.?_-| 1397 Natl. Press Bldg. 
—— —_—_—_———— Yankee News Bureau, Inc., repre- 
Ask Washington......__........ Eleanor Frances Block _.| 623 Albee Bldg. —e wine, .,vankee | Network, 
Hugh M. Grauel_ -- | 623 Albee Bldg. Prov idence: WICC Bridgeport, 
Merlin F. Stonehouse | 623 Albee Bldg. Conn.; WIRE Indianapolis; WJW 
Associated Press Radio____- --| Joseph H. Torbett ._.._.| 409 Star Bldg. Cleveland: WNAC Boston; WNBC 
Baukhage Associates.__...__.__. Pauline Frederick ......| 622 Union Trust Bldg. Hartford Jack R. Reed 1397 Natl. Press Bld 
Blue Network.............._...._.| Martin Agronsky | 724 14th St. N.W. — ein ee | ‘ ee ee . 
H. R. Baukhage---_--__.| 622 Union Trust Bldg. 


1 On leave of absence in armed forces of the United States. 
® Killed in action while serving with armed forces. 


Helen Buchalter_-- 

2} - eee 

William Hillman in 

Bryson R. Rash_- wall 

Raymond Gram Swing __ | 

Edward Tomlinson ool 
| 
| 


1613 19th St. N.W. 
Colorado Bldg. 

601 13th St. N.W. 
724 14th St. N.W. 
1613 19th St. N.W. 
Wardman Park Hotel 





Associate Members as of Jan. 1, 1945 




















Columbia Broadcasting System_....| Mildred Adams 853 Earle Bldg. A.B.C. Network _....._.. a W. G. Henderson Grand Rapids, Mich, ‘ 
ee 853 Earle Bldg. Blue Network a eo G. W. Johnstone _ 30 Rockefeller Plaza, N, y 
Ruth Ayers_- a 853 Earle Bldg. Henry J. Taylor____-_.-.| 30 Rockefeller Plaza, N, ‘ 
Tristam Coffin } 852 Earle Bldg. Harry Wismer -- 30 Rockefeller Plaza, N, j 
William Costello _- | 853 Earle Bldg. Columbia Broadcasting System_-- Maj. Geo. Fielding Eliot 485 Madison Ave., N, Y 
John Charles Daly Jr. Bldg. Foun Geet cdc0.<- --| 6121 Sunset Blvd., L.A. 

Albert N. Dennis _- | 2 Bldg. Paul White —— 485 Madison Ave., N.Y 
Robert Evans a -| 3 Ex Bldg. Cowles Broadcasting Co._-- -| Stanley Dixon ---._ KRNT Des Moines 4, Ie 
Paul Glynn 1__ i Co Bldg. John R. Irwin_-._..-_.. KRNT Des Moines 4, Ia 
Gerald Gordon 1 ee 53 Es Bldg. Glen B. Law -.-._------- KRNT Des Moines 4, Ie 
Joseph C. Harsh -- | 853 Farle Bldg. Charles E. Logan_---- KRNT Des Moines 4, Ia 
Bill Henry_-- | 853 Earle Bldg. Mutual Broadcasting System_--_-- Dave Driscoll --.-----| 1440 Broadway, N. Y. 

James W. Hurlbut! 53 Farle Bldg. John Whitmore- 1440 Broadway, N. Y, 

Claude A. Mahoney tarle Ridg. National Broadcasting Co. ----.| W. F. Brooks -| 30 Rockefeller Plaza, N. 
Joseph F. McCaffery >» Bldg. W. W. Chaplin --..-.| 30 Rockefeller Plaza, N 





Charles A. Cooney_..--- 
John R. Cooper --. 
William E. Drips_-.- 
Ann Gillis -- 
Max Jordan 
H. V. Kaltenborn.- 


Ernest D. Melver Jr. 
John P. Moore * ae 
Frentiss Stanton * } 
Don Pryor -- 
Lewis W. Shollenberge r! 
Albert L. Warner! _- 
Robert S. Wood --. 


Bldg. 
le Bldg. 
> Bide. 
Bldg. 
> Bldg. 
» Bidg. 
Bldg. 


30 Rockefeller Plaza, N. 
30 Rockefeller Plaza, N. 
Merchandise Mart, Chi 
30 Rockefeller Plaza, N. 
30 Rockefeller Plaza, N 
30 Rockefeller Plaza, N. 
30 Rockefeller Plaza, N. 


L ay Mack 




















| 
Charles A. Worcester Bldg. Francis C. McCall___---.| 30 Rockefeller Plaza, N.] 
Amelia Belle Young 5 Bldg. J. O. Meyers ..... 30 Rockefeller Plaza, N.] 
Earl Godwin Associates____.. ---| Earl Godwin__- _...-| 414 Bond Bldg. Burroughs H. Prince 30 Rockefeller Plaza, N. 
Ok rr Rudolph Block | Natl. Press Bidg. William Ray -- Merchandise Mart, Chicgl | 
Mutual Broadcasting System___ Frank S. Blair Jr.* F K St. N.W. Adolph J. Schneider..--.| 30 Rockefeller Plaza, N. 
Robert T. Brooks ! --| 1627 K St. N.W. Robert St. John___-----| 30 Rockefeller Plaza, N. 
Walter Compton _-- -.| 1627 K St. N.W. Lowell Thomas -_----- 50 Rockefeller Plaza, N. 
Robert Deihl?_.. -- -| 1627 K St. N.W. Transradio Press Inc._-- ...--.| Herbert Moore -----| 521 Fifth Ave., N. Y. 
Charter Heslep_-. --.__ | 712 Jackson PI. Harold L. Parr _-| 521 Fifth Ave., N. Y. 
Fulton Lewis jr. _| 1627 K St. N.W. Dixon Stewart __ .-.| 521 Fifth Ave., N. Y. 
Stephen J. McCormick1 | 1627 K St. N.W. KFDM Beaumont, Tex. noinek im. Bm. Peltersti......-.. Edson Hotel 
Mary J. Maddox aA 1627 K St. N.W. KFYO Lubbock, Tex..----. _.| Wesley Youngblood__....| KFYO Lubbock 
Fred W. Morrison --. 1627 K St. N.W. KGFW Lincoln, Neb. ~-«-<2--=--| George W. Kline... .| Federal Annex Bldg. 
Billy Repaid --_-- --| 1627 K St. N.W. KFVD Los Angeles 5, Cal. -| J. Frank Burke_-- 338 S. Western Ave. 
David Stick 1 ws _.| 1697 K St. N.W. KGLO Mason City, Ia. ateitian Wade Patterson__-. 200 N. Federal Ave. 
National Broadcasting Co..-------| Morgan Beatty _. | 724 14th St. N.W. KMBC Kansas City, Mo._--~-- Earle H. Smith -----| Pickwick Hotel 
| David Brinkley .. _- 724 14th St. N.W. KRIC Beaumont, Tex -- -- Jack Neil ---- we 130 Wall St. 
| Mary Kay Cavanaugh 724 14th St. N.W. KSTP St. Paul-Minneapolis --| John J. Verstraete St. Paul Hotel 
| "74 =e 724 14th St. N.W. KUOA Siloam Springs, Ark. ------| Storm Whaley_-- KUOA Ine. : 
William M. Folger _- 724 14th St. N.W. mVOO Tulse, Gilinces—~.ccennnne Ken Miller ..| Philtower Bldg. 
| Richard L. Harkness 724 14th St. N.W. KWK St. Louis 7 a Reis Ray Dady--..-.-- --| Hotel Chase 
| Thomas E. Knode -- 724 14th St. N.W. WAAF Chicago--_-- ae -| J. R. Stanley -- .| Palmer House 
William R. McAndrew -_.| 724 14th St. N.W. WBBM Chicago -. -..--| John Harrington cs 410 N. Michigan Ave. 
Robert C. MecCormick_.-| 724 14th St. N.W. Robert F. Hurleigh 410 N. Michigan Ave. 
Nancy Osgood -- a 724 14th St. N.W. | Alvin J. Steinkoff -- 410 N. Michigan Ave. 
Ralph Howard Peterson | 724 14th St. N.W. | Harlan Eugene Read__. | 410 N. Michigan Ave. 
Walter J. Royen 724 14th St. N.W. Clifton M. Utley _ 410 N. Michigan Ave. 
Carleton D. Smith 724 14th St. N.W. WBIG Greensboro, N. C.------ John Bosman -- -| O’Henry Hotel 
Radio News Asen..__..............| Gene B. Davis -.... - 1256 Natl. Press Bldg. WBT Charlotte, N. C. - Jack Knell -__-- in Wilder Bldg. 
Peter James Dobinsky _ 1256 Natl. Press Bldg. WCAU Philadelphia 3, Pa. ‘ William N. Taylor_. ._| 1622 Chestnut St. 
Mary C. Harmon "a 1256 Natl. Press Bldg. WCBM Baltimore 13, Md.- _...| Charles A. Roeder -- North & Harford Ave. 
Time Views the News_......_._....| Perry H. Culley — 5 15th St. N.W. WCCO Minneapolis 2, Minn.._______| Richard E. Stockwell... | 625 Second Ave. S. 
Richard C. deBrown 5 15th St. N.W. Siegfried Michelson -.-_,| 625 Second Ave. 8S. 
Inersradio Press Inc..__-..-__-_-- Sidney Blatt a 1256 Natl. Press Bldg. WCFL Chicago 11, IIlL._-- _._..| Dr. Gerhard Shaeher_-- 666 Lakeshore Dr. 
Ann M. Corrick 1256 Natl. Press Bldg. Hugh Douglas ___-- .. 666 Lakeshore Dr. 
Peter W. Denzer 1256 Natl. Press Bldg. WCHS Charleston 24, W. Va. .| Howard L. Chernoff 1016 Lee St. 
Rex Goad ..___-_- . 1256 Natl. Press Bldg. WCOV Montgomery 2, Ala.._.__.._| G. W. Covington Jr. 2 Montgomery St. 
Harold L. Goodwin 2 1256 Natl. Press Bldg. WDRC Hartford 4, Conn. _...--| Jack Stevens -.- --| 750 Main St. 
Betty Lersch -- 1256 Natl. Press Bldg. WEBR Buffalo 2, N. Y. ....-| Cy King aa | F FF 
Clifford G. McCarthy 2 1256 Natl. Press Bldg. WEGO Concord, N. C.------ Wayne M. Nelson. _...| WEGO 
Robert E. Lee Moore -- 1256 Natl. Press Bldg. WFBL Syracuse 2, N. Y.--- a Harvey D. Sanderson____}| 433 S. Warren St. 
John Norman ?__- .| 1256 Natl. Press Bldg. WGAR Cleveland 1, O. ns [BES EEE Statler Hotel 
Bill Pickens .._.._-- a 1256 Natl. Press Bldg. WHAS Louisville 2, Ky. “aon Richard E. Fischer__._.| 300 W. Liberty St. 
Macon Reed * -------| 1256 Natl. Press Bldg. WHEBC Canton 2, O. -------| Frank T. Bow .-------.| 550 Market Ave. S. 
Dan Williams -_- = 1256 Natl. Press Bldg. WHEBF Rock Island, ee se Leslie C. Johnson__-.---] 1800 Third Ave. 
United Press Radio___________._--.| George James Marder- 707 Natl. Press Blde. WIL St. Louis 8, Mo. _-__- _._| Mel Kampe _._.--| Grand & Lindell Blvd. 
Robert J. Sirling....... 705 Natl. Press Bldg. WINN Louisville 1, _ eae Harry McTigue .-| Tyler Hotel 
WAOV Vincennes, Ind._..__- --| Jean Ferris on .-.-| 930 F St. N.W. WIOD Miami 30, Fla. a Leslie B. Bain .._..-.--] 600 Biscayne Blvd. 
WBOW Terre Haute, Ind._.._-- Jean Ferris hen -- | 930 F St. N.W. WISH Indianapolis 4, Ind._..--- John D. Morrow -- Board of Trade Bldg. 
WEOA Evansville, Ind._.- Jean Ferris oe ---| 930 F St. N.W. WIR Detroit 2, Mich._-- _....| George W. Cushing_..--| Fisher Bldg. 





West Virginia Network._._.___.._-- Colorado Bldg. WLS Chicago - a .-| Julian T. Bentley_.._~--. 


| Ray Henle -- 1230 W. Washington Bi 


WGBF Evansville, Ind..__--._-__--| Jean Ferris -_.___-- _-- | 930 F St. N.W. i Ervin Lewis __--- 1230 W. Washington B 
WINX Washington-.-_.._.-_-- | 1337 E St. N.W. WLW Cincinnati 2, O. _._..| James Cassidy Crosley Square 
| Lewis Hill - = E St. N.W. Howard R. Chamberlain| Crosley Square 





1337 E St. N.W. 
1000 Connecticut Ave. 
1000 Connecticut Ave. 


Dennis Sartain -- 7 
Ian Ross MacFarlane | me 
Louise A. MacFarlane 


Rita Hackett 
Fraser Edwards : 
Ellict G. Shaw Jr._- 


Crosley Square 
724 14th St. N.W. 
3301 W. Broad St. 


WITH Baltimore 


WMAL Washington 5, D. 


| 
| 
| 
| | 
| William Gold -_ _- | 
| WMRG Richmond 20, Va. 











WLW Cincinnati _-------- ---- | Gordon Graham 337 Munsey Bldg. WOLS Florence, S. C. -- _-.| H. Russ Holt ..| Sanborn Hotel 
WMAL Washington..._.._-- --| William Enders Coyle?! 24 14th St. N.W. WOW Omaha 2, Neb._-- _._| Soren H. Munkhof _...-| Insurance Bldg. 
| Peg Eck - mit 724 14th St. N.W. WTAD Quincy, Ill.------ oa E. E. Lancaster -- .| 510 Maine St. 

William Neel on 724 14th St. N.W. Walter J. Rothschild 510 Maine St. 

Albert Leitch........... 724 14th St. N.W. Arthur C. Fifer ..| 510 Maine St. 

Jack Purcell .........ce 724 14th St. N.W. WTIC Hartford, Conn. ahem Tom Eaton _-__-- ...| 26 Grove St. 

Dan Reagan! 724 14th St. N.W. WTMJ Milwaukee 1, Wis. -- --| Jack E. Krueger -- 333 W. State St. 
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AS SIMPLE AS 


aughay 
ee 
Ww. 
v. 
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Vv. : ; “ 
i en varied news? 
Ee — 
Bldg, Lan” A. News rewritten at a distant point to be read 


<i word-for-word and item-for-item over all stations all 





over the country that are fed from the same “can.” 





@. Will “canned” news help my station hold lis- 
teners? 








A. To the contrary, if listeners hear the same news, 
word for word, item for item, over several stations 





available to them, there is NO reason for their pre- 





ferring one of those stations to another. 






@. Then, how can I induce news-hungry listeners 
to keep tuned to my station? 


A. Your newscaster must present programs that are 
DISTINCTIVE — not stereotyped. He must avoid 


offering the same stories in the same words and in 





the same order that they may be heard over other 





Ave. : 
Ave. 

Ave. k 
Ave. 
Ave. 


stations. 







<= 


Like scores of leading newscasters, he should be 
encouraged to select the news which he—better than 
anyone else, certainly better than an editor hundreds 
of miles away—knows will interest listeners in HIS 
OWN area. 











He can do this best by having at his disposal the 
COMPLETE leased wire report of 


Blvd. 











Pay i. 


B INTERNATIONAL NEWS SERVICE | 

















Broadcast Stations Identified With Newspaper Ownershiy 


Revised to January 1, 1945; Copyright 1945 by Broadcasting Publications, Inc. 





ALABAMA 


WHMA, Anniston—Licensed to Harry M. 
Ayers, publisher of Anniston Star. 


WSGN, Birmingham — Licensed to The 
Birmingham News Co.; 95% of stock 
owned by Victor Hanson, publisher of 
The Birmingham News and The Birm- 
ingham Age-Herald, same ownership as 


The Huntaville (Ala.) Times. 
WAGF, Dothan —Licensed to Dothan 
Broadcasting Co.; Horace Hall, partner, 


is publisher of Dothan Eagle. 


WSFA, Montgorery—Licensed to Mont- 
gomery Broadcasting Co. Inc.; one-third’ 
interest owned by R. F. Hudson, pub- 
lisher of Montgomery Advertiser; one- 
third by Howard E. Pill, general man- 
ager; one-third by H. S. Durden. 


ARIZONA 


KTUC, Tucson—Licensed to Tucson Broad- 
casting Co.; 138 out of 300 shares of 
stock owned by Burridge D. Butler, pub- 
lisher of The Prairie Farmer, Chicago, 
and owner of WLS, Chicago, and KOY, 
Phoenix; 69 shares each owned by 
Glenn Snyder and George Cook, WLS. 


KCRJ, Jerome—Licensed to Central Ari- 
zona Broadcasting Co.; 59% of stock 
owned by Mrs. W. P. Stuart, wife of 
publisher of the Prescott (Ariz.) Cour- 
ter. 


KOY, Phoenix — Licensed to Salt River 
Valley Broadcasting Co., 74% owned 
by Burridge D. Butler, publisher of The 
Prairie Farmer, Chicago, and Arizona 
Farmer, Phoenix: also owner of WLS, 
Chicago and KTUC Tucson. 


ARKANSAS 


KELD, El Dorado—Licensed to Radio En- 
terprises Inc.; majority stock owned by 
T. H. Barton, chief owner of Arkansas 
Farmer, Little Rock. 


KTHS, Hot Springs—Licensed to Radio 
Broadcasting Inc., chief owners identi- 
fied with Times Publishing Co. Inc., 
publishers of Shreveport (La.) Times; 
same ownership as Monroe (La.) World 
and News-Star. 


KLRA, Little Rock—Licensed to Arkansas 
Broadcasting Co., 90% of stock owned by 
Gazette Publishing Co., publishers of 
Arkansas Gazette. 


KCMC, Texarkana — Licensed to KCMC 
Inc.; 90% owned by Texarkana News- 
papers Inc., publisher of Texarkana Ga- 
sette and Texarkana News and 10% 
owned equally by board of five directors. 


CALIFORNIA 


KERN, Bakersfield—Licensed to McClatchy 
Broadcasting Co.; same ownership as 
Sacramento Bee, Fresno Bee, Modesto 
Bee (McClatchy Newspapers). 


KIEM, Eureka — Licensed to Redwood 
Broadcasting Co. Inc., 20.8% of stock 
owned by Standard Printing Co., pub- 
lisher of Humboldt Standard; 20% by 
Times Publishing Co., publisher of Hum- 
boldt Times; 50.3%, William B. Smullin. 


KMJ, Fresno — Licensed to McClatchy 
Broadcasting Co.; same ownership as 
Fresno Bee, Sacramento Bee, Modesto 
Bee (McClatchy Newspapers). 


KDON, Monterey—Licensed to Monterey 
Peninsula Broadcasting Co.; 5044% of 
stock owned by Allen Griffen, publisher 


of Monterey Peninsula Herald; 4912% 
by Salinas Newspapers, Inc, publishers 
of Salinas Californian. (Speidel News- 


papers); see also WGNY, Newburgh, N. 
Y., and KFBC, Cheyenne, Wyo.) 


KLX, Oakland—Licensed to Tribune Build- 
ing Co.; interlocking ownership with 
Oakland Tribune. 


KFBK, Sacramento — Licensed 
Clatchy Broadcasting Co.; 
ship as Sacramento Bee, Fresno Bee, 
Modesto Bee (McClatchy Newspapers). 


KROW, San Francisco—Licensed to KROW 
ne., owned 65% by Sheldon F. Sackett, 
chief owner of KVAN, Vancouver, Wash., 
owner of KOOS, Marshfield, Ore., and 
publisher of the Marshfield (Ore.) Coos 
Bay Times; 35% by Philip G. Lasky. 


KTMS, Santa Barbara—Licensed to News 
Press Publishing Co., publisher of Santa 
Barbara News and Press (T. M. Storke, 
publisher, owns 100% of common stock). 
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The following tabulation, showing newspaper ownership or affiliation 


of standard broadcast stations in the United States, 


Hawaii and 


Alaska, is based on information procured from the operating companies 
or from official sources. Minority interests are indicated where the infor- 
mation was available. In many instances stations and newspapers are 
owned by the same interests but operations are entirely separated. 





KSRO, Santa Rosa—Ownership affiliated 
with Santa Rosa Republican and Santa 
Rosa Press Democrat. 


KWG, Stockton—Licensed to McClatchy 
Broadcasting Co.; same ownership as 
Sacramento Bee, Modesto Bee, Fresno 
Bee (McClatchy Newspapers). 


KTKC, Visalia—Licensed to Tulare-Kings 
Counties Radio Associates; owners in- 
elude Morley M. Maddox, publisher, and 
Charles A. Whitemore, president-editor 
of Visalia Times-Delta; Homer W. Wood, 
publisher of Porterville Recorder; Percy 
M. Whiteside, publisher of Tulare Ad- 
vance, Register and Times. 


KHUB, Watsonville—Licensed to Luther E. 
Gitson, editor and publisher of Vallejo 
Chronicle-News and Times-Herald. 


COLORADO 


KVOR, Colorado Springs—Licensed to Out 
West Broadcasting Co.; 33% stockholders 
each are E. K. Gaylord and Edgar T. 
Bell, officers and directors, and 33% by 
the Oklahoma Publishing Co., publisher 
of Oklahoma City Daily Oklahoman, Ok- 
lahoma City Times and The Farmer 


Stockman. 

KLZ, Denver—Licensed to KLZ Broad- 
casting Co.; E K. Gaylord, president; 
Herbert M. Peck, secretary; Edgar T. 


Bell, treasurer; directors or stockholders 
in The Oklahoma Publishing Co, pub- 
lishers of The Daily Oklahoman, Okla- 
homa City Times and Farmer-Stockman. 


KFKA, Greeley—Licensed to Midwestern 
Radio Corp.; same ownership (H. E 
Green) as The Record Stockman, 
ver, weekly. 


CONNECTICUT 


WTHT, Hartford—Licensed to the Hart- 
ford Times Inc., publisher of Hartford 
Timea: 72.58% of stock owned bv the 
Gannett Newspapers; see WENY, Elmira, 


WBRY, Waterbury—Licensed to the Amer- 
ican-Republican Inc., publisher of Wa- 
terbury Republican and Waterbury 
American. 


Den- 


DELAWARE 


WDEL, Wilmington (Mason Dixon Radio 
Group)—Licensed to WDEL Inc. Oper- 
ated independently. J. Hale Steinman 
and John F. Steinman, owners of Mason 
Dixon stations, also own Lancaster ( Pa.) 
Newspapers Inc. 


WILM, Wilmington—Licensed to WILM 
Inc. Owned 66 2/3% by Alfred G. Hill, 
editor, publisher and lessor of Chester 
(Pa.) Times; remaining 33 1/3% by J. 
Hale and John F. Steinman, owners of 
Lancaster Newspapers Inc. and Mason 
Dixon Radio Group. 


DISTRICT OF COLUMBIA 


WMAL, Washington — Licensed to The 
Evening Star Broadcasting Co., sub- 
sidiary of the Washington Star. 


WINX, Washington—Licensed to Eugene 


Meyer & Co., publisher of Washington 
Post. 
WOL, Washington—Licensed to Cowles 


Broadcasting Co. Gardner Cowles Jr., 
president, also publisher of Look maga- 
zine, president of Register & Tribune 
Co., publishers of Des Moines Register 
and Tribune; John A. Cowles, vice-presi- 
dent of Regis ster & Tribune Co., also 
president of Minneapolis Star Journal, 
Tridune and Times, 


FLORIDA 


WJHP, Jacksonville— Licensed to The 
Metropolis Co.; same ownership as Jack- 
sonville Journal. (See WCOA, Pensa- 


cola. 


WIOD, Miami—Licensed to Isle of Dreams 
Broadcasting Corp., stock owned 90.5% 
by Evening News Publishing Co., Day- 
ton; .84% by James M. Cox; 8.66% by 
Springfield (O.) Newspapers Inc., pub- 
lishers of James M. Cox newspapers. 


WTMC, Ocala—Licensed to Ocala Broad- 
casting Co. Inc.; (see WCOA). 


WDLP, Panama City—Licensed to Pana- 
ma Betsg. Co. and owned by publishers 
of Panama City News-Herald. (See 
WCOA). 


WCOA, Pensacola—Licensed to Pensacola 
Broadcasting Co.; John H. Perry, 79% 
stockholder, is publisher of Pensacola 
Journal, Pensacola News, Jacksonville 
Journal, Panama City (Fla.) News-Her- 
ald. Mr. Perry is also president of West- 
ern Newspaper Union, a newspaper 
syndicate. 

WTSP, St Petersburg—Licensed to Pinel- 
las Broadcasting Co., 53% of stock 
owned by Nelson Poynter, publisher of 
St. Petersburg Timea, 


WFLA, Tampa—Licensed to Tampa Tri- 
bune Co. J. S. Mims, publisher of Tampa 
Tribune. 


WDAE, Tampa—Licensed to Tampa Times 
Co., publisher of Tampa Times. 


GEORGIA 


WALB, Albany—Licensed to Herald Pub- 
lishing Co., publisher of Albany Herald. 


WGAU, Athens — Affiliated with the 
Athens Banner-Herald. 


WSB, Atlanta—Licensed to Atlanta Jour- 
nal Co., publisher of Atlanta Journal 
(James M. Cox; see also WIOD, Miami, 
and WHIO, Dayton, O.). 


WMJM, Cordele—Licensed to Cordele Dis- 
patch Publishing Co., publisher of Cordele 
Dispatch; John W. Greer, president. 


WGGA, Gainesville— Licensed to Blue 
Ridge Broadcasting Co., 31.57% of stock 
owned by A. F. Dean, owner and editor 
of Gainesville Eagle, weekly. 


WLAG, La Grange—Licensed to La 
Grange Broadcasting Co.; 33 1/3% of 
stock owned by Roy C. Swank, pub- 
lisher of La Grange News. 


WAYX, Waycross—Licensed to Jack Wil- 
liams, publisher of Waycross Journal- 
Herald 


ILLINOIS 


WDWS, Champaign—Licensed to Cham- 
paign News-Gazette, Inc., publisher of 
Champaign News-Gazette. 


WAAF, Chicago — Licensed to Drovers 
Journal Publishing Co. Inc. 


WGN, Chicago—Licensed to WGN Inc., 
100% subsidiary of The Tribune Co., 
publisher of Chicago Tribune. 


WJJD, Chicago—Licensed to Field Enter- 
prises Inc., controlled by Marshall Field, 
proprietor of Chicago Sun and PM. 


WLS, Chicago—Licensed to Agricultural 
Broadcasting Co.; 100% of stock owned 
by Prairie Farmer Publishing Co., pub- 
lisher of The Prairie Farmer, bi-weekly. 


WDAN, Danville—Licensed to Northwest- 
ern Publishing Co., publisher of Danville 
Commercial-News (Gannett Newspaper) ; 
see WENY, Elmira, N. Y. 


WSOY, Decatur—Licensed to Commodore 
Broadcasting, Inc., 99.6% of stock owned 
by Decatur Newspapers, Inc., publisher 
of Decatur Herald and Review; same 
ownership as Champaign-Urbana (lIIl.) 
Evening Courier. 


WGIL, Galesburg—Licensed to Galesburg 
Broadcasting Co.; 60 out of 100 shares 
of stock owned by executives of Gales- 
burg Register-Mail. 


WTAD, Quiney—-Licensed to Lee Broad- 
casting Inc., affiliated with ownership of 
KGLO, Mason City, Ia., and KHMO 
Hannibal, Mo., and Lee Newspaper 
Syndicate. 

WROK, Rockford—Licensed to Rockford 
Broadcasters, Inc. 100% of stock owned 
by Rockford Consolidated Newspapers 
Inc., publishers of Rockford Morning 


Star and Rockford Register Republic. 
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WHBF, Rock Island—Licensed tg 
Island Broadcasting Co.; co 
stockholders, officers and directg 
all stock of J. W. Potter Publis 
publisher of Rock Island Argus, 


WCBS, Springfield—Licensed to 
Inc., 49% of stock owned by Ira 
ley, publisher of the Springfield 
State Journal, 1% by A. 
ae manager of Illinois State 


INDIANA 


WTRC, Elkhart—Licensed to the } 
Publishing Co. Inc., publisher of § 
Daily Truth, 


WFBM, Indianapolis—Licensed to 
Inc.; chief owners are Harry M., 
and family; Mr. Bitner is publi 
Pittsburgh Sun-Telegraph, Hearst 


paper, but station is personal j 
ment. 
WIBC, Indianapolis—Licensed to 


Broadcasting Corp., C. Walter Me 
president, also publisher of India 
News. 

WIRE. Indianapolis — Licensed t 
dianapolis Broadcasting Inc. 10 
stock owned by Central Newspape 
E. C. Pulliam, President. 


WSBT, South Bend—Licensed to 
Bend Tribune. 


WAOV, Vincennes—Licensed to V 
Newspapers Inc., publisher of Vi 





Sun-Commerci (same own 
WIRE, Indianapolis). 
IOWA 


KBUR, Burlington—Licensed to Bu 
Broadcasting Co.; 25% of stock o 
controlling interests in the B 
Hawk-Eye Gazette. 


KRNT, Des Moines—Licensed to 
Broadcasting Co., subsidiary of 
ister & Tribune Co., publisher 
Moines Register and Des Moines 
une; also publishers of Minneapol 
Journal and Look Magazine. 


KSO, Des Moines—Licensed to Kings 
Murphy, newspaper executive. 


KDTH, Dubuque—Licensed to D 
Telegraph-Herald. 


KGLO, Mason City—Licensed to 
dio Inc., affiliated with owne! 
WTAD, Quincy, Ill; KHMO, HE 
Mo., and Lee Newspaper Syndicai 


KFNF, Shenandoah—Licensed to 
Inc.; 48.75% of stock owned 
Moines Register & Tribune in 


KSCJ, Sioux City—Licensed to the 
kins Brothers Co. Affiliated with 
nal-Tribune Publishing Co. 


KTRI, Sioux City-—-Licensed to Sioux 
Broadcasting Co.; 50% owned by 
rich Dirks; 25.2% by Eugene H. 
12.4% each by John C. Kelly ané 
gene F. Kelly, latter three identified 
ownership of Sioux City Tribune. 


KANSAS 


KGGF, Coffeyville—Licensed to = 
Powell, senior partner in firm 
J. Powell & Co., publisher of Col 
Daily Journal. 

KGNO, Dodge City—Licensed to ) 
City Broadcasting Co. Inc.; 9% 
stock owned by J. C. Denious, pul 
of the Dodge City Daily Globe 
ton (Kan.) Telegram. 

KCKN, Kansas City—Licensed to 
KCKN Broadcasting Co., controll 
Capper Publications Inc., publish 
Kansas City Kansan and Topeka 
Capital. 

KSAL, Salina—Licensed to KSAL 
controlied by R. J. Laubengayer,! 
lisher of Salina Journal, who also 
interests in the Hays Daily News. 4 
land Daily News and Hill City 
(weekly), all in Kansas. 

WIBW, Topeka — Licensed 
Broadcasting Assn. Inc., control 
Capper Publications, Inc., publish¢ 
Topeka Daily Capital (see KCKN, 
sas City). 

KFH, Wichita—Licensed to Radio % 
KFH Co.; 51% of stock owned by 
toria Murdock Estate, publisher 
Wichita Eagle; 25% of stock own 
Mr. & Mrs. John Rigby, Beverly 
Cal.; 24% by Mrs. Anna Scott § 
Piedmont, Cal. 


(Continued on page 64) 
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THE NEW G-E LIGHTHOUSE TUBES 


HE new G-E lighthouse tube is one 
of the major developments in elec- 
tronic tube history. It is the key to the 
expanding fields of FM broadcasting, 
television, two-way radio communica- 
tion, marine and aviation radio com- 
munication, and new industrial appli- 
cations. Outstanding performance of 
these tubes is made possible by its 
disk-seal and parallel plane electrode 
design. which shortens internal lead 
length and lowers lead inductance. 
G.E. has available a complete line of 
electronic tubes for every application. 
For transmitting service they include a 
wide choice— from small air-cooled 
glass types to the air-radiator and giant 
water-cooled types. 


Designed for use in the 


we! 


For receiving applications they include 
acomplete line of metal and glass types. 

For full information on receiving 
tubes, transmitting tubes, or industrial 
tubes, write to Electronics Department, 
General Electric, Schenectady 5, N. Y. 


ultra-high-frequency spectrum 


Tune in General Electric's ‘“The World 
Today” and hear the news from the men 
who see it happen, every evening except 
Sunday at 6:45 E.W.T. over CBS. On 
Sunday evening listen to the G-E ‘‘All Girl 
Orchestra’ at 10 E.W.T. over NBC. 


OTHER ELECTRONIC-TUBE ‘’FIRSTS’’ CONTRIBUTED BY GENERAL ELECTRIC 


Steel-clad ignitrons 
Thyratrons 

Metal receiving tubes 
Phototubes 


Tete (54 


GENERAL 


e Thoriated-tungsten filaments 

e High-power, water-cooled transmitting 
tubes 

e Hot-cathode, mercury-vapor rectifiers 

e Screen-grid tubes 


/ 
GL electronic tube for every purpose. 


ELECTRIC 


161-D1 








Come to the world’s | 
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The various G-E studios, stations, equipment and regularly scheduled broadcasts represent tori 
the greatest concentration of proving-ground activities in the world for the development to ¢ 
and demonstration of FM, television, and standard and shortwave AM. All are located in met 
the Schenectady area—and virtually next door to the engineering laboratories and fac- thre 
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and hear the news from the men who see it happen, 
every evening except Sunday at 6:45 E.W.T. over TRANSMITTERS * ANTENNAS 
CBS network. On Sunday evening listen to the G-E G 
“All Girl Orchestra” at 10 E.W.T. over N.B.C. ELECTRONIC TUBES -« RECEIVERS 
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tories in which most of the equipment has been designed and built. So, make it a point 
to come to General Electric at Schenectady. ... Here is the place to study the newest 
methods and equipment; to get a picture of the future of commercial broadcasting—in all 
three fields; and to plan soundly for post-war station operation.* 
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The first FM station licensed! (1) The ultra-modern WGY studio, in Schenectady, where WGFM also is located and from 
which programs are relayed—without wires—to the FM transmitter atop the Helderberg Mountains 12 miles away. (2) G-E 
S-T transmitter. (3) G-E high-gain S-T relay antenna. (4) FM broadcast transmitter at right, and 50-kw experimental transmitter. 
(5) G-E FM circular broadcast antenna. 
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55 ne en eee . 
Most powerful and best equipped television station in the world! (1) G-E workshop television studio in Schenectady. 
From here, through G-E television relay equipment, programs are beamed to the giant transmitter on a mountain-top 12 miles 
away. (2) A studio interior view. (3) G.E.’s pioneer television relay station which picks up programs from New York City and 
relays them to the main transmitter. (4) G-E directional relay antenna, (5) The G-E 40-kw television transmitter. 
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Two of the most powerful international shortwave broadcast sta- 


tions! (1) Aerial view of transmitter station, and partial view of antenna * — ae Fe = eee ged ge 
arrays. (2) G-E high-powered AM transmitter and control console. (3) echt ccc Nair ow agg stig 

‘ vision Broadcasting Post-war’; pamphlets on FM 
G-E shortwave broadcast panel antenna. (4) G-E antenna switchyard for systems and equipment... as well as the “G-E 
the selection of beam antennas for broadcasts to different parts of the world. Equipment Reservation Plan” which will enable you 


to obtain quick post-war delivery on equipment you 
need. Write also for any special information desired; 
or to make a date to come to Schenectady for a tour 


of inspection and study of G-E facilities. Address 
GENERA E TRI Electronics Department, General Electric, Schenec- 
L tady, New York. 


160-C10-6912-6914 








(Continued from page 60) 
KENTUCKY 


WHAS, Louisville—Licensed to Courier- 
Journal & Louisville Times Co. 


WOMI, Owensboro — Licensed to Owens- 
boro Broadcasting Co., stock owned by 
three stockholders of Owensboro Pub- 
lishing Co., publisher of Owensboro Mes- 
senger and Inquirer. 


LOUISIANA 


WJBO, Baton Rouge—Licensed to Baton 
Rouge Broadcasting Co. Inc; same own- 
ership as Baton Rouge Advocate and 
Baton Rouge State Times; Charles P. 
Manship, president. 


KVOL, Lafayette—Licensed to Evangeline 
Broadcasting Co. Inc.; 25% of stock 
owned by G. H. Thomas, Lafayette; 50% 
of stock owned by Lafayette Advertiser- 
Gazette Inc., publisher of the Lafayette 
Daily Advertiser. Morgan Murphy, presi- 
dent of newspaper corporation, also 
owns controlling interest in Superior- 
Telegram, Chippewa Falls Herald, Mani- 
towac Times and Two Rivers Reporter, 
all in Wisconsin. Remaining 25% owned 
by Louis M. Sepaugh, who has interest 
in KPLC, Lake Charles, La. and KRRV, 
Sherman, Tex. 


KWKH, Shreveport—Licensed to Interna- 
tional Broadcasting Corp. ; 100% of stock 
owned by Times Publishing Co. Ltd., 
publisher of Shreveport Times; same own- 
ership as Monroe (La.) World and News- 
Star. 


MAINE 


WCOU, Lewiston—Licensed to Twin City 
Broadcasting Co., Inc. Stockholders are: 
Faust Couture, pres. & treas.; Valdor 
Couture, sec. Ownership identified with 
Le Messenger, French language daily. 


WGAN, Portland—Licensed to Portland 
Broadcasting System Inc. ; 495 out of 500 
shares owned by Gannett Publishing Co. 
Inc. (Guy P. Gannett), publisher of 
Portland Press Herald and Portland Ez- 
press; Augusta Kennebec Journal and 
Waterville Sentinel. 


MARYLAND 


WBAL, Baltimore—Licensed to Hearst Ra- 
dio Inc.; affiliated with Baltimore News- 
Post and American (see WINS New 
York). 


MASSACHUSETTS 


WCOP, Boston—Licensed to Cowles Broad- 
easting Co., subsidiary of Des Moines 
Register-Tribune Syndicate (see KRNT, 
Des Moines). 


WSAR, Fall River—Licensed to Fall River 
Broadcasting Co., affiliated with Fall 
River Herald News Publishing Co. 


WHYN, Holyoke— All stock of station 
owned by owners of Holyoke Tranacript- 
Telegram and Daily Hampshire Gazette, 
Northampton (Mass.). 


WNBH, New Bedford—Licensed to E. An- 
thony & Sons Inc., publisher of New 
Bedford Standard-Times and Hyannis 
(Mass.) Cape Cod Standard-Times. 


WOCB, West Yarmouth—Licensed to E. 
Anthony & Sons Inc., publisher of New 
Bedford Standard-Times and Hyannis 
(Mass.) Cape Cod Standard-Times. 


WTAG, Worcester—Licensed to Worcester 
Telegram Publishing Co. Inc., publisher 
of Worcester Telegram & The Evening 
Gazette. 


MICHIGAN 


WELL, Battle Creek—-Licensed to Feder- 
ated Publications Inc., publishers of 
Battle Creek Enquirer & News, Grand 
Rapids Herald and Lansing State Jour- 
nal. 


WHDF, Calumet—Licensed to Upper Mich- 
igan Broadcasting Co.; 40% of stock 
owned by John W. Rice, publisher 
of Houghton Daily Mining Gazette. 


WJILB, Detroit—Licensed to John Lord 
Booth Broadcasting Inc., stockholder in 
Booth Newspapers Inc., of Michigan. 
(Grand Rapids Press, Flint Journal, 
Muskegon Chronicle, Kalamazoo Gazette, 


Saginaw News, Bay City Times, Jack- 
son Citizen-Patriot, Ann Arbor News.) 
Mr. Booth is not active in operation of 


the newspapers. 


WWJ, Detroit—Licensed to Evening News 
Association, publisher of Detroit News. 


WDBC, Escanaba — Licensed to Delta 
Broadcasting Co.; Ownership affiliated 
with Marquette Mining Journal, also 


owner of WDMJ 
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WDMJ, Marquette—Licensed to Lake Su- 
perior Broadcasting Co; majority owned 
by Daily Mining Journal Co. Ltd., pub- 
lisher of Marquette Mining Journal 


WSOO, Sault Ste. Marie— Licensed to 
Hiawathaland Broadcasting Co.; 33% of 
stock owned by George A. Osborn, pub- 
lisher of Sault Ste. Marie News. 


MINNESOTA 


KATE, Albert Lea—Licensed to Albert 
Lea-Austin Broadcasting Corp; 49% 
owned by E. L. Hayek, president of 
Trades Publishing Co., Albert Lea, pub- 
lisher of Northwestern Jeweler. 


WEBC, Duluth—Licensed to Head of the 
Lakes Broadcasting Co.; 32% of stock 


owned by Evening Telegram Co., Su- 
perior, Wis., publisher of Sunerior Tele- 
gram; 32% by Northwest Paper Co., 
20% by Morgan Murphy, president ¢ 


Morning Telegram Co.; 10% ty W. 
Bridges, manager of WEBC. "ten Morphy 


is also interested in the Manitowoc 
(Wis.) Herald-Times, Chippewa Falls 
(Wis.) Herald-Telegram, Two Rivers 


(Wis.) Reporter, Lafayette (La.) Ad- 
vertiser. 


WMFG, Hibbing—Licensed to Head of the 
Lakes Bestg. Co.; see WEBC, Duluth. 


WTCN, Minneapolis—Licensed to Minne- 
sota Broadcasting Corp.; 50% of stock 
owned by Dispatch-Pioneer Press Co., 
publisher of the St. Paul Dispatch and 
St. Paul Pioneer Press; 59% of stock 
owned by Minnesota Tribune Co. 
The St. Paul newspapers are published 
by the Ridder Brothers, also publish- 
ers of the New York Herald & Staas- 
Zeitung (German). Duluth Herald and 
News-Tribune, Aberdeen (S. D.) Ameri- 
can and News and Grand Forks (N. D.) 
Herald, who also have minority interest 
in the Seattle Times. 


KFAM, St. Cloud—Licensed to Times Pub- 
— Co., publisher of St. Cloud Daily 
imes. 


WHLB, Virginia—Licensed to Head of the 
Lakes Broadcasting Co.; see WEBC, 
Duluth. 

KWNO. Winona—Licensed to Winona Ra- 
dio Service: a partnership comprising 
H. R. Weicking. editor. and M. H. White, 
business manager of Winona Republican- 
Herald. 


MISSISSIPPI 


WCOC, Meridian—Licensed to Mississippi 
Broadcasting Co. Inc.; 100% of stock 
owned by R. S. Gavin and D. W. Gavin, 
owners of Clark County Tribune, Quit- 
man, Miss. (weekly). 


WQBC, Vicksburg—Licensed to Delta 
Broadcasting Co. Inc Affiliated with 
Vicksburg Morning Herald and Vicks- 
burg Evening Post. 


MISSOURI 


KFRU. Columbia—Licensed to KFRU Inc. : 
controlling stock owned by St. Louis 
Star-Times Publishing Co., publisher of 
St. Louis Star-Timez (see also KXOK, 
St. Louis). 


KHMO. Hannibal—Licensed to Courier- 
Post Publishing Co., publisher of Hanni- 
bal Courier-Post; same ownership as 
sowenes (Il.) Star-Courier (Lee Syn- 
icate). 


KWOS, Jefferson City—Licensed to Trib- 
une Printing Co., publisher of Jefferson 
City Capital-News and Jefferson City 
Post-Tribune. 


WMRBA., Joplin—Licensed to Jonlin Broad- 
easting Co. Joplin Globe Publishing Co., 
publisher of Joplin Globe and Joplin 
News-Herald owns 5/7 of stock; 2/7 of 
stock owned by D. J. Poyner, manager 
of WMBH and president of the corpora- 
tion. 


WDAF, Kansas City—Licensed to The Kan- 
sas City Star Co., publisher of The 
Kansas City Star. 


KWOC, Poplar Bluff, Mo.—Licensed to 
Radio Station KWOC; ownership affiliated 
with Poplar Bluff American Republic. 


KGBX, Springfield—Licensed to Springfield 
Broadcasting Co.; Ownership identified 
with Springfield Newspapers Inc. 


KFEQ, St. Joseph—Licensed to KFEQ 
Inc. 42.8% of stock owned by the News 
Corp., publisher of the St. Joseph News- 
Press and St. Joseph Gazette. 

KSD, St. Louis—Licensed to Pulitzer Pub- 
lishing Co., publisher of St. Louis Post- 
Dispatch, 

KXOK, St. Louis—Licensed to Star-Times 
Publishing Co., publisher of St. Louis 
penance (see also KFRU, Columbia, 

0.). 


MONTANA 


KRJF, Miles City—Licensed to Star Print- 
ing Co., publishers of the Miles City 
Star. 


NEBRASKA 


KHAS, Hastings—Licensed to Nebraska 
Broadcasting Co.; majority owned by 
Hastings Daily Tribune. 


KFAB. Lincoln—Licensed to KFAB Broad- 
casting Co.; 51% of stock owned by 
Sidles Co., Lincoln; 25% of stock owned 
by Lincoln Nebraska State Journal; 
24% of stock owned by Lincoln Star. 


WJAG, Norfolk—Licensed to the Norfolk 
Daily News. 

KOWH, Omaha—Licensed to World Pub- 
lishing Co., publisher of Omaha World- 
Herald. 


NEVADA 


KOH, Reno—Licensed to McClatchy Broad- 
casting Co. of Nevada. Same ownership 
as Sacramento Bee, Fresno Bee, Modesto 
Bee, all in California (McClatchy News- 
papers). 


NEW HAMPSHIRE 


WFEA, Manchester—Licensed to New 
Hampshire Broadcasting Co.; Harry M. 
Bitner, publisher of Pittsburgh Sun-Tele- 
graph, chief dwner. 


WMUR, Manchester—Licensed to The Ra- 
dio Voice of New Hampshire Inc., 5% 
of stock owned by Edward J. Gallagher 
who is 50% owner of common stock and 
managing editor of Citizen Publishing 
Co. which publishes the Citizen. 


NEW JERSEY 


WBAB, Atlantic City—Licensed to Press 
Union Publishing Co., publisher of At- 
lantic City Press and Union. 


WHOM, Jersey City—Licensed to Cowles 
Broadcasting Co., subsidiary of Des 
Moines Register-Tribune Co. (see KRNT, 
Des Moines). 


NEW MEXICO 


KOB, Albuquerque— Licensed to Albu- 
querque Broadcasting Co.; 100% of stock 
owned by T. M. Pepperday, president, 
Albuquerque Publishing Co., publisher 
of Albuquerque Journal; Mr. Pepperday 
is also business manager of the Rocky 
Mountain Division, Scripps- Howard 
Newspapers. 


KAVE, Carlsbad — Licensed to Carlsbad 
Broadcasting Corp., Val Lawrence, pres- 
ident, owns 52.6% of common stock and 





is vice-president of El Paso (Tex.) 
Times. 
NEW YORK 
WABY, Albany—Li d to Adirondack 
Broadcasting Co. Inc.; 20% of stock 


owned by the Press Co. Inc., publisher of 
the Knickerbocker News (Gannett News- 
paper; see WENY, Elmira, N. Y.). 


WOKO, Albany—Licensed to WOKO Inc.; 
25% of stock owned by the Press Co. 
Inc., publisher of Alhany Knickerbocker 
News (Gannett Newspaper; see WENY 
Elmira, N. Y.). 


WMBO, Auburn—Licensed to WMBO Inc. 
100% of stock owned by Auburn Pub- 
lishing Co., publisher of Auburn Citizen- 
Advertiser. 


WLIB, Brooklyn—Licensed to WLIB Inc. 
Owned by Dorothy S. Thackery, pub- 
lisher of the New York Post. 


WBEN, Buffalo—-Licensed to WBEN Inc.; 
stock owned by same ownership as Buf- 
falo Evening News. 


WEBR, Buffalo—Licensed to WEBR Inc. 
75% of stock owned by Buffalo Courier- 
Express. 


WENY, Elmira—Licensed to Elmira Star- 
Gazette Inc., publisher of Flmira Star- 
Gazette, Elmira Advertiser and The Sun- 
day Telegram, affiliated with Frank E. 
Gannett Newspapers: Rochester Times- 
Union and Democrat & Chronicle, Albany 
Knickerbocker News, Utica Observer- 
Dispatch and Press, Newburgh News, 
Beacon News, Ithaca Journal, Olean 
Times-Herald (minority), Ogdensburg 
Journal, Malone Telegram, Saratoga 
Springs Saratogian, Massena Observer 
and Binghamton Press all in New York 
State; Hartford (Conn.) Times, Plain- 
field (N. J.) Courier-News, Danville 
(Ill.) Commercial-News. 


WGNY. Newburgh—Licensed to WGNY 
Broadcasting Co. Inc. Stockholders are 
publishers of Poughkeepsie (N. Y.) New 


Yorker; Iowa City (la.) Press-Citizen; 
Chillicothe (O.) Ohioan; Fort Collins 
(Colo.) Express-Courier; Cheyenne Wy- 


oming State Tribune and Wyoming Ea- 
gle; Salinas (Cal.) Californian; Reno Ga- 
zette; Nevada State Journal and Wyom- 
ing Stockman-Farmer. (See also KDON 


Monterey, Cal. and KFBC Cheyenne, 
Wyo.) 
WEVD, New York City—Licensed to Debs 


Memorial Radio Fund Inc.; among co- 
operative backers are directors of the 
Jewish Daily Forward; the newspaper 
company itself has no interest or control. 
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WINS, New York City—Licensed to Hears, 
Radio Inc.; interlocking ownership with 
New York Journal-American, New York 
Mirror, Albany Times-Union, Bo 
Record and American and Sunday Adver. 
tiser, Baltimore News-Post and Sunday 
American, Pittsburgh niga tote 
Chicago Her American, Milwa 
News-Sentinel, Detroit Times, San Fmd 
cisco Exammer and Call-Bulletin, o- 
land Post-Enquirer, Los Angeles 
aminer and Herald-Express, San a 
tonio Light, Seattle Post-Intelligencer, 


WOV, New York City — Licensed ty 
Wodaam Corp., one of stockholder 
(Richard E. O’Dea) is director ang 


stockholder of the Paterson Morning Call, 


WQXR, New York City—Licensed to the 
New York Times Co. 


WHLD, Niagara Falls — Licensed to Ni 
agara Falls Gazette Publishing Co., pub 
lishers of Niagara Falls Gazette. 


WHDL, Olean—Licensed to WHDL Inc, 
100% of stock owned by Olean Times. 
Herald Corp., publisher of Olean Times. 
Herald (newspaper part-owned by Gan 
nett Newspapers). 


WKIP, Poughkeepsie—Licensed to Pough 
keepsie Newspapers Inc. 


WHEC, Rochester — Licensed to WHEC 
Inc. ; 60% of stock owned by the Gannett 
Co. Inc., publisher of Rochester Democrat 
@& Chronicle and Rochester Times-Union, 
(Gannett Newspapers; see WENY, El. 
mira, N. ) 


WWNY, Watertown — Licensed to The 
Brockway Co, owned and operated by 
the Watertown Times. 


WFAS, White Plains—Licensed to West 
chester Broadcasting Corp. ; controlled by 
Valentine E. and J. Noel Macy, pub 
lishers of Yonkers Herald-Statesman, 
Tarrytown News, Port Chester Item, 
Ossining Citizen-Register, Mt. Verne 
Argus, New Rochelle Standard-Star, 
Mamaroneck Times, all in New York. 


NORTH CAROLINA 


WWNC, Asheville—Licensed to Asheville 
Citizen-Times Co., Inc., publisher @ 
Asheville Citizen and Times. 


WDNC, Durham—Licensed to Durham Re 
dio Corp.; 100% owned by Durham He 
ald Co., publisher of Durham Morning 
Herald and Sun. 


WGBR, Goldsboro—30 of 180 shares @ 
stock owned by Talbot Patrick, publishe 
of the Goldsboro News-Argus and diree 
tor of the Concord Tribune. 7 5s) 
owned by P. M. Patrick, secretary 
director of the Goldsboro News-Argua, 


WHKY, Hickory — Licensed to Cata 
Valley Bestg. Co.; 16.8% of stock o 
by Lester C. Gifford, publisher of Hick 
ory Daily ph 


WSTP, Salisbury—Licensed to Pied 
Broadcasting Co.; Ownership a 
with Salisbury Post. 

WSJS, Winston-Salem—Licensed to Pieé 
mont Publishing Co., publisher of Wit 
ston-Salem Journal and Twin City Sew 


tinel. 
NORTH DAKOTA 


WDAY, Fargo—Licensed to WDAY Inc.; 
44.44% of stock owned by stockholder 
of Forum Publishing Co., publisher of 
Fargo Forum; 33.34% of stock owned by 
E. C. Reineke; 22.22% of stock owned 
by C. H. Reineke. 


OHIO 


WHKK, Akron—Licensed to United Broad 
casting Co.; controlling interest owned by 
Forest City Publishing Co., publisher @ 
Cleveland Plain Dealer and chief owne 
of Cleveland News. 

WICA, Ashtabula — Licensed to ie 
Inc.; 94% of stock owned by C. 
Rowley, publisher of the Ashtabula S 
Beacon, Geneva Free Press, Pai 
Telegraph, Conneaut News-Herald. 
Ohio driiian 

WHBC, Canton—Licensed to Unio 
casting Co., subsidiary be Brush-! 
Newspapers Inc., publisher of Can 
Repository, Steubenville H 
Marion Star, East Liverpool 'R 

Portsmouth Times and Salem News, 

in Ohio; Salisbury (Md.) Times. ; 

WCPO, Cincinnati—Licensed to Scripp 

Howard Radio Inc.; 100% owned by B 

W. Scripps Co., chief stockholders # 

Scripps-Howard "Newspapers, publishen 

of Cincinnati Post, New York W 

Telegram, Cleveland Press, Pittsburgh 

Press, Columbus Citizen, San Francise) 

News, Washington News, Indiana: 

Times, Knoxville News-Sentinel, Memphis 

Press-Scimitar, Memphis Commercial At 

peal, Birmingham Post, Houston Pret 

Fort Worth Press, El Paso Herald-Pot, 

Albuquerque Tribune, Covington (Ky.) 

Post, Denver Rocky Mountain News 

Evansville (Ind.) Press. 

WKRC, Cincinnati—Licensed to Cincit 
nati Times-Star Co. 


(Continued on page 66) 
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"FM Telewcocon 
/AND FACSIMILE 


will grow to GIANTS after the War' 


-oeJAMES LAWRENCE FLY 


Facsimile broadcasting delivers to homes a 
printed and illustrated program which may 
be read instantly and kept for permanent en- 
joyment and lasting benefit. With FM and 
Facsimile, broadcasters can—by “multiplex- 
ing’—transmit printed-and-illustrated radio 
programs simultaneously with audio, over 


their FM channel. 


The commercial possibilities of Facsimile are 
virtually untapped and the pioneering work 
of Finch in Facsimile broadcasting, which has 
resulted in over 80 issued U. S. Patents, is 
available to those who at this time may be 
planning combined FM, Television and 


Facsimile operations. 


Finch Telecommunications, Inc. 


Passaic, N. J. 
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WSAI, Cincinnati—Licensed to Buckeye 
Broadcasting Co., owned by Field Enter- 
prises Inc., which is controlled by 
Marshall Field, proprietor of the Chicago 
Sun and PM. 


WHK, Cleveland — Licensed to United 
Broadcasting Co. (See WHKK, Akron). 
WEBNS, Columb — Li d to WBNS 





Inc. Ownership identified with Ohio State 
Journal, Columbus Dispatch. 

WHKC, Columbus—Licensed to United 
Broadcasting Co. (See WHKK, Akron). 

WHIO, Dayton—Licensed to Miami Valley 
Broadcasting Corp.; same ownership as 
Dayton Daily News, Springfield (0O.) 
News, Springfield (O.) Sun, Miami Daily 
News and Atlanta Journal (James M. 
Cox). 

WING, Dayton—Licensed to Great Trails 
Broadcasting Corp.; controlled by Charles 
Sawyer, Cincinnati attorney, owner of 
Lancaster (O.) Eagle-Gazette (see also 
WIZE, Springfield). 

WPAY, Portsmouth—Licensed to The Sci- 
oto Broadcasting Co.; 100% owned by 
Brush-Moore Newspapers, publishers of 
Portemouth Times. 

WIZE, Springfield—Licensed to Voice of 
Springfield Inc.; controlling stock owned 
by Charies Sawyer, Cincinnati attorney, 
owner of Lancaster (O.) Eagle-Gazette. 

WFMJ, Youngstown—Licensed to WFMJ 
Broadcasting Co., controlled by William 
F. Maag Jr., publisher of Youngstown 
Vinaicator. 

WKBN, Youngstown—Licensed to WKBN 
Broadcasting Corp. W. P. Williamson 
Jr. owns 59.2% of stock; Forest City 
Publishing Co., publisher of Cleveland 
Plain Dealer and chief owner of Cleve- 
land News, owns balance. (See WHKK). 


OKLAHOMA 


EKVSO, Ardmore—Licensed to Ardmoreite 
Publishing Co. Inc., publisher of Ard- 
more Daily Ardmoreite. 

KCRC, Enid—Licensed to Enid Radiophone 
Co.; all stock owned by same interests 


owning Enid Publishing Co., publisher of 


Enid News and Enid Eagle. 

KBIX, Muskogee—Licensed to Oklahoma 
Press Publishing Co., publisher of Musko- 
gee Daily Phoeniz and Muskogee Times- 
Democrat, 


WKY. Oklahoma City—Licensed to WKY 
Radiophone Co.; same stock owners as 
Oklahoma Publishing Co., publisher of 

klahoma City Oklahoman, Oklahoma 
City Times and The Farmer Stockman. 


KGFF, Shawnee — Licensed to KGFF 
Broadcasting Co. Inc. Controlling stock 
interest (94%) owned by Stauffer Pub- 
lications Inc. (Topeka, Kans.) owner 
and publisher of Shawnee (Okla.) News- 
Star; Grand Island (Neb.) Independent; 
Arkanvas City (Kan.) Traveler; Mary- 
vile (Mo.) Forum; Pittaburgh (Kan.) 
Headlight & Sun; Nevada (Mo.) Daily 
Mail; and Topeka (Kan.) State Journal. 

KOME, Tulsa — Licensed to Oil Capital 
Sales Corp. Dexter Moss, president, Dex- 
ter Publishing Co., 20% stockholder. 


OREGON 


KWIL, Albany—Licensed to Central Wil- 
lamette Broadcasting Co. ; all stock owned 
by W. L. Jackson and R. R. Cronise, 
co-publishers of Albany Democrat-Herald. 

KAST, Astoria—Licensed to Astoria Broad- 
easting Co.; Ownership affiliated with 
Astoria Astorian-Budget and P 


WCED, DuBois—Licensed to Tri-County 
Broadcasting Co. ; same ownership as Du- 
Bois Courier-Express. 


WEST, Easton — Licensed to Associated 

Broadcasters Co. (Mason Dixon Group). 
Operated independently. Mason Dixon 
Group owned by J. Hale & John F. Stein- 
ot owners of Lancaster Newspapers 
ne. 


WHP, Harrisburg — Licensed to WHP 
Inc.; 74.6% of stock owned by The Tele- 
graph Press, publisher of Harrisburg 
Telegraph. 


WKBO. Harrisburg—Licensed to Kevstone 
Broadcasting Corp. (Mason Dixon Group. 
See WEST Easton). 


WAZL, Hazleton — Licensed to Hazleton 
Broadcasting Service Inc. (Mason Dixon 
Group. See WEST Easton). 


WJAC, Johnstown—Licensed to WJAC 
Inc. ; 100% owned by Johnstown Tribune 
Publishing Co., publisher of Johnstown 
Tribune and Democrat. 





WGAL, L t — Li d to WGAL 
Inc. (Mason Dixon Group. See WEST 
Easton). 


WMRF. Lewistown—Licensed to Lewis- 
town Broadcasting Co. ; 33-1/3% of stock 
owned by the Sentinel Co., publisher of 
Lewistown Sentinel. 


WPEN, Philadelphia~Licensed to the Bul- 
letin Co., publisher of the Philudelphia 
Bulletin. 


WCAE, Pittsburgh—Licensed to WCAE 
Inc. ; same ownershin as Pittahurgh Sun- 
Telegraph. (See WINS, New York). 


WWSwW, Pittsburgh—Licensed to WWSW 
Ine. Controlled by P-G Publishing Co., 
publishers of the Pittsburgh Post- 
Gazette. 


WQAN, Scranton—Licensed to the Scran- 
ton Times. (Operates non-commercially) 


WPIC, Sharon—Licensed to Sharon Her- 
ald Broadcasting Corp. One stockholder 
— stock in Sharon Herald Publishing 

0. 


WKOK, Sunbury — Licensed to Sunbury 
Broadcasting Corp.; Majority ownership 
identified with Sunbury Item. 


WRAK, Williamsport—Licensed to 
Inc.; 66 2/3% of stock owned by Sun 
Gazette Co., publisher of Williamsport 
Gazette & Bulletin and Williamsport 
wel 83 1/3% owned by R. T. Steele 

state. 


WORK, York—tLicensed to York Broad- 
easting Co. (Mason Dixon Group. See 
WEST Easton). 


SOUTH CAROLINA 


WAIM, Anderson—Licensed to Wilton E. 
Hall, publisher of Anderson Independent 
and Anderson Daily Mail. 


WTMA, Charleston—Licensed to Atlantic 
Coast Broadcasting Co.; affiliated with 
Charleston News & Courier and Charles- 
ton Post. 


WFBC, Greenville—Licensed to Greenville 
News-Piedmont Co., publisher of Green- 
ville News and Greenville Piedmont. 


SOUTH DAKOTA 


WNAX. Yankton—Licensed to WNAX 
Broadcasting Co. Identified with Cowles 
— Co. (See KRNT, Des 


WRAK 





East Oregonian. 
KBND, Bend—Licensed to Bend Bulletin. 


KUIN, Grants Pass—Licensed to Southern 
Oregon Bestg. Co.; 50% of stock owned 
by A. E. Voorhies, publisher of Grants 
Pass Courier; 50% by Redwood Bestg. 
Co., operator of KIEM, Eureka, Cal., in 
which Eureka Humboldt Times owns 20% 
of stock, and Eureka Humboldt Standard 
20.8%. 

KOOS, Marshfield — Licensed to KOOS 
Inc., controlled by Sheldon F. Sackett, 
publisher of Cooa Bay Times, Marshfield. 
(See KROW Oakland, Cal.) 

KALE, Portland—Licensed to KALE Inc.; 
stock owned by Portland Oregon Journal 
100%. 

KGW, Portland—Li d to Oregoni 








Publishing Co., publisher of Portland 
egonian. 

KRNR, Roseburg—Li to The News- 

Review Co., a = Roseburg 


News-Review and Klamath Falls (Ore.) 
Herald-News; same interests also own 
20% interest in Medford (Ore.) Mail- 
Tribune. 


PENNSYLVANIA 


WSAN, Allentown—Licensed to Lehigh 
Valley Broadcasting Co.; 65% of stock 
owned by stockholders of Allentown Call 
Publishing Co., publisher of The Morn- 
ing Call and owner of The Evening 
Chronicle. 
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TENNESSEE 


WOPI,. Bristol — Licensed to Radiophone 
Broadcasting Station WOPI Inc.; 60% 
owned by C. J. Harkrader, publisher of 
Bristol Herald-Courier and News Bulle- 
tin, 50% owned by W. A. Wilson. 


WTJS, Jackson—Licensed Di i Publish- 
ing Co. Ine., p Sun. 


WKPT, Kingsport—Licensed to Kingsport 
Broadcasting Co., Inc. C. P. Edwards 
Jr., president of Kingsport Publishing 
Co. owns minority stock in WKPT. 


WNOX, Knoxville—Licensed to Scrippe- 
Howard Radio Inc., subsidiary of E. W. 
Scripps Co., chief stockholder in Scripps- 
Howard Newspapers (Knoaville News- 
Sentinel etc., see WCPO, Cincinnati). 


WMC, Memphis—Licensed to Memphis 
Publishing Co., publisher of Memphis 
Commercial Appeal. a Scripps-Howard 
newspaper. (See WCPO, Cincinnati). 


TEXAS 


KRBC, Abilene — Licensed to Reporter 
Broadcasting Co.; 56% of stock owned 
by M. Bernard Hanks, director and a 
principal stockholder in Abilene Reporter- 





News, Director in Big Spring Herald, 
Paris News, Corpus Christi Caller- 
Times, Denison Herald, all in Texas. 





KGNC, Amarillo — Licensed to Plains 
Broadcasting Co. Howe-Snowden Group. 
80% of stock owned by Globe News 
Publishing Co. Inc., publisher 1 Sy ot 
Globe and News; 18% owned by Globe- 
News employes pool; 1% by Wesley Iz- 

rd; 10% by De Witt ndis. Same in- 
terests also control Lubbock Avalanche, 
— Journal and Atchison (Kan.) 

e. 


KNOW, Austin — Licensed to Frontier 
Broadcasting Co. Inc.; 50% of stock 
owned by E. S. Fentress, half owner of 
Austin American and Statesman, half 
owner and publisher of Waco News- 
Tribune and Times-Herald, one-third 
owner of Wichita Falla Record-News and 
Times, half owner of Texarkana Gazette 
and News. 


KFDM, Beaumont—Licensed to Beaumont 
Broadcasting Corp.; 25% owned by the 
Beaumont Enterprise and Journal. 





KRIC, B t—Li d to KRIC Inc.; 
Owned by Beaumont Enterprise and 
Journal, 


KBST, Big Spring—Licensed to Big Spring 
Herald Broadcasting Co. Identified with 
aes Herald. (See KRBC, Abi- 
ene). 


KBWD, Brownwood—Licensed to Brown 
County Broadcasting Co.; 25% of stock 
owned by C. C. Woodson, owner and 
publisher of the Brownwood Bulletin. 


KRIS, Corpus Christi—Licensed to Gulf 
Coast Broadcasting Co Ownership iden- 
tified with Corpus Christi Caller-Times 
and Tilford Jones, Houston. 


KRLD, Dallas—Licensed to KRLD Radio 
Corp.; subsidiary of Times-Herald Print- 
> | Co., publisher of Dallas Times-Her- 


WFAA, Dallas—Licensed to A. H. Belo 
Corp., publisher of The Dallas Morning 
ews. 


KROD, El Paso—Licensed to D. D. Rod- 
erick, publisher of El Paso Times. 


KGKO, Fort Worth—Licensed to KGKO 
Broadcasting Co.; 50% owned by Amon 
Carter and associates, publisher of Fort 
Worth Star-Telegram, and 50% , a A. 
H. Belo Corp., publisher of Dallas M 
ing News. 


WRAP, Fort Worth—Licensed to 
Publications Inc., publisher 
Worth Star-Telegram. 


KPRC, Houston—Licensed to Houston 
Printing Corp., publisher of Houston 
Post; 97% of stock owned by Houston 
Post Co. 


KTRH, Houston—Licensed to KTRH 
Broadcasting Co., subsidiary of Houston 
Chronicle Publishing Co., publisher of 
Houston Chronicle. 


KFYO. Lubbock—Licensed to Plains Radio 
Broadcasting Co. Howe-Snowden Group. 
(See KGNC, Amarillo). 


KPDN, Pampa—Licensed to C. Hoiles, 
publisher of Pampa Daily , a4 Santa 
Ana (Cal.) Register, Clovis (N. M.) 
News-Journal, and Bucyrus (O.) Tele- 
graph-Forum, 


KPLT, Paris—Licensed to North Texas 
Broadcasting Co.; affiliated with Paris 
News. (see KRBC, Abilene). 


KIUN, Pecos—Licensed to Jack W. Hawk- 
ins and Barney H. Hubbs, publishers of 
Pecos Enterprise, weekly. (See also 
KAVE, Carlsbad, N. M.) 


KGKL, San Angelo—Licensed to KGKL 
Inc.; Ownership affiliated with San An- 
gelo Standard-Times, (see KRBC, Abi- 
lene). 

KTSA, San Antonio—Licensed to Sunshine 
Broadcasting Co.; 74% of stock under 
same ownership as KGNC, Amarillo; 
KFYO, Lubbock; KRGV, Weslaco. 


KRRV, Sherman—Licensed to Red River 
Valley Broadcasting Corp.; Ownership 
identified with Sherman Democrat. 


KXOX, Sweetwater—Licensed to Sweet- 
water Radio Inc.; owned by J. S. Mec- 
Beath and Mittie A. McBeath, publishers 
of the Sweetwater Reporter; and Wendell 
Mayes, Brownwood, and Russell Bennit, 
co-publishers of Sweetwater Reporter. 


KTEM, Temple—Licensed to Bell Broad- 
casting Co. Ownership same as Bell 
Publishing Co., publishers of 
Daily Telegram. 


KCMC, Texarkana—See Arkansas. 


KVWC, Vernon—Licensed to Northwestern 
Broadcasting Co., of which R. H. Nichols, 
publisher of the Vernon Daily Record is 
one-third partner. 

WACO, Waco—Licensed to Frontier Broad- 
casting Co.; same ownership as KNOW, 
Austin, Tex. 

KRGV, Weslaco—Licensed to KRGV Ince. 
Howe-Snowden Group (See KGNC, 
Amarillo). 


Carter 
of Fort 
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UTAH 


KSUB, Cedar City—Licensed to 
Service Corp. of Utah.; 19.55% of 1 | 
owned by Kearns Corp., publisher of { 

Salt Lake Tribune; 50.27% held by ¢ 

Church of Jesus Christ of Lat 

Saints; remainder of stock variously held 


KLO, Ogden—Licensed by Interstate Broad, 
casting Corp.; majority stock owned by 
A. Glassman, publisher of Ogde 
Standard-Examiner. 


KSL, Salt Lake City—Licensed to Radip 
Service Corp. of Utah. 19.55% of stock 
owned by Kearns Corp., publisher of th 
Salt Lake Tribune, John F. Fitzpatrick, 
publisher; 50.27% held by the Church gf 
Jesus Christ of Latterday Saints, 
mainder of stock variously owned. 


VIRGINIA 


WMVA, Martinsville—Licensed to Ma, 
tinsville Broadcasting Co. ; 60% owned ly 
William C. Barnes, publisher of Martin. 
ville Bulletin. 


WGH, Newport News—Licensed to Ham. 
ton Roads Broadcasting Corp.; 66% of 
stock owned by, Daily Press Inc., pub 
lisher of Newport News Daily Press an 
Times-Herald; 34% by Edward & 
Bishop. 


WTAR, Norfolk—Licensed to WTAR Re 
dio Corp.; subsidiary of Norfolk New 
papers Inc., publisher of Norfolk Ledges 
Dispatch and Norfolk Virginia-Pila, 


WRNL, Richmond—Licensed to Richmon 
Radio Corp.; owned by Richmond = 
papers Inc., operating Richm 
Leader and Richmond Times Dispatch.” 

WDBJ, Roanoke—Licensed to ‘Times-Work 
Corp., publisher of Roanoke Times ani 
Roanoke World-News. 


WSLS, Roanoke—Licensed to Roanoh 
Broadcasting Corp.; 40% owned by Jj, 
P. Fishburn, publisher of Roanoke Tima 
and World-News. 


WASHINGTON 


KWLE, Longview—Licensed to Twin Cih 
Broadcasting Corp.; 25% of stock owned 
by John McClelland, publisher of Lonp 
view Daily News. 


KVAN, Vancouver—Licensed to Vancouvel 
Radio Corp.; controlled by Sheldon f, 
Sackett, publisher of Marshfield (Ore) 
Coos Bay Times, owner of KOOS, Marsh 
field, and 65% owner of KROW, Sa 
Francisco. 


WEST VIRGINIA 


WHIS, Bluefield—Licensed to Daily Tee 
graph Printing Co., publisher of Blu 
field Daily Telegraph and Bluefield Su» 
set News. 


WSAZ, Huntington—Licensed to WSAl 
Inc. ; 52% of stock owned by Huntin 
Publishing Co., publisher of Hunting 
Advertiser and Huntington Herald-Di 
patch; 48% owned by Capt. John A 
Kennedy, USNR. 


WLOG, Logan—Licensed to Clarence 1 
Frey, publisher of Logan Banner, 
bert O. Greever, Merrill Coal Mi 
Inc., partners. 


WAJR, Morgantown—Licensed to Wi 
Virginia Radio Corp. Stockholders o 
stock in West Virginia Newspaper P 
lishing Co., publishers of Morgan 
Post and Dominion News; New Mart 
ville Wetzel Republican. 


WISCONSIN 


WEAU, Eau Claire—Licensed to 
Broadcasting Co.; 24 1/38% of 
owned by Eau Claire Press Co., pa 
lisher of Eau Claire Telegram and i 
Claire Leader; 40% owned by El * 

. 
j 






















Murphy, wife of publisher of S 
(Wis.) Telegram; 18 2/8% owned 
Walter C. Bridges, manager of W 
Duluth, Minn.; 14 1/3% owned by Mor 
gan Murphy, publisher of Superior 
gram. 


KFIZ, Fond du Lac—Licensed to Repo! 
Printing Co., publisher of Fond du 
Commonwealth Reporter. 


WCLO, Janesville—Licensed to 
Printing Co., publisher of a D 
Gazette. 


WIBA, Madison — Licensed to B 
Broadcasting Co. Inc.; 66 2/3% of st 


















owned by Capital Times Co. Inc., pt WOR 
lisher of Madison Capital-Times; © ‘ution 
stockholders and directors include office 
of Wisconsin State Journal Publishin) ‘ad o 
Co., publisher of Wisconsin State Jou rlso 
nal, Madison (Lee Syndicate). 
WISN, Milwaukee — Licensed to Heart 
Radio Inc.: affiliated with Milwauke 
Sentinel. (See WINS, New York). 
(Continued on page 381) ‘ERS 
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HE WATCHED THE SEA... 
SHE THOUGHT OF A QUIET PLACE IN THE PINES 


What moved them as they listened was a song they had danced to the week- 
end they first met. A song that rooted deep in their memories. . . just as some 
song, some symphony, some little tune has become part of your life. 

Even when you share that music with someone who feels as you do... what 
you think about, what you see, what you dream is yours alone. 

Because so much of the pleasure you share and so much of your inner satis- 
faction depend on how well the music you like is played... you will want 
FM more than you have ever wanted any kind of radio. 


As Stromberg-Carlson will bring FM to you, you will hear the full range of 
musical tone for the first time. Virtually without interference or static! Re- 
produced flawlessly as only Stromberg-Carlson has learned in 50 years to 
reproduce music! 


«ete 


EE eee! we aE 
‘ase ee eee 
oh eae 6 om 


PORTANT: 200 broadcasters have applied for license for FM radio 
tions. Within 18 months after war’s end, this new, clearer, better 

“ad of radio will be available to 100,000,000 Americans. Stromberg- 
rlson will offer FM receivers over a broad range of prices. 


For the main ade int faar then’ 9TROMBERG-CARLSON 


Ron Rownavens OF: WHAM, 50,000 WATTS, CLEARED CHANNEL; WHFM, FREQUENCY MODULATION STATION; TELEVISION BROADCASTING LICENSE APPLIED 


4, STRCM JERG-CA?LSON COMPANY, RO HESTER] Y 





(Continued from page 48) ~ Backstage Wife 9.6 Kate Smith Speaks A 
Pre as Breakfast at Sa 11. Back Sta  pllacencerenstet 3 F 
December 1943 are shown in List 3os Roasts of Sees Ceeneeis.. 12. fe Pokios (NDC) 


3 and 4. 15. Pepper Young’s Family -.-~~~- 5 Romance of Helen Trent ___-7. 
LIST 3 iss Breakfast at Sardi’s : 

renzo on 
December 1944 Weekly Daytime LIST 4 15.5 Life Can Be Beautiful --__-__ 6.5 


tings December 1943 Weekly Daytime Comparison of the list for the 

When 5 out Marries Ratings two years shows that the range of 

Life Can Be Beautiful Stella Dallas ratings for the top fifteen daytime 

Ma Perkins (CBS) --_--~---- Portia Faces Life programs approximately are the 

Romance of Helen Trent 3 he wy > a . same in each. Thirteen of the pro- 

ae ~ Young Widder Brown _ 4 grams on the 1944 list were also 
Portia Faces Life -- . Big Sister - Bae on the 1948 list. Just Plain Bill and 

- Pepper Young's Family” Aunt Jenny appear in List 3 but E ’ 

not in List 4. Every important Adver-, 
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. Stella Dallas 
Young Widder Brown - Our Gal Sunday -_- 
5 Right to Happiness 


Right To Happiness 


we 
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Hooper National Trends 


1 - DAYT : 
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Broadcast Hours per Week 


























Hours of Sponsored Network Programs .-_—s | ee. a . Many get 5 or more. 
broadcast each week, Daytime, Monday 
through Friday, 9:00 AM to 6:00 PM, ET 
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In Buffalo it’s 


BUFFALO Gourier-Express STATION 


WDSU 


NEW ORLEANS 


1280 KC. 
BLUE NETWORK 


MUTUAL NETWORK 


AY 


for 


FULL COVERAGE 


¢ 5000 WATTS 
at ENGINEERED FOR 


LOWEST COST 20,000 WATT SERVICE 


FOR SOUTH LOUISIANA AND GULFCOAST 
Nationally Represented by WEED & CO. REPRESENTED BY BLAIR & COMPANY 
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FCC figures show that about one-third of the 


ag i town and rich rural ‘‘Beyond- 
Metropolitan’’ areas—receives unsatisfactory coverage, 
or none at all, from major wired network stations. 
Therefore, these millions of listeners were lost 

to national advertisers—‘‘national” in theory 


but not in fact. Then came KBS. 


KEYSTONE NETWORK 











National advertisers now reach these lost millions 
via the Keystone transcription network. For Hooper 
surveys prove that the vast majority of people 

in the significant. ‘‘Beyond-Metropolitan” areas 
surveyed listen predominantly to their own local 
Keystone stations. KBS delivers this huge NEW 

mass of audience at the lowest cost per actual 
listener in history. Join the leading national 
advertisers now extending their network programs 


fe) KBS markets. Detailed survey on request 


ee ee es ee 








‘‘Beyond-Metropolitan’’ America will continue and 


expand its present all-time-high prosperity. Says 
distribution chief Nelson A. Miller, Dep’t. of Commerce, 
‘‘In the post-war competitive market . . . the small town 
and rural market must be brought into selling programs 
in a big way, fully in proportion to its size and 


improved quality.” 


ONLY Keystone affords radio advertisers exclusive 


network coverage in this indispensable sector of the nation. 
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THIS IS ““BEYOND-METROPOLITAN” AMERICA 





i’ 


208 STATIONS COAST TO COAST! 


STREAMLINED! 


@ ONE OPERATION INSTEAD OF 208 


@ ONE TIME ORDER @ ONE TIME CLEARANCE 
@ ONE SCHEDULE @ ONE MECHANICS OPERATION 
@ ONE SOURCE FOR AFFIDAVITS @ ONE INVOICE 


Let the KBS representative tell you the complete 
story. KEYSTONE BROADCASTING SYSTEM, Inc., 


New York City 19, Chicago 2, Hollywood 28 


KEYSTONE NETWORK 














BROADCASTING STATIONS OF THE UNITED STATES 


D—Day. 


*— Non-Commercial Station. 
LS—Local Sunset. 


INS—International News Service. 


Directory of 


N— Night. ST—Shares Time. S H—Specified Hours. U 
L—Limited Time with Dominant Station. 

(Data corrected to January 1, 1945) 
AP—Associated Press. 


Postal Zone Numbers are Listed Alongside Cities Wherever Furnished by Stations, 


Unlimited. 


TP—tTransradio Press. UP 


CP—Construction Permit Issued. 
SA—Special Authorization. 


United Press. 








Call Frequency 
Letters in Kilocycles 


WHMA 1450 


INGHAM 3.... 


IMINGHAM 1.... 


IMINGHAM 1.... 


IONTGOMERY 1... WCOV 


ONTGOMERY 2... WSFA 


SCLE SHOALS... 


WFEB 1340 
(Construction permit) 


1230 


Call Frequency 
Letters in Kilocycles 


KWJB 1240 


Power 
in Watts 


5,000-LS 
1,000-N Dixie Cariton Hotel 
4-3434 


ALABAMA 


Name of Licensee 
Headquarters Address 
Telephone Number 


Chief Owner or Executive 
General Manager 
Network Commercial Manager 


250 Harry M. Ayers Blue Harry M. Ayers 
14th & Noble Sts. J. W. Buttram 
0 J. W. Buttram 


George Johnston 


George Johnston 
Gary Hotel 
2300 


Bill Terry 
Eugene P. Weil 


Voice of Alabama Inc. {Ed Norton 
Protective Life Bldg. \Thad Holt 
38-8116 Thad Holt 
Thad Holt 
——— pu. Co. Inc. J. C. Bell 
WBRC Bidg. 
4-741 


The Birmingham News Co. 
Henry P. Johnston 
Henry P. Johnston 


Melvin Hutson 
Milton R. Muller 
Samuel Gompers 


Tennessee Valley Bestg. Co, 
1 Bank St. 
802 


Dothan Broadcasting Co. 


Partnership 
204% E. Main St. 
1430 


Julian C. Smith 
Fred C. Moseley 


Gadsden Broadcasting Co. Inc. B. H. Hopson 
108 Broad St. Beatrice Tate Benton 
88 Sam Benton 


W. H. Pollard 
W. H. Pollard 
W. H. Pollard 


Pape Broadcasting Co. W. O. Pape 
106 St. Joseph St. H. K. Martin 
38-3787 Al Treadway 


Wilton Harvey Pollard 
818 W. Clinton St. 
313 


The Birmingham News Co. 


S. B. Quigley 
600 St. Louis St. 
2. 


4566 


250 G. W. Covington, Jr. 
Box 1029 
5781 
> mery Bestg. Co. Inc. NBC 
erson oo is Hotel 
836 


1,000-LS 
500-N 


250 Muscle Shoals Broadcasting Corp. 
E. Second St., Sheffield 
Sheffield 1450 


250- - Coie, oye Broadcasting Co. 
100-N 00 Auburn Road 
856 


100 Selma Broadcasting Co. Inc. 
209 Washington St. 


233 


Alabama Broadcasting Co. 


James R. Doss Jr. 
First National Bank Bldg. 


ARIZONA 


Name of Licensee 
Headquarters Address 
Telephone Number 


Power 
in Watts Network 
250 Gila Broadcasting Co. NBC 

P.O. Drawer 2343 ABC 
41 


Copper Electric Co. Inc. CBS 
Drawer C Lowell Station Bisbee Arizona 
Bisbee 9 


Salt nin Valley Broadcasting Co. CBS 
836 N. Central Ave. Arizona 
4-4144 


Phoenix Broadcasting Inc. Blue 
Adams Hotel Bidg. 


-7367 


KTAR Broadcasting Co. 
711 Heard Bldg. 
4-4161 
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Blue, MBS S&. B. Quigley 


S. B. Quigley 
F. E. Busby 


G. W. Covington, Jr. 


John C. Hughes 
R. B. Raney 


Howard E. Pill 
Howard E. Pill 
Howard E. Pill 


F. M. Farris, Jr. 
E. J. Sperry 
E. J. Sperry 


Opelika Auburn Bestg. Co. 
Francis Marion Hyatt 
James Theodore Ownby 


Bascom H. Hopson 
Julien Smith, Jr. 
Julien Smith, Jr. 


E. E. Forbes, Sr. 
Hugh Webb 
Hugh Webb 


Chief Owner or Executive 
General Manager 
Commercial Manager 


Louis F. Long 
Paul Merrill 
Edward E. Furman 


Carleton W. Morris 
Carleton W. Morris 
Eleanor Cervisi 


Burridge D. Butler 
Albert D. Johnson 
John L. Hogg 


Rex Shepp 
Charlie Garland 
Arnold J. Gregory 


{John J. Louis 


Richard O. Lewis 
Richard O. Lewis 
J. R. Heath 


Program Director 


Mdsg. or Promotion Mgr. 


Chief Engineer 


Ruby S. Meigs 
Ruby S. Meigs 
James Hudson 


Hal Falter 
Miriam Bunkin 


George H. Harrison, Jr. 


Jimmie Willson 
Mary Bennett 
Norman S. Hurley 
Herbert C. Grieb 
G. P. Hamann 
Jack McCormack 
Cornelia Robinson 
Flay McPherson 
Gordon F. Bishop 
Samuel C. Phillips 


Garlin G. Sandlin 


Carl E. Sneligrove 
John T. Hubbard 


Beatrice Tate Benton 


W. F. Pigg 
Margaret Speake 
John Garrison — 


Charles Saunders 
C. L. Smallwood 
Roger Killough 


Clara Malone 
Bea Quigley 
T. L. Greenwood 


a ag L ay 
E. J. I 
Ww. D. "Weatherly 


E. Caldwell Stewart 


John B. DeMotte 
C. I. Shelkoisky 


Josephine Sperry 
Lucille Johnston 
H. G. Oberschelp 


Anne Davis 
James T. Ownby 


Francis Marion Hyatt 


Erin Reynolds 
Erin Reynolds 
T. F. Kelly, Jr. 


Program Director 


Mdsg. or Promotion Mgr. 


Chief Engineer 


Willard Shoecraft 
Willard Shoecraft 
Herbert Hartman 


Niel Arveschog 


Jack Williams 
Albert D. Johnson 
Lewis Sublett 


Libby Quinn 
Arnold J. Gregory 
Ross Griffith 


J. Howard Pyle 
L. D. Bradbury 
J. H. Haughawout 


Representatives 
Transc. Library 
News Service 


Sears & Ayer 
UP 


Radio Sales 
World 


UP 


Raymer 
Standard 
INS 


Headley-Reed 
Thesaurus 
AP 


Headley-Reed 
World 
Standard 

UP 


Headley-Reed 
Standard 
AP 


Sears & Ayer 


Headley-Reed 
Standard 


Wilson 
Standard 

INS 
Headley-Reed 
Thesaurus 

AP 


Sears & Ayer 
Standard 
MacGregor 
UP 


Thesaurus 
UP 


Sears & Ayer 


World 
Thesaurus 
AP 


Representatives 
Transec. Library 
News Service 


Raymer 
Standard 
AP, UP 


Blair 
Associated 


Blair 
World 
MacGregor 
UP, TP 


Wilson 
Associated 
INS 


Raymer 
Standard 
Thesaurus 
AP, INS 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 


——J 








*— Non-Commercial Station. D—Day. N— Night. ST—Shares Time. S H—Specified Hours. U— Unlimited. CP—Consitruction Permit Issued. 
LS—Local Sunset. L—Limited Time with Dominant Station. SA—Special Authorization. 
(Data corrected to January 1, 1945) 
ARIZON A—(Continued) 
Name of Licensee Chief Owner or Executive Program Director Representative 
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc. Libray 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer News Servic. 
PRECOTE . ccccccse KYCA 1490 250 Southwest Broadcasting Co. NBC Radio Station KTAR Roberta M. Pfister Raymer 
East Gurley St. ABC Harold Ritter Byron McCall Standard 
244 Harold Ritter Fred Blackburn AP 
SG béwdncecas KGLU 1450 250 Gila Broadcasting Co. NBC L. F. Long Norman B. Harrington Raymer 
Sixth Ave. & Relation St. ABC Paul Merrill Edward E. Furman Standard 
15 Edward E. Furman Herbert Hartman AP, UP 
Wee cccccnscetes KTUC 1400 250 Tucson Broadcasting Co. CBS Ralph W. Bilby Wayne A. Sanders Blair 
900 E. Broadway Arizona Lee Little LS SP Associated 
1400 Eugene V. Packer Clifford Livingston World 
MacGregor 
UP 
Beeb cccccccces KVOA 1290 1,000 Arizona Broadcasting Co. © “gubseasecesees j§|§ 9 DS )\"salustadseuee > eieeiaaee 
nS » \adttetshensasc hese '. oetuseieeateies Thesaurus 
WORBA . cccccccccccce KYUM 1240 250 Yuma Broadcasting Co. NBC R. N. Campbell Clark Hayden Raymer 
First St. & 19th Ave. ABC Ray C. Smucker Lloyd Loers Thesaurus 
88 Ray C. Smucker Leavenworth Wheeler AP, INS 
Name of Licensee Chief Owner or Executive Program Director Representatives 
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc. Library 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer News Service 
BLYTHEVILLE.... KLCN 900 1,000-D Harold L. Sudbury Harold L. Sudbury J. T. Sudbury Pearson 
Hotel Noble Harold L. Sudbury Ray Van Hooser World i 
2093 Harold L. Sudbury Robert Conner os i 
EL DORADO........ KELD 1400 250 Radio Enterprises Inc. Blue T. H. Barton Rodney Smith Cox & Tanz 
Exchange Bldg. Arkansas Leon M. Sipes Joseph Duerson Standard 
1313 Leon M. Sipes A. W. Hearin AP 
FORT SMITH....... KFPW 1400 250 Southwestern Hotel Co. Inc. MBS John A. England Dorothy Gibson ij we eee ee eee 
1213 Garrison Ave. Arkansas J. E. Garner Bill Slates Thesaurus 
4 Bill Slates John VanHorn World 
AP, UP 
PEs cncdevedsse KFFA 1490 200 Helena Broadcasting Co. MBS J. Q. Floyd Bill Tappan Cox & Tanz 
215 York St. Arkansas J. T. Franklin Richard Tuck Lang-Worth 
Main 59 KBS S. W. Anderson eo. TT Terror 
J. Q. Floyd 
Bob Hall 
HOT SPRINGS...... KTHS 1090 10,000-LS Radio Broadcasting, Inc. Blue John D. Ewing Marcell Stewart Branham 
1,000—-N 135 Benton St. Arkansas Meommeth MH. MeMam occ eccsccseces Standard 
1160 Edward C. Appler Cecil Suitt pian 
HOT SPRINGS...... KWFC 1340 250 Clyde E. Wilson MBS Clyde E. Wilson Melba Cates Sears & Ayer 
819% Central Ave. KBS William E. Ware Wm. E, Ware Griffith 
412 Robert Choate Earl Butler Standard 
MacGregor 
AP 
JONESBORO........ KBTM 1230 250 Regional Broadcasting Co. MBS “EE ee ee 
KBTM Bldg. Arkansas Mrs.Jay Beard lw wees ewecees World 
KBS William H. Cate John E. Douglas P 
LITTLE ROCK...... KARK 920 5,000 Arkansas Radio & Equipment Co. Inc. NBC T. H. Barton Jack W. Rumrill Petry 
112 E. Capitol Ave. Arkansas G. E. Zimmerman J. M. Dickens Standard 
LD-224 So. Central Julian F. Haas Dan L. Winn AP, INS 
LITTLE ROCK.... KGHI 1230 250 KGHI Broadcasting Service Blue A. L. Chilton Frances Monk —_)__lign cee eee ners 
Gazette Bldg. S. C. Vinsonhaler R. E. Rives Associated 
9166 R. E. Rives V. O. Vandusen Standard 
LITTLE ROCK...... KLRA 1010 10 ,000-LS Arkansas Broadcasting Co. CBS J. N. Heiskell Minna Madden Katz 
5,000-N azette Bldg. Roy Judge Claude Miller World 
5427 Roy Judge K, F. Tracy UP 
PINE BLUFF....... KOTN 1490 250 Universal Broadcasting Corp. MBS B. J. Parrish CT eT 
505'4 Main St. Arkansas B. J. Parrish R. W. Etter Thesaurus 
721 KBS R. W. Etter B. J. Parrish AP 
SILOAM SPRINGS... KUOA 1290 5,000-D KUOA Ine. Arkansas a = — ——s eaewbeeeed ones Walker 
Siloam Springs KBS a 6h)—s—“—S SR wR SORE World 
77 Storm Whaley Kenneth Maxwell UP 
TEXARKANA........ KCMC 1230 250 Gee Tee, Tees ( lek ti(“i‘( Wee ee eee D 0 ti(‘(“‘(# WOO DOORS COROT 
Name of Licensee Chief Owner or Executive Program Director Representatives 
' Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc. Library 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer News Service 
BAKERSFIELD...... KERN 1410 1,000 McClatchy Broadcasting Co. Hleanor McClatchy linn tec c ence Raymer 
nll ee ETP Richard M. Clark World 
8-8431 Richard S. Brothers Luverne Shatto Standard 
AP, INS 
BAKERSFIELD ...... KPMC 1560 1,000 Pioneer Mercantile Co. MBS F. G. R. Schamblin Cc. C. Sturm Grant 
20th & Eye Sts. Don Lee L. A. Schamblin Louise Grimm Thesaurus 
8-8581 L. A. Schamblin John W. Kibby MacGregor 
Associated 
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There’s more 





in Los Angeles -Long Beach! 


* One of the most important measurements of any mar- 
ket is its Purchasing Power. With a fast-growing popu- 
lation now totaling over 1,800,000, Los Angeles has a 
consumer income of $3,170,250,000. Or $1,786 per 
person annually—highest of all cities in the nation of 
over 1,000,000 population! Each of the 200,000 
“Effective Buyers” of Long Beach averages $2,372 






aun ANAL 


oe ng Income 
affective Buying 


nnual 
A PER CAPITA 


annual income—highest of all cities of over 100,000 
population.* That’s “Buying Money!” 

Important consumer industries and farms employ 
over one million workers in this area. By any yardstick 
—population, industries, postwar potential, income— 
Los Angeles-Long Beach is a must on any national 
schedule. 


KGER gives you Both Los Angeles and Long Beach for the price of One 





KGER’s new 5,000 watt RCA 
model 5-E transmitter completely 
covers this Southern California mar- 
ket area. KGER’s programs are de- 
signed to appeal to the working peo- 





LOS ANGELES — 


“THE PEOPLE’S STATION” 5,000 WATTS, DAY AND NIGHT 


/ 
‘ 





ple who are the “Effective Buyers” of ra i eae 

Los Angeles-Long Beach. KGER has ae LONG BEACH S 

thoroughly proved its greater result- & & 

fulness-per-dollar for scores of adver- OWNED AND OPERATED BY MERWIN DOBYNS 


tisers. A// the facts are yours for the 
asking. 





Los Angeles Studios: 643 So. Olive St. ° 
REP. NATIONALLY BY SPOT SALES, INC., NEW YORK * CHICAGO * SAN FRANCISCO * LOS ANGELES 


Long Beach Studios: 435 Pine Avenue 





*Copyright 1944, Sales Management Survey of Buying Power; further reproduction not licensed. 
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*— Non-Commercial Station. 


LS—Local Sunset. 


D—Day. 


N— Night. 


ST—Shares Time. 
L—Limited Time with Dominant Station. 
(Data corrected to January 1, 1945) 


U— Unlimited. 


DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 


S H—Specified Hours. CP—Construction Permit Issued. 


SA—Special Authorization. 


—— 








City 


BERKELEY 2....... 


LONG BEACH 2..... 


LONG BEACH 2.,.... 


LOS ANGELES 28... 


LOS ANGELES 5.... 


LOS ANGELES 4.... 


LOS ANGELES 26... 


LOS ANGELES 65.... 


LOS ANGELES...... 


LOS ANGELES 15... 


LOS ANGELES...... 


LOS ANGELES 28... 


LOS ANGELES...... 


LOS ANGELES 28... 


LOS ANGELES 13... 
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Call Frequency 
Letters in Kilocycles 
KRE 1400 
KHSL 1290 
KxoO 1230 
KIEM 1480 
KARM 1430 
KFRE 1340 
KMJ 580 
KIEV 870 
KFOX 1280 
KGER 1390 
KECA 790 

(Hollywood) 
KFAC 1330 
KFI 640 
*KFSG 1150 
ST-KRKD 
KFVD 1020 
L-KDKA 
KFWB 980 
(Hollywood 28) 
KGFJ 1230 
KHJ 930 
(Hollywood 38) 
KMPC 
(Beverly Hills) 
KMTR 570 
(Hollywood 38) 
KNX 1070 
KRKD 1150 
ST-KFSG 


Yearbook Number 


Power 
in Watts 


250 


1,000 


250 


1,000 


5,000 


250 


5,000 


250-D 


1,000 


5,000 


5,000 


1,000 


50,000 


2,500-LS 
1,000-N 


1,000 


100 


5,000 


10,000 


1,000 


50,000 


2,500-LS 
1,000—-N 


CALIFORNIA—(Continued) 


Name of Licensee 
Headquarters Address 
Telephone Number Network 
Central California Broadcasters Inc. 
601 Ashby Avenue 
Ashberry 7715 


MBS 


Golden Empire Bestg. Co. Inc. 
33 Don Lee 


6 Broadway 
237 


MBS 
Don Lee 


Valradio Inc. 
793 Main Street 
1100 


Redwood Broadcasting Co. Inc. MBS 
Box 43 Don Lee 


93 


KARM, The George Harm Station 
1333 Van Ness Ave. 
4-2966 


J E. Rodman 
T. W. Patterson Bldg. 
4-5001 


MBS 
Don Lee 


McClatchy Broadcasting Co. NBC 
Bee Bldg. 


3-6277 


Cannon System Ltd. 
102 N. Glendale Ave. 
Citrus 11133 


Nichols & Warinner Inc. 
220 E. Anaheim St. 


Consolidated Broadcasting Corp. 
485 Pine Ave. 
632-75 


American Broadcasting Co. Blue 
1440 N. Highland Ave. 


Hillside 8231 


Los Angeles Broadcasting Co. Inc. 
645 S. Mariposa Ave. 
Fitzroy 1231 


Earle C. Anthony Inc. NBC 
141 N. Vermont Ave. 


Fairfax 2121 


Echo Park Evangelistic Assn. 
1100 Glendale Blvd. 
Exposition 1141 


Standard Broadcasting Co. 
3 estern Ave. 
Drexel 2391 


Warner Bros. Broadcasting Corp. 
5833 Fernwood Ave. 
Hempstead 5151 


Ben S. McGlashan 
1417 S. Figueroa St. 
Prospect 2434 


MBS 
Don Lee 


Don Lee Broadcasting System 
5515 Melrose Ave. 
Hollywood 8111 


KMPC, The Station of the Stars Inc. 
5939 Sunset Blvd. 
Hollywood 5341 


KMTR Radio Corp. 
1000 N. Cahuenga Blvd. 
Hillside 1161 


Columbia Broadcasting System CBS 
6121 Sunset Bivd. 


Hollywood 1212 


Radio Broadcasters Inc. 
541 S. Spring St. 
Tucker 7111 


Chief Owner or Executive 


General Manager 
Commercial Manager 


Arthur Westlund 
Arthur Westlund 
Don Hambly 


Hugh McClung 
M. F. Woodling 
Joseph F. Molk 


Thomas E. Sharp 
Kenneth H. Thornton 
Belle Hovey 


Wm. B. Smullin 
Wm. B. Smullin 
Betty Lundeen 


Hattie Harm 
Clyde F. Coombs 
Ned L. Brown 


J. E. Rodman 
Paul R. Bartlett 
Paul R. Bartlett 


Eleanor McClatchy 
Keith B. Collins 
Coyle Chambers 


{/D H Cannon 
\Reed Callister 
L. W. Peters 
L. W. Peters 


Hal G. Nichols 
Hal G. Nichols 
Lawrence W. McDowell 


C. Merwin Dobyns 
C. Merwin Dobyns 
Lee Wynne 


American Broadcasting Co. 


Clyde Scott 
Amos Baron 


Calvin J. Smith 
Calvin J. Smith 
Calvin J. Smith 


Earle C. Anthony 
Wm. B. Ryan 
George Wh tney 


Dr. Rolfe K. McPherson 
Rev. J. W. Carmain 


John Frank Burke 
J. Frank Burke 
F. J. Smalley, Jr. 


Warner Bros. Bestg. Corp. 
Harry Maizlish 


Ben S. McGlashan 
Thelma Kirchner 
Thelma Kirchner 


Thomas S. Lee 
Lewis Allen Weiss 
Sydney B. Gaynor 


G. A. Richards 
Robert O. Reynolds 
Herbert H. Wixson 


KMTR Radio Corp. 
Kenneth O. Tinkham 
Kenneth O. Tinkham 


CBS—D. W. Thornburgh 
D. W. Thornburgh 
J. Arch Morton 


Frank P. Doherty 
Ned Connor 
Ned Connor 
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Program Director 


Mdsg. or Promotion Mgr. 


Chief Engineer 


Don Hambly 


Phil McKernan 


Thomas Nelson 
Bobbie Benson 
E. P. Milburn 


Mabel Dalton 
Fred Ryan 
LeRoy Bellwood 


Pau! Corbin 
Ruth Griswold 
Alvor Olson 


Ralph B Bunje 
Eldora Roth 
R. M. Dorothy 


Gene Chenault 
Frances Quinn 
Sheldon W. Anderson 


A. D. Patterson 
Jack Griffith 
Bill Wallace 


R. W. Muller 


Ron Oakley 


John I, Edwards 
Ed Egan 
R. G. Denechaud 


Harry Mitchell 
Calvin J. Smith 
Owen Ford 


Don McNamara 
J. G. Paltridge 
H. L. Blatterman 


John Vitallo 


Harvey Haas 


Howard Gray 
F. J. Smalley, Jr. 
William Gass 


Bill Ray 
Don Ross 
Harry Myers 


Rene Bozarth 
Thelma Kirchner 
Homer Obuchon 


Pat Campbell 
Fair Taylor 
Frank M. Kennedy 


Don Otis 
Willard W. Hanes 
Melvin W. Cody 


James M. Strain 
Kenneth O. Tinkham 
Peter H. Wilson 


Tom Hargis 
Ralph Taylor 
L. H. Bowman 


Venna Taylor 
Ned Connor 
Willis O. Freitag 





Representativg 
Transc. Libray 
News Servig 















Standard 
INS 


Grant 
Standard 
UP 


Raymer 
Standard 


Blair 
World 
MacGregor 
UP, INS 


Petry 
Standard 


Blair 
Associated 
World 

P 


Raymer 
Thesaurus 


Standard 
Lang-Worth 
UP 


Spot Sales 
World 
Associated 
Standard 
Lang-Worth 
MacGregor 
AP, INS 


Blue Spot 
Thesaurus 
Standard 
AP, UP, INS 


Associated 
or’ 
P 


Petry 

Standard 

MacGregor 

Lang-Worth 
P, UP 


Lang-Worth 
MacGregor 
UP 


AP, UP, INS, 
Reuters 3 


Standard 
Associated 
INS 


Blair q 
World ; 
AP, INS, UP 


Raymer 
Associated 
World 

AP, UP 


Burn-Smith 
Lang-Worth 
MacGregor 
Standar 

AP, INS 


Radio Sales 
Lang-Worth 
Associated 
AP, UP, INS 








ESPECIALLY 
EDITED 
* 


EVERY HOUR KMTR's Distinguishe 
0 N THE H 0 U R News Analyst on Euro 


* pean Affairs 
24 HOURS 5:45 P.M. Daily 
ET a 


KMIR HOLLYWOOD - TOP OF THE DIAL 570) 


‘Vhe yesls Gnedlest flews Station ’ 


*MODERN HIGH-FIDELITY 
RECORDING EQUIPMENT 


pr ee Ol s OU Gh Ye Ok) te Od OS 
STUDIO TRANSCRIPTION 
PROCESSING AND PRESSING 


*24-HOUR SERVICE 
* ACOUSTICALLY CORRECT STUDIOS 


* COMPLETE SOUND EFFECT SERVICE 


* MOBILE TRUCK UNITS AVAILABLE i 


FOR “ON THE SCENE” RECORDING 


KMTR 
| RECORDING STUDIOS 


.A 1000 CAHUENGA BLVD. HOLLYWOOD, CALIF. 
HI-1161 


K Louis FLATAU MMR 


AMERICA’S GRAND HOSTESS — 


3:15 P.M. 


THURSDAYS 


= } anshehts 
an mente iW - avomabee g 7 Sa 
a Vue Se e// 


amas. 


a 
TRWIN rae + 
+ be anv Shaan 38 mwe,| 
ee 


EVERY NITE AT 5:30 
HOLLYWOOD INSIDE OUT! 


® Behind the Camera 
® Star Interviews 


® The Inside Story 


IRWIN ALLEN 


Hollywood Merry-Go-Round 
KMTR 5:30 P.M.—570 Ke. 





























*— Non-Commercial Station. D—Day. N— Night. ST—Shares Time. S H—Specified Hours. U— Unlimited. CP—Construction Permit Issued. 
LS— Local Sunset. L—Limited Time with Dominant Station. SA—Special Authorization, 
(Data corrected to January 1, 1945) 3 
CALIFORNIA—({Continued) 
Name of Licensee Chief Owner or Executive Program Director Represen' 
Call Frequency Power Headquarters Address Genera! Manager Mdsg. or Promotion Mgr. Transc. Lil 
City Letters in Kilocycles in Watts Telephone Number Network cial Manag Chief Engineer News Servig! 
MARYSVILLE....... KMYC 1450 250 Marysville-Yuba City Bestrs. Inc. MBS H. E. Thomas Jayn Russell Grant 
Box 631 Don Lee Joe D. Carroll Joe D. Carroll UP 
2080 Joe D. Carroll Albert J. Powell 
RDEBRCED. .ccccccces KYOS 1490 250 Merced Broadcasting Co. MBS Hugh McClung Herb James Grant 
Box 717 Don Lee Mel Marshall George Spelvin Standard 
1430 J. C. MacFarland Malcolm R. Beavers UP 
MODESTO.......... KTRB 860 1,000 KTRB Broadcasting Co. Inc. Wm. Bates Jr. Cecil Lynch Grant 
Box 593 Wm. H. Bates Jr. Virgil Risley Lang-Worth 
7174 Douglas McCreary Wm. H. Bates Jr. MacGregor 
INS 
MONTEREY........ KDON 1240 250 Monterey Peninsula Bestg. Co. MBS Paul H. Caswell Howard V. Walters —se........ 2. ee eae, 
275 Pearl St Don Lee Reed Pollock Margaret King Standard 
8501 Ken Randolph Edward C. Duty Jr. rn 
OAKLAND 12....... KLS 1310 1,000 Warner Brothers S. W. Warner Catherine De Costa Griffith 
327 21st St. ors Pirie =. ha cnc ncce eet be! ) aeeeneeenn 
Higate 1212 F. Wellington Morse Howard Falknor INS 
OAKLAND 4........ KLX 910 1,000 Tribune Building Co. J. R. Knowland Leon Churchon McGillvra 
Tribune Tower —— =—=6—)—‘<‘<‘<‘<i*” i re rw wh ww World 
Templebar 6000 Lee Mikesell Roswell S. Smith AP 
OAKLAND KROW 960 1,000 KROW Inc. Sheldon F. Sackett ont Wie 8 eb ae ee 
464 19th St. Philip G. Lasky Wallace Elliott Standard 
Glencourt 6774 Philip G. Lasky C. E. Downey Lang-Worth 
INS 
PASADENA 15...... KPAS °* 1110 10,000 Pacific Coast Broadcasting Co. re 8 oer rere McGillvra 
1401 S. Oak Knoll Ave. OL re ee re yey Associated 
Ryan 1-6991 Loyal! K. King Jack Fredericks Lang-Worth 
Ss 
PASADENA 1....... *KPPC 1240-SH 100 Pasadena Presbyterian Church i .... —_., cs eee NS a rer re 
585 E. Colorado St. Rev. George cen ae ds tas 
ee =—h—l( ree ee desc ake ths H. Vincent Parsons 
PASADENA 1....... KWKW 1430 1,000 Suen. California Bestg. Co. Marshall S. Neal Marshall Farnum ~~... ee ees 
25 E. Green St. Paul Buhlig Claire Hughes Standard 
Sy eamore 2-6155 William J. Beaton Paul Spargo UP 
Wiiliam J. Beaton 
REDDING.......... KVCV 1230 250 Golden Empire Broadcasting Co MBS Hugh McClung Betty Hullinger Grant 
ox 511 Don Lee Ralph R. Bryan Janice Bryan Standard 
1646 F. M. Stuelpnagie Russel Pope UP 
RIVERSIDE......... KPRO 1440 1,000 epee Corp. of America Blue W. L. Gleeson Lee Lawley sian 0.0 Galea 
3401 Russell St. W. L. Gleeson Mildred Thorne Associated 
Gene Williams Amon Dolde - MacGre *gOr 
eAP, INS 
SACRAMENTO 14 KCRA 1340 250 Central Valleys Broadcasting Co Don Lee Ewing C. Kelly eee OS OO ees coun 
(Construction permit Capital National Bank Bldg. eee Le. noses c bce teens World 
gies Vernon Hansen Marvin Myers 
SACRAMENTO 4.... KFBK 1530 10,000 McClatchy Broadcasting Co. Blue Eleanor McClatchy Howard L. Bailey Raymer 
708 Eye St. i eR dead Thesaurus 
2-5011 Jack Schacht Stam Sronce AP, UP 
SACRAMENTO 14... KROY 1240 250 Royal Miller Radio CBS ek eee Oe eee McGillvra 
Hotel Sacramento Bldg. Mrs. Royal Miller Howard Smiley Associated 
ee > 060lUl 8 DC RR RH oe ee ae ale Howard Martineau MacGregor 
UP 
SACRAMENTO. . KXOA 1490 250 Ng te oS PE a Oe A ee ee, ee ee ee 
ie.) Oar.) Re eee ese a lO SS ee Seca dtu sce: iy io). * Ven gechete ces ee 
SAN BERNARDINO... KFXM 1240 250 Lee Bros. Broadcasting Co. MBS J. C. Lee Charles C. Craig Blair 
612 Fifth St. Don Lee \E. W. Lee Maury A. Vroman World 4 
4761 “Maury A. Vroman George W. Ewing Standard : 
N. Pratt Smith UP, INS 
SAN DIEGO 1....... KFMB 1450 250 Worcester Broadcasting Corp. Blue Jack O. Gross ; Hal Moon Rambeau 
1375 Pacific Blvd. Jack O. Gross John Eves Standard 
Main 2114 Jack O. Gross Caleb Frisk 
SAN DIEGO 12..... KFSD 600 1,000 Airfan Radio Corp. Ltd. NBC Thomas E. Sharp Leah McMahon Raymer 
U.S. Grant Hotel Thomas E. Sharp M. R. Harris MacGregor 
Franklin 6353 Larry Scalf Gene Durham | aie 
U 
SAN DIEGO 1....... KGB 1360 1,000 Don Lee Broadcasting System MBS Thomas S. Lee James Dillon Blair 
1017 First Avenue Don Lee F. D. Ide William A. Evans World 
Franklin 6151 William A. Evans William Collins 
SAN FRANCISCO 9.. KFRC 610 5,000 Don Lee Broadcasting System MBS Thomas S. Lee Pat Kelly Blair 
1000 Van Ness Ave. Don Lee OS OS Fie Oe ge er World 
Prospect 0100 Merwyn L. McCabe J. MacArdle AP, INS 
SAN FRANCISCO 2.. KGO 810 7,500 American Broadcasting Co. Blue Pay Broadcasting Co. Robert H. Wesson Blue Spot 
155 Montgomery St. ‘almer Robert F. Laws Associated 
Exbrook 6544 | Sl H. Nelson A. E. Evans Standard 
MacGregor 
Thesaurus 
AP, UP, INS 
SAN FRANCISCO 9.. KJBS 1100 500 KJBS Broadcasters E. P. Franklin C. F. Pendleton Rambeau ' 
L-WTAM 1470 Pine St. en ~~~. <bean dnme'te hens Griffith f 
Ordway 4148 Stanley G. Breyer Cecil Dutton Standard 
AP, UP, INS 
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WéEXAO, DON LEE 


ATOP MT. | 


FIRST IN THE WEST WITH stud ACM First in the West actually to buy a 


* ALL-TELEVISION STATION waa ; ; 
television site of the height considered most advantageous 


* TELEVISION BROADCASTING 


for Frequency Modulation and Television Broadcasting. 
* ALL-TELEVISION BUILDING 


: : ‘ 
* FREQUENCY MODULATION Don Lee’s purchase of a site atop Mt. Wilson, home of the 


* ALL-FM BUILDING famous Mount Wilson Observatory, will give KHJFM and 
FIRST ON THE PACIFIC COAST WITH W6XAO a transmitter height of 5,900 feet for Frequency 
+ NETWORK RADIO BROADCASTING Modulation and Television Broadcasting. No finer site in 


* COMPLETE RADIO COVERAGE Southern California could be obtained. 
(38 Stations) 


Tuomas S. Ler, President VA 
Lewis ALLEN Wetss, Vice-Pres. and Gen. Mgr. A litt 
5515 Melrose Ave., Hollywood 38, California D ON E E 


Represented Nationally by Joun Biarr & Co. 


The Nations Greatest Regional Netuork 





LEADS THE WEST IN ALL THREE TYPES OF BROADCASTING 














*— Non-Commercial Station. 


D—Day. 


LS—Local Sunset. 


ST—Shares Time. 
L—Limited Time with Dominant Station. 
(Data corrected to January 1, 1945) 


N— Night. 


U— Unlimited. 


DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 


S H—Specified Hours. CP—Construction Permit Issued. 


SA—Special Authorization. 
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CALIFORNIA—(Continued) 
Name of Licensee Chief Owner or Executive Program Director Representatiyy 
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc. Libmy 
City Letters in Kilocycles in Watts Telephone Number Network Cc cial M Chief Engineer News Servig. 
SAN FRANCISCO 2.. KPO 680 50,000 National Broadcasting Co. NBC NBC—John W. Elwood Wendell Williams NBC Spot 
Taylor & O'Farrell John W. Elwood Helen Murray Standard 
raystone 8700 Alfred W. Crapsey George Greaves Thesaurus 
AP, UP, INS 
SAN FRANCISCO 3.. KSAN 1450 250 Golden Gate Broadcasting Corp. S. H. Patterson Lee Giroux Clark 
1855 Market St. Jerry Akers oe PR Ee Lang-Worth 
Market 8171 Jerry Akers N. J. Patterson oe 
AP 
SAN FRANCISCO 6.. KSFO 560 5 ,000-LS Associated Broadcasters Inc. W. I. Dumm Richard M. Oddie Weed 
1,000-N Mark Hopkins Hotel {Lincoln Dellar Dorothy Burtis World 
Exbrook 4567 \ Wilton Gunzendorfer Jay Tapp (Acting) Standard 
Wilton Gunzendorfer Associated 
UP, INS 
SAN FRANCISCO 8.. KYA 1260 5,000-LS Palo Alto Radio Station Inc. Don Fedderson Richard H. Wynne Spot Sales 
1,000-N Hearst Bldg. rr —— ke etal grate Associated 
Douglas 2586 David E. Lundy Paul Schulz Standard 
AP, UP, INS 
GAGs FOG... octstams KQWw 740 5,000 Pacific Agricultural Foundation Ltd. CBS Ralph R. Brunton Ken Craig Petry 
Palace Hotel, San Francisco Cc. L. McCarthy Wade Thompson Thesaurus 
Exbrook 3233, San Francisco C. L. McCarthy Ken Owen MacGregor 
Standard 
AP, UP, INS 
SAN LUIS OBISPO.. KVEC 1230 250 Christina M. Jacobson MBS Christina M. Jacobson Brad Harris Grant 
851 Higuera St. Don Lee Les Hacker Joe Shuttleworth World 
1100 Joe Shuttleworth Earle Travis _ 
SANTA ANA........ KVOE 1490 250 Voice of the Orange Empire Inc. Ltd. MBS Ernest L. Spencer Wallace S. Wiggins Grant 
807 N. Broadway Don Lee Ernest L. Spencer M. B. Marsh MacGregor 
4901- Ernest L. Spencer Wallace S. Wiggins 
SANTA BARBARA... KDB 1490 250 Don Lee Broadcasting System MBS Thomas S. Lee Fin Hollinger Blair 
1309 State St. Don Lee Fin Hollinger Judith Maguire World 
Fin Hollinger William C. Buckley 
SANTA BARBARA... KTMS 1250 1,000 News Press Publishing Co. Blue Thos. M. & Chas. A. Storke Frank B. Weltmer Raymer 
De la Guerra Plaza Louis F. Kroeck Ken Peters Thesaurus 
111 Louis F. Kroeck Albert Nicolay AP 
SANTA ROSA....... KSRO 1350 1,000 Mrs. Ruth W. Finley Ruth W. Finley cies’ ccmaniabie senaee rere 
425 Mendocino Ave. I oh) pe ei World 
viebanenaeeke® Howard McCauley Standard 
UP, AP 
STOCKTON 7....... KGDM 1140 5,000 E. F. Peffer CBS E. F. Peffer Don Ralph Blair 
40 S. California SS iy Se ee Oe Py rer World 
4-4551 eet? Be eehane INS 
STOCKTON 7....... KWG 1230 250 cece | Broadcasting Co. Blue Eleanor McClatchy Frank Johnson Raymer 
otel Wolf George Ross tiptoupaanen at Standard 
2-2727 George Ross Lee Berryhill Thesaurus 
DS ka diee eck KTKC 940 5,000 Tulare-Kings Counties Radio Assoc. Blue Partnership Wilson Monroe Rambeau 
Box 511 Charles P. Scott Charles P. Scott Grant 
575 Charles Neite Bert Williamson World 
Standard 
AP 
WATSONVILLE...... KHUB 1340 250 Luther E. Gibson Blue Luther E. Gibson Don DeWald Grant 
Atkinson Lane Roger R. Hunt Beatrice Price World 
1700 Roger R. Hunt George Kenville AP 
: Name of Licensee Chief Owner or Executive Program Director Representative 
i Call , Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc. Libraj 
City Letters in Kiloeycles in Watts Telephone Number Network Commercial Manager Chief Engineer News Service 
ALAMCSA...... KGIW 1450-SH 250 E. L. Allen KBS E. L. Allen Kay Allen 
Alamosa aL ———— é#&#& —=—COd_si(i‘é¥ wns hh? Seu Sw 
26 E. L. Allen Robert Lewis 
COLORADO SPRINGS KVOR 1300 1,000 Out West Broadcasting Co. CBS Out West Bestg. Co. Isabelle McClung Katz 
Antlers Hotel Everett Shupe : Sek aes World 
Main 278 Seth S. Shull H. C, Strang AP 
DENV ER 2......... KFEL 950 5,000 Eugene P. O’Fallon Inc. MBS as —=6—)—C<OC;”~#Osé«kk kG es SONS eb Ree Blair 
Albany Hotel Frank Bishop 8 CEs ae Standard 
Keystone 0178 Mark Crandall Tom Atherstone MacGregor 
Associated 
AP 
a KLZ 560 5,000 KLZ Broadcasting Co. CBS E. K. Gaylord Peter D. Smythe Katz 
Shirley-Savoy Hotel Hugh B. Terry Roger Rambeaux Standard 
Main 4271 Fred C. Mueller Harvey Wehrman MacGregor 
INS 
DENVER 2......... KMYR 1340 250 F. W. Meyer F. W. Meyer Dolores Plested Rambeau 
1626 Stout St. A. G. Meyer . G. Meyer Worid 
Main 4161 Mark Schreiber Glen James MacGregor 
AP, UP 
DENVER 2... KOA 850 50,000 Nationa! Broadcasting Co. NBC NBC-James R. MacPherson Clarence C. Moore NBC Spot 
1625 California St. James R. MacPherson Charles H. Philips Thesaurus 
Main 6211 Duncan A. McColl Robert H. Owen MacGregor 
Standard 
AP, UP, INS 
oo eee *KPOF 910 1,000 Pillar of Fire Bishop Alma White Kathleen M. White —_........... += 
ST-KFKA 1845 Champa St. Arthur K. White pea Ie eae 
. 4. a ee ee ae oe ae eee ee eee Paul H. Schissler 
DENVER 2.......... KVOD 630 5,000 Colorado Radio Corp. Blue Wm. D. Pyle V. W. Corbett McGillvra 
Midland Savings Bldg. T. C. Ekrem Con Hecker Associated 
Tabor 2291 T. C. Ekrem {W. D. Pyle Lang- Worth 
\T. C. Ekrem MacGregor 
UP 
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Tom Breneman 


Paul Whiteman 





Joe. E. Brown 





Drew Pearson 


REPRESENTED BY RAMBEAU 
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*— Non-Commercial Si tion D— Day. N— Night. ST—Shares Time. S H—Specified Hours. U— Unlimited. CP—Construction Permit Issued. 
LS—Locat Sunset. L—Limited Time with Dominant Station. SA—Special Authorization. 
(Data corrected to January 1, 1945) 
. 
COLORADO—(Continued) 
Name of Licensee Chief Owner or Executive Program Director Representativa| 
Call Frequency Power Headquarters Address General Manager . or Promotion Mgr. Transc. Libran| 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer News Servic 
DURANGO.......... KIUP 1400 250 San Juan Broadcasting Co. Inc. ee, ga = ie tieenweowe al 
2800 Main Ave. Raymond M. Beckner Ray Beckner UP 
117 Raymond M. Beckner John L. Antic 
GRAND JUNCTION... KFXJ 920 1,000-LS Western Slope Broadcasting Co. MBS Rex Howell Mildred Fuller Walker 
500-N First National Bank Bldg. KBS Rex Howell Mildred Fuller Standard 
126 Rex Howell D. E. Towne _ 
GREELEY........... KFKA 910 1,000 Mid-Western Radio Corp. Francis Price Charles Sumerau_.............- ss, 
ST-KPOF 620 8th Ave. a ee er. - Lang-Worth 
ao! lU Pk 8 a ig peeks Kenneth Cooper 
Oe rr KOKO 1400 250 Southwest Broadcasting Co. KBS Leonard E. Wilson Margaret E. Hiltabidel ............., 
DCM! <> + sceestapegingen Standard 
42 Margaret E. Johnson Leonard E. Wilson TP 
a ee KGHF 1350 1,000-LS Curtis P. Ritchie Blue Curtis P. Ritchie Fred L. Amos McGillvra 
500-N 304 N. Main St. Curtis P. Ritchie Maxson I. Bevens World 
3877 Maxson I. Bevens Willis C. Shanks 
STERLING.......... KGEK 1230-SH 100 Elmer G. Beehler Se! i Macegerecwehees §  ~ edtecm@acecieusee uml) iu) oeaamewe sci 
Name of Licensee Chief Owner or Executive Program Director Representatives 
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc. Library 
City Letters in Kilocycles in Watts Telephone Number Network M Chief Engineer News Service 
BRIDGEPORT 1... WICC 600 1,000-LS Yankee Network Inc. MBS William O’Neil Florence B. Robinson Petry 
500-N Stratfield Hotel Yankee John Shepard 3d James Powers Standard 
6-1121 Joseph Z George Keich Associated 
Norman Whittaker AP 
BRIDGEPORT 7..... WNAB 1450 250 Harold Thomas a. i -biees@ucewhews .§-=#8 Sc@Cwetpersoee gj.  sabunCslesuenem 
ee: «)C~(<(‘<éisWecEaNeeeese jq- *eeaneusanmee UP 
HARTFORD 4....... WDRC 1360 5,000 WDRC Ine. CBS Franklin M. Doolittle Harvey Olson Raymer 
750 Main St. {Franklin M. Doolittle William F. Majo Foster 
7-1188 \ Walter B. Haase Italo A. Martino Thesaurus 
William F. Malo MacGregor 
AP, UP 
HARTFORD 4..... WHTD 1410 5,000 State Broadcasting Corp. Blue { iiitiane O'Neil SS eS eee 
54 Pratt St. Yankee John Shepard 3d Robert Mooney Associated 
7-9131 Ralph D. Kanna Rogers Holt — 
HARTFORD 1....... WTHT 1230 250 The Hartford Times Inc. MBS 5 McKinney 
983 Main St. Yankee rer ee er eee Standard 
2-0237 L. R. Schoenfeld C. S. Masini 
HARTFORD......... WTIC 1080 50,000 Travelers Bestg. Service Corp. NBC Travelers Bestg. Serv. Corp. Leonard J. Patricelli Weed 
26 Grove St. New England Paul W. Morency James F. Clancy World 
2-3181 Walter Johnson Herman D. Taylor Lang- Worth 
AP, INS, TP 
NEW HAVEN....... WELI 960 1,000-LS City Broadcasting Corp. Blue Col. Harry C. Wilder Roland W. Furman Headley-Reed 
500-N 221 Orange St. Connecticut Wm. A. Riple Richard W. Davis Foster 
a ee i ee eeeees Fred King World 
UP 
NEW HAVEN....... WNHC 1340 250 on Lc ci kosssespene =o. e6e0cecerecus |5 _paeineenaaied 
acerca eee =6M © lgthsccccesesse 8 * evcenesscceeie Standard 
Jabneeasesews jg. i .sdesncensdeuet™ AP 
NEW LONDON...... WNLC 1490 250 Thames Broadcasting Corp. MBS Roderick L. Morey Gerald J. Morey Walker 
Mohican Hotel Yankee Gerald J. Morey Ivon B. Newman Standard 
4900 Connecticut Ivon B. Newman Gerald J. Morey AP 
STAMFORD......... WSRR 1400 250 Stephen R. Rintoul Blue Stephen R. Rintoul Fred Briggs Bannan 
270 Atlantic St. Connecticut Harold H. Meyer Dorothy Hay Wood 
4-7575 Harold H. Meyer Edward L. Markman a 
WATERBURY....... WATR 1320 1,000 Harold Thomas Blue Harold Thomas Helen Morris Rambeau 
71 Grand St. Yankee Harold Thomas John Dugan TP 
3-5161 Connecticut Samuel Elman Russel Jensen 
WATERBURY 89..... WBRY 1590 1,000 American-Republican Inc. CBS William J. Pape Charles T. Lynch McGillvra 
136 Grand St. Erwin J. Frey Erwin J. Frey Thesaurus 
83-1125 Erwin J. Frey , Frank Hales AP 
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is a little boy like a radio audience? 


Little boys want what they want when 
they want it. 


They are exactly like a radio audience 
in this respect. The only difference is 
that a radio audience finds it easier to 


get what it wants. 


That brings you abruptly to the point 


of this message. " 


As a Basic Station of the Columbia 
Network, WDRC is proud to be part 


of the fine network programming, day 


BROADCASTING e Broadcast Advertising 


and night, seven days a week, which 
gives the great American listening 


audience what it wants. 


As Connecticut’s Pioneer Broadcaster, 
WDRC has contributed to the local 


scene with news and public service 


HARTFORD 4 CONNECTICUT 





programs, to give the Hartford au- 


dience what it wants. 


It all adds up to the fact that adver- 
tisers want WDRC—when they want 
a real selling job in the rich Hartford 
Market. 


BASIC CBS 
Connecticut's 
Pioneer 
Broadcaster 


—- FM 
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*— Non-Commercial Station. D—Day. N— Night. ST—Shares Time. S H—Specified Hours. U— Unlimited. CP—Construction Permit Issued. 
LS— Local Sunset. L—Limited Time with Dominant Station. SA—Special Authorization. 
(Data corrected to January 1, 1945) 
Name of Licensee Chief Owner or Executive Program Director Representatives 
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc. Library 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer News Service 
WILMINGTON 28... WDEL 1150 5,000 WDEL Ine. NBC {Clair R. McCollough Harvey C. Smith Raymer 
10th & King Sts. \J. Hale Steinman Herman Reitzes UP 
7268 J. Gorman Walsh J. E. Mathiot 
J. Gorman Walsh 
WILMINGTON 28... WILM 1450 250 Delaware Broadcasting Co. MBS {Clair R. MeCollough William Drury Raymer 
920 King St. J. Hale Steinman A. B. Weldin Thesaurus 
72 J. Gorman Walsh J. E. Mathiot UP 
J. Gorman Walsh 
Name of Licensee Chief Owner or Executive Program Director Representatives 
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc. Library 
City Letters in Kilocycles in Watts Telephone Number Network cial M Chief Engineer News Service 
WASHINGTON 1.... WINX 1340 250 WINX Broadcasting Co. Eugene Meyer Richard Barr Forjoe 
8th & Eye Sts. N. W. John Patrick Smith Paul Heller Standard 
Republic 8000 Norman Weill Ralph Cannon Lang- Worth 
AP, UP, INS 
WASHINGTON 5.... WMAL 630 5,000 Evening Star Broadcasting Co. Blue The Evening Star John R. Edmunds Blue Spot 
724 14th St. N. W. Kenneth H. Berkeley Ben B. Baylor, Jr. Standard 
National 5400 Ben B. Baylor, Jr. Daniel Hunter Langworth 
Thesaurus 
AP, UP 
WASHINGTON 6 WOL 1260 1,000 Cowles Broadcasting Co. MBS Gardner Cowles, Jr. George Sutherland Katz 
1627 K St. N. erle S. Jones Tom Means Associated 
Metropolitan 0010 Henry V. Seay Henry H. Lyon Lang- Worth 
Standard 
AP, UP 
WASHINGTON 5.... WRC 980 5,000 National Broadcasting Co. NBC NBC-Frank M. Russell Fred P. Shawn NBC Spot 
724 14th St. N. W Carleton D. Smith Albert V. Cole Thesaurus 
Republic 4000 Mahlon A. Glascock Donald Cooper Standard 
Associated 
AP, UP, INS 
WASHINGTON 4.... WTOP 1500 50,000 Columbia Broadcasting System Inc. CBS CBS-Earl Gammons Martin D. Wickett Radio Sales 
Earle Bidg. Carl J. Burkland ~__....... Lang-Worth 
Metropolitan 3200 William D. Murdock Clyde M. Hunt World 
AP, UP 
WASHINGTON 6.... WWDC 1450 250 Capital Broadcasting Co. Joseph Katz Norman Reed Weed 
1000 Connecticut Ave. N. W. G. Bennett Larson Ben Strouse MacGregor 
National 7203 Ben Strouse Ross H. Beville Thesaurus 
AP, UP 
Name of Licensee Chief Owner or Executive Program Director Representatives 
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc. Library 
City Letters in Kilocycles in Watts Telephone Number Netwerk cial M Chief Engineer News Service 
DAYTONA BEACH... WMFJ 1450 250 W. Wright Esch Blue W. Wright Esch Jack Winfree Cox & Tanz 
126'4 Magnolia Ave. {Mrs. Billie B. Esch Crystal Palmer Thesaurus 
91 Ray Clancy William C. Shelton AP 
John Pitts 
FORT MYERS...... WINK 1240 250 Fort Myers Broadcasting Co. CBS Ronald B. Woodyard Mary Martin Pearson 
4 E. First St. Memeld BD. Weedyere 8 nce csncccccces AP 
818 Mary Martin Harold Ritchey 
GAINESVILLE 2..... WRUF 850 5,000 University of Florida MBS University of Florida Irene Stanlis Burn-Smith 
L-KOA SA-5,000—-LS Gainsville Rem James George Dinnick Lang- Worth 
1000 Rem James Dr. Palmer H. Craig UP 
after sunset at Denver 
JACKSONVILLE 2... WJAX 930 5 ,000-LS City of Jacksonville NBC City of Jacksonville Evelyn Boote Blair 
1,000-N 1 Broadcast P'. John T. Hopkins, III Harry A. Cole Cummings 
5-5821 John T. Hopkins, III John T. Hopkins, III Thesaurus 
Associated 
AP 
JACKSONVILLE .... WJHP 1320 250 Meteepeite Ce Compony Blue John H. Perry George L. Jesse Perry 
Ted Chapeau Carmen Macri Lang- Worth 
5- 7810 R. R. Powell Beecher Hayford UP 
JACKSONVILLE 1. WMBR 1400 250 Florida Broadcasting Co. CBS Frank King Frank King Weed 
118 West Adams St. Frank King ow Marshall Jr. World 
5-4387 Glenn Marshall Jr. . Vordermark UP 
° 
JACKSONVILLE 1. WPDQ 1270 5,000 Jacksonville Broadcasting Corp. MBS Cree rr ee Hollingbery 
3 ife Bldg. Blue (June 15) \L. D. Baggs Edith Cooper MacGregor 
5-6781 Robert R. Feagin James R. Donovan Standard 
Frank Taylor Jr. AP 
LAKELAND.... WLAK 1340 250 Radio Station WLAK NBC S. O. Ward Nancy Hill Pearson 
P.O. Box 1211 S. O. Ward S. O. Ward UP 
2127 Powell Adams William P. Lee 
Page 84 @ 1945 Yearbook Number BROADCASTING @ Broadcast Advertising 
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SELLS BECAUSE OF ITS 


OUTSTANDING LISTENER LOYALTY 





1. NBC Basic Network 
2. Recognized for its leadership in NEWS 


3. Covers Delaware, Southern New Jersey, parts 
of Pennsylvania, Maryland and Virginia— 
a section rich in industry and agriculture. 


5,000 Watts 


DAY and NIGHT 


Represented by RAY MER 


VIRGINIA a om 












































€ 
*— Non-Commercial Station. D—Day. N— Night. ST—Shares Time. S H—Specified Hours. U— Unlimited. CP—Construction Permit Issued. 
LS—Local Sunset. L—Limited Time with Dominant Station. SA—Special Authorization. 
(Data corrected to January 1, 1945) 
* 
FLORIDA—(Continued) 
U 
Name of Licensee Chief Owner or Executive Program Director Representativg 
Call Frequency Power Headquarters Address General Manager . or Promotion Mgr. Transc. Libran 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer News Service 
5 
eee WFTL 710 10,000 Fort Industry Co. MBS Lt. Com. George B. Storer Don Butler Headley-Reed 
1605 Biscayne Blvd. eee Pee eee ks . Miieensecencce hesaurus 
— || 9 ~ “eset eeae Fred Clark 
MIAMI 30.......... WIOD 610 5,000 Isle of Dreams Broadcasting Corp. NBC Daniel J. Mahoney Robert L. Fidlar Hollingbery 4 
600 Biscayne Blvd. James Gate Martha Henriquez Cummings THe 
83-6444 Tom O. McCullough Wilton Chiles Associated F 
Standard a 
AP, UP, INS 
EE abana secawa WQAM 560 5,000-LS Miami Broadcasting Co. CBS F. W. Borton Hazel McGuire Blair 
1,000-N ostal Bldg. Fred Mizer Norman MacKay World & 
2-6121 Norman MacKay Edward Davenport AP 
MIAMI BEACH 36 WKAT 1360 1,000 A. Frank Katzentine EEE IE ee eee eT ee 
1759 N Bay Rd. pS i ees, Associated 
5-7471 John I. Prosser tae P Smith Jr. UP 
T. T Magee 
GOBER. ccccccescccs WTMC 1490 250 Ocala Broadcasting Co. Inc. Blue John H. Perry Wilma Drum Perry 
ox 8% T. S. Gilchrist Jr. George Wehrman Standard 
T. S. Gilchrist Jr. Beecher Hayford UP 
ORLANDO.......... WDBO 580 5,000 Orlando Broadcasting Co. Ine. CBS Col. Geo. C. Johnston W. G. McBride Blair — 
563 N. Orange Ave. Col. Geo. C. Johnston W. G. McBride Cummings 
6181 J. M. Pedrick J. E. Yarbrough = 
ORLANDO.......... WLOF 1230 250 Hazlewood Inc. Blue ee ees ti oR ER OnS 
Angebilt Hotel Bldg. Victor Buisset Lang-Worth 
8163 Victor Buisset 
PALM BEACH....... WWPG 1340 250 Palm Beach Broadcasting Corp. Blue, MBS eG EE TCT 
South Ocean Blvd. Donald S. Greenlief Donald S. Greenlief AP 
2-1515 Donald S. Greenlief Paul McGinty 
PANAMA CITY...... WDLP 1230 250 Panama City Broadcasting Co. MBS John H. Perry John Thomas Perry 
First & Mercer St. Byron Hayford Elmer Scott Standard 
Byron Hayford Elmer Scott UP 
PENSACOLA........ WCOA 1370 1,000-LS Pensacola Broadcasting Co. NBC John H. Perry Lamar Morgan Perry 
500-N Box 1669 Jack Rathbun Jack Rathbun World 
4111 Jack Rathbun Bert Meade UP 
ST. AUGUSTINE..... WFOY 1240 250 Fountain of Youth Bestg. Co. CBS Glenn Marshall Jr. Miss Frankie C. Walker Weed 
Fountain of Youth Park J. Allen Brown J. Allen Brown UP 
J. Allen Brown Carl DeLay 
ST. PETERSBURG 1. WSUN 620 5,000 City of St. Petersburg Blue Og gO ee ne 
Box 240 Norman E. Brown Norman E. Brown Associated 
4747 Vera New Louis J. Link UP 
ST. PETERSBURG... WTSP 1380 1,000—-LS Pinellas Broadcasting Co. MBS pane P. Poynter Jean Allyn Rambeau 
500—-N Times Bldg. x L. D. Herron Jack Dadswell INS 
8108 , ot Dadswell William D. Mangold 
SARASOTA......... WSPB 1450 250 WSPB Ine. CBS R. C. Jones Jr. Gertrude Browning Pearson 
Box 1110 re - == —i“( ls wee aie cee MacGregor 
ee nn SS Bk ps James E. Grant World 
UP 
TALLAHASSEE...... WTAL 1340 250 Capital City Broadcasting Corp. MBS Mrs. John N. Phipps Paula M. Page Clark 
Tallahassee Teresa M. Myers Helen F. Todd Thesaurus 
2160 Betty C. Perkins William A. Snowden Standard 
AP, UP 
WE Div k.ccacncccs WDAE 1250 5,000 Tampa Times Co. CBS David E. Smiley Kenneth W. Skelton Katz 
Tampa Terrace Hotel L. S. Mitchell L. 8. Mitchell MacGregor 
-1818 L. S. Mitchell William Pharr Moore 
, | Aare WFLA 970 5,000 Tribune Co. NBC The Tribune Co. Paul M. Jones Blair 
Seminole Bldg. W. Walter Tison W. Walter Tison Cummings 
828 W. Walter Tison Joe M. Mitchell MacGregor 
Thesaurus 
Lang-Worth 
UP 
WEST PALM BEACH WJNO 1230 250 WJINO Ince. CBS Marshall Heminway i Ie re 
1600 N. Flagler Dr. nS = =— —S—sé rv nese eseeees é World 
3638 Stephen P. Willis Otis Wright P 
bs Name of Licensee Chief Owner or Executive Program Director Representatives 
Call Frequency Power Headquarters Address General Manager Mdgg. or Promotion Mgr. Transc. Library 
City Letters in Kilocycles in Watts Telephone Number Network Cc cial M Chief Engineer News Service 
SE 6-0 68 0acesces WALB 1590 1,000 Herald Publishing Co. MBS Henry T. McIntosh Mary Knight Burn-Smith 
Albany Theatre Arcade Abner M. Israel Abner M. Israel 400 
389 Mildred Huie De Forrest Layton be 
ee WGPC 1450 250 Albany Broadcasting Co. CBS J. W. Woodruff Jr. Margaret Kinnett Spot Sales 
125% N. Jackson St. ON eee errr Lang-Worth 
1370 John Crouch C. M. Kinnett UP 
GK boncecacses WGAU 1340 250 J. K. Patrick & Co. CBS K. Patrick & Co. Marguerite Williams ..............++ 
Bobbin Mili Rd. KBS Malvin C. Gorman Melvin C. Gorman Standard 
1741 Melvin C. Gorman Melvin C. Gorman P 
BERET Be cccccces WAGA 590 5,000 Liberty Broadcasting Corp. Blue Lt. Com. George B. Storer John Barlett Headley-Reed 
estern Union Bldg. Charles Smithgall Ewald Kockritz Thesaurus 
Main 5101 Bob Venn Al Jones AP, INS 
PE ee WATL 1400 250 J. W. Woodruff MBS J. W. Woodruff I. Dan Hornsby Spot Sales 
§ 26 Cain St. James A. Davenport Sam Kane Lang- Worth 
Walnut 4377 Sam W. Kane Robert W. Minton UP BRC 
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— Non-Commercial Station. D—Day. N— Night. ST—Shares Time. —Specified Hours. U— Unlimited. CP—Construction Permit Issued, 
LS—Local Sunset. L—Limited Time with Dominant Station. SA—Special Authorization. 
(Data corrected to January 1, 1945) 
GEORGIA—(Continued) 
Name of Licensee Chief Owner or Executive Program Director Representativ 
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transe. Libr; ce 
City Letters in Kilocycles in Watts Telephone Number Network 4 M Chief Engineer News Service i 
ATEANER Bicccscees WGST 920 5.000-LS Georgia Schoo! of Technology CBS Frank Spratlin John Fulton Katz = 
1,000-—N Forsyth Bldg. {John Fulton Dixon Babb World : 
Walnut 8441 Frank Gaither Ben Akerman AP, UP ee 
Frank Gaither : 
ATEANETR s co ccvcccccs WSB 750 50,000 Atlanta Journal Co. NBC James M. Cox Jr. Mark K. Toalson Petry be 
Biltmore Hotel John M. Outler Jr. Se pes Standard : 
Hemlock 1045 Tom Downing C. F. Daugherty World : 
AP, UP, INS ¥ : 
ee WGAC 1240 250 Twin States Broadcasting Co. Blue F. Frederick Kennedy Steve Manderson Headley. Reed 
Augusta J. B. Fuqua Donald Kelly Jr. Thesaurus 
2-2692 J. B. Fuqua John Lyon \ an 
YS 46th eh aaa WRDW 1480 5,000 Augusta Broadcasting Co. CBS Wm. K. Jenkins Ben P. Lucas Hollingbery 
Masonic Bldg. W. R. Ringson Dennis Brown World 
805 Thurston Bennett Harvey Aderhold UP ; 
‘ 
BRUNSWICK........ WMOG 1490 250-LS Coastal Broadcasting Co. KBS ee.  §  “Biignaserecece Clark ' 
100—-N Brunswick Kenneth E. White | .............. Thesaurus 
1500 Kenneth E. White Kenneth E. White UP 
CEDARTOWN....... WGAA 1340 250 Northwest Georgia Bestg. Co. Blue Oo. C. Lam Rowena Whitfield Headley- Reed 
est Ave. KBS Thomas S. Carr Dorothy Holt AP " 
777 Allen Woodall Clarence Landress 
COLUMBUS....... WDAK 1340 250 Valley Broadcasting Co. Plue, MBS L. J. Dun Dora Anna Gay Headley-Reed 
1028'% Broadway Allen M. "Woodall ashia’s World 
3-2771 Jack Gaylord Denzil Pu lley AP 
COLUMBUS. WRBL 1230 250 Columbus Broadcasting Co. CBS J. W. Woodruff Tony Barrett Spot Sales 
1420 Second Ave. Weldon W. Herrin Ed Hennessy Lang-Worth 
2-0601 W. S. Massie Albert Timms UP 
CORDELE........ WMJM 1490 250-LS Cordele Dispatch + Co. KBS John W. Greer Teenie Powers aloia oie-'e 9 eee ae 
100-N Oth Ave. & BS James S. Rivers  ....... UP 
666 Bruce Smith Howard Harrell 
ee WBLJ 1230 250 Dalton ——,: Corp. MBS H. C. Kenemer Barbara Brinkman Cox & Tanz 
111 S. Pentz St. KBS W. V. Wil.iams 
684 T. H. MeMillan 
DUBLIN....... WMLT 1340 250 Dublin meaanding Ch jj. see \#bédendaseeoee 8 .° _ “eeu hs). \ aie 
Construction permit)  # = j= —§ vwsesees Standard 
GAINESVILLE. .. WGGA 1240 250 Blue Ridge Broadcasting Co. MBS Charles Smithgall ee eer 
then Rd. KBS H. Russ Holt E. F. MacLeod Lang-Worth 
1600 E. F. MacLeod C. M. Callicot 
Geb nkectdsceuse WKEU 1450 250 Radio Station WKEU an | ‘spaiieececeee | | ||| \4 Metkapsieagoieh oobee Lill!!!) 1) elehceeere eee 
MH. ||) thakwesmaeatecm | ull. |) 1) | kudbeebdecenbmmeee UP 
LAGRANGE......... WLAG 1240 250 LaGrange Broadcasting Co. MBS Roy C. Swank Josephine Moncrief Clark 
303 Broome Street KBS Edwin Mullinax Edwin Mullinax World 
1700 Edwin Mullinax J. M. McKay UP 
Pee 6seeectase WBML 1240 250 Middle Georgia Broadcasting Co. Blue E. D. Black Mary Hester Richardson McGillvra 
First National Bank Bldg. Chas. W. Pittman Harold Beaty Standard * 
2728 Walter Graham H. S. Goodrich UP aT 
ee WMAZ 940 5,000 Southeastern Broadcasting Co. Inc. CBS George P. Rankin Lew Kent Katz 
Bankers Insurance Building Wilton E. Cobb Frank Crowther World 
: Frank Crowther George P. Rankin \ pleiaien 
i skeawese WNEX 1400 250 Macon Broadcasting Co. SR a ee ee ere 
Construction permit) Bibb Bldg. yo ee ee, ee ree AP 
MOULTRIE......... WMGA 1400 250 Frank R. Pidecock Sr. KBS Frank R. Pidcock Sr. Mrs. D. E. Stringfellow .............. 
ox 310 eum, Weer hase ccccnsen Standard 
999 James M. Wilder James M. Wilder _ 
Ce Be csveoes WRGA 1490 250 Rome Broadcasting Corp. MPS John W. Quarles George Eubanks Coleman 
National City Bank Bldg. Happy Quarles George Eubanks UP 
6589 Pinkie Talley Doc Williams 
SAVANNAH....... WSAV 1340 250 WSAVI NBC Harben Daniel i Jackson Hollingbery 
Liberty National ‘Bank Bldg. Harben Daniel H. Thesmar Associated 
5600 N. W. Brandon Meredith E. , AP 
SAVANNAH......... WTOC 1290 5,000 Savannah Broadcasting Co. CBS W. T. Knight Jr. Ben B. Quick Katz 
516 Abercorn St. W. T. Knight Jr. Wm. B. Smart Standard 
2-0127 {Wm. B. Smart Claude M. Gray Lang- Worth 
\Benj. B. Williams UP 
THOMASVILLE..... WPAX 1240 250 H. Wimpy H. Wimpy OS ee er rer 
117 Remington Ave. H. Wimpy Al Feinberg UP 
909 Al Feinberg James W. Poole 
0 es WRLC 1450 250 R G. LeTourneau MBS i a § ewig dd Sie cece ed Clark 
Prather Bridge Rd. KBS SS gl i > eee ee World 
LeTourneau 1751 8” Eee ee eee Thesaurus 
MacGregor 
UP 
VALDOSTA......... WGOV 1450 250 E. D. Rivers MBS 5 ee ee ree Walker 
Valdosta SS 3 een ee See World 
oe i ee ate oe ee meee eS James W. Stewart UP 
WAYCROSS......... WAYX 1230 250 Jack Williams MBS Jack Williams Gwen Thomas Walker 
620 Plant Ave. KBS John J. Tobola . C. Tuten World 
965 R. C. Tuten John J. Tobola UP 
WEST POINT....... WRLD 1490 250 Valley Broadcasting Co. Blue L. J. Duncan Frances Ledbetter Headley-Reed 
General Tyler Hotel Bidg. L. J. Duncan Sidney Laird MacGregor 
173 Allen Woodall Dige Bishop World 
AP 
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All CBS. 


NO SINGLE STATION, regardless of power, has a strong 
enough signal to deliver primary coverage of Georgia’s 
three major radio markets. 


But the GEORGIA MAJOR MARKET TRIO, consisting 
of the three CBS stations in these three markets 
does the job 


— AT ONE LOW COST 


™ GEORGIA 222 TRIO 


ed 


tising 


Represented by THE KATZ AGENCY, Inc. 
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— Non-Commercial Station. D—Day. N— Night. ST—Shares Time. S H—Specified Hours. U— Unlimited. CP—Construction Permit Issued. 
LS—Loeal Sunset. L—Limited Time with Dominant Station. SA—Special Authorization. 
(Data corrected to January 1, 1945) 
Name of Licensee Chief Owner or Executive Program Director Representati 
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc. Lib 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer News Se: 
PG eeseentoes KIDO 1380 2,500-LS Boise Broadcast Station NBC Georgia N. Phillips George Snell Blair 
1,000-N Hotel Boise Walter E. Wagstaff John Casstevens MacGregor 
Boyd Braithwaite James Johantz World 
AP, UP 
IDAHO FALLS..... KID 1350 5,000-LS KID Broadcasting Co. MBS Walter Bauchman Harry Woodle McGillvra 
500-N KID Bldg. Intermountain Frank McIntyre Reed Bullen World 
. KBS Leonard Wasden C. N. Layne UP 
LEWISTON....... KRLC 1400 250 H. E. Studebaker MBS err ————=—é«s we ww tenes Wilson 
Lewis-Clark Hotel Bldg. Don Lee ee = | seacengecdanae World 
1950 Pacific Donald A. Thomas Milton MacLafferty UP 
NAMPA KFXD 1230 250 Frank E. Hurt & Son Frank E. Hurt Nancy Buehler __......... 
1024 12th Ave. S. ae: ij.  genepmeneaaeue Thesaurus. 
1200 Doyle H. Cain Edward Hurt iee- Worth 
POCATELLO.... KSEI 930 1,000-LS Radio Service Corp. NBC O. P. Soule Ruthe A. Fletcher Griffith 
250-N Yellowstone Highway Henry H. Fletcher Olive M. Leeney Walker 
960 Henry H. Fletcher Henry H. Fletcher MacGregor 
Standard 
UP 
TWIN FALLS....... KTFI 1270 1,000 Radio Broadcasting Corp. NBC O. P. Soule W. E. Wright Walker 
241 Main Ave. W. F. M. Gardner M. L. Otto Griffith 
F. M. Gardner F. V. Cox MacGregor 
Standard 
WALLACE......... KWAL 1450 250 Silver Broadcasting Co. MBS Dr. J. B. Binyon W. M. Spencer Griffith 
Tabor Bidg. Don Lee Robert G. Binyon Robert G. Binyon World 
Pacific W. M. Spencer Arvo Haapanen UP 
KBS 
Name of Licensee Chief Owner or Executive Program Director Representatives 
Call Frequency Power ~ Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc. Library 
City Letters in Kilocycies in Watts Telephone Number Network Commercial Manager Chief Engineer News Service 
[Se WMRO 1280 250-D Martin R. O’Brien Martin R. O’Brien Dorothy O’Brien iene chao nee 
34S. River St. Martin R. O’Brien Jeanne M. Doran} Standard 
4215 Vincent G. Cofey Phillip Olson AP 
BLOOMINGTON. WJBC 1230 250 Radio Station WJBC KBS Rete Station WJBC Stanley Lantz Sears & Ayer 
209 E. Washington . M. McGregor Marion I. Gillespie World 
- Hugh L. Gately James Hamm UP 
Ee WKRO 1490 250 Oscar C. Hirsch eee Te = ——s— ee senenns | enenneeen 
324 Broadway, Cape Girardeau, Mo. ae. -  wedsabrer eee MacGregor 
Cairo 1490, Cape Girardeau 2104 Oscar Hirsch Oscar Hirsch UP 
CARTHAGE........ WCAZ 1080 250-D Superior Bestg. Service Inc. Bob Compton Antionette Palmer Pearson 
Marine Trust Co. Bidg. John Palmer Toduéetaaeducs UP 
520 ee = ——COCCEeR HH W'S SRS WOOS 
CHAMPAIGN...... WDWS 1400 250 Champaign News-Gazette Inc. CBS Helen M. Stevick Juanita Hall Texas DPL 
Main St. Marajen Stevick Dyess _—_...............5.- World 
6-1855 Frank R. Mills Jack R. Baum UP 
CHICAGO 90... WAAF 950 1,000-D Drover’s Journal Publishing Co. Inc. Ward A. Neff gg A. Coyle Hollingbery 
Palmer House Bradley R. Eidmann . R. Loughrin Standard 
Randolph 1932 Bradley R. Eidmann rs ‘arl Ulrich UP, TP 
CHICAGO 1........ WAIT 820 5,000 Radio Station WAIT Gene T. Dyer aot Withrow Wilson 
L-LS, Dallas 360 N. Michigan Ave. Gene T. Dyer . M. Hinzman MacGregor 
Franklin 0660 Joseph Rudolph E W. Jacker een 
CHICAGO 11....... WBBM 780 50,000 Columbia Broadcasting System Inc. CBS CBS—H. Leslie Atlass Walter Preston Radio Sales 
410 N. Michigan Ave. J. L. Van Volkenburg Jonathan Snow Worl 
Whitehall 6000 E. H. Shomo James J. Beloungy Lang-Worth 
Associated 
AP, UP, INS 
CHICAGO 11....... WCFL 1000 10,000 Chicago Federation of Labor John Fitzpatrick Howard T. Keegan Katz 
666 Lakeshore Drive Howard T. Keegan Melvin Wolens World 
Superior 5300 Melvin Wolens Richard B. Pappin UP 
CHICAGO 11....... WCRW 1240 100 Clinton R. White Cee aR sceee tee 8  <e00eneedcnan 
SH-WEDC, WSBC 2756 Pine Grove Ave. cae 4 <0tft«*sf Bela hee 
eee Clinton R. White 
CHICAGO 23. WEDC 1240 250 Emil Denemark Inc. Emil Denemark William P. Brady  ~_......... . sew 
SH-WCRW, WSBC 3860 Ogden Ave. Frank Kotnour Ruth Roberts UP 
Crawford 4100 Frank Kotnour Chester Levicki 
CHICAGO 54....... WENR 890 50,000 American Broadcasting Co. Blue American Broadcasting Co. Gene Rouse Blue Spot 
ST-WLS Merchandise Mart E. R. Borroff E. J. Huber MacGregor 
Delaware 1900 Roy McLaughlin E. C. Horstman Standard 
AP, UP, INS 
CHICAGO 12....... WGES 1390 5,000 Radio Station WGES Partnership Hesbert Rudolph 8 8 —s iw... ne eo 
2708 Washington Blvd. John A. Dyer Herbert Rudolph UP 
Seeley 8066 8 Eee 
CHICAGO 11....... WGN 720 50,000 WGN Inc. MBS Robert R. McCormick B. W. Gunn WGN 
441 N. Michigan Ave. Frank P. Schreiber B. H. Berentson World 
Superior 0100 William A. McGuineas George W. Lang Associated 
Standard 
UP, AP 
CHICAGO 1........ WIND 560 5,000 om - annette Radio Corp. Wolverine Ralph L. Atlass Fred Willson Pearson 
ON. ~~ Ave. Ralph L. Atlass Robert Hanson MacGregor 
State 4176 John T. Carey Victor Voss Standard 
AP, UP, INS 
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In Chicago . . . It’s the 


METROPOLITAN STATION 










ESSENTIAL IN AN ESSENTIAL MARKET 


‘ A station covering a five million population area like a blanket, 
with an 83.4% advertiser renewal average over a five-year 


period and with a commanding lead in local retail advertising, 





ual IS an essential station. With transmitter located in the geo- 
Library 
ervice 


graphical heart of Chicago, WAAF provides effective low- 
-m cost coverage of the entire market without waste. Awards 
and citations for war activities, public service and program 


standards testify that WAAF is doing a real job for the public 


and the advertiser alike. 





THE RIGHT \ \ } r) 950 Kilocycles 
SPOT ON THE DIAL VE Atop the Palmer House 
CHICAGO 90, ILL. 


r Represented Nationally by 


BS GEORGE P. HOLLINGBERY COMPANY 


NEW YORK © CHICAGO © ATLANTA © LOS ANGELES © SAN FRANCISCO 
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Chicago’s Largest 
Independent Station 
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You Get Your 
Money’s Worth 


WCFL—CHICAGO 


Watt Transmitter 
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News by... 
Martin Agronsky 
Moulton Kelsey 
Richard Harkness 
Dr. Schacher 


Baukhage 
Walter Kiernan 


— 
OEFIANCE 


Currently Featured 


Breakfast Club 


* 


+5 


Ladies Be Seated 


Appointment with Life 


London Calling 


Lies from Tokyo 
Transatlantic Quiz 


Harry Wismer’s Sports Review 


Coast to Coast on a Bus 
Soldiers with Wings 

Boston Symphony Orchestra 
Metropolitan Opera 


Land of the Lost 
Atlantic Spotlight 
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*— Non-Commercial Station. D—Day. N— Night. ST—Shares Time. S H—Specified Hours. U— Unlimited. CP—Construetion Permit Issued. 
LS—Local Sunset. L—Limited Time with Dominant Station. SA—Special Authorigation. 
(Data corrected to January 1, 1945) 
ILLINOIS—(Continued) 
Name of Licensee Chief Owner or Executive Program Director Representatiyy 
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. ——_ Libran 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer News Servig 
CHICAGO 1......... WJJID 1160 20,000 WJJD Inc. Wolverine Marshall Field Randy Blake Raymer 
L-KSL 230 N. Michigan Ave. Arthur F. Harre Rob Ward orl 
State 5466 - Fred G. Harm Walter F. Myers AP, UP 
CHICAGO 7........ WLS 890 50,000 Agricultural Broadcasting Co. Blue Burridge D. Butler Harold A. Safford Blair 
ST-WENR 30 W. Washington Blvd. Glenn Snyder Don Finlayson Standard 
Monroe 9700 Chick Freeman Thomas L. Rowe AP, UP, TP 
CHICAGO 54........ WMAQ 670 50,000 National Rreadensting Co. Ine. NBC MBC—Harry C. Kopf Jules Herbuveaux NBC Spot 
222 N. Bank Drive Harry C. Kopf Emmons C. Carlson Thesaurus 
Superior 8300 Oliver Morton H. C. Luttgens MacGregor 
Standard 
AP, UP, INS 
CHICAGO 10........ *WMBI 1110 6,000 Moody Bible Institute of Chicago Moody Bible Institute Wendeli P. Loveless —_.............. . 
L-WBT, KFAB 153 Institute Pl. Henry C. Crowell Russell T. Hitt Thesaurus 
re ——s—“—~*~*~siC*tst ira i A. P. Frye P 
CHICAGO 12........ WSBC 1240 250 Radio Station WSBC Partnership Robert O. Mew nt eco vcccen 
SH-WCRW, WEDC, 2400 W. Madison St. ae = =——s—=—=«Cw eS DLC OO HOS Associated 
Monroe 9060 | |. A rs es 
CICERO &O......00. WHFC 1450 250 WHFC Inc. ‘ R. W. Hoffman 8 eee 
6138 W. Cermak Road ae ij g§8§. -<primidnmaewasaee UP 
2 G. M. Ives 
DANVILLE. os cccccce WDAN 1490 250 Northwestern Publishing Co. CBS Gannett Newspapers Cody Noble Chapman McKinney 
Hotel Wolford | ir ear Standard 
— UC wee | QA ic agee ds ant Ted Magin UP 
DECATUR 21........ wsoy 1340 250 Conmaton Preptersting Inc. CBS Edward E. Lindsay Easter Straker Weed 
357 N. Main S PN Bee vicnseccvnes Worid 
5371 Charies F. Bruce Paul Wnorowski 1 ee 
E. ST. LOUIS....... WTMV 1490 250 Mississippi Valley Bestg. Co. Carlin S. French Agnes Mites Sears & Ayer 
Broadview Hotel Carlin S. French Tom Riggs MacGregor 
Bridge 3424 F. J. Prendergast Erle White INS 
GALESBURG........ WGIL) 1400 250 Galesburg Broadcasting Co. L. A Pritchard Parke Thompson Sears & Ayer 
Hill Arcade Bidg. R. B. Laughner Jr. Parke Thompson Standard 
i cn rae ere 5. Harvey C. Day UP 
HARRISBURG....... WEBQ 1240 250 eee) ye Co. KBS Dr. J. V. Capel 5” EE er rrr rrr ce, 
110 E. Poplar St. Inglis M. Taylor Bernie Smith UP 
28 Inglis M. Taylor Jos. R. Tate 
SD S6 Racecnsces iL WJPF 1840 250 Orville W. Lyerla Cree Wile ket bn cst on dees eee 
Box 179 Chas. R. Cook Chas. R. Cook World 
oveneeeeenrd Marion Sawyer UP 
JACKSONVILLE..... WLDS 1180 250-D Stephenson, Edge & Korsmeyer KBS Partnership LaFern Coultas 7 ee 
‘ox Illinois Theater B ae  — ij $§ pbe@et osennaee Standard 
1180 E. J. Korsmeyer Gerald J. Cassens UP 
Ee eee WCLS 1340 250 WCLS Ine. KBS Walter Ashe Marcia Mitchell —...........00 
601 Walnut St. Robert M. Holt Marjorie Pyle Associated 
4761 Raymond Fay Lester DeCosta 
i Moceenacsaws WMBD 1470 5,000-LS Peoria Broadcasting Co. CBS Edgar L. Bill Vernon Nolte Free & Peters 
1,000-N Alliance Life Bldg. Edgar L. Bill James Kyler World 
7133 Hugh K. Boice Jr. Ted Giles AP, UP 
Ge 6c cecéscccoe SED 930 1,000 Lee Broadcasting Inc. CBS F. C. Eighmey C. Arthur Fifer Katz . 
510 Maine St. Walter J. Rothschild Mildred Vereheyen Lang-Worth’} 
6200 Walter J. Rothschild J. E. Gray Standard 
AP, UP 
ROCKFORD......... WROK 1440 1,000-LS Rockford Broadcasters Inc. Blue Rockford Broadcasters Inc. Maurice P. Owens Headley-Reed 
500-N News Tower Walter Koessler Wm. R. Traum World 
Main 5632 John J. Dixon T. C. Cameron UP 
ROCK ISLAND...... WHBF 1270 5,000 Rock Island Broadcasting Co. MBS John W. Potter Forest W. Cooke Wilson 
Safety Bldg. Leslie C. Johnson Theodore A. Arnold Lang- Worth 
918 Maurice J. Corken Robert J. Sinnett MacGregor 
Standard 
Thesaurus 
AP, UP, TP 
SPRINGFIELD...... WCBS 1450 250 WCBS Ince. Blue H. L. Dewin John Geil Sears & Ayer 
523 E. Capitol Ave. L. G. Pefferle F. A. Harbauer MacGregor 
9855 C. W. Neeld H. L. Dewing AP 
t ° C. W. Neeld 
SPRINGFIELD...... WTAX 1240 100 WTAX Inc. CBS Jay A. Johnson Gladys M. McGrew Weed 
Reisch Bldg. ea 6=6t—“ COC#Em ew cp eg ttenc oe Associated 
2-4441 J. A. Johnson Eli C. Swaringen UP 
, UO * ee WwDZz 1050 1,000-D WDZ Broadcasting Co. Edgar L. Bill Fran Booton Wilson 
Star Bldg. Walter C. Schafer Robert Livin n Standard 
98 Robert Livingston Theodore A. Giles UP 
ee *WILL 580 5,000-D Wai “010 8, Weigh Eitests A. C. Willard Frank E.Schooley _..............-- «+ 
ig ht St. a 6 6=3)6—t—“(“( i(sé— éhehbhppeGRnee ne AP 
ee 6 (UE a ee Ot, Oe Seieeeage aed A. James Ebel 
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“‘That’s a lot of coverage... but 


DOES ANYONE LISTEN 
TO WENR?” 





> You be the judge! 


ay ae MICHIGS BA WENR advertiser received 


700% more returns than expected! 















































a BA late-hour test offer pulled 
7 oe returns from 42 states and 3 Ca- 
pre (  nadian provinces ! 
tome @ On a recent offer over 55 net- 
work stations, WENR produced 
@ returns at lowest cost per inquiry! 
. 
Bere @ 
© | wossegen © [pakemasoe gat ‘ 
vee : a Yes, in this great market peo- 
* : 
@ |e um ple do listen to WENR. And 
° ° Sery Bane I 1 1 A ° 
a they respond! Are you famil- 
INDI : . ae : ; 
‘ ° iar with WENR’s rapid rise 
emus 
— eel > le these last few months? Do you 
LZ . ° 
s o y g © > 
.! eal know what is happening to 
€ Ne . " . . . 
ste Ao . radio in Chicago? Just ask a 
ol! Te Blue Spot sales representative. 
ILLINOIS 
® oo" 
oo 
PRIMARY STATION AREA = p re 
(DAYTIME) a f MAJOR CHICAGO STATION 
0 cost ANALYSIS r Cost pet # Inc ENR 
" er 
eigen 0.5 MILLIVOLT Station Families 1,000 ov tis 
03 
. 3,403,000 : 100.00 
WENR 2,157,000 06 66.6 
; 2,424,000 = 33.3 
3,188,000 : . er week. 
' s.minute daytime show, 5 times? 
+ Based on @ 15-MINN Bc All-County Su 


Source — 


50,000 WATTS—A CLEAR CHANNEL STATION— 890 KILOCYCLES 
Owned and Operated by the Blue Network Company 
Represented Nationally by Blue Spot Sales 


New York Detroit 


acc anni nsw “ “ee iin ce bediintiadl . 4 





Chicago Hollywood 
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*— Non-Commercial Station. D— Day. N— Night. ST—Shares Time. S H—Specified Hours. U— Unlimited. CP—Construction Permit Issued 
LS—Local Sunset. L—Limited Time with Dominant Station. SA—Special Authorization. , 
(Data corrected to January 1, 1945 
Name of Licensee Chief Owner or Executive Program Director Re presentatity 
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc. Lib 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer News ‘Servi 
ANDERSON . WHBU 1240 250 Anderson Broadcasting Corp. Blue C. Bruce McConnell Loyal Podhaski Weed 
Citizens Bank Bidg. Robert E. Bausman ; : Standard 
7791 ie = — =—&—s«f wa bebo keewees UP 
Robert E. Bausman 
ELKHART........ WTRC 1340 250 Truth Publishing Co., Inc. Blue C. D. Greenleaf Margaret Lantz Burn-Smith 
Hotel Elkhart KBS R. R. Baker Blanche L. Baker Standard 
948 Paul Upson Lester Zellmer MacGregor 
World 
UP 
EVANSVILLE 8 WEOA 1400 250 Evansville on the Air Inc. CBS Evansville on the Air, Inc. Mrs. Pat Roper Weed 
519 Vine St. Clarence Leich Guy R. Crecelius World 
2-1171 Clarence Leich Fay Gehres Standard 
UP 
EVANSVILLE 8 WGBF 1280 5 ,000-LS Evansville on the Air Ine. NBC Evansville on the Air, Inc. Mrs. Pat Roper Weed 
1,000-N 519 Vine St. Clarence Leic'! Guy R. Crece!lius World 
2-1171 Clarence Leich Fay Gehres — 
Ip 
FORT WAYNE 2 WGL 1450 250 een Television & Radio Corp. NBC Farnsworth Tel. & Radio Eldon Campbell NBC Spot 
25 S. Harrison St. orp. Hilda C. Woehrmeyer World 
Anthony 2136 Paul E. Mills Bruce H. Ratts Standard 
Paul E. Mils UP 
FORT WAYNE 2 wowo 1190 10 ,000 Weetlegovs Radio Stations Inc. Blue Westinghouse E. & M. Co. Eldon Campbell NBC Spot 
Harrison St. Paul E. Mills Hilda C. Woehrmeyer World 
wt 2136 Paul E. Mills Bruce H. Ratts Standard 
Ur 
HAMMOND. WJOB 1230 250 Radio Station WJOB O. E. Richardson L. B. Weller Cox & Tanz 
449 State St. GO... Geeeseen lt t(i‘(té‘“S aNeouenr ced Associated 
9800 R. C. Adair Stanley Strasburg UP 
INDIANAPOLIS 4. WFBM 1260 5,000 WFBM Inc. CBS Harry M. Bitner Jeanne M. Bitner Katz 
48 Monument Circle Frank O. Sharp Edward Schneider Associated 
Lincoln 8506 William F. Kiley Jr. Harrold S. Holland AP, INS 
INDIANAPOLIS 6. WIBC 1070 5,000 Indiana Broadcasting Corp. MBS Indianapolis News Stan Corley Blair 
Indianapolis Athletic Club pe) ee re Pore tere Associated 
ee: 2 ee oaeecsecte Harry Adams Lang-Worth 
AP, UP 
INDIANAPOLIS 44, WIRE 1430 5,000 Indianapolis Broadcasting Inc. NBC Eugene C. Puiliam Wm. Dean Pearson 
Claypool Hotel mene C, Pen © ibe a eoees World 
Riley 1541 Rex Schepp Eugene E. Alden Lang Worth 
AP, UP 
INDIANAPOLIS 4. WISH 1310 5,000-LS Capitol Broadcasting Corp. Blue C. Bruce McConnell Felix D. Adams Free & Peters 
1,000-N Board of Trade Bidg. C. Bruce McConnell Lyman G. Hunter Standard 
Market 6345 Robert E. Bausman Stokes Greshan Jr. AP, Reuters 
Robert E. Bausman 
eee WKMO 1400 250 Kokomo Broadcasting Corp. CBS Kokomo Broadcasting Corp. Ward Charles Glenn Wilson 
College Bidg. KBS John Car! Jeffrey J. C. Jeffrey UP 
6171 John Carl Jeffrey George Palmer 
LAFAYETTE 1...... WASK 1450 250 WFAM Inc. O. E. Richardson William N. Warren Sr. Cox & Tanz 
Wallace Bidg. Joe Spring ; World 
4300 Joe Spring Harry C. Garba AP 
MUNCIE... WLBC 1340 250 Donald A. Burton CBS a FF ae ee ee Walker 
P. O. Box 271 Donald A. Burton ; Standard : 
4403 William F. Craig Maury Crain AP. UP e 
RICHMOND WKBV 1490 250 Central Broadcasting Corp. MBS J. Robert Quigg Robert C. Hanika Ee 
25 S. 9th St. G. F. Albright Roland L. Nusbaum World f 
1156 Pan SS eh eeadencwoars Standard i 
UP 
SOUTH BEND 4. WHOT 1490 250 South Bend Broadcasting Corp. Blue C. Bruce McConnell Orville R. Foster Weed 
St. Joseph & Monroe Sts. Robert E. Bausman George Stevenson Standard 
83-4155 Harry Burdick Jack Willson Thesaurus 
Robert E. Bausman AP 
SOUTH BEND 26... WSBT 960 1,000 South Bend Tribune CBS F. A. Miller Mark H. Boyden Raymer | 
Colfax Ave. & Lafayette Blvd. Franklin D. Schurz Neal B. Welch Associated 
-6161 Robert H. Swintz H. G. Cole Lang- Worth 
UP 
TERRE HAUTE . WBOW 1230 250 Banks of the Wabash Inc. NBC Alvin Eades Lee J. Baxter Weed ; 
303 S. Sixth St. George M. Jackson Jill Girrard Standard a 
Crawford 3394 George M. Jackson Donald D. Aldrich AP, UP 
VINCENNES ........ WAOV 1450 250 Vincennes Newspapers Inc. MBS Per. Pa sh kt hcdencecs Pearson t 
320 Busseron St. Victor H. Lund Victor H. Lund World 
787 Richard B. Harris Eugene E. Alden Lang Worth 
UP 
e z 
WEST LAFAYETTE.. *WBAA 920 5 ,000-LS Purdue University Purdue University Pe ee ee E 
1,000-N a =h3)uMC—iCsOsshttti( (ie eee (CC itl ie ee Standard § 
————“—t—COCOCOC*tCitit a ei ec i John W. Ditamore Thesarus 
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For Indianapolis and Surrounding Territory 
Wise Time-Buyers Give Top Priority to WFBM 
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*— Non-Commercial Station. D—Day. N— Night. ST—Shares Time. S H—Specified Hours. U— Unlimited. CP—Construction}Permit Issued. 
LS—Local Sunset. L—Limited Time with Dominant Station. SA—Special Authorization. 
(Data corrected to January 1, 1945) 
Name of Licensee Chief Owner or Executive Program Director Representativg 
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc. Libray 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer News Service 
ADEEB . cc ccccccccece *WOI 640 5,000-D Iowa State College of A. & M. Iowa State College of J) errr er ree 
Ames A. . Edward Wegener World 
281 W. I. Griffith L. L. Lewis P 
Ps sikieeene chs *KFGQ 1260 250-D Boone Biblical College Ties ced Ce lk cckcckcicceds: -  wavresvssecdn 
a hl EE een sces te (| semeanene ees 
BURLINGTON ...... KBUR 1490 250 Burlington Broadcasting Co, Blue Dan T. Riley Mary Mangold Rambeau 
National Bank Bldg. G. B. McDermott T. C. Jensen World 
680 Richard Mosena John Gallino UP 
CEDAR RAPIDS..... WMT 600 5,000 American Bestg. Stations Inc. CBS, MBS {Helen S. Mark Douglas B. Grant Katz 
Paramount Theater Bidg., Cedar Rapids \Wm. B. Dolph Leo F. Cole Standard 
Russell Lamson Hotel, Waterloo Wm. B. Quarton George P. Hixenbaugh MacGregor 
Cedar Rapids 6127 Donald D. Sullivan Lang- Worth 
Waterloo 3618 AP, UP, INS 
A) KROS 1340 250 Clinton Broadcasting Corp. MBS W. S. Jacobsen Lucille De Leers Walker 
Jacobsen Bldg. No. Central Morgan Sexton Morgan Sexton Standard 
448 Morgan Sexton Gilbert Andrew UP 
DAVENPORT ... Wwoc 1420 5,000 Tri-City Broadcasting Co. Blue B. J. Palmer Marshall Dane Free & Peters 
1002 Brady St. Cornbelt Bury! Lottridge Jane Boom orld 
—3661 L. O. Fitzgibbons Paul G. Arvidson P 
BOORMAN. oc ccccecs *KWLC 1240 250-D Luther College Dr. O. J. H. Preus Richard Bergstrom — wk ee ee eee ewes 
600 Leiv Eiriksson Drive Richard Bergstrom lin. ke eee eee eee 
690 ve paar ore ase eee Oliver M. Eittriem 
DES MOINES 4..... KRNT 1350 5,000 Cowles Broadcasting Co. CBS Gardner Cowles Jr. Charles Miller Katz 
Register & Tribune Bldg. Blue (June 15) Phil Hoffman Orville Lawson Standard 
8-2111 Robert Dillon Charles Quentin Lang-Worth 
DES MOINES 9..... KSO 1460 5,000 Kingsley H. Murphy Blue, MBS Kingsley H. Murphy Edmund Linehan Headley-Reed 
Old Colony Bldg. CBS (June 15) George J. Higgins Ken Lufkin Standard 
83-0571 Goerge J. Higgins F. E. Bartlett World 
AP, UP 
DES MOINES 7..... WHO 1040 50,000 Central Broadcasting Co. NBC B. J. Palmer Harold Fair Free & Peters 
914 Walnut St. Cornbelt J. O. Maland Harold Fulton Lang-Worth 
83-7147 E. H. Bondurant Paul A. Loyet MacGregor 
Thesaurus 
UP, INS 
DUBUQUE.......... KDTH 1370 1,000 Telegraph-Herald MBS F. W. Woodward Arnold Stierman Pearson 
8th Ave. at Bluff St. No. Central Kenneth S. Gordon K. S. Gordon Standard 
1603 Warren J. Binkley Charles Cain AP 
DUBUQUE.......... WKBB 1490 250 Dubuque Broadcasting Co. Blue James D. Carpenter Jeanne Wiedner Burn-Smith 
Hotel Julien James D. Carpenter James D. Carpenter Associated 
Harry Hatzenbuehler Loenard T. Carlson UP 
FORT DODGE...... KVFD 1400 250 Northwest Broadcasting Co. MBS Edward Breen err eee 
Warden Bldg. No. Central Edward Breen Irene Wretman McGregor 
Walnut 3761 Marjorie Rudolph David G. Sinclair P 
 / .  , eee *WSUI 910 5,000 State University of lowa State University of Iowa po ee ere rr ers 
Iowa City Carl H. Menzer a ane rae ae AP 
SC FR a ce ta acer te S. J. Ebert 
MARSHALLTOWN .. KFJB 1230 250 Marshall Electric Co. MBS Earl N. Peak O. L. Russell pane euséeduend 
1603 W. Main St. No. Central a 8 —=»e—_—ilt(é*=“FODN ise cnet tg gir UP 
Bh Oh Oo Me POSH e ee Eugene Peak 
MASON CITY... KGLO 1300 5,000 Lee Radio Inc. CBS Lee P. Loomis Merritt Milligan Weed 
12 2nd St. N. E. a £+--=§ Geng 's-@-e Geupieneere Standard 
2800 Herbert R. Ohrt Roger Sawyer AP, UP 
OTTUMWA...... KBIZ 1240 250 KBIZ Inc. MBS James J. Conroy Roy L. Dawson Rambeau 
117 E. Main St. James J. Conroy \ Eleanor M. Haling World 
5600 Eleanor M. Haling Alvin P. Johnson UP 
SHENANDOAH ..... KFNF 920 1,000—LS KFNF Ine. ee er ee Kb) cediawese nee 
ST-KUSD 500-N 407 N. Sycamore St. Frank Stubbs Frank Stubbs Standard 
1 Frank Stubbs Robert N. Barkman AP 
SHENANDOAH ..... KMA 960 5,000 May Broadcasting Co. Blue, MBS Earl E. May Terry Moss Free & Peters 
. Elm St. Cornbelt J.C. Rapp Harriet Lingo UP 
eee es © 0 ORI} ae ee oe Ray Schroeder 
SIOUX CITY 1...... KSCJ 1360 5,000 Perkins Bros. Co, Blue W. R. Perkins Eugene T. Flaherty Hollingbery 
Box 118 CBS (June 15) Eugene T. Flaherty Jean Harraday MacGregor 
5-7993 Eugene T. Flaherty Alvin H. Smith AP 
SIOUX CITY 9...... KTRI 1450 250 Sioux City Broadcasting Co. MBS The Tribune Co. Al Triggs Burn-Smith 
ommerce Bldg. No. Central \ Dietrich Dirks Mary Lou Sheer Associated 
8-0165 Dietrich Dirks Bob Beck UP 
Dietrich Dirks 
SPENCER........... KICD 1240 250 Iowa Great Lakes Bestg. Corp. MBS L. W. Andrews Jerry Ashe Holman 
Box 631 No. Central G. H. Sondergaard Jon S. Shafer AP 
45 Jon S. Shafer Hewitt Grotewohl 
WATERLOO........ KXEL 1540 50,000 Josh Higgins Broadcasting Co. Blue Joe DuMond Em Owen Blair 
Insurance Bldg. Joe DuMond Elizabeth M. Gahre Standard 
A. J. DuMond Don Kassner AP 
WATERLOO. .....:. WMT 600 5,000 (See Cedar Rapids, Ia.) 
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44 LARGEST PRIMARY COVERAGE 


3 WHO is only 1-A Clear Channel station in Iowa. in Iowa. Daytime listening area includes nearly all 
eters I: ? . ° . . ° “tad 

With 50,000 watts, gives you larger daytime and/or lowa, southern Minnesota, northern Missouri and 
night-time primary coverage than any other station western Illinois with population of 3% million. 









4 GREATEST SECONDARY COVERAG,; 


rth | WHO is only station in North America operating on in mail during winter months from 30 to 44 states 
; 1040 ke. Its sky-wave signal goes on and on, bringing regularly—from more than 50% of all U. S. counties. 


CS BEST PROGRAM SE 


d WHO is only NBC station in Iowa—has 22 of the Tops in News—60.8% to 67.9% of Iowa radio 
30 most popular network and local shows in the families usually listen to principal WHO news 
State. Big-time staff of producers, announcers, writers. broadcasts vs. 6.4% to 9.7% for Station B. 


ters 


\ 
' (4) 
GREATEST POPULARITY 
WHO is listened to more often, more hours, by more to all other Iowa stations, according to 1944 Iowa 
og Iowa radio families than all other radio stations Radio Audience Survey. (1941-42-43 Surveys prove 
combined. “Listened-to-most” during daytime by 55.6 that “listened-to-most” station has six hours of 
of Iowa radio families vs. 27% to all other Iowa Iowa listener’s attention for every hour to any 
shales stations; after 6:00 P.M., 57.7% to WHO vs. 15.8% “heard regularly” station. Write for free copy. 
Radio is considered the best state-wide advertising State— 
medium in Towa to help sell goods -by 54.7% of Iowa grocers, vs. 10.1% for Station B 
3 —by 68.3% of Iowa grocers, vs. 30.5% for newspapers by 61.9% of Iowa druggists, vs. 1.5% for Station B 
j —by 87.4% of Iowa druggists, vs. 7.8% for newspapers (According to polls by Iowa Retail Grocers & 
WHO is considered most effective radio station in Meat Dealers Assn. and Iowa Pharmaceutical Assn.) 
rs 


WHO has greatest “share of audience” in Des You need WHO for adequate coverage of Towa 
Moines during daytime hours, 8:00 A.M. to 6:00 P.M. regardless of what network (except NBC) or local 


Monday through Friday, and evenings, 6:00 P.M. programs you may be using. WHO is one of the 
to 10:00 P.M. Sunday through Saturday. “lowest cost per listener” buys in the country, 
“Share of audience” ratings in “outside” zone— dominating one of the largest sales territories. 


Ottumwa, Oskaloosa, Newton, Mason City, Fort  There’s no other station like it. Ask us or Free & 
Dodge, Boone, Ames, and Marshalltown, located Peters for availabilities, 





: 30 to 115 miles from Des Moines—during winter, 
1944, are: 
: 8:00 A.M. to 6:00 P.M., Mon. through Fri., 60% WHO for IOWA Plus! 
6:00 P.M. to 10:00 P.M., Sun. through Sat., 66.9% Des Moines . . . 50,000 Watts 
Write for free copy of complete report on “City B. J. Palmer, President . . . J.O. Maland, Manager 
Zone vs. Outside Zone Comparison”. FREE & PETERS, INC... . National Representatives 
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*— Non-Commercial Station. D—Day. N— Night. ST—Shares Time. S H—Specified Hours. U— Unlimited. CP—Construction Permit Issued. 
LS—Local Sunset. L—Limited Time with Dominant Station. SA—Special Authorization. 
(Data corrected to January 1, 1945) 
Name of Licensee Chief Owner or Executive Program Director Representativy, 
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc. Libray 
C.ty Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer News Service 
ATOCHIBBON ... cw ccccce KVAK 1450 250 S H. Patterson MBS S. H. Patterson Joseph Peck 
622'< Commercial St. KBS Jerry Akers ; AP 
1420 David G. Roberts Charles Rayburn 
COFFEYVILLE .. KGGF 690 1,000-LS Hugh J. Powell Blue Hugh J. Powell Ozzie Osborn Weed 
500-N Journal Bidg. Bert H. Powell Anna Marie McGrath World 
147 Ed Spoonamore J. Sarto Jaminet | + enamine 
DODGE CITY... KGNO 1370 1,000-LS Dodge City Broadcasting Co. KBS J. C. Denious Herschel Holland Hagg 
250-N Dodge City N. C. Petersen Standard 
1340 Dorothy Stavig Ralph Hickman AP 
EMPORIA........ KTSW 1400 250 Emporia Broadcasting Co. Inc. MBS Selleck B. Warren Miriam Porter P 
Emporia Kansas J. Nelson Rupard Burt Harrison World 
i i Ses ee Harold C. Davis AP 
GARDEN CITY KIUL 1240 250 Frank D. Conard MBS Frank D. Conrad Betty Woodward Cox & Tanz 
509 N. Main St. KBS Al Pyatt ; g MacGregor 
666 Al Pyatt Robert W. Snyder UP 
GREAT BEND .. KVGB 1400 250 KVGB, Ine. JS ee Pe 
Pe,” “Wale gene es os Lang- Worth 
ee he UP 
HUTCHINSON .... KWBW 1450 250 Nation’s Center Broadcasting Co. NBC Stanley Marsh Ann Brookshier oe 
101 E. Ave. A | William Wyse Vern Minor Lang-worth 
5202 William Wyse Millard Clary UP 
Vern Minor 
KANSAS CITY..... KCKN (See Missouri Listing, page 114) 
LAWRENCE. *KFKU 1250 5 ,.000-LS University of Kansas University of Kansas Mildred I. Seaman 
ST-WREN 1,000-N 111 Fraser Harold G. Ingham 
KU 190 ods booth ree R. P. Stringham 
LAWRENCE.. WREN 1250 5,000-LS WREN Broadcasting Co. Inc. Blue R. C. Jackman George Goldsmith Hollingbery 
ST-KFKU 1,000—-N WREN Bidg. Verl Bratton George Goldsmith MacGregor 
110 Verl Bratton Carl Bleisner _ 
MANHATTAN... *KSAC 580 1,000-LS Kansas State College Milton E. Eisenhower L. L. Longsdorf 
ST-WIBW 500-N Manhattan H. Umberger and CERES 
rr ce ee aE Bernard P. Holbert 
PITTSBURG........ KOAM 810 1,000-D Pittsburg Broadcasting Co., Inc. NBC ee. -.  -~ “Sees vaae Pearson 
Box 603 R. E. Wade 5 phaesle seh dorcel d World 
a aes 6°69 55 5h Leo 8S. Stafford INS 
SALINA.... KSAL 1150 1,000 KSAL Ine. MBS R. J. Laubengayer R. D. Preusch Pearson 
201 W. Iron Kansas R. V. Jensen Wendell Elliott Standard 
100 R. V. Jensen N. E. Vance Jr. MacGregor 
Thesaurus 
AP 
TOPEKA.. WIBW 580 5,000 Topeka Broadcasting Assn. Inc. CBS H. S. Blake Maude Shreffler Capper 
ST-KSAC 1035 Topeka Bivd. Ben Ludy . i acacal Standard 
3-2377 Ben Ludy R. G. Marquardt AP, UP 
WICHITA 2..... KANS 1240 250 KANS Broadcasting Co. NBC Herb Hollister Vie Rugh Headley-Reed 
Hotel Lassen Jack Todd Vie Rugh Standard 
4-2387 Jack Todd Charles Lucy Thesaurus 
UP, AP 
WICHITA 1. KFBI 1070 5,000-LS Farmers & Bankers Bestg. Corp, Blue, MBS H. K. Lindsley Lester Weatherwax Hollingbery 
1,000-N First & Market Sts. Kansas Robert K. Lindsley Ralph Varnum World 
2-1447 Robert K. Lindsley K. W. Pyle UP, INS 
WICHITA 2..... KFH 1330 5,000 Radio Station KFH CBS M. M. Murdock Vernon E. Reed Petry 
York Rite Bldg. Plez S. Clark Clark A. Luther Lang- Worth 
2-4491 Clark A. Luther Amos C. Dadisman AP, UP 
Name of Licensee Chief Owner or Executive Program Director Representatives i 
’ Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc. Library 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer News Service 
ASHLAND......... WCMI 1340 250 Ashland Broadcasting Co. Inc. MBS Gilmore N. Nunn Chas. Warren Pearson 
Radio Bldg. L. D. Newman Lae , Standard 
es i Clarence Weaver UP 
BOWLING GREEN .. WLBJ 1340 250 Bowling Green Bestg. Co. Inc. MBS Ken D. Given Helen K. Given Burn-Smith 
Fairview & Lehman Ave. KBS Ken D. Given Helen K. Given Standard 
1340 Ken D. Given James A. Hight Jr. 4 
HARLAN .. WHLN 1230 250 Blanfox Radio Co. Inc. KBS J. Francke Fox Stuart Odell Burn-Smith 
Harlan R. B. Helms Eddie Whikehart World 
625 R. B. Helms J. Francke Fox UP 
Stuart Odell 
HENDERSON ... WSON 860 500-D Henderson Broadcasting Co. Inc. KBS Pierce E. Lackey Martha Jane Reed Sears & Ayer 
Zion Roa Hecht S. Lackey Hecht S. Lackey Thesaurus 
3923 Hecht S. Lackey B. A. Smith Associated 
AP, UP 
HOPKINSVILLE. WHOP 1230 250 Hopkinsville Broadcasting Co. Inc. CBS Pierce E. Lackey Mary Virginia Parrish Sears & Ayer 
ox 539 KBS F. Ernest Lackey F. Ernest Lackey World 
1025 F. Ernest Lackey Charles W. Stratton Associated 
AP, UP 
LEXINGTON........ WLAP 1450 250 American Broadcasting Corp. Blue, MBS Gilmore N. Nunn Lowry Kohler Pearson 
Radio Building J. E. Willis Lowry Kohler Standard 
1721 J. E. Willis Sanford Helt UP 
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Led. 
"Lib If you have any kind of a selling job to do in the truths, they give you the basic details that have 
Service . . . . 
area shown below, these are mighty important pointed the way to hundreds of outstandingly 
facts to you. Shorn of all ballyhoo and half- successful campaigns during the past two decades. 
is 
What is WIBW’s eanmenin bel Se a =e How many listeners 
overage? WIBW’s 2 | a ximmtems Teel tetteetietiti does WIBW have? 
It includes Kansas and important - For convenience, figure _ slightly 
ns population areas in adjoining a over FIVE MILLION people for 
states. We're not showing a mail o whom WIBW is the “Easiest heard” 
a map because you’d say that no - a and “Most listened to” station. 
na , = Source: Kansas Radio Audience 
5,000 watt station could produce . (Source: ansas adio udience, 
re such consistent, widespread results, mer 1986) 
WIBW does, though! The reason ; . 
is a happy combination of a honey | ,~ -. — Do they buy? 
k d f mags @ 
we ran agree ag c) se Pras ° ‘ee With their large, active, hungry 
America’s highest rating soil con- = A : 
ea. ’ : rare families, they’re tremendous buyers, 
ductivities. Engineers tell us it lays a . ; 
ry 2 si = even in normal years. Today, their 
Jr Sdown a signal equal to a million ~~ fe =. =" se eee me Ee ee OS + : : . 
| Sie at the ater end of the Gl os income is swollen by extra-high 
’ , Es 7,39 prices for the second largest crop 
ce year on record, Yes, WIBW listen- 
. a? ers are both ready and able to buy. 
What is WIBW?’s Sid a y y 
program structure? i.e 
“=. How do you know 
, From daybreak until midnight, our . ah they listen to WIBW? 
programs are geared to the enter- == 
tainment and service demands of =. Mae Exclusive of statewide personal 
farm and small town listeners. = “at } os surveys previously mentioned, we 
(Determined by continuing per- «@ 2.2) “I~ ae cot = “eS | have some figures on mail response 
eed | sonal surveys by Dr. F. L. Whan of =§fh*= yale) we'd like to show you. They give 
} the University of Wichita. Published meee ie roe [ WIBW an audience as solid as the 
annually under the title of “The = "Fi. =" “= «{ > Democratic vote in Alabama, Ask 
; | Kansas Radio Audience”). s= | nm mee g about them. 
h 
To do a 100% sales job in this area, WIBW is a must! 
MORE FACTS: At your service is WIBW’s talent staff... Long experience enables us to give you valuable suggestions 
- large enough to do credit to a super-power station. on how to merchandise this territory for maximum results .. . as 
—~y Our entertainers, announcers and musicians are personalities— we've proved to advertiser after advertiser. 
known to our listeners by their first names. Finally, WIBW has a long-established reputation that we intend 
WIBW is the CBS outlet for the area shown above. This means to maintain—that of producing consistent, low cost results. Let us 
top-flight programs and established prestige. prove this to your satisfaction . . . through the sale of your product. 
r 
COLUMBIA'S OUTLET FOR KANSAS 
ae Manag eee § ee rt BY. CAPPER PUBLICATIONS, INC. 
NEW YORK iba - CHICAGO ; KANSAS CITY: SAN FRANCISCO. 
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*— Non-Commercial Station. D—Day. N— Night. ST—Shares Time. S H—Specified Hours. U— Unlimited. CP—Construction Permit Issued. 
LS—Local Sunset. L—Limited Time with Dominant Station. SA—Special Authorization. 
(Data corrected to January 1, 1945) 
KENTUCKY—{Continued) 
Name of Licensee Chief Owner or Executive Program Director Representatiy, 
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc. Libre 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer News Servie 
SVILLE 2...... WAVE 970 5,000 WAVE Inc. NBC Maj. George W. Norton Jr. George C. Patterson Free & Peters 
as S ws 334 E. Broadway Nathan Lord Bunch Sanders Lang- Worth 
Wabash 6543 James F. Cox Wilbur Hudson Thesaurus 
AP, INS 
LOUISVILLE 2...... WGRC 1400 250 Northside Broadcasting Corp. MBS J. Porter Smith Ward V. Hatcher Burn-Smith 
, Kentucky Home Life Bidg. Charles L. Harris H. R. Hunter Standard 
Wabash 8871 J. Porter Smith Perry Esten Associated 
AP, U 
LOUISVILLE 2...... WHAS 840 50,000 Courier-Journal & Louisville Times CBS Barry Bingham A. W. Marlin Petry 
300 W. Liberty St. W. Lee Coulson J. M. Wynn Standard 
Wabash 2211 Joseph S. Eaton Orrin W. Towner ‘leave) Associated 
\D. C. Summerford A 
LOUISVILLE 1.... WINN 1240 250 Kentucky Broadcasting Corp. Inc. Blue Nelle M. Kendrick Mary V. Doty Stone 
Tyler Hotel Harry McTigue sa re ts Roesler 
5148 Wabash G. F. Bauer Vernon R. Nunn MacGregor 
Standard 
> 
OWENSBORO....... WOMI 1490 250 Owensboro Broadcasting Co. Inc. MBS Lawrence W. Hager Cliffordean Potter —.......... 
Byars Ave. & Livermore Rd. KBS Hugh O. Potter Hugh Potter Standard 
420 Malcolm Greep Leslie Goodaker AP 
PADUCAH.......... WPAD 1450 250 Paducah Broadcasting Co. Inc. CBS Pierce E. Lackey Gene Peak Sears & Ayer 
Taylor Building KBS Pierce E. Lackey cnn ig gid tbeash World 
4100 Gene Peak J. C. Morris Associated 
MacGregor 
P, UP 
- 
LOUISIANA 
Name of Licensee Chief Owner or Executive Program Director Representatives 
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc. Library 
City Letters in Kilocycles in Waits Telephone Number Network Commercial Manager Chief Engineer News Service 
ALEXANDRIA 4..... KALB 1240 250 Alexandria Broadcasting Co. Inc. Blue Walter H. Allen Dorothy T. Aden Weed 
CP-580 CP-1,000 505 Johnston St. E. R. Cappeltini E. R. Cappellini Standard 
3335 E. R. Cappellini Jesse Sexton AP, INS 
BATON ROUGE 8... WJBO 1150 5,000 Baton Rouge Broadcasting Co. Blue Charles P. Manship Charles L. Planchard Hollingbery 
444 Fiorida Si. J. Roy Dabadie Robert N. Bailey World 
527 T. E. Gibbens Donald K. Allan Standard 
AP, UP 
LAFAYETTE........ KVOL 1340 250 Evangeline Broadcasting Co. Ine. NBC Morgan Murphy Lela L. Turner pein ea 
519 S. Buchanan George H. Thomas B. H. Bailey Jr. Standard 
2101 B. H. Bailey Jr. B. H. Bailey Jr. MacGregor 
World 
UP 
LAKE CHARLES. KPLC 1490 250 Caleasieu Broadcasting Co. NBC T. B. Lanford Margaret Mercer  ——_.... ws. se ew eee 
Majestic Hotel David Wilson Joe Campbeli Standard 
2713 David Wilson Earl C. Moses Thesaurus 
UP 
MONROE. KMLB 1230 250 Liner’s Broadcasting Station Inc. Blue J.C. Liner Maplorio'Weteem nn scsccsses 
Frances Hotel J.C. Liner Jr. J. C. Liner Jr. Standard 
4321 J.C. Liner Jr. O. L. Morgan UP 
MONROE. KNOE 1450 250 James A. Noe NBC James A. Noe Elaine Hauserman McGillvra 
Bernhardt Bidg. James E. Gordon W. D. Ross Thesaurus 
912 (Guy Corley A. J. Bourgeois P 
James E. Gordon 
NEW ORLEANS... WDSU 1280 5,000 Stephens Broadcasting Co. Blue FE. A. Stephens Stanley Holiday Blair 
otel Monteleone Fred Weber J. Spoonmoor Lang- Worth 
Raymond 7135 Fred Weber Charles Whitney AP, UP 
NEW ORLEANS 16.. WJBW 1230 250 Chas. C. Carlson Charles C. Carlson a ere 
Audubon Bidg. P. K. Ewing J. Giamalva AP 
Magnolia 3488 P. K. Ewing C. C. Carlson 
NEW ORLEANS 12.. WNOE 1450 250 James A. Noe MBS James A. Noe Beverly C. Brown McGillvra 
St. Charles Hotel James E. Gordon Lowe Barnett Standard 
Raymond 0423 James E. Gordon Albert J. Bourgeois AP 
NEW ORLEANS 16... WSMB 1350 5,000 WSMB Inc. NBC {Maison Blanche Co. Harry Arthur Petry 
901 Canal St. So. Central \Paramount Richards J. J. Fontelier Lang- Worth 
Magnolia 5921 heatres H. G. Nebe Thesaurus 
Harold M. Wheelahan P 
T.J. Fontelier 
NEW ORLEANS 12.. WWL 870 50,000 Loyola University CBS {Loyola University Ed Hoerner Katz 
Roosevelt Hotel \Rev. P. A. Roy, S. J. Alice R. Barclay World 
Raymond 2194 W. H. Summerville J. D. Bloom Standard 
Larry Baird —_ 
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*— Non-Commercial Station. D—Day. N— Night. ST—Shares Time. S H—Specified Hours. U— Unlimited. CP—Construction Permit Issued, 
LS—Local Sunset. L—Limited Time with Dominant Station. SA—Special Authorization. 
(Data corrected to January 1, 1945 
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LOUISIANA—(Continued) 
Name of Licensee Chief Owner or Executive Program Director Represen 
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc. Li 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer News Se 
SHREVEPORT “R” . KRMD 1340 250 Radio Station KRMD Blue JR. M. Dean Elizabeth Alford T—H—S 
Box 1712 \T B. Lanford Jerry Bozeman INS 
6171 Glenn V. Wilson W. J. Wilkerson 
SHREVEPORT 90.... KTBS 1480 1,000 Radio Station KTBS NBC John C. McCormack B. G. Robertson Petry 
Box 1146 So. Central B. G. Robertson B. G. Robertson Thesaurus 
2-8711 Leslie H. Peard C. H. Maddox Lang- Worth 
P, UP 
SHREVEPORT 92... KWKH 1130 50,000 International Broadcasting Corp. CBS John D. Ewing Howard Langfitt Branham 
Commercial Bldg. So. Central Fred Ohl C. W. Doebler Standard 
2-8711 J. A. Oswald W. E. Antony AP, UP 
Name of Licensee Chief Owner or Executive Program Director 
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. 
Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer 
SEs o cccsasnes WRDO 1400 250 WRDO Ince. NBC Adeline B. Rines Dan Kelly Weed 
175 Water St. Yankee uenton Crandall Associated 
2285 New England alter Weightman UP 
SS ccncinabees WABI 910 1,000 Community Bestg. Service CBS F.B.Simpson 222 Harold Dorr —~)n__... . eee 
57 State St. F. B. Simpson MacGregor 
Guy Corey 
ll Eee WLBZ 620 5,000 Maine Broadcasting Co. Inc. RS ee ee yee eee ee 
New England Thesaurus 
Yankee P 
LEWISTON......... wcou 1240 250 Twin City Broadcasting Co. De 8s wateeseesenese jé- “~‘whescecesetses  Seneepeuanl 
i “héeskeccuducw .§.4# i ‘#inewacesawaace Standard 
ceeerpseedeses 8 i= sd preobenesion UP 
PORTLAND 3....... WCSH 970 5,000 Congress Square Hotel Co. NBC Adeline B. Rines Arthur Owens Weed 
157 High St. Yankee William H. Rines Linwood T. Pitman Bannan 
38-9667 New England Albert W. Smith G. Fred Crandon Thesaurus 
PORTLAND 3....... WGAN 560 5,000 Portland Broadcasting System Inc. CBS Guy P. Gannett Richard E. Bates Raymer 
645a Congress St. Creighton E. Gatchell Creighton E. Gatchell Standard 
2-7489 Arthur K. Atherton Roger W. Hodgkins UP 
PRESQUE ISLE..... WAGM 1450-SH 100 Aroostook Broadcasting Corp. KBS oan OP Tee. ccasncoe Cox & Tanz 
Northern National Bank Bldg. H. D. Glidden PE Free Foster 
8821 H. D. Glidden L. E. Hughes World 
UP 
a . Name of Licensee Chief Owner or Executive Program Director Representati 
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc. Libr 
Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer News Se 
BALTIMORE 3.... WBAL 1090 50,000 Hearst Radio Inc. NBC Hearst-Harold C. Burke James M. Kennedy Petry 
Lexington Bldg. Harold C. Burke  _....... me Standard 
Lexington 4900 Leslie H. Peard Jr. Gerald W. Cooke World 
AP, UP, INS 
BALTIMORE 17... WCAO 600 5,000 Monumental Radio Co. CBS Lewis M. Milbourne {Gordon A. Scheihing Raymer 
811 W. Lanvale St. L. Waters Milbourne \George L. Filling Lang- Worth 
Madison 7220 L. Waters Milbourne L. Waters Milbourne INS 
Martin L. Jones 
BALTIMORE 13... WCBM 1400 250 Baltimore Broadcasting Corp. Blue John Elmer Charles A. Roeder Free & Peters 
North & Harford Ave. George H. Roeder P. E. Wolfe MacGregor 
University 8400 John Elmer August E. Eckels Lang- Worth 
UP, INS 
BALTIMORE 2.... WFBR 1300 5,000 Baltimore Radio Show Inc. MBS Robert S. Maslin Sr. Bert Hanauer Blair 
10 E. North Ave. Maryland Hope H. Barroll Jr. Robert S. Maslin Jr. World 
Mulberry 1300 Andrew H. Hilgartner William Q. Ranft UP, INS 
BALTIMORE 3.... WITH 1230 250 Maryland Broadcasting Co. Thomas G. Tinsley Raymond W. Baker Headley-Reed 
7 E. Lexington St. Helen Powers James T. Mahoney Associated 
Lexington 7808 R. C. Embry James S. Duff Standard 
Lang- Worth 
AP 
CUMBERLAND.. WTBO 1450 250 Associated Broadcasting Corp. NBC Aurelia S. Becker Spot Sales 
31 Frederick St. Aurelia S. Becker aes ee World 
298 vies tadebe J David W. Jefferies AP, UP 
FREDERICK........ WFMD 930 500 Monocacy Broadcasting Co. CBS Laurence Leonard Eve Chamberlain Wilson 
Winchester Hall Laurence Leonard Leonard World 
1626 ‘ William E. Hardy William E. Hardy Lang- Worth 
Julius Thiel ry 
HAGERSTOWN ..... WJEJ 1240 250 Hagerstown Broadcasting Co. MBS Dr. A. L. Blessing Bernice Crilley ea 
Franklin Court Maryland Grover C. Crilley Grover C. Crilley Lang- Worth 
Hal Seville George McIntyre Associated 
TP, AP 
SALISBURY......... WBOC 1230 250 Peninsula Broadcasting Co. MBS John W. Downing Jane Allen Trescot —s ........ ss se et 
Radio Park Maryland ae —=—)—<“<—Ssén kc ee eee World 
2480 Charles J. Truitt Petro Alfonsi UP 
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*— Non-Commercial Station. D—Day. N— Night. ST—Shares Time. S H—Specified Hours. U— Unlimited. CP—Construction Permit Issued. i 
LS—Local Sunset. L—Limited Time with Dominant Station. SA—Special Authorization. { 
(Data corrected to January 1, 1945) | 
Name of Licensee Chief Owner or Executive Program Director Represen' 
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc. Li 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer News Se 
GE Bei ccvecgns WBZ 1030 50,000 Westinghouse Radio Stations Inc. NBC Westinghouse- Walter C. W. Gordon Swan NBC Spot 
275 Tremont St. New England Evans Harry D. Goodwin Standard 
Hancock 4261 C. S. Young W. H. Hauser Thesaurus 
C. H. Masse AP, UP 
Bees BB. cccocese WCOP 1150 500 Massachusetts Broadcasting Corp. Blue John Cowles Jack Malloy Katz 
Copley Plaza Hotel A. N. Armstrong Jr. Harry Goodwin Lang- Worth 
Commonwealth 1717 Paul Belaire Roland Hale Standard 
AP, UP, INS 
Se BBicccccuce WEEI 590 5,000 Columbia Broadcasting System Inc. CBS CBS-H. E. Fellows K. F. Horton Radio Sales 
Tremont St. H. E. Fellows G. H. Cunningham World 
Hubbard 2323 K. F. Horton W. J. Stiles ; 
BOSTON 16......... WHDH 850 5,000 Matheson Radio Co. Inc. Blue Ralph G. Matheson James P. Higgins Spot Sales 
62 Boylston St. an «ss. Siac odiebememane omiie orld 
Hancock 0900 Ralph G. Matheson Ralph G. Matheson Associated 
Thesaurus 
BOSTON 15......... WMEX 1510 5,000 Northern Corp. Northern Corp. Jeena Kilep qi.  ceseeddeanee 
70 Brookline Ave. .  < t 9 a oe yearn. Associated 
Commonwealth 3900 Wm. S. Pote Alfred J. Pote Lang- Worth 
BOSTON 15......... WNAC 1260 5,000 Yankee Network Inc. MBS yen O Neil George W. Steffy Petry 
21 Brookline Ave. Yankee John Shephard III James Powers Standard 
Commonwealth 0800 Linus Travers Irving B. Robi A iated 
Linus Travers AP, INS 
BOSTON 16......... WORL 950 1,000-D Bestg. Service Organization een Harold A. Lafount Baber i i. i  eséssdecroan 
216 Tremont St. George Lasker George Lasker AP, UP 
Liberty 4540 George Lasker John W. Parker 
FALL RIVER........ WSAR 1480 1,000 Fall River Broadcasting Co. MBS C. E. Sevigny J. Y. Welch Headley-Re 
Academy Bldg. 5 os Sees John Crowley Standard / 
7-9477 Leonard C. Cox John C. Pavao INS i] 
FITCHBURG........ WEIM 1340 250 Radio Station WEIM MBS Radio Station WEIM Earle Clement Walker § 
717 Main St. Yankee Earle G. Clement Mortimer Silverman Jr. AP 
1600 Mortimer Silverman Jr. Theodore Kalin J 
GREENFIELD....... WHAI 1240 250 John W. Haigis MBS John W. Haigis Ross Miller Jr. Burn-Smith 
354 Main St. Yankee Horace W. Nichols Horace W. Nichols Bannan Pe 
4301 Horace W. Nichols Leland F. Wheeler ) yo 
HOLYOKE.......... WHYN 1400 250 Hampden-Hampshire Corp. MBS William Dwight Thomas R. Humphrey ...........+. 
180 High St. Yankee Patrick J. Montague Jay Heitin Standard 
Patrick J. Montague Thomas R. Humphrey UP 
LAWRENCE......... WLAW 680 5,000 Hildreth & Rogers Co. CBS Irving E. Rogers Joseph P. Oakes Katz 
278 Essex St. ee = =—<“—Sé=é«wu ak bac ekee en Standard 
4107 George H. Jaspert George A. Hinckley World 
David M. Kimel UP 
Gen cccccccscce WLLH 1400 250 Merrimac Broadcasting Co. Inc. MBS A. S. Moffat Tom Clayton Petry 
89 Kearney Square Yankee Oe ae rere rrr Associated 
8715 Haskell Bloomberg Ralph Newton AP, INS 
NEW BEDFORD .... WNBH 1340 250 E. Anthony & Sons Inc. Blue Basil Brewer Evelyn Mello Rambeau 
_ 588 Pleasant St. Hugh R. Norman Bill Pendergrast Foster 
8-5228 Theo Healy Everett T. Parker Thesaurus 
PITTSFIELD.......> WBRK 1340 250 Monroe B. England MBS Monroe B. England William Geary Walker 
8 Bank Row Yankee DO = _ LEE eee Standard 
2-1553 John Parsons \ Leonard Lavendol UP 
Gwe ccscsiccses WESX 1230 250 North Shore Broadcasting Co. Chas. W. Phelan C. W. Phelan New England 
126 Washington St. A. V. Morgan A. V. Morgan Thesaurus 
5670 A. V. Morgan William MacDonald World 
Associated 
AP, INS 
SPRINGFIELD 3.... WBZA 1030 1,000 Westinghouse Radio Stations Inc. NBC Westinghouse-Walter C. W. Gordon Swan NBC Spot 
Chestnut St. New England vans Harry D. Goodwin Standard 
6-8336 C. S. Young W. H. Hauser UP 
C. H. Masse 
SPRINGFIELD 3.... WMAS 1450 250 WMaAS Ine. CBS A. S. Moffat Ben C. Sweet Petry 
1757 Main St. Warren M. Greenwood Warren M. Greenwood Associated 
7-1414 Warren M. Greenwood Earle G. Hewinson NS 
SPRINGFIELD 5..... WSPR 1270 1,000-LS WSPR Inc. Blue Quincey A. Brackett Wayne Henry Latham Hollingbery 
500-N 63 Chestnut St. Quincy A. Brackett Howard S. Keefe Bannan 
2757 Milton W. Stoughton Lawrence A. Reilly Lang-Worth 
WEST YARMOUTH.. WOCB 1240 250 E. Anthony & Sons, Inc. Blue Basil Brewer Donald L. Sellers Rambeau 
South Sea Ave. (poe OO a ee Cee err Bannan 
Hyannis 502 Don Sellers Robert West Thesaurus 
WORCESTER 8..... WAAB 1440 5,000 Yankee Network Inc. MBS {John Shephard 3d Harmon H. Hyde Petry 
34 Mechanic St. Yankee \ William O Neil James Powers Standard 
6-1411 H. William Koster Joseph E. Grahn Associated 
H. William Koster AP 
WORCESTER 2..... WORC 1310 1,000 Alfred Frank Kleindienst Blue pA Se re rere ee Weed 
65 Elm St. Mildred P. Stanton «in eee ee eeeee Lang-Worth 
ee 7 ll! UL | ee neee | 2 60UClU ll CRE MNEs Ce INS 
WORCESTER 1..... WTAG 580 5,000 Worcester Telegram Pub. Co. Inc. CBS George F. Booth David H. Harris Raymer 
18 Franklin St. Edward E. Hill Philip Jasen Bannan 
§-4321 Herbert L. Krueger Elliot A. Browning World 
Associated 
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*— Non-Commercial Station. D—Day. N— Night. ST—Shares Time. SH—Specified Hours. U— Unlimited. CP—Construction Permit Issued. 
LS—Local Sunset. L—Limited Time with Dominant Station. SA—Special Authorization. 
(Data corrected to January 1, 1945) 
aan 
Name of Licensee ; Chief Owner or Executive Program Director Representatiyy 
Cal | Frequency Power Headquarters Address eneral Manager . or Promotion Mgr. Transc. Libray 
City Letters in Kilocycles in Watts Telephone Number Network Cc 1 M Chief Engineer News Servig 
ANN ARBOR........ WPAG 1050 250-D Washtenaw Broadcasting Co. Inc. ee ae ll nekececcceses) | - |) itpeaRe A 
(Construction permit) Hutzel Bldg. | eer ere 
66 cee oesea ee George D. Stearns 
BATTLE CREEK WELL 1400 250 Federated Publications, Inc. Blue Federated Publications Inc. Frank Jayne Burn-Smith 
Michigan National Bank Bldg Michigan Dan E. Jayne Forrest F. Owen World 
5655 Wolverine E. P. Mills Jr. Earl J. Stone 
BE GRE cccwccece WBCM 1440 1,000-LS Bay Broadcasting Co. Inc. Michigan Harley D. Peet Ralph H. Carpenter Hollingbery 
500-N Wenonah Hotel lue a — ——iC*sC*# seis ai hk MacGregor 
7551 H. A. Giesel Ralph H. Carpenter ee 
CALUMET.......... WHDF 1400 250 Cage Michigan Broadcasting Co. MBS John W. Rice Earl Norden Sears & Ayer 
ommunity Bldg., Houghton Wolverine Albert W. Payne John W. Rice World 
Houghton 1 eee George L. Burgan 
DETROIT 2......... WJBK 1490 250 James F. Hopkins Ine. eece James F. Hopkins Sybil Krieghoff Forjoe 
6559 Hamilton Ave. James F. Hopkins George Miller Holman 
. Trinity 2-2000 Art Croghan E. T. McKenzie World 
Associated 
Standard 
AP 
DETROIT 26........ WJLB 1400 250 John L. Booth Broadcasting Inc. eane John L. Booth Douglas Wright Burn-Smith 
aton Tower Hugh M. Gray M. Jachimski AP 
Cadillac 7600 Eric V. Hay Edward H. Clark 
DETROIT 2......... WIR 760 50,000 WIR The Goodwill Station CBS G. A. Richards Franklin Mitchell Petry 
Fisher Bldg. Leo Fitzpatrick Mark Haas World 
Madison 4440 en . Burke Merrill Mitchel) Thesaurus 
Owen F. Uridge Standard 
Lang- Worth 
AP, UP, INS 
DETROIT 31........ ww 950 5,000 Evening News Assn. NBC W. E. Scripps Don DeGroot Hollingbery 
680 W. Lafayette Blvd. Harry Bannister Jake Albert Standard 
Randolph 2000 Harry W. Betteridge Herbert F. Tank AP, UP 
DETROIT 26........ WXYZ 1270 5,000 King-Trendle Broadcasting Corp. Blue —  “Kieedhiteteeces - . (earn 
Standard 
° Lang-Worth 
UP, INS 
PEs éncesasces LW 5,000 Western Ontario Bestg. Co. Ltd. MBS Malcolm G. Campbell John Gordon Young 
(Windsor, Ont.) Union Guardian Bldg. J. E. Campeau Barbara MacFarland Stovin 
Cadillac 72 Richard E. Jones W. J. Carter United 
Thesaurus 
UP, PN, BUP 
EAST LANSING..... *WKAR 870 5,000-D Michi oe State College ooee Michigan State College Lawrence Frymire  —e......... . eee ees 
roy ng pO ER eee Standard 
i ee? ee et ee Ne ees Norris E. Grover 
ESCANABA......... WDBC 1490 250 Delta Broadcasting Co. a Wwisceummece i  Yieeew@inenes § tguuuenesacune 
Dy 8§«<nigexcueieaeian — . > deeebeeeneewade Standard 
ee —(ié‘«‘CShmneecngOOD  §--° # #« eowonees ee e 
Dene So cccccccsese WFDF 910 1,000 Flint Broadcasting Co. | o» peaieacewes. «. 6. A pesetdasenensen i pebieebeeesEn 
Gisgeceoveuses | | genceedesansec Thesaurus 
distenvebadces ~ 1°! V Vesees eovcssees Lang-Worth 
° Standard 
AP 
GRAND RAPIDS.... WJE 1230 250 Fetzer Broadcasting Co. CBS {John E. Fetzer Willis Dunbar Free & Peten 
(Construction permit) Pantlind Hotel \Rhea Y. Fetzer John W. O’Harrow AP 
61222 John E. Fetzer Carl E. Lee 
John W. O’Harrow 
GRAND RAPIDS 2.. WLAV 1340 250 Leonard A. Versluis Blue, MBS Leonard A. Versluis Joe Hooker McGillvra 
6 Fountain St., N. E. Wolverine a — = ———sSs i a ee rte tina Standard 
6-5461 Hy M. Steed Raymond Plank INS 
GRAND RAPIDS 2.. WOOD 1300 5,000 King-Trendle Bestg. Corp. NBC George W. Trendle Sandy Meek Raymer 
ational —_ Bldg. Stanley W. Barnett Paul F. Eichhorn World 
- Stanley W. Barnett Fred W. Russell tage Werth 
IRONWOOD........ WJMS 1450 250 Upper ih -Wis. pew y Co. Ine, MBS ‘ea tant Johnson Laura Johnson Sears & Ayer 
2. eee ve. No. Central J. W. Harold Ladin Lang-Worth 
J. W. = Arne Dahlbacka UP 
JACKSON .........+; WIBM 1450 250 WIBM Ine. Blue Herman Radner Corrine Fellows Forjoe 
Hotel Hayes Michigan ,  & (i Pe Sec eee Holman 
6121 Wolverine Wm. A. Cizek C. W. Wirtanen AP 
KALAMAZOO 99... WKZO 590 5,000 Fetzer Bestg. Co. CBS Rhea Y. Fetzer Willis F. Dunbar Free & Peters 
Burdick Hotel John E. Fetzer John W. O Harrow Standard 
3-1223 John E. Fetzer Cari E. Lee Lang- Worth 
John W. O’Harrow AP 
LANSING 16........ WJIM 1240 250 WJIM Ince. Blue Harold F. Gross ere = = ewe nee eee 
Bank of Lansing Bldg. Michigan Fred W. Wagenvoord Jack Parker Lang-Worth 
2-1333 O. S. Jones Mel Wirth Standard 
UP 
BAPE. 0c ccccdcsee *WMPC 1230-SH 250 po ee eee ae ee ee rere rete ey ee ee 
LUDINGTON........ WKLA 1450 250 Ludington Broadcasting Co. MBS K. L. Ashbacker Peter A. Mars Burn-Smith 
asonic Temple Bidg. Wolverine . Ashbacker Peter A. Mars MacGregor 
842 Michigan C. Leonard Pell N. Hale Blakely UP 
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ith 
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is 
yer 
a 
ith 
is 
rth 
INS 
ery 
: 
| | Detroit’s magnificent wartime production recore 
rth j J 7 
has spelled defeat for our enemies. Detroit’s peace- 
time production will spell prosperity for America 
- when the war ends. Other predictions are: 
| @ There will be a total demand for more than 
. SEVENTY MILLION automobiles and trucks 
in the first ten years after the war! 
eh @ Metropolitan Detroit will need THREE 
HUNDRED THOUSAND new homes in the 
‘eter 
first postwar decade! 
, Yes, ‘““Detroit’s future can easily dwarf its glorious 
past.”” Depend on it to do so . . . and depend on 
rth WWJ, the most listened-to radio station in this 
' great market... when you again have the problem 
yer 
= of meeting peacetime sales quotas. 
rth 
America’s Pioneer Broadcasting Station—First in Detroit 
— ASSOCIATE FM STATION WENA 
rth =f Owned and Operated by The Detroit News 
- NBC BASIC NETWORK 


950 KILOCYCLES— 5000 WATTS 
THE GEORGE P. HOLLINGBERY COMPANY 


National Representatives 
‘ith 
for 
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*— Non-Commercial Station. D—Day. N— Night. ST—Shares Time. S H—Specified Hours. U— Unlimited. CP—Construction Permit Issued. 
LS—Loeal Sunset. L—Limited Time with Dominant Station. SA—Special Authorization. 
(Data corrected to January 1, 1945) 
MICHIGAN—(Continued) 
Name of Licensee Chief Owner or Executive Program Director Representativg 
Call Frequency Power Headquarters Address General Manager dsg. or Promotion Mgr. Transc. Pre 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer News Se 
MARQUETTE....... WDMJ 1340 250 Lake Superior Broadcasting Co. MBS ee err —tin ik ctekaeebuses - diego eee j 
146 W. Washington St. No. Central ee OT err ere World 
Wolverine ee ee Tee TT ee eee ee P fer 
MUSKEGON 15..... WKBZ 1490 250 Ashbacker Radio Corp. MBS, Blue Grant F. Ashbacker Loran A. Haney Burn-Smith 
432 Apple Ave. Michigan Grant F. Ashbacker Howard Hoffman Associated 
26-051 Wolverine Wm. C. Wester George Krivitzky aaa 
eee WCAR 1130 1,000-D Pontiac Broadcasting Co. H. Y. Levinson Wayne Byers Pearson 
Riker Bldg. mae = —=«=s: sd ae ie teotenes Standard 
sy pee Wayne N. Cook Lang- Worth 
AP, INS 
PORT HURON...... WHLS 1450 250 Port Huron Broadcasting Co. MBS Harmon L. Stevens Harmon L. Stevens sj. 5. nee eee 
932 Military St. Wolverine Harmon L. Stevens V. O. Cram Standard 
2-3151 KBS Robert L. Mackin Leslie C. Conant ad 
ROYAL OAK........ WEXL 1340 250 Royal Oak Broadcasting Co. George B. Hartrick cg 6 ee eee eT 
Royal Oak a. Sr = =———i«Cépn we ht eapeescsce INS 
0815 Ellis C. Thompson J. Steadley 
ere WSAM 1400 250 Saginaw Broadcasting Co. NBC Milton L.Greenebaum __............. « » Headley-Reed §) 
Eddy Bidg. Robert Phillips Robert Phillips Standard rE 
2-5109 Milton L. Greenebaum V. T. Seaman INS bis 
SAULT STE. MARIE WSOO 1230 250-LS Hiawathaland Broadcasting Co. Blue Stanley R. Pratt Ce eee : 
100-N 107 W. Portage Ave. Michigan Stanley R. Pratt Wilf Morley Standard 
3000 Richard Y. Burnett Eugene T. Kaari AP 
TRAVERSE CITY.... WTCM 1400 250 Midwestern Broadcasting Co. MBS Les Biederman Don Mullen Holman 
a Bldg. Wolverine Rae BeeGermeem ll eect e cece Walker 
1150 a - ‘meedietacwess Wm. Kiker MacGregor P 
AP j 
a Name of Licensee Chief Owner or Executive Program Director Representatives 
. Call ; Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc. Libray 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer News Service 
ALBERT LEA ....... KATE 1450 250 Albert Lea-Austin Bestg. Co. Ine. DC <hesaddeehdeee)  . qj es0@eepehasess §§ © geduheeaecaunel 
eee deccgeg. 9  \.pbaAu de weearewe Lang-Worth 
eRe eee OF ee UP 
So. Minn. 
EE Miisineucnas KDAL 610 1,000 Red River Bestg. Co. Ine CBS Dalton LeMasurier Stanley Thompson Free & Peters 
Bradley Building Dalton Le Masurier Joseph C. Cook Lang- Worth 
Melrose 2628 Odin S. Ramsland Robert A. Dettman Standard 
MacGregor 
AP 
EEE Becccceses WEBC 1320 5,000 Head of the Lakes Bestg. Co. re. 9 “cotiekathaaaen) (9, weteerteeweanes | Gittins Aj 
ME ©. ecg | EN 6 pemieinis enmies Thesaurus 
ES. a &CibGedeeaeee ~_D 9 =, | Was seen sens UP, AP 
FERGUS FALLS..... KGDE 1230 250-LS Charles L. Jaren i.  sexgesnsuedieh = - \ GikiSdeveseees §  ~Shb@eekeosaee 
100-N DE, igaeh ech ime lee ee ece tee mern 
PEER: atiaecaéaes WMFG 1240 250 Head of the Lakes Bestg. Co NBC Morgan Murphy Ruth C. Coe Hollingbery 
Androy Hotel Arrowhead Harry S. Hyett Robert Fowler UP 
1150 Northwest Harry S. Hyett William Lounsbery 
No. Central 
MANKATO.......... KYSM 1230 250 F. B. Clements & Co. NBC F. B. Clements Bob Gardner Pearson 
101 N. Second St. Northwest John F. Meagher Kay McKenna Lang- Worth 
4673 ag John F. Meagher Jim Houts Thesaurus 
MINNEAPOLIS. sah nega ” 
ST. rer KSTP 1500 50,000 KSTP Inc. NBC Standley E. Hubbard __.............. Petry 
St. Paul Hotel, St. Paul 2 Minnesota K. M. Hance Sam Levitan World 
Radio City, Mpls. 2 Northwest ae ~~ = «s«—“‘(‘“‘“C kw nw dn WD Standard 
St. Paul: Cedar 5511 Thesaurus 
Minneapolis: Bridgeport 3222 Lang-Worth 
AP, UP 
MINNEAPOLIS- 
YD MBs Secccces wcco 830 50,000 Columbia 4 4 System Inc. CBS CBS—A. E. Joscelyn Alvin B. Sheehan Radio Sales 
625 Second Ave. S., Minneapolis 2 A. E. Joscelyn Sam H. Kaufman Standard 
a” lt(“‘“CéiCT W)C Hugh S. McCartney MacGregor 
Lang- Worth 
aeepreerotss- AP, UE 
. WDGY 1130 5 ,000-LS Dr. George W. Young . Dr. Geo. W. Young Richard M. Da Rambeau : 
L-Albuquerque 500-N Nicollet Hotel, Minneapolis 1 Dr. Geo. , eres per ee d Standard ‘ 
Bridgeport T7177 Lee L. Whiting Dr. George W. Young Lang-Worth 
> 
MINNEAPOLIS. Ar 
Se *WLB 770 5,000-D University of Minnesota University of Minnesota Betty Thomas Girli * 
ST-WCAL Eddy Hall, U. of Minnesota E. W. Ziebarth ee ae ee 
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*— Non-Commercial Station. 
LS—Local Sunset. 





D—Day. 


N— Night. ST—Shares Time. 


S H—Specified Hours 


L—Limited Time with Dominant Station. 
(Data corrected to January 1, 1945) 


U— Unlimited. 


DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 


CP—Construction Permit Issued. 


SA—Special Authorization. 





MINNESOTA—(Continued) 


Name of Licensee 


Call Frequency Power Headquarters Address 
City Letters in Kilocycies in Watts Telephone Number Network 
a oy” ee 
Ble Bees coccecce WLOL 1830 1,000 Independent Merchants Bestg. Co. MBS 
1730 Hennepin Ave., Minneapolis 3 No. Central 
Atlantic 0406 
MINNEAPOLIS- 
> WEE cocceces WMIN 1400 250 WMIN Broadcasting Co. 
1287 St. Anthony Ave., St. Paul 4 
Nestor 6501 
MINNEAPOLIS- 
9 Oa WTCN 1280 5,000-LS Minnesota Broadcasting Corp. Blue 
1,000-N Wesley Temple Bidg., Minneapolis 4 Dairyland 
ain 6562 
MOORHEAD........ KVOX 1340 250 KVOx Pesotcasting ¢ ia Ine. MBS 
omstock No. Central 
8-152 
NORTHFIELD...... *WCAL 770 5 ,000-D St. Olaf College 
ST-WLB Northfield 
770 
ROCHESTEE........ KROC 1340 250 Southern Minnesota Bestg. Co. NBC 
100 First Ave. Bidg. Minnesota 
3924 Michigan 
Northwest 
So. Minn. 
ST. CLOUD......... KFAM 1450 250 Times Publishing Co, NBC 
Weber Bldg. Northwest 
8330 Minnesota 
ee ekeccescae (See Minneapolis-St. Paul beginning page 110) 
WS cctccceses WHLB 1400 250 Head of Lakes Bestg. Co. NBC 
17th St. & 6th Ave. So. Arrowhead 
2000 No. Central 
Northwest 
WHERMEAR.. ccccccces KWLM 1340 250 Lakeland Broadcasting Co. MBS, Blue 
, 307 W. Sixth St. Dairyland 
1310 No. Central 
Wes cccccesace KWNO 1230 250 Winona Radio Service MBS, Blue 
216 Center St. No. Central 
3314 Dairyland 
Name of Licensee 
Call Frequency Power Headquarters Address 
City Letters in Kilocycles in Watts Telephone Number Network 
CLARKSDALE....... WROX 1450 250 Robin Weaver Sr. Blue 
321 Delta Ave. KBS 
218 
COLUMBUS......... WCBI 1340 250 Maj. Birney Imes Jr. MBS 
ilmer Hotel KBS 
GREENVILLE....... WJIPR 1340 250 John R. Pepper MBS 
107 S. Poplar KBS 
1770 
GREENWOOD WGRM 1240 250 P. K. Ewing Sr. Blue 
222 Howard St. KBS 
1900 
GULFPORT ......... WGCM 1240 250 WGCM Broadcasting Co. Blue 
Hewes-Martin Bldg. KBS 
1110 
HATTIESBURG ..... WFOR 1400 250 Forrest Broadcasting Co. NBC 
302 Hemphill St. KBS 
1866 
JACKSON 116....... WJDX 1300 5,000-LS Lamar Life Insurance Co. NBC 
1,000-N Box 2171 So. Central 
JACKSON.......... WIXN 1490 250 Ewing Broadcasting Co. ° 
(Construction permit) 
JACKSON 114....... WSLI 1450 250 Standard Life srsegenating Co. Blue 
Ox 
3- 27188 
LAUREL..... sandeee WAML 1240 250 New Laurel Radio Station Inc. NBC 
535 Central Ave. KBS 
288 
McCOMB.,.......... WSKB 1230 250 KBS 
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McComb Broadcasting Corp. 
wos} 11 


Chief Owner or Executive 
General Manager 
Commercial Manager 


{Charles J. Winton Jr. 
\Ralph L. Atlass 
E. S. Mittendorf 
Fred F. Laws 


Edward Hoffman 
Edward Hoffman 
Samuel Nemer 


Minnesota Tribune 
Northwest Publications 

C. T. Hagman 

F. Van Konynenburg 


John W. Boler 
M. M. Marget 
Arv Johnson 


Clemens M. Granskou 
Milford Jensen 


Mrs. A. P. Gentling 
Gerald H. Wing 
Gerald H. Wing 


Fred Schilplin 
Fred Schilplin 
John Paulson 


hope Murphy 
- Peterson 
8: H. Peterson 


H. W. Linder 
H. W. Linder 


M. H. White 
L. L. MeCurnin 
L. L. MeCurnin 


Chief Owner or Executive 
General Manager 
Commercial Manager 


Robin Weaver Sr. 
David M. Segal 
William R. Pharr 


Major Birney Imes Jr. 
Bob McRaney 
James W. Eatherton 


John R. Pepper 
Emmet H. MeMurry 
Emmet H. McMurry 


P. K. Ewing Sr. 
F. C. Ewing 


Hugh O. Jones 
Cc. E. Vann 
Ossie Lee Owens 


C. J. Wright Sr. 
C. J. Wright Sr. 
C. J. Wright Sr. 


Lamar Life Insurance Co. 
Wiley P. Harris 
Frank Gentry 





yeorge W. Covington 
L. M. Sepaugh 
F. E. Wilkerson Jr. 


D. A. Matison 
Hugh M. Smith 
W. C. DeHority 


{Robert Louis Sanders 

\ George Blumenstock 
George Blumenstock 
George Blumenstock 


Program Director 
Mdsg. or Promotion Mgr. 
Chief Engineer 


Edna Brautigam 

Mary Bowers 
{Gene Brautigan 
\Harvey Headen 


Marilyn Powell 
Edward Hoffman 
Warren Fritze 


Judy Bryson 
Cliff J. Rian 
Myron Fleming 


Jocelyn Birch 
M. M. Marget 
Harry Vose 


David Johnson 


M. C. Jensen 


Cal Smith 
Walter Bruzek 
Fred C. Clarke 


Lucile Miller 
John Paulson 
R. B. Witschen 


Marion Wicklem 
Herbert Sonnenburg 
William E. Lounsberry 


Miss M. J. Leu 
Miss P. J. Love 
L. L. MeCurnin 


Program Director 
Mdsg. or Promotion Mgr. 
Chief Engineer _ 


Carrol Jackson 
David M. Segal 
Charles Hicks 


Yvonne Brisbane 
Bob McRaney 
Jack V. Jones 


Bill McHan 
Martha De Gravelles 
Horace Colby 


Lorene Wood 


David L. Dodd 
C. E. Vann 


Donovan Murphy 
Ed Jenkins 


L. E. Sanders 


W. Taylor Briggs 
Maurice Thompson 
Percy G. Root 





Ward A. Coleman 
M. B. Wray 
C. A. Perkins 


Frank Holifield 


Bruce Dennis 


Julia D. Blumenstock 
Robert Nickey 
Robert Louis Sanders 


Representatives 
Transc. Library 
News Service 


Pearson 
Standard 
INS 


Forjoe 
Standard 
AP 


Free & Peters 
Lang-Worth 
Associated 
AP, UP 


Radio Adv. 

hesaurus 
Standard 
UP 


Petry 
Thesaurus 
UP 


Hollingbery 
UP 
Pearson 


MacGregor 
UP 


Pearson 
Lang- Worth 
AP 


Representatives 
Transc. Library 
News Service 


Sears & Ayer 
World 
AP 


Sears & Ayer 
Standard 
AP 








Sears & Ayer 
Standard 
AP 


Standard 
UP 


Hollingbery 
Thesaurus 
MacGregor 
UP 


Weed 


Standard : 
AP ; 


Hollingbery 


Standard 
UP : 


Associated 
AP 
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‘an Red Galluses eee = 
or White Tie? 


ervice 

“They're all the same to me! 
i _ You see, I represent WTCN and 
when the folks in the flannel shirts 
want to hear programs they like, 





we ve got ‘em scheduled at 

: those times .. . And when the 
boiled shirts tune in 

we re airing out shows that they 
like. So, all in all, it’s a safe bet 





ry 
that WTCN reaches all of ‘em 
.z sometime in the 18 hours!” 
q 
" Look at WTCN’s program schedule and you'll see 
what Zeke means. Shows are presented at the times 
when the people we want to reach can listen best 
—whether they wear “red galluses’’ or ‘‘white 
ties.’’ That’s the reason WTCN delivers for adver- 
tisers in the great midwest. 
—s STATISTICS ( Population ..... 1,836,424 
ervice ON WTCN ) Families ...... 510,117( RETAIL SALES 
DAY \) Families with Radio 374,640( $908,036,000 
oom COVERAGE | Potential Audience. 1,346,704) 
yer STATISTICS ({ Population ..... 1,685,051 ] 
ON WTCN ) Families ...... 468,080 RETAIL SALES 
NIGHT ) Families with Radio 349,670( $732,971,000 . i 


COVERAGE | Potential Audience. 1,248,812, 





yer 





WTCN 


'7 THE BLUE NETWORK J 


MINNEAPOLIS - SAINT PAUL, MINNESOTA 
FREE AND PETERS... National Representatives 
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*— Non-Commercial Station. D—Day. N— Night. ST—Shares Time. S H—Specified Hours. U— Unlimited. CP—Construction Permit Issued, 
LS—Local Sunset. L—Limited Time with Dominant Station. SA—Special Authorization. 
(Data corrected to January 1, 1945) 
MISSISSIPPI—(Continued) 
Name of Licensee Chief Owner or Executive Program Director Representatiny 
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc. Li 
City Letters in Kilocycles in Watts Telephone Number Network cial M Chief Engineer News Servig 
MERIDIAN.......-. Wwcoc 910 1,000 Mississippi Broadcasting Co. Inc. CBS NS ” DO Bs errr errr Thesaurus 
Threefoot Bldg. as $$$:  pteacedebesecs Standard 
—— +--+” = | Spgetineiitiexsae / |  ‘“nedaceaceiedes UP 
SEs con cccese WMIS 1490 250 Natchez Broadcasting Co. P. K. Ewing Anabel Y. Maxwell ie lala 
CP-1240 City Bank & Trust Co. Bldg. P. K. Ewing Jr. Norman Lawrence World 
—  —~—~——”—Cititit i il i i a at George W. Wilson AP 
WE sc cccccceces WELO 1490 250 Maj. Birney Imes Jr. MBS Maj. Birney Imes Jr. Bob Leach Sears & Ayer 
WELO Bidg. KBS Gene Tibbett Gene Tibbett Standard 
1242 Bob Evans Leroy Green AP 
VICKSBURG........ WQBC 1420 3, po LS Delta Broadcasting Company Inc. Blue L. P. Cashman Mary V. Cashman =n secs ccccccas 
0-N Hotel ane KBS Sa” ~ £#§$=~ geen ee ae ame ee World 
O. W. Jones C. E. Drake P 
Name of Licensee Chief Owner or Executive Program Director Representative 
Call Frequency Power Headquarters Address eneral Manager Mdsg. or Promotion Mgr. Transc. Libran 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer News Service 
CAPE GIRARDEAU. KFVS 1400 250 Oscar C. Hirsch Oscar C. Hirsch i. ere 
324 Broadway Oscar C. Hirsch Ralph L. Uirsch Standard 
2104 Ralph L. Hirsch Ralph L. Hirsch UP 
COLUMBIA......... KFRU 1400 250 KFRU Ince. Blue Elzey Roberts Harold Douglas Blair 
9th & Elm Sts. Foster H. Brown  __...... ‘ Standard 
4141 Foster H. Brown Robert Haigh Yaa 
HANNIBAL.......-. KHMO 1340 250 Conte: ey Publishing Co. Blue E. L. Sparks Maxine Dierking Pearson 
4 8. Main St Wayne W. Cribb Wayne W. Cribb Thesaurus 
3450 Wayne W. Cribb Robert Shenke AP 
JEFFERSON CITY... KWOS 1240 250 Tribune Printing Co. MBS R. C. Goshorn Ray Manning Sears & Ayer 
210 Monroe KBS R. L. Rose Psp AAS acs Lang Worth 
R. L. Rose Harold White AP, UP 
Pec ccéesenssoss WMBH 1450 250 Joplin Broadcasting Co. MBS D. J. Poynor M. Housted Sears & Ayer 
6th & Main D. J. Poynor Mae Poynor Standard 
Abe Rudunsky Richard Meek Thesaurus 
UP 
KANSAS CITY 6..... KCKN 1340 250 KCKN Broadcasting Co. MBS {Arthur Capper ee re ee Capper 
300 Waltower Bldg. \Ben Re a ie am ae Si Standard 
Victor 3864 Ellis Atteberry Max Williams MacGregor 
Joe Story Lang- Worth 
UP 
KANSAS CITY KCMO 1480 5,000 KCMO Broadcasting Co. Blue T. L. Evans James Coy 5s eae 
1515 Commerce Bldg. E. K. Hartenbower E. K. Hartenbower Associated 
Victor 0900 Clarence E. Breazeal Elza G. Runkle Jr. Lang Worth 
Standard 
AP, UP 
KANSAS CITY6.... KMBC 980 5,000 Midland Broadcasting=Co. CBS Arthur B. Church Rod Cupp Free & Peters 
ickwick Hotel Karl Koerper E. P. J. Shurick World 
Harrison 2650 Sam H. Bennett (Key Moler AP, UP 
Kenneth Krahl 
KANSAS CITY 17.... WDAF 610 5,000 Kansas City Star Co. NBC Earl McCollum Harry J. Kaufmann Petry 
1729 Grand Ave. res ee Standard 
Harrison 1200 Gardner Reames J. A. Flaherty AP 
KANSAS CITY 6.... WHB 880 1,000-D WHB Broadcasting Co. MBS Donald D. Davis John Wahlstedt Don Davis 
Scarritt Bldg. Kansas John T. Schilling Gene Garrett Spot Sales 
Harrison 1161 Donald D. Davis Henry Goldenberg Associated 
AP 
POPLAR BLUFF..... KWOC 1340 250 Radio Station KWOC . Radio Station KWOC W. R. Tedrick Pearson 
1801 N. Main St. i ceca World 
1310 P. H. Cunningham Don E. Lidenton AP 
ST. JOSEPH 8.... KFEQ 680 5,000 KFEQ Inc. Blue Barton Pitts H. H. Packard Headley- Reed 
Schneider Bidg. Barton Pitts J. Ted Branson Lang- Worth 
4-0813 G. G. Griswold Fred Damm oe 
ST. LOUIS &........ *KFUO 850-SH 5,000 Evangelical Lutheran Synod Evangelical Lutheran Synod Rev. H. H. Hohenstein ............ 
801 DeMun Ave. Rev. H. H. Hohenstein Rev. Paul C. Barth World 
ae 0Ul— ——s—s—s=“‘i*‘C OCR TD VCS Carl Meyer P 
ST. LOUIS 2........ KMOX 1120 50,000 Columbia poms, System Inc. CBS CBS—Frank B. Falknor _.................. + Radio Sales 
401 S. 12th Blvd. ee = —§$pe_ «sa wa dsintenoescs Lang- Worth 
anual 8240 Wendell B. Campbell Harry Harvey Associated 
A 
Ge BBG, 0 cc ccccce KSD 550 5,000-LS Pulitzer Publishing Co. NBC Joseph Pulitzer Edward W. Hamlin Free & Peters 
1,000-N 12th & Olive Sts. George M. Burbach «nce cccccccce Thesaurus 
Main 1111 ee ee —i«C eck hn wk vee AP 
ST, LOUIS 8........ KWK 1380 5,000-LS Thomas Patrick Inc. MBS Robert Thomas Convey John W. Tinnea Raymer 
1,000-N Hotel Chase -) _— = eer ear World 
Rosedale 3210 V. E. Carmichael Nick J. Zehr Up, Reuters 
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The Combination 


that “CL Ce Se 


in St louis! 





KSD is the NBC basic station for St. Louis. It is 
225 miles to the nearest other outlet of "The 
Network Most People Listen to Most." ® KSD is 
the only broadcasting station in St. Louis with 
the full service of the Associated Press—com- 
bining the special radio wires of Press Associa- 
tion, Inc., with the world-famous news wires of 
AP. ® KSD is a distinguished broadcasting sta- 
tion, recognized throughout its listening area for 
its high standards of programming and adver- 
tisina acceptance. ® To sell the great St. Louis 
market, use "The Combination that Clicks." 


et ee 





ST. LOUIS---550 KC 


Owned and Operated by 


THE ST. LOUIS POST-DISPATCH 


Nationally Represented by 


FREE & PETERS, Inc. 
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Presents May Come 


BE IT KNOWN THAT 


Station. KYOK 


has worked dilgently, unselfishly and devotedly in the interests of the United States Navy 
in the Ninth Naval District. 


May this Proclamation 
Reprrosend in Part the 
OxaATITUDE Me, 
of the Commandant fer SIG he teuerenatt 
these Meritorious Soreices // 


NAVY AWARD 
presented in recognition of KXOK's support 
of the Navy's morale, recruiting and public 
relations activites. 









The 
ADVERTISING CLUB 


of SAINT LOUIS 






pays tribute to 


Spade state. FOF 


FOR ITS PATRIOTIC SUPPORT 


ivine . - 
agencies OF THE WAR ACTIVITIES 
gstandi® icicle 
COMMITTEE IN STIMULATING 


THE WAR BOND DRIVES 
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. when a radio station is cited five times in one year for out- 
standing promotion and public service. Awards like these are not 
accidents. Neither are they achieved through half-way measures. 





KXOK believes in going all-out to serve its public and its adver- 
tisers at every opportunity. The service-plus which this station 
is consistently doing in St. Louis and surrounding territory today, 
is indicative of a steady progress in programming .. . in audi- 


ence building . . . and in making KXOK one of the greatest sell- 
ing forces in this area. 


This station is going places fast. Tangible evidence of progress 


is found in expressions like these from other organizations who 


recognize the meritorious public service and audience promotion 
which KXOK is doing. 


Five significant awards this year! There is a reason. KXOK is 


doing a job... an outstanding job of audience promotion and 
public service. 


29 wy 


yt 


SAINT LOUIS=1, MISSOURI 








630 KILOCYCLES * 5000 WATTS—F ULL TIME °* BASIC BLUE NETWORK 
Owned and Operated by the St. Louis Star-Times 


Affiliated With KFRU, Columbia, Missouri's Represented By John Blair and Go., New York « Chicago « St.Louis « Los Angeles ¢ San Francisco 
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*— Non-Commercial Station. D—Day. N— Night. ST—Shares Time. S H—Specified Hours. U— Unlimited. CP—Construction Permit Issued, 
LS—Loeal Sunset. L—Limited Time with Dominant Station. SA—Special Authorization. 
(Data corrected to January 1, 1945) 
. 
MISSOURI—(Continued) 
Name of Licensee Chief Owner or Executive Program Director Representatives 
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc. Library 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer News Service 
te Me Ba ccksece KXOK 630 5,000 Star-Times Publishing Co. Blue pe eee Blair 
12th & Delmar Bivds. C. L. Thomas {Paul Godt — Standard 
Chestnut 3700 V. N. Springgate M. Medgaris Associated 
Arthur Rekart 
ST. LOUIS 8........ WEW 770 1,000-D St. Louis University St. Louis University Don Lochner Pearson 
' $642 Lindell Blvd. ess —<“—~™*™*S i ee ee we orl 
oe} i «3 © ©. Qpate Mnthinsewa x George E. Rueppel,S. J. aces 
ST. LOUIS 8........ WIL 1230 250 Missouri Broadcasting Corp. — L. A. Benson Mel Kampe Rambeau 
elbourne Hotel C. W. Benson C. W. Benson Standard 
Jefferson 8403 Kenneth M. Parke Chalmer H. Stoup MacGregor 
Lang- Worth 
AP 
GHARTA. . o veccsias KDRO 1490 250 Milton J. Hinlein MBS Milton J. Hinlein Phoebe E. Trout =e... ss ew veee oe 
2100 W. Broadway KBS Phoebe E. Trout Milton J. Heinlein UP 
4004 Milton J. Hinlein Wayne Pash 
SPRINGFIELD...... KGBX 1260 5,000 Springfield Bestg. Co. Inc. NBC H. S. Jewell Carl Fox Hollingbery 
508 St. Louis St. J. Gordon Wardell Dudley Morris Thesaurus 
Sas (te ee” 8 ee ee aa Dennis White 1 
SPRINGFIELD...... KTTS 1400 250 Independent Broadcasting Co. CBS, MBS J. H. G. Cooper Frank McAtee Sears & Ayer 
Chamber of Commerce Bldg. G. Pearson Ward G. Pearson Ward World 
4303 Bob Burke Wm. F. Curry (acting) ee 
SPRINGFIELD....... KWTO 560 5,600-LS Ozarks Broadcasting Co. Inc. Blue R. D. Foster Ralph A. Nelms Pearson 
1,000-N 508 St. Louis St. R. D. Foster M. Wayland Fullington Standard 
1360 Leslie L. Kennon Fritz Bauer UP 
Name of Licensee Chief Owner or Executive Program Director Representatives 
Cail Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc. Library 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer News Service 
BURAINGB. ccickicddes KGHL 790 5,000 Northwestern Auto Supply Co, NBC RR Sar a ee ree ere Katz 
Fifth & N Broadway Franz J. Robischon Frank Manzari Standard 
ess. ct elCU | Oe » “See eee Jeff Kiichli Thesaurus 
UP 
BOREREAN . o0sccndes KRBM 1450 250 KRBM Broadcasters Inc. NBC Ernest A. Neath Larry Binder Walker 
103 W. Main St. Z-Net Ernest A. Neath George Davenport Lang-Worth 
1420 ~ Win Neely Jack Provis UP 
BUTTE. cicccccocecs KGIR 1370 5,000 KGIR Ine. NBC E. B. Craney Arne Anzjon Walker 
Butte Z-Net E. B. Craney S. J. Schile Lang-Worth 
2-2344 = S. J. Schile Jack Provis  - aataaael 
P 
GREAT FALLS...... KFBB 1310 5,000 Buttrey Broadcast Inc. CBS F. A. Buttrey LeRoy Stahl Weed 
First Nat’! Bank Bidg. 5 ae a ee re Thesaurus 
4377 J. P. Wilkins Wilbur L. Myhre _— 
P 
HELENA. .....-cceee KPFA 1240 250 Peoples Forum of the Air NBC I Se keaaes Walker 
1306 llth Ave. Z-Net ie Ge . * etikcagpeceke ne Lang-Worth 
1240 i ee os eC R. D. Martin UP 
KALISPELL......... KGEZ 1340 100 A. W. Talbot A. W. Talbot CO ee Oe 
203 First Ave. E Donald C. Treloar Donald C. Treloar MacGregor 
332 Glenn E. Millhouse Oliver G. Coburn 
MILES CITY........ KRJF 1340 250 Star Printing Co. KBS W. F. Flinn Rebert Wieem cece cc cccccan 
13 N Sixth St. n°. - © “Bee area wnee World 
D. E. Tannehill I. A. Elliot MacGregor 
UP 
MISSOULA. ...-¢e0. KGVO 1290 5,000-LS Mosby’s Ine. CBS A. J. Mosby J. A. Barber Weed 
1,000-N 132 W. Front St. A. J. Mosby Harry G. Bennett Lang- Worth 
2155 John Lindsay Fred Wamble UP 
BO ccccccecsécs KGCX 1480 1,000 E E. Krebsbach CBS E. E. Krebsbach aT 8 —=s i“ ewan cane . 
109 S. Central Ave. KBC ie ee me World 
408 Jack Krebsbach Frank A. Toomey 
E Name of Licensee Chief Owner or Executive Program Director Representatives 
; Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc. Library 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer News Service 
I KORN 1400 250 Nebraska Broadcasting Corp. Arthur Baldwin Nat Mensing Sears & Ayer 
a Lang-Worth 
Harry Averill Hobart Alexander AP 
GRAND ISLAND.... KMMJ 750 1,000 KMM4gJ Inc. Blue Don Searle Orie Kerwood Headley-Reed 
L-WSB Cedar & Division Wick Heath Ed. R. Skinner Standard 
703 Rex Lathen Devere Swanson UP 
BEABTEGS., ..occccece KHAS 1230 250 Nebraska Broadcasting Co. KBS Fred A. Seaton nee tig we S'S 
906 W. Second St. Duane L. Watts Duane L. Watts World 
1745 Duane L. Watts Harold Hardy AP 
BREE 8.0. 36be00%80 KGFW 1340 250 Central Nebraska Bestg. Corp. KBS Lloyd C. Thomas Peg Biber Sears & Ayer 
Federal Annex Bldg. E. Anson Thomas John Mitchell AP 
2-3541 E. Anson Thomas Jack Lewis 
BIOGEN B. cccceces KFAB 1110 10,000 KFAB Broadcasting Co. CBS {Fred S. Sidles William E. Macdonald Raymer 
Sharp Bldg., Lincoln; \Joe W. Seacrest Harold E. Roll MacGregor 
Lincoln, 2-3214; Joe W. Seacrest Mark W. Bullock Standard 
Farnum Bidg., Omaha 2; \C. Earl Williams AP, UP 
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*— Nen-Cemmercial Station. D—Day. N— Night. ST—Shares Time. S H—Specified Hours. U— Unlimited. CP—Constraction Permit Issued. 
LS—Loecal Sunset. L—Limited Time with Dominant Station. SA—Special Authorization. 
(Data corrected to January 1, 1945) 
NEBRASKA—(Continued) 
Name of Licensee Chief Owner or Executive Program Director Representative 
Call Frequency Power Headquarters Address eneral Manager sg. or Promotion Mgr. Transc. Lib 
City Letters in Kilocycles in Watts Telephone Number Network Cc cial M Chief Engineer News Service 
LINCOLN 8......... KFOR 1240 250 Cornbelt Broadcasting Corp. MBS, Blue Charles T. Stuart John Cox Petry 
Stuart Bidg. Melvin E. Drake William S. Oliver Standard 
2-6965 Gordon Gray Charles Winkler Associated 
W. E. Edholm 
NORFOLK.......... WJAG 780 1,000 Norfolk Daily News i a a a eg Walker 
Og EN ee = =—sssessssé«S i eh MacGregor 
432 Harold Kline Frank Weidenbach AP 
NORTH PLATTE.... KODY 1240 250 Radio Station WOW Inc. NBC John J. Gillin Jr. Fay Adell Bohlke Blair 
1521 W 12th St. John Alexander Jerry Eads Standard 
382 Joseph di Natale Beuford Eaves MacGregor 
Lang- Worth 
AP, UP 
GMNe Biccccccese KBON 1490 250 Inland Broadcasting Co. MBS J. K. Morrison Marie C. Maher Rambeau 
2027 Dodge St. Paul R. Fry M. K. Doyle World 
eae” hl )0lCU OR We ii eiecae Dick Wina Lang-Worth 
AP 
OMAHA KFAB 1110 10,000 (See Lincoln page 118) 
— KOIL 1290 5,000 Central States Broadcasting Co. CBS Charles T. Stuart Harold Hughes Petry 
Omaha National Bank Bldg. Gordon Gray E. W. Malone Standard 
Jackson 7626 W. E. Edholm Charles Winkler Associated 
AP, INS 
tt Ses oandoees KOWH 660 500-D World Publishing Co. Blue a ey ” ee eee Hollingbery 
World-Herald Bidg. ee a er epee acGregor 
re SP 060606 ee uueedwebaes Orville E. Weimer Standard 
i wow 590 5,000 Radio Station WOW Inc. NBC John J. Gillin Jr. Lyle DeMoss Blair 
Insurance Bidg. John J. Gillin Jr. William O. Wiseman Standard 
Webster 3400 Harry Burke William J. Kotera Thesaurus 
MacGregor 
Lang- Worth 
SCOTTSBLUFF...... KGKY 1490 250 Hilliard Co. L. L. Hilliard Debe Ree 38 = ftééaeeneonun 
1517% Broadway  . Ck etme hmm ee’ Thesaurus 
856 R. M. Stewart Harland Morrison Standard 
Name of Licensee Chief Owner or Executive Program Director Representatives 
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc. Library 
City Letters in Kilocycles in Watts Telephone Num Network Commercial Manager Chief Engineer News Service 
Bee Waeee®. . occceve KENO 1400 250 Nevada Broadcasting Co Blue Maxwell Kelch Peggy Maxwell ese... . hs ne ewe eee 
Box Maxwell Kelch sake abe es eens Thesaurus 
1-400 Paul R. Gang Maxwell Kelch INS 
basses éscaeese KOH 630 1,000 McClatchy Bestg. Co. of Nevada Eleanor McClatchy Betty Fitch Raymer 
43 Stevenson St. PeeenG Ee nett scarves MacGregor 
5106 George Carr Jr. Irvin Carlsen Thesaurus 
Name of Licensee Chief Owner or Executive Program Director Representatives 
all Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc. Library 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer News Service 
DS Secccecesoss WKNE 1290 6,000 WKNE Corp. CBS Harry C. Wilder Robert M. Peebles Bannan 
17 Dunbar St. David Carpenter Ester C. Linder Headley-Reed 
2080 Richard G. Bath Ernest F. Batchelder ay 
iis écesecesss WLNH 1340 250 Northern Broadcasting Co. MBS Northern Broadcasting Co. Sherwin Greenlaw Bannan 
ain St. Yankee Martin B. Avery Martin B. Avery Thesaurus 
KBS Martin B. Avery Louis C. Steady oe 
MANCHESTER...... WFEA 1370 5,000 New Hampshire Bestg. Co. NBC Harry M. Bitner W. L. Markle Weed 
New England Caleb Paine cece en ucueaee Thesaurus 
(re See Reginald A. B. Schow UP, AP 
MANCHESTER...... WMUR 610 5 ,000-LS Radio Voice of New Hampshire Inc. Blue Francis P. Murphy Eleanore K. Wolf Foster 
1,000-N 1819 Elm St. Hervey C. Carter Paul Siiver Spot Sales 
2090 Hervey C. Carter Vincent Chandler Ye 
PORTSMOUTH ..... WHEB 750 1,000 WHEB Inc. MBS Hon. Charles M. Dale Winslow Bettinson Rambeau 
L-WSB Box 120 Yankee Bert Georges Dal Wyant Bannan 
2670 Keith Field Paul G. Lindsay Thesaurus 
World 
AP, UP 
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7,668 STORES 34.55% OF 
$178,590,000. NEBRASKA 
RETAIL SALES RETAIL SALES 
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ys Y Bac) tole 3: f 304 DRUG STORES 137-GEN. MDSE. 
STORES STORES 
$71,173,000. $13,267,000. Lb Ae By Be lele 
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EFFECTIVE 40.61% OF 
BUYING NEBRASKA 
Triaxey 3 | EFFECTIVE EFFECTIVE BUYING 
$664,583,000. | BUYING INCOME INCOME 
;. § 
$s Fs $ § KA 5,000 WATTS 5 
$ 
FARMS FULL TIME 


BUILD sass wrrm\\ () | | 


CR ee ee Represented Nationally by Edward Petry Co., Inc. 
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*— Non-Commercial Station. D—Day. N— Night. ST—Shares Time. S H—Specified Hours. U— Unlimited. CP—Construction Permit Issued. 
LS—Local Sunset. L—Limited Time with Dominant Station. SA—Special Authorization. 
(Data corrected to January 1, 1945) 
Name of Licensee Chief Owner or Executive Program Director Representatiny 
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mg. = Transc. Libny 
City Letters in Kilocycies in Watts Telephone Number Network Commercial Manager Chief Engineer News Servig 
ASBURY PARK ..... WCAP 1310 500 Radio Industries Broadcast Co. Walter Reid Jr. Vera N. Scholes Spot Sales 
ST-WCAM, WTNJ 4 Boardwalk Tae )3—t—“‘(‘( ft*«C ee ee AP 
ee V. I. Gordon 
ATLANTIC CITY .... WBAB 1490 250 Press-Union Publishing Co. CBS Albert J. Feyl Ralph Shoemaker Headley-Reed 
1900 Atlantic Ave. Monroe L. Mendelsohn __............... ... - ss World 
6-1111 Monroe L. Mendelsohn Earle Godfrey AP 
ATLANTIC CITY .... WFPG 1450 250 Neptune Broadcasting Corp. Blue John J. Laux Edgar A.Sweet ~~ ..... oe ee eens 
Steel Pier E. E. Kohn Edgar A. Sweet Associated 
5-2188 E. E. Kohn Blair K. Thron UP 
BRIDGETON........ WSNJ 1240 250 Eastern States Bestg. Corp. Quaker Elmer H. Wene Lowell C. Ayars Clark 
Bridgeton KBS re tke dhs ake UP 
1600 Paul K. Alger Francis C. Fekel 
Gc ctcscccoss WCAM 1310 a 6h lc klClhh!lhlUV CC | Reese. 6(60UUlClClll(‘émRDNOROCOR® 0 06©6©0© 6 eee 
eee ll ee lll PR exteeececade 2 08086) ¥atenesienssens Standard 
JERSEY CITY....... WHOM 1480 1,000-LS (See WHOM, New York page 128) 
NEWARK 1........-- WAAT 970 1,000 Bremer Broadcasting Corp. Irving R. Rosenhaus Roland Trenchard Radio Adv, 
11 Hill St. Irving R. Rosenhaus Walter Framer Associated 
Mitchell 26400 cenkensadas aes Anthony Castellant World 
AP, UP 
A. cc cccecces WHBI 1280 2,500-LS ee ee i ikwess), — ( “( | eemwebeedae 88 Gdns occrsscees |‘ s6h00c0ce0nm 
ST-WOV ee. fe em ce ates cc ccccne 
PATERSON 1....... WPAT 930 1,000-D North Jersey Bestg. Co. Inc. Lt. Comdr James V. Ted Webbe Wilson 
7 Church St. Cosman Bernard Jay Shaw Associated 
Armory 4-3400 Sidney J. Flamm Earl F. Lucas UP 
A. Lewis King 
TRENTON 8........ WTNJ 1310 500 WOAX, Inc. F. J. Wolff Walter Lewis lw nc eto ee cope 
ST-WCAM, WCAP 416 Bellevue Ave. F. J. Wolff Louis Jerome MacGregor 
8149 Alfred M. Jordan Edward P. Knowles UP 
TRENTON 8........ WTTM 920 1,000 Trent Broadcast Corp. NBC Elmer H. Wene Dean Andrews Spot Sales 
85 W. State St. le nl TE eS 9 Associated 
-7127 F. A. Wellman Theodore Kilmer UP 
ZAREPHATH........ *WAWZ 1380 5 ,000-LS Pillar of Fire Alma White Norman Fournier 
ST-WBNX 1,000-N Zarephath ee eee 
ne |. tt ete be ine eee Nathaniel Wilson 
Name of Licensee Chief Owner or Executive Program Director Representative 
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr =‘ Transe. Libray 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer News Service 
ALBUQUERQUE..... KGGM 1260 1,000 New Mexico Bestg. Co. CBS A. R. Hebenstreit Richard T. Coleman Weed 
Kimo Bldg. Bob Bissell William H. Schember World 
4545 Jack R. Skillen Leonard Dodds Gene 
ALBUQUERQUE . KOB 1030 10,000 Albuquerque Broadcasting Co. NBC T. M. Pepperday Free & Peters 
SA-770 SA-50 ,000-LS 418 W. Ave. Frank Quinn Thesaurus 
 * | BiewsGss: (+A ee St ee George S. Johnson AP, INS 
CP-50 ,000-U 
CARLSBAD......... KAVE 1240 250 Carlsbad Secadenating Corp. KBS Val Lawrence Betty B. Murphy Wilson 
800 S. Canal St. Norman R. Loose Bette Rogers Standard 
he pe a ea i ta 8 3 Carl Cook UP 
CEVA. cccccccccece KICA 1240 250 Dewitt Landis MBS Fe are Spot Sales 
301 Main St. KBS R. B. McAlister Ann Clark Associated 
3 Grady Maples Vernon Hughes UP 
Bc ccccccccense KWEW 1490 100 W. E. Whitmore KBS W: E. Whitmore Gertrude Dimpel —C.iw cs ee eee 
Hardin Hotel Gertrude Dimpel Norman Hart MacGregor 
495 Gertrude Dimpel Roy Evans UP 
LAS VEGAS....... KFUN 12380 250 Southwest Broadcasters Inc. E. N. Thwaites Dorothy G. Thwaites Rambeau 
Bex 710 ee, ee eee orl 
PS A. F. Schultz MacG 
Standar 
UP, INS 
ROSWELL.......... KGFL 1400 100 KGFL Inc. KBS KGFL Inc. SO ee 
310 N. Richardson St. W. E. Whitmore J. A. McBoyle MacGregor 
288 J. A. McBoyle Melvin Unger UP 
SANTA FE.......... KVSF 1340 100 New Mexico Broadcasting Co. CBS A. R. Hebenstreit Philip Bloom Weed 
759 Cerrillos Rd. Se ae World 
2020 Ivan R. Head R. C. Porter INS 
TUCUMCARI........ KTNM 1400-SH 250 Krasin-Krutzner Bestg. Co. MBS omy ae eee See ee Cox & Tanz 
Tucumcari KBS a meeeey = =—~—~—«C ew hw ce pwc Standard 
Lester Q. Krasin Lester Q. Krasin INS 
Name of Licensee Chief Owner or Executive Program Director Representatives! 
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc. Librat] 
City Letters in Kilocycles in Watts Telephone Number Network Cc cial M Chief Engineer News 
BEERS Be vcsec cere WABY 1400 250 Adirondack Bestg. Co. Inc. MBS Harold E. Smith Carl Mattison McKinney 
dio Centre Harold E. Smith Paul G. Dennis Standard 
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GOT $945 IN YOUR POCKET? 


$945 is a lot of money in anybody’s pocket. $945 in 900,000 pockets— 


well, just try to imagine what that $850,511,000 can buy . . . in terms 





of grocery store products, cosmetics, drugs, tobacco, and so on. 


dv, 
ed 
That's the story of the Albany Trading Area . . . 900,000 people 
(250,100 families) with 68% more money today than they had in 
ed 
1938. An increase of nearly $1400 per family. The Albany Trading 
a: Area has 18% greater buying power than the national average. 
od 
These facts indicate one of the best market stories in the country 
AND 
ontative® 
= 
W OKO has an equally good story of low-cost coverage and control 
) 
of the purse strings in the Albany Area. Why not investigate? 
eters 


" SERVING ALBANY * TROY * SCHENECTADY 


of RADIO CENTRE, ALBANY, NEW YORK 
HAROLD E. SMITH, GENERAL MANAGER 


National Representatives: J. P. McKinney & Son 


itatives 
Librar} 
ervice 


y 
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*— Non-Commercial Station. D—Day. N— Night. ST—Shares Time. S H—Specified Hours. — Unlimited. CP—Construction Permit Issued. 
LS—Local Sunset. L—Limited Time with Dominant Station. SA—Special Authorization. 
(Data corrected to January 1, 1945) 
* 
NEW YORK—(Continued) 
Name of Licensee Chief Owner or Executive Program Director Representati 
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc. Lib 
City Letters in Kilecycles in Watts Telephone Number Network Commercial Manager Chief Engineer News Service 
Be Rocvceccess WOKO 1460 1,000-LS WOKO Ine. CBS Raymond M. Curtis Carl Mattison McKinney 
500-N Radio Centre Harold E. Smith P. G. Dennis Standard 
ee ee O. A. Sardi UP, TP 
5 WMBO 1340 250 WMBO Inc. MBS William O. Dapping Louis Fuhrmann Clark 
Metcalf Bldg. KBS Frederick L. Keesee F. L. Keesee Standard 
433 Frederick L. Keesee Herbert House AP 
GE WERc cecccdcces WBTA 1490 250 Batavia Broadcasting Corp. MBS Joseph M. Ryan’ Harriett Taylor Sears & Ayer 
90 Main St. Carl R. Switendick Frederick R. Thesaurus 
Carl R. Switendick MacLaughlin UP 
Howard Cochran 
BINGHAMTON...... WNBF 1290 5,000 Wylie B. Jones Adv. Agency CBS John C. Clark E. Ray McCloskey Blair 
Arlington Hotel Cecil D. Mastin Cecil D. Mastin World 
2-3461 Cecil D. Mastin Lester H. Gilbert UP 
BROOKLYN 2....... *WBBR 1330 1,000 Watchtower Bible & Tract Soc. Inc. ‘ Watchtower Society —=—s_ js ce ee enue ... aaa ooes 
ST-WEVD, WHAZ 124 Columbia Heights ef ae eee 
Main 49786 qj = +jY = = = = = = = eesccccecccves R. F. Leffler 
BROOKLYN 17...... WBYN 1430 1,000-LS WBYN Brooklyn Inc. as =8=——i——sis hee eeeOCese i Sereneusecanl . 
500-N 1 Nevins St. William Norins = _........ ss seen Thesaurus 
Triangle 5-3300 William Norins Peter Testan AP, INS 
BROOKLYN 26...... WLIB 1190 1,000 (See New York City page 128) 
L-WOWO 
BUFFALO 2......... WBEN 930 6,000 WBEN Inc. NBC Edward H. Butler Woodrow Magnuson Petry 
Hotel Statler Cl. ee CRONE otc cscrccves Thesaurus 
Cleveland 6400 Frank Kelly Ralph J. Kingsley Lang- Worth 
Standard 
AP, UP 
BUFFALO 3......... WBNY 1400 250 Roy L. Albertson Roy L. Albertson Howard C. Schellenberg ..........-+08 
485 Main St. an —=—6——ss gent bw eailgaeee Associated 
Madison 4000 Virginia C. Fyda Thomas L. Vines AP, UP, TP 
PE Do ccsccsve WEBR 1340 250 WEBR Inc. MBS rang? E. Fitzpatrick Ed Wegman Weed 
23 North St. Cy King Al Zink Standard 
Lincoln 7133 Wm. Doerr Raymond Lamy Lang-Worth 
AP, INS 
sc cccccsoce WGR 550 5,000-LS Buffalo Broadcasting Corp. Blue H. W. Deyo Robert Strigl Free & Peters 
1,000-N nd a I. R. Lounsberry Ross McPherson World 
Washington 3100 John A. Bacon Karl B. Hoffman UP 
BUFFALO......... -. WKBW 1520 50,000 Buffalo Broadcasting Corp, CBS H. W. Deyo! Robert Strigl Free & Peters 
Rand Bid dg. I. R. Lounsberry Ross McPherson World 
Washington 3100 John A. Bacon Karl B. Hoffman UP 
GEDAERA. 20 ccccccees WENY 1230 250 Elmira Star Gazette Inc. NBC, MBS Frank E. Gannett 1 e  Pove W. Ott McKinney 
Mark Twain Hotel Dale L. Taylor L. F. P World 
Ernest F. Oliver Thurlow | A. Greene UP 
FPREEPORT......... WGBB 1240 100 Harry H. Carman oven Harry H. Carman A. Cheemmems tcc cece can 
ST-WFAS 44 S. Grove St. ee =k nk cseccn nee ete Thesaurus 
2418 Harry H. Carman H. H. Carman 
GLOVERSVILLE..... WENT 1340 250 Sacandaga Broadcasting Corp. CBS, MBS GoesgeP. Dim he cccccvccece Clark 
8 W. Fulton St. es = = —s at eeceence Lang- Worth 
Arthur McCracken William Murtough 
PER occcccosccs WHCU 870 1,000 Cornell University CBS Cornell University Joseph"A. Short Wilson 
L-WWL Savings Bank Bidg. Michael R. Hanna Theodore T. Howes World 
3438 H. Stilwell Brown True Mc P 
JAMESTOWN - WIJTN 1240 250 James Broadcasting Co. Inc. Blue Jay E. Maso Alfred E. Spokes Rambeau 
Jamestown Bldg. be s. Wilkins Alfred E. Spokes Associated 
ee & ———i«*«T =i te stig te Harold J. Kratzert — aeeeaad 
KINGSTON..... - WKNY 1490 260 Kingston pocateesting Corp. MBS John J. Laux Lou Steketee Spot Sales 
wee *: heatre Bidg. Lou Steketee Claude S. Middagh , 
500 George M. Hard Francis H. Boisvert 
MIDDLETOWN ..... WALL 1840 250 Commusty Broadcasting Corp. KBS Elsie & Martin Karig Sr. John W. Jones Burn-Smith 
State bt Bidg. Martin Karig Jr. Arthur L. Cooper AP 
3119 Z. E. Van Fleet Ernest Warnock 
NEWBURGH........ WGNY 1220 1,000-D WGNY Becodeseting Co. Ine. Merritt C. Speidel Richard F.Crame nw cece ceed . 
161 Broadway Harold W. Cassill H. W. Cassill Standard 
Joseph W. Rake Marvin Seimes 
NEW YORK CITY 22 WABC 880 50,000 Coeie Bestg. System CBS CBS-Williar- S. Paley G. Richard Swift Radio Sales 
485 Madison Ave. Arthur Hull Hayes Jules Dundes 2-W 
Wickersham 2-2000 John H. Field Jr. Henry Grossman Associated 
AP, UP, INS 
NEW YORK CITY51 WBNX 1880 5,000 WBNX Broadcasting Co. Ine. Amory L. Haskell {Fawsrd Ervin Forjoe 
ST-WAWZ 260 E. 161st St. Wm. I. Moore Frank Johnson AP 
Melrose 5-0333 eae 8 =—«*) ” Sieoute aerate 
A. L. Solbrig 
NEW YORK CITY 20 WEAF 660 60,000 National pprsetoesting Co Co. Inc. NBC NBC-Niles Trammell T. C. McCray NBC Spot 
80 Rockefeller D. L. Provost Charles B. H. Vaill Standard 
Circle 7-8300 J. V. McConnell F. A. Wankel Thesaurus 
AP, UP, INS 
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WGR 


550 K. C. 


BpuFFALO’s BLUE 


NETWORK STATION 


5000 WATTS BY DAY 
1000 WATTS BY NIGHT 


WKBW 


1520 K. C. 


BUFFALO’S ONLY 
50,000 WATT STATION 


DAY and NIGHT 












te 


YORK SALESMA 


a4 





. a fifty thousand watt salesman who covers all of this rich 
territory every broadcast hour of every day. 


. a visitor who is always welcome in the 741,410 radio 
homes of this 43 county area. 


. a salesman who always delivers a glowing call report. . 
proved by mail response and audience surveys. 


. a full-time day and evening representative who keeps the door open for your 
message. 


. one of the family, whose friendly greeting introduces you to your most worthwhile 
prospects. re 
“This is WHAM, the Stromberg-Carlson Station with Studios in the Sheraton Hotel, Rochester, N. Y.” 


50,000 WATTS e CLEAR CHANNEL ¢ 1180 ON THE DIAL 


Affiliated with 
THE NATIONAL BROADCASTING COMPANY 





National Sales Representative: George P. Hollingbery Co. 


“The Strembenrg-Cartion Station” 
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Control of Two New York Markets 


HE guiding influence in WOV’s broadcasting day is strict adher- 
ence to the belief that it’s the program that gets the listener. As a 
result, two great markets listen to WOV and, in their respective 
listening hours, combine to give this important station a constant, 
controlled, around-the-clock selling power. In the daytime, because 
it brings them the programs they want to hear, WOV overwhelmingly 
dominates metropolitan New York’s Italian-speaking audience of 


520,000 radio families. And in the evening, between the Hooper 
hours of 7:30 and 10:00 p.m., WOV’s “1280 Club” delivers the 


largest average metropolitan audience of any New York independent 


station . . . at less than half the cost of the next ranking station. 


RALPH N. WEIL, General Manager 
JOHN E. PEARSON CO., NAT'L REP. 


pane 
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*— Non-Commercial Station. D—Day. N— Night. ST—Shares Time. S H—Specified Hours. U— Unlimited. CP—Construction Permit Issued. 
LS—Local Sunset. L—Limited Time with Dominant Station. SA—Special Authorization. 
(Data corrected to January 1, 1945) 
a 
NEW YORK—(Continued) 
Call Frequency Power Mn nt dy “aa M Wy 7 te Mer. Teanset 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer News Servi 
MEW YORE CITY 10 WEYD  solftban, waar” Maprty! ag fend ne SS. ge 
Bryant 9- ry Henry Greenfield Charles Brown 
NEW YORK CITY 19 WHN 1050 50,000 Marcus rrrypaewr — 5 Agency cg 5 Rate wd . a eaten 
Bryant 9-7800 Bertram Lebhar Jr. Paul Fuelling AP, UP, Reutey 
NEW YORK CITY... WHOM 1480 1 “i New nw Bate. wom pang Cote Jr. oats _ Ket 
Plaza 3-4204 Jack Compter Theodore Gempp 
eee ee ‘010 @P-50,000 Mos W. 4ath St. Willard Schroeder Aen M. Wright World 
Bryant 9-6000 J. Trevor Adams Jr. Louis J. Levy ae 
a= i a ee 6. 6h 
Circle 7-5700 pm anh George Milne AP, UP, INS 
Robert I. Garver 
mim: aiowe ae om ae 
Buckminster 7-5900 Paul Gould Arthur Faske Associated 
Robert M. Scholle AP, UP 
Se | —_ 1037 Broadway Charles Stark ae \ ae 
Circle 6-2200 Charles Stark Frank Marx 
NEW YORK CITY 22 WNEW 1130 10,000 Greater, ow. Vest: Beste. Corp. es ig aaa FS al oe. on ~~ 
Plaza 3-3300 Bernice Judis Max Weiner Lang- Worth 
Walter Duncan Thesaurus 
NEW YORK CITY 7 *WNYC 830 1,000 City of New York City of New York S. N. Siegel (leave) —=—s— ws. ee ee ees 
L-WCCO Centre & Duane Sts. 4 3 es ere AP, INS 
SA-SH-N eee —“‘“‘ UW eke a: eet John De Prospo 
NEW YORE CITY18 WOR 710 60,000 Bemberpe oy nd eg Inc. MBS (Pheedove ra m fae A ag Jr. PREP ea 
Pennsylvania 6-8600 Theodore C. Streibert J. R. Poppele World 
JRufus C. Maddux AP, UP, TP 
\Eugene Thomas 
Pa sT-WHBI — 790 Fifth Ave, Ralph N. Weil Sudith Valen” Standard 
Circle 5-7979 Ralph Nardella Hillis Holt UP 
NEW YORK CITY 19 WQXR 1560 10,000 notmutate Rreedenating Co. Ine. aoe Se —— Co. iene 7 ol er was 
Circle 5-5566 Hugh Kendall Boice Russell D. Valentine Associated 
NEW YORK CITY... WWR 1600 250 Long Island Broadcasting Corp. William H. Reuman ——s —=———“— Cee wn 
(Wordside) 41-30 58th St., Woodside, L. I. William H. Reuman Edith Dick AP 
Newtown 9-3300 Edith Dick Joseph A. Franz 
NIAGARA FALLS .... WHLD 1290 1,000-D Niagara | rw — Co. 2. ©. Dees Reet eens pe ae 
Richard G. Robbins Robert J. Wilson Standard 
OGDENSBURG..... WSLB 1400 250 St. ey ey Corp. MBS Smee . panty =. eden , _ . 
500 J. R. Brandy Clifford Moore UP 
GS 6 6acddccc<> WHDL 1450 250 WHODL Ine. Blue Col. E. B. Fitzpatrick Virgil C. Booth McKinney 
Exchange —— Bank Bldg. mes i — = ay World 
Se ae ales ~:~ oa 3 Jock Seheier Standard 
600 Joel H. Scheier John E. Vrindten UP 
POUGHKEEPSIE.... WKIP 1450 250 Poughkeepsie Newspapers Inc. Blue peta enporetns secrgesseaeneh pipe nns ene 
ceeesetaowyeme. — 0) ty Sige cage snp hed 4 
ROCHESTER 4..... WHAM 1180 50,000 a Co. NBC ye. | teed mney we meg ee yaa 
Stone 1862 John W. Kennedy Jr. Kenneth Gardner oe 
es —-  f00-N 40 Frankia St cee Beaner O; u Seca, | oe 
Stone 1320 LeMoine C. Wheeler Bernard C. O’Brien es 
ROCHESTER........ WSAY 1370 1,000 Brown Radio & Service Laboratory MBS sags oo oily 
SARANAC LAKE WNBZ 1320 100-D Vou, Pee Corp. a £ SC. Bopiametes Clark 
Arthur Alvares H. B. Williams 
SCHENECTADYS .. WGY 810 50,000 Gone Einaete Co. NBC eo Hacer Jeanne, ze ach a 
3-2121 Kolin Hager W. J. Purcell es 
SCHENECTADY 7... WSNY 1240 250 Western py ew Bove. Corp. Cannle N apace mevropes * re } a p 
38-3622 George R. Nelson Irving Beck late 
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Hare 


WOXR 


10,000 WATTS - NIGHT AND DAY 


« 
WOXQ 
NEW YORK’S FIRST F.M. STATION 


* 


THE RADIO STATIONS OF 


Che New York Times 











INTERSTATE BROADCASTING COMPANY, Inc. 


730 FIFTH AVENUE e NEW YORK 19,N. Y. 
Circle 5-5566 











| MOOPER Kid 


on ROCHESTER 












For last two months 
period previous to closing 
date of “Broadcasting Year Book” 

































STATION | STATION ALL 
WHEC B | c | omens 
MORNING INDEX 7). a - 
8:00—12:00 A. M. [\fr— 45.6 26.7|20.8| 6.9 
Monday through Friday \ \~ CA t— 
) - Fond a 1 
AFTERNOON INDEX 
Vy 12:00—6:00 P. M. #3 — FS 45.5 30.5 19.8 4.2 
Monday through Friday mS Ay a 
\ Nia // / 
EVENING INDEX ..0 ie 
on somes, 42.8 |38.0 16.3) 2.9 
Sunday through Saturday \ \ | \\" )* \) 






















de 


J.P. McKINNEY & SON 
NEW YORK, CHICAGO, SAN FRANCISCO 

















National Representatives 
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A SONG!!! 


Sales for a song? You bet!—because you can 
participate as a sponsor on one of these pro- 
grams at a cost that is unbelievably low for 
the job done. 


Think of reaching the big and appreciative 
audience these personalities have built up 
among the great new WJZ radio family... 
now totalling more than 18,000,000 people 
within range of WJZ’s louder, clearer signal! 
And think of the favorable impression on 
your own dealers, on jobbers and brokers— 
for they know that these programs move goods 
in the world’s richest market! Here’s why 
they know it... 


BREAKFAST IN BEDLAM—Ed East’s early-morning show 
recently proved its sales ability when one 50-word 
announcement for razor-blades brought returns 49% 
higher than a similar announcement a couple of years 
back, despite the fact that today hundreds of thousands 
of shaving-age men in this area are away in the armed 
forces. Monday through Saturday. 


WOMAN OF TOMORROW — Nancy Craig’s after-break- 
fast show has frequently pulled more than 40,000 
letters a month! One participant in Nancy’s program 
received 13,000 requests for a booklet after a few 
announcements! Monday through Friday. 


WOMAN'S EXCHANGE— Alma Kitchell’s after-lunch 
program recently doubled the number of contest en- 
trants for a sponsor who ran the same contest on an- 
other major New York station last year! Monday 
through Friday. 


BROADCASTING e Broadcast Advertising 









HOUSEWIVES PROTECTIVE LEAGUE and SUNRISE SALUTE— 
Galen Drake’s double-barreled package of selling. The 
show Billboard Magazine calls one of the greatest theories 
of product selling in radio! 6 A. M. and 1:45 P. M., 
Monday through Friday. 

STAN SHAW’'S SHOW—The Voice With a Record--and 
what a record! Stan ran a 30-day try-out job into a 
seven-year record of sales! Now on WJZ, Saturday 
mornings only. 


For Details on Your Own Participation, Contact 
BLUE SPOT SALES, or the Sales Department of 





KEY STATION OF THE BLUE NETWORK 


WJZ 


7 7 0 on your dial 











"a 
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*— Non-Commercial Station. D—Day. N— Night. ST—Shares Time. SH—Specified Hours. U— Unlimited. CP—Construction Permit Issued, 
LS—Local Sunset. L—Limited Time with Dominant Station. SA—Special Authorization 
(Data corrected to January 1, 1945) 
—. 
J 
NEW YORK—(Continued) 
Name of Licensee Chief Owner or Executive Program Director Represen 
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc. 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer News Servig 
SYRACUSE......... WAGE 620 1,000 WAGE, Inc. Blue Frank G. Revoir Alfred Dinsdale Petry 
Loew Theatre Bidg. William T. Lane Aaron Beckwith Standard 
-0277 Aaron Beckwith Charles W. Brannen AP 
SYRACUSE 2....... WFBL 1390 5,000 Onondaga Radio Bestg. Corp. CBS Samuel H. Cook Chas. F. Phillips Free & Peters 
433 S. Warren St. Samuel Woodworth Robert G. Soule World 
2-1147 Chas. F. Phillips Alfred R. Marcy INS 
SYRACUSE......... WOLF 1490 250 Civic Broadcasting Corp. MBS T. S. Marshall Hamilton Woodle Walker 
himes Bidg. T. S. Marshall T. S. Marshall Standard 
2-7211 T. S. Marshall David F. Foote AP 
SYRACUSE 2....... WSYR 570 5,000 Central New York Bestg. Corp. NBC Col. Harry C. Wilder William V. Rothrum Raymer 
224 Harrison St. Col. Harry C. Wilder E. R. Vadeboncoeur Standard 
83-7111 William R. Alford Jr. Armand G. Belle Isle Lang-Worth 
Associated 
SE Se WHAZ 1330 1,000 eee 0d Cape eeaewewee, . OP edebaecIee: . -seene ee 
ee ee Otek. A Geen naculeeeeieee 
Wea shectecesscccs WTRY 980 1,000 Troy Broadcasting Co. Blue Col. Harry C. Wilder E. W. Rossell Raymer 
92 Fourth St. William A. Riple G. Edward Walker World 
ee ec Eg oo Waldo Whitman Standard 
Lang- Worth 
UP 
WED Bovcccccecses WIBX 1230 250 WIBX Ine. CBS Mrs. Scott Howe Bowen Elliott Stewart Wood 
Dieet Matiewel Meee Midge ll nc ccc eccvess Nathan W. Cook Bannan 
aR a re John T. Dowdell Reiter 
Biddick 
World 
UP, INS 
WATERTOWN...... WATN 1240 250 Watertown Broadcasting Corp. MBS G. H. Righter Theodore W. Austin... ..... «ess. 
Woolworth Bidg. a” 8 = —_—“(O—s—tsC apg ag ewer le we te Standard 
—_—  j—  . gid ——aaeece $§ ° @pmrrenaiaremuee AP 
WATERTOWN...... WWNY 790 1,000 Brockway Co. CBS Harold B. Johnson James W. Higgins Weed 
Hotel Woodruff Thomas E. Martin Thomas R. McHugh World 
4-120 Louis Saiff Jr. Maynard B. Davis UP 
WHITE PLAINS..... WFAS 1230 250 Westchester Bocodeaating Corp. KBS J. Noel Macy Randall Kaler Headley-Reed 
Roger Smith Hote ee. ii tineecessiins » Associated 
6400 Harold A. Levy Frank A. Seitz bam 
Name of Licensee Chief Owner or Executive Program Director Representative 
Call Frequency Power Headquarters Address General Manager Mdgsg. or Promotion Mgr. Transc. Library 
City Letters in Kilocycles in Watts Telephone Number Network Cc cial M Chief Engineer News Service 
ASHEVILLE......... WISE 1230 250 WISE Ince. NBC, MBS Harold Thoms Floye Bowers Cummings 
98 College St. Daniel Boone Harold Thoms - Hix Thode Burn-Smith 
1213 Ken Beachboard Madeline Hollerith ren 
ASHEVILLE......... WWNC 570 1,000 Asheville Citizen-Times Co. CBS {Chas. A. Webb Lee Chadwick Katz 
itizen-"Times Bldg. eee 8 nernnsceccness Associated 
5500 Don S. Elias Cecil B. Hoskins AP, UP 
James A. Hagan 
BURLINGTON ..... . WBBB 920 1,000-D Alamance Bestg. Co. Inc. MBS Alamance Bestg. Co. Inc. Pei Getem £8 §~§~§3_neswceescceail 
310% S. Main St. Tobacco E. Z. “Easy” Jones Roy Springer Lang-Worth 
2730 KBS Roy Springer Berry Tysor Standard 
AP, UP 
CHARLOTTE 2...... WAYS 610 1,000 ee) Advertising Co. MBS, Blue George W. Dowdy W. H. Porcher Jr. Weed 
120 E. Third St. ee Standard 
—S .}©=——— i  €‘Sphistettinten J. C. Price NS 
CHARLOTTE 2...... WBT 1110 50,000 Columbia Bestg. System Inc. CBS CBS-A. D. Willard Jr. Chas. H. Crutchfield Radio Sales 
Wilder Bldg. A. D. Willard Jr. Wm. F. Carley Lang- Worth 
38-8833 Royal Penny M. J. Minor AP, UP 
CHARLOTTE 1...... wsoc 1240 250 WSOC Inc. NBC E. J. Gluck Ronald G. Jenkins Headley-Reed 
1925 N. Tryon St. a = — Sa aaaidip iene tn Standard 
7138 . C. Irwin L. L. Caudle Jr. Thesaurus 
AP 
CONCORD.......... WEGO 1410 1,000-D Wayne M. Nelson KBS . | SO ee ee Clarke 
Concord Wayne M.Nelson  EE_.......... . . cae eee Standard 
ee ee rE tee Wayne M. Nelson UP, AP 
I WDNC 1490 250 Durham Radio Corp. CBS C. C. Council Henry Curth Wilson 
138% E. Chapel Hill St. J. Frank Jarman J. Frank Jarman Standard 
R-155 J. Frank Jarman Walter S. Hill AP, UP 
ELIZABETH CITY... WCNC 1400 250 Albemarle Broadcasting Co. ME 2. .) S¢minwememecniin 9 A Me ME oS 9) | ke eee 
i tahesaneéee UP 
FAYETTEVILLE..... WFNC 1450 250 Cape Fear Broadcasting Co. MBS Cape Fear Bestg Co. Ray Woodard Walker 
114 Anderson St. Tobacco W. C. Ewing Paul Moyle Lang- Worth 
——— de ueesnase UP 
Ses os och seas WGNC 1450 F. C. Todd Blue F. C. Todd Earl Holder Cox & Tanz 
National Bank < | sammaaees Bidg. KBS Pat McSwain Pat McSwain MacGregor 


Page 132 @ 1945 Yearbook Number 


F. C. Abernethy 


W. C. Groves Jr. 





BROADCASTING e Broadcast Advertisin 





d 
orth 
ted 


orth 


entatives 
, Library 
Service 


54] 
ith 
i 


rth 


nz 
or 





ertising 





Cc che - WLI B carries your advertising message 


\ 
wy | / 8) into the homes of New York's solid middle income families. 


WLI B’s civilized programs avoid irritating its 


listeners with what they don’t want. Gives them plenty of what they do want: 













“The Popular Classics with a Blend of the Modern” . . . a winning combination, 
not consistently duplicated by any other New York station. 


& RESULTS: 66% of WLIB's listeners are over 
30 years of age. (‘Pulse of New York")* .. . 69% of WLIB's 
listeners are middle incomed. (‘‘Pulse of New York"’)* ... 61% of WLIB's listeners 
do not tune in on any other station 15 minutes before or after listening to WLIB 
("Pulse of New York")* . . . WLIB gained 20% greoter share of 
total audience (Jan. 1944 to Oct. 1944).T 


***Pulse of New York’ + Hooperatings 


WLIB Delivers Your Advertising Message 


j | Where It Will Do YOU The Most Good! 
ON WLIB 
ee 











190 


ON YOUR DIAL 
CLEAR CHANNEL 

















*— Non-Commercial Station. 
LS—Local Sunset. 


D—Day. 


ST—Shares Time. 


S H—Specified Hours. 


L—Limited Time with Dominant Station. 
(Data corrected to January 1, 1945) 


U— Unlimited. 
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N— Night. CP—Construction Permit Issued, 


SA—Special Authorization. 









NORTH CAROLINA—(Continued) 


Call Frequency Power 
City Letters in Kilocycles in Watts 
GOLDSBORO....... WGBR 1400 250 
GREENSBORO...... WBIG 1470 5,000 
GREENSBORO...... WGBG 980 1,000-D 
GREENVILLE....... WGTC 1490 250 
HENDERSON....... WHNC 890 250-D 
(Construction permit) 
PEs dancaccece WHKY 1290 5 ,000-LS 
1,000—N 
HIGH POINT....... WMFR 1230 250 
Bec estccecces WFTC 1230 250 
HE BN. ..ccccece WHIT 1450 250 
a eee WPTF 680 50,000 
RALEIGH...... WRAL 1240 250 
ROANOKE RAPIDS., WCBT 1230 250 
ROCKY MOUNT.... WEED 1450 250 
SALISBURY......... WSTP 1490 250 
WASHINGTON...... WRRF 930 
WILMINGTON ...... WMFD 1400 250 
WE bc cs obescce WGTM 1340 250 
WINSTON-SALEM 3. WAIR 1340 250 
WINSTON-SALEM 1 WSJS 600 5,000 
’ Call Frequency Power 
City Letters in Kilocycles in Watts 
BISMARCK......... KFYR 550 5,000 
DEVILS LAKE..... - KDLR 1240 250 
Pec ccccccccsese WDAY 970 5,000 
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Name of Licensee 
Headquarters Address 
Telephone Number 


Eastern Carolina Bestg. Co. Inc. 
P. O. Box 1024 
1550 


North Carolina Bestg. Co, Inc. 
Box 1807 
6125 


Greensboro Bestg. Co. Inc. 
Ashe Street Extension 
3-3631 


Greenville Broadcasting Co. 
Falkland Highway 
3182 


Henderson Radio Corp. 


Catawba Valley Bestg. Co. Inc. 
adio Bldg. 
195 


Radio Station WMFR Ine. 
156% S. Main St. 
4593 
Jonas Weiland 
210 E. King St. 

4111 


Coastal Broadcasting Co. Inc. 
U. S. Highway No. 17, S. 
1450 


WPTF Radio Co. 
Insurance Bldg. 


Capitol Broadcasting Co. 
130 S. Salisbury St. 
6411 


Radio Station WCBT Inc. 
251 Roanoke Ave, 
855-1 


W. Avera Wynne 
Box 391 
1420 


Piedmont Broadcasting Corp. 


1,000-D Tar Heel Broadcasting System Inc. 


Bank of Washington Bldg. 
403 


Richard Austin Dunlea 
P. O. Box 696 
4840 


Penn T. Watson 
Wilson 
2188 


WAIR Broadcasting Co. 
Pepper Bldg. 
2-1133 


Piedmont Publishing Co, 
419 N. Spruce St. 
4141 


Network 


MBS 
Tobacco 


CBS 


Blue 


MBS 
Tobacco 


Blue 
Blue 
KBS 


Blue 


MBS 
Tobacco 


NBC 


MBS 
Tobacco 


MBS 


KBS 


Blue 


MBS 


Blue 


Blue 


MBS 
Tobacco 


Blue, MBS 


NBC 


NORTH DAKOTA 


Name of Licensee 
Headquarters Address 
Telephone Number 


Meyer Broadcasting Co. 
320 Broadway 
468 


KDLR Ine. 
1025 Third St. 
1090 


WDAY Inc. 
Black Bldg. 
5357 


Network 
NBC 
Northwest 


. 


MBs 
No. Central 


NBC 
Northwest 


Chief Owner or Executive 
General Manager 
Commercial Manager 


A. T. Hawkins 
Harry G. Bright 
L. B. Nelson 


Maj. Edney Ridge 
Maj. Edney Ridge 
Gilbert M. Hutchison 


Ralph M. Lambeth 
{Ralph M. Lambeth 
\J. R. Marlowe 

L. O. Hutchins 


J. J. White 
Margaret J. Laughinghouse 
Carl McKinney 


S. S. Stevenson 
Nathan Frank 


Carl V. Cline 
Edmund 8S. Long 
Frank Haithcox Sr. 


James E. Lambeth 
H. M. Lambeth 
Pat Taylor 


Jonas Weiland 
Jonas Weiland 
Lester L. Gould 


Louis N. Howard 
Louis N. Howard 
Louis N. Howard 


J. R. Weatherspoon 
Richard H. Mason 
Ollie L. Carpenter 


A. J. Fletcher 
Fred Fletcher 
C. D. Moore 


S. E. Crew 
S. E. Crew 
Nathan Frank 


W. A. Wynne 
W. A. Wynne 
Ray Bandy 


W. R. Roberson Sr. 
W. R. Roberson Jr. 
W. R. Roberson Jr. 


R. A. Dunlea 


Claud O’Shields 


Penn T. Watson 
Allen E. Wannamaker 
Robert Brunson 


Partnership 
George D. Walker 
C. G. Hill 


Gordon Gray 
Harold Essex 
Harry B. Shaw 


Chief Owner or Executive 
General Manager 
Commercial Manager 


P. J. Meyer 
F. E. Fitzsimonds 
F. E. Fitzsimonds 


Bert Wick 
Bert Wick 
Bert Wick 


Earl C. Reineke 
Barney J. Lavin (leave) 
Tom Barnes 
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Program Director 


Mdsg. or Promotion Mgr. 


Chief Engineer 


John Gay Britt 
Harry G. Bright 
Daniel B. Trueblood 


Wally Williams 
Madge Banks 
Earl Allison 


Stan Conrad 
J. R. Marlowe 
J. H. Warlick 


M. J. Laughinghouse 
M. J. Laughinghouse 
Hank Tribley 


Edmund §S. Long 


Gary Davis 
Pat Taylor 
R. P. Boyd 


Harvey R. Evans 
Harvey R. Evans 
David Hardison 


Ed W. Burwell 
Paul Parker 
W. Glenn Neuville 


Garret W. Morrison 


Henry Hulick Jr. 


Ray Reeve 
Steve Woodson 
Stanley Brown 


Mamie Nash 
Nathan Frank 
C. W. Mears 


Eunice Snipes 


Mary Miller 
W. R. Roberson Jr. 
George P. Martin 


Harry W. Lee 
Mrs. A. W. Rogers 
Edward I. Herring Jr. 


Clinton Faris 
Allen Wannamaker 
Warre Wooten 


Charles Keaton 
George D. Walker 
Lee King 


Clay B. Daniel 


Harold Essex 
Philip F. Hedrick 


Program Director 


Mdsg. or Promotion Mgr. 


Chief Engineer 


Cal Culver 
Cal Culver 
Ivar Nelson 


James Travis 


Richard Moritz 


Ken Kennedy 
Mildred Gregerson 
Julius Hetland (leave) 


Represen: 
Transc. Lib 
News Se 





























Walker 
Standard 
orl 


AP, UP 
Hollingbery 
World 


MacGregor 
Thesaurus 


Burn-Smith 
Lang- Worth 
UP 


Burn-Smith 
UP 
Burn-Smith 
AP 


Thesaurus 
Lang-Worth 
UP 


Free & Peters 
World 
Thesaurus 
AP, UP 


Weed 
Lang- Worth 
AP 


Burn-Smith 
MacGregor 
World 

UP 


World 
AP, UP 


Forjoe 
Burn-Smith 
Standard 
AP 


Burn-Smith 
UP 


Burn-Smith 
World 
UP 


Walker 
World 
AP 


Headley-Reed 
Associated 
Lang- Worth 
UP 


Representa 
Transc. Lib 
News Service 


Thesaurus V 
Standard 4 
MacGregor 
World 

UP 


Free & Peters 
Thesaurus 
AP, UP 


BRO A 






NORTH CAROLINA 


IS THE SOUTH’S 
\ eee GY 7 See IN AGRICULTURE 














IS NORTH CAROLINA’S 
No. 1 SALESMAN Cree WATTS ! 








AT 680 KC! 
N.B. C 


| 
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*— Non-Commercial Station. 
LS—Local Sunset. 





D—Day. 


N— Night. 


ST—Shares Time. 
L—Limited Time with Dominant Station. 
(Data corrected to January 1, 1945) 


U— Unlimited. 


DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES | 


S H—Specified Hours. 


CP—Construction Permit Issued. 
SA—Special Authorization. 





Call Frequency 
City Letters in Kilocycles 

GRAND FORKS..... *KFJM 1440 

SH-KILO 
GRAND FORKS..... KILO 1440 

SH-KFJM 
JAMESTOWN....... KSJB 600 
Bo ces cccccce KGCU 1270 
Be 6 eet ceseccces KLPM 1390 
VALLEY CITY....... KOVC 1490 

Call Frequency 
City Letters in Kilocycies 

BE Dwiseenc cece WADC 1350 
AKRON 8.........++. WAKR 1690 
ABBOS Bo cccccccocs WHKK 640 

L-KFI 
ASHTABULA........ WICA 970 
CANTON........ --» WHBC 1480 
CINCINNATI 1...... WCKY 1530 
CINCINNATI 2...... WCPO 1230 
CINCINNATI 6...... WKRC 550 
CINCINNATI 2...... WLW 700 
CINCINNATI 2...... WSAI 1360 
CLEVELAND 1...... WGAR 1220 
CLEVELAND 13..... WHK 1420 
CLEVELAND 15..... wow 850 
CLEVELAND 14..... WTAM 1100 
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NORTH DAKOTA—{Continued) 


Name of Licensee 


Power Headquarters Address 
in Watts Telephone Number Network 
1,000-LS University of North Dakota 
500-N University Station 
2800 
1,000-LS Dalton Le Masurier CBS 
500-N First National Bank Bidg. 
1200 
250-LS Jamestown Broadcasting Co. Inc. CBS, MBS 
100—N Midland Bidg. No. Central 
100 
250 Mandan Radio Assoc. Inc. MBS 
205 1st St. N. W. No. Central 
631 
1,000 Minot Broadcasting Co. MBS 
Fair Block No. Central 
1267 
250 KOVC Ine. MBS 
$12 Fifth Ave. No, Central 
408 
Name of Licensee 
Power Headquarters Address 
in Watts Telephone Number Network 
5,000 Allen T. Simmons CBS 
Box 
Meadowbrook 3211 
6,000 Summit Radio Corp. Blue 
First Central Tower 
Hemlock 6151 
1,000 United Broadcasting Co. oe 
51 W. State St. 
Blackstone 7101 
1,000-D WICA Inc. coce 
221 Center St. 
1211 
1,000 Ohio Broadcasting Co. MBS 
550 Market Ave. S. 
7166 
50,000 L. B. Wilson Inc. CBS 
Hotel Gibson 
Cherry 6565 
250 Scripps-Howard Radio Inc. cose 
arew Tower 
Main 3314 
5 ,000-LS Cincinnati Times-Star Co. MBS 
1,000-N oO lms 
Woodburn 0550 
50,000 The Crosley Corp. NBC 
Crosley Square 
Cherry 1822 
5,000 Marshall Field Blue 
140 W. 9th St. 
Cherry 1822 
5,000 WGAR Broadcasting Co. CBS 
Statler Hotel 
Prospect 0200 
5,000 United Broadcasting Co. MBS 
Terminal Tower 
Prospect 5800 
5,000 WIW Inc Blue 
1375 Euclid Avenue 
Superior 0101 
50,000 National Broadcasting Co. Inc. NBC 


815 Superior Ave., N.E. 
0942 


herry 


Chief Owner or Executive 
General Manager 
Commercial Manager 


Univ. of North Dakota 
Donald J. Robertson 
J. W. Wilkerson 


Dalton Le Masurier 
Dalton Le Masurier 
Elmer Hanson 


L. J. McNeil 
Lloyd R. Amoo 
Lloyd R. Amoo 


W. S. Russell 
M. J. Reichert 


John B. Cooley 
C. W. Baker 
E. H. Cooley 


Robert E. Ingstad 
Robert E. Ingstad 
Robert E. Ingstad 


Chief Owner or Executive 
eneral Manager 
Commercial Manager 


Allen T. Simmons 
Allen T. Simmons 
Allen T. Simmons 


S. Bernard Berk 
S. Bernard Berk 
Kenneth M. Keegan 


Sterling Graham 
Russell W. Richmond 
John A. Harrington 


C. A. Rowley 
Robert B. Rowley 
Donald Fasset 


Louis H. Brush 
Felix Hinkle 
Robert Fehlman 


L. B. Wilson 
Fred A. Palmer 
George H. Moore 


Gotgpe Goward Radio Inc. 
M. C. Watters 


Hulbert Taft Sr. 
Herman Fast 
Jake Latham 


Powel Crosley Jr. 
James D. Shouse 

R. E. Dunville 
Harry Mason Smith 


Marshall Field 
Walter A. Callahan 
W. R. Christian 


George A. Richards 
John F. Patt 
Harry Camp 


Sterling Graham 
K. K. Hackathorn 
J. B. Maurer 


Wm. M. O’Neil 
Wm. M. O’Neil 
H. W. Waddell 


NBC—Vernon H. Pribble 


Vernon H. Pribble 
Howard Barton 


Program Director 
Mdgsg. or Promotion Mgr. 
Chief Engineer 


Fay Lufkin 


Arnold Petrich 


Florence Putnam 
Betty Henry 
Lloyd R. Amoo 


LeRoy Gunderson 


Jack Helling 
E. H. Cooley 
C. W. Baker 


George L. Brooks 


Charles J. Sjostrom 


Program Director 
Mdgg. or Promotion Mgr. 
Chief Engineer 


H. L. Hageman 
Bob Wilson 


Lawrence Hennigan 
Stanley N. Schultz 
V. G. Berk 

George Paul 


Louis Heinrich 


Walter Walrath 
Alfred B. Newkirk 
Homer Johnson 


J. Leonard Taylor 
Robert Fehlman 
Kenneth L. Sliker 


Robert M. Fleming 
Wells Bruen 
C. H. Topmiller 


Fred P. Pfabler Jr. 


Roger H. Wetz 


Joel W. Stovall 
Nelson King 
George Wilson 


Howard Chamberlain 
Marshall Te 
R. J. Rockwell 


James Leonard 


David Baylor 
Clyde Vortman 
R. Morris Pierce 


C. M. Hunter 
Sue Cornelius 
Ralph DeLany 


Edward N. Palen 
A. Ben Stiller 
Gerald G. Roberts 


Hal Metzger 
Howard Barton 
8, E. Leonard 


Represen 
Transec. 
News Ser 


Headley-Re 
MacGregor 
Lang-Worth 
UP 


Me. Que 
acGregor 
UP, AP 


Lang-Worth 


Walker 
World 
UP 


Representatly 
Transc. Li 
News & 


r 
Standard. 
UP 


Weed 
Associated 
Standard 
Thesaurus 
AP, UP 


Radio Adv. 
Lang- Worth 
World 

AP 


Walker 
Thesaurus 
World 

UP 


Burn-Smith 
World 
AP, UP 


Standard 


Katz 
Standard 


Lang- Worth 
AP, UP 
WLW 
World 


AP, UP, INS, 
Reuters 


Raymer 
World 


Thesaurus 
AP, UP, INS 
Petry 


Lang- Worth 
World 
UP 


Raymer 
Lang- Worth 
Associated 
AP 


Headley-Reed 
Standard 


NBC Spot 
Thesaurus 
Standard 
AP, UP 
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DAY & NIGHT 


* 
WEED & CO 


atic Blue Network 
9000 WATTS 
National Representatives 


rowers OVER AKRON 
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WFMJ 
Youngstown 





OHIO'S THIRD MARKET 


28th Market of the Nation 








RIMARY COVERAGE* 


Population. \........ 473,605 2 
Radio Homes....>>-.__“ 102,498 
Total Retail Sales.... $161,379, e0_/| 
Food Sales.......... $41,738,000 
General Mdse. Sales.. $22,086,000 
Apparel Stores...... $12,315,000 
Drug Stores......... $4,517,000 


a i 40 s fi ; i 
These are 1940 Census ae All would be much higher WFMJ A B c > on ou 


: Morn. Ind 
Write for the New WFMJ Brochure ie 52.2 117.81 13.6 | 7.9 4.0 4.5 


8 a.m.-12 m 





Hooper Station Listening Index—Oct.-Nov., 1944 




















12m-6P.m™! 37 61 1g.4| 20.4 


Afternoon 





Evening 


& me Sun-Sat. | 26.6 | 31.9 
Blue Network for Oh s 7 ird | Market 


si HEADLEY-REED, Na ati nai Representatives 
‘MEMBER | N A. B.—O. A. B. SUBSCRIBER TO C. E. HOOPER, INC. 
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Population: two million. 
Radio homes: a half million. 
*Retail sales: a billion. 


This is a billion dollars talking. 


billion — but you can talk 
TO it! 





Mi -. an 


You can’t “talk back” to a | 


Where thousands go 
to see’’— millions 
LISTEN free! 


And they bring along 


a BILLION DOLLARS* 
spending money! 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 


*— Non-Commercial Station. D—Day. N— Night. ST—Shares Time. S H—Specified Hours. U— Unlimited. CP—Construction Permit Issued. 
LS—tLecal Sunset. L—Limited Time with Dominant Station. SA—Special Authorization. 





(Data corrected to January 1, 1945) 





COLUMBUS 15 


COLUMBUS 10 


Frequency 


in Kilocycles 


1460 


820 
L-LS, Dallas 


OHIO—(Continued) 


Name of Licensee 
Headquarters Address 

Telephone Number Network 

WEBNS Inc. CBS 
83 N. High St. 

Adams 9265 


The Pixleys 
33 N. High St. 
Main 4581 


United Broadcasting Co. 
E. Gay St. 
Adams 1101 

Ble State University 


niversity Campus 
University 8148 


Miami Valley Bestg. Corp. 
45 S. a ~ 


Great Trails Bestg. Corp. 
121 N. Main St. 
Adams 3288 


Findlay Radio Co. 


Chief Owner or Executive 
General Manager 
Commercial Manager 


Richard S. Wolfe 
Edgar T. Wolfe 
. 1. Orr 


L. A. Pixley 
Jack Kelly 
Jack Kelly 


Cleveland Plain Dealer 
Carl M. Everson 
Harry H. Hoessly 


- 


Howard L. Bevis 
Robert C. Higgy 


James M. Cox 
Robert H. Moody 
Arthur H. Tomsett 


Charles Sawyer 
J. P. Williams 
Harold Higgins 


Fred R. Hover 
Fred R. Hover 


Program Director 


dsg. or Promotion Mgr. 


Chief Engineer 


Jerome R. Reeves 
Jim Yerian 
Lester H. Nafzger 


Howard Donahoe 
James Renick 
J. E. Lowe 


John B. Moses 
H. H. Hoessly 
J. E. Anderson 


William H. Ewing 
Robert C. Higgy 
Lester G. Spencer 


Garland V. Baldwin 
Ernest L. Adams 


Lin Mason 
Ima E. Wing 
Stanley Beck 


Millicent Mertz 


Represen 
Transe. Li 
News S 


Blair 
Standard 
AP 


Weed 
Lang-Worth 
World 


or 
AP, INS 


Radio Adv. 
Lang- Worth 
UP 


Hollingbery 
World 
Standard 
AP, UP, INS 
Reuters 


Weed 
MacGregor 
Thesaurus 


Standard 


500% S. Main St. 
1330 


Kent L. Jeffrey Edgar C. Smith slate 











HAMILTON......... WMOH 1450 250 Fort Hamilton Bestg Co. Herbert G. Pabst Sam om aa: 0 ac eleteiat : 
2nd Nationa!t Bank Bidg. Don Ioset Joseph True Thesaurus ‘ 
Joseph True Andrew Bruck MacGregor : 
ee WLOK 1240 250 Fort Industry Co. NBC It. Crnde. seeps. Storer Beer C p Sates Headley-Reed 
National Bank Bldg. Ralph G G. Elvi Lang- Worth 
-3161 R-G.E Siva Richard Gantuer Standard 
AP 
MANSFIELD........ WMAN 1400 250 Richland Inc. Blue Monroe F. Rubin Robert Christopher ........ 
144% Park Ave. W. J. Marion O’Hara J. M. O’Hara Standard 
4235 J. M. O’Hara William Morrison 
BEAMBO. ..ccccccece WMRN 1490 250 Marion Broadcasting Co. Blue Robert T. Mason Bieter T, Comme nscesoccscun 
MRN Bidg. KBS Robert T. Mason Tom Beebe MacGregor 
George A. Speese S. Robert Morrison Standar 
hesaurus 
UP 
PORTSMOUTH...... WPAY 1400 250 Scioto Broadcasting Co. MBS Louis H. Brush Patricia Hooley wt cece eee 
1009 Gallia St. Paul Wagner Patricia Hooley Lang- Worth 
1010 Paul Wagner M. L. Myers AP, UP 
SPRINGFIELD..... © WIZE 1340 250 Radio Voice of Springfield Inc. Blue Charles Sawyer Arthur Martin Weed 
117 W. High St. Adva Karns James Newman MacGregor 
Adna Karns Victor Bushong Thesaurus 
AP, UP 
STEUBENVILLE..... WSTV 1340 250 Valley Broadcasting Co. MBS Valley Broadcasting Co. John L. Merdian Spot Sales 
Exchange Realty Bidg. John J. Laux John L. Merdian Standard 
2-6265 John J. Laux Joseph M. Troesch 
BOERS 6... ccccccee WSPD 1370 5,000 Fort Ind NBC Lt. Comdr. George B. Storer Robert B. Evans Katz 
Broadcast _ E. Y. Flanigan estford F. Shannon Lang- Worth 
ee d— i aaa ec tga CUO Frank M. Hilbert Thesaurus 
WD Bog baccccee WTOL 1230 250 Comment Broadcasting Co. Blue Frazier Reams Raat |. geesddeqeee 
ell Bidg. Arch Shawd Betty Hartman Standard 
dams 8291 Gard Wallace John Sheehan cr 
WARREN........... WRRN 1400 250 Perry H. Stevens & Frank T. Nied MBS {Perry H. Stevens David C. Hale Burn-Smith 
Second National Bidg. \Frank T. Nied Emerson J. Pryor AP 
4490 Emerson J. Pryor Charles J. Hurton 
Frank B. Cannon 
YOUNGSTOWN 3.... WFMJ 1450 250 WFM3 Broadcasting Co. Blue William F. Maag Jr. Robert B. Mackall Headley-Reed 
101 W. Boardman St. NO SE ee ET ee Standard 
83-4121 Phil Wood Frank A. Dieringer Lang. Worth 
AP, UP 
YOUNGSTOWN 3... WKBN 570 5,000 wa Broadcasting Corp. CBS Warren P. Williamson Jr. Gene Trace Raymer 
TN. vy a St. J. L. Bowden Foster Harmon World 
4-2122 (ye “eee Ft or MacGregor 
Lang- Worth 
Pl 
ZANESVILLE........ WHIZ 1240 250 Southeastern Ohio Broadcasters Inc. NBC Lt. Comdr. George Storer Ivan Harnew Blair 
N. Fifth St. ae! ee Regt Standard RI 
Robert Kerns Wm. Hunt AP 
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ONE WKBN TRANSMITTER — 


One of the great industrial regions 
of America is given complete coverage, 
day and night by WKBN. In this rich 
area, embracing a population in the 
millions, WKBN has earned a position 
of respect and confidence Listeners 
may tune to the station knowing they 
will receive the finest in entertainment 
and the latest concise news. 

WKEN is a habit. Those who en- 
trust us with the highly important job 
of selling find that their products be- 
come habits, too, and enjoy the same 
respect and confidence as that accord- 
ed the one complete coverage station in 
the region— WKBN. 

It doesn't cost to use the facilities 
of WKBN, it pays—and pays big divi- 
dends. Ask those who have already 
learned this valuable fact. 


REPRESENTED BY: PAUL H. RAYMER CO. 


— REACHES MILLIONS 


On Respect and Confidence: 


Look at your map of Ohio and 
Pennsylvania. Establish a 50-mile ra- 
dius around Youngstown—the primary 
coverage of WKBN. Establish approx- 
imately a 100-mile radius—the second- 
ary coverage. Note the population con- 
centration within these areas and re- 
member that respect and confidence 
which has been steadily and conscien- 
tiously developed over the past sixteen 
years of broadcasting. That will show 
you why this powerful 5000 Watt CBS 
outlet with its potent influence is a must 
for complete coverage. 


5000 WATTS‘ 


W 


pfelt) [ch 3 fe)' 7 Are) si[e) 














DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 
































*— Non-Commercial Station. D—Day. N— Night. ST—Shares Time. S H—Specified Hours. U— Unlimited. CP—Construction Permit Issued 
LS—Local Sunset. L—Limited Time with Dominant Station. SA—Special Authorization. 
(Data corrected to January 1, 1945) 
Name of Licensee Chief Owner or Executive Program Director Representating» 
Call Frequency Power Headquarters Address General Manager Médsg. or Promotion Mgr. Transc. Libranf .. 
City Letters in Kilocycies in Watts Telephone Number Network Commercial Manager Chief Engineer ews Servig 
are KADA 1230 250 C. C. Morris Blue C. C. Morris Bill ag a any T-H-S 
First National Bank Bldg. Oklahoma Weldon Stamps Betty H AP 
1212 LeRoy Moses Harold Welker 
ARDMORE......... KVSO 1240 250-LS John F. Easle Blue John F. Easley Dolly Dutton T-H-S 
100-N Hotel dvdenete Oklahoma Albert Riesen John E. Riesen Thesaurus 
0 Hillis Bell C. M. Miener AP 
BARTLESVILLE 1 KWON 1400 250 Rosie ile Becodeenting ng MBS ¢ we fo George S.Lanham ..........04 
ational Ban > ° — + i «~.., “ggeeeaseekous 
— 1400 ’ Jim Case E. Dallas De Grafenreid 
 . , rere KASA 1240 100 Southwest Broadcasting Co. KBS eee ee ee 
Third & Main Sts. . Mayhew Lonnie J. Preston 
730 Fred E. Mayhew Howard Jeter 
in é cheb ethonns KCRC 1390 1,000 Enid Radiophone Co. Blue ae <-> tt gee peeeema P n 
Broadway Tower Oklahoma Milton B. Garber Eleanor Hoehn Standard 
H. P. Hale Murray C. Coleman 
Ss bic caw aaa? KSWO 1150 250-D KSWO Broadcasting Co. MBS Byrne Ross Dorothy Harrison =— «ss ss ee ees 
1710 E. Ave. KBS Byrne Ross eg Harrison Associated 
2370 Byrne Ross illington UP 
MUSKOGEE........ KBIX 1490 250 Oklahoma Press Publishing Co. Blue Tams Bixby Jr. Geliy Mer ict csc we 
Barnes Bidg. Oklahoma 0 Pern AP 
303 James A. Barry Glenn Barnett 
ee *WNAD 640 1,000-D University of Oklahoma Univ. of Oklahoma Mat Teele = 8 8 _s_ adisdcoscom . 
Faculty Exchange ae ~~ — Sti“(“i‘i*‘“=«‘« Rk wm ew AP 
eae LS OI et & Beenceceaaspes J. T. Boyer Jr. 
OKLAHOMA CITY 3 KOCY 1340 250 Plaza Court Broadcasting Co. MBS John D. Thom Paul W. Duncan Walker 
Plaza Court Matthew H. Bonebrake sl laa aa Standard 
83-4333 George Tarter Harold D. Durham MacGregor 
Thesaurus 
ia 
AP 
OKLAHOMA CITY .. KOMA 1520 5,000 KOMA Inc. CBS John Griffin Paul Buenning Free & Peten ’ 
Biltmore Hotel Kenyon Brown Webb Benham World 
2-3291 C. A. Minor Jr. M. W. Thomas P 
OKLAHOMA CITY 2. KTOK 1400 250 O. L. Taylor Blue L. Taylor Harold M. Shreve T-H-S 
( Apceo Tower Oklahoma ear em = = § “aresccesaccuur World 
8-8352 Frank J. Lynch Clifford M. Easum Lang- Worth 
f AP, UP 
OKLAHOMA CITY 1 WKY 930 5,000 WKY Radiophone Co. NBC E. K. Gaylord Bloyce Wright Katz 
Skirvin Tower Hotel Gayle V. Grubb Doris Luedke Standard 
. Ralph Miller Jack Lovell AP 
OKMULGEE........ KHBG 1240 250 Okmulgee Broadcasting Corp. MBS Pat Buford es re 
eCullouch Bldg. KBS Pat Buford Lucille Buford UP 
3646 Lucille Buford Chester Ludwick 
PONCA CITY....... WBBZ 1230 250 See) —ti(‘( ltstfsC( teed, 8 «| Puwetebedtesaee?  i§ | Meseseaeagionne | See ygreescond 
(ijuaitaedann Sil lsiditabtochveds A 
SHAWNEE.......... KGFF 1450 250 KGFF Broadcasting Co. Inc. Blue ae =—~<—~Ss=SsS Pen ee nent T-H-S 
Aldridge Hotel Oklahoma Maxine Eddy Eileen C. Tice P 
4390 Mary D. Lee Salvatore Ricciotti 
, os een KOME 1340 250 Oil Capital Sales Corp. Blue, MBS Harry Schwartz Dick Campbell McGillvra . word 
Radio Bldg. Oklahoma . E. Grimes Mary Corkill Standard 
3-4121 Lee Abbott Roy Brown cape Wee bn Paci: 
WE Gia cnccecesnes KTUL 1430 5,000 Tulsa Broadcasting Co. CBS John T. Griffin Karl Janssen Free & Peters NITE! 
National Bank of Tulsa Bidg. John Esau Billee Chandler World Dr 
2-8191 R. P. Akin Robert E. Snider Standard egon 
a rama, ] 
WE Di ccc cbs dade’ KVOO 1170 50,000 Southwestern Sales Corp. NBC W. G. +4" Allan Page Petry ART! 
Philtower Bidg. William B ay W. T. McClarin Standard amed | 
2-2254 Gustav Brandborg L. W. Stinson Lang-Worth 2 
INS Be nati 
CARDE 
OREGON ests I 
or bigg 
Name of Licensee Chief Owner or Executive Program Director Representati 
Call Frequency Power Headquarters Address eneral Manager Mdsg. or Promotion Mgr. Transc. ARK ( 
City Letters in Kilocycles in Watts Telephone Number Network Manag Chief Engineer News Se d KO 
Gee oseseccesses KWIL 1240 250 Central Willamette Bestg. Co. MBS W. L. Jackson John Wray Keating ’ 
15th & Elm Sts. Don Lee R. R. Cronise Howard Parent Standard AFETY 
Pacific Chet Wheeler Herb Davidson P Ra 
Hal Byer ine th 
ees KAST 1230 250 Astoria Broadcasting Co. MBS L. E. Parsons Pe 
404 Commercial St. Don Lee SSSR Se 2 eer by 8 SS Standard 
95 Pacific R. D. Holmes J. M. Titus a 
Daa erosceccean KBKR 1490 250 Inland Radio Inc. KBS Marshall E. Cornett Grace Baer Grant 
First & Court Sts. Lee W. Jacobs Ken Lockwood MacGregor 
140 Lee W. Jacobs Sidney Williams esting 
it ede noekeeuel KBND 1340 250 Bend Bulletin MBS Bend Bulletin Betty Ann Brandon Keatin 
Bend Don Lee ee Ce et Oe POR A orth 
848 eoy Frank H. Loggan Wallace Guthrie 
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a) 


>) | 


THIS CAN ONLY BE PORTLAND, OREGON 









A Typical A 
KOIN is a Typ 
in Public Service make it diffarent 


North 
P 


rd 


KON R Oo ACHERS INSTITUTE 


Three weeks course in real, roll-up-the-sleeves radio utilization for 
300 teachers. Said one: “you’ve jarred me out of the old classroom rut!” 


ONG OF THE COLUMBIA. Stories of Oregon history dramatized MILLION DOLLAR CLUB. Called by Ted Gamble, National Direc- 
~ words and inspiring music... in biggest single station production tor, War Financeghession $f JJ.S. Treasury “one of the finest Wat 
Worth @n Pacific Coast. Over 50 in the cast. air in thAs fountry”. 

« Petes WNITED WAR CHEST. Opening c 
” tegon to Portland, Maine” phone ch 
urus rama, KOIN helps in attaining largest Portland quotafi 
| ARTIME WOMEN. Daily progran} conducted by 
ard, mamed by Variety as most outstanding jn women’s w4r Activities Jn 
the nation. Now in its fourth year, and fOr the duratigg 
CARDENING WITH BOUQUET. KIN dialers he 

est’s leading crops expert twice a.week, then grab 

or bigger ’n’ better Victory Gardens. 















h “Portlahd, ard-winning weekly discussion by four “primer 
h Freedojn” sors” of bapks they read... presented in cooperation with 
history. nd Public Sfhools and Library. 














nec. PARK CONCERTS. Outdoor concerts phovidtd by City of Portlan SPELL’N TELL. This weekly spelling-bee and current events quiz is 
wees #2d KOIN are enjoyed by weekly crowds 015,000 in summer series. the vehicle used to air the story of Portland Public Schools in wartime. 
dard AFETY. Two separate weekly series of safety programs help to PROBLEM CLINIC. This weekly series helps to solve the problems 

ine the stop light on mounting problem of wartime accidents. peculiar to a war-swollen area. 
dard 


FREE & PETERS, Inc. 
National 


Representatives 





. [x O)It IN PORTLAND 
ae OREGON 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 
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*— Non-Commercial Station. D—Day. N— Night. ST—Shares Time. S H—Specified Hours. U— Unlimited. CP—Construction Permit Issued, 
LS—Local Sunset. L—Limited Time with Dominant Station. SA—Special Authorization. 
(Data corrected to January 1, 1945) 
a 
. 
OREGON—(Continued) 
Name of Licensee Chief Owner or Executive Program Director Representativy| 
Call Frequency Power Headquarters Address General Manager Mdgg. or Promotion Mgr. Transc. Libran} 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer News Servig 
COOS BAY.......... KOOS 1230 250 KOOS Inc. ns: ).” | \ itwbawenauaeen” OF - Veapaaeentsstaee. 6 @ sehaeanas ss 
CPE gents Sl ee eee UP, AP 
a >. seen cienaea’ - | , | Siepeskusatere 
CORVELLIS......... *KOAC 550 5 ,000-LS Oregon State College State of Oregon ee 
1,000-N Corvallis [li i ee Thesaurus 
ee ee ns) ee Grant S. Feikert P 
THE DALLES....... KODL 1230 250-LS Western Radio Corp. KBS re ee i Becccdiesece - . teannneanaen 
100-N Scenic Drive Oe ee MacGregor 
2300 \G. D. Howell Laurence O. Brunes 
EUGENE............ KORE 1450 250 Violet G. Hill Motter MBS vias G. Hill Motter Biatiosio Fasteem non is eo cams 
Route 3 Don Lee L. rommlitz Bruce Nidever World 
Pacific Bruce Nidever Stanley Miller P 
GRANTS PASS...... KUIN 1340 250 Southern Oregon Bestg. Co. MBS A. E. Voohries Edward A. Malone Blair 
Box 148 Don Lee Wm. B. Smullin E. P. Kane Keating 
Pacific Ralph Hanson Edward A. Malone World 
KLAMATH FALLS... KFJI 1240 100 KFJI Broadcasters Inc. MBS KFJI Broadcasters Inc. Lee Bishop Keating 
Box 692 Don Lee Jack Keating Jack Keating Grant 
5155 Pacific Jack Keating Lon Hunt ee 
KLAMATH FALLS. ..KFLW 1450 250 ees RE ea) Me kasgicoenans: ee || giben cacieees .. | “eanbovess cl 
i. i ee eel RR rrr te eR 5p EU! eekedepewaian, & on “maiebpbenonnis 
LA GRANDE........ KLBM 1450 250 Inland Radio Ine. KBS {Lee W. Jacobs Donna Williams Grant 
Old Uregon Trail Highway \ Marshall rE Cornett Hal Altman Keating 
220 Gordon L. Capps Sidney Williams Standard 
Gordon L. Capps UP 
MEDFORD.... KMED 1440 1,000 Mrs. W. J. Virgin a ee ee Sree rer ee ee ’ 
iia datldtdedelatn! G2.  wenkamce bees Standard 
jabluecanteash —\ ). ”. “Seevenneeasns Up 
PENDLETON... . KWRC 1240 250 Western Radio Corp. V. B. Kenworthy Frank Krshka Keating 
Pendleton CO el, rs ee es Ee Lang-Worth 
1425 Paul E. Walden Paul E. Walden UP 
PORTLAND 5....... KALE 1330 5,000 KALE Ine. MBS Journal Publishing Co. Harold Bratsberg Blair 
Portland 5 Don Lee Charles E. Couche Leith Abbott Associated 
Broadway 3484 Pacific Norman A. Davis Allan A. Richmond Standard 
AP, UP, INS 
PORTLAND... *KBPS 1450-SH 100 ree) )h)6—6hlUklcth0606060UlCURee eee § qj. cvWes¢ganecens .§.i4i4i4«§«<&ta@eecm 
PORTLAND 4... KEX 1190 5,000 We ingens Radio Stations, Inc. Blue Westinghouse—Lee B. Homer Welch Raymer 
011 S. W. Sixth St. Wailes H. Quenton Cox Thesaurus 
Beacon 6364 J. B. Conley Harold C. Singleton Lang Worth 
Norman J. Sugg AP, UP 
PORTLAND 4... KGW 620 5,000 Oregonian Publishing Co. NBC Caroline P. Leadbetter Homer Welch Petry 
1 S. W. Sixth St. Arden X. Pangborn H. Quenton Cox Thesaurus 
ens 6364 Norman J. Sugg Harold C. Singleton MacGregor 
Lang- Worth 
AP, UP, INS 
PORTLAND 7... KOIN 970 5,000 KOIN Ine. CBS C. W. Myers H. M. Swartwood Free & Peters 
Box 1031 Cc. W. Myers Harry H. Buckendahl World 
Atwater 3333 Harry H. ,-—— Louis S. Bookwalter Associated 
AP, UP, INS 
PORTLAND 4..... KWJJ 1080 1,000 KW4JJ Broadcast Co. Inc. ABC { Wilbur Jerman Art Morey Burn-Smith 
1011 S. W. 6th Ave. \John Egan L. D. Henderson Lang- Worth 
Atwater 4393 John Egan Frank Hood Standard 
John Egan UP, INS, TP 
PORTLAND 7... KXL 750 10,000 KXL Broadcasters Frances R. Symons Frederick J. Eichhorn 8d Walker 
L-WSB Orpheum Bldg. 8 rs rare Pacific NW 
Broadway 6451 ae = —=—~Ssé«S ww www wnt Lang- Worth 
Standard ’ 
MacGregor [| 
UP j 
ROSEBURG... .. KRNR 1490 250 News Review Co. MBS News-Review Co. Iris Helliwell Wilson 
136 N. Jackson St. Don Lee Marshall H. Pengra Gilbert Walters Standard 
4 A EE Sey Fs Henry J. Chandler Jr. AP 
KBS 
Geet itdex. KSLM 1390 1,000 Oregon Radio Inc. MBS Glenn McCormick Lois Mayer Griffith 
Senator Hotel Bldg. Don Lee Glenn McCormick Bill Talbot Lang Worth 
4831 Pacific Bill Talbot Clyde Carlton AP, UP 
: Name of Licensee Chief Owner or Executive Program Director Representati 
: Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc. Li 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer News Servi 
ALLENTOWN... WSAN 1470 500 Lehigh ot Broadcasting Co. NBC J. C. Shumberger George Y. Snyder Headley-Reed 
9 N. Tenth St Quaker SS eee eee ee orld 
9511 B. Bryan Musselman R. H. Musselman AP, UP 
ALTOONA..... WFBG 1340 250 Gable Broadcasting Co. NBC George P. Gable Dorothy M. Jones Headley-Reed 
- 1320 11th A Quaker ee eee Oe Cee World 
6467 Roy F. Thompson George R. Burgoon Lane- West 
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BREAKING NEW GROUND 


KGW's P 

ROGRE 
PLAUDITS SSIVE PO 
OF THE ENTIRE tect WIN 
USTRY 






























Q 4 
n ] 
n hi 


puRCHASING power sAVINGS prrv-- 
of portland “From June 1944 Oregon savings \ 
deposits ° individuals -. from 

ars to over 251 mil- 





“The per capita income 
yesidents is twice the national aver- 
age. In the KGW area yetail sales 189 million dollars 
have steadily shown the effective lion—2 gain of more than 30%» ac 
purchasing power of this $2,196 per cording to the most rec nt state 
capita figure- Yet‘ the ratio of net banking survey: hat’s 2 great many 
after retail purchase o income is interest pearing dollars to spend on 
57.9, according to figures from Sales goods such as cars and refrigerator 
Management Magazine.” newly available when wat is over 
AGRICU LTURE ELECTRIC P RESOURCES 
«“Qregon’s am zing growing climate “A magic Wor d has stirred the KGW «structural plueprints for the grow- 
puts the state in th jead in produc- area ever since the vast onneville ing industria West are founded 
tion of many products. c- dam was puilt. The word is poweER. upon five solid blocks: cheap, abu" 
cording t° tur pulletins, The Columbia river is producing dant Py pages power teu 
ty” half the area plantes to hops with Bonneville — ae and wood as a 5° irce of industrial 
sie oe Za chemicals, and — manpower: The 
a S- boundless power and resources of 
ill extend it into peace 


"79 seu "eM! 


POR 
ae 0h oe eee 
ON 


REPR 

ES 
ENTED NATION 
ALLY 


6Y € 
OWA 
RO PETRY & CO 
. ING 
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‘ommercial Station. 


D—Day. 


LS—Local Sunset. 


N— Night. 


ST—Shares Time, 
L—Limited Time with Dominant Station. 
(Data corrected to January 1, 1945) 


S H—Specified Hours. 


U— Unlimited. 


CP—Construetion Permit Issued. 


DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 


SA—Special Authorization. 





GREENSBURG...... 


GROVE CITY....... 


HARRISBURG....... 


HARRISBURG....... 


HARRISBURBG....... 


HAZLETON......... 


NEW KENSINGTON 


PHILADELPHIA 3... 


PHILADELPHIA 3... 


PHILADELPHIA 7... 


PHILADELPHIA 7... 


PHILADELPHIA 6... 


PHILADELPHIA 2... 


PHILADELPHIA 7... 


PHILADELPHIA 2... 


PHILADELPHIA 40.. 


Call 
Letters 


WISR 


WCED 


WEST 


WERC 


WLEU 


WHJB 


*WSAJ 


WHGB 


Frequency 
in Kilocycles 


680 


1230 


1400 


1490 


1450 


620 


1340-SH 


1400 


(Construction permit) 


WHP 


WKBO 


WAZL 


WJAC 


WGAL 


WMRF 


WKST 


WKPA 


KYW 


WCAU 


WDAS 


WFIL 


WHAT 


WIBG 


WIP 


WPEN 


WTEL 


1460 


1230 


1450 


1400 


1490 


1490 


1280 


1150 
1066 
1210 


1400 


560 


1340 
ST-WTEL 


990 


610 


950 


1340 
ST-WHAT 
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Power 
in Watts 


250-D 
250 
250 


250 


250 
250-D 
100 


250 


5 
1,000-N 
250 


250 


250 


250 


250 


1,000 


250-D 
50,000 
50,000 


250 


1,000 
100 


10,000 


5,000 
5,000 


250 


PENNSYLVANIA—(Continued) 


Name of Licensee 
Headquarters Address 


Telephone Number Network 
Butler Broadcasting Co. 
Tri-County Broadcasting Co. CBS 
80 N. Park Pl. KBS 
Associated Broadcasters Inc. MBS, NBC 
516 Northampton St. Quaker 
8001 
Presque Isle Broadcasting Co. CBS 
121 W. 10th St. 
47-490 
WLEU Broadcasting Corp. Blue, MBS 
Commpenss pans. Quaker 
Pittsburgh Radio Supply House 
128 N. Penn. Ave. 
Grove City College 
Harrisburg Broadcasting Co. 
Blackstone Bldg. 
WHP Inc. CBS 
Telegraph Bldg. 
4-3211 
Keystone Broadcasting Corp. NBC, MBS 
31 N. Second St. Quaker 
4-0191 
Hazleton Broadcasting Service Inc. MBS, NBC 
Hazleton National Bank Bidg. Quaker 
1488 
WIJAC Ine. NBC 
Tribune Annex Quaker 
24-361 
WGAL Ince. NBC, MBS 
8 W. King St. Quaker 
5259 
Lewistown Broadcasting Co. NBC 
5 W. Market St. 
757 
WKST Ine. Quaker 
Cathedral Bidg. 
5050 
Allegheny-—Kiski Broadcasting Co. 
Westinghouse Radio Stations Inc. NBC 
1619 Walnut St. 
Locust 3760 
WCAU Broadcasting Co. CBS 
1622 Chestnut St. 
Locust 7700 
WDAS Broadcasting Station Inc. 
1211 Chestnut St. 
Locust 7400 
WFIL Broadcasting Co. Blue 
Widener Bidg. Quaker 
Rittenhouse 6900 
Independence Broadcasting Co. 
pom od Bldg. 
Lombard 2390 
Seaboard Radio Broadcasting Corp. 
WIBG Building 
Rittenhouse 2300 
Pennsylvania Broadcasting Co. MBS 
35 S. 9th St. 
Walnut 6800 
Philadelphia Bulletin 
1628 Walnut St. 


Pennypacker 9490 


Puuiived, Radio Engineering Co. 
312 N. Broad St. 
“Gniten 1310 


Chief Owner or Executive 
+ General Manager 
Commercial Manager 


Harold Gray 
Jason S. Gray 
Les Ryder 


Clair R. McCollough 
Elwood C. Anderson 
Elwood C. Anderson 


Jacob A. Young 
Charles E. Denny 
Edward D. Pearson 


Leo J. Omelian 
. Hamilton Weir 
- Hamilton Weir 


. J. Podeyn 


V. 

V. 

H. J. Brennen 
G 

G. J. Podeyn 


(Hepes Hentstet: 
Herbert Kendrick 


a Gen. E. J. Stackpole 


aK. Redmond 
K. Redmond 


Clair R. McCollough 
C. G. Moss 


C. G. Moss 


Clair R. McCollough 
Victor C. Diehm 
Victor C. Diehm 


WJAC Ine. 
J. C. Tully 
P. Foster 


Clair R. McCollough 
Walter O. Miller 
Walter O. Miller 


James S. Woods 
Thomas W. Metzger 
Thomas W. Metzger 


8S. W. Townsend 
A. W. Graham 
A. W. Graham 


Program Director 
Mdsg. or Promotion Mgr. 
Chief Engineer 


yder 
Vernon L. Stahl 


Eugene Bethman 
John Smith 
J. E. Mathiot 


J. J. Young 


Clarence A. Baker 


Dick Lane 


Dick Redmond 
Beatrice Potteiger 
R. S. Duncan 


Lewis Munnell 
Kaye Brothers 
J. E. Mathiot 


Don Murr 
Kathryn E. Kahler 
J. E. Mathiot 


N. L. Straub 


Ernest Stanziola 
James R. Appel 
J. E. Mathiot 


Paul M. Breining 


Westin panting C.Evans James B 


Leslie 
A. arc McCall 


Dr. Leon Levy 
Dr. Leon Levy 
Alex Rosenman 


A. W. Dannenbaum Sr. 
P. J. Stanton 
Charles Stahl 


Roger W. Clipp 
Roger W. be 
John E. Surric 


William A. Banks 
Milton Laughlin 
Milton Laughlin 


Paul F. Harron 
Edward D. Clery 
Edward D. Clery 


Benedick Gimbel Jr. 
Benedict Gimbel Jr. 
Edward A. Davies 


Philadelphia Bulletin 
Richard W. Slocum 


E. Douglass Hibbs 
Henry N. Cocker 


ley 
William Y. E. Rambo 
I. N. Eney 


Stan Lee Broza 
Robert Pryor 
George Lewis 


Polly Whitaker 
Charles Stahl 
Frank Unterburger 


E. C. Obri 
Theodore 1. * Obertelder 
Louis E. Littlejohn 


Milton Laughlin 


Douglars Arthur 
Rupe Werling 
John Henninger 


Edward Wallis 
Ralph H. Minton 
James M. Tisdale 


Lew London 
Dorothy Wolf 
Charles W. Burtis 


E. Douglass Hibbs 


Representative 
Transe. Libray 
News Service 


Spot Sales 
Lang-Worth 
UP 


Radio Adv. 
UP 


Weed 
World 
Associated 
Lang- Worth 
UP 


Spot Sales 
Lang-Worth 
UP 


Blair 
Standard 
AP, UP 


Raymer 
World 
UP 


Radio Adv. 
MacGregor 
Thesaurus 
UP 


Headley- Reed 
Thesaurus 
Standard 
Lang-Worth 
UP 


Raymer 
MacGregor 
Thesaurus 


Burn-Smith 
Standard 
UP 


Spot Sales 
Thesaurus 
Standard 





NBC Spot 
Standard 
AP, UP 


Katz 
Associated 
AP, INS 





Regional Radio 


{ Lang 


Spot Sales 
Thesaurus 


ears 
World 
AP, UP 
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In the Heart of Pennsylvania 


“| | THE RI HA MARKET 
. ” 
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ith 
| 
P 
yt 
, ee 
— | 
TP | 
| : 
All NBC top-flight programs 
th sic: tahini are carried on these three 
e Tri-Penn primary oe is a prosperous region | business-getting seein 
d in the heart of Pennsylvania, not covered by any 
Rad other station. For rates write Main Office: 8 West 
King Street, Lancaster, Pa., or America’s No. 1 Network 
“4 | 
| sintromin-RAYMER | 
% | 
| 
ola | | 
: ! | 
; 
i 
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*— Non-Commercial Station. 


D—Day. 


LS—Local Sunset. 


N— Night. 


ST—Shares Time. 


(Data corrected to January 1, 1945) 


U— Unlimited. 


DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 


S H—Specified Hours. 
L—Limited Time with Dominant Station. 


CP—Construction Permit Issued. 


SA—Special Authorization. 


———_ 








City 
PITTSBURGH 19... 


PITTSBURGH 19.... 


PITTSBURGH 30.... 


PITTSBURGH 19.... 


PITTSBURGH 30.... 


READING..........-- 


READING........... 


SCRANTON 3....... 


SCRANTON 9....... 


SCRANTON......... 


SHARON........... 


SUNBURY.......... 


UNIONTOWN ....... 


WASHINGTON...... 


WILKES-BARRE... .. 


WILKES-BARRE..... 


WILLIAMSPORT 61.. 


YORK...... Secocece 
WORK 2. oc cccccccess 
PAWTUCKET....... 


PROVIDENCE 2..... 


PROVIDENCE....... 


PROVIDENCE 2..... 


Call 
Letters 


KDKA 


KQV 


WCAE 


WJAS 


wwsw 


WEEU 


WRAW 


WARM 


WGBI 


*WQAN 


WPIC 


WKOK 


WMBS 


WJPA 


WBAX 


WBRE 


WRAK 


WORK 


WSBA 


WFCI 


WEAN 


WJAR 


WPRO 


Frequency 
in Kilocycles 


1020 


1410 


1320 


1490 


850 


1340 
1400 


910 
ST-WQAN 


910 
ST-WGBI 


790 


1240 


590 
1450 


1240 
1340 


1400 


1350 


900 


1420 


790 
920 


630 
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PENNSYLVANIA—(Continued) 


Power 
in Watts 


50,000 


1,000 


5,000 


5,000 


1,000-D 


250 


250 
1,000-LS 
500-N 


1,000-LS 
500-N 


Name of Licensee 


Headquarters Address 


Telephone Number 


Westinghouse Radio Stations Inc. 


Grant Bldg. 
Grant 4200 


KQV Broadcasting Co. 


Pittsburgh 


WCAE Ine. 
Hotel William Penn 
Atlantic 6900 


Pittsburgh Radio Supply House Inc. 
Chamber of Commerce Bidg. 


Grant 4860 


WWSW Inc. 
Hotel Keystone 
Grant 5200 


Berks Bocodeneting Co. 


enn St. 


Reading Broadcasting Co. 


583 Penn St. 
7335 


Union Broadcasting Co. 
Select Bid 


g. 
4-1148 


Scranton Broadcasters Inc. 


1000 Wyoming Ave. 
6296 


The Scranton Times 


1,000-D Sharon Herald Sasotensting Co. 
4 


250 


250 


250 


250 


1,000 


[1,000-D 


1,000 


5,000 


5,000 


5,000 


Box 5: 
4113 


ont Broadcasting Corp. 


50 N. Front St. 


Fayette Broadcasting Corp. 
Fayette —_™s Trust Bidg. 
8 


Washington Broadcasting Co, 
George Wee Hotel 
4 


John H. Stenger Jr. 
141S Main St. 
8-0196 


Louis G. Ba!timore 
62 S. Franklin St. 
3-3101 


WRAK Inc. 
244 W. Fourth St. 
2-6116 


York Broadcasting Co. Inc. 


13 S. Beaver St. 
6629 


Susquehanna Broadcasting Co. 
R. D. No. 5 


Network 
NBC 


Blue 


MBS 


Quaker 


NBC 


NBC 
Quaker 


Blue 


CBS 
Quaker 


Quaker 


CBS 
Quaker 


Quaker 


MBS 


NBC 
Quaker 


NBC 
Quaker 


MBS, NBC 
Quaker 


Blue 


RHODE ISLAND 


Pawtucket Bestg. Co. Inc 
450 Mai 


ain St. 
Plantations 6565 


Yankee Network Inc. 
Crown Hotel 
Dexter 1500 


Outlet Co. 
176 Weybosset St. 
Gaspee 1071 


Cherry & Webb Bestg. Co. 


15 Chestnut St. 
Plantations 9776 


Blue 


MBS 
Yankee 


NBC 
New England 


CBS 


Chief Owner or Executive 
General Manager 





Program Director 
. or Promotion Mgr. 
Chief Engineer 


Westinghouse—W. C. Evans Robert E. White 


Joseph E. Baudino 
Frank V. Webb 


G. S. Wasser 
G. S. Wasser 
James Murray 


Leonard Kapner 
R. Clifton Daniel 


H. J. Brennen 
H. J. Brennen 
H. K. Brennen 


Frank R. Smith Jr. 
Frank R. Smith Jr. 
Thos. B. Price 


George J. Feinberg 
Joseph M. Nassau 
Robert G. Magee 


Raymond A. Gaul 
Raymond A. Gaul 
Arthur W. Chafey 


Martin F. Memolo 
Martin F. Memolo 
William M. Dawson 


Frank Megargee 
Robert E. McDowell 
George D. Coleman 


John Fahnline Jr. 
John Fahline Jr. 
J.T. Van Sweringen 


H. H. Haddon 
Melvin Lahr 
Melvin Lahr 


Joseph C. Burwell 
Joseph C. Burwell 
Harry C. Burwell 


John J. Laux 
John M. Croft 
John M. Croft 


John H. Stenger Jr. 
John H. Stenger Jr. 
W. T. Jones Evans 


Louis G. Baltimore 
Louis G. Baltimore 
A. C. Baltimore 


E. M. Case 
George E. Joy 
J. Wright Mackey 


Clair R. McCollough 
Harold E. Miller 
Harold E. Miller 


Louis J. Appell 
Louis Vyner 
Sydney Robbins 


Howard W. Thornley 
Wallace A. Walker 
Wallace A. Walker 


(youn ah F. O'Neil 
John Shepard 8d 
Joe Lopez 

Joe Lopez 

Mortimer L. Burbank 
John J. Boyle 

John J. Boyle 


William S. Cherry Jr. 
Fred R. Ripley 


John F. McMahon 
T. C. Kenney 


Alicia Fuller 
Bennett Edson 
Walter McCoy 


R. Clifton Daniel 
Mitchell B. DeGroot Jr. 
James Schultz 


James M. Hughes 


Walter W. McCoy 


Fred Joyner 
Paul Jones 
J. R. Harlow 


Calvin C. Jackson 


John C. Jackson 


Edward A. Gurtowski 


Kenneth Beghold 
William M. Dawson 
Adolf Oschmann 


Frank Monaghan 
George D. Coleman 
Kenneth R. Cooke 


Harold Bower 


Sullivan Sages 
Marion Johnston 
William Henzly 


Hunter Reams 
C. R. DuVall 
Joseph M. Troesch 


Richard Owen 


James J. McCarthy 
Stanley H. Smiley 
Charles Sakoskie 


Sarah Jane Person 
Irving A. Berndt Jr. 
Louis N. Persio 


Arthur Weeks 
Harvey Buck 
J. E. Mathiot 


Otis Morse IV 


Willis Weaver 


Harry Moreland 


Gilbert Johnson 


Rose Powers 
James S. Powers 
Harold Tilley 


John J. Boyle 


Thomas C. J. Prior 


Morton I. Blender 
Virginia M. R. Benson 
John V. Ferri 


NBC Spot 
Thesaurus 
Standard 
AP, UP 


Spot Sales 
Standard 
Lang- Worth 
UP 


Katz 

World 
MaeGregor 
Lang- Worth 
Standard 
AP, INS 
Rambeau 
Lang-Worth 
UP 


Forjoe 
Associated 
Lang- Worth 
Standard 
AP 


Hollingbery 
Standard 
MacGregor 
Lang- Worth 
UP 


Rambeau 
Thesaurus 
UP 


Hollingery 
hesaurus 
P 


Blair 
World 
AP 


Wilson 
Associated 
UP 


Cox & Tanz 
or’ 


Lang-Worth 
UP 


Radio Adv. 
Thesaurus 
Standard 
UP 


Spot Sales 








Standard 
UP 


Burn-Smith 
World 
Associated 
UP 


Standard 
MacGregor 
AP 


McKinney 
Standard 
UP 


Raymer 
Standard 
Lang- Worth 
UP 


Spot Sales 
orld 
AP 


Rambeau 
Standard 
AP 
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s| Jn Rhede Island 








Sells New England’s 2nd Largest Market 


ed 

orth : . 

: —a Utopian Proving Ground! 

gor A station high in public favor on the merits of its civic consciousness and 
. cooperation .. . and a time buyer’s dream-area in the shadow of its towers! 


To say Rhode Island is the most densely-populated state in the Union 
ry doesn’t tell the half! U. S. figures for 1940 place 550,298 of its 713,346 
souls in Providence County . . . and its per-capita savings deposits at $480 
against a U. S. average of $196. Highly industrialized, you can imagine 


what’s happening in Rhode Island today! 


. And— 


orth speaking of “Pressure Groups’— 
i here, on WFCI, is a lively, vociferously-loyal army of 
- youngster-listeners whose product-preferences control much 

of the buying in most of the homes. “Spot’-sell them and 
es you’re in! 


Between 4:45 and 6:00 P.M. Mon. thru Fri. 


HOP HARRIGAN TERRY & THE PIRATES 
DICK TRACY JACK ARMSTRONG 
CAPT. MIDNIGHT 
The LONE RANGER, Mon., Wed., Fri. 7:30 P.M. 

& 


WALLACE A. WALKER, Gen. Mgr. 











STUDIOS AND OFFICES 


PROVIDENCE PAWTUCKET 


Biltmore Hotel 450 Main St. 
* 


_—_ 


Representatives: 
(Effective March 1, 1945) 


ais ee ee THE KATZ AGENCY, INC. 


—  ,“#<* f 





~ Oe 


.. ae Voice’ of the "BLUE" in Southern New England 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 
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*— Non-Commercial Station. D—Day. N— Night. ST—Shares Time. S H—Specified Hours. U— Unlimited. CP—Construction Permit Issued. 
LS—Local Sunset. L—Limited Time with Dominant Station. SA—Special Authorization. 
(Data corrected to January 1, 1945) 
Name of Licensee Chief Owner or Executive Program Director Representativg 
Call Frequency Power Headquarters Address General Manager Mdgsg. or Promotion Mgr. Transc. Librany 
City Letters in Kilocycies in Watts Telephone Number Network Commercial Manager Chief Engineer News Service 
ANDERSON ......... WAIM 1280 250 Wilton E. Hall CBS Wilton E. Hall poate ag Per 
Anderson College J. D. McCoy . P. Brow World 
800 G. P. Browne W. Randa!l  Davinen MacGregor 
Lang-Worth 
INS 
CHARLESTON 8..... Wwcsc 1390 1,000-LS John M. Rivers CBS John M. Rivers Russell Long Free & Peters 
500-N Francis Marion Hotel John M. Rivers Ann Finnell World 
7611 Roland Weeks Wilbur R. Albee UP 
CHARLESTON...... WTMA 1250 1,000 Atlantic Coast Bestg. Co. NBC Robert S. Manigault A. Franz Witte Jr. Hollingbery 
133 Church St. ee SO “ee Thesaurus 
2-2961 Walter P. Speight Jr. Douglass M. Bradham — 
COLUMBIA (E)..... wcos 1400 250 Carolina Broadcasting Corp. Blue H. F. Kincey Moody McElveen Spot Sales 
1202 Main St. W. C. Bochman Dorothy Sligh Standard 
2-5601 W. C. Bochman Harry Clippard AP 
COLUMBIA H....... wWIs 560 5,000 Surety Life Insurance Co. NBC Herman N. Hipp Ray A. Fur Free & Peters 
18 ain St. G. Richard Shafto J. Dudley —_— Lang-Worth 
2-2135 J. Dudley Saumenig ij jw eee eee eee UP 
COLUMBIA......... WKIX — 1490 250 Rete Gere onkes =. Ve dbeetcceciecs === i#$$ Hevebornaceres $§§§ esenedenenue 
ees Pe dh6hlUlUllU CRT Ie Ae ee OUCH OR OU kD |) wdkacedetecces jj (i s0enscenencese 
FLORENCE...... WOLS 1230 250 Florence Broadcasting Co. Blue Martin F. Schnibben Nat. L. Royster Cox & Tanz 
9S. Dargin St. KBS Nat. L. Royster Nat. L. Royster Lang-Worth 
3 Nat. L. Royster Herman Hanks UP 
GREENVILLE....... WFBC 1330 5,000 Greenville News-Piedmont Co. NBC Roger C. Peace Alice Wyman Weed 
Poinsett Hotel Beverly T. Whitmire Beverly T. Whitmire Thesaurus 
Robert Q. Glass Jr. W. C. Etheredge UP 
GREENVILLE....... WMRC 1490 250 Textile Broadcasting Co. Blue R. A. Jolley James Klosky Burn-Smith 
Prevost Bldg. W. Ennis Bray C. B. Denison World 
C. B. Denison George D. Tate AP 
GREENWOOD...... WCRS 1450 250 Grenco Inc. NBC Douglas Featherstone Newton S.Smyth __............. 
Willson St. a — = — —*éS«wS nn a ee Standard 
4300 Ralph Norman Eugene C. Niemann 
ROCK HILL........ WRHI 1340 250 York County Bestg. Co. York County Bestg. Co. Bett. TOO uke tenéveves 
Rock Hill National Bank Bldg. Semmes G. Waety lk ct eceee World 
294 Albert L. Drew James S. Beaty Jr. P 
SPARTANBURG..... WORD 1400 250 Spartanburg Broadcasting Co. Blue {J. M. Bryan John Carringtom >... «1 sw es ss 
Spartanburg ee #&# —— inte ie ace ei ae cee Thesaurus 
Ssactedaatnintiridabslen'd Cc ly de J. Burdette AP 
SPARTANBURG... WSPA 950 5,000-LS Spartanburg Advertising Co. CBS A. B. Taylor Hal Shaw Hollingbery 
1,000-N 224 E. Main John W. Kirkpatrick James Morgan World 
CPaeee-0 0. i (a’éi‘j‘A ace ip ci ct Harold Beckholdt UP 
ee ee WFIG 1340 250 Radio Station WFIG Inc. KBS {Capt. Julius S. Brody Robert Ardrey Cox & Tanz 
Radio Center Bldg. \T. Doug Youngblood R. O. Dorsey UP 
1340 Jake Brody Edwin W. Roman 
R. O. Dorsey 
Name of Licensee Chief Owner or Executive Program Director Representatives 
. Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc. Library 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer News 
ABERDEEN ......... KABR 1420 5,000 Aberdeen Broadcast Co. Inc. MBS H. C. Jewett Jr. Lois M. Clocksin Walker 
17% S. Main St. No. Central A. A. Fahy A. A. Fahy MacGregor 
4626 A. A. Fahy Delbert T. Hunt AP 
SL 6. 5 4-4.0.666-0-0 KGFX 630-SH 200-D Estate of Dana McNeil KBS Ida A. McNeil Ida A. MeNeil Cox & Tanz 
203 W. Summit Ave. Ida A. MeNeil Ida A. McNeil UP 
351 Ida A. MeNeil Robert H. Dye 
RAPID CITY........ KOTA 1400 250 Black Hills Broadcast Co. No. Central Robert J. Dean Rolf Hertzgaard Walker 
CP-1380 CP-5 ,000 Alex Johnson Hotel Robert J. Dean Ruth Miller Thesaurus 
2800 Leo M. Peterson E. A. Griffiths UP 
RAPID CITY........ *WCAT 1230-SH 200-4) Bout Meee Gets Oe of Beis ee eeaeeedee 6) Wiese es cti sien isn ae 
iciviinvegusme a". \eeediasentauces. AP 
SIOUX FALLS....... KELO 1230 250 Sioux Falls Broadcast Assn. Inc. NBC {Joseph & Morton Henkin Verl Thomson Wilson 
317 S. Phillips Ave. No. Central \S. Fantle Jr. S. Fantle Jr. Standard 
757 Morton Henkin Max Staley AP 
George R. Hahn 
SIOUX FALLS....... KSOO 1140 5,000 Sioux Falls Broadcast Assn. Inc. NBC {Zorrh & Morton Henkin Verl Thomson Wilson 
L-WRVA 317 S. Phillips Ave. No. Central S. Fantle Jr. S. Fantle Jr. Standard 
757 Morton Henkin Max Staley Thesaurus 
George R. Hahn P 
VERMILLION ....... *KUSD 920 500 University of South Dakota Univ. of South Dakota Kenneth Christiansen ......... 
ST-KFNF nion Bldg. er eee AP 
Se a et a ee Stephen Graf 
WATERTOWN...... KWAT 1240 250 Midland National Life Ins. Co. KBS aeiiene Nat’! Life Ins. Co. —_ a ee 
Midland Bldg. M. W. Plowman W. Plowman UP 
777 M. Ww. Plowman Francis Alwin 
DRT s 6.nts tac ci WNAX 570 5,000 WNAX Broadcasting Co. CBS Gardner Cowles Jr. Gene P. Loffler Katz 
2nd & Capitol Sts. Blue (June 15) Don E. Inman James H. Allen MacG 
mein ©” ep BY Be 6 Oo > Ghee 26 a Clifton M. Todd Standar 
UP 
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T THE FOOTHILLS of the Blue Ridge Mountains is the prosperous Piedmont section of the Caro- 
linas—prosperous because a wise people have brought about a desirable balance between industry and 
agriculture. 


Humming textile mills, within the shadow of fertile farms producing raw cotton, turn out 40 percent of 
the cloth manufactured in the United States. 


ery 


me Just as cotton farmers have diversified their farming to include other money crops, such as peaches, feed- 


stuffs, and dairy products, industrial leaders of the piedmont have broadened their operations to include many 
types of manufactured products. 


In war or peace, hard times or good times, in winter or summer, the per capita buying power of the Pied- 
— mont stays high and affords a market which is a “Must” by any time buyer's measuring stick. 


Library 
Service 


PARTANBURG is the “Hub City” of the Piedmont. From Spartanburg, WSPA serves the heart of 
sor this thickly populated and prosperous section. Within the good service area of WSPA there are over a 
million people (148 thousand radio homes) whose yearly income in wages and from farm products now 
totals over a quarter of a billion dollars: 





anz 


Hooper, in its recent Spartanburg survey, found WSPA had over one-half of the listening audience day and 
night (57.3 per cent). Hooper also found that all outside stations combined had only 8.3 per cent of the radio 


listeners. 


To Reach the Ears of the Piedmont, Use— 
i (Home of Camp Croft) 


| WSPL-SPART 





5000 WATTS DAY « 1000 WATTS NIGHT e 950 KILOCYCLES -e CBS 


a SOUTH CAROLINA'S FIRST STATION # REPRESENTED BY HOLLINGBERY 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 








*— Nen-Cemmercial Station. D—Day. N— Night. ST—Shares Time. SH—Specified Hours. U— Unlimited. CP—Censtruction Permit Issued. 
LS—Leecal Sunset. L—Limited Time with Dominant Station. SA—Special Authorization. 
(Data corrected to January 1, 1945) 
Name of Licensee Chief Owner or Executive Program Director Representative 
Call Frequency Power Headeuarters Address eneral Manager Mdsg. or Prometion Mgr. Transc. Libray 
City Letters in Kilocycles in Watts Telephone Number Network cial M Chief Engineer News Service 
Pics oceccascee WOPI 1490 250 WOPI Ine. NBC W. A. Wilson Fey Rogers Cummings 
410 State St. Daniel Boone W. A. Wilson Fey Rogers Burn Smith 
W. A. Wilson Robert Herman Smith World 
Roy L. Russell 
CHATTANOOGA 2... WAPO 1150 * .000-LS WAPO Broadcasting Service NBC Joda Patterson Louise Walsh Headley-Reed 
1,000-N Read House R. G. Patterson Helen Patterson MacGregor 
6-6141 Helen Patterson B. B. Barnes Thesaurus 
CHATTANOOGA 2... WDEF 1400 250 WDEF Bestg. Company, Inc. MBS Joe W. Engel Vann Campbell Weed 
Volunteer Bidg. Blue Frank S. Lane ieake Standard 
6-5664 Ken Flenniken B. C. Baker UP 
CHATTANOOGA 2... WDOD 1310 5,000 WDOD Broadcasting Corp. CBS rw A. Thomas Gaylord McPherson Raymer 
Hamilton National Bank Bidg. Earl W. Winger World 
6-5117 Ear! W. Winger Julius C. Vessels UP 
Carter M. Parham 
CLARKSVILLE...... WJZM 1400 250 William Kleeman MBS William Kleeman Irene Truax Cox & Tanz 
Masonic Temple Bidg. KBS W. E. Williams W. E. Williams World 
ie a ees! A. rere ert. kee W. B. Thurman AP 
COOKEVILLE..... WHUB 1400 250 WHUB Ine. CBS M. L. Medley Lawrence Peery ess"... . ws se ev ee é 
Cookeville KBS M. L. Medley J. M. Beasley UP 
200 M. L. Medley Hubert Beasley 
WTJS 1390 1,000 Sun Publishing Co. Blue C. E. Pigford Paul Moore Branham 
104 W. Ba!timore St. Albert A. Stone A. B. Robinson World 
106 A. B. Robinson Carey Brummel UP 
JOHNSON CITY.. WJHL 910 1 000 WJHL Ine Blue W. H. Lancaster Alice Fr berg Wilson 
412 S. Roan St. Ken Marsh ; ‘ Standard 
Ken Marsh O. K. Garland AP. UP 
KINGSPORT........ WKPT 1400 250 Kingsport Broadcasting Co. Ine. NBC C. P. Edwards Jr. Paul Overbay Burn Smith 
222 Commerce St Daniel Boone Jess Swicegood Ted Bryan Lang Worth 
Jess Swicegood G. W. Upchurch Standard 
Thesaurus 
UP 
KNOXVILLE 42...... WBIR 1240 250 American Broadcasting Corp. Blue Gilmore N. Nunn Charles B. Davis Pearson 
406 W Church St. John P. Hart Charles B. Davis Standard 
4-3321 John P. Hart J. Rex Horton UP 
KNOXVILLE 24.. WNOX 990 10,000 Scripps-Howard Radio Inc. CBS Jack R. Howard W. D. Corning Branham 
110S Gay St. Harry LeBrun Lenore Goddard Lang Worth 
3-3171 O. L. Smith John L. Cole Jr. Standard 
UP 
KNOXVILLE 02...... WROL 620 1,000-LS Stuart Broadcasting Co. NBC S. E. Adcock John Reese Blair 
500-N 631 S Gay St. S. E. Adcock Allen Stout Thesaurus 
2-7111 C. H. Frazier James N. Gilbert World 
AP 
MEMPHIS 3...... WHBQ 1400 250 Broadcasting Station WHBQ Inc. MBS eee , John T. Orr Rambeau 
Hote! Gayoso E. A. Alburty E. A. Alburty Lang Worth 
8-6868 Eugene Pournelle W. M. Roy AP. UP 
MEMPHIS 1........ WMC 790 5.000 Memphis Publishing Co. NBC John H. Sorrells Robert Atherton Branham 
Box 311 Arkansas H. W. Slavick Walter Frase Lang Worth 
8-7464 So. Central Clifford Goodman E. C. Frase Jr. Thesaurus 
Standard 
UP 
MEMPHIS...... WMPS 1460 1,000-LS Memphis Broadcasting Co. Blue Jack R. Howard Harold ®. Krelstein Spot Sales 
500-N Columbian Mutual Tower Harold R. Krelstein Robert Neal Hobgood Associated 
6-2721 Harold R. Krelstein Joseph G. Deaderick Standard 
U 
MEMPHIS 3........ WREC 600 6,000 WREC Broadcasting Service CBS Hoyt B. Wooten Roy Wooten Katz 
Hotel Peabody Hoyt B. Wooten . ‘ World 
56-1313 Hollis R. Wooten S. D. Wooten Jr. UP 
NASHVILLE 3... WLAC 1510 50,000 WLAC Broadcasting Service CBS J.T. Ward Paul Oliphant Raymer 
Third Nationa! Bank Bldg. F. C. Sowell Jr. Chas. L. Andrews Thesaurus 
-0161 F. C. Sowell Jr. F. D. Binns World 
UP 
NASHVILLE 38..... WwsIx 980 6,000 WSIX Ine. Blue, MBS fdeek M.Draugheon lin cc weuees Katz 
Nashville Trust Bidg. \Louis R. Draughon Eugene S. Tanner Standard 
5-5431 Jack M. Draughon Bascom E. Porter Lang Worth 
Eugene S. Tanner MacGregor 
AP 
NASHVILLE 38....... WSM 650 50,000 National Life & Accident Ins. Co, NBC Edwin W. Craig Ottis Devine se 
801 Seventh Ave. N. Harry Stone Lester Barnard World 
6-7181 Dean R. Upson George Reynolds Associated 
Lang Worth 
AP. INS 
’ Name of Licensee Chief Owner or Executive Program Director Representatives 
Call Frequency Power Headquarters Address General Manager deg. or Promotion Mgr. Transc. Librat) 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer News Service 
ABILENE.........:; KRBC 1450 250 Reporter Broadcasting Co. MBS, Blue Bernard Hanks Howard Barrett Pearson 
Hilton Hotel Texas State ere 8 =—=—st—<— i cg en c AM OK Ce MacGreger 
6255 A. C. Etter J. B. Casey AP 
AMARILLO......... KFDA 1230 250 Amarillo Broadcasting Corp. Blue Gilmore N. Nunn Bonnie Bennett Pearson 
Nunn Bidg. Howard P. Roberson James R. Moore Standard 
James R. Moore J. R. Thomas INS 
AMARILLO......... KGNC 1440 5,000-LS Plains Radio Broadcasting Co. NBC Gene Howe Barney Ogle T-H-S 
1,000-N Radio Building Lone Star Raymond D. Hollingsworth Aubrey Jackson Standard 
4242 Aubrey Jackson W. H. Torrey —_— 
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ere’s the Nashville market as 


covered by WSIX 


%& Nashville, backed by Tennessee 





LINTON 


=\"=| Walley industrial expansion, is a market 


PICK 
7 


Bras 


with a brilliant future. 


Coverage levels determined from 6,660 pieces of regular station mail 
received October 3, 1942—January 2, 1943. Using the home county, 
(Davidson, Tenn.) as base, a ratio of mail per thousand Radio Homes was 
established. 





: INTENSE—AII Counties with a ratio of mail per thousand Radio Homes 50% or 
better of base county ratio. 











Dunlap 


REGULAR—AIl_ Counties with a ratio of mail per thousand Radio Homes 25%-50% 
ME? ssouar. / : 
NS cnie / aaa of base county ratio. 


. / 
Whitwen )/ HAMILTON 


SECONDARY—AIl Counties with a ratio of mail per thousand Radio Homes 10%- 
25% of base county ratio. 























LIMESTONE fa 0.5 MV/M and 0.1 MV/M measured by Ring & Clark, Radio Engineers, July, 1942. 
th 
And here’s the Market Data: 
ca 
J 
MAIL SURVEY FIELD INTENSITY SURVEY 
0.5 MV/M— 
th Intense Regular Secondary Total 0.5 MV/M 0.1 MV/M Total 
NS otha wks nad ead wd wine eee . 517,522 286 , 459 445,981 1, 249 , 962 610,984 668 ,093 1,279,077 
sts oes acc wa Perera: 130.906 71,828 108 , 462 311,196 156 ,908 155,914 312,822 
th Radio Homes................. es 89,913 39.993 57.615 187 .521 106,771 80.580 187,351 
; Total Retail Stores............... 5,640 2.855 4,288 12.783 6.761 §,977 12.738 
Ny reg tala a, ore a <alta'es 6 os acbom 122,814 38 , 889 56,694 218 , 397 144,078 72,040 216,118 
I ee De ee 1,951 967 1,432 4,350 2,299 1,979 4,278 
i Rg er enon oy gular, 28,810 9,233 11,857 49 900 33 , 282 15.627 48.909 
OS ee ere 277 408 701 1,386 407 1.079 1, 486 
se slr Oe ok wre se 2,920 3,816 7,538 14,274 4,096 10 ,596 14,692 
General Merchandise Stores...... 203 156 179 538 270 264 534 
GGT. x's 5 wrislelind SalaX gat 14,297 4,716 6,559 25 ,572 17, 400 6,202 23 ,602 
ee 260 65 122 447 307 140 447 
Eee een 10,648 1,342 2,327 14,317 11,382 2,642 14,024 
. Furniture-Household............. 155 103 97 355 212 146 358 
I fit as SG Seok Sass a 6,145 1,484 669 8,298 7,190 1,822 9,012 
Automotive Outlets.............. 145 86 123 354 190 165 355 
i erst eg 17,588 5,054 8,696 31,338 20 , 562 10,068 30,630 
I ok wiaccediceapmecee 726 365 606 1,697 827 833 1,660 
my bg rt ck durwhawds 9,596 3,753 5,299 18 ,648 11,542 6,987 18,529 
Lumber-Bldg.-Hardware.......... ’ 148 97 160 405 247 215 462 
|. nice eee 7,151 2,984 5,367 15,502 9,703 6,224 15,927 
Eating and Drinking Places. ...... 968 324 432 1,724 1,159 586 1,745 
i I St As ae 7,025 1,501 2,210 10,736 8,356 2,881 11, 237 
th NS 205k sian a elt ao eee 308 72 117 497 238 144 382 
ao oo wold oe ie, 5 crater 5,375 1,504 2,216 9,095 6,294 2,706 9,000 
ID... sp caickcecee dacs 499 212 319 1,030 605 426 1,031 
an ES ei 13,259 3,502 3,956 20,717 14.271 6,285 20 , 556 


sotten All money values are in thousands of dollars. Radio Homes projected by NAB Research Dept. from U. S. Census, 1940. 
Library All other data from Sixteenth Dicennial Census of U. S., 1940. 


5,000 W. 980 KC. Blue 
{ X oe. Mutual 
NASHVILLE, TENN. THE KATZ AGENCY, INC. 
National Representatives 
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*— Non-Commercial Station. 
LS—Local Sunset. 


D—Day. 


L—Limited Time with Dominant Station. 
(Data corrected to January 1, 1945) 


DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 


N— Night. ST—Shares Time. S H—Specified Hours. U— Unlimited. CP—Construction Permit Issued. 


SA—Special Authorization. 


A 





* 
TEXAS—(Continued) 
Name of Licensee Chief Owner or Executive Program Director Representativa 
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transe. Library 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer News Service 
si KNOW 1490 250 Frontier Broadcasting Co. Inc. Blue, MBS H. M. Fentress Allen Ezell Weed 
Norw Bldg. Texas State Hardy C. Harvey Joe Roehl UP 
2-6218 Marion Coleman J. E. Lewis 
Bee Go cckcseecs KTBC 590 1,000-LS State Capital Bestg. System Inc. CBS Claudia T. Johnson Barnes H. Nash Branham 
250-N Brown Bldg. Pat Adelman Paul Bolton Standard 
2-2424 Pat Adeiman Fred LeMeaux AP, INS 
BEAUMONT........ KFDM 560 1,000 Beaumont Broadcasting Corp. Blue C. W. Snider B. R. Patterson T-HS 
Edson Hotel C. B. Locke Helen Caldwell Thesaurus 
3883 C. B. Locke Lawrence Sanders AP 
BEAUMONT........ KRIC 1450 250 KRIC Ine. KBS Mrs. J. L. Mapes Lorraine Kelley Branham 
130 Wall St. es St es orld 
4200 G. L. Kirk Ben Hughes AP, INS 
BIG SPRING........ KBST 1490 100 Big Spsing eelé Bestg. Co. Blue, MBS Houston Hart Verna Jo Stevens Pearson 
‘ ex 1632 Texas State Perr 8 = =———is ose ccessccces Standard 
1500 Lewis O. Seibert Andrew M. Jones AP 
James H. Lawson 
RN s0b 08 dekcnans KNEL 1490 250-LS G. L. Burns KBS G. L. Burns Forest Cox Cox & Tanz 
100-N 106 N. Blackburn St. G. L. Burns Forest Cox 
W7 G. L. Burns Dorman Patton 
BROWNSVILLE..... KEEW 1490 250-LS Radio Station KEEW Ltd. mee. © [Reese eee fo” |) eb eGesmepes Satan 
et cw” EOL e ) oy -!lCU|)lU ee SS eee. ; | mapiteenemasts AP 
BROWNWOOD...... KBWD 1380 1,000-LS Brown County Bestg. Co. MBS Wendell Mayes Martha Howard Walker 
500-N 800 Hawkins St. Texas State Wendell Mayes Ingham S. Roberts Thesaurus 
2401 Ingham S. Roberts A. W. Stewart UP 
COLLEGE STATION. WTAW 1150 1,000-D A. & M. College of Texas Blue A. & M. College Tom Stokes Rambeau 
College Station Stanley Mayer Bess Allen World 
4-6724 Stanley Mayer H. C. Dillingham AP 
CORPUS CHRISTI... KEYS 1490 250 Nueces Broadcasting Co. Inc. CBS Partnership Jack Sharpe Forjoe 
Centre Theatre Bidg. Bill Hughes Jack Sharpe World 
2-7411 Fred Burr Earle C. Dunn AP, UP 
CORPUS CHRISTI... KRIS 1360 1,000 Gulf Coast Broadcasting Co. DCE: <sevesgeastose $-  ‘t¢:0ca¢aeuens #é  gvaseadaieNeae 
a => Wwaesevestnesr j-  ‘#¢sevia@bviewate Standard 
me renee i -  henenmnecdion AP 
CORPUS CHRISTI... KWBU 1010 50 ,000-D Century Broadcasting Co. Blue Carr P. Collins J. E. Sellers Hogan 
SA-1030 912 Commerce St., Dallas 2 es = —— eae eenee eh Pearson 
Dallas, Riverside 6381 Kelly Wofford Nestor Cuesta Jr. , 
CORSICANA........ KAND 1340 250 Navarro Broadcasting Assn. MBS oS ror rer Holman 
Corsicana KBS Aubrey H. Escoe i _...........005- Walker 
—— > 8 OULU © CC eaaeeeens 8 = iit‘ nh ee AP, UP 
ee = KGKO 570 5,000 a: § é€=6=3©€—=—sl( itl rer 06Cl gee 20 (lll mee 8 8=—0 (tl 
| a KRLD 1080 50,000 KRLD Radio Corp. CBS John W. Runyon Roy George Branham 
Adolphus Hotel Clyde W. Rembert J. W. Crocker Standard 
Central 6811 Wm. A. Roberts Roy M. Flynn AP 
SS Ee « KSKY 660 1,000-D SKY Broadcasting Service A. L. Chilton Leonard Holland CM” ..« 1 J ss ee ee ees 
Hotel Stoneleigh A. L. Chilton R. G. Terrill Associated 
Central 6193 R. G. Terrill Morris M. Ming |: otal 
PT Mo atencecen WFAA 820 50,000 A. H. Belo Corp. NBC E. M. ‘Ted) Dealey Ralph K. Maddox Petry 
ST-WBAP 1122 Jackson St. Texas Quality cet = — &  —=§&»es—s nec bocvesecess Lang-Worth 
Riverside 9631 Ralph Nimmons Raymond Collins Thesaurus 
AP, UP 
PE Dseccocnece WRR 1310 5,000 City of Dallas MBS City of Dallas Pete Teddlie Weed 
Municipal Radio Bldg. Texas State Charles B. Jordan Pete Teddlie AP 
Tenison 3-6101 Charles B. Jordan Durward J. Tucker 
DENISON........... KRRV 910 1,000 (See Sherman, Tex ) 
EE. . KDNT 1450 100 Harwell V. Shepard KBS Harwell V. Shepard Harwell V.Shepard —e........... . se ves 
ee Bidg. Harwell V. Shepard Harwell V. Shepard UP 
27 Harwell V. Shepard - Harwell V. Shepard 
Ph kt etconede KROD 600 1,000-LS Dorrance D. Roderick CBS Dorrance D. Roderick Walter Gaenzel Wilson 
500-N 2201 bad ag J St. Val Lawrence Gene Rethmeyer T-H-S 
Main 2020 Cecil Trigg Edward P. Talbott Standard 
Associated 
Ss oreccckcet KTSM 1380 1,000-LS_ Tri-State Broadcasting Co. Inc. NBC Frances W. Bredberg Virgil C. Hicks Hollingbery 
600-N Hotel Paso Del Norte Karl O. Wyler Roy T. Chapman MacGregor 
Main 3122 Willard L. Kline E. L. Gemoets — 
FORT WORTH 1.... KFJZ 1270 5,000 Tarrant Broadcasting Co. MBS Gene L. Cagle Boyd Kelly Weed 
1201 W. Lancaster St. Texas State Gene L. Cagle L. Roy Duffy UP 
83-3474 Clyde Pemberton Truett Kimzey 
FORT WORTH 2.... KGKO 570 5,000 KGKO Broadcasting Co. Blue Amon G. Carter {Ed Lally, Ft. Worth Petry 
Medical Arts Bidg., Ft. Worth Lone Star Harold V. Hough \ Ralph Maddox World 
Santa Fe Bldg., as George Cranston, Ft. Worth / Helen Schmal, Ft. Worth Lang-Worth 
t. Worth 3-1 284 Martin B. Campbell, Dallas \ Elaine Pritchett, Dallas Thesaurus 
Dallas: Riverside 9631 Roy Bacus, Ft. Worth R. C. Stinson, Ft. Worth MacGregor 
Ralph Nimmons, Dallas Ray Collins, Dallas UP, AP 
FORT WORTH 2.... WBAP 820 50,000 Carter Publications Inc. NBC Amon G. Carter Ed Lally Petry 
ST-WFAA Medical Arts Bidg. Texas Quality { Harold V. Hough Helen Schmal World 
83-1234 — e Cranston R. C. Stinson AP 
oy Bacus 
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The Family Station in the Gueat Panhandle! 
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ee a Ss 


AFFILIATED WITH 


Nictional Boadcasting Dicimead 


MEMBER OF 
LONE STAR CHAIN 


COVERAGE DATA 





COUNTIES served ____-_ 43 5 oneal 
eo 440,600 
7° wensneee ..=.-.-...- 116,636 
TOTAL RADIOS _____-_- 90,347 
Urban Radios ______~- 40,575 

Rural Non-Farm Radios 21,671 1 WATTS 

Rural Farm Radios -_- 28,101 NIGHT 


**EFFECTIVE INCOME -___.$397,897,000 
77% increase over 1940 income 
$3,420 per family—$900 per capita 

RETAIL SALES ........- $206,255,000 
*1940 Information 
**1943 Information 


1440 


For up-to-the-minute information, call KILOCYCLES 
your nearest Taylor-Howe-Snowden Radio : 
Sales office. 
Manager 





Raymond Hollingsworth 

















Jhe Voice of the South Plains of Jexas 
7 “UBBO Kc, 
x Ang 
les he > a 
B LUE NETWORK 
AFFILIATE 
MEMBER OF 
LONE STAR CHAIN | 
COVERAGE DATA 250 
POPULATION -....------ 233,897 WATTS 
ED wien cimnwan eee 46,455 
TOTAL RADIOS ___------ 34,912 | 















Urban Radios _______-_- 14,097 

Rural Non-Farm Radios - - 6.215 1 340 

Rural Farm Radios _-_-_-- 14,600 
a $147,186,000 
RETAIL SALES __..______- 84,679,000 KILOCYCLES 
For up-to-the-minute information, call 
your nearest Taylor-Howe-Snowden Radio 

Sales office. 
Manager 


DeWitt Landis 







ee Sg ae, ee ee = : ie gh tales 
Coe in the Gr t Middle Lake | 


BY lAYLOR {owe SNOWDEN s2ecoe Dates So. dos Hane t. 








Sewing the Fabulous Empire 
of the Magic Foie Gaande Vahey 










, 
x, . 


ne easy" 


WESLACO 


AFFILIATED WITH 


Noctional B,oadcasting Cini 


MEMBER OF 
COVERAGE DATA LONE STAR CHAIN 
POPULATION served _-_--- 254,340 
DWELLINGS served __--_-- 68,481 
TOTAL RADIOS ......... 30,052 
Urban Radios ______-_-_- 15,266 1000 
Rural Non-Farm Radios_ - 6,941 
Rural Farm Radios __--- 7,845 
a, ee ae $165,318,000 WATTS 
RETA GAMES .0606-5-+s~ 88,712,000 } 
FIFTH LARGEST RANKING AREA IN TEXAS 
IN RETAIL SALES—1943 EIGHTH LARGEST 
RANKING AREA IN THE GREAT SOUTH- 1290 
WEST , 
For up-to-the-minute information, call 
your nearest Taylor-Howe-Snowden Radio Ki LOCYCLES 
Sales office. 
Manager 









Archie J. Taylor 


TEX A S 


Authorities on Radio and Markets 
in the Great Middle and 
Southwest. 


WESLA C QO, 


REPRESERT EDO 
BY lavior [lows SNOWDEN Kudu Fale 















ma or 








en eed 





Serving a population of over 7, ps million buyers 


A “BILLION DOLLAR MARKET!” 





Rey 


S. 


si i, mm UCU 


COVERAGE DATA 4 


AFFILIATED WITH 
Gstontes Diseduntios , 





COUNTIES served _-_-_-_-- 62 
POPULATION _-_------- 1,581,400 
DWELLINGS .......... 383,089 MEMBER OF 
TOTAL RADIOS .......- 221,372 
Urban Radios ______- 123,106 LONE STAR CHAIN 
Rural Non-Farm __-_-- 49,681 
Rural Farm Radios __-_-_ 48,585 
INCOME 
*Oil, Gas, and Mineral_$ 181,451,301 WATTS 
Livestock and Poultry _. 153,817,870 7 DAYTIME 
Agriculture ___-_.___.. 156,602,333 
Industrial _________- 258,798,142 
PLUS the largest Per- WATTS 
permanent wartime or NIGHT 
peacetime United States 
Military Installations __ 250,000,000 
TOTAL INCOME ..._..- $1,000,669,646 


*1943 Figures 


For up-to-the-minute information, call 
your nearest Taylor-Howe-Snowden Radio 


550 





a 


Sales office. KILOCYCLES 

P Manager 
ey George W. Johnson 
NDR 


=“) S$ AN ANTONIO, TEXAS 


REPRESENTEDO Authorities on Radio and Markets 


| 4 oo” 
| AN, casi icieall y. 5 i in the Great Middle and 
BY AYLOR { {owe YNUWDEN Aacic Jake “haa 

















——Y 


DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 





*— Non-Commercial Station. D—Day. N— Night. ST—Shares Time. S H—Specified Hours, U— Unlimited. CP—Construetion Permit Issued. 
LS—Local Sunset. L—Limited Time with Dominant Station. SA—Special Authorization. 
(Data corrected to January 1, 1945) 
~ aaa 
. 
TEXAS—(Continued) 
Name of Licensee Chief Owner or Executive Program Director Representativy 
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc. Libray 
City Letters in Kilocycies in Watts Telephone Number Network Commercial Manager Chief Engineer News Servie 
GALVESTON........ KLUF 1400 250 KLUF Broadcasting Co. Inc. MBS George Roy Clough Lee Clough ila lactone a 
6002 Broadway KBS Lee Clough C. V. Bracht Standard 
6676 C. V. Bracht Lee Clough UP 
HARLINGEN ........ KGBS 1240 250 Harbenito Broadcasting Co. CBS McHenry Tichenor Steele McClanahan Walker 
arlingen Troy McDaniel a dle tat a Ta Associated 
Dave Bennett Sherman L. Spencer AP 
HOUSTON 2........ KPRC 950 5,000 Houston Printing Corp. NBC W. P. Hobby Jack McGrew Petry 
Lamar Hotel Texas Quality Kern Tips ke anietaba aes Lang- Worth 
| ke ee eo ae ae H. T. Wheeler Thesaurus 
HOUSTON 2........ KTHT 1230 2€0 Texas Star Broadcasting Co. MBS Roy Hofheinz Dick Altman Weed. 
Southern Standard Bidg. Ted P. Hills M. W. Armstrong Associated 
Capitol 6246 M. W. Armstrong Louis I. Jelly UP 
HOUSTON 2........ KTRH 740 50,000 KTRH Broadcasting Co. CBS Jesse H. Jones Harry V. Grier Blair 
ice Hotel B. F. Orr Geo. McCormick World 
Preston 4361 Ray Bright {King H. Robinson UP 
\Tom Hiner 
HOUSTON 2........ KXYZ 1320 5,000 Harris County Broadcast Co. Blue T. Frank Smith Charles Nethery Free & Peters 
Gulf Bidg Lone Star T. Frank Smith Glenn Horton Standard 
Capito! 6151 Bill Bennett Gerald Chinski AP 
HUNTSVILLE. ...... KSAM 1490 250 W.J Harpole & J. C. Rothwell KBS Partnership Ruth Rothwell Cox & Tanz 
Walker County Fairgrounds J. C. Rothwell ; si AP 
J. B. McShan Sam Love 
EE ce vescees KOCA 1240 250 Oil Capito! Broadcasting Assn. KBS Roy G. Terry John C. Andrews ia:b'siae-o og ae 
ox 1285 H. A. Degner H. A. Degner MacGregor 
616 H. A. Degner Albert F. Mason Jr. AP 
eee KPAB 1490 250 Laredo Broadcasting Co. MBS Howard W. Davis Sherry Vagenas Burn-Smith 
redo KBs Mrs. Doane Chapman Mrs. Doane Chapman 
2124 Mrs. Doane Chapman Travis Chapman 
LONGVIEW......... KFRO 1370 1,000 Voice of Longview Blue. MBS pe ee eee Te Burn Smith 
Glover-Crim Bidg. OE SS eee: 2 ee ee et MacGregor 
411 ee Ce eS eee ee ee a 
+ KFYO 1340 250 Plains Radio Bestg. Co. Inc. Blue ek. cee 8 8=—=—— Be hee hs keene T-H-S 
914 Ave. J Lone Star DeWitt Landis Frances K. Hawkins World 
5507 Texas State Ruby Lee Leary W. S. Bledsoe UP 
a ee KRBA 1340 250 Red Lands Broadcasting Assn. KBS Ben T. Wilson Richman Lewin Cox & Tanz 
Box 755 Darrell E. Yates Darrell E. Yates Standard 
272 Darrel! E. Yates Glenn Perry AP, UP 
MIDLAND.......... KRLH 1230 250 Millard Edison MBS Clarence Scharbauer Estate Steve Briggs sa i 5 a 
117 S. Lorraine St. Texas State J. M. McDonald Ate ST A RN MacGregor 
1070 Gladys L. McDonald Jack Cecil AP 
PALESTINE..... KNET 1450 100 Palestine Broadcasting Corp. KBS B. A. Laurie Mrs. Emo Laurie Walker 
Municipal Bidg. B. A. Laurie John Cohan Standard 
411 John Cohan Eugene R. Kintz UP 
oo ree KPDN 1340 100 R. C. Hoiles MRS E. J. Hanna RS oo eee 
Box 901 KBS Wayne Phelps Wayne Phelps World 
1100 Tom White J. E. Thomas P 
PEs ccvencecwewes KPLT 1490 250 North Texas Broadcasting Co. Blue, MBS A. G. Mayse Dorothy Thompson reer 
Gibraltar Hotel Texas State Ernest T. Jones Robbie Haynes Standard 
1124 Donald W. Morgan Al Anglin P 
Pe scdenccduves KIUN 1400 100 Jack W. Hawkins & Barney H. Hubbs KBS Jack W. Hawkins Margaret Hallberg  ............. 
IUN Bidg. ae” =8© —=—=—s— ea eecetocesn 
° pe 
PLAINVIEW......... KVOP 1400 250 W. J. Harpole and J. C. Rothwell KBS W. J. Harpole SO re 
111 W. 6th St. W. J. Harpole W. J. Harpole Standard 
W. J. Harpole Jessee Simms AP 
PORT ARTHUR..... KPAC 1250 1,000 Port Arthur College Pe Cees ccsecees.° "me. . peambademeee® aden er aaa 
Mvecsttsieeers Fo OM RR cewcwnnee Standard 
Ctnceekeh i j- ij. “supediganitnae AP, INS 
SAN ANGELO,...... KGKL 1400 250 KGKL Ine. MBS, Blue H. C. Ragsdale Evelyn Preston Pearson 
St. Angelus Hotel Texas State Lewis O. Seibert Joecile Coffman MacGregor 
6715 Myrli Stein Frank Jones AP 
SAN ANTONIO 5.... KABC 1450 250 Alamo Broadcasting Co. Inc. Blue R. Early Willson Mrs. Clyde A. Wendt Weed 
CP-680 CP-50 .000-LS ilam Bldg. Texas State Charles W. Balthrope —~—_.................- UP, AP 
10 ,000-N a ai ee Ane Paul Wolf 
SAN ANTONIO 5.... KMAC 1240 250 Walmac Company MBS Howard W. Davis pe eee 
Nat’l Bank of Commerce Bldg. Texas State Howard W. Davis W. P. Smythe INS 
Cathedral! 6211 M. B. McDonald Charles F. Harris 
SAN ANTONIO 6... KONO 1400 250 Mission Broadcasting Co. Eugene J. Roth Stanley A. Cox Forjoe 
317 Arden Grove James M. Brown Fred Hammond MacGregor 
Fannin 5171 James M. Brown George W. Ing | laa 
SAN ANTONIO 6... KTSA 550 5 ,000-LS Sunshine Broadcasting Co. CBS Gene A. Howe Douglas Romine T-H-S 
1,000-N unter Hotel Lone Star G. W. Johnson C. D. Lutz Thesaurus 
re, Pp fe eeene W. G. Egerton Lang- Worth 
UP 
SAN ANTONIO ..... WOAI 1200 50,000 Southland Industries Inc. NBC Hugh A. L. Halff Harold H. Carr Petry 
031 Navarro St. Texas Quality Hugh A. L. Halff Fred A. Peery Standard 
Garfield 4221 Cecil K. Beaver Fred Sterling Aesoeeet 
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in Station ““B’’ 
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Your penny spent on WOAI opens the doors to 7.6 homes.* 


Your penny spent on Station B* in San Antonio opens the doors 
to 1.4 homes. 





That’s why—year in and year out—WOAI sells more merchandise 
to more people in Central and South Texas than any other station 


\ —at a lower cost per sale! 


* From the latest C. E. Hooper Survey, metropolitan and urban, 
7 and a postcard questionnaire survey of the rural box holders, 


by Ernst & Ernst. 







t # The only other San Antonio station having regional coverage. 


« | 50,000 WATTS 


CLEAR CHANNEL 
NBC AFFILIATE 


MEMBER TQN 


or 
rth 


1s 
rth 


ay THE POWERFUL ADVERTISING INFLUENCE OF THE SOUTHWEST 
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Represented Nationally by EDWARD PETRY & CO 














AFFILIATED WITH 


THE DALLAS MORNING [NEWS 
THE FORT WORTHISTAR-TELEGRAM 
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for low cost, effective coverage 


of the SOUTHWEST 








SERVING *126 COUN- 
TIES IN TEXAS AND 


OKLAHOMA .... 
POPULATION 4,056,753 











RADIO HOMES 728,600 
* Daytime Coverage | 
5000 WATTS:?570 KC. 





FORT WORTH e DALLAS, TEXAS 
BLUE NETWORK AFFILIATE 
KEY STATION LONE STAR CHAIN 


National Representat ives 


EDWARD PETRY & CO., INC. 
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THE RICH SOUTHWEST MARKET 


METROPOLITAN DALLAS AND FORT WORTH 
oA RICH SUBURBAN OIL COMMUNITIES 


RURAL FARM AND RANCH SECTIONS 














rt 











F 
fe we 
P 
D ag hl 
own in Texas and the great Southwest 
WFAA and WBAP are ‘“‘homefolks’’ and 7 S 
have a powerful influence on the thinking i} he 


and buying habits of farmers, ranchers, busi- 
ness men and housewives. You can talk busi- 
ness to these folks through these Stations— 


on a Clear Channel at 820 Kc. 


ous = =6§ WEAA=-WBAP © wor: 


LARGEST 50,000-WATT COVERAGE IN THE UNITED STATES 
National Representatives... EDWARD PETRY & CO. 


AFFILIATED WITH THE 


NATIONAL BROADCASTING COMPANY 
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*— Non-Commercial Station. 





D—Day 
LS—Loecal Sunset. 


ST—Shares Time. 
L—Limited Time with Dominant Station. 
(Data corrected to January 1, 1945) 


N— Night. 


U— Unlimited. 


DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 


SH—Specified Hours. CP—Construction Permit Issued. 


SA—Special Authorization. 





Call Frequency 
City Letters in Kilocycies 
SHERMAN.......... KRRV 910 
SWEETWATER...... KxXOx 1240 
— 0 ere KTEM 1400 
TEXARKANA........ KCMC 1230 
WG tcedaawasewe KGKB 1490 
ee KVWC 1490 
PRRs oc ccccces KVIC 1840 
Si ticcceneseuse WACO 1450 
WESLACO.......... KRGV 1290 
WICHITA FALLS.... KWFT 620 
Call Frequency 
City Letters in Kilocycies 
CEDAR CITY........ KSUB 1340 
ee KVNU 1230 
a ee KLO 14380 
Serre KEUB 1450 
ee KOVO 1240 
SALT LAKE CITY... KALL 910 


(Construction permit) 


SALT LAKE CITY 1 KDYL 1320 


SALT LAKE CITY 1. KNAK 1400 


(Construction permit) 


SALT LAKE CITY 1 KSL 1160 


SALT LAKE CITY 1 KUTA 570 
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TEXAS—{Continued) 


Name of Licensee 
Power Headquarters Address 
in Watts Telephone Number Network 


1,000 Red River Valley Bestg. Corp. MBS 
421 N. Crockett St., Sherman Texas State 
Fannin & Owing St., Denison 


Sherman 201 
Denison 428 
250 Sweetwater Radio Inc. KBS 
i-way 70 
2841 
250 Bell Broadcasting Co., Inc. Blue, MBS 
Box 186 Texas State 
4646 KBS 
250 KCMC Inc. Blue, MBS 
817 Pine St. Arkansas 
832 Texas State 
250 East Texas Broadcasting Co. MBS 
115 S. College St. 
1106 
250 Northwestern Broadcasting Co. MBS 
1818 Wilbarger St. KBS 
1048 
250 Radio Enterprises Inc. KBS 
Bank & Trust Bidg. 
2172 
250 Frontier Broadcasting Co. Inc. Blue, MBS 
Texas State 
1,000 KRGV Inc. NBC 
Weslaco Lone Star 
875 
5 ,000-LS Wichita Broadcasters CBS 
1,000-N Kemp Hotel 
Name of Licensee 
Power Headquarters Address 
in Watts Telephone Number Net work 
250 Southern Utah Bestg. Co. CBS 
591 W. or So. 
250 Cache Vatioy Bomnfensting Co. MBS 
18938 N. Main St. Intermountain 
00 KBS 
5,000 Interstate Broadcasting Corp. MBS 
otel Ben Lomond Intermountain 
250 Eastern Utah Broadcasting Co. MBS 
Price Intermountain 
200 KBS 
250 KOVO Broadcasting Co. MBS 
108 W. Center Intermountain 
1,000 Salt Lake City Bestg. Co. 
5,000 Intermountain Broadcasting Corp. NBC 


Tribune-Telegram Bldg. 
5-2991 


250 Granite District Radio Bestg. Co. 


50,000 Radio Service Corp. of Utah CBS 
Union Pacific Bldg. 
5-4641 
5,000 Utah Broadcasting Co. Blue 
29 S. State 
83-2737 


Chief Owner or Executive 


eneral Manager 


Commercial Manager 


. H. Wilcox 


(L L. Hendrick, Sherman 


Program Director 


. or Promotion Mgr. 


Chief Engineer 


{Eloise Jouvenat, Shrm. Pearson 
\W. W. Shelley, Denison World 


\B. V. Hammond Jr., Denison ee 


J.S. McBeath 
J. Harley Hubbard 
J. Harley Hubbard 


Frank W. Mayborn 
Burton Bishop 


Chas. F. Whitesides Jr. 


KCMC Ine. 
Frank O. Myers 


Jas. G. Ulmer 
Jas. G. Ulmer 
E. P. Duffie 


R. H. Nichols 
W. D. Dixon 
W. D. Dixon 


Morris Roberts 
Jerry Fisher 
Jerry Fisher 


T. E. Snowden 
Archie J. Taylor 
Archie J. Taylor 


Joe B. Carrigan 
Charles E. Clough 
Charles E. Clough 


Chief Owner or Executive 


General Manager 
Cc cial M 





Ivor Shar 
Lennox Murdoch 
Hurschell Urie 


Reed Bullen 
Reed Bullen 
Fred Sears 


A. L. Glasmann 
George B. Morgan 
Lynn L. Meyer 


Jack Richards 
Jack Richards 
Jack Richards 


Clifton A. Tolboe 
Clifton A. Tolboe 
S. Garn Carter 





S. S. Fox 
S. S. Fox 
George A. Provol 


Howard D. Johnson 


J. Reuben Clark Jr. 
Ivor Sharp 
E. J. Broman 


Frank C. Carman 
Frank C. Carman 
Jack C. Burnett 
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om John 


Doyce R. Elliott 


Minnie B. Ulmer 
Jas. G. Ulmer 
John B. Sheppard 


Loretta Withers 


Herman Ridgway 


Margaret True 


Lewis Hartwig 


Bea Montgomery 
John R. White 
John H. Adams 


Program Director 


Mdsg. or Promotion Mgr. 


Chief Engineer 


Melvin Rowley 


Paul Coburn 
Fred Sears 
Carroll Secrist 


Kenyon R. Bennett 
Lynn L. Meyer 
W. D’Orr Cozzens 


Jack Richards 
Jack Richards 


Shirl Black 
Melvyn Standage 
Parley Rasmussen 





Alvin G. Pack 
Frank K. Baker 
John M. Baldwin 


Ralph W. Hardy 
H. Perry Driggs 
C. Richard Evans 


James H. Lawrence 
Lyle Wahlquist 


Ropresentelly 
Transc. 


News Serva’ 


Standard 
UP 


Pearson 
UP 


Pearson 
Standard 
AP 


Pearson 
Standard 
AP 


Standard |” 
World 
UP 


T-H-S 
Standard 
Thesaurus 
UP 


Raymer 
Standard 
UP 


Representatives 
Transe. Library 
News Service 


McGillvra 
MacGregor 
UP 


McGillvra 
Standard 


McGillvra 
oo 


Blair 
World 
Thesaurus 
UP, INS 


Petry 
Associated 
MacGregor 
Lang- Worth 
Standard 
AP, UP 


Katz 
MacGregor 
Standar 
UP 
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KDYL| 


present, 





; 


is televised at the Utah 


A prize-winning steer 
State Fair as a feature 


of the KDYL demon- 
stration. 


man to be televised. 





Be 


Crowds view a KDYL television demon- 
stration in a Salt Lake department store. 


An Indian Chief faces the tele- 
' vision camera in the KDYL 
studio—probably the first red 


LEADERSHIP 




















Fror years a leader in radio broadcasting, 
KDYL is far ahead of the field in prepara- 


tions for television. This progressive station has 

















been granted a license by the FCC for experi- 
mental television broadcasting. The first station 
west of the Mississippi to have such a license. 
We have already given television demonstra- 
tions at the Utah State Fair and other exhibi- 
tions and at department stores, where thou- 
sands of people have had an introduction to 
this living medium. KDYL today is the nation’s 
most advanced independent station in the tele- 


vision field. 


National Representative 
JOHN BLAIR & CO. 


SALT LAKE C/7TY 
UTAHENBE SATION 











ee 
*— Non-Commercial Station. D—Day. N— Night. ST—Shares Time. S H—Specified Hours.' U— Unlimited. CP—Construction Permit Issued. 
LS—Lecal Sunset. L—Limited Time with Dominant Station. SA—Special Authorization. 
(Data corrected to January 1, 1945) 
—— 
” Name of Licensee Chief Owner or Executive Program Director Representations 
Call Frequency Power Head Address General Manager Mdgsg. or Promotion Mgr. Transc. 
City Letters in Kilocycles in Watts Telephone Number Network mmercial Manager Chief Engineer News seem 
BURLINGTON ...... WCAX 620 1,000 WCAX Dupduwies Corp. CBS en es papa Weed 
137 Main St. ee  +-§ *berenceaeuerie Associated 
2000 Joseph Smith John C. Quill UP 
RUTLAND......+.+- WSYB 1380 1,000 Philip Weiss Music Co. MBS Philip Wess ee ee eee eee eee McGilivra 
80 West St. Yankee ee ee MacGregor 
1247 KBS z H. Weiss Norval K. Ramson Jr. al 
SE. GEA. . ccccss WWSR 1420 1,000-D Vermont Radio Corp. KBS (8 “aa ee Bannan 
82 N. Main St. pS ee ee eee Wilson 
1890 L. E. Squier Theodore Boisvert MacGregor 
World 
UP 
WATERBURY....... WDEV 550 1,000-D Radio Station WDEV Yankee fLloyd E. Squier Tom Dodd Wilson 
8 Stowe St. KBS \ William G. Ricker Lloyd E. Squier World 
18 Lloyd E. Squier arold Grout UP 
William G. Ricker 
Name of Licensee Chief Owner or Executive Program Director Representatives 
Call Frequency Power e re ress . General Manager Mdsg. or Promotion Mgr. - Library 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer News Service 
ALEXANDRIA....... WPIK 730 250-D Potomac Broadcasting Corp. Howard B. Magee htc cccccces aly daa, w « sae 
ai es ee eee World 
a eee Carl L. Lindberg 
CHARLOTTESVILLE. WCHV 1450 250 Barham & Barham Blue Charles Barham Jr. Randy Bean Cox & Tanz 
CP-1240 4th & E. Market Sts. KBS Charles Barham Jr. Nat Martin Standard 
2500 Randy Bean Walter Gray {gpaniated 
COVINGTON........ WKEY 1340 250 Earl M. Key Blue Earl M. Key Ina Humphries igs ln a 
Box 629 KBS TT raat World 
Harold B. Hodges James Garber UP 
DANVILLE. .....-.:: WBTM 1400 250 Piedmont Broadcasting Corp. Blue L. N. Dibrell William P. Heffernan Tri-City 
Hotel Danville Bldg. Tri-City R. Sanford Guyer Edward G. Gardner Lang- Worth 
2350 A. C. Evans Harry W. Spencer AP 
FREDERICKSBURG . WFVA 1290 250-D Festesttubane Bocodesaiios Corp. Blue Richard F. Lewis Jr. Nan Winkler Burn-Smith 
CP-1230 CP-250-U Farmers amety Bidg. KBS pe) eS Se ere reer rere 
ay pea Phillip Whitney 
HARRISONBURG ... WSVA 550 1,000-D Shenandoah Valley Bestg. Corp. F. L. Allman R. H. Johnson Wilson 
Harrisonburg ree is ew eh ine st bdne World 
875 R. B. Harrington W. L. Braun UP 
LYNCHBUBG....... WLVA 1230 250 Lynch Broadcasting Corp. Blue Edward A. Allen Evelyn M. Hamlet Tri-City 
Allied Arts Bldg. Philip P. Allen Philip P. Allen Lang-Worth 
3030 John P. Read Jr. John T. Orth re, 
MARTINSVILLE..... WMVA 1450 250 Martinsville Bestg. Co. Inc. NBC Witiems C. Marmesl hee ose tecce Wilson 
Martinsville KBS John W. Shultz Charles F. Adams AP 
2152 C. Robert Ray Dewey W. Muse 
NEWPORT NEWS... WGH 1340 250 Hampton Roads Bestg. Cerp. Blue Raymond B. Bottom J. A. Black Burn-Smith 
Portlock eo 9 Edward E. Bishop Edward E. Edgar Lang-Worth 
Norfolk 2-7 Edward E. Edgar William P. Grether r< oem 
NORFOLK 10....... WTAR 790 5,000 R Radio Corp. NBC P. S. Huber Henry C. Whitehead Petry 
National a Bek of Goumenes Bldg Campbell Arnoux Frances McLeod Standard 
2-5671 John W. New Julius L. Grether AP, UP 
PETERSBURG...... WBHD 1240 250 Southside Virginia Broadcasting Corp. oes e tec ccc ccc cece 8 =—«_— i (“sw tee cece cccs 
(Cometruction permit) #28, + & 4“ “S  gepeeesececoecs == seeccceseseses 
PORTSMOUTH ..... WSAP 1490 250 Portsmouth Radio Corp. MBS Tom Gilman Paul R. Forbes Wilson 
Professional Bldg. T. W. Aydlett W. O. Fishback World 
6383 Jack Norfleet Frederic F. Clair UP 
RICHMOND........ 1450-SH 250 ThemesG. Tinley Je 2 282 8 8 = avec 0 (wwe aeateecese 8 8=— wt tccceccccns 8  eendeencsionne 
(Construction WO SS IE III Re eeewe (§ jj(§ 80 pesereeene 
RICHMOND 20 ..... *WBBL 1240-SH 100 Grace Cov. Presbyterian Church ee ENE C. H. Liesfeld 
CP-1450-SH CP-250 1627 Monument Ave ee ~ ~~ +  pdpepavncngeece 
— | <isveneees aces R. W. Raabe 
RICHMOND 21 ..... WMBG 1380 5,000 Havens & Martin Inc. NBC Wilbur M. Havens Gwendolyn Dalton Blair ; 
8301 W. Broad St. Wilbur M. Havens Jewell Francis Lang-Worth 
5-8611 Robert E. Mitchell Wilfred H. Wood MacGregor 
‘Thesaurus 
TP 
RICHMOND 13..... WRNL 910 5,000 Richmond Radio Corp. Blue Bichon’ piocupapess Inc. G. Mallory Freeman Petry 
323 East Grace St. E. S. Whitlock E. 8. Whitlock Standard 
38-3436 E. S. Whitlock Walter R. Selden AP 
RICHMOND 12...... WRVA 1140 50,000 Larus & Brother Co. Inc. CBS William T. Reed Jr. I. G. Abeloff Raymer 
Hotel Richmond . T. Lucy C. T. Lucy Lang- Worth 
3-6633 Barron Howard D. C. Woods a d 
ROANOKE 2........ WDBJ 960 5,000 Times-World Corp. CBS J. P. Fishburn Jack Weldon Free & Peters 
Box 150 R. P. Jordan Jack Weldon World 
Frank D. Kesler J. W. Robertson Lang-Worth 
ROANOKE 7........ WSLS 1240 250 Roanoke Broadcasting Corp. Blue Paul C. Pee Bill Saunders aeceea uae 
Shenandoah Life Bidg. Tri-City James H. Horace Fitzpatrick Thesaurus 
9227 Horace S. Witopatrick Phil Briggs > aes 
GES oc cwnccn sec 1400 250 Charles P. Blackley 
(Construction permit) 
SUPFOLE.........:. WLPM 1450 250 Suffolk Ppoogdensting Corp. Blue Fred L. Hart Jim S. Hardie Sears & Ayer 
105 oo KBS Fred L. Hart Elizabeth Beale Thesaurus 
Fred L. Hart Freddie M. Wagner UP 
WINCHESTER...... WINC 1400 250 Richard Field Lewis Jr. Blue Richard Field Lewis Jr. Grant Pollock 
Kerr Street Richard Field Lewis Jr. Leslie Golliday 
4855 Grant Pollock Richard F. Lewis Jr. 
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(NBC & Local Programs) 
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ie Greatest Returns Per Dollar 
P With Shows Alive 


Still Tops Them All in ’45 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES FE — 
——_ —_— 
*— Non-Commercial Station. D—Day N— Night. ST—Shares Time. SH—Specified Hours. U— Unlimited. CP— Construction Permit Issued. q 
LS—Local Sunset. L—Limited Time with Dominant Station. SA—Special Authorization. 
(Data corrected to January 1, 1945) 
——d 
Name of Licensee Chief Owner or Executive Program Director Represen 
Call juency Power Headquarters Address eneral Manager Mdsg. or Promotion Mgr. Transc. 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer News Servig 
ABERDEEN ......... KXRO 1846 250 KXRO Ine. MBS Harry R. Spence Art Lindsay Wilson 
207% E. Market St. Don Lee Fred G. Goddard Ruth Poindexter Standard 
4098 Pacific Ross Bates Ken Grinde UP 
BELLINGHAM,...... KVOS 790 250 KVOS Ine. Pe, P “‘eieecowiregeias ah 0 saaeaates aan 
1321 Commercial St. nnn cn cerb ac etewe Standard 
4200 SIN ber biconmes MacGregor 
UP 
CENTRALIA......... KELA 1470 1,000 Central Broadcasting Corp. MBS J. Elroy McCaw Elsie Gaylord Wilson 
Highway 99 Don Lee Mrs. Cecil L. Gwinn Schuyler Hill UP 
721 Pacific Joe Chytil Ellwood Lippencott 
Robert Brister 
UES vs acccaseses KRKO 1400 250 Everett Broadcasting Co. Inc. MBS William R. Taft Roy C. Towne in dcieeck occ 
verett Don Lee William R. Taft ae teres World 
Main 526 Pacific Donald Glen Wilde Roy C. Towne UP 
KBS 
LONGVIEW ......... KWLK 1400 250 Twin City Broadcasting Corp. MBS C. O. Chatterton Georgia Biddle Ese... 1s we eens 
National Bank of Commerce Bidg. Don Lee a = =68©—t—“‘“—éa—ftin Wn Kn gn woe Thesaurus 
1500 Pacific Kenneth Evans Harry Hale UP 
GE ec ccc ccccese KGY 1240 250 Tom Olsen MBS Tom Olsen Eve Knutson Keating 
Rockway-Leland Bldg. Don Lee Tom Olsen Frank Crewdson Wilson 
6636 Pacific J. Harris Dorr Charles Roark b — 
oo ee were  . 34 | 1340 250 Western Radio Corp. 
(Construction permit) 
PORT ANGELES.... KONP 1450 250 Evening News Press Inc. Sree —— ie 6060 hole Oe 
(Construction permit) 313 W First St. H. J. McAllister H. J. McAllister 
1700 H. J. McAllister J. P. Ernst 
PULLMAN.......... *K WSC 1250 5,000 State College of Washington Dr. Wilson M. Compton E. C. Barr iuooneneeue 
ST-KTW ullman nee) )=—t—=<CS”:*S:*C«C SP ie ee Thesaurus 
i  ? a ee | sere yee. erie: Robert E. Baird UP 
Gree Ge cccccses KEVR 1090 250 Evergreen Broadcasting Corp. A. W. Talbot Harry Jordan Rambeau 
Smith Tower Bartley Sims Max Coie Standard 
Seneca 2056 Bartley Sims Arthur A. Shultz sore 
GR eee Bok ccsceds KIRO 710 50,000 Queen City Broadcasting Co. CBS Saul Haas R. Spence Free & Peters 
Cobb Bidg. Louis K. Lear W. F. Tucker Standard 
° Seneca 1500 Loren B. Stone James Hatfield MacGregor 
Loren B. Stone Associated 
AP, INS 
GRATTLE 1... .ccc0e KJR 950 5,000 Fisher’s Blend Station Ince. Blue O. W. Fisher Bill Moshier Raymer 
Skinner Bldg. Birt F. Fisher Bill Moshier Thesaurus 
Elliott 5890 W. B. Stuh F. J. Brott UP 
SEATTLE 1. __..... KOL 1300 5,000 Seattle Broadcasting Co. MBS Archie G. Taft Jerry Morris Blair 
Northern Life Tower Pacific Archie Taft Jr. Elizabeth Leonard MacGregor 
Main 2312 Don Lee Oliver A. Runchey Perry C. Lind World 
Standard 
Associated 
> 
GG Be cccccccs KOMO 1000 6,000 Fisher’s Blend Station Inc. NBC O. W. Fisher Robert Gentry Petry 
Skinner Bidg. Birt F. Fisher Bill Moshier Thesaurus 
Elliott 5890 W. B. Stuht F. J. Brott AP 
SEATTLE 4......... KRSC 1150 1,000 Radio Sales Corp. P. K. Leberman Ted Bell «aise end ee 
2939 Fourth Ave. S. alleges A OEE EEE Associated 
Elliott 7900 Romig C. Fuller George A. Freeman World 
Lang- Worth 
AP 
SEATTLE 4......... *KTW 1250 1,000 First Presbyterian Church First Presbyterian Church Mrs.C.R. Foss —s..... see eee eee 
ST-KWSC Seventh Ave & Spring St. SE kt ol, Veonedenebhacbdes 
ee rll ie peaewine 6a James S. Ross 
ly eee KXA 770 1,000 American Radio Telephone Co. R. F. Meggee Helen M. Brennan -£+ eae eene 
L-WJZ Bigelow Bidg. Florence Wallace Virginia Rubin MacGregor 
Seneca 1000 Rodney McArdle John Dubuque UP 
SPOKANE 8........ KFIO 1230 250 Spokane Broadcasting Corp. MBS Arthur L. Smith Dorothy Thomson McGillvra 
526 Riverside Ave. Don Lee —_ ee = —— ab ewegeecesces hesaurus 
Riverside 80383 Pacific R. G. McBroom Dee Waymire 
SPOKANE 8........ KFPY 920 5,000 Symons Broadcasting Co. CBS Frances R. Symons R. Wallace Brazeal Walker 
Symons Bidg. Arthur L. Bright Richard E. Green World 
Main 1218 Bryan E. Woolston George E. Langford Lang-Worth 
MacGregor 
Standard 
UP 
SPOKANE 8........ KGA 1510 10,000 Louis Wasmer Blue Louis Wasmer Curtis Roberts Petry 
Radio Central Bldg. Harvey Wixson Harvey Wixson World 
Main 5383 Harvey Wixson C. W. Evans AP 
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A, LANDMARK ua, 


——-— of the Inland Empire— 


KHQ’s 820-foot Tower. 
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@ One Market 
One Medium 

- One Station 

vorth One COST! 


rus 


oa ENTEO. 


5000 Watts—590 Kilocyeles 


Owned and Operated by 


LOUIS WASMER, INC. 





Radio Central Bldg. Spokane, Wash. 


National Representatives: Edward Petry & Co., Inc. 


The Only Single Medium Completely Covering the Inland Empire 


1 yertisin 

















*— Non-Commercial Station. 


D—Day. 


LS—Local Sunset. 


ST—Shares Time. 
L—Limited Time with Dominant Station. 
(Data corrected to January 1, 1945) 


N— Night. 


S H—Specified Hours. 


U— Unlimited. 


DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 


CP—Construction Permit Issued, 


SA—Special Authorization. 






peep ter 





City 


VANCOUVER........ 


WALLA WALLA..... 


WENATCHEE....... 


BARMERA. oc ccccccscs 


YAKIMA... 


City 


BECKLEY. 


BLUEFIELD 


CHARLESTON 24 


CHARLESTON 30. 


CLARKSBURG. . 


FAIRMONT 


HUNTINGTON .. 


LOGAN..... 


MORGANTOWN..... 


PARKERSBURG..... 
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Call 
Letters 


KHQ 


KMO 


KTBI 


KVI 


KVAN 


KUJ 


KPQ 


KIT 


KTYW 


Call 
Letters 


WJLS 


WHIS 


WCHS 


WGKV 


WBLK 


WMMN 


WSAZ 


WLOG 


WAJR 


WPAR 


Frequency 
in Kilocycies 


590 


1360 


1490 


570 


910 


1420 
560 


1280 


1460 


Frequency 
in Kilocycles 


560 


1440 


1490 

1400 
920 
930 

1230 


1230 


1450 
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WASHINGTON—(Continued) 


Name of Licensee 


Power Address 
in Watts Telephone Number Network 
5,000 Louis Wasmer Inc. NBC 
Radio Central Bidg. 
Main 5383 
5,000 Carl E. Haymond MBS 
o14%4 Broadway Don Lee 
ain 4144 Pacific 
250 Tacoma Broadcasters Inc. KBS 
Puget Sound Bank Bldg. 
Broadway 2241 
5,000 Puget Sound Bestg. Co. Inc. 
Rust Bldg. 
Broadway 4211 
500-D Vancouver Radio Corp. 
707% Main St. 
150 
1,000 KUJ Inc. MBS 
Second & Rose Don Lee 
1230 
1,000 Wescoast Broadcasting Co. Blue 
2nd & Columbia Sts. 
45 
1,000 Carl E. Haymond MBS 
414% E. Yakima Ave. Don Lee 
8115 Pacific 
500 Cascade Broadcasting Co. Inc. 
ox 702 
6104 
Name of Licensee 
Power Headquarters Address 
in Watts Telephone Number Network 
250-LS Joe L. Smith Jr. CBS 
100—N 101!'2 Main St. 
7311 
1,000-LS Daily Telegraph Printing Co. NBC 
500-N 623 Commerce St. 
7114 
5,000 Charleston Broadcasting Co. CBS 
1016 Lee St. W. Va. 
28-131 
100 Kanawha Valley Bestg. Co. NBC 
208% Dickinson St. 
Capitol 37-541 
250 Charleston Broadcasting Co. NBC 
444'; W. Pike St. W. Va. 
3040 
5,000 Monongahela Valley Bestg. Co. CBS 
208 Adams St. 
3100 
1,000 WSAZ Ine. Blue 
Keith Albee Theatre Bidg. W. Va. 
4106 
250 Clarence H. Frey & Robt. O. Greever KBS 
Box 720 
761 
250 West Virginia Radio Corp. KBS 
440 Spruce St. 
I] 
250 Ohio Valley Broadcasting Corp. CBS 
i idg. W. Va. 


Grinter B 
2530 


Chief Owner or Executive 


General Manager 
Commercial Manager 


Louis Wasmer 
Harvey Wixson 
Harvey Wixson 


Carl E. — ym 
J. A. _ y 
Jerry Geehan 


H. J. Quilliam 
H. J. Quilliam 
F. King Mitchell 


Vernice Irwin 
Mrs. E. M. Doernbecher 
Vernice Irwin 
Earl T. Irwin 


Sheldon F. Sackett 


{Ben E. Stone 
\S. W. McCready 


Marion Sexton 


H. E. Studebaker 
H. E. Studebaker 
Norval Armes 


Rogan Jones 
Helen Wylie 
Helen Wylie 


Carl E. Haymond 
J. A. Murphy 
Harrison A. Miller 


A. W. Talbot 
Bartley Sims 
F. S. O’Halloran 


Chief Owner or Executive 


General Manager 
Commercial Manager 


Joe L. Smith Jr. 
Virginia N. Cooper 
John T. Gelder Jr. 


H. I. Shott 
H. I. Shott Jr. 
P. T. Flanagan 


Capt. John A. Kennedy 
USNR (on leave 

Howard L. Chernoff 

Howard L. Chernoff 


R. M. Venable 

E. R. Custer 

Joseph B. Matthews 
Robert L. Bowies 


Capt. John A. Kennedy 
USNR (on leave) 

G. C. Blackwell 

G. C. Blackwell 


Lt. Comdr. George B. 
Storer (on leave 

Stanton P. Kettler 

Stanton P. Kettler 


Capt. John A. Kennedy 

USNR (on leave) 
Marshall L. Rosene 
John L. Henry 


Clarence H. Frey 


|Robert O. Greever 


James E. McGowan 
Jo Ann Humphries 


H. C. Greer 
Norman Knight 
Norman Knight 


Capt. USNR John A. 

Kennedy (on leave) 
George H. Clinton 
Geo. H. Clinton 


BROADCASTING e 


Mdsg 


rd 


Program Director 
. or Promotion Mgr. 
Chief Engineer 


Curtis Roberts 
Harvey Wixson 


C. W. Evans 


Verne E. Sawyer 


1 


Verne E. Sawyer 
J. D. Kolesar 


Burke Ormsb: 
F. King Mitchell 
George Cole 


Lawrence Huseby 


Raymond Griese 


Charlene Jackson 


S. W. McCready 


Robert Dunton 


Milton MacLafferty 


Mildred Dahlhauser 
Helen Wylie 
R. B. Sutton 


C. H. Carlson 
William Hansen 
H. B. Murphy 


E. J. Hamilton 
F. S. O’Halloran 
David W. Gordon 


Program Director 


dsg. or Promotion Mgr. 


Chief Engineer 
Terrence M. Harcourt 


Al J. Ginkel 


P. T. Flanagan 





Joseph J. Herget 
| eth Camp 
s E. Robinson 


Phil Vogel 
Phil Vogel 


Melvin Swillinger 


G. C. Blackwell 
Joseph A. Wright 


Frank Lee 


Robert D. Hough 


William O. Aldridge 
Marcia Young 
Leroy E. Kilpatrick 


Harmon Calver 
James McGowan 
Lloyd Beckworth 


Numa Fabre Jr. 
Eleanor Negri 
Ray ©. Spence 


Carl Loose 
Tom Garten 
Cecil Knowles 






Broadcast Adverti 


Hollingbery 
Griffith 
Macc 

regor 
Lang-Worth 
AP 


Grant 
Lang- Worth 
Standard 
UP 

Wilson 
World 
UP 
McGillvra 
Thesaurus 
UP 


McGillvra: 
Keating 


Represe 
Transc. 
News § 






3urn-Smith 
Lang-Worth 
Standard 
UP 


Katz 
MacGregor Jf 
World 

UP 


Standard ' 
World ‘ 
AP, UP 


Standard 
Thesaurus 
UP t 


MeGillvra t 


Branham 
World 
AP, UP 


Blair 
Standard j 
AP ' 


Branham 
MacGregor 
Standard 


Burn-Smith 
Standard 
Lang- Worth 
UP 


World 
UP, AP T ? 
Branham 
Standard 
AP, UP 














Ki R ee. 


Only 50,000 Watt 





Station in 


Pacific Northwest 


: lash! Again in 1944 Western Washing- 
ton and the Puget Sound area are important 
war production markets. Watch this area for 


postwar business. 


3 |T HE FRIENDLY STATION —Represented by FREE and PETERS 


dard 
UP 
anil Oe A MN 

















%*— NeonwCemmercial Station. D—Day. N— Night. ST—Shares Time. SH—Specified Hours. U— Unlimited. CP—Construetion Permit Issued, 
LS—Leeal Sunset. L—Limiied Time with Dominant Siation. SA—Special Authorization. 
(Data corrected to January 1, 1945) 
WEST VIRGINIA—(Continued) 
Name of Licensee Chief Owner or Executive Program Director Represen 
Call Frequency Power Address General Manager Mdsg. or Promotion Mgr. Transc. 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer News 
aaa vetesces 64 WBRW 1340 250 McDowell Service Co. KBS John W. Blakely Johnnie Villani Forjoe 
Riverside Drive Jerry H. Metz Jerry Metz ial 
Jerry H. Metz Jerry H. Metz AP 
WHEELING......... WKWE 1400 250 Community Broadcasting Inc. CBS Joe L. Smith Jr. E. L. Blockinger Ww 
16th & Market Sts. Sere - é é=—=—=s  srkcudizendae's Standard 
5320 John T. Gelder Fred Baker UP 
WHEELING......... WWVA 1170 50,000 West Virginia Broadcasting Corp. Blue Lt. Comdr. George B. Lucien B. Clawson Blair 
Hawley Bidg. Storer (on leave) Ruth Lee Miller Thesaurus 
George W. Smith Edwin L. Keim P 
William E. Rine 
WILLIAMSON....... WBTH 1400 250 Williamson Broadcasting Corp. Mrs. Lewis C. Tierney ee od 
Williamson eee —)—lC——i‘(‘( <é*‘( ew ae World 
1241 Alice Shein Robert Ward Bullio uP 
Name of Licensee Chief Owner or Executive Program Director Represe: 
Call Frequency Power arters Address General Manager Mdsg. or Promotion Mgr. Transc. 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer News 
APPLETON......... WHBY 1230 250 WHBY Inc MBS Fr. James A. Wagner Rodger Muciler _....:.---am 
600 S. Lawe St Wisconsin J. L. Gallagher W. C. Porshow Standard 
1161 . C. Porshow George Merkel AP 
ASHLAND.......... WATW 1400 100 Upper —— -Wise. Bestg. Co. Inc. MBS ren L. Johnson Harry Wills Sears & A 
Northern State Bank Bldg. No. Central J. W. Huss J. W. Huss UP 
0 Toad Hogan Hine Dahlbacka 
EAU CLAIRE........ WEAU 790 5 ,000-LS Central Broadcasting Co. NBC Walter C. Bridges H. H. Dunavan Hollingbery 
1,000-N 203 S. Barstow St. Arrowhead se —=3—~<—S:*CS ee re ec World 
6149 No. Central James Clyde Riddle Thorwald Jorgenson Lang-Wo 
Northwest AP, UP 
FOND DU LAC...... KFIZ 1450 250 Reporter Printing Co. MBS A. H. La Jeyesa A. Tebe = sesccsccm 
18 W. First St. Lucille ry Fairbanks a > Chaticaseaeatn INS 
Wm. E. O’Brien Wendell S. Meyers 
GREEN BAY........ WTAQ 1360 5,000 WHBY Inc. CBS Fr. James A. Wagner Al Michel Weed 
Bellin Bidg. Wisconsin Haydn R. Evans Hugh O’Malley MacGregor 
Adams 1 Val Schneider Wallace Stangel hesaurus 
JANESVILLE........ WCLO 1230 250 Gazette Printing Co. MBS emt z. Bliss Dorothy Alan Rambeau 
200 E. Milwaukee St. Wisconsin S. H. Bliss S. H. Bliss Lang-Worth 
2500 KBS Gordon Downey Wayne Clay AP 
LACROGSE.......... WKBH 1410 1,000 WKBH Inc. NBC Howard Dahl Berniece Callway Wilson 
Radio Bidg. gk ee ee) ey ee MacGregor 
orate we Gl TS ee ee Al Leeman Lang- Worth 
AP 
MADISON 6...... *WHA 970 5,000—-D Usivessity of Wisconsin C. A. Dykstra Walter Krulevitch sna 
o Hall, Campus H. B. MeCarty go 3 § .ccccecee World 
‘Dadowt 580 Wm. G. Harley Jack Stiehl | —— 
MADISON 3........ WIBA 1310 5,000 Badger Broadcasting Co. NBC William T. Evjue K. F. Schmitt Wilson 
110 E. Main St. E. C. Allen {K. F. Schmitt Associated 
a —6—Mh hl hh hl CCg etre ere rete C. W. Wallis Standard 
AP, UP 
MANITOWOC... WOMT 1240 100 Francis M. Kadow KBS Francis M. Kadow Geo. H. Erdman Regional Radi 
Radio Bidg. Francis M. Kadew L. Spertt UP 
6015 Maurice Daily W. F. Dubin 
MARINETTE........ WMAM 570 250-LS M & M Broadcasting Co. NBC W. E. Walker Howard L. Emich Wilson 
100-N Radio Park Joseph D. Mackin Howard L. Emich Associated 
Howard L. Emich Martin R. Lund UP 
MEDFORD.......... WIGM 1490 250 George F. Meyer KBS George F. Meyer Arthur Retzlaff Cox & Tanz 
Medford pa ee dd—i‘é*#s«*Shnhmhns' i'n gD De % UP “ 
5147 A. A. Grossman Raymond Bohnert 
(acting) 
MILWAUKEE 3...... WEMP 1340 250 Milwaukee Broadcasting Co. Blue Co-Partnership Conrad Rice Wilson 
710 N. Plankinton Ave. Charles J. Lanphier Charles J. Lanphier UP Tw 
Marquette 7722 Charles J. Lanphier Raymond Host cou 
MILWAUKEE 1...... WISN 1150 5,000 Hearst Radio Inc. CBS Hearst Radio Inc. Woods O. Dreyfus Katz po 
123 W. Michigan Gaston W. Grignon H. Eilis Saxton World 
Daly 3900 Gaston W. Grignon N. J. Richard Standard gre 
UP, INS con 
the 
MILWAUKEE !1.. WTMJ 620 5,000 The Journal Co. NBC Walter J. Damm R. Bruce Wallace Petry 
333 W. State St. he eee Associated 
Marquette 6000 Russell G. Winnie D. W. Gellerup (on MacGregor 
leave) AP 
OSHEOSH..... WOSH 1490 250 Oshkosh Broadcasting Co. Blue Myles H. Johns Marjorie Hilliard Regional 
Te — St. Ben A. Laird Robert Nelson Standard 
Ben A. Laird Nathan Williams nw 
POYNETTE......... WIBU 1240 250 William’C. Forrest MBS Wm. C. Forrest Sarah Forrest = ......--++8 
Poynette Wisconsin Wm. C. Forrest Ralph O’Connor Standard 
97R5 Ralph O’Connor Leonard Doese UP 
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WHAT PLASMA IS TO FIGHTING MEN -- 
SMALL TOWNS ARE TO AMERICAN BUSINESS 


- ++» “LAKE GENEVA 








JANESVILLE 


POPULATION 
24,592 


WCLO 
BELOIT 


EO sts ° POPULATION 
28,734 








o\ée 


Includes city 
and township 


WCLO's Primary Markel ~ 


POPULATION 201,129 


Effective Buying Income $1,236 Per Capita 


a As Compared to National Average of $1,103 


(1940 United States Census of Business) 











i i H i 4 i : America is a small-town, small-store nation. Towns 

Twin City Market—WCLO serves the only Wisconsin WCLO’s Primary Area has: f 
county boasting two important cities. Beloit and Famili 57,181 less than 25,000 popu lato n, io vo + sith “unincr 
Janesville, with a combined population of 53,000, are Radio Sets 53,928 por rated rural areas, embrace per c oh. - 

: within a a. mile radius of WCLO’s vege ae Pro- Cities and Towns _ 47 tire popula ation of al country . « Towns under 

d grams originatin A. from each of thes ties and Dairy Farms 16,000 30,000 sustain 57 per cent of the outle ets a and account 

ty comple’ Po local news coverage assure odvertsers of “Effective Buying Income” $182,000,000 for 43 per cent of he retail se in the United 

F the lion’s share of the potenti al audie Retail Sales : > $ 97,145,300 States 

Y. ated ville, Wis. — Heart of Dairyland — Represented by Rambeav. 

Gregor 

onal B 

dard a | 

Id 

arcat tt? Owned and ee >d by Gazette Printing Co., Publishers of lemaeeite Daily Gazette 

dard 
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* 
PER C 
a 
*— Non-Commercial Station. D—Day. N— Night. ST—Shares Time. S H—Specified Hours. U— Unlimited. CP—Construction Permit Issued. 
LS—Local Sunset. L—Limited Time with Dominant Station. SA—Special Authorization. 
(Data corrected to January 1, 1945) ° 
i 
WISCONSIN—{Continued) 200 
Name of Licensee Chief Owner or Executive Program Director Represen 
Call fc renerd Power Headquarters Address General Manager Mdgg. or Promotion Mgr. Transc. Li 
City Letters in cles in Watts Telephone Number Network Commercial Manager Chief Engineer News Servic 
WM wet vc ccece WRIN 1400 250 Racine Broadcasting Corp. MBS Frank R. Starbuck Garret Adams Radio Sales 
441 Main St. Wisconsin Harold J. Newcomb qj £=/&............ MacGregor 
Jackson 290 KBS Harold J. Newcomb F, Lee Dechant AP, INS 
RICE LAKE......... WIMC 1240 250 Walter C. Bridges ns) Stibiiweeteiee ce oe ¢. | eécedsabeasest ._- \' ie pedebalahaeene 
deceee Arrowhead AP 
SHFBOYGAN........ WHBL 1330 1,000-LS Press Publishing Co. MBS A. "Ma tt Werner Glen James Pearson 175 
250-N 636 Center Ave. Wisconsin G. P. Richards G. P. Richards Standard 
1900 G. P. Richards Herbert J. Mayer P 
STEVENS POINT *WLBL 930 6 ,000-D Wisconsin Dept. of Agriculture ear Wisconsin Dept. of Agric. W.P. Wichmann _...........,, 
Reserve St. ». &, Capes. ©). Shemiogsemeed UP 
ee eee See iy Walter Ninneman 
SUPERIOR.......... WDSM 1230 250 WDSM Inc. Blue, MBS James J. Conroy Elma DeMeire Rambeau 
Androy Hotel No. Central Arthur C. Robinson Elinor Barney P 
4451 Edward R. Cluett J. Melvin Laskey 
WAUSAU.......... WSAU 1400 250 Northern Broadcasting Co., Inc. CBS Lt. Col. William E. Walker Don R. Burt Wilson 
Wausau Wisconsin Gates" -_ Scena cee World 
6521 Ben F. Hovel Roland W. Richardt UP 150 
J. W. Killeen 
WISCONSIN RAPIDS WFHR 1340 250 William F. Huffman MBS William F. Huffman Asule GE, 8 3%, tweens 
143 W. Grand Ave. Wisconsin George T. Frechette George T. Frechette Standard 
1340 Bruce G. Beichl Garth N. Bowker AP 
Name of Licensee Chief Owner or Executive Program Director Re 
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc. 
City Letters in Kilocycles in Watts Telephone Number Network Cc cial M Chief Engineer News Servia 1 25 
CASPER....... KDFN 1470 1,000 Donald L. Hathaway Donald L. Hathaway Marchus R. Nichols Sears & Ayer 
First & Lennox Sts. ee ee eee eee Griffith 
407 {ponaid L. Hathaway D. L. Hathaway regor 
Harrison Brewer wee 
CHEYENNE......... KFBC 1240 250 Frontier Broadcasting Co. Blue Tracy S. McCraken Jeanette Flynn Burn-Smith 
Plains Hotel KBS Wm. C. Grove Frank Flynn UP 
4461 Frank Flynn Wm. C. Grove 
IN KPOW 1230 250 A. J. Meyer KBS ae hl" —“—i«CPept i SS CC'S Griffith 
557 N. Clark St. a é6=3= °° xeenenenenttees Sears & Aye 100 
— . |} § Fi PR sce ctostensdes Del Brandt yueres 
ROCK SPRINGS KVRS 1400 250 Wyoming Broadcasting Co. MBS Marjorie L. McCracken Marjorie L. McCracken ....... 
. 1307 Wyoming St. Intermountain Harold L. McCracken Harold L. McCracken MacG 
93 KBS Harold L. McCracken Archie W. Buchanan | pt 
SHERIDAN....... KWYO 1400 250 Big Horn Pregtousing Co. KBS R. E. Carroll Mel Hallock Griffith 
19 N. Main St. Jim Carroll Mel Hallock Sears & Ayer 
Jim Carroll Bob Crossthwaite a 
4 Major Networks, 5 Regional Networks and 841 Standard Broadcast Stations 
Networks and their managed and operated stations ' 
Networks including 22 Other 810 
Grand 9 key stations of managed and Other 
Particulars total major networks operated stations Total station | 
A. Rowe from Sale of Time: 
. Network time sales by— 
i I. + én 6.0046666.0000660660000066e0nbas bs 0046 Gabe become $104,243 ,322 $66,520,700 $2,883,784 $69,404,484 2 $34, 838 
i Ss on cnicuenneseceseeeeene bebtheb aos laken?«ubek Gach oh ale 4,290,788 3,021,598 571,903 3,593,501 2 697, 
GS, Ty NIIOUED GEE GOIIINER, 0. oo ccccccvccccceccceeciicccveccceuseescces a ° i |thiwase> -  . enpetes-" ©  “Gileaateee 
Ee eee fe Se ee oy Ae ef) er 109 , 499 , 830 69 , 542,298 3,455,687 72,997 ,985 
Deduct— —_ to foreign stations and elimination of miscellaneous duplications. ........ 4,854,145 ‘ae:  gsead. 4,191,604 
TT te ee ee eee 104,645, 685 65,350,694 3,455 ,687 68 , 806,381 
2. Non-network time sales to— 
a. National and regional advertisers and sponsors... ............06 060 e eee eeeeeeee 59,352,170 5,021,222 4,207,196 9,228,418 
i ILS, 5 clk Zabccdoccccpcccccscocansccoedeseokssscacees 64,104,309 2,505,985 3,418,546 6,924,531 
Total revenue from non-network time sales... .. 2.1... 1. cece eee ee en eeeee 123 456,479 7,527,207 7,625,742 15,152,949 
Po EEE ee eer TTT 228,102,164 72,877,901 11,081,429 83,959,330 
3. Deduct—Commissions to regularly established agencies, repr tatives, brokers and others 32,398,011 417,148,541 1,196,488 18,345,029 
ee IO, nbs ctelc 6 6c cccccsssddeabhésisecesstsctes 195,704,153 55,729,360 9,884,941 65,614,301 
B. Rogen & from incidental broadcast activities: 
Sale ef talent under contract to, and in the pay of, networks and stations. Sankese 9,362,315 3,818,578 569 , 650 4,388 ,228 4,974, 
Commissions, fees and profits from obtaining or placing Peso benccccccscoces dt 641,395 400 ,499 5,183 405 , 682 ' 
a II 0. 9 6:0:664:64.0000cbcccnsdebubinesh0ccbbbdsShadeccecenicanesan 9,609,911 5, 883,70 374,426 6,258,131 _ 3 
Total revenues from incidental broadcast activities. ..............60-0eeeeeee 19,613,621 10,102,782 949,259 11,052,041 8,561,8 
ee 
EE FELLATE RET TE ET ATT 215,317,774 65,832,142 10,834,200 76,666,342 138, 651,4 
C. Total broadcast expenses of networks and stations. ...... 1.2... cece cece eee cee eeeees 148 , 842,188 45,932,587 7,096,060 53,028,647 95, 818, 
D. Broadcast income (before Federal income tax)... ... 1.00.65 6 sc cc ccc c cece ce ceeccceeeeeeees 66, 475 , 586 19,899,555 3,738,140 23 , 637,695 42, 837,§ 


1 Stations licensed to major an networks, and those licensed to others, but managed b: 
s Includes $44,492, $35,642 and ind $8081 611 as major, regional and other network time sales, 
« Since sta h total time sales of less than $25,000 for the ear are not required to report deta 
‘Of this smowot 816,480,006 is applicable to the sale of networ 


_— line 1 
: Annual Fines Reports (F.C.C. Form 324) 
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1,645 reported by licensees of stations with total time sales of less than $25,000. 
> iadede some amounts for national and : 
and ‘cmennte shown in columns (5) and (7), line 14, are applicable to 


onal non-network b 







Prepared by Accounting, Statistical and Tariff Departs 


BROADCASTING © Broadcast Advertisi 






ROAD 








200 
mn 

Li 
Service 
les 
zor 


; 175 








ort || 100 





150 





Cumulative percentage 
business increase at 
WISN, 1941 to 1944 in- 
clusive. 1940—100. 
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pasical BASICALLY SOUND 


. » » because WISN has achieved and is maintaining the 
ideal |-1-|-distribution of commercial programs. (One-third 
national; one-third local; one-third network.) 





BASICALLY SOUND 


. . « because each year since 1940 business on WISN has 
increased and each year the increase HAS BEEN GREATER 


than in the previous year. 


BASICALLY SOUND 


... because more advertisers are placing more business with 
WISN year in—year out. If YOU want results in the Mil- 
waukee area, you can get them on the station with the lis- 
tener (and the advertiser) preference. Try us and see. You'll 


be glad you did. 


WISN MILWAUKEE 


GASTON W. GRIGNON, General Manager 


5,000 WATTS DAY AND NIGHT * A COLUMBIA NETWORK STATION 






THE KATZ AGENCY, INC.—NATIONAL REPRESENTATIVES 
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*— Non-Commercial Station. D—Day. 


LS—Local Sunset. 


N— Night. 


ST—Shares Time. 


DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 


U— Unlimited. 


S H—Specified Hours. 


a” 


CP—Construction Permit Issued. 


L—Limited Time with Dominant Station. 


(Data corrected to January 1, 1945) 





(Territories and Possessions) 


SA—Special Authorization. 





Call Frequency 
City Letters in Kilocycles 
ANCHORAGE..... KFQD 790 
FAIRBANKS........ KFAR 610 
SA-660 
Ps a ecccce KINY 1460 
KETCHIKAN.... KTKN 930 
Call Frequency 
City Letters in Kilocycles 
a KHBC 1230 
HONOLULU 9 KGMB 590 
HONOLULU... KGU 760 
L-WJR 
LIHUE KAUAI...... KTOH 1490 
Call Frequency 
City Letters in Kilocycles 
Bs oc ccccsves WKVM 1230 


(Construction permit) 


MAYAGUEZ. WPRA 990 
er WPAB 1370 
ee WPRP 1420 
SAN JUAN.......... WIAC 580 
SAN JUAN .......... WKAQ 620 
SAN JUAN.......... WNEL 1320 
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Power 
in Watts 


1,000 


5,000 
SA-10,000 


5,000 


1,000 


Power 
in Watts 


250 


5,000 


2,500 


250 


Power 
in Watts 


1,000 


250 


5,000 


5,000 


5,000 


ALASKA 


Name of Licensee 
Headquarters Address 
Telephone Number 


Alaska Broadcasting Co. 
Box 1040 
Main 143 


Midnight Sun Broadcasting Co. 
Box § 
East 380 


Edwin A. Kraft 
American Bldg., Seattle 


Edwin A. Kraft 
Radio Bldg. 


HAWAII 


Name of Licensee 
Headquarters Address 
Telephone Number 


Hawaiian Bestg. System Ltd. 
1283 Kalanianaole St. 


7877 
Hawaiian Bestg. System Ltd. 
1534 Kapiolani Blvd. 
2323 
Advertiser Publishing Co. Ltd. 


Advertiser Square 
2311 


Garden Island < Co. Ltd. 


Lihue, T. 


PUERTO 


Name of Licensee 
Headquarters Address 


Radio Corp. of Porto Rico 
Box £746 
2014 


Juan Piza 


Network 


KBS 


Network 


CBS 


CBS 


NBC 


RICO 


Chief Owner or Executive 
General Manager 
Commercial Manager 


Wm. J. Wagner 
Ken Laughlin 
Walter L. Read 


Capt. A. E. Lathrop 
Alvin O. Bramstedt 


Edwin A. Kraft 
Henry M. Hogue 
Henry M. Hogue 


Edwin A. Kraft 
Henry M. Hogue 
Henry M. Hogue 


Chief Owner or Executive 
General Manager 
Cc cial M 





J. Howard Worrall 
Alfred H. Green 


Lorrin P. Thurston 
M. A. Mulrony 
Peter Simmons 


C. J. Fern 
C.J Fern 
C. B. Taylor 


Chief Owner or Executive 
ae ee 
Cc we 





Telephone Number Network 
American Colonial Bestg. Corp. = 8 =... «_ wevvcveccceses 
Puerto Rico Advertising Co. Andres Camara 
Box 869 Andres Camara 
Maria Alvarez 
Portorican-American Bestg. Co. Inc. Pedro Juan Serralles 
on St. 18 Miguel Soltero Palermo 
783 Anton Miro 
eel. Cos t—ti(“(‘(‘( mt || TT) eae eee ccee 
7 Geen Wee —“‘“‘ti‘(C w=) ik cw ewe ccc 
CBS Leonard Jacob II 


Edward J. Powell 
Jose C. Irizarry 
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Mdsg. or Promotion Mgr. 


a gaelo o:diaeiede Northwest 
Murray Durham MacGregor 
INS 
Program Director Representatins 
Mdsg. or Promotion Mgr. Transc. Lin 
Chief Engineer News Serie 
ctrebbeonawes Blair 
aed aa World 


Owen Cunningham Blair 
<ceenaeeeeeee World 
Ernest Lindemann MacGregor 
Associated 
AP 
Kenton Case Katz 
Robert S. Thurston Thesuarus 
M. A. Mulrony TP, INS 
Ray F. Sasaki Blair 
Carol Albao Standard 
Jack Wada P 
Program Director Representatir# 
Mdsg. or Promotion Mgr. Transc. Li 
Chief Engineer News Servic 
Alice Moreda ln eee eeees 
a ae ae TP 
Ralph P. Perry 
Domingo Colon Suris’.........++ 
jose M: Sepulveda 
BS <A Standard 
Manuel Ochoa’ ____...... ceeeneee 
Edward J. Powell Associated 
Angel P. del Valle TP 


Program Director Representativg 
Transc. Library 


Chief Engineer News Service 


Pan American 
INS, TP 


Ken Laughlin 
Walter L. Read 
David O. Fields 


August G. Hiebert Standard 
AP, Tp 


Gordon Chandler 
Henry M. Hogue 
Murray Durham 


Spot Sales 
MacGregor 
vS 


Gordon Chandler Spot Sales 


William Dirks Associated 











BROA 
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aati AT YOUR SERVICE 
Library 
Service 
rican 
es 
gor 
es 
st 
gor 
se nitatines 
. Libay 
» Service 
ted You can call on a wide range 
of experience in the Farnsworth 
an engineering staff. This outstanding 
- organization includes specialists in 
television ... FM and AM reception 
“- and transmission... Radar... 
phonograph reproduction... acous- 
rd tics . . . record-changers. 
War keeps these men busy today. 
Tomorrow they will be the back- 
ground for Farnsworth radio, pho- 
° o ware poe A corr oF nograph and television equipment 
sontatin 1 "The Story of Electronic Television” .. . drawing upon a rich experience 
= Servic e is new brochure for which you'll of more than 19 years in electronics 
ave many uses. 
*. . research and development . . . a 
e. guarantee of leadership. 
& 
a ... And they will welcome your 
F A R N $ W @ R T J questions regarding all phases of ra- 
dio and television transmission and 
lelevtttor ° Kudo ° 7 Honograpoted- reception. You'll find Farnsworth 
engineers leading in more and more 
Farnsworth Television & Radio Corporation, Fort Wayne 1, Ind. Farnsworth Radio and fields . . . Farnsworth experience 
ras Television Transmitters and Receivers; Aircraft Radio Equipment; Farnsworth Televi- and Farnsworth equipment belong 
ar . . 
sion Tubes; the Farnsworth Phonograph-Radio; the Capehart; the Capehart-Panamuse. in your plans for the future. 
oy 
avert * ROADCASTING e Broadcast Advertising 1945 Yearbook Number @ Page 177 

















*—Non-Commercial Stations. 


BUP—British United Press 


NOTE—Only Basic Network Stations Are Given Network Listing. 


Directory of 
BROADCASTING STATIONS IN CANADA 


N—Night 


(A filiated with Associated Press) 


LS—Operates to Local Sunset 


PN—Press News, Radio Subsidiary of Canadian Press 


TP—tTransradio Press 


Practically All Canadian Stations Are on Either Trans-Canada or Dominion Sustaining Networks. 












City 
Ges ccceoscens 


CALGARY. 


CALGARY...... 


EDMONTON........ 


EDMONTON .. 


GRANDE PRAIRIE... 


LETHBRIDGE ..... 


MEDICINE HAT..... 


City 
CHILLIWACK....... 


PORT ALBERNL.... 


PRINCE RUPERT.... 


VANCOUVER....... . 


VANCOUVER........ 


Call 


CFAC 


CFCN 


CICJ 


CFRN 


CICA 


. *CKUA 


CFGP 


CJOC 


*CJIMH 


Call 
Letters 


CHWK 


CFIC 


CKOV 


CKLN 


CKNW 


CKPA 


CFPR 


CJAT 


Frequency 


in Kilocycles 


960 


1010 


1230 


1260 


930 


580 


1350 


1060 


1490 


Frequency 
in Kilocycles 


1340 


910 


639 


1240 


1230 


1240 


1240 


610 


1130 


600 
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Power 
in Watts 


5,000 


10,000 


100 


5,000 


5,000 


1,000 


1,000 


5,000 


100 


Power 
in Watts 


100 


1,000 


5,000 


250 


250 


5,000 


5,000 


ALBERTA 


Name of Licensee 
Headquarters Address 
Telephone Number 
Southam Co. Ltd. 
Southam Bldg. 
Renfrew 1036 


Voice ot the Prairies Ltd. 
Toronto General Trusts Bldg. 
Main 1161 


Albertan Pub. Co. Ltd. 
120 7th Ave. W. 
Main 9966 


Sunwapta Broadcasting Co. 
C.P.R. Bldg. 
22101 


Edmonton Journal 
Dirks Bldg. 
2-6131 


University of Alberta 
University of Alberta campus 
3-2233 


Northern Broadcasting Corp. Ltd. 
rande Prairie 
153 
Lethbridge Broadcasting Ltd. 


arquis Hotel 
3161 


J. H. Yiull 


Network 


CBC 
Foothills 


Dominion 


Dominion 


Trans-Canada 


CBC 


Trans-Canada 


BRITISH COLUMBIA 


Name of Licensee 
Headquarters Address 
Telephone Number 


Chilliwack Bestg. Co Ltd. 
16 Wellington Ave 
6106 


Kamloops Sentinel Ltd. 
310 St. Paul St. 
1021 


Okahagan Broadcasters Ltd. 
fill Avenue 


News Publishing Co. Ltd. 
> pe 


International Bestg. Co. Ltd. 


Hotel Windsor 
NW 3000 


Neal Jordan 


Northwest Best. & Service Co. Ltd. 


Canadian Broadcasting Corp. 
336 nd Ave. 


Kootenay Bestg. Co. Ltd. 
815 — St. 


Canadian Broadcasting Corp. 
otel Vancouver 
Marine 6121 


CJOR Ltd. 
846 Howe St. 
Marine 6464 


Network 


Dominion 


Trans-Canada 


Trans-Canada 


Trans-Canada 


Trans-Canada 


Trans-Canada 


Dominion 


Chief Owner or Executive 
eneral Manager 
Commercial Manager 
Harold R. Carson 
A. M. Cairns 
F. R. Shaw 


H. G. Love 
H. G. Love 
E. H. McGuire 


G. Maxwell Bell 
D. H. Mackay 


Edmonton Journal 
Gordon S. Henry 
Rolfe L. Barnes 


University of Alberta 
J. B. McRae 


C. L. Berry 
C. L. Berry 
C. L. Berry 


W. Watson 
Norman Botterill 
John L. Sayers 


Chief Owner or Executive 
General Manager 
Commercial Manager 


{Casey Wells 
\Jack Pilling 


Jack Pilling 


Ralph E. White 
Ian Clark 
Ian Clark 


J. W. B. Browne 
J. W. B. Browne , 
Hume A. Lethbridge 


J. B. Stark 
Joan Orr 


William Rea Jr. 
William Rea Jr. 
David Armstrong 


Neal Jordan 


CBC—Dr. A. Frigon 
C. H. Insulander 
E. A. Weir 


B. A, Stimmel 
Eric C. Aylen 
Norman A. Harrod 


CBC—Dr. A. Frigon 
Ira Dilworth 
E. A. Weir 


G. C. Chandler 
G. C. Chandler 
D. E. Laws 
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Program Director 
dsg. or Promotion Mgr. 
Chief Engineer 
Geoffrey Waddington 
F. P. Schofield 
. C. Connor 


Ed Maloney 


F. G. Makepeace 


Dalton Elton 
Thomas A. Shandro 
Gordon Shillabeer 


J. B. McRae 


Roy Usher 


G. H. Cummings 
G. H. Cummings 
Gordon L. Sadler 


Cameron A. Perry 
Lewis R. Roskin 
John C. Stewart 


Program Director 
Mdgsg. or Promotion Mgr. 
Chief Engineer 


W. G. Teetzel 
Jack Pilling 
Frederick Jennings 


Walter Harwood 
Jack Carbutt 
Dave Sharp 


Hume A. Lethbridge 
Hume A. Lethbridge 
James Browne Junior 


William Fox 
Ferdy Baglo 
Ross McIntyre 


C. H. Insulander 


Frank Meade 
Norman A. Harrod 
Frank E. Fleming 


Kenneth Caple 


Basil Hilton 


Ross Mortimer 
Dorwin Baird 


Represen 
Transc. 
ews Se 
Weed 
All-Canada 
Associated 
Thesaurus 
World 
PN, BUP 
Wilson 
Stovin 
Radio Represe 
atives 
Standard 
Lang- Worth 
UP, PN, BUP,T 


Radio Repre: 

atives 
McGillvra 
BUP 







Radio Repre 

atives 
Wilson 
Standard 
Lang- Worth 
BUP 


Weed 
All-Canada 
Thesaurus 
World 

PN 


All-Canada 
Weed 


United 
BUP 

Weed 
All-Canada 
Thesaurus 
Lang-Worth 
PN 


Representat 
Transc. Lib 
News Service 


All-Canada 
United 


All-Canada 
Weed 


Weed 

All Canada 
Thesaurus 
Lang-Worth 
PN 


Stovin 
Baldwin 
Standard { 


Radio Represent | 
atives 

World 

BUP 


CBC 
Stovin 
BUP, PN 


Weed 
All-Canada 
Thesaurus 


CBC 
PN 


55 





Young 
Stovin 
United 
Thesaurus 
PN, BUP 

















COVERS @ CANADA 





DOMINION TRANS-CANADA 


NETWORK pects NETWORK 
(ENGLISH) NETWORK (ENGLISH) 


29 STATIONS pncines 23 STATIONS 


in the Available with dh 


either the Dominion 
or Trans-Canada 


Maritime, Ontario, 
Prairie and British 
Columbia Regions 


Maritime, Ontario, 
Prairie and British 
Columbia Regions 


Canada’s markets from coast to coast are covered by two major CBC Networks. For full information, 
available times, rates, etc., on the Dominion, Quebec and Trans-Canada Networks, write to 


Commercial Department 
55 York Street, Toronto 1231 St. Catherine St. West, Montreal 


CANADIAN BROADCASTING CORPORATION 

















DIRECTORY OF BROADCASTING STATIONS IN CANADA 








*—Non-C ial Stati N—Night. LS—Operates to Local Sunset. 
7 
BRITISH COLUMBIA—{Continued) 
Name of Licensee Chief Owner or Executive Program Director Representative, 
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc. Libra 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer News Service 
VANCOUVER........ CKMO 1410 100 British Columbia Bestg. System Ltd. eS 8 ee Tee rr eee Wilson 
812 Robson St. ae ©8€8=——.lC(<“C:”:C«*s” $a Oe eee neee Radio Represent. 
meses ines 0 0LhL—“‘“‘“‘OCSC*C*C  gptee@eesccessee 8 8 8=©20-°s Bw eeccescoeese atives 
BUP 
VANCOUVER........ CKWx 980 5,000 Western Broadcasting Co. Ltd. MBS Arthur Holstead Stuard Mackay Weed 
548 Seymour St. Pacific Frank H. Elphicke Ralph I. Crotty All-Canada 
Marine 3344 John N. Hunt Gordon Fairweather orld 
Lang- Worth 
PN, BUP 
VICTORIA.......... CJVI 1480 5,000 Island Broadcasting Co. Ltd. Dominion H. R. Carson Dick Batey Weed 
630 View St. M. V. Chesnut Isabel Stewart All Canada 
Garden 2014 Lee Hallberg Joe Sommers — 
Name of Licensee Chief Owner or Executive Program Director Representative: 
" Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc. Library 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer News Service 
BRANDON ...... CKX 1150 1,000 Manitoba Telephone System Dominion J. E. Lowey Eric Davies Stovin 
Eighth St. & Princess Ave. W. F. Seller Eric Davies Thesaurus 
4532 W. T. Grigg C. E. R. Collins BUP 
og CFAR 1230 250 Arctic Radio Corp. Ltd. CBC  <  " a ne rere Stovin 
Box 806 2. Gar & ke0vedccredvers McGillvra 
— + <“{ ““eQCeomeeenese $§ i...  @80KCsmeneRece TP 
_ CIGX (See Yorkton Sask.) 
WINNIPEG......... CKRC 630 5,000 Transcanada Communications Ltd. Dominion Victor Sifton J. D. Kemp Weed 
300 Cariton St. G. Gaetz B. Parenteau All-Canada 
92-266 W.J Holden A. W. Hooper Lang- Worth 
World 
Standard 
PN, BUP 
, |, a CKY 990 15,000 Manitoba Telephone System eo OE eT eee R. Herb Roberts Stovin 
Winnipeg William H. Backhouse D. R. P. Coats McGillvra 
92-191 A. J. Messner William A. Duffield one 
Name of Licensee Chief Owner or Executive Program Director Representatives 
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc. Libray 
City Letters in Kilocycles in Watts Telephone Number Network cial M Chief Engineer News Service 
CAMPBELLTON..... CKNB 950 5,000 Restigouche Bestg. Co. Ltd. Dominion Dr. Chavies H. Houde =n ccccccccccece All-Canada 
ox 840 as 0 Sw Rt eZee sences All-Canada Pro- 
nenspenegennas L. P. Paquet gramme 
EDMUNDSTON...... CJEM 1240 250 Edmundston Radio Limited Edmundston Radio Ltd. —..........-+--e- Stovin 
99 Canada Rd. Se — ———“—COC Ree Kees DDS N 
296 J. G. Cartier J. R. McGough 
FREDERICTON...... CFNB 550 5,000 James S. Neill & Sons Ltd. Trans-Canada ST. FS ey SF eee Rs dace Weed 
Fredericton eM ipa ces hea, All-Canada 
209 J. Stewart Neill G. B. Cassidy Thesaurus 
BUP 
eer Ty CKCW 1400 5,000 Moncton Bestg. Co. Ltd. Dominion Major J. L. Black Earl McCarron Stovin 
Knights of Pythias Hall omen 86a’ © od) Vgetec bene oem ee McGillvra 
3388 F. A. Lynds A. J. White World 
Lang- Worth 
BUP 
SACKVILLE......... CBA 1070 50,000 Canadian Broadcasting Nay Trans-Canada CBC—Dr. Augustin Frigon George Young CBC 
United Service Bldg., Halifax, N.S. a. See = =—é«én gn bs ems oo BUP, PN 
3-6188 E. A. Weir H. M. Smith 
eee CHSJ 1150 5,000 New Brunswick Bestg. Co. Ltd. Trans-Canada Les Bewick Willard King Stovin 
14 Church St. L. C. Rudolf George Cromwell McGillvra 
3-2307 George Cromwell J. G. Bishop a 











We Aim to Serve Canadian Radio 


Adam J. Young INCORPORATED 


— 
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CANADA’S 
RADIO NEWS SERVICE 


More Than 5000 Miles of Leased Wires 
Carry Teletyped News and Features 


To 41* Canadian Stations 


Radio-Styled News by  Radio-Trained Writers 


From Three Great News Services 


THE CANADIAN PRESS ¢ REUTERS * THE ASSOCIATED PRESS 


PRESS NEWS 


METROPOLITAN BUILDING TORONTO 





* 41 and more coming 


BROADCASTING © Broadcast Advertising 1945 Yearbook Number @ Page 181 











DIRECTORY OF BROADCASTING STATIONS IN CANADA 


*—Non-Commercial Stations. N—Night. LS—Operates to Local Sunset. 





a 





City 


ANTIGONISH... 


HALIFAX....... 


HALIFAX 


HALIFAX. 


SYDNEY.... 


WINDSOR.... 


YARMOUTH.... 


NOVA SCOTIA 


Name of Licensee Chief Owner or Executive Program Director 


Call Frequency Power Headquarters Address General Manager Mdgg. or Promotion Mgr. 
Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer 
CJFX 580 5,000 Atlantic Broadcasters Ltd. Dominion Atlantic Broadcasters Ltd. T.C. Robertson 

Broadcasting Bidg. J. Clyde Nunn Daniel L. Gallivan 
66 J. Clyde Nunn Gordon MacDougall 
CBH 1240 100 Canadian Broadcasting Corp. Trans-Canada CBC—Dr. Augustin Frigon George Young 
United Service Bldg. George Young GRAS BORE PS 
83-6188 E. A. Weir L. A. Canning 
CHNS 960 1,000 Maritime Broadcasting Co. Ltd. Dominion Andrew W. Robb William Strickland 
Broadcasting House Major Wm. C. Borrett Frank Brennan 
3-8318 Harry Stephen Arthur W. Greig 
CJICH 1320 1,000 Chronicle Company Ltd. Chronicle Company Ltd. A. J. Cunningham 
Lord Nelson Hotel {Leslie Choyce <hbaaiaiiaiaiaiaaiaa 
8-731 \J. M. Humphreys A. MacWilliams 
A. J. Cunningham 
CJCB 1270 5,000 Eastern Broadcasters Ltd. Trans-Canada N. Nathanson Lloyd McInnis 
Radio Bldg. N. Nathanson Charles MacDougall 
209 M. Grant A. Vernon 
CFAB 1450 100 Avard M. Bishop PS SS LS rere rere 
CJLS 1340 100 Gateway Broadcasting Co. Dominion Laurie L. Smith Ernest LeRoy Mabey 
Radio Bldg. Laurie L. Smith is chi a aeeeaee weed 
500 Laurie L. Smith Donald L. Smith 


Representatives 
Transc. Library 
News Service 


Alexander 
United 
PN 


CBC 
BUP, PN 


All-Canada 
Weed 
Thesaurus 
Lang- Worth 
World 


McGillvra 
Natl. Broadcast 


All-Canada 
Weed 
PN 











~aA7OLrwM 


OE EGTIOON. — aanen nna, 











m<>st 





No! It’s not murder!!... 


and that’s not blood on the sidewalk!! 


This crowd is waiting to get tickets for “NAME IT 'N TAKE IT,” one of the live shows spon- 
sored on CHNS by a local Furniture Firm. This is only one of many reasons why CHNS 
continues to “pull ’em in.”” On January 1, we drop Trans-Canada, and take on Dominion Net- 
work. So, if you want any time on a “fine Station in a fine market,” write or wire: 


The Maritime Broadcasting Co. 


Broadcasting House, Halifax, N. S. 
or 


Jos. Weed & Co., 


350 Madison Ave., 
New York 


All Canada Radio Facilities, 


Victory Building, Toronto 


Dominison Square Bldg., Montreal 
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PRANTFO 


BROCKVI 


CHATHAN 


CORNWAI 


FORT FR: 


FORT WI 


HAMILTO 


HAMILTC 


KENORA. 





BRO, 






































as 
*—Non-C ial Stati N—Night. LS—Operates to Local Sunset. 
ai ONTARIO 
Library ; Name of Licensee Chief Owner or Executive Program Director Representatives 
ervice Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc. Library 
City Letters in Kilocycies in Watts Telephone Number Network Commercial Manager Chief Engineer News Service 
PRANTFORD........ CKPC 1380 100 Telephone City Broadcast Ltd. re Mrs. J. D. Buchanan Tom Potter Alexander 
49 Colborne St. Mrs. J. D. Buchanan Jess Jaffray orl 
625 Jess Jaffray Albert Teague United 
BUP 
BROCKVILLE....... CFBR 1460 100 J.C. Whitby Dominion J. C. Whitby Louise Campton McGillvra 
Fulford Bldg. J. C. Whitby L. B. Cohan Stovin 
: 4628 Helen M. Everetts G. W. Andrews Standard 
| CHATHAM.......... CFCO 630 100 John Beardall Dominion John Beardall Peter A. Kirkey =. se neeseeene 
? Box 275 John Beardall Peter A. Kirkey BUP 
th 2626 Peter A. Kirkey Gordon D. Brooks 
CORNWALL... ...00- CKSF 1230 250 Standard-Freeholder, Ltd. ‘cate ian =——<“_ésf (ttr oe oCCC CRS Stovin 
36 Pitt St. eer =——(C nwo wo Rg kw World 
‘nd ne ee a Mahlon Clark PN 
FORT FRANCES..... CKFT 1340 250 Beenteee ee CKFI J. M. Reid J. McLaren All-Canada 
240 tt St. a = =— —s—é“‘“(—t*«C he en ce BUP 
200 G. Prest T. Van Ness 
a FORT WILLIAM..... CKPR 580 5,000 Dougall Motor Car Co. Ltd. Trans-Canada La 686 —=<“‘i‘ité«S ho WO OHS Wilson 
S. May St. 3 se ners Radio Represent- 
ee ND aad e wen T. Ross atives 
Thesaurus 
PN 
HAMILTON......... CHML 900 5,000 Maple Leaf Bestg. Co. Ltd. Kenneth D. Soble Tom Darling Stovin 
36 James St. S. Claude Cain Ed Stock McGillvra 
7-1595 J. Reg Beattie Bill Crawford Standard 
Associated 
a United 
moms 1 AREELTON . .. 2200 CKOC 1150 5,000 Wentworth Radio Bestg. Co. Ltd. eee H. R. Carson J. L. Potts Weed 
32 John St. N. W. T. Cranston Ellis Sharp All-Canada 
71-4484 W. M. Guild Leslie Horton Thesaurus 
World 
cee ae, Lang- Worth 
BUP 
ee CIRL 1220 1,000 Kenora Broadcasting Co. Ltd. ee ee ee Murray Cooke Stovin 
enricia Hotel Howard Clark Stephen Hurley McGillvra 
Howard Clark Gorden Sands a 
Ww 
A 
Vv 
We represent 22 important 
markets, covered by 23 live In- 
dependent Radio Stations. Their 
— keynote — and ours — is Service 
to their advertisers. May we dis- 
cuss your radio plans with you? 
An increase of power to 5000 The best network affiliations, pro- HorAC I | | S | QO V IN 
watts gives effective coverage to grams and promotions are creating AND COMPANY 
100,000 additional radio homes more regular CJBC listeners. : é ; 
in Toronto and area. Radio Station Representatives 
TORONTO AFFILIATE OF THE BLUE NETWORK Montreal «Toronto + Winnipeg 
rtising e 
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N—Night. 


DIRECTORY OF BROADCASTING STATIONS IN CANADA 


LS—Operates to Local Sunset. 





ONTARIO—{Continued) 


Name of Licensee 


Chief Owner or Executive 


Program Director 


Representatives 











Call Frequency Power Headquarters Address eneral Manager Mdsg. or Promotion Mgr. Transc. Library 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer News Service 
KINGSTON......... *CFRC 1490 100 Queen’s University eS ee 
Fleming Hall seanetweaese- = ( RRA ee cwecel 
KINGSTON..... CKWS 960 5,000 Allied Broadcasting Corp. Ltd. “rans-Canada Senator W. Rupert Davies Charles Millar Nat’l Broadcast 
305 King St. Jack M. Davidson Jack M. Davidson Sales 
4405 Harry M. Edgar George McCurdy Weed 
Thesaurus 
Lang-Worth 
PN 
KIRKLAND LAKE... CJKL 560 5,000 No. Broadcasting & Publishing Ltd. Trans-Canada R. H. Thomson Tom Rafferty Weed 
Government Road West C. L. Chambers Tom Rafferty Nat’l Broadcast 
ee |) cn oer hook Tom Watson Sales 
Thesaurus 
Lang-Worth 
PN 
KITCHENER. CKCR 1490 5,000 K. W. Broadcasting Co. {W. C. Mitchell Gordon Shaw Wright 
(Provided a suit- Waterloo Trust Bldg. \G. Liddle rae O Or ee PN 
able frequency 2-1246 W. C. Mitchell Ion Hartman 
can be found) G. Liddle 
LONDON....... CFPL 1570 5,000 London Free Press Ptg. Co. Dominion W. J. Blackburn Philip Morris Stovin 
442 Richmond St. i ———— é=68©—=&=—~—~—: nh ow weeewesce McGillvra 
Metcalfe 5200 Philip Morris J. Warder Thesaurus 
NORTH BAY CFCH 600 5,000 No. Broadcasting & Publishing Ltd. Trans-Canada Roy H. Thomson Phil Clayton 
37 Main St. East ° C. O. Pickrem Tom Rafferty Nat’! Broadcast 
2400 K. Packer John W. Barnaby Sales 
Lang-Worth 
Thesaurus 
PN 
oy) ee CBO 910 1,000 Canadian Broadcasting Corp, Trans-Canada CBC—Dr. A. Frigon C. P. Wright CBC 
Chateau Laurier Hotel C. P. Wright € BUP, PN 
2-1151 E. A. Weir Max Gilbert 
OTTAWA CKCO 1310 1,000 272 Somerset St., W. Dominion Dr. G. M. Geldert Allan de Ridder McGillvra 
2-3611 Dr. G. M. Geldert Dr. G. M. Geldert Wright 
Gerald M. Geldert W. D. McLellan Lang-Worth 
Associated 
BUP 
OWEN SOUND...... CFOS 1400 250 Grey & Bruce Bestg. Co. Ltd. Howard Fleming William N. Hawkins McGillvra 
904 Second Ave. E. Wee ee lhc cece avcccs Stovin 
1940 William N. Hawkins William Vallins World 
PN 
REPRESENTING THESE LEADING STATIONS 
BRITISH COLUMBIA ONTARIO 
ce e racts Trrom ee 3.n CRUE > fone... seae, cKoc 
Kelowna........ CKOV Stratford. ...2.:- CIES 
ae sccee, COE Sudbury......... CKSO 
Vancouver....... CKWX eee ee CFRB 
wie WS «0 ccc0es CJVI Fort Frances...... CKFI 
e Chilliwack. ...... CHWK 
QUEBEC 
ALBERTA 
Cal CFAC Montreal........ CFCF 
" cue . . . i ee ee . 
UNDREDS of advertisers and agencies regularly depend Edmonton........ a = 
on All-Canada for accurate, organized, up-to-the-minute Grande Prairie... CFGP 
f C li di k a 8 > UF Lethbridge....... CcCJOC MARITIMES 
acts on Canadian radio markets. Campbeliton..... CKNB 
—_ . . harlottetown.... 
This information service—based on regular SASKATCHEWAN a crey 
S Fredericton. .... . CFNB 
: sf All C: 3 la’s 29 stati _: ke P Moose Jaw...... CHAB s 
reports from All-Canada s 2Y stations in Key mar- Priace Albert..... CKBI Holifax......... CHNS 
” . . ° 
kets across Canada—is your guide to oppor- Regina.......... CKCK Syémey..-.. vs. CICB 
aoa . " s ‘ F CKR Yarmouth..... coe GELS 
1 " x Regina...... . M 
tunities in Canada’s war-time and post-war 
markets. Let All-Canada help you cover Canada’s MANITOBA NEWFOUNDLAND 
vast areas effectively and economically. Consult Winnipeg....... CKRC St. John's........ VONF 
your agency or write: 


ALL-CANADA 





TORONTO 





WINNIPEG 












( 
PARRY S 


— 


a 


PORT AE 


SAULT S 
ST. CATE 
STRATFC 
SUDBUR 


TIMMIN: 











CALGARY 


ea FACILITIES 


MONTREAL 


VANCOUVER 


U.S.A. Representative: WEED AND COMPANY 
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DIRECTORY OF BROADCASTING STATIONS IN CANADA 


*—Non-C cial Stati N—Night. LS—Operates to Local Sunset. 











ntatives ONTARIO—{Continued) 


Li 
bee Name of Licensee Chief Owner or Executive Program Director Representatives 
Call Frequency Power Headquarters Address General Manager Mdgg. or Promotion Mgr. Transc. Library 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer News Service 
pARRY SOUND..... CHPS 1450 250 Gordon E. Smith eae Gordon E. Smith Harold W. Vaughan Stovin 
47 A. James St. Gordon E. Smith D. E. Gray PN 
vadcast 700 Gordon E. Smith L. Croutch 
pEMBROKE........ CHOV 1840 250 Ottawa Valley Bestg. Co. Ltd. Dominion D. A. Jones Isobel Graham Stovin 
s 97 Albert St. a = — rencavaneeesee McGillvra 
rth 430 E. G. Archibald Sam Panke Thesaurus 
BUP 
adeas PETERBOROUGH... CHEX 1430 5,000 Peterborough Broadcasting Co. Ltd. Dominion Senator Rupert Davies Karl E. Monk Weed 
padicast 115 Water St. Hal E. Cooke Harry McLay Nat’l Broadcast 
- 4641 E. L. Jones Albert Crump Sales 
rth Thesaurus 


Lang-Worth 
PN 


PORT ARTHUR..... CFPA 1230 250 Ralph H. Parker Dominion er §8==— ll Hee ees eeeeon Nat’l Broadcast 
Public Utilities Bldg. Ralph H. Parker ee es Sales 
a ——t—(ié«siee Gs mY A i tenes EE PTA Nee Standard 
SAULT STE. MARIE. CJIC 1490 250 J. G. Hyland sap J. G. Hyland C. V. Godwin Alexander 
a Box 504 J. G. Hyland V. Haft Thesaurus 
is 3500 J. G. Hyland F. J. McDiarmid ha 
yadcast PST. CATHARINES... CKTB 1550 5,000 Niagara District Bestg. Co. Ltd. ee Capt W. B.C. Burgoyme sw. vc cccccccess Alexander 
12 Yates St. Marion Hallett eee ania McGillvra 
rth 3900 Seater Pes, § : William H. Allen United 
is BUP 
STRATFORD........ CJCS 1240 50 F. M. Squires sehen F. M. Squires C. W. Trethewey Weed 
A 23 Albert St. S. E. Tapley G. Pomeroy All-Canada 
. 1675 S. E. Tapley George Hildebrand United 
BUP 
a SUDBURY........ . CKSO 790 1,000 W. E. Mason Trans-Canada a ee Weed 
21 Elgin St. Don McGill Don McGill All-Canada 
rth 77-505 Don McGill James McRae World 
d Thesaurus 
BUP 
a ee CKGB 1470 5,000 No. Broadcasting & Publishing Ltd. Trans-Canada Roy H. Thomson H. H. Flint Weed 
Thomson Bidg. H. C. Freeman a: Sieh Nat’! Broadcast 
Alan Huggins E. D. Mott Sales 


Lang-Worth 
Thesaurus 
PN 














* * 
ir WE WERE There’s a new station in 

AN 
ADVERTISER 


. .. we'd plan, right now, to go 





after a good slice of Detroit Area Be sure to get the dope on “oes 
_ se ies Mel CKLW. We’ — CHUM, Mr. Time-Buyer—and put / 
usiness . . . with the help of . We'd remember that “The Friendly Station” down on / 
this station's a live wire . . . with 5,000 watts at 800 kc., your schedules! / 

a cinch to give out the largest concentrated coverage in CHUM is a 1,000 Watt Com- f 
this region . . . by the yardstick of results per-dollar-cost! munity Station, offering you eco- - i 

We'd begin making schedules, and commitments now .. . nomical coverage of Canada’s i 

even though time is scarce . . . so when an availability largest market. / 









J. H. McGillvra, Inc. 
Representative 


occurs, we'd be there . . . on a station that's going places 
in a great market! aa 
Union Guardian Bldg., Detroit 
dly Sta 
Onto 


- 











\¥) 
\ i) AS sQ 
5,000 WATTS J 91 DUND 
DAY and NIGHT = S 

800 Ke. _—— : REPRESENTATIVES: 


ADAM J. YOUNG JR. INC.—NEW YORK e@ CHICAGO 
RADIO REPRESENTATIVES LIMITED @ MONTREAL 
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DIRECTORY OF BROADCASTING STATIONS IN CANADA 





*—Non-Commercial Stations. N—Night. LS—Operates to Local Sunset. 
— 
ONTARIO—{ Continued) 
Name of Licensee Chief Owner or Executive Program Director Representativy 
Call fs eee Power eadquarters General Manag Mdgg. or Promotion Mgr. Transc. Libran 
City Letters in cles in Watts Telephone Number Network Commercial Manager Chief Engineer News Service 
TORONTO.........- CBL 740 50,000 Canadian Broadcasting Corp. NBC CBC—Dr. 1 aa Frigon D. Claringbull CBC 
805 Davenport Road Trans-Canada D.C — Clee eee BUP, PN 
Kenwood 9411 E. A. We Howard Hilliard 
Oe vicescscs CFRB 860 10,000 Rogers Radio Bestg. Co. Ltd. CBS oor Sedgwick Wes McKnight McGillvra 
87 Bloor St. W. Dae é8é= eeeeererarcees All-Canada 
re )=——l(— tit! a ate il errr John L. Sharpe Thesaurus 
Lang-Worth 
PN, BUP 
De ah cheese CHUM 1050 1,000 York Broadcasters Ltd. ae = =— eee a ee mae Young 
21 Dundas Square A. E. Leary E. Miles Radio Reps 
Elgin 5018 A. E. Leary Aurel Boisvert UP 
TORONTO 4........ CJBC 1010 5,000(DA) Canadian Broadcasting Corp. Dominion CBC—Dr. Augetie Frigon S. W. Caldwell CBC 
05 Davenport Road Blue > ———— =—=——“—tésS«sCs ee wg ES wore 
Kenwood 9411 E. A. Weir Howard Hilliard BU. 
Ec ccresnsie CKEY 580 5,000 Toronto Broadcasting Co. Ltd. Jack K. Cooke Donald Insley Nat'l Broadcast 
444 University Ave. Jack K. Cooke Ken Campbell Sales 
Waverley 3881 Dan Carr Ernest O. Swan Weed 
Standard 
Lang-Worth 
World 
PN 
WHIBGOR.. oc ccccece CKLW 800 5,000 Western Ontario Bestg. Co. Ltd. MBS Malcolm G. Campbell John Gordon Stovin 
Cony Trust Bidg. J. E. Campeau Barbara MacFarland Young 
1155 Richard E. Jones W. J. Carter Thesaurus 
United 
World 
UP, PN, BUP 
WINGHAM ......... CKNX $20 1,000 W. T. Cruickshank once W. T. Cruickshank ig og ee Alexander 
Woes W. T. Cruickshank J.R.B Thesaurus 
158 Frank Johnson Cliff * al BUP 
Name of Licensee eae ' Owner or Executive Program Director Representatives 
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc. Library 
City Letters in Kilocycles in}W atts Telephone Number Network Commercial Manager Chief Engineer News Service 
CHARLOTTETOWN... CFCY 630 5,000 eee Radio . ay Co. Ltd. Dominion Lt. Col. K. S. Rogers L. A. McDonald All-Canada 
Broa ——- entre a. peeskeneaeeses 8 g- »satnasrnsees Weed 
L. A. MeDonald Robert F. Large World 
Standard 
Lang- Worth 
PN, BUP 
SUMMERSIDE...... CHGS 1480 100 R. T. Holman Ltd. CBC H. G. Holman A. A. Nicholson Radio Represent- 
180 Water St. a =——“—t—s— Rw ws atives 
133 A. A. Nicholson A. McKee 
Name of Licensee Chief Owner or Executive Program Director Representatives 
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc. Library 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer News Service 
Bs ev snersccisce CHAD 1340 250 Radio Rouyn-Abitibi Limitee Quebec {Hon. Hector Authier Herbert Arlow Nat’l Broadcast 
Reilly Bldg. Rouyn eT = —=—<—S~SS we we env nziore's Sales 
1400 Jean Legault George H. Pope 
Allan Rogerson PN 
CHICOUTIMI....... CBJ 1580 1,000 Canadian Broadcasting Corp. Quebec CBC—Dr. Augustin Frigon Vilmond Fortin CBC 
286A Racine St. eee ei a Senes BUP PN 
eer. |. oe 8 0l—UlllC eee eee eat L. L’Allier 
Pee --.. CKCH 1240 250 La Compegate de Radiodiffusion a 8  ‘ateaeetene se §@ = 3 3  saeesnienene Wilson 
CKCH Le Droit L' _a —h—C————*#(OC*#L EG V-W:O'D.S- OS COO Radio Represent 
ne | i‘\GMiOo D6 Tiketetentech! - - OO Nigbebeveuseues atives 
2-1701 
MONTREAL......... CBF 690 50,000 Canadian Broadcasting Corp. NBC CBC—Dr. Augustin Frigon Omer Renaud CBC 
1231 St. Catherine St., W. Quebec eee eos BUP, PN 
a ll a eee ee eae E. D. Roberts 
MONTREAL......... CBM 940 5,000 Canadian Broadcasting Corp. NBC CBC—Dr. Augustin Frigon Omer Renaud CBC 
1231 St. Catherine St. W Trans-Canada ee) | |  eeeepehinne BUP, PN 
—————s ss ee ee ba E. D. Roberts 
MONTREAL.......-. CFCF 600 500 Canadian Marconi Co. Dominion R. M. Brophy H. H. Hewetson Weed 
1231 St. Catherine St. W. Blue James A. Shaw E. H. Smith All-Canada 
Plateau 2577 P. E. Hiltz J. G. Gettenby Thesaurus 
PN, BUP 
MONTREAL 2...... CHLP 1490 250 La Patrie Pub. Co. Ltd. Hon. P. R. Dutremblay Marcel Lefebvre McGillvra 
Sun Life Bidg. Marcel Lefebvre Marcel Lefebvre Alexander 
Plateau 522 Marcel Lefebvre Alphonse Cloutier Standard 
PN, BUP 
MONTREAL......... CKAC 730 5,000 La Compagnie de Pub. La Presse Ltee CBS Hon, P. R. DuTremblay Paul-Emile Corbeil McGillvra 
980 St. Catherine St. W. Phil. Lalonde Andre Daveluy Wright 
Marquette 3611 Louis Leprohon Leonard Spencer World 
Lang-Worth 
United 
PN, BUP 
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Welcome to Quebec! 
. And the rich Quebec Market! 


INCE pioneering days in radio CKAC has reflected the thought and 
true idiom of French Canada. And today it is the authentic voice 

of this great $600,000,000 market. French Canadian families listen to 
their radios in a ratio of 3 to 2 compared with their English speaking 


; compatriots. Your entrée to Jean-Baptiste’s family circle is through 
itatives 


—— CKAC, the station which commands the family audience of French 


adcast 


Quebec, night after night throughout the year. 


Monthly listenership surveys confirm the overwhelming family 


preference for CKAC programs. 


CKAC 


Columbia Broadcasting System 
| Montreal 


Representatives 

: Canada: . . «. « C.W. Wright, Victory Building, Toronto, Ontario 

th United States: . . Adam J. Young, Jr., Inc. 
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DIRECTORY OF BROADCASTING STATIONS IN CANADA 





*—Non-Commercial Stations. N—Night. LS—Operates to Local Sunset. 
a 
QUEBEC—{Continued) 
Name of Licensee Chief Owner or Executive Program Directo Representativy 
Call Frequency Power eadquarters Address eneral Manager Mdag. or Promotion Mgr. Transc. Libray 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer News Servie 
NEW CARLISLE... CHNC 610 5,000 Gaspesia Radio Bestg. Co. Ltd. Quebec Dr. Charles Dumont Viateur Bernard McGillvra 
Main St. CED « peccccescceses All-Canada 
I tN Riveccccceecess World 
QUEBEC CITY...... CBV 980 1,000 Canadian Broadcasting Corp. Quebec CBC—Dr. Augustin Frigon Maurice Valiquette CBC 
Palais Montcalm eee ee Dee eer CP BUP 
on.dk eteh oehe L. L’Allier 
QUEBEC CITY.. CHRC 800 5,000 CHRC Ltee. Major Herve Baribeau A. Pelletier Young 
11 Buade St. J. N. Thivierge J. A. Hardy Lang- Worth 
ee) Ee ee ee een Arsene Nadeau UP, BUP 
QUEBEC CITY...... CKCV 1340 100 CKCV Ltd. J. Herve Baribeau Leon Lachance Radio Represent} 
142_St. John St. Paul LePage Paul LePage atives 
2-1585 Lucien A. Bernier {Albert Duberger World 
\Marcel Belanger PN 
RIMOUSKI....... CJBR 900 5,000 Central Public Service Corp. Ltd. Quebec es §€§€=©=—hh ier naeeeiinee Stovin 
1 St. John St. aa 8 © © gdberecascnwe McGillvra 
si re 8 F. C. Doak 
CS tnd deaadeew ed CKRN 1400 250 Radio Rouyn-Abitibi Limitee Quebec Hon. Hector Authier Herbert Arlow Nat’l Broadcast 
Reilly Bidg. Pe er Sales 
1400 Jean Legault George H. Pope Thesaurus 
Allan Rogerson PN 
SHERBROOKE. . CHLT 1240 250 La Tribune Ltd. Dominion ee — —— eeereuteeearnerete Wilson 
ee << a 2 6 = ot  TittiNesecadess jg  .j. 4 sacebeseecioconr Radio Represen} 
<atreReeres  j. |. ##eheenecdeeen atives 
Thesaurus 
PN 
Gs cccbbeccces CJSO 1400 100 Henri Gendron & Arthur Prevost [Aster Prevest 33 cvccccsecesece Radio Represen: 
Sorel ne eee eee ee atives 
STE. ANNE DE LA CHGB 1230 250 G. Thomas Desjardins Quebec G. T. Desjardins Jacques Raymond Nat’! Broadcast 
POCATIERE Ste. Anne de la Pocatiere J. A. Dube Antoine Freve Sales 
20 G. T. Desjardins G. T. Desjardins World 
THREE RIVERS... . CHLN 1450 250 Le Nouvelliste Ltd. a aia tin th hte ea Radio Represer: 
Dea | Ulll”dlC 6 Reese - VW weesbvcsenceee atives 
4 CKVD 1230 100 Radio Rouyn-Abitibi Limitee Quebec {Hon. Hector Authier Herbert Arlow Nat’l Broadcast 
Reilly Bidg., Rouyn (Roland Beam@ry ln cece cc ccc Sales 
1400 Jean Legault George H. Pope PN 
Allan Rogerson 
Name of Licensee Chief Owner or Executive Program Director Representatives| 
: Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transc. Li 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer News Service 
MOOSE JAW....... CHAB 800 5,000 CHAB Ltd. Dominion A. E. Jacobson 2%. Duties All-Canada 
Grant Hall Hotel H. C. Buchanan Sileen Bradley Weed 
2334 Graham Henderson M. Pickford Lang-Worth 
United 
BUP 
PRINCE ALBERT.... CKBI 900 5,000 Central Bestg. System Ltd. Dominion Lloyd E. Moffat George Kergan Weed 
hl @dldlUlUCC~™~“‘( “‘ Ree sees e Mary Davidson All-Canada 
5 G. M. Prest Tom Van Nes Thesaurus 
BUP 
PN éttraexives CKCK 620 5,000 The Regina Leader Post Victor A. Sifton Wilfred E. Colier All-Canada 
1853 Hamilton St. Harold A. Crittenden Jack MacMurchy Weed 
8525 Robert J. Buss Ernest A. Strong Standard 
Thesaurus 
PN 
REGINA...... CKRM 980 5,000 Transcanada Communications Ltd. Dominion Victor Sifton Fred Laight All-Canada 
Fidelity Life Building Wn. A. Speers Chas. Cook McGillvra 
7631 B. M. Pirie Wm. McDonald World 
Lang-Worth 
PN 
SASKATOON... CFQC 600 5,000 A. A. Murphy & Sons Ltd. A. A. Murphy Wilfred Gilbey Radio Represeiq 
216 First Ave. N. Vernon Dallin George Hanson atives 
7282 ees PF OF LF eccodaswene ilson 
Thesaurus 
Standard 
Lang- Worth 
BUP 
Stovin 
WATROUS.... CBK 540 50,000 Canadian Broadcasting Corp. Trans-Canada CBC—Dr. Augustin Frigon James Finlay CBC 
Manitoba — Bidg. TN a ee BUP, PN 
9-726 E. A. Weir R. L. Punshon 
ES ccsectens CIGX 1460 5,000 Yorkton Broadcasting Co., Ltd. Dominion Dawson Richardson Bob Baker Stovin 
Smith-Mackay Bldg. OS re McGillvra 
324 R. J. Priest Art Mills BUP 
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CANADIAN NETWORKS 
AND GROUPS 











'-CANADIAN BROADCASTING CORP. 
OWNED STATIONS—Owned: CBA, Sack- 
ville. N. B.; CBV, Quebec ; CBF, Montreal ; 
CBO, Ottawa; CBL and CJBC, Toronto; 
CBK, Watrous, Sask.; CBM, Montreal; 
CBR, Vancouver; CBJ, Chicoutimi, Que. 
Leased: CFPR, Prince Rupert, B. C. All 
members of CBC networks; all represented 
nationally by CBC commercial department, 
| Toronto and Montreal. 


FOOTHILLS GROUP—Comprising CFAC, 
Calgary; CJCA, Edmonton; CJOC, Leth- 
bridge; CFGP, Grand Prairie—all in Alber- 
ta. Available as hookup only with Canadian 
Broadcasting Corp. permission. Repre- 
sented in Canada by All-Canada Radio 
Facilities Ltd.; in United States by Weed 
& Co. Headquarters: Southam Bldg., Cal- 
gary. General Manager: H. Carson, 
Southam Bldg., Calgary. 


HOUDE GROUP—Comprising CHNC, New 
Carlisle, Que.; CKNB, Campbellton, N. B. 
Available as network only with Canadian 
Broadcasting Corp. permission. Headquar- 
ters: Either station. President: Dr. Charles 
H. Houde, New Carlisle, Que. 


MANITOBA TELEPHONE CO. OWNED 
STATIONS—Comprising CKY, Winnipeg; 
CKX, Brandon, Man. Available as network 
with Canadian Broadcasting Corp, permis- 


CANADIAN BROADCASTING CORPORATION NETWORKS 


Aas OF JANUARY 1, 


y' a 
ber age 
Seelt Ste Mer "ey 





sion only. Represented in Canada by Stovin 
& Wright; in the United States by Joseph 
Hershey McGillvra. Headquarters: Tele- 
phone Bldg., Winnepeg. General Manager: 
W. H. Backhouse, Telephone Bldg., Winne- 
peg. 


NORTHERN BROADCASTING & PUB- 


LISHING Ltd.—Operating CFCH, North 
Bay, Ont.; CJKL, Kirkland Lake, Ont.; 
CKGB, Timmins, Ont.; CHEX, Peter- 


borough, Ont.; CKWS, Kingston, Ont. Net- 
work available with Canadian Broadcasting 
Corp. permission. Represented in Canada 
by National Broadcast Sales; in the United 
States by Weed & Co. Headquarters : Thomp- 
son Bldg., Timmins, Ont. for CHEX and 
CKWS, 25 King St. W., Toronto, Ont. 
President: Roy Thomson. 


NORTHERN QUEBEC BROADCASTING 
SYSTEM-—Regional network comprising 
CKRN, Rouyn; CKVD, Val d’Or.; CHAD, 
Amos. Operating as network with Canadian 
Broadcasting Corp. permission. Represented 
in Canada by National Broadcast Sales; in 
United States by Weed & Co. Headquar- 
ters: Radio Abitibi Ltd., Amos, Que. ; Mon- 
treal office 320 East Rue Notre Dame. 
TRANS-CANADA COMMUNICATIONS 
GROUP Comprising CKRC, Winnipeg; 
CKRM and CKCK, Regina, Sask. Network 
available only with Canadian Broadcasting 
Corp. permission. Represented in Canada 
by All-Canada Radio Facilities Ltd.; in 
United States, CKRC and CKCK by Weed 
& Co., CKRM by Joseph Hershey McGillvra. 
Headquarters: Any station. 





| Canada’s Newspaper Owned Stations 








(FAC, Calgary, Alta.—Owned by Calgary 
Herald. 


CJCJ, Calgary, Alta.—Owned by Calgary 
Albertan. 


CICA, Binouten, Alta.—Owned by Ed- 


monton Journal. 


CHNS, Halifax, N. S.—Owned by _pub- 
lishers of Halifax Herald and Mail. 


CKCH, Hull, Que.—Owned by LeDroit, 
Ottawa. 


CFJC, Kamloops, B. C.—Owned by Kam- 
loops Sentinel. 


|CJCH, Halifax, N. S.—Owned by Halifax 
Chronicle, 


CJKL, Kirkland Lake, Ont.—Affiliated (in- 
priecking control) with Timmins, (Ont.) 
reas. 


CKWS, Kingston, Ont. — Licensed to 
Allied Broadcasting Co., in conjunction 
with the Kingston Whig-Standard. 


CFPL, London, Ont.—Owned by London 
Pree Press. 


CKCW, Moncton, N. B.—Licensed to Monc- 
ton Broadcasting Co. Ltd. Stock partially 
held by Moncton Transcript, Moncton 
Times and New Brunswick Publishing 





Co., publisher of St. John Telegraph- 
Journal and Times-Globe. 

CKAC, Montreal—Owned by Montreal La 
Presse. 

CHLP, Montreal—Owned by Montreal La 
Patrie. 

CKLN, Nelson, B. C.—Licensed to Nelson 
Daily News. 
CKSF, Cornwall, 
ard Freeholder. 
CFCH, North Bay, Ont.—Affiliated (cor- 
porate) with Timmins (Ont.) Press. 
CFOS, Owen Sound, Ont.—Licensed to 

Owen Sound Sun-Times. 

CHEX, Peterborough, Ont.—Affiliated (cor- 
porate) with Peterborough Examiner. 
CKCG and CKRM, Regina, Sask.—Affili- 
ated (interlocking ownership) with Vic- 
tor Sifton newspapers: Regina “Leader- 
Post, Winnipeg Free Press and Saska- 

toon Star-Phoeniz. 
CHLT, Sherbrooke, Que. — Licensed to 
Sherbrooke La Tribune, French language 


Ont.—Owned by Stand- 


daily. 
CHSJ, St. John, N. B.—Controlled by St. 
on ‘elegraph-Journal and Times- 

lobe. 
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CKSO, Sudbury, Ont.—Licensed to Sudbury 
Star. 

CHLN, Three Rivers, Que.—Licensed to 
La Nouvelliste, French language daily. 

CKGB, Timmins, Ont.—Affiliated (corpor- 

ate) with Timmins Press. 
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CJVI, Victoria, B. C.—Affiliated (cor- 
porate) with the Victoria Colonist. 
CKRC, Winnipeg, Man.—Affiliated (inter- 


locking ownership) with Victor Sifton 
newspapers: Winnipeg Free Press, Re- 
gina Leader-Post and Saskatoon Ster- 
Phoeniz 


This traditional 
“‘Victoria’’; outside 
the Mount Royal 
Hotel, is an interest- 
ing link between 
Quebec Province’s 
storied past and 
busy, progressive 
present. 


3% MILLION RADIO LISTENERS FORM 
A SPECIALIZED MARKET 


Radio listenership in the Province of Quebec 

is higher than in any other portion of Canada. 
You can tell the story of your goods or services 
to this large audience—but you can only do so 
successfully if you use the right approach. 
Quebec has its own long-standing preferences— 
it is not enough to adapt or translate a program 


successful elsewhere. 


It must be a program 


designed especially for this market, with an 
understanding of its audience. 


We specialize in designing and producing radio 
programs, in either English or French. Our long 
list of leading advertisers for whom we have 
provided ‘‘radio with results” is evidence that 
we can assist you. 
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AMERICAN BROADCASTING COMPANY INC.: EXECUTIVES and STAFF 


(Operating the BLUE Network) 
RCA Bidg., 30 Rockefeller Plaza, New York 20, N. Y. 


Telephone: Circle 7-5700 





BOARD OF DIRECTORS 


Edward J. Noble, Chairman 
Chester J. LaRoche, Vice Chairman of the Board 


Mark Woods Earl E. Anderson 

C. Nicholas Priaulx Harold V. Hough 

Franklin 8. Wood Roy E. Larsen 
OFFICERS 


Edward J. Noble, Chairman of the Board 
Chester J. LaRoche, Vice Chairman of the Board 
Mark Woods, President 

E. R. Borroff, Vice President 

Keith Kiggins, Vice President 

Robert Kintner, Vice President 

C. Nicholas Priaulx, Vice President 

Hubbell Robinson, Vice President 

Charles E. Rynd, Treasurer and Assistant Secretary 
Anthony M. Hennig, Assistant Treasurer 
Alexander D. Nicol, Controller 


DEPARTMENTS AND DIVISIONS 


Advertising 


Fred Smith, Director of Advertising and Promotion 

Ivor Kenway, Advertising Manager 

B. J. Hauser, Audience Promotion Manager 

Humboldt J. Greig, Manager Business Development Division 
James Bennett, ‘Merchandising Manager 


Controller’s Office 
Alexander D. Nicol, Controller 


Engineering Department 


Goorpe O. Milne, Chief Engineer 
Frank Marx, Technical Advisor 
Benjamin Adler, Facilities Engineer 


Legal Department 
Geraldine B. Zorbaugh, Attorney 
Clark Stover, Attorney 


Office Management and Personnel Department 
D. B. Van Houten, Office Manager and Personnel Manager 


Program Department 
Hubbell Robinson, Vice President 
Adrian Samish, National Production Director 
Stanley Joseloff, National Director Talent and Development 
Charles C. Barry, National Director Program Operations 
Lindsay MacHarrie, Production Manager 
Dorothy Ann Kemble, Director of Continuity Acceptance 
Paul iteman, Director of Music 
G. W. Johnstone, Director of News and Special Features 
Harrison B. Summers, Director of Public Service 
Grace M. Johnsen, Director of Women’s Programs 
Harry Wismer, Director of Sports Division 
Stuart Buchanan, Script Editor 
Paul Mowrey, Manager Television Division 
John Turner, Manager Program Announcement Division 
James W. Bixler, Night Program Manager 
Raymond Diaz, Supervisor of Announcers 
Maurice Brachhausen, Manager Sound Effects 
Helen Guy, Business Manager 
Richard Bannier, Director of Library, 
Supervisor of Music Rights 
Gertrude Hoffman, Manager of Continuity Clearance 
Norah Donovan, Manager of Literary Rights 


Publicity Department 
Ear! Mullin, Publicity Manager 
Arthur B. Donegan, Assistant Publicity Manager 
Ralph J. Gleason, Trade News Editor 


General Sales 
C. P. Jaeger, General Sales Manager 
M. B. Grabhorn, Assistant General Sales Manager 
Duncan R. Buckham, Eastern Sales Manager 
Stanley Florsheim, Manager Co-op Program Sales 
Ralph Dennis, National Spot Sales Manager 
John Brooke, Eastern Spot Sales Manager 
Ludwig Simmel, Sales Service Manager 


International 
Donald Withycomb, Manager 


Recording 
Lawrence Ruddell, Manager 


Research Department 
Edward F. Evans, Research Manager 


Stations Department 
Keith Kiggins, Vice President 
John H. Norton, Jr., Station Relations Manager 
Thomas J. Dolan, Traffic Manager 


Treasurer's Department 


Charles E. Rynd, Treasurer 
Anthony M. Hennig, Aasistant Treasurer 
Henry T. Hede, Jr., Purchasing Agent 


WJZ Management 


John H. McNeil, Manager of WJZ 

Robert I. Garver, Sales Manager 

John J. Hade, Program Manager 

Duncan Miller, Sales Promotion Manager 

Joseph M. Seiferth, Jr., Audience Promotion Manager 
Madeleine Cleary, WJZ Sales Service Manager 
Howard St. John, Merchandising Manager 

Don Rich, Publicity Manager 
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E. R. Borroff, Vice President in Charge 
G. I. Berry, Sales Manager 
hristiansen, Traffic Supervisor 
L. E. Douglass, Program Business Manager 
Walter L. Emerson, Legal Counsel 
y Fan, Sapneerine Manager 

1. J. Huber, Sales Promotion Manager i i uditor 
1. Henry, Publicity Manager Edith Kirby, 4 


WESTERN DIVISION—HOLLYWOOD 


Don Searle, General Manager of Western Division 
Clifford Anderson, Program Traffic Harold Peters, Paris 
Dorothy L. Brown, Continuity Acceptance 
R. G. Denechaud, Engineering Manager 
Paul Gates, Evening Program Manager 
Russell Hudson, Sales Service Manager 
Walter W. Lonner, Traffic Manager 
Victor H. Perrin, Chief Announcer 

Milton N. Samuel, Publicity Manager 
Leo B. Tyson, Program Manager 

Henry Orbach, News Manager 

Ted MacMurray, Production Manager District 4 
Frank Samuels, Pacific Coast Sales Manager 
Amos Baron, National Spot Sales Manager 
Ernest Felix, Auditor 

John J. O'Mara, Sales Promotion Manager 
Francis Conrad, Station Relations Manager 


CENTRAL DIVISION—CHICAGO Station KECA 
Merchandise Mart, Chicago, Illinois 


Clyde Scott, General Manager 
Rex Bettis, Station Engineer 


" Manager 
Telephone—Delaware 1900 John ESuasde, Program . 


T. B. Palmer, General Manager KGO 
A. E. Evans, Engineering Manager 
Eleanor Higby, Traffic Manager 


Byron Nelson, Sales Manager ‘ 
Lorraine Jenevein, Continuity Editor 
Robert Wesson, Program Manager 


Victor Eckland, Honolulu 
William Ewing, Honolulu 
Arthur Feldman, Philippines 
J. Gordon Fraser, Belgium 


6285 Sunset Boulevard, Hollywood California George Hicks, Belgium 


Fred Lee, Cairo 
Telephone—Hillside 8231 red Sietene. Lenien m 
Frederick Opper, Chungking 


Clete Roberts, Philippines 
Edmund Souder, Chungking 


W. B. Stuht, KJR Seattle, District 7 
, District 8 
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THE CENTER OF ONE 
OF AMERICAS RICHEST 
MARKETS ...... 


This year WKBB celebrates eleven 
years of service to the people of Dubuqueland. 
And . .. in so serving has built a faithful list- 
ener following . . . making WKBB the only sta- 
tion through which you can be sure of adequate 
broadcasting coverage in the Dubuque Trade 
Territory! 
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Listeners in Dubuqueland just naturally choose 
WKBB .. . the radio voice of the key city in 
one of America’s richest markets! If you have a 
selling job to do, and want to reach this rich 
market . . . write or wire us, or ask the Burn- 
Smith Company, Inc., about availabilities. 
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BLUE NETWORK STATION:---DUBUQUE ,IOWA 








WESTERN DIVISION—SAN FRANCISCO 
Taylor & O’Farrell Streets, San Francisco, Cal. 
Telephone—Graystone 6545 


Robert Laws, Promotion and Publicity Manager 


Supervisor of Announcers + tte, News Manager 
y McLaughlin, Manager Station WENR, [ny 5 Senay . 


National Spot and Local Sales Manager 

Cornelius O’Dea, News Supervisor 
R. S. Peterson, Auditor and Business Manager 
Gene Rouse, Program Manager 
oe ng ey General Manager 

. W. Vernon, Researc anager 
M. S. Wetzel, Production Manager Herbert “ar, Paris 
Robert White, Public Service Supervisor Donald Coe, Rome 


FOREIGN CORRESPONDENTS 
John Bryson, Manager, Blue News Office, London, England 


Clark Sanders, Pacific, Nimitz Headquarters 


BLUE NETWORK STATIONS PLANNING AND 
ADVISORY COMMITTEE 
a bell, WXYZ Detroit, Chairman, District 2 
| any Sy ng WSGN Birmingham, Ala., Vice Chairma, 


William A. Riple, WTRY Troy, N. Y., District 1 
C. T. Hagman, WTCN Minneapolis, District 3 
W. D. Pyle, KVOD Denver, Colo., District 5 
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COLUMBIA BROADCASTING SYSTEM, Inc.: EXECUTIVES and STAFF | 


485 Madison Ave., New York 22, N. Y. 
Telephone: Wickersham 2-2000 





BOARD OF DIRECTORS 
Leon Levy 

Samuel Paley 
William S. Paley 
Dorsey Richardson 


John J. Burns 
Prescott S. Bush 
Ralph F. Colin 
J. A. W. Iglehart 


Paul W. Kesten Mefford R. Runyon 
Isaac D. Levy Herbert Bayard Swope 
CBS OWNED STATIONS 
WABC New York,N. Y. WTOP Washington, D. C. 


WBBM Chicago, Ill. KMOX St. Louis, Mo. 
WBT Charlotte, N. C. KNX Los Angeles, Cal. 
WCCO =  Mopls.-St. Paul, WEEI Boston, Mass. 
Minn. 
OFFICERS 


William S. Paley, President and Director 

Paul W. Kesten, Executive Vice-President and Director 

Joseph H. Ream, Vice-President and Secretary 

Frank Stanton, Vice-President 

Frank K. White, Vice-President and Treasurer 

H. V. Akerberg, Vice-President in Charge of Station Relations 

H. Leslie Atlass, Vice-President, Chicago 

Douglas Coulter, Vice-President in Charge of Programs 

William C. Gittinger, Vice-President in Charge of Sales 

Paul M. Hollister, Vice-President in Charge of Advertising and 
Sales Promotion 

D. W. Thornburgh, Vice-President, Los Angeles 

S. R. Dean, Assistant Treasurer 

James M. Seward, Assistant Secretary 

Arthur S. Padgett, General Auditor 


* ” * 


Accounting Department 

S. R. Dean, Assistant Treasurer and Comptroller 
William J. Flynn, Assistant Comptroller 

C. Merrick, Assistant Comptroller 
Sophie Hinze, Cashier 

Auditing and Tax Department 
Arthur S. Padgett, General Auditor 
Norman duFrane, Assistant General Auditor 
Construction and Building Operations Department 
G. Stanley McAllister, Director of Construction and Building 
Operations 
C. R. Jacobs, Assistant Director and Manager of Construction 
Joseph E. Werden, Manager of Building Service Operations 
James R. Stevens, Manager of Theatre Operations 
Walter Weiler, Manager of Internal Security 
Roland Young, Assistant Manager of Construction 
Editing and Copyright Department 
Jan C. Schimek, Director of Editing and Copyright 
Donald I. Ball, Assistant Editor 
Arthur Jersild, Consultant on Children’s Programs 
W. Clark Harrington, Assistant Manager of Copyright 
General Engineering Department 
William B. Lodge, Director of General Engineering 
J. W. Wright, Chief Radio Engineer 
H. A. Chinn, Chief Audio Engineer 
Engineering Research and Development Department 

Peter C. Goldmark, Director 


Legal Department 
Julius Brauner, General Attorney 


Howard L. Hausman, Attorney 
Mail, File and Mimeograph Department 
Albert H. Bryant, Manager of Mail, File and Mimeograph 


Department 
Network Sales Department 
William C. Gittinger, Vice-President in Charge of Sales 
John J. Karol, Network Sales Manager 
William J. Fagan, Administrative Manager 
Allyn Jay Marsh, Assistant Sales Manager 
Charles E. Midgley, Jr., Sales Service Manager 
Chicago Office Network Sales—410 North Michigan Avenue 
W. Donald Roberts, Western Manager 
Detroit Office Network Sales—Fisher Building, 
Replacement not yet named 


Personnel Department 
Joseph H. Jackson, Personnel Manager 
Bennett W. Lowry, Employment Manager 
Arthur L. Jansen, Job Analyst 


Program and Operations Departments 
Douglas Coulter, Vice-President in Charge of Programs 
William Fineshriber, Assistant Director of Broadcasts 
R. S. Langham, Co-ordinator of Broadcasts 


oe @ @ 


James M. Seward, Director of Operations 

I. S. Becker, Assistant Director of Operations 

R. R. Ray, Assistant to Director of Operations 
Merritt Coleman, Assistant to Director of Operations 


Education Division 
Lyman Bryson, Director of Education 
Leon Levine, Assistant Director of Educational Programs 
Helen Sioussat, Director of Talks 
Elinor Inman, Director of Religious Broadcasts 


General 
James H. Fassett, Supervisor of Serious Musie Programs 
Larry Puck, Supervisor of Popular Music Programs and 
Talent Scout 
Eleanor Kilgallen, Casting Director 
Lucile Singleton, Jn Charge of Vocalists, 
Library 


Auditious and Record 
Music Library 


Julius Mattfeld, Director of Music Library 


Network Operations 
Horace Guillotte, Manager of Network Operations 
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News and Public Affairs Division 
Paul W. White, Director of Public Affairs and News Broadcasts 
Everett Holles, Assistant Director of News Broadcasts 
Henry Wefing, Night News Editor 
J. W. Gerber, Supervisor of Shortwave Listening 
William J. Slocum, Jr., Director of Special Events 


News Analysts 
Analysts and Reporters 


Washington 
Bill Henry 
Joe McCaffrey 


New York 
William L. Shirer 
Maj. George Fielding Eliot 


Quincy Howe Joseph C. Harsch 
Bob Trout Bill Costello 
Everett Holles Tris Coffin 

John Daly Robert Evans 


Douglas Edwards 
Allan Jackson 
Foreign Correspondents 
London and Western Front Italy and France 

Edward R. Murrow, Farnsworth Fowle 

Chief, European Staff Winston Burdett 
Charles Collingwood South and Central Pacific 
Larry Lesueur William J. Dunn 
William R. Downs, Jr. Webley Edwards 
Richard Hottelet Gene Rider 
Ned Calmer Tim Leimert 
Eric Sevareid John Adams 


Howard K. Smith Don Pryor 
Willard Shadel Chungking 
Moscow Glen Akins 
George Moorad Stockholm 


Charles C. Shaw 
Program Writing Division 
Robert J. Landry, Director of Program Writing 
Charles Monroe, Acting Script Editor 
Elwood Hoffman, Script Editor 
Mortimer Frankel, Script Editor 
Program Typing Division 
Harriet Hess, Supervisor of Program Typing 
Sound Effects Division 
Walter R. Pierson, Manager of Sound Effects Division 
Max Uhlig, Assistant Manager 
Press Information 
George Crandall, Director of Press Information 
Arthur Perles, Assistant Director 
Charles F. Pekor, Jr., Assistant to the Director 
Walter Seigal, Manager of Photographic Division 
Joan Lane, Trade News Editor 
Purchasing Department 
John E. Forsander, Purchasing Agent 
Radio Sales, Representation of Columbia Owned Stati 
J. Kelly Smith, General Manager, Chicago 
Howard Me sighan, Manager of Eastern Division, New York 
Roger K. Huston, Manager of Central Division, Chicago 
Ole G. Morby, Representative, San Francisco 
Royal E. Penny, Representative, Charlotte 
Carter Ringlep, Representative, St. Louis 
Meredith Pratt, Representative, Los Angeles 





Research Department 
John K. Churchill, Director of Research 
Oscar Katz, Assistant Director of Research 
Edward Reeve, Chief Statistician 

Reference Department 
William C. Ackerman, Director of CBS Reference Department 
Stanford Mirkin, Manager of Program Research Division 
Agnes Law, Librarian 


Sales Promotion and Advertising Department 
Paul M. Hollister, Vice-President in Charge of Advertising and 
Sales Promotion 
John Fox, Manager of Production 
Thomas D. Connolly, Manager of Station 
Merchandising 
Louis Hausman, Manager of Presentation Division 
Harry O'Brien, Art Director 
Dick Dorrance, Director of Promotion Service for CBS Owned 
Stations 
Shortwave Broadcasting and Latin American Affairs 
Edmund Chester, Director of Broadcasting to Foreign Countries 
John Hundley, Assistant Director of Shortwave Broadcasting 
Lawrence Haas, Director of Shortwave News Division 
Terig Tucci, Music Director and Arranger 
Roberto Unanue, Assistant Director of Latin American Re- 
lations 
Margaret Kennedy, Manager of Press Information for Latin 
American Networ 
Station Relations Department 
H. V. Akerberg, Vice-President in Charge of Station Relations 
Howard Lane, Director of Station Relations for Network 
William A. Schudt, Jr., Eastern Division Manager 
Los Angeles Office Station Relations—Columbia Square, 
Edwin Buckalew, Western Division Manager 
Chicago Office Station Relations—410 N. Michigan Avenue, 
Ralph S. Hatcher, Central Division Manager 
Washington Office Station Relations—Earle Building, 
Edward Yocum, Washington Manager 


Promotion and 


Television Department 
Worthington Miner, Manager of Television 
Gilbert Seldes, Director of Television Programs 

Technical Operations Department 
Henry Grossman, Director of Technical Operations 
R. G. Thompson, Manager of Technical Operations, Eastern 
Division 
Traffic Department 

Hugh A. Cowham, Commercial Engineer in Charge of Traffic 
A. H. Peterson, Traffic Manager 


NEW YORK CITY, N. Y. 
WABC and WABC-FM, 485 Madison Avenue 
Arthur Hull Hayes, General Manager 
G. Richard Swift, Program Director 
John Field, Jr., Sales Manager 
Henry Grossman, Chief Engineer of WABC 
Jules Dundes, Sales Promotion Manager 
J. E. Doyle, Manager of Press Information 


BOSTON, MASS. 
WEEI, 182 Tremont Street 





Harold E. Fellows, Manager of New England Operations 
or CBS 


Kingsley Horton, Assistant Manager-Director of Programs ¢ 


Sales 

Walter Stiles, Jr., Director of Engineering, Sound and Tro 
scriptions 

John J. Murray, Manager of Accounting, Personnel and Py 
chasing 


Raymond G. Girardin, 

Program Director 
Marie Houlahan, Director of Press Information 
Guy C. Cunningham, Director of Sales Promotion 
H. Roy Marks, Assistant Sales Manager 


CHARLOTTE, N. C. 
WBT, Wilder Building 
A. D. Willard, Jr., General Manager 
Royal E. Penny, Sales Manager and Radio Sales Representaiij 
Charles H. Crutchfield, Program Director 
William F. Carley, Director of Sales Promotion, Press Injy 
mation and Merchandising M/S 
John S. Knell, News Editor and Thins of Special Events 
Edward J. DeGray, Supervisor of Accounting and Personnel 
M. J. Miner, Chief Engineer 
CHICAGO, ILL. 
WBBM and WBBM-FM, 410 North Michigan Avenue 
H. Leslie Atlass, Vice-President in Charge of Central Divisigj 
and General Manager of WBBM 
J. L. Van Volkenburg, Assistant General Manager 
Walter Preston, Acting Director of Program Department 
Urban Johnson, Chief Sound Technician 
J. J. Beloungy, Manager of Technical Operations, Cent 
Division and Chief Engineer of WBBM 
J. V. McLoughlin, Accountant, Office and Personnel Manager 
James Crusinberry, News Editor 
Jonathan W. Snow, Sales Promotion Manager 
George T. Case, Assistant Program Director 
Don Kelley, Director of Press Information 


MINNEAPOLIS, MINN. 
MNPLS.-ST. PAUL, MINN. 
WCCO, 625 Second Avenue, South 
Austin E. Joscelyn, General Manager 
Alvin Sheehan, Assistant General Manager 
H. S. McCartney, Chief Engineer 
Mary Doherty, Accountant 
Sam H. Kaufman, Manager of Sales Promotion and Director 
Press Information 
PACIFIC COAST 
Los Angeles Office—KN X, Columbia Square 
D. W. Thornburgh, Vice-President in Charge of 
Division and General Manager of K N 2 
Harry W. Witt, Assistant General Manager 
Charles D. Ryder, Jr., Manager of Accounting, Personnel om 
Purchasing 
Lester Bowman, Manager of hg 5g Operations Wesleq 
Division and Chief Engineer of KN 
Clinton Jones, News Editor 
Hal Hudson, Western Program Director 
Lloyd Brownfield, Press Information Director 
Ralph W. Taylor, Manager of Sales Promotion 
Fox Case, Director of Special Features and Public Events 
J. Archie Morton, Sales Manager 
Ben Paley, Production Manager 
Charles E. Morin, Sales Manager, Pacific Network 
George L. Moskovics, 5 eats Sales Manager for Pacific Com 
Network and KN 
George W. Allen, Pacific Coast Network Program Director 
San Francisco Office—Palace Hotel 
Wayne Steffner, Manager 
ST. LOUIS, MO. 
KMOX, 401 South Twelfth Blvd. 
Frank Falkner, General Manager 
Arthur Casey, Assistant 
Wendell B. Campbell 2nd, 
Director of Operations 
Harry Harvey, Chief Engineer 


Production Manager and Assisiog 


Wester 


Assistant Station Manager © 


Jerry Hoekstra, Manager of Public Events and Special Feats) 


Robert F. DeVoe, Supervisor of Accounting, Personnel and Off 
William Zalken, Director of Press Information : 
David Mars, Director of Sales Promotion and Advertising 
C. G. Renier, Director of Program Sales 
WASHINGTON, D. C. 
WTOP, Earle Building 
Earl H. Gammons, Director of Washington Office 
Carl Burkland, General Manager of WTOP 
William D. Murdock, Assistant General Manager 
Martin D. Wickett, Program Director 
Clyde Hunt, Chief Engineer 
a ... Crow, Supervisor of Accounting, Personnel and Pw 


Robert $ S. "Wood, Director of Public Events and Special Featur 
CBS AFFILIATES ADVISORY BOARD 

C. T. Lucy, WRVA, Richmond, Chairman 

John M. Rivers, WCSC, Charleston, Secretary 

Arthur B. Church, KM BC, Kansas City 

Clyde Coombs, KARM, Fresno, Cal. 

Franklin Doolittle, WDRC, Hartford 

Leo fem enl we R, Detroit 

a uns’ KBW, Buffalo 

Clyde We a KRLD, Dallas 

W. H. Summerville, WWL, New Orleans 
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MUTUAL BROADCASTING SYSTEM: EXECUTIVES and STAFF 


1440 Broadway, New York 18, N. Y. 
Phone: Pennsylvania 6-9600 





OFFICERS OF THE CORPORATION 


Alfred J. MeCosteer, 3 pow York, Chairman of the Board 
Edgar Kobak, New York, President and General Manager 
Theodore C. Streibert, New York, Executive Vice-President 
Lewis Allen Weiss, Hollywood, Executive Vice-President 

J. E. Campeau, Detroit, Vice-President 

Robert ae New Yer York, Vice-President and 


Assistant Gener 
Phillips Carlin, New York V1 Vice-President in Charge Fiapene 
Z. C. Barnes, New York, "Vice-President in Charge of Sales 
Cari "Haverlin, New York, Vice-President in Charge of Siation 


e M. Antrim, Chicago, Secretary 
. E. Wallen, New York, Treasurer 


BOARD OF DIRECTORS 


Edgar Kobak, MBS, New York 
9 . Antrim, WGN, Chicago 

E. Barroll, Jr., ‘WFBR, Baltimore 
a let H. Brown, Don Lee, Hollywood 
J. E. Campeau, CKLW, Detroit 
Chesser Campbell, WGN, Chicago 
H. K. C nter, WHK, Cleveland 
Benedict Gimbel, Jr., WIP, Philadelphia 
Leonard Kapner, WCAE, Pittsburgh 
Alfred J. McCosker, WOR, New York, Chairman 
John Shepard 3d, Yankee Network, Boston 
Theodore C. Streibert, WOR, New York 
Lewis Allen Weiss, Don Lee, Hollywood 


EXECUTIVE COMMITTEE 


Edgar Kobak, MBS, New York 

Chesser Campbell, WGN, Chicago 

H. K. Carpenter, WHK, Cleveland 

John Shepard 3d, Yankee Network, Boston 
Theodore C. Streibert, WOR, New York 
Lewis Allen Weiss, Don Lee, Hollywood 





DEPARTMENTS AND DIVISIONS 





EXECUTIVE OFFICERS 


Edgar Kobak, President and General Manager 
Robert D. Swezey, Vice-President and Assistant General 
Manager 


ACCOUNTING DEPARTMENT 
James E. Wallen, Controller 


r, 
Paul E. Zeger, Budget-Di 
James Burk, or auditor 


LEGAL STAFF 


Louis G. Caldwell, Washington, D. C. 
Andrew C. Hamilton, Chicago 
Emanuel Dannett, New Yor! 


PROGRAM DEPARTMENT 


Phillips Gosia. Vice-President in Charge of Programs 
Adolph a gg Program Director 

agner, Assistant Program Director 

Bob Novak, Commercial Program Manager 

Edwin T. Otis, Commercial Program Supervisor 

John Newhouse, Night Program Manager 

Floyd Mack, Night Program Supervisor 

Tom Slater, "Director of Special Features and Sports 
John Whitmore, Manager of News Division 

Edward Pettitt, Broadcast News Editor 

John Thornton, Bureau Chief, Pacific Area Headquarters 


PUBLICITY DEPARTMENT 
Jim O’Bryon, Publicity Director 


SALES DEPARTMENT 


Z. C. Barnes, Vice-President in Charge ss Sales 
Robert Someriie, 4 —- to Mr. 
Torrence Danley, er of Sales Service 
Bernard Keit, bize ales Service Supervisor 


SALES PROMOTION AND RESEARCH 


Robert A. Schmid, Director of Sales Promotion and Research 

ay = Zan ~ Assistant Director of Sales Promotion and 
Researe 

Harold Coulter, Manager of Audience Promotion 

Richard Puff, Manager of Research 

Arnold Roston, Art Director 

James Tyler, Advertising Director 


STATION RELATIONS 


Carl Haverlin, Vice-President in Charge of Station Relations 

Charles Godwin, Assistant to Mr. Haverlin 

Lesiie L. Learned, Manager of Engineering Traffic 

J — Mahoney, ‘Mandger of Western Division, Station 
elat ions 

Jerome Sill, Manager of Eastern Division, Station Relations 

Lewis Tower, Station Traffic Supervisor 

Dorothy Driscoll, Manager of Station Traffic 

Paul Hancock, Statistician 


THEATRE MANAGEMENT 
Harry Miller, Director of Theatre Operations 


CHICAGO STAFF 
441 North Michigan Ave., Chicago 
Phone— Whitehall 5060 
Adolph N. Hult, Western Sales Manager 
Carroll Marts, Midwestern Sales Service Manager 
Gilbert McClellan d, Mid: n Sales Pi ti 
Myrtle Goulet, Station Traffic ‘Supervisor 





Manager 


WASHINGTON STAFF 
1627 K Street, N. W., Washington 6, D. C. 


Phone— Metropolitan 0012 


Charter Heslep, Washington Representative in Charge of 
Operations 


MBS FOREIGN CORRESPONDENTS 


Milton Bracker, Rome 

David Brown, Rome 

Bob Brumby, China 

Sidney Fine, Russia 

Edmund Franke (Engineer), Pacific 

se Arch Gunnison, Philippines 
Hoskins, Cairo and Athens 

Seymour Korman, France 

Arthur Mann, France, Belgium, and London 

Leslie Nichols, Pacific 

Arthur Primm, Honolulu 

Norman Paige, Honolulu 

John Steele, London 

John Thompson, France 

Arthur Veysey, Sydney 

Alfred Wagg, India 
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San Bernardino is the GATE-WAY 
rich southern California 
area, its popular desert and moun- 
It is the heart 
of the citrus empire . . . and KFXM 
is YOUR WAY to efficiently, 
effectively and economically cover 
this abundant and important market. 


M 


SAN BERNARDINO, CALIFORNIA 
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WSTV WEPG WJPA WKNY. 


STEUBENVILLE, O., ATLANTIC CITY, N. J.. WASHINGTON, PA., KINGSTON, N. Y. 





Do Ohio Valley folks listen to WSTV in Steubenville? That's a 
logical question, considering the fact that we are SURROUNDED 
but NOT INVADED — by some mighty powerful network com- 
petition, including two 50,000 watt stations! 


Here's the answer in 


WSTV 


STEUBENVILLE, 0, 
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NATIONAL BROADCASTING CO.: EXECUTIVES and STAFF 


RCA Bldg., 30 Rockefeller Plaza, New York 20, N. Y. 
Telephone: Circle 7-8300. Registered Telegraphic Address: NATBROCAST, NEW YORK 





BOARD OF DIRECTORS 


Edward W. Harden 
Edward F. McGrady 
DeWitt Millhauser 


James Rowland Angell 
Arthur E. Braun 
Bertram Cutler 


Charlies G. Dawes Edward J. Nally 

Gano Dunn David Sarnoff 

James G. Harbord Niles Trammell 
Frank E. Mullen 


OFFICERS 


David Sarnoff, Chairman of the Board 

Niles Trammell, President 

Frank E. Mullen, Vice-President and General Manager 
A. L. Ashby, Vice-President and General Counsel 
C. Lloyd Egner, Vice-President 

O. B. Hanson, Vice-President 

William S. Hedges, Vice-President 

Harry C. Kopf, Vice-President 

Frank E. Mason, Vice-President 

Clarence, L. Menser, Vice-President 

John F. Royal, Vice-President 

Frank M. Russell, Vice-President 

Sidney N. Strotz, Vice-President 

Roy Witmer, Vice-President 

John H. MacDonald, Vice-President 

R. J. Teichner, Treasurer 

Lewis MacConnach, Secretary 

C. E. Pfautz, Assistant Secretary 





Departments and Divisions 





EXECUTIVE OFFICERS 


Niles Trammell, President 

Frank E. Mullen, Vice-President and General Manager 

John H. MacDonald, Vice-President in Charge of Finance 

Clayland T. Morgan, Assistant to the President 

J. deJara Almonte, Assistant to the President 

Horton H. Heath, Assistant to Vice-President and General 
Manager 


ADVERTISING AND PROMOTION 


Charlies P. Hammond, Director 

Parmelee Cusack, Art Director 

Arthur Forrest, Manager of Public Service Promotion 
James M. Gaines, Assistant Director 

James H. Nelson, Manager of Network Sales Promotion 
Barry T. Rumple, Research Manager 

Hartley L. Samuels, Manager, Program Promotion 
Charles B. H. Vaill, Manager of WEAF Promotion 


CONTINUITY ACCEPTANCE 
Joseph K. Mason, Manager 
CONTROLLERS DEPARTMENT 


Harry F. McKeon, Controller 
Harold M. Kelly, Assistant Controller 
Hugh R. McGeachie, Assistant Controller 


ENGINEERING DEPARTMENT 


O. B. Hanson, Vice-President and Chief Engineer 
William A. Clarke, Manager of Technical Services 
Raymond F. Guy, Radio Facilities Engineer 
Gomes McElrath, Operating Engineer 

A. Rackey, Audio and Video Facilities Engineer 
R E. Shelby, Development Engineer 
F. A. Wankel, Eastern Division Engineer 


FINANCE DEPARTMENT 
J. Robert Myers, Budget Officer 
GENERAL SERVICE DEPARTMENT 


Edward M. Lowell, Manager 
George Monahan, Manager of Protection Division 


GUEST RELATIONS DEPARTMENT 


Lathrop Mack, Manager 

William Ervin, Assistant Manager in Charge of Reception 
Ira Skutch, Assistant Manager in Charge of Tours 

John Wahlstrom, Executive Assistant Manager 

Albert Walker, Assistant Manager of Special Activities 


INFORMATION DEPARTMENT 


Albert E. Dale, Director of Information 
Anita Barnard, Manager of Correspondence Division 


INTERNATIONAL SHORT WAVE 
Fred Bate, Manager of International Department 


LEGAL DEPARTMENT 


A. L. Ashby, Vice-President and General Counsel 

Henry Ladner, Assistant General Counsel 

J. A. McDonald, Assistant General Counsel 

John P. King, Attorney 

S. R. Oliphant, Attorney 

Edward J. McCrossin, Attorney, Chicago 

Donn B. Tatum, Attorney, pemenees 

Willson I. Hurt, Attorney, Den 

Wits Gordon, Zachry, Parlin & Cahill, 
ashington Counsel 
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NATIONAL SPOT SALES DEPARTMENT 


James V. McConnell, Manager 
Willan C. Roux, Assistant Manager 
William O. Tilenius, Assistant Manager 


NETWORK SALES DEPARTMENT 


Roy C. Witmer, Vice-President in Charge 

George H. Frey, Sales Service Manager 

F. Melville Greene, Sales Traffic Manager 

Edward R. Hitz, Assistant to Vice-President in Charge 
I. E. Showerman, Eastern Division Sales Manager 


NEWS AND SPECIAL EVENTS DEPARTMENT 


William Brooks, Director 
Joseph Meyers, Assistant Manager in Charge of Special Events 
Adolph Schneider, Acting Manager of Operations 


PERSONNEL DEPARTMENT 
Ernest de la Ossa, Personnel Direetor 


PRESS DEPARTMENT 


Sydney Eiges, Manager 
Thomas E. Knode, Assistant Manager 


PROGRAM DEPARTMENT 


Clarence L. Menser, Vice-President in Charge of Programs 

J. de Jara Almonte, Night Program Manager and Assistant to 
President 

Thomas H. Belviso, Manager of the Music Library 

Frank Black, General Music Director 

Bertha Brainard, Assistant to Vice-President, Manager 
Program Sales 

Samuel Chotzinoff, Manager of Music Division 

Walter Damrosch, Music Counselor 

Patrick J. Kelly, Supervisor of Announcers 

Frederick G. Knopfke, Supervisor of Sound Effects 

Thomas McCray, Eastern Program Manager 

Richard McDonagh, Manager Script Division 

Winifred Murphy, Supervisor of Booking Oe » 

deLancy Provost, Assistant to Manager—W 

Arch Robb, Administrative Assistant 

Evelyn Sniffin, Supervisor of Business Office 

William Stern, Director of Sports 

Wynn Wright, National Production Manager 


PUBLIC SERVICE DEPARTMENT 


James Rowland Angell, Public Service Counselor 

Dwight Herrick, Manager 

Gilbert Chase, Specialist, Latin American Music and Literature 

Doris Corwith, Assistant to Manager 

Margaret Cuthbert, Director of Women’s and Children’s 
Programs 

Sterling Fisher, Assistant Public Service Counselor 

Max Jordan, Director of Religious Programs 

Jane T. Wagner, Director of Home Economics 


RADIO RECORDING DEPARTMENT 


C. Lloyd Egner, Vice-President in Charge 

Norman Cloutier, Manager of Thesaurus Programs 

Walter B. Davison, Assistant Sales Manager— Agencies 

Robert W. Friedheim, Eastern Sales Manager 

Morris Hamilton, Program Manager 

Henry P. Hayes, Assistant to Vice-President and Office Manger 

Willis B. Parsons, Assistant Sales Manager Stations and Sales 
Promotion Manager 


STATIONS DEPARTMENT 


William S. Hedges, Vice-President in Charge of Stations 

Sheldon B. Hickox, Jr., Manager of Station Relations 

Steere Mathew, Assistant Manager of Traffic Department and 
Supervisor ‘Commercial Traffic 

Philip Merryman, Facilities Development and Research 

Harry Woodman, Manager of Traffic Department 

— C. Woolley, Assistant to the Vice-President in Charge of 

tations 


TELEVISION DEPARTMENT 


John F. Royal, Vice-President in Charge 
John T. Williams, Business Manager 
N. Ray Kelly, Manager of Production Facilities 


TREASURY DEPARTMENT 


R. J. Teichner, Treasurer 

William D. Bloxham, Purchasing Agent 

William A. Williams, Assistant to the Treasurer 

C. G. Terwilliger, Manager of Credit and Collections 


OPERATED STATIONS 
Station Managers 
Vernon H. Pribble, Cleveland, Ohio, Manager of WT AM 
James R. MacPherson, Denver, Col., Manager of Station KOA 


Carleton D. Smith, Washington, D.C., Manager of Station W RC 
John Elwood, San Francisco, Manager of Station KPO 


CENTRAL DIVISION—CHICAGO 
Merchandise Mart 
Phone— Superior 8300 


Harry C. Kopf, Vice-President in Charge of Central Division 
Emmons C. arlson, Sales Promotion and Advertising Manage 
Frank Chizzini, Radio Recording Manager 
Eric Danielson, Program Traffic Supervisor 
William Drips, Agricultural Public Relations Representatire 
Robert Guilbert, Continuity Acceptance Manager 
Jules Herbuveaux, Program Manager 
. W. Kaney, Station Relations Manager 
Robert Kendall, Program and Talent Soles Manager 
Henry Livezey, Guest Relations Manager 
Howard Luttgens, Division Engineer 
Donald Marcotte, Supervisor of Music 
Paul McCluer, Network Sales Manager 
Edward McCrossin, Attorney 
Oliver Morton, National Spot and Local Sales Manager 
William Murphy, Script Manager 
William Ray, News and Special Events Manager 
John Ryan, Press Manager 
Judith Waller, Public Service Director 
William Weddell, Assistant Sales Manager 
John Whalley, Auditor and Office Manager 


WESTERN DIVISION--HOLLYWOOD 
Sunset Blvd. and Vine St. 
Phone— Hollywood 6161 


Sidney N. Strotz, 
Division 

Frank Berend, Network Sales Manager 

Harold Bock, Press Manager 

F. V. Dellett, Auditor 

Frank Ford, ‘Sales Promotion and Advertising Manager 

Lewis Frost, Assistant to the Vice-President and I’rogran 
Manager 

Paul Gale, Traffic Manager 

Evelyn Hale, Guest Relations Manager 

Donald Norman, Manager of National Spot Sales 

Jennings Pierce, Manager of Public Service and Station Relation 

Alex Robb, Program, Talent Sales and Package Sales Mana 

Donn Tatum, Attorney 

Oscar Turner, Radio Recording Manager 

Albert B. Ulrich, Continuity Acceptance Manager 

Howard Wiley, Production Manager 


Vice-President in Charge of the Westen 


San Francisco 


John Elwood, Manager of Station KPO : 


WASHINGTON, D. C. 
14th St. and New York Ave. 
Republic 4000 


Frank M. Russell, Vice-President in Charge 

Carleton D. Smith, Manager 

Rudolph Coldenstroth, Auditor 

Donald Cooper, Acting Engineer in Charge 

Mahlon Glascock, Sales Manager 

Albert V. Cole, Sales Promotion Manager 

William McAndrew, Director of News and Special Events 
Fred Shawn, Program Manager 

George W heeler, Assistant to General Manager 


FOREIGN REPRESENTATIVES 
ENGLAND 


Stanley Richardson, War ( A nt— NBC, 
c/o Postmaster, New York, ee 


Phone 


APO 413, 


SWITZERLAND 
Paul Archinard, Berne, Switzerland 
STATIONS OWNED AND OPERATED BY 


NATIONAL BROADCASTING CO. 


WEAF, New York KOA, Denver 
WMAQ, Chicago KPO, San Francisco 
WTAM, Cleveland WRC, Washington 


NBC Stations Planning and Advisory Committee 


Clair McCollough, WGAL, Lancaster, Pa. 
G. Richard Shafto, WIS, Columbia, S. C. 
Nathan Lord, WAVE, Louisville 

Harold Wheelahan, WSMB, New Orleans 
Stanley E. Hubbard, KSTP, St. Paul 
Edgar T. Bell, WKY, Oklahoma City 
Richard O. Lewis, KTAR, Phoenix, Ariz. 
Arden X. Pangborn, KGW, Portland, Ore. 


NBC FOREIGN CORRESPONDENTS 


David Anderson, Western Front 
Paul Archinard, Berne 

Bjorn Bjornson, Stockholm, Sweden 
Peter Brennan, Panama Canal Zone 
Wright Bryan, Prisoner of War 
James Cassidy, Western Front 
John Cooper, Hawaiian Islands 
Owen Flaherty, heer 4 me 

George Folster, South Pacific 
Wilson K. Foster, Hawaiian Islands 
Edwin Haaker, London 

Howard. Hull, Indies 

Guthrie Janssen, Athens 

John MacVane, Paris 

Robert Magidoff, Moscow and Russian Theatre 
Chester Morrison, London 

Merrill Mueller, SHAEF 

Grant Parr, Rome 
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Group Ownership of U. S. Broadcasting Stations 


These groups are not necessarily available as networks but are listed to show ownership or operation of three or more stations by single entities, 





BLUE NETWORK OWNED AND MANAGED STATIONS 

—WJZ, New York; WENR, Chicago; KGO, San Fran- 

cisco; KECA, Los Angeles. All affiliates of BLUE Net- 

pests all represented nationally by Blue Network Spot 
les. 


CLEVELAND PLAIN DEALER STATIONS—Includes 
WHK, Cleveland; WHKK, Akron; WHKC, Columbus; 
WKBN, Youngstown (minority interest). 


COLUMBIA OWNED STATIONS—WABC, New York: 
WTOP, Washington; WBT, Charlotte; KMOX, St. Louis; 
KNX, Los Angeles; WBBM, Chicago; WCCO, Minneapolis; 

I, Boston. All affiliates of CBS network; all repre- 
sented nationally by Radio Sales. 


THE COWLES STATIONS (Cowles Broadcasting Com- 
pany)—Comprising KRNT, Des Moines; WNAX, Sioux 
City-Yankton; WOL, Washington; WHOM, Jersey City- 
New York; WCOP, Boston. Though the Cowles Stations 
are not sold as a group, the Mid-States Group composed 
of KRNT, WNAX and WMT (WMT owned by the 
American Broadcasting Stations, Inc.) is available. Rep- 
resented nationally by The Katz Agency, Inc. Head- 
quarters: Any station. Executive officers: Gardner 
Cowles, jr., president; John Cowles, chairman of the 
board and vice president; T. A. M. Craven, vice presi- 
dent in charge of engineering; Craig Lawrence, vice 
president directly supervising WHOM and WCOP; Phil 
Hoffman, vice president supervising KRNT and WNAX: 
Merle Jones, general manager of WOL; Don Inman, 
general manager nd vice president of WNAX; &.. Be 
Armstrong, Jr., general manager of WCOP Ted Enns, 
national sales manager, Cowles Stations; Robert Dillon, 
commercial manager of KRNT; Carl T. Koester, treas- 
urer; Karl R. Haase, assistant treasurer. 


DON LEE BROADCASTING SYSTEM—Owned and man- 
aged stations: KHJ, Angeles; KFRC, San Fran- 
cisco; KGB, San Diego; KDB, Santa Barbara; KHJ-FM 
and W6XAO, Hollywood. Vice-President and General 
manager: Lewis Allen Weiss, KHJ. 


FORT INDUSTRY CO. STATIONS (George B. Storer- 
John H. Ryan)—-WSPD, Toledo; WWVA, Wheeling. 
W. Va.; WMMN, Fairmont, W. Va.; WLOK, Lima, O.; 
WHIZ, Zanesville, O.; WAGA, Atlanta; WFTL, Miami; 
KIRO, Seattle (minority). Headquarters: New Center 
Bldg., Detroit. 

GANNETT NEWSPAPERS STATIONS—WHEC, Roch- 


a 

WABY, Albany, N. Y. (minority). All Ecltings through 
newspapers. 

GENERAL TIRE & RUBBER CO. STATIONS (Formerly 
owned by The John Shepard Jr. interests)--WNAC, Bos- 
ton; WAAB, Worcester; WEAN, Providence; WICC, 


Bridgeport, Conn.; WHTD, Hartford, Conn. President: 
William F. O’Neil. Chairman of the Board: John Shepard 
3d. [See Yankee Network.] 


GEORGIA BROADCASTING SYSTEM—Operates jointly 
owned WRBL, Columbus; WATL, Atlanta; WGPC, Albany. 
Available at ons rates. ‘Headquarters: WRBL, Colum! 
Officers: Woodruff, president and acting executive 
manager. Bae nationally by Spot Sales Inc. 


HEARST RADIO Inc.—Licensee of WBAL, Baltimore; 
WINS, New York; WISN, Milwaukee; WCAE Inc., licen- 
see of WCAE, Pittsburgh. Headquarters: 25 W. 43d St.. 
New York 18. . Stoer, vice-president; Leonard Kap- 
ner, general SD, 

GENE A. HOWE-T. E. SNOWDEN STATIONS—KGNC, 
Amarillo; KFYO, Lubbock; KTSA, San Antonio; KRGV, 
Weslaco, Tex. O. L. Taylor, general manager. 

JOHN A. KENNEDY STATIONS—WCHS, Charleston. 
W. Va.; WBLK, Clarksburg, W. Va.; WPAR, Parkers- 
burg, W. Va.; WSAZ, Huntington, W. Va. (minority). 
PIERCE E. LACKEY STATIONS—WPAD, Paducah, Ky. ; 
WHOP, Hopkinsville, Ky.; WSON, Henderson, Ky. 
CLARENCE & MARTIN LEICH STATIONS—WEOA 
and WGBF, Evansville, Ind.; WBOW, Terre Haute, Ind. 
JOHN J. LOUIS STATIONS—KTAR, Phoenix, Ariz. : 
KVOA, Tucson, Ariz.; KYUM, Yuma, Ariz.; KYCA, 
Prescott, Ariz. Dick Lewis, general manager. 
McCLATCHY BROADCASTING CO. STATIONS—Sta- 
tions owned by McClatchy Newspapers: KFBK, Sacra- 
mento; KMJ, Fresno; KWG, Stockton; KERN, Bakers- 
field; KOH, Reno, Nev. Headquarters: McClatchy Broad- 
casting Co., Sacramento. President: Eleanor McClatchy. 
McCLUNG STATIONS—KHSL, Chico; KYOS, Merced: 
KVCV, Redding. 

MORGAN MURPHY-WALTER C. BRIDGES STATIONS 
—WEBC, Duluth; WMFG, Hibbing, Minn.; WHLB, Vir- 
ginia, Minn.; WEAU, Eau Claire, Wis. Mr. Murphy also 
has an interest in KVOL, Lafayette, La. Mr. Bridges 
has interest in WJMC, Rice Lake, Wis. 


NBC OWNED AND OPERATED STATIONS—Owned: 
WEAF, New York; WRC, Washington; WMAQ, Chicago; 
WTAM, Cleveland; KPO, San Francisco; KOA, Denver. 
All members of NBC network; all represented nationally 
by NBC Spot Sales. 

J. LINDSAY & GILMORE NUNN STATIONS—WLAP, 
Lexington, Ky.; WCMI, Ashland, Ky.; KFDA, Amarillo, 
Tex.; WBIR, Knoxville, Tenn. 

OKLAHOMA PUBLISHING CO. STATIONS (E. K. Gay- 
lord, Edgar T. Bell, et al)—-WKY, Oklahoma City; KLZ, 
Denver and KVOR, Colorado Springs (owned by stock- 


holders of Oklahoma Publishing Co.). 





GEORGE A. RICHARDS-LEO FITZPATRICK 
TIONS—WJR, Detroit; WGAR, Cleveland; . 
erly Hills, Cal. (Stock ‘in WIR publicly held. 


JOHN H. PERRY STATIONS—WCOA, - ~cnullll a 
WJHP, Jacksonville, Fla.; WTMC, Ocala, Fila.; 
Panama City, 

XDELINE B. RINES STATIONS—WCSH. Portland, Me 
WRDO, Augusta, Me.; WLBZ, Bangor, Me. 
SCRIPPS-HOWARD GROUP — Scripps-Howard 
Inc., is licensee of WCPO, Cincinnati, and WNOX, 
ville, and operator of WMPS, Memphis. Memphis 
lishing Co. is licensee of WMC, operated sep; 
ly. Memphis Broadcasting Co., wholly owned by 
phis Publishing Co., is licensee of WMPS, Memphiy 
New York. Officials: Jack R. Howard, 230 ‘Park L 
New York, president (on leave U. S. Navy); Jame 


Hanrahan, MPS, executive vice-president io tl 
U. §S. Army); Richard Westergaard, vice-p 
(on leave). Mortimer C. Watters, "WCPO, vice-presided 


and general manager. 
STEINMAN STATIONS (J. Hale & John F. Steinman), 
WGAL, Lancaster, Pa.; WORK, York, Pa.; 
Easton, Pa.; WAZL, Hazleton, Pa.; WDEL, Wilmingtoy 
Del. (Mason Dixon Radio Group). Minority  intere 
WILM, Wilmington, Del. 

SYMONS-CRANEY STATIONS—KGIR, Butte, Mon 
KXL, Portland, Ore.; KFPY, Spokane, Wash.; wr ra 
Helena, Mont. (Craney only); KRBM, Bozeman, Mont, 
TRI-CITY STATIONS (Edward A. : Philip P. Allen) 
Regional hookup of three Virginia stations: WSIg 
Roanoke; WLVA, Lynchburg; WBTM, Danville. Genenj 
Manager: Philip P. Allen. Executive Offices: WLYA 
Lynchburg. 
WESTINGHOUSE RADIO STATIONS Inc. ve 
WBZ, Boston; WBZA, Srpingfield, Mass.; 
burgh; KYW, Philadelphia; wowo, Fort Wayne, srt 
KEX, Portland, Ore. Also shortwave station WBOS Bow! 
ton. Also FM stations WBZ-FM, Boston; KDKA-Fy 
Pittsburgh; WOWO-FM, Fort Wayne; KYW-FM, Phi 
delphia; WBZA-FM, Springfield, Mass. Not operate y 
network but directly supervised by this ——— d 
Westinghouse Electric & Manufacturing Co. Represent 
nationally by NBC Spot Sales. endeenstante 1619 Wahz 
St., Philadeelphia. Officials: Walter Evans, veo eames 
Lee Wailes, general manager; B. A. McDonald, aig 
manager; W. B. McGill, advertising A. Da 
Myer, engineering manager; F. A. Logue, auditor; Gorm 
Hawkins, program and educational director; F. P. Nem 
shortwave and television dept. 

HARRY C. WILDER STATIONS—WSYR, Syracum 
N. Y.; WTRY, Troy, N. Y.; WKNE, Keene, N. H.; WEL 
New Haven, Conn. 











Keystone Broadcasting System Transcription Network: Officers and Affiliates 


Headquarters—580 Fifth Ave., New York City. Telephone Longacre 3-2221 
MICHAEL M, SILLERMAN, President and General Manager 





Gerecees Bpesncssems SYSTEM Ine.—Officers: 

M. president; Arthur Wolf, vice- 
president; Wiltines Woif, vice-president; Sidney J. Wolf, 
= , Th Office—580 Fifth 


— Ave.; 





Longacre 3- general manager, Michael 
M. Billerman. Chicago Ome ise No. LaSalle St; tele- 
phone, State pono sales manager, Naylor Rogers. Holly- 
— Office—6331 Hollywood Blvd.; telephone, Hollywood 

ee pore amy BR ., Elaine N. Gonda; account execu- 
tive, iph W. Harker. 


DESCRIPTION OF SERVICE: Keystone Broadcasting 
System is a transcription network principally covering 
markets f coast to coast. Its affiliated sta- 


secondary rom 

tions are joined together in a national system by means 
ef transcriptions, eliminating wire charges. At time of 
going to press, the network includes 202 affiliated sta- 
tions. The network supplies its stations with 84 fully 
scripted sustaining dows per ay fill: 
per day, seven days per week, to 2 total of 28 hours oe 
week. The System A ~ its facilities in blocks of 
from one hour down to 15-minute periods, and also makes 
available announcement periods down to 25-word length. 
The list of stations affiliated with Keystone as of Jan. 
1, 1945, is as follows: 


ALABAMA—W4JILD, Bessemer; WMSL, Dacatur; WBHP, 
Huntsville; WLAY, Muscle Shoals; WJHO, Opelika; 
WIRD, Tuscaloosa. 


ALASKA—KFQD, Anchorage. 


ARKANSAS—KFFA, Helena; KBTM, Jonesboro; KOTN, 
Pine Bluff; KUOA, Siloam Springs; KWFC, Hot Springs. 


COLORADO—KGIW, Alamosa; KIUP, Durango; KFXJ, 
Grand Junction; KOKO, La Junta; KGEK, Sterling. 


FLORIDA—WINK, Ft. Myers; WTMC, Ocala; WDLP. 
Panama City; WSPB, Sarasota. 


GEORGIA—WGAU, a= 2 aa ee WMOG, 
Brunswick; WGAA, MJM, Cordele; 
WBLJ, Dalton; WiLT. D Dublin: WOGA. Gainesville: 
WKEU, Griffin; WLA' a Grange; WMGA, Moultrie; 
WRLC, Toccoa; WAYX, W aycross. 


IDAHO—KID, Idaho Falls; KWAL, Wallace. 
ILLINOIS—W MRO, Aurora; WJBC, Bloomington ; 
WDWS, Champaign; WEBQ, Harrisburg: WdJPF, Herrin: 
WLDS, Jacksonville; WCLS, Joliet. 


ing four hours 
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INDIANA—WHBU, Anderson; WTRC, Elkhart; WKMO, 
Kokomo; WKBV, Richmond; WLBC, Muncie. 


IOWA—KROS, Clinton; KVFD, Fort Dodge. 


KANSAS—KVAK, Atchison; | Dodge 
KTSW, Emporia; KIUL, Garden City. 


KENTUCKY—WLBJ, Bowling Green; WHLN, Harlan: 
WSON, Henderson; WHOP, Hopkinsville; WOMI, Owens- 
boro; WPAD, Paducah. 


MAINE—WAGM, Presque Isle. 
MASSACHUSETTS—WESX, Salem. 
tome sg gal Calumet; WDBC, Escanaba; WJMS, 


City; 


Ironwood; WDMJ, Mara uette ; WHLS, Port Huron: 
WTCM, Traverse City. 
MINNESOTA—KWLM, Willmar. 

WCBI, Columbus; 


MISSISSIPPI—WROX, Clarksdale; 
W4JIPR, Greenville; WGRM, Greenwood; WGCM, Gulfport; 
WFOR, Hattiesburg; WAML, Laurel; WSKB, McComb; 
WMIS, Natchez; WQBC, Vicksburg; WELO, ‘Tupelo. 


MISSOURI—KWOS, Jefferson City; KWOC, Poplar 
Bluff; KDRO, Sedalia. 


MONTANA—ERJF, Miles City; KGCX, Sidney. 


NEBRASKA—KORN, Fremont; KHAS, Hastings; 
gl Kearney; KODY, North Platte; KGKY, Scotts 
uff. 


NEW HAMPSHIRE—WLNH, Laconia. 
NEW JERSEY—WSNJ, Bridgeton. 


NEW MEXICO—KAVE, Carlsbad; KICA, Clovis; 
KWEW, Hobbs; KGFL, Roswell; KTNM, Tucumcari. 


NEW YORK—WMBO, Auburn; WBTA, Batavia; 
WALL, Middletown; WSLB, Ogdensburg; WHDL, Olean; 
WMFF, Plattsburg; WNBZ, Saranac Lake; WFAS, 
White Plains. 

NORTH CAROLINA—WBBB, Burlington; WEGO, Con- 
cord; WCNC, Elizabeth City; WGNC, Gastonia; WGBR, 
Goldsboro; WHKY, Hickory; WMFR, High Point; WHIT, 
New Bern; WCBT, Roanoke Rapids; WEED. Rocky 
Mount; WGTM, Wilson; WRRF, Washington. 

NORTH DAKOTA—KOVC, Valley City. 


OHIO—WFIN, Findlay; WMRN, Marion. 


OKLAHOMA—KVSO, Ardmore KASA, City, 
KHBG, Okmulgee; WBBZ, Soman City; KsWo. Lat 
ton. 


OREGON—KAST, Astoria; KBKR, Baker; KBND, Bent 
KLBM, La Grande; KMED, Medford; KRNR, Roseburh 
KSLM, Salem; KODL, The Dalles. 


PENNSYLVANIA—WCED, DuBois. 


SOUTH CAROLINA—WOLS, Florence; WCRS, Grew 
wood; WFIG, Sumter. 

SOUTH DAKOTA—KGFX, Pierre; KOTA, Rapid City 
KWAT Watertown. 


TENNESSEE — WOPI, 
WHUB, Cookeville. 


TEXAS—KRIC, Beaumont; KNEL, Brady; KEEY. 
Brownsville; KBWD, Brownwood; KEYS. Corpus 
KAND, Corsicana; KLU 


Bristol; WJZM, Clarksvils 


Pecos; KVOP, Plainview; KXOX, Sweetwater; KTEM 
Temple; KGKB, Tyler; KVWC, Vernon; KVIC, Victoris. 


oo Cedar City; KVNU, Logan, KEUB, 
rice, 


VERMONT—WSYB, Rutland; 
WDEV, Waterbury. 


VIRGINIA—WCHV, Charlottesville; 
ton; WFVA, Fredericksburg ; bg 
WLPM, Suffolk; WINC, Winchester. 


WASHINGTON—KXRO, Aberdeen; KVOS, Bellingham 
KELA, Centralia; KRKO, Everett; KGY, Olympis; 
KTBI, Tacoma. 


WEST VIRGINIA—WJLS, Beckley; WLOG, Logati 
WAJR, Morgantown; WBRW, Welch; WBTH, Williamson. 


WISCONSIN—WHBY, Appleton; WATW, Ashland! 
WCLO, Janesville; WOMT, Manitowoc; WIGM, Met| 
ford; WIBU, Poynette; WRIN, Racine. 


WYOMING—KDFN, Casper; KFBC, Cheyenne; KPOW,. 
Powell; KVRS, Rock Springs; KWYO, Sheridan. 
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WWSR, St. Albans: 
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DIRECTORY OF U.S. GOVERNMENT 


(For Federal Communications Commission Listing See Page 398) 


AGENCIES 











DEPT. OF AGRICULTURE 
WAR FOOD 
ADMINISTRATION 


14th St. and Independence, S. W. 
REpublie 4142 











Director of Information: Keith Himebaugh. 

Radio Service: Chief, Wallace L. Kadderly: 
Supervisor of Programs, C. B. Gay; Field 
Supervisor of Radio Service, Charles A. 
Bond. 





DEPT. OF COMMERCE 
14th and Constitution Ave., N. W. 
District 2200 











Division of Current Information: 
Clarence G. Marshall. 

Bureau of Foreign & Domestic Commerce: 
Director, Amos E. Taylor. 

Division of Industrial Economy, Specialties 
Unit: Advertising Specialist, Kenneth 
Davis; Radio Specialist, John Shannon. 

Census Bureau: Director, James C. Capt. 

Bureau of Standards: Chief of Radio Sec- 
tion, Dr. J. H. Dellinger. 


Chief, 





DEPARTMENT OF JUSTICE 


Dept. of Justice Bldg. 
9th and Pennsylvania Ave. 
REpublic 8200 











Attorney General: Francis Biddle. 
Assistant Attorney General in charge of 
Anti-trust Division: Wendell Berge. 


Special Assistant Attorney General and 
Chief of Litigation Section, Anti-Trust 
Division: Holmes Baldridge. 


Director of Information: Charles Malcolm- 
on, 





INTERIOR DEPARTMENT 


C St., Between 18th & 19th Sts., N.W. 
REpublic 1820 











Director of Information: John Ryckman. 

Radio & Television Section: Director, Shan- 
non Allen; Chief script writer, Louis J. 
Hazam; Chief engineer, Herbert F. Den- 
gler. 





OFFICE OF CENSORSHIP 


7th and Pennsylvania Ave., N. W. 
EXecutive 3800 











Director of Censorship: Byron Price. 
Broadcasting Division: Assistant Director, 


John E. Fetzer. Assistants: Edward H. 
Bronson, Wallace G. West, Peter H. 
Cousins. 


Assistant Dirc -tor 
Censor): Capt. 


(Chief Cable & Radio 
H. K. Fenn (USN). 





OFFICE OF COORDINATOR 
OF INTER-AMERICAN 
AFFAIRS 


Dept. of Commerce Bldg. 
REpublice 7500 











Deputy Coordinator: Wallace K. Harrison. 

Radio Division, Department of Informa- 
tion: Director, John W. G. Ogilvie: 
Associate Director, Paul Kruming; As- 
sistant Director, Robert L. Wood; Con- 
tent and Planning, Cyrus H. Nathan. 





OFFICE OF 
ECONOMIC STABILIZATION 
Federal Reserve Bldg. 
Constitution Ave. 

REpublie 7500 








OFFICE OF 
PRICE ADMINISTRATION 


Second and D Sts., S. W. 
REpublic 7500 








Deputy Administrator for Information: 
Alfred B. Stanford. 
Radio Branch, Information Dept.: Eloise 


Daubenspeck. 








OFFICE OF 
WAR INFORMATION 


Social Security Bldg. 
REpublie 7500 








Director: 
Domestic Branch Director: Neil T. Dalton. 


Radio 


Station Relations Regional Chiefs: 








Director: Fred M. Vinson. 
Assistant to the Director: Edward Prichard. 
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Elmer Davis. 


News Bureau: Chief, Dowsley Clark. 
Bureau: Chief, George P. Ludlam: 
Chief, Station Relations Division, Willett 
Kempton; Chief, Allocations Division, 
Joseph Ecclesine; Chief, Special Assign- 
ment Division, Harold Rosenberg; Deputy 
Chief, New York, Harold Rosenberg, 280 
Madison Ave., Murray Hill 3-6800; Deputy 
Chief, Hollywood, Cornwell Jackson, Taft 
Building, Hempstead 3211; Deputy Chief, 
Chicago, Mrs. Lavinia Schwartz, 75 East 
Wacker Drive, Andover 5727. 


Atlanta 
3, Madelinn Chace, 1729 Candler Bldg., 
Walnut 4121; Boston 8, Walter Hackett, 
17 Court St., Lafayette 7500; Chicago 1, 
Mrs. Lavinia Schwartz, 75 East Wacker 
Drive, Andover 5727; Cleveland 14, Alfred 
H. Llewelyn, 728 Union Commerce Bldg., 
Cherry 7913; Dallas 1, David Russell, 
1023 Mercantile Bank Bldg., Riverside 
5711; Denver 2, Ben Bezoff, 444 17th St., 
Tabor 3173; Kansas City 6, Jerry A. 
Deane, 1509 Fidelity Bldg., Harrison 6464: 
Minneapolis 1, Mrs. Hayle S. Cavanor., 
205 Midland Bank Bldg., Main 3244; New 
York 16, Harry Levin, 280 Madison Ave., 


Murray Hill 3-6800; Philadelphia 7, 
Broughton Tall, 814 Stephen Girard 
Bldg., 21 S. Twelfth St, Rittenhouse 


9420; Richmond 19, Walter Huffington, 
19 N. Seventh St., 7-1841 ; San Francisco 3, 
Lou Keplinger, Western Merchandise 
Mart, 1355 Market St., Klondike 2-2300; 
Los Angeles 13, Jane Alvies 510 Broad- 
way Arcade Bldg, Madison 8743. 


Regional Consultants to Radio Bureau: 
Harold E. Fellows, Station WEEI, Boston, 
Mass.; Arthur Hull Hayes, Station WABC, 
485 Madison Ave., New York 22; Leon 
Levy, Station WCAU, Philadelphia, Pa.; 
Richard Mason, Station WPTF, Raleigh, 
N. C.; John Rivers, Station WCSC. 
Charleston, S. C.; James H. Moore, Sta- 
tion WSLS, Roanoke, Virginia; John 
Outler, Station WSB, Atlanta, Ga.; Henry 
Slavick, Station WMC, Memphis, Tenn.: 
H. K. Carpenter, Station WHK (WCLE), 
Cleveland, Ohio; Leo Fitzpatrick, Station 
W4JR, Detroit, Mich.; Leslie C. Johnson, 
Station WHBF, Rock Island, Ill; C. J. 
Lanphier, Station WEMP, Milwaukee, 
Wis.; Ed Borroff, The Blue Network, 
Merchandise Mart, Chicago, Il.; Hugh 
Feltis, KOIL Omaha, Neb.; Kenneth M. 
Hance, KSTP St. Paul, Minn.; Robert 
Enoch, KTOC, Oklahoma City, Okla.; 
Martin Campbell, WFAA WBAP, Dallas, 
Ft. Worth; John McCormack, _ KWKH 
KTBS, Shreveport, La.;; Karl O. Wyler, 
KTSM, El Paso; Robert Hudson, Dir., 
Rocky Mountain Radio Council, 21 E. 


18th Ave., Denver; Frank Quinn, KOB 
Albuquerque, N. Mex.; Mrs. Georgia 
Phillips, KIDO Boise, Idaho; Arthur 


Mosby, Station KGVO Missoula, Mont.: 
Arthur Westlund, KRE Berkeley, Cal.; 
Lawrence W. McDowell, KFOX, Long 
Beach, Cal.; Dick Lewis, KTAR Phoenix, 
Ariz.; Sheldon F. Sackett, KOOS Marsh- 
field, Ore.; Robert S. Nichols, KEVR 
Seattle, Wash. 


Overseas Branch Director: Edward W. Bar- 
rett. Executive Director, Thurman L. 
Barnard. Communications Facilities Bu- 
reau: Chief, James O. Weldon; Fred H. 
Trimmer, Assistant to the Chief. Engi- 
neering Division: Chief, Charles L. Jef- 
fers. 





OFFICE OF 
WAR MOBILIZATION 
AND RECONVERSION 


East Wing, White House 
NAtional 1414 








Director: 
Special 
Administrative Officer: 


James F. Byrnes. 
Assistant: Walter Brown. 
Cassie Connor. 








NAVY DEPARTMENT 


18th and Constitution Ave. 
REpublie 7400 








Office of Public Relations: 


New York Branch, 


Director, Rear 
Adm. Aaron S. Merrill. 


Radio Section, Office of Public Realtions: 


Chief, Lt. Comdr. J. H. Hartley; Execu- 
tive Officer, Lt. Comdr. Charles E. Dillon; 
Assistants, Lt. R. H. McIlwaine, Lt. 


Hazel K. Markel (WR), Lt. Arthur 
Kurlan; Lt. M. F Royston, Engineer; 
Assistant to Engr., Lt. J. M. Murray: 
Administrative Officer, Lt. (j.g.) L. D. 


Frazer (WR). 


580 Fifth Ave: Lt. 
Thayer Cumings, Lt. Armand S. Deutsch, 
Raymond Katz, Y 1/c. 





NATIONAL 
WAR LABOR BOARD 


Labor Dept. Bldg. 
14th and Constitution Ave. 
REpublic 7500 











Chairman: 


Regional Chairmen: 


William H. Davis. 


Boston, Saul Wallen, 
209 Washington St.; New York, T. L. 
Norton, 220 E. 42nd St.; Philadelphia, 
Sylvester Garrett, Girard Bldg.;‘ Atlanta, 
M. T. Van Hecke, P. O. Box 1322; Cleve- 
land, Frederick H. Bullen, Guardian 
Bldg.; Chicago, Edgar L. Warren, 332 S. 
Michigan Ave.; Kansas City, Paul F. 
Nachtman, Fidelity Bldg.; Dallas, Wales 
H. Madden, Mercantile Bank Bldg.; Den- 
ver, J. Glenn Donaldson, Paramount 
Bldg.; San Francisco, Thomas F. Neblett, 
1355 Market St.; Detroit, Louis C. Miri- 
ani, Penobscot Bldg.; Seattle, Dr. George 
B. Noble, 1411 4th Ave. 





STATE DEPARTMENT. 


17th and Pennsylvania Ave. 
REpublic 5600 











Secretary of State: Edward R. Stettinius. 


Assistant Secretary in Charge of Public and 
Cultural Relations, Archibald MacLeish. 


Office of Transportation and Communica- 


tions: Telecommunications Director, Fran- 
cis Colt DeWolf, Chief; Harvey B. Otter- 
man, George R. Canty, Assistant Chiefs. 


Division of Cultural Cooperation: Chief, 


Bryn J. Hoode. 





TREASURY DEPARTMENT 


15th St. and Pennsylvania Ave. 
EXecutive 6400 











War Finance Division: National Director, 
Ted R. Gamble. 


Radio Section: Chief, Robert J. Smith. 


Staff: Shirley Burke (New York), Morton 


A. Millman, Ruth Girard, Maebeth S. 
Mock, Lillie R. Tavenner. 


Radio Information Unit: 
W. Molohon. 


Chief, Bernard 
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U. S. MARITIME 
COMMISSION 


Dept. of Commerce Bldg. 
14th and Pennsylvania Ave. 







0 N. Michi 











































EXecutive 3340 .: Superic 
Radio Dept 
ADVERTISER: 
Division of Public Relations: Director, Rag! f yoy 
. . el.: ' 
ert W. Horton. Rodio Dept. 
Radio Section: Robert M. Miller in charg}! W- Morti 
tives. 
ADVERTISIN 
1213 Throck 
r r TIGIN Tel.: 3-2421 
WAR ADVERTISING — angie dept 
COUNCIL account exe 
Radio Acce 
Jewelers 
ADVERTISIN 
Central Nat 
11 W. 42nd St., New York 18 Tel.: 3-2809 
(Headquarters) Radio Dept. 
Bryant 9-3641 tor; J. Lynn 
Chairman: Harold B. Thomas. Radio Acco 
Jacobs & L 
Vice Chairmen: Kerwin H. Fulton, Willian ADRIAN BA 
Reydel, Paul West. 
1717 Sanso: 
Secretary-Treasurer: Frederick Gambler, {Tel.: Rittent 
, : : Radio Dept. 
Director of Information: Irwin Robinson, 
ADVERTISII 
Office Manager: Douglas Meldrum. 303 Fifth A 
Staff Managers: Guy Lemmon, Edwin Pe. Tel: Murra 
rin, Evelyn Blewett, Jean  Flinne f Radio Dept 
Charles W. Alexander. & timebuye 
Washington Office AGENCY SI 
1010 Vermont Ave., N. W. 66 E. South 
District 9043 Tel.: Centre 
Executive Director: Theodore S. Repplix Radio Dept 
Staff Manager: Allan M. Wilson. » AIKIN-KY! 
§ 1400 S. Per 
HTel.; Ritten! 
‘Radio Dept 
WAR DEPARTMENT po 





Pentagon Bldg. 
REpublic 6700 








Bureau of Public Relations: Director, Maj. 
Gen. A. D. Surles. 


Radio Branch, Bureau of Public Relations: 
Chief, Col. E. M. Kirby. 


Information and Education Division, Armed 
Forces Radio Service: Commanding 0f 
cer, Col. Thomas H. A. Lewis, 6011 Sant 
Monica Blvd., Los Angeles; Officer it 
Charge, Radio section, Washington offic, 
Lt. Col. H. M. Jackson; Officer in Charge 
New York office, Capt. Frank King.; 0f 
cer in Charge, San Francisco office, lt 
Robert Thomas; Radio Liaison, Maj. Wi- 
liam P. Mullen; Troop Information, It 
Col. True Boardman; Shortwave, Mai. 
J. C. Hermann; Broadcast Service, Mai. 
Purnell H. Gould; Hospital Service, Mai 
M. R. Buck; Executive Officer, Maj. M.1T 
Work; Asst. Executive Officer, Lt. F 
V. Cowing; Radio Equipment, Maj. 6. 
J. Rohrich; Censorship, Lt. F. J. Seeley: 
Spot Announcements, Lt. Gerald Tat 
nenbaum; Technical Standards, Lt. B. C. 
Boatright; Music, Maj. Meredith Willson; 
Education Unit, Lt. David E. Friedkin. 


count exec 
Boston 16 
Georg 
C. Ke 





WAR PRODUCTION BOARD 


Social Security Bldg. 
REpublic 7500 











Radio & Radar Division: Acting Director, [°" 77°" 
Ray C. Ellis; Domestic and Foreig®)  accoy 
Branch: Chief, John Creutz. 

ead ROA 
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ADVERTISING AGENCIES HANDLING RADIO ACCOUNTS 
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a 


WILLIAM HART ADLER INC. 


0 N. Michigan Ave., Chicago 11 
Tel: Superior 7785 


Radio Dept.: Frances Durst, radio director 


ADVERTISERS’ SERVICE 


29 E. Wisconsin Ave., Milwaukee 2 
Tel.: Daly 6383 


am 


tor, Robi 


Radio Dept.: V. A. Fleischmann, president; 
charge J, W. Martin, H. R. Langlie, account execu- 
tives. 
ADVERTISING-BUSINESS AGENCY 
1213 Throckmorton St., Forth Worth 2, Texas 
Tel.: 3-2421 
Radio Dept.: H. W. Johnson, Thomas L. Yates, 
account executives. 
Radio Accounts: Universal Mills; Haltom’s 
—....|| Jewelers. 
ADVERTISING INC. 
Central Natl. Bldg., Richmond 19, Va. 
Tel.: 3-2809 
Radio Dept.: Alicia G. Smithers, radio direc- 
tor; J. Lynn Miller, account executive. 
Radio Accounts: Va. Electric & Power Co.; 
Jacobs & Levy. 
Willian 
ADRIAN BAUER ADV. 
1717 Sansom St., Philadelphia 
mbler, [Tel.: Rittenhouse 4331 
E Radio Dept.: Adrian Bauer, radio director. 
inson, 
ADVERTISING TRADE SERVICE 
303 Fifth Ave., New York 16 
win Pe. Tel.: Murray Hill 4-3800 
Flinner Radio Dept.: Ralph B. Halley, radio director 
& timebuyer. : 
AGENCY SERVICE CORP. 
v. 66 E. South Water St., Chicago 1 
Tel.: Central 5255 
Repplie Radio Dept.: Earl E. Sproul, president. 
AITKIN-KYNETT CO. 
1400 S. Penn Square, Philadelphia 2 
pel. Rittenhouse 7810 






















langan, production. 





R. H. ALBER CO. 


1151 S. Broadway, Los Angeles 15 
Tel.: Prospect 3331 f 


Hagen, spot timebuyer. 
Radio Accounts: Gospel Broadcasting Assn. 


ALLEN HEATON & McDONALD 


Enquirer Bldg., Cincinnati 2 
Tel: Cherry 3414 


.: Douglas M. Allen, account ex- 


Radio Dept.: R. H. Alber, president; Pauline | 





| 
| 


Radio Dept.: H. H. Kynett, timebuyer; D. B. 


oh Radio Account: Art Dry Cleaning Co. 

fficer in@ALLEN & REYNOLDS 

nm office, Binsurance Bldg., Omaha 2 

Charge Tel: Atlantic 444. 

e.; Off Radio Dept.: Earl Allen, M. H. Reynolds, Karl 

fice, Lt loens, Robert Reynolds, account executives; 

fice, Harry Walsh. 

aj. Wil 

ion, It. ALLEY & RICHARDS CO. 

e, Mai. 370 Lexington Ave., New York 17 

-e, Mai el: Lexington 2-3020 

We. Mai Radio Dept.: H. M. Billerbeck, partner, radio 

ce, director & timebuyer; Charles A. Holcomb, ac- 

j. M. T. [count executive. 

Lt. F. §Boston 16-Statler Bldg. Tel.: Hubbard 8850 

Maj. 6. George H. Boyer, radio director; Langley 

Jey; G Keyes, account executive. 

4 Te adio Accounts: R. C. Williams & Co. Inc.; 
len V. Smith Co. Inc.; Boit, Dalton & 

t. B.C. §Church; Glenwood Range Co.; Kennedy’s Inc. 

W illson; 

sdkin. LLIED ADV. AGENCIES 
67 Vermont Ave., Los Angeles 4 
el.: Drexel 7331 

io Dept.: Fehr Gardner, owner & account 

xecutive; Walter K. McCreery, gen’l manager 

RD acct executive; Donald F. Martin, resident 

anager; Charles B. Ganz, Howard Esary, 
ichard Bartlett, John Bradley, account ex- | 
Vtives; Shirley Peron, timebuyer; Mayfield 
aylor, production manager; Bill Welsh, ass’t | 
roduction manager; Lee Wood Goldsmith, | 
llan McKee, writer-producers. } 

, Francisco 3—5 Third St. Tel.: Douglas | 

irector, in isco ir t. Tel.: ougias 

7018. H. H. Hi i 
Foreign Hindley, resident manager & 


account executive; Lowell Smith, radio 


rtising 





director & timebuyer; Victor Ueberroth, 
account executive. 

Seattle 1—Northern Life Tower 
Elliott 0936. Arthur Moore, resident man- 
ager & account executive; Grant Merrill, 
account executive. 


Radio Accounts: Furmbuilt Clothes; Ship- 
stad & Johnson; Ice Capades Inc.; Charles 
Siudios; Monogram Pictures Corp.; West Pico 
Furniture Co.; California Mission-Pak Co.; 
Gotham Restaurant; Susan’s Babies Studios; 
John E. Reed. San Francisco Accounts: Win- 
terland Auditorium Inc.; Blindcraft; Simpson 
Co.; San Francisco Chronicle; Merrill’s Drugs. 
Seattle Accounts: Hamrick-Evergreen 
tres; Seattle Ice Arena; Matheny-Bacon Lum- 
ber Co.; Arden Farms. 


AMBRO ADV. AGENCY 
Dows Bldg., Cedar Rapids, Ia. 
Tel.: 4139 


Radio Dept.: H. J. Rowe, A. O. Ambroz, ac- 
count executives. 


MERRILL ANDERSON CO. 

142 E. 39th St., New York 16 

Tel.: Murray Hill 5-3045 

Radio Dept.: George Piggott, Edward S. John- 
son Jr, timebuyers; Gertrude Conroy, Merrill 
Anderson, account executives. 

Radio Accounts: Syracuse Trust Co.; Onondaga 
County Savings Bank; National Bank of Com- 
merce; Wachovia Bank & Trust Co. 


ANDERSON, DAVIS & PLATTE INC. 

50 Rockefeller Plaza, New York 20 

Tel.: Columbus 5-4868 

Radio Dept.: L. G. Van Akin, treasurer, radio 

director & timebuyer; Karl Knipe, television 

director. 

Washington 5—821 15th Street N. W. Tel.: 
National 7142. George Doying, manager. 


ANFENGER ADV. AGENCY 


1705 Olive St., St. Louis 3 
Tel.: Chestnut 6380 


Bldg. Tel.: | 


Thea- | 





Radio Dept.: Vernon L. Morelock, radio & | 
television director; H. G. Till, George L. | 
Prater, Geo. A. Volz, G. Gordon Hertslet, 


Walter Winius, account executives; 
Williams, Lynn Westbury Brown. 


New Orleans 12—Canal Bldg. Tel.: Raymond 
0845. Bill Bryan, radio director. 
Radio Accounts: Tent & Duck Co.; 


Ray D. 


Wanzel 


American Packing Co.; Merit Clothing Co.; 
Falls City Brewing Co.; Hotel Jefferson; Lion 
Oil Co.; Jackson Brewing Co.; Reardon Co.; 
Seven-Up Bottling Co. 

ANIOL & AULD 

Transit Tower, San Antonio 5 

Tel.: Fannin 9148 

Radio Dept.: Claude B. Aniol, president; Jack 
Millburg, account executive. 

ARBEE AGENCY INC. 

3229 Wabash Ave., Terre Haute, Ind. 

Tel.: Crawford 3563 

Radio Dept.: W. L. Smith, manager; W. Rex 


Bell, account executive. 
Radio Accounts: Toastmaster Baking Co. 


JOHN FALKNER ARNDT & CO. 
Lewis Tower, Philadelphia 2 
Tel.: Pennypacker 3540 


Radio Dept.: S. Seymour Preston, radio direc- 
tor. 


Soap; North American Dye Corp.; Brylereem; 
J. C. Eno Ltd.; Phelps Dodge Refining Corp.; 
Scott’s Emulsion. 


ARTWIL ADV. CO. 
22 W. 48th St., New York 19 
Tel.: Medallion 3-0813 


Radio Dept.: Arthur Bandman, account exec- 
tive. 

Radio Accounts: 
George School. 


Ono-Haler Co. Inc.; Henry 


ASSOCIATED ADV. AGENCY 

Fla. Natl. Bank Bldg., Jacksonville 2 
Tel.: 3-1253 
Rado Dept.: 
timebuyer. 
Radio Accounts: 
Brewing Co. 


Hunter Lynde, radio director, 


Foremost Dairies Inc.; Jax 


ASSOCIATED BROADCASTING CO. 

817 E. 92nd St., Chicago 19 

Tel.: Triangle 2244 

Radio Dept.: Frank J. Kovach, radio director. 


ROADCASTING e Broadcast Advertising 


ARROW ADV. AGENCY 


79 Wall St., New York 5 
Tel.: Whitehall 4-8193 


Radio Dept.: Rosetta Valenti, radio director & | 


timebuyer. 


ASSOCIATED ADV. AGENCY 

1151 S. Broadway, Los Angeles 15 

Tel.: Richmond 6218 

Radio Dept.: P. O. Narveson, pres.; A. F. 
Larson, vice-pres.; Dorothy Graham, radio 
director & timebuyer. 

Radio Accounts: Poppy Foods Products Co.; 
Party Snacks Co.; Utter-McKinley; Peerless 
Laundry Co. 


ATHERTON & CURRIER 


420 Lexington Ave., New York 17 
Tel.: Mohawk 4-8795 


Radio Dept.: J. W. Atherton, president & ac- 


count executive; W. T. Tieman, 
J. D. Molnar, program director. 
Toronto, Ont.—100 W. Adelade St. Tel.: Adel- 
aide 5418. O. F. Burkhart, manager. 
Radio Accounts: Beecham’s Pills; 


E. EMMET ATKINSON ADV. 

Parkway Bidg., Pasadena 1, Cal. 

Tel.: Sycamore 3-0811 

Radio Dept.: Bob Atkinson, radio director; 
Marion Lee, chief timebuyer; Ted Gates, ac- 
count executive. 

Radio Accounts: National Soap; 
Studios; Pierre's; Nutritional Research Prod- 
ucts; Zymolac-Zymogel; Papaya-Mint Tea; 
Mark Ezra Co. 


AUBREY, MOORE & WALLACE INC. 


230 N. Michigan Ave., Chicago 1 
Tel.: Randolph 0830 


Radio Dept.: Jack North, radio director and 
timebuyer. 

N. W. AYER & SON 

30 Rockefeller Plaza, New York 20 


timebuyer; 


Cuticura 


Tel.: Circle 6-0200 

Radio Dept.: H. L. McClinton, vice-pres. in 
charge of radio; Robert Collins, manager 
Clarence Cosby, chief timebuyer; Paul 
Kizenberger, timebuyer; Thomas J. Mc- 
Dermott, business manager; Max Wylie, 
production supervisor; Marge Kerr, talent; 


Philip A. Young, copy chief; Wavhillau La 
Hay, publicity; Rosalie Frank, promotion; Don 
McClure, television director; John B. Hunter, 
Wallace Orr, Peggy Le Boutillier, Edward 
R. Dunning, Jim Hauck, Lyman Clark, Potter 
Darrow, Charles Hogan, Arthur White, Ed- 
win M. Scott, account executives. 

Chicago 3—135 S. LaSalle St. Tel.: Randolph 
3456. Sterling E. Peacock, vice-pres. 
Boston 16—Statler Bldg. Tel.: Hubbard 4970. 

E. Craig Greiner, vice-pres. 





Maryland | 


Hollywood 28—Taft Bldg. Tel.: Granite 3697. 


Herbert C. Sanford, manager. 
San Francisco 4—235 Montgomery St. Tel.: 
Sutter 2534. Carl J. Eastman, vice-pres. 
Philadelphia 6—West Washington Sq. Tel.: 
Lombard 0100. H. A. Batten, pres. 
Detroit 26—Penobscot Bldg. Tel.: 
3800. Jack Henry, manager. 


Randolph | 


Radio Accounts: American Telephone & Tele- | 


graph Co.; Clicquot Club Co.; De Beers Consol- 
idated Mines; Electric Companies Adv. Pro- 
gram; Goodyear Engineering Corp.; Hawaiian 
Pineapple Co.; Dr. Hess & Clark Inc.; Charles 
E. Hires Co.; Illinois Bell Telephone Co.; 
Sheffield Farms Co.; Supplee-Wills-Jones Milk 


Co.; United Drug Co.; Wyandotte Chemical 
Corp.; Television Account: Atlantic Refining 
Co. 


BADGER & BROWNING & HERSEY 

30 Rockefeller Plaza, New York 20 

Tel.: Circle 7-3720 

Radio Dept.: H. W. Mallinson, Jr., vice-presi- 

dent; J. D. Knap Jr., Genevieve Schubert, 

Marie H. Missing. 

Boston—75 Federal St. Tel.: 
F. S. Browning, treasurer. 


S. C. BAER CO. 


Times-Star Tower., Cincinnati 2 
Tel.: Parkway 0409 


Radio Dept.: S. C. Baer, 


Liberty 3364. 


president; J. C. 


McCoy, vice-president and account executive. | 


BALDWIN & STRACHAN INC. 

374 Delaware Ave., Buffalo 2 

Tel.: Washington 6854 

Radio Dept.: John F. Higgins, radio and tel- 
evision director. 
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Radio Accounts: Widmer’s Wine Cellars; 
Sears, Roebuck & Co.; Triple A Tablets Co.; 
Iroquois Beverage Corp.; O'Rourke Baking 
Co.; Rochester & Pittsburgh Coal Co.; Sattler’s 
Inc.; Seven-Up Co.; S. R. Gerber Sausage Co. 


JOHN BARNES ADV. 

312 E. Wisconsin Ave., Milwaukee 2 

Tel.: Daly 2393 

Radio Dept.: John Barnes, president and radio 
director; Al Herr, account executive; Edith R. 
Thompson, continuity. 

Radio Accounts: Mrs. Karl's Bakeries, Wiscon- 
sin Ice & Coal Co. 


BARNES-CHASE CO. 

530 Broadway, San Diego 1 

Tel.: Franklin 7771 

Radio Dept.: Paul Terry, manager; Mary Glen 

Phalen, copywriter; Ruth Almstedt, account 

executive. 

ios Angeles 15—1121 So. Hill. Tel.: Prospect 
4118. E. W. Rudledge, manager. 


BARRONS ADVERTISING CO. 

1737 McGee, Kansas City 8 

Tel.: Harrison 7730 

Radio Dept.: Wheeler Godfrey, president & 
timebuyer; Frank H. Little, vice-president & 
account executive. : 
Radio Accounts: Sodiphene Co.; Sulpha-Septic 
Products; Midwest Wool Marketing Coopera- 
tive; National Protective Insurance Co.; 
Nourse Oil Co.; Seidlitz Paint & Varnish Co.; 
Stemmons Mfg. Co. 


STUART BART ADV. 

114 E. 32nd St., New York 
Tel.: Lexington 2-2323 
Radio Dept.: Betsy Ross, 
timebuyer. 


G. M. BASFORD CO. 

60 E. 42nd St., New York 17 

Tel.: Murray Hill 2-2838 

Radio Dept.: Henry R. Webel, radio director 
& timebuyer. 
Radio Accounts: Tidewater Associated Oil Co. 
(Veedol Motor Oil) (Export Division). 


ED BATES INC. 

$30 Fifth Ave., New York 20 

Tel.: Circle 6-9700 
Radio Dept.: Edgar Small, vice-pres. & direc- 
tor of media; Tom Revere, vice-pres. & radio 
director; Richard Mann, MacDonald Dunbar, 
Betty R. Bruns, timebuyers. 
Radio Accounts: Carter Products Inc. (Carter's 
Little Liver Pills); Colgate-Palmolive-Peet Co. 
(Palmolive Brushless Shave Cream, Colgate 
Dental Cream); Continental Baking Co. (Won- 
der Bread, Hostess Cakes). 


BATTEN, BARTON, DURSTINE & OSBORN INC. 


383 Madison Ave., New York 17 

Tel: Eldorado 5-5800 : 

Radio Dept.: Arthur Pryor Jr., vice-pres. in 

charge of radio; Oliver Presbrey, asst. radio 

director; Frank Silvernail, chief timebuyer; 

H. R. Milan, Eleanor Scanlan, J. J. Moore, time- 

buyers; Gertrude Scanlan, local radio man- 

ager; George Kondlof, chief scrip editor; Ted 

Long, television director; W. F. Moore, Wm. 

O'Donnell, Maurice Collette, J. D. Danforth, 

Frank Mahoney, S. A. Harned, Donald Vesley, 

Clifford Sutter, John Johns, Edward Hosp, 

L. H. Sherrill, account executives. 

Boston 16—20 Providence St. Tel: Hubbard 
0430. Francis W. Hatch, vice-pres.; Geo. 
L. Mattheson, Francis T. Baldwin, Lav- 
rence O. Pratt, account executives. 

Buffalo 3—Rand Bldg. Tel: Cleveland 7915. 
Stanley P. Irvin, vice-pres.; Alan D. 
Lehmann, Dale Costo, Carl H. Davis, 
account executives. 

Chicago 11—919 N. Michigan Ave. Tel: Su- 
perior 9200. Robert B. Barton, vice- 
pres.; Donald H. King, Kenneth W. Ellis, 
William Purcell, account executives; Rus- 
sell Tolg, timebuyer. 

Cleveland 13—1515 Terminal Tower. Tel: Pros- 
pect 3621. Clarence L. Davis, vice-pres. & 
account executive. 

Hollywood 28—1680 N. Vine St. Tel: Holly- 
wood 7337. Wayne Tiss, vice-pres. 

Los Angeles 14—523 W. 6th St. Tel: Michigan 
1354. W. B. Geissinger, vice-pres. & 
account executive; Howard Almon, Harold 
Patterson, Edward T. Clark, account 
executives; Mark Mulligan, timebuyer. 

Minneapolis 2—N. W. Bank Bidg. Tel: Bridge- 
port 8381. J. C. Cornelius, exec. v. p. chg. 
Western Offices; H. H. Haupt, vice-pres.; 
Edward A. Cashin, Algot Swanson, Alan 
M. Shearer, Bob Chaney, account execu- 
tives; Hale Byers, timebuyer. 


radio director & 


(Continued on page 202) 
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DIRECTORY OF ADVERTISING AGENCIES HANDLING RADIO aie 
IGGS & 
4 E. 48th | 
|.: Wicke 
io Dept 
(Continued from page 201) BEAUMONT & HOHMAN INC. BENTON & BOWLES INC. T. BLAKEMORE CO. io Acce 
3 ‘ 6 N. Michigan Ave. Chicago 2 444 Madison Ave., New York 22 Insurance Exchange Bldg., Des Moine: 
Pittsburgh 19—Grant Bldg. Tel: Grant 8060. | 7.))"Central 4230 ’ Tel: Wickersham 2-0400 Tel.: 2-0221 +9 DisacHER 
Leon D. Hansen, vice-pres.; Faris Feland, e P Radio D a 1 . . " é 
Thomas Rigness, timebuyers. Radio Dept.: Guy Davis, radio director; Lois adio Dept.: Walter Craig, radio director; | Radio Dept.: Paul Blakemore, J. S. Hurley rocker Bic 
Rea, production manager Roland Van Nostrand, chief timebuyer; | account executives I: Garfie 
San Francisco 4—Russ Bldg. Tel: Garfield “tes ? Ruth E. Jones ass’t timebuwyer; Her- ; pa 
1017. C. H. Ferguson, vice-pres.; Anthony Atlanta 3-32 Peachtree St. NW. Tel: Main bert Leder, television director; Clarence B. BLAKER ADV. AGENCY INC podio Dept 
W. Neal'y, account executive; Paul Rus- | ¢,_ 1770. 44 S cnight’ Bide. oS 54431. H. L. | Goshon, Harold F. Douglas, Bill Baker, Frank | 591 madison Ave., New York 22 any 
: - ‘ - tel: - . - b. : : * ' “ e ’ 
sell, timebuyer. Rese Guin aimee Smith, Michael E. Carlock, account executives. | Ty. Eldorado 5-7563 a 


Radio Accounts: Armstrong Cork Co.; Conti- 
nental Can Co.; |. E. Du Pont de Nemours & 
Co.; Ethyl Corp.; General Baking Co.; B. F. 
Goodrich Co.; Hoffman Beverage Co.; Nehi 
Corp.; N. Y. Telephone Co.; Penick & Ford, 
Ltd.; Reader’s Digest Ass’n.; F. & M. Schaefer 
Brewing Co.; Servel, Inc.; E. R. Squibb & 
Sons; Waitt & Bond, Inc.; United Fruit; Bos- 
ton Edison Co.; First Nat'l Bank of Boston; 
Southern New England Telephone Co.; Under- 
wood Co.; Wildroot Co.; Corning Glass; Ma- 
rine Midland Group Inc.; Household Finance 
Corp.; Murine Co. Inc.; Hart Schaffner & 
Marx; General Electric Co.; Cresta Blanca 
Wine Co.; Dubonnet Corp.; Go'den State Co., 
Ltd.; Lyon Van & S'orage; Western Auto 
Supply Co.; North American Aviation; Par- 
T-Pak; Cream of Wheat Corp.; Gamble Stores, 
Inc.; Minneapolis Brewing Co.; Northwestern 


Bell Telephone; North Star Woolen Mills; 
Fort Pitt Brewing Co.; U. S. Steel; Standard 
Oil Co. of Calif. 

BAYARD & ECCLESTON 

609 S. Grand Ave., Los Angeles 14 

Tel.: Trinity 3206 

Radio Dept.: J. W. Eccleston, Jr., director 
Walter L. Jensen, producer; Ann Thompson 
Smith, publicity; J. Bayard, account execu- 
tive. 





Radio Accounts: Veterans of Foreign Wars— 


California; Meat-Y-Fresh Pet Food Co. 


BAYLESS-KERR CO. 


Hanna Bidg., Cleveland 15 
Tel.: Main 0917 
Radio Dept. H. D. Falls, account executive. 


Radio Accounts: Cleveland Cleaner & Paste | 


Co. 


Cleveland 14—NBC Bldg. Tel: Cherry 3658. 
T. R. McCabe, radio director. 

Dallas 1—Tower Petroleum Bldg. Tel: 2-5388. 
Paul H. Leech, radio director. 

Kansas City 6—1016 Baltimore Ave. Tel: Vic- 
tor 3063. Les Mayes, radio director. 

Detroit 26—Book Tower. Tel: Cherry 4409. 
Irene Bacon, radio director. 

Los Angeles 13-816 W. 5th St. Tel: Trinity 
8173. Douglas R. Young, radio director. 

New York 20—630 Fifth Ave. Tel: Circle 
6-7040. Ivan Bettiker, radio director. 

Portland 4, Ore.—Pacific Bldg. Tel: Beacon 
5151. Elwood Enke, radio director. 

San Francisco 4—Russ Bldg. Tel: Garfield 0846. 
. D. Cayford, radio director. 

Seatt'e 4—4th & Cherry Bldg. Tel: Seneca 
0066. Mari Brattain, radio director. 

JULIAN J. BEHR CO. 

Dixie Terminal Bldg. Cincinnati 2 

Tel: Cherry 7635 

Radio Dept.: |. Schifrin, radio director; J. J. 

Behr. 

Radio Accounts: Goldsmith Chain Stores; 

Eckert Dept. Stores; L. M. Prince Co.; Lang 

Jewelry Co.; Levine & Rosenberg; Premium 

Coal Co. 

BENNETT, WALTHER & MENADIER 

69 Newbury St., Boston 16 

Tel.: Kenmore 3820 

Radio Dept.: Nelson Bennett, Edwin C. Whit- 

temore, Laurice T. Moreland, Frederick P. 

Walther, Jr., account executives. 

BENSON & DALL 

327 S. LaSalle St. Chicago 4 

Tel: Wabash 8435 

Radio Dept.: Rolland J. Dooley, radio director. 
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Hollywood 28—Equitable Life Bldg. Tel.: Hill- 

side 9151. Bet'y Buckler, manager; Al Kaye, 
production chief. 

Radio Accounts: Best Foods Inc. (Hellmann’s 

Mayonnaise, H-O Oats, Presto Cake Flour, 

Nucoa); Can Mfrs. Institute; Florida Citrus 

Commission; General Foods Corp. (Maxwell 

House Coffee, Post Toasties, Post’s 40% Bran 

Flakes, Post’s Raisin Bran, Baker’s Chocolate, 

Diamond Crystal Salt, Certo, Sur-Jell, Log 

Cabin Syrup); Procter & Gamble Co. (Ivory 

Snow, P&G White Laundry Soap); Prudential 

Insurance Co. 

BERMINGHAM, CASTLEMAN & PIERCE 

136 E. 38th St., New York 16 

Tel.: Lexington 2-7550 

Radio Dept.: George C. Castleman, radio di- 

rector; Paul Wing, program & television di- 

rector; Arch Bermingham, Charles Patrick, 

George Castleman, Paul Wing, account execu- 

tives. 

Radio Accounts: Griffin Mfg. Co.; Conti Prod- 

ucts Corp.; Frank H. Lee Co.; Berst-Forster- 

Dixfield Co. 

BO BERNSTEIN & CO. 

26 Custom House St., Providence 3 

Tel.: Gaspee 6741 

Radio Deot.: Nancy G. Nichols, 

Martha Winn, copy chief. 


FRANK BEST & CO. 

9 Rockefeller Plaza, New York 20 

Tel.: Circle 7-6760 

Radio Dept.: Frank Best, president & account 


director; 


executive; I. K. Marks, vice-president & ac- 
count executive; A. H. Van Buren, radio 
director. 


BOB BETTS ADV. 

First National Bank Bldg., Denver 2 

Tel.: Main 6782 

Radio Dept.: R. J. Betts. radio director and 
account executive; Dale Hilden, E. Whetstone, 
account executives. 


BIOW CO. INC. 


9 Rockefeller Plaza, New York 20, 

Tel.: Circle 6-9300 

Radio Deot.: Frank Barton, radio director; 

Maria White, chief timebuyer; Harry Spears, 

television director; C. H. Snyder, Bulova sta- 

tion rela‘ions; Sam Suter, Arthur Gold, 

Edward Wollner, C. H. Wolfe, account execyu- 

tives. 

San Francisro—485 California St. Tel.: 
field 3324. John Alden, manager. 


Hollywood 2%—6111 Sunset Bivd. Tel.: Holly- 
wood 1212. H. Ca'vin Kuhl, radio director. 


Gar- 





Radio Accounts: Eversharp Inc.; Philip Morris | 


& Co.; Lady Esther Ltd.; 
Procter & Gamble Co. (Teel Dentrifice, Lava 
Soap); Bulova Watch Co.; Hillman Period- 
icals Inc. 

BISBERNE ADV. CO. 

58 E. Washington St., Chicago 2 

Tel.: Randolph 1111 

HILL BLACKETT & CO. 

221 N. LaSalle St., Chicago 1 

Tel.: State 0950 

Radio Dept.: Henry Rahmel, radio direc’or; 


Roma Wine Co.; | 


Frank Reed, timebuyer; Alan Wallace, pro- | 


duction. 
BLACKSTONE CO. 


221 W. 57th St., New York 19 

Tel.: Circle 7-7827 

Radio Dept.: William T. Cavanagh, radio di- 
rector; Jesse Sandler, Paul Zousmer, scripts; 
Sally Cavanagh, timebuyer; Jack Steiner, 
Charles Kondla, Mortimer Curtis, Jean Ep- 
stein, Robert Towers, account executives. 
Radio Accounts: The Brass Rail; Capacabana, 
Rogers’ Corner; Zanzibar; New York Restau- 
rants; Simon Adler Restaurants; Unicorn 
Press; Hotels of Sullivan Co.; Century Theatre 
Circuit; Eureka Shipbuilding Corp.; Bernarr 
Macfadden Foundation; Pedro & Olga Dance 
Studios; Fabrikant Bros. 


BLAINE-THOMPSON CO. 

234 W. 44th St., New York 18 

Tel.: Bryant 9-2480 

Radio Dept.: Marlo Lewis, vice-president in 
charge of radio and television; Richard Ash, 
radio director & timebuyer. 

Radio Accounts: Sharp & Shearer; Greenberg 
Publishers; Warner Bros. Pictures; Select 
Theatres Corp. 





| 


Radio Dept.: Jean Zipser, radio director gNew York 
timebuyer; Helen Nash, account executive, 8-1634 


Radio Accounts: Stahl-Meyer Inc.; Sell’s Plonf%s Angele 













ned Foods Inc. pect 9 
ADOLPH L. BLOCH ADV. OADCAS 
108.N. W. Ninth Ave., Portland 9, Ore. Newbury 
Tel.: Broadway 4 Kenm 
jo Dept 
CHARLES BLUM ADV. nt exec 
1120 Spruce St., Philadelphia 7 jeringer, | 
Tel.: Pennypacker 4424 ie Acce 
Radio Dept.: Charles Blum, radio director, [Drug Co.; | 
ks Co 
BLUMBERG & CLARICH ' 
31 Union Sq., New York 3 CAS 
Tel.: Algonquin 4-0897 oe 
Radio Dept. H. Blumberg, radio director |: Expos 
W. EARL BOTHWELL ADV. io Dep’ 
Standard Life Bldg., Pittsburgh 22 radio direc 
Tel.: Court 1488 jadio Ace: 
Radio Dept.: H. B. Trautman, radio dir ce Inc.; 
Emily Wilson, Betty Birkland. ee 
BOTSFORD, CONSTANTINE & GARDNER — 
115 S. W. Fourth Ave., Portland 4 
Tel.: Atwater 9541 BROOKE, S 
Seattle 4—Second Ave. Bldg., Tel.: Elliott 3582 & Hanc 
San Francisco 4—Russ Bldg. Tel.: Exbrook 7: Tel: Colun 
Los Angeles 14—629 S. Hill St. Tel.: Michigap Radio Dept 
1427. Tom Morris, manager. charge of | 
STANLEY G. BOYNTON AGENCY Se 
Fisher Bldg., a Y 
Tel.: Trinity 1-255: 
Radio Dept.: S. G. Boynton, president; | ¢ nl 
Boynton, vice-president; Larry Payne, po Tel: H fe 
gram director; V. V. Cory, sec’y.; C. Toy, 'e' Morris 
treasurer; Ruth Grinnewald, traffic. Radio Dept 
New York, 17 E. 42nd St. awe 
Tel.: Murray Hill 2-0086 Redio Acco 
Radio Accounts: American Society of Ind 
trial Engineers; Religious programs; Nation) BROOKS A 
Tennis Matches. 416 W. 8t 
BOZELL & JACOBS INC. (IIl.) its Tinie) 
326 W. Madison St., Chicago 6 Radio Dept 
Tel.: Central 6505 wry 
Radio Dept.: Tim Morrow, radio director of » Kandel, 
account executive; Ruth Brannan, Nathan § 
Jacobs, account executives. 5S. M. BRO 
Radio Accounts: Leaf Gum Co.; ChicogiUnion Nat‘! 
Herald-American; Society of American Tel: 2-187. 
ists; Arcco Playing Card Co.; Dante Rodi 
Co.; Galter Mfg. Co.; Falcon Camera 7 Dept 
E. Greenebaum & Co. and radio 
ARTHUR BRAITSCH ADV. 
Hospital Trust B!dg., Providence 3 4 FRANKL 
Tel.: Dexter 3 og ate 
Radio Dept.: Arthur Braitsch, director; of —_— 
A. Lorimer, timebuyer. - Dept 
rown. 
J. CARSON BRANTLEY ADV. AGENCY 
Owen Bidg., Salisbury, N. C. E.H. BROV 
Tel.: 900 Berchandi 
Radio Dept.: J. Carson Brantley, radio #7.) . a 
rector; A. N. Cheney, timebuyer. ! adi Dept 
MURRAY BREESE ASSOC. R. A. Burle 
12 E. 41 St., New York 17 
Tel.: Ashland 4-2336 E. L. BROW 


Radio Dept.: (Mrs.) Sheila B. Wiese, diet) 1695 Wan, 


and account executive. Tel.: Penny 
Radio Accounts: Artra Cosmetics, Inc. | Radio Dept 
BRESNICK & SOLOMONT ) 

| BURTON BF 


216 Tremont St., pon 16 






Tel.: Liberty 150 E. Su; 
Radio Dept.: Oscar Bresnick, timebuyer. = Delaw 
Radio Accounts: Suffolk Federal Savings; adio Dep 
son’s Brewery; Biltrite Rubber Co. ‘wary Tysor 
rank W. 
R. C. BRETH INC. mecutives, 
310 Pine St., Green Bay, Wis. io Ac 
Tel.: Howard 134 mn lows 
Radio Dept.: R. C. Breth, president and 
count executive. NKL 
Radio Accounts: Home Mutual Ins. Co.; W 7 N 
ern States Mu‘ual Auto Ins. Co. 0 Sth A 
el.: Circle 
BRUCE B. BREWER & CO. 
Serge 0 Dep 
Fidelity Bldg., Kansas City 6 nd accour 
Tel.: Harrison 4890 sion direc 
Radio Dept.: W. J. Woods, radio dirediPrd Blake, 
and account executive; Bruce B. Brew@Pxecutive. 
Quentin V. Brewer, M. L. Henderson, Bos Angele 
count executives. Gladst. 
Radio Accounts: Skinner Mfg. Co.; Nu i A 
Mills; Faultless Starch Co.; Cook Paint ns. Co.: " 
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isalch —- Western Auto Supply Co.; 


bee Food Products Co.; Katz Drug Co.; 
ockwell Labs.; Cherntest Labs. 


1GGS & VARLEY INC. 


E. 48th St., New York 17 
|: Wickersham 2-8534 


dio Dept.: Tom Varley, radio director. 
dio Accounts: Davidson Bros. Corporation. 
es 9 


» Hurley 


ISACHER, VAN NORDEN & STAFF 

ps Bldg., San Francisco 4 

: Garfield 0276 

isdio Dept.: Marie Eaton, buyer; Gene Gold- 
ith, producer; Charles Gabriel, Weston 
lemier, Walton Burdom, account execu- 
ives. 

York 17—250 Park Ave. Tel.: 
8-1634. James P. Derum, manager. 
s Angeles 15—Petroleum Bldg. Tel.: Pros- 
pect 9368. R. T. Van Norden, vice-pres. 


irector Plaza 
utive, 


II's Plo 


ROADCAST ADVERTISING INC. 


















Ore. Newbury St., Boston 16 
el: Kenmore 0854 
ladio Dept.: J. E. Murley, J. J. Manning, ac- 
unt executives; Marjorie Mills, Eugene P. 
jeringer, Carolyn Fuller. 
dio Accounts: R. G. Sullivan Inc.; Liggett 
lirector, [Drug Co.; Hy-Trous Sales Co.; American Fire- 
orks Co. 
OADCAST ADV. CO. 
9055 Wilshire Blvd., Los Angeles 5 
tor el.: Exposition 133 
dio Dept.: Van C. Newkirk, owner and 
rodio director; Betty Culbert, office manager. 
dio Accounts: Crew of the Good Ship 
, direcionGrace Inc.; Floyd B. Johnson & His King’s 
—"~——emied Grace Dotson; Calvary As- 
Ne |” 
BROOKE, SMITH, FRENCH & DORRANCE 
iliott g® E. Hancock Ave., Detroit 1 
rook 754 Del; Columbia 0860 
Michigog Rodio Dept.: Moulton H. Farnham, executive 
charge of radio. 
New York 17—52 Vanderbilt Ave. Tel.: Mur- 
ray Hill 6-1800. 
HLe BROOKES & SONS CO. 
yne, wr 80! S. Wells St., Chicago 7 
C. Toy, Tel: Harrison 9470 
Radio Dept.: Marguerite Heinrichs, radio di- 
rector. 
Radio Accounts: Gulbransen Co. 
of Indu)” 
, Nation) BROOKS ADV. AGENCY 
416 W. 8th S*., Los Angeles 14 
Tel: Trinity 0558 
Radio Dept.: A. R. Brooks, account executive 
and timebuyer; Ann Miller, copywriter; Rose 
— A. Kandel, secretary. 
Nathan 
§. M. BROOKS ADV. AGENCY 
; Chi 


Union Nat’! Bank Bidg., Little Rock, Ark. 
Tel.: 2-1874 


Radio Dept.: Earl L. Saunders, vice-president 
ond radio director. 


C. FRANKLIN BROWN & CO. 
20N. Wacker Drive, Chicago 6 
Tel: Central 5377 


: O. Gygi, radio director; C. F. 


E.H. BROWN ADV. AGENCY 

chandise Mar*, Chicago 4 

el: Delaware 8333 

ladio Dept.: Harry Schneiderman, E. H. Brown, 
R. A. Burleigh, account executives. 
















E. lL. BROWN ADV. 


e, "1606 Walnut St., eeettigite 3 


| Tel: Pennypacker 7510 
Inc. _ Dept.: Ernest Greenfield, radio director. 
| BURTON BROWNE ADV. 
150 E. Superior St., Chi WW 
buyer. [Tel.: a 3800 ae 


ings; adio Dept.: T. Bryce Spruill, timebuyer; 
tank Tyson, Paul D. Bezazian, Burton Brown, 
Frank Walsh, F. Clifford Estey, account 
xecutives, 

io Accounts: Raytheon Mfg. Corp.; Dear- 
m Stove Co. 


NKLIN BRUCK ADV. CORP. 


270 6th Ave., New York 20 
el: Circle 7-7661 


io Dept.: M. J. Kleinfeld, radio director 
ind account executive; Milton J. Lurin, tele- 
ision director; Rae Elbroch, timebuyer; How- 


Blake, producer; M. Heineman, account 
xecutive, 


0s Angeles 28—5874 Hollywood Blvd. Tel.: 
Gladstone 2975. 


io Accounts: North American Accident 
ns. Co.; Adler Shoes. 








BUCHANAN & CO. 

1501 Broadway, New York 18 

Tel.: Medallion 3-3380 

Radio Dept.: Jack Wyatt, director of radio 

and television; Nat Strom, business manager; 

T. S. Buchanan, president and account execu- 

tive; Arthur Ramsdell, account executive. 

Chicago 11—919 N. Michigan Ave. Tel.: Dela- 
ware 5522. George Enzinger, executive 
vice-president & account executive. 

Los Angeles 13—427 W. Fifth. Tel.: Mutual 
6316. Fred M. Jordan, Ist vice-president. 

San Francisco—115 Mon*gomery St. Tel.: Yukon 
2802. 

Radio Accounts: 

Co.; 


The Texas Co.; The Formfit 
Adam Hat Stores. 


BUCHANAN-THOMAS ADV. CO. 

412 S. 19th St., Omaha 2 

Tel.: Atlantic 2125 

Radio Dept.: Adam Reinemund, radio direc- 
tor and account executive; C. Coe Buchanan, 
J. C. Buchanan, L. H. Thomas, account execu- 
tives. 


THE BUCHEN CO. 


400 W. Madison St., Chicago 6 


Tel.: Randolph 9305 
Radio Dept.: Herbert K. Butz, Martin G. 
Reynolds. 


Radio Accounts: Wood Gpecentn Co.; Michi- 


gan Natl. Bank; Crane Co. 


EARL A. BUCKLEY ORGANIZATION 


1600 Arch S*‘., Philadelphia 3 
Tel.: Rittenhouse 0180 


Radio Dept.: Earl A. Buckley, radio director. 


BURNET-KUHN ADV. 
520 N. Michigan Ave., Chicago 11 


Tel.: Superior 3800 
Radio Dept.: Mary Agnes Schroeder, radio 
director; James H. Kristof. 


LEO BURNETT CO. 

360 N. Michigan Ave., Chicago 1 

Tel.: Central 5959 

Radio Dept.: Frank W. Ferrin, vice-president 

charge of radio; Jack W. Shaw, Charles O. 

Husting, Norman Levally, Howard Bede, ac- 

count executives. 

Hollywood 28—Equitable Bldg. Tel.: 
s‘ead 7311. Hobart Donavan, 
representative. 

New York 22—743 Fifth Ave. Tel: Plaza 5-2772. 
Paul C Harper, manager. 
Radio Accounts: Jacques Mfg. Co.; 
mens Mutual Casualty Co.; 
Institute; Pure Oil Co.; 


Hemp- 
Western 


Lumber- 
American Meat 
Brown Shoe Co. 


BYER & BOWMAN 


203 E. Broad St., Columbus 15 
Tel.: Main 
Radio Dept.: Herbert Byer, director. 


RICHARD W. BYRNE ADV. 


57 Post St., San Francisco 
Tel.: Exbrook 5183 


Radio Dept.: Richard W. Byrne. 
Radio Accounts: Marin Dairymen Milk Co., Ltd. 


BYRUM ADV. AGENCY 


1829 Champa St., Denver 2 
Tel.: Tabor 7745 
Radio Dept.: Russell Byrum, owner. 


Radio Accounts: Purity Creameries Inc.; As- 
sociation of Evangelicals. 


Cc 


HAROLD CABOT & CO. 

24 Milk St., Boston 9 

Tel.: Hancock 7690 

Radio Dept.: Aurelia T. Griffith, timebuyer; 
William J. Ganick, Dona!d D. Douglass, Rus- 
sell Hunt, account executives. 


Portland, Me.—120 Exchange St. Tel.: 3-5962. 
Frank Black, manager. 
Radio Accounts: Douglas Shoe Co.; H. P. 


Hood & Sons; Bos'on & Maine R. R. 


CADDEN-ALLEN ADV. AGENCY 
203 S. Court, Montgomery, Ala. 
Tel.: Dial 4468 

Radio Dept.: John S. Allen. 


CAHN, MILLER INC. 

413 N. Charles St., Baltimore 

Tel.: Scratoga 4466 

Radio Dept.: C. LeRoy Miller, radio executive; 
Lovis F. Cahn, George Gettman, account 
executives. 

Radio Accounts: Chatham Homespuns; Popu- 
lar Club Gingerale; Jarman Motors; Fra- 
ternity Federal Building and Loan Co.; Hess 
Shoes; Read Drug & Chemical Co.; May Co.; 
New Deal Optical Co. 


(Continued on page 204) 
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WKMO 


Dominates 


ALL INDIANA STATIONS 


Id THE LISTENING HABITS 
OF ITS AUDIENCE! 






































" — 
si ° Wabash 
Logansport} Peru 
Delphi Marion 
Kokomo 
Frankfort Vpton oElwood 
Anderson 
a7 Noblesville 


A comprehensive survey just 


completed by Bee Angell and 


Associates clearly shows that WKMO—with coverage in 15 


counties* at the Heart of Indiana’s 


Rich Farming and 


Industrial area—tops all Indiana stations in ability to 
attract and hold its listeners. 





Outstanding features of the Columbia Broadcasting 
System supplemented with top-notch local and public 
service programs on WKMO, provide you, as an ad- 
vertiser, not just 250 watts of power, but a big pre- 


sold audience ...a rich market in which this station is the 


dominant factor. 


*COUNT:ES COVERED: Blackford, Boone, Carroll, Cass, Clinton, 
Delaware, Grant, Hamilton, Howard, Huntington, Madison, Miami, 
Tippecanoe, Tipton, Wabash. 








For a Copy of the Survey and other information, write or call John 
Carl Jeffrey, Gen. Mgr., WKMO, Kokomo, Ind. 
National Representative, HowaRD H. WILSON COMPANY: Chicago, 
New York City, Hollywood, San Francisco, Seattle. 


or contact our 





Boost Sales . 





Affiliated with 


WKMO 


the 


Spot Your Show on 





Columbia Broadcasting System 
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(Continued from page 203) 
CALDWELL-BAKER CO. 


1204 Merchants Bank Bldg. Indianapolis 4 


Tel.: Market 7440—7449 

Radio Dept.: C. Morrison Davis, vice-president; 
Cc. M. Aldred, H. Caldwell, account 
executives. 

Radio Accounts: M. O'Connor Co.; Sun 
Rayed Co. 


CALHOUN ADV. AGENCY 

Colorado Bidg., Denver 2 

Tel.: Main 5059 

CALKINS & HOLDEN 

247 Park Ave., New York 17 

Tel.: Wickersham 2-6900 

Radio Dept.: R. P. Clayberger, manager radio 

& television; Chester H. Miller, director of 

programs. 

Chicago 1—333 N. Michigan Ave. Tel.; Ran- 
dolph 3831. R. A. Washburn, manager 

Radio Accounts: Oakite Products Inc.; Stoke- 

ley-Van Camp’s Inc.; George Weston Ltd. 

CALLO-McNAMARA, SCHOENEICH INC. 

349 E. 149th St., New York 51 

Tel.: Mott Haven 9-6300 

Radio Dept.: Joseph F. Callo, radio director; 

Paul Kelly, production manager; J. A. Mc- 

Namara, timebuyer. 

Ossining, N. Y.—First Nat’! 
Hayden, radio director & manager. 

Radio Accounts: Rogers Department Store; 

Bronx County Trust Co.; Clean-O Chemical 

Co.; Vogt’s Ice Cream Co. 

CARL CALMAN INC. 

55 W. 42nd St., New York 

Tel.: Wisconsin 7-1005 

Radio Dept.: 

timebuyer. 

D. T. CAMPBELL INC. 

222 W. Adams St., Chicago 6 

Tel.: State 2713 

CAMPBELL-EWALD CO. 

General Motors Blidg., Detroit 2 


Carl Calman, radio director 


Tel.: Trinity 2-6200 
Chicago 1—230 N. Michigan Ave. Tel.: Cen- 
tral 1946. 





Bank Bldg. M. | 


Los Angeles—714 W. Olympic Blvd.  Tel.: 


Richmond 6204. 


CAMPBELL-EWALD CO. INC. (Eastern Division) 
10 Rockefeller Plaza, New York 20 

Tel.: Circle 7-383 

Radio Dept.: R. E. Hackenger, program direc- 
tor; E. A. Elliott, timebuyer; George Pamen- 
tal, asst. timebuyer; James Mackay, Elmo 
Ecker, account executives. 

Radio Accounts: U. S. Rubber Co.; Hyatt Bear- 
ings Div., General Motors Corp.; Vita Var 
Corp. 


CAMPBELL-MITHUN, FNC. 

1370 Northwestern, Minneapolis 2 

Tel.: Atlantic 3231 

Rado Dept.: L. M. Knopp, radio director. 

Chicago 11—1024 Palmolive Bldg. Tel.: Dela- 
ware 7553. Jack Rheinstrom, vice pres.; 


Wm. Ballinger, radio director; Donald 
Gardner, radio copy; Arthur H. Lund, 
timebuyer. 


CAMPBELL-SANFORD ADV. 

1105 Chester Ave., Cleveland 14 

Tel.: Prospect 

Radio Dept.: Jay P. Garlough, vice-president. 

Chicago 5—608 S. Dearborn St. Tel.: 
6770. William Smith, manager. 

New York 17—342 Madison Ave. Tel.: Murray 
Hill 2-8397. Conklin Mann, manager. 

SOLIS S$. CANTOR ADV. 

1600 Walnut St., Philadelphia 13 

Tel.: Pennypacker 1626 

Radio Dept.: Myrl Polen, production manager; 

Shirley Kohn, detail division; Solis S. Cantor, 

president and account executive. 

Radio Accounts: David T. Robinson Co. 

CAPLES CO. 


225 E. Erie St., Chicago 11 


Tel.: Superior 6016 

Radio Dept.: W. E. Gibson, buyer; R. N. 
Hartsing, vice-president, sec’y and treas; 
Don J. Powers, David P. Lewis, account 
executives. 


Omaha—1504 Dodge St. 
L. M. Branch, vice-president. 
Angeles—412 W. 6th St. Tel.: 
4143. A. M. Caron, manager. 


Tel.: Jackson 1107. 


Los Mutual 











the PANHANDLE STATE’S 
MOST HONORED 
STATION* 


WGKV 


CHARLESTON 
The Quality Station 
of West Virginia 


*WGKV has won more national honors 
since 1940 than all other West 
Virginia stations combined. 


JOSEPH B. MATTHEWS, Manager 


Represented nationally by 
Joseph Hershey McGillvra, Inc. 


NBC Affiliate 
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Wabash | 





New York—535 Fifth Ave. Tel.: 
2-0850. B. Clarke, vice- -president. 


Radio Accounts: Chicago & North Western 
Railway; Union Pacific Railroad. 

RAY CARR ORGANIZATION 

Citizens Bank Bldg., Portland 14 


Tel.: Vermont 21 

Radio Dept.: George M. Couche, production 
manager; Robert L. Leaming, account exec- 
utive. 


CARTER-OWENS ADV. 

609 Minnsota, Kansas City 12, Kan. 
Tel..: Drexel 77 

Radio Dept.: W. G. Rowe, 
(Miss) Lee Hall, manager; 
account executive. 

Radio Accounts: Helzberg’s; Inter-State Bldg. 
& Loan Assn.; Marshall’s Auto Stores; George 
Rushton Baking Co. 

R. H. CARY INC. 

Liberty Bldg., Des Moines 9 

Tel.: 4-0375 

Radio Dept.: Fred A. Reed, radio director; 
R. H. Cary, president and chief timebuyer; 
Evonne Kordick, timebuyer; A. W. Little, 
account executive. 


Radio Accounts: Des Moines Ice and Fuel Co.; 
Hawkeye Casualty Co.; Oelwein Chemical 
Cc.; Thompson Hybrid Corn Co.; Tidy House 
Products Co. 

CASANAVE & PEARSON INC. 


1600 Broadway, New York 19 
Tel.: Circle 6-1647 


Radio Dept.: C. H. Pearson, vice-president 
and general manager, charge of radio. 
FRANK I. CASH & ASSOC. INC. 

360 N. Michigan Ave., Chicago 1 

Tel.: Dearborn 8875 

CECIL & PRESBREY INC. 


247 Park Avenue, New York 17 
Tel.: Wickersham 2-8200 


Radio Dept.: Harry Parnas, timebuyer; Sam- 
ucl Dalsimer, H. L. Kneeland, Edward Noakes, 
D. C. Thomas, account executives. 


Radio Accounts: Block Drug Co.; G. Wash- 
ington Broth; Oyster Shell Products Corp. 
CENTRAL ADV. CORP. 


Board of Trade Bldg., Indianapolis 4 
Tel.: Franklin 4731 


Radio Dept.: G. Vance Smith, president. 


HERBERT CHASON CO. 

232 Madison Ave., New York 16 
Tel.: Murray Hill 3-6336 

Radio Dept.: 
director & timebuyer. 

Radio Accounts: Mack Drug Co. 
CHERNOW CO., INC. 

350 Fifth Ave., New York 1 

Tel.: Pennsylvania 6-7037 

NELSON CHESMAN & CO. 

Hamilton Trust Bldg., Chattanooga 8 
Tel.: 6-4942 


Radio Dept.: Henry Tritschler, president and 
account executive; John E. Fontaine, 
director. 


Radio Accounts: Chattanooga Medicine Co.; 
Double-Cola Co.; Fleetwood Coffee Co.; South- 
ern Agriculturist. 

CHICAGO UNION ADV. AGENCY 


20 W. Jackson Blvd., Chicago 4 
Tel.: Wabash 5732 


Radio Dept.: Simon Levin, radio director. 
CINEMA ADV. AGENCY 


1204 S. Hill St., Los Angeles 15 
Tel.: Prospect 2141 


Radio Dept.: Willis Allen. 


radio director; 
Charles Carter, 


‘ 


San Francisco 3—218 Grant Bldg., 1095 Mar- 


ket St., Tel.: Hemlock 9736. 


DARWIN H. CLARK CO. 
541 S. Spring St., Los Angeles 13 
Tel.: Michigan 1 

Radio Dept.: M. 
account executive. 
Radio Accounts: Anatole Robbins Cosmetics; 
Standard Federal Savings & Loan Assn.; 
Union Rescue Mission. 

CLEMENTS CO. 

1601 Chestnut St., Philadelphia 3 

Tel.: Rittenhouse 0236 

Radio Dept.: Alice Clements, radio director. 
COAST WESTERN ADV. AGENCY 

1244 Trenton St., Los Angeles 15, Cal. 
Tel.: Prospect 2988 

Radio Dept.: Arthur W. Stowe, owner, radio 
director & account executive. 
Radio Accounts: Kelley Kar Co.; 
Rowsey Motor Sales; Aero Tool Co.; Ameri- 
can Screw Products; Auto Investment Co.; 
Globe Finance Co.; Blue Book. 


L. W. Allen. 


les Kelley; 


radio 


L. Gowans, manager and 


Lexington | 





Herbert Chason, president, radio | 





RICHARD COLE ADV. 

Insurance Bldg., Omaha 2 

Tel.: Jackson 7868 

Radio Dept.: Richard Cole, account executiy, 


Radio Accounts: Nebraska Savings & Lom 
Assn.; Tekseed Hybrid Corn Co. 


COMMERCIAL ADV. AGENCY INC. 
600 S. Michigan Ave., Chicago 5 
Tel.: Wabash 0703 


COMMERCIAL BROADCASTERS 

188 W. Randolph, Chicago 1 

Tel.: Dearborn 0203 

Radio Dept.: Dave Edelson; Michael F. Edelson 
Redio A Col Club; Macomby 
Club; Via Laga; Club Charming; Nameles 
Cafe; Bluebird System Bus. 


COMMERCIAL RADIO SERVICE ADV. 


30 Rockefeller Plaza, New York 20 

Tel.: Columbus 5-0771 

Radio Dept.: Andre Luotto, radio director, 
Radio Accounts: Bisleri Co. Inc.; Stella Cheesd 


Co.; Cumberland Dairy Products Co.; Ig 
Rosa & Sons; Balbo Oil Co., Inc. 


COMPTON ADV. INC. 

630 Fifth Ave., New York 20 
Tel.: Circle 6-2800 

Radio Media Dept.: Frank B. Kemp, heof 
timebuyer; Frederic Apt, Harriet M. Belilld 
Henry Clochessy, Jean D. Lawler, time 
buyers. 

Radio Production Dept.: Lewis H. Titterton 
vice-president charge of radio production 
Wyllis Cooper, program and television mon 
ager; Helen Shervey, business manager; Jooy 
Geddes, new program manager; Isabell 
Olmstead, casting director; Evelyn Pier) 
Arthur Austin, Floyd Holm, Rita McCusker 
James Manilla, Jose DiDonato, Minerva Elli; 
program supervisors; Virginia Travers, heo 
of publicity department. 





Chicago 5—59 E. Van Buren St. Tel. Harries 
3570. L. O. Holmberg, manager. 
Detroit 2—New Center Bldg. Tel.: Trinity 
1-2200. R. W. Heizer, manager. 
Kansas City 6—Land Bank Bldg. Tel.: Hon}. 


son 8102. Merrell Boyce, manager. 
Milwaukee 2—411 E. Mason St. Tel.: Mo 
quette 2778. Harry Scott, manager. 


Hollywood 28—6253 Hollywood Blvd. Te 
Hollywood 8107. Murray Bolen, manage: 


Cincinnati 2—Gwynne Bldg. Tel.: Parkway 
6961. Robert P. Marsh, manager. 
Radio Accounts: Procter & Gamble (Du 
Ivory Bar, Ivory Flakes, Crisco); Allis-Chd 

mers Mfg. Co.; Socony-Vacuum Oil Co. 
CONDON CO. 

Rust Bldg., Tacoma 2, Wash. 

Tel.: Main 8155 

Radio Dept.: Victor Kaufman,  timebuyel 
Mary Gillette, copy writer. 

CONNER CO. 

116 New Montgomery St., San Francisco 5 
Tel.: Yukon 0196 

Radio Dept.: Robt. W. Conley. 


Radio Accounts: Thompson Tire Co.; Gill 
Lumber Co. 

COUCHMAN ADV. 

862 Highland Park Village, Dallas 5 
Tel.: Justin 5-9323 

Radio Dept.: Albert Couchman, account ext’ 
utive. 


COULTER & GRINSTEAD 

Majestic Bldg., San Antonio 5 

Tel.: Fannin 18 

Radio Dept.: Robert G. Coulter, Doyle 
stead, account executives. 


“| 





CRAVEN | 
22 Fifth 


Tel.: Murr 
Radio Dep 
4, timebuy 
Radio Acc 


CRITCHFIE 
7200 N. M 
Tel.: Supe 
Radio Dep’ 
fa Groent 
Rudio Acc 


SAMUEL C 
2 W. 44t 
Tel.: Bryar 
Radio Dep 
ecutive. 


ARTHUR C 
516 Fifth 

Tel. Murrc 
Radio Dep 


CRUTTENDI 
64 E. Lake 
Tel.: Centr 
Radio Dep 


orcount ex 


CUMMINGS 
Gas-Electric 
Tel.: Main 
Radio Der 
A. B. Brar 


DANCER-FI 
221 N. Las 
Tel.: State 
Radio Dept 
buying; Re 
Fromberg, 
buyers; Chi 
Jomes We: 
radio supe 
New York- 
21-1201 
Stantor 
Hollywood- 
0716. | 
Radio Acc 
Home Co.; 


MAXWELL 
113 W. 57: 
Tel.: Colum 
Radio Dept 
Radio Ace 
Vitarine Cec 


DARCY AI 
yt Pc 
: Centre 


aber 
0157. : 


| Atlanta—P. 


Hixon 
New York 
8-2600. 
Louis, | 
directo 
Toronto, O 
Stone « 
Mexico City 
Hallett 
Radio Acco 


JIMM DAU 
706 Chestn 
Tel: Main 
Rodio Dept 
Radio Acec 
Serving Co 
Bottlers of 
DAVIES & 
Erie Trust 





COWAN & DENGLER INC. 

527 Fifth Ave., New York 17 

Tel.: Murray Hill 2-0940 

Radio Dept.: A. Marie Maus, radio dired 
and timebuyer. 


Radio Accounts: American Agricultural Che 
ical Co.; Edo Aircraft Corporation; Isbrane 
sen-Moller Co., Inc.; 


JOHN GILBERT CRAIG ADV. 

903 Shipley St., Wilmington 99, Del. 
Tel.: 6185 

Radio Dept.: John Gilbert Craig, Kathi 
Anderson Walsh, account executives. 
Radio Accounts: Diamond Ice & Coal 


CHET CRANK CO. 

756 S. Broadway, Los Angeles 14 

Tel.: Tucker 6131 

Radio Dept.: Chet Crank, owner and radi 
director. 

Radio Accounts: J. V. Baldwin Motor Co. 
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CRAVEN & HEDRICK 

52 Fifth Ave., New York 18 

fel: Murray Hill 2-5010 

Radio Dept.: Paul H. Hedrick, radio director 
4, timebuyer. 

Radio Accounts: The Marlin Firearms Co. 


(RITCHFIELD AND CO. 

70 N. Michigan Ave., Chicago 11 

Tel: Superior 3061 

Radio Dept.: M. E. Blackburn, radio director; 
fa Groenboom, time buyer. 

Rudio Accounts: Crow’s Hybrid Corn Co. 


SAMUEL C. CROOT CO. 

28 W. 44th St., New York 18 
tel: Bryant 9-2588 

Radio Dept.: Donald B. Brant, 
ecutive. 


ARTHUR CROSBY SERVICE 


16 Fifth Ave., New York 18 
Tel: Murray Hill 2-2618 


Radio Dept.: B. F. Landsman, manager. 


CRUTTENDEN & EGER 


64 E. Lake St., Chicago 1 
Tel.: Central 7830 





account ex- 


Radio Dept.: Patrick Shannon, E. |. Eger, | 
eccount executives. 

CUMMINGS, BRAND & McPHERSON 

Gas-Electric Bldg., Rockford, Ill. | 
Tel.: Main 1806 | 
Radio Dept.: E. M. Cummings, manager; | 


A. 8. Brand, account executive. 


DANCER-FITZGERALD-SAMPLE 


221 N. LaSalle St., Chicago 1 
Tel: State 3800 


Radio Dept.: J. James Neale, director, time- 
buying; Roy Winsor, radio director; Gene 
Fromberg, Fred Klein, Les Schroeder, time- 
buyers; Charles L. Hotchkiss, Geo. Stellman, 
Jomes West, Harry Bingham, Evelyn Ecke, 
radio supervisors. 
New York—247 Park Ave. Tel.: Wickersham 
21-1200. Frank Moriarity, timebuyer; Carl 
Stanton, account executive. 


Hollywood—1680 Vine St. Tel.: Hempstead 
0716. Craig Maudsley. 
Redio Accounts: General Mills; American 


Home Co.; Sterling Drug Inc. 


) MAXWELL DANE INC. 


113 W. 57th St., New York 22 
Tel: Columbus 5-499 


Radio Dept. Maxwell Dane, president. 


Radio Accounts: Hygrade Products Corp.; 
Vitarine Co. 

DARCY ADV. CO. 

Missouri Pacific Bldg., St. Louis 3 

Tel.: Central 6700 

Cleveland 3—Terminal Tower. Tel.: Cherry 


0157. Stanley P. Seward. 

Atlanta—P. O. Box 1734. Tel.: Vernon 0021. J. 
Hixon Kinsella 

New York 22—515 Madison Ave. Tel.: Plaza 
8-2600. Alfred N. Steele, vice pres.; Paul 
Louis, Morris Mudge, Robert Salter, radio 
directors. 

Toronto, Ont.—90 Broadview St. Tel.: Glad- 
stone 4651. Grammont P. Altenbernd. 
Mexico City—Paseo de la Reforma 164. E. A: 

Hallett, jr. 


Radio Accounts: Coca-Cola Co. 


JIMM DAUGHERTY INC. 

706 Chestnut St., St. Louis 1 

Tel: Main 0790 and 0791 

Rodio Dept.: James M. Daugherty, president. 
Radio Accounts: Blanke-Baer Extract & Pre- 
Serving Co.; Hydrox Ice Cream; Pepsi-cola 
Bottlers of St. Louis; St. Louis Dairy Co. 


DAVIES & McKINNEY 





sral 
, Isbrane 


and radi 
otor Co. 


lyertisin 


Erie Trust : 
Tel ee Erie, Pa. 


Rodio Dept.: A. J. Davies, C. E. McKinney. 


account executives. 


DAVID INC. 
Ist Nat'l Bank Bidg., St. Paul 1 
Tel.: Garfield 3972 


Radio Dept.: Q. J. David, account executive; 
Bette Powell, radio director. 

ite Accounts: Central Co-onerative Assn.; 
cago North Western Ry.; Hotel St. Paul; 


sllogg Milling Co.; Schuneman’s Inc.; Stott | 


Briquet) Co.; Wey and Furniture Co. 


DAVIS & BEAVEN 

p23 W. Sixth St., Los Angeles 14 

el: MI 3908 

adio Dept.: Jerry Coleman, radio director; 
Sne Leider, timebuyer; Robert J. Davis, 
erb R. Beaven, account executives. 
‘adio Accounts: Scudder Food Products; Blue 
ird Potato Chips Inc.; Wilson & Co.; Boyle- 
idway Inc.; Hollers Concen‘rated Beverages, 
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W. H. DAVIS ADV. 


P. O. Box 1897, Asheville, N. C. 
Tel.: 1245 


Radio Dept.: W. H. Davis, account executive. 


Radio Accounts: Biltmore Dairy Farms; The 
Man Store; Biltmore Wheat-Hearts. 


DAVIS PRESS INC. 

44 Portland St., Worcester 8, Mass. 

Tel.: 4-4114 

Radio Dept.: Paul F. Soward, R. M. Spencer, 
account executives. 

Radio Accounts: Worcester County Institution 
for Savings; Sheraton Hotel. 


FRANK T. DAY INC. 


729 Boylston St., Boston 16 

Tel.: Ken-more 4854 

Radio Dept.: Frances B. Day, president & 
treasurer. | 


Radio Accounts: Grover 


Grant Cafeteria. 


JOHN L. de BRUEYS ADV. 
Ben Milam Hotel, Houston 2 


Tel.: Capitol 2241 
Radio Dept.: John L. de Bruevs. account 
executive. 


HENRY DeHAAN ADV. P 

Drexel Bldg., Philadelphia 

Tel.: Lombard 19 

Radio Dept.: Henry DeHaan, radio director. 


ROBERT F. DENNIS INC. 


219 W. Seventh St., Los Angeles 14 
Tel.: Trinity 2458 


Shoe Shop; W. T. | 


Radio Dept.: Robert F. Dennis, president & 
account executive; W. C. Jeffries, vice-oresi- 
dent & account executive. 


Radio Accounts: Harris & Frank; Taylor-Rea | 


Corp.; Warner Jewelry Co.; Standard Homen- 
pathic Co.; 
fornia. 

CRAIG E. DENNISON ADV. 


225 N. Michigan Ave., Chicago 1 
Tel. Randolph 0040 


Radio Dept.: Ben Rubin, radio director. 
Radio Accounts: Alden’s Mail Order. 


DEVINE ADV. AGENCY INC. 


1457 Broadway, New York 18 
Tel.: Wisconsin 7-0056 


Radio Dept.: J. J. O’Hearne, radio director 
& timebuyer. 


J. H. DIAMOND & CO. 


580 Market St., San Francisco 4 
Tel.: Garfield 7710 


Radio Dept.: Jim Diamond 


Independent Druaaists of Cali- 


Radio Accounts: Midtown Motors, Inc.; James 


McAllister, Inc.; V. A. Picture Coro. 


DIAMOND-SEIDMAN CO. 


475 Fifth Ave., New York 17 
Tel.: Murray Hill 3-4350 


Radio Dept.: Zan Diamond radio director. time- 
buyer; Sidney Seidman, timebuyer. 
DICKLOW ADV. AGENCY 

Liberty Bank Bldg., Dallas 1 

Tel.: Central 8295 

Radio Dept.: Irene Scott Dicklow. radio 
buyer. 


time- 


DIENER & DORSKIND 

147 W. 42nd St., New York 18 

Tel.: Bryant 9-8300 

Radio Dept.: S. O. Lipset, director; Benia/ 
min Dorskind, Nathan Diener, account exru- 
tives. 

Radio Accounts: Collins 
Wax; Diaperwite Co.; 
Paragon Oil Co. 


Self-O-Lac Floor 
J. Fox; Kroll Bros.: 


H. M. DITTMAN ADVERTISING 

Market St. Nat’l Bank Bldg., Philadelphit 7 
Tel.: Rittenhouse 0964 

Radio Dept.: J. Jessie Kane, radio director; 
Lilian Forman, secretary; M. Dittman, 
Wm. H. Delany, account executives. 

Radio Accounts: Adams Clothes; Bailey's 
Furniture; John Davis Co.; Huberman’s Jew- 
elers; Jordan Store; Klein’s Furs; Ashe Ap- 
parel Shop; Lousol’s Specialty Shop; Mac- 
Donald & Campbell; Irvin Sachs; Select Fash- 
ions. 


DIXIE ADVERTISERS 

Lampton Bldg. Annex, Jackson, Miss. 

Tel.: 4-5434 

Rodio Dept.: Herbert Carver, account execu- 
tive. 


DOE-ANDERSON ADV. 

Martin Brown Bldg., Louisville 2 
Tel.: Wabash 3193 
Radio Dept.: Elmer 
account executive; 
count executive. 


H. Doe, president and 
Warwick Anderson, ac- 


(Continued on page 206) 





When the people in Washington, D. C. want 


entertainment they dial 1450 and get WWDGC, 


the entertainment station. That’s the big reason 


why WWDC produces the kind of results that get 


sales-minded people excited, and makes cost- 


minded fellows put away the red ink. There are 


a flock of advertisers who’ll swear to that. You, 


too, can get on the beam in Washington with 


WWDC. Glad to show you the proof anytime. 


WWDC 


The big sales result station in Washington, D. C. 


Represented Nationally by Weed (5 Company 
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RALPH L. DOMBROWER CO. 

Dombrower Bidg., Richmond 19, Va. 

Tel.: 3-111-3 

Radio Dept.: J. C. Fulmer, director and ac- 

count executive; T. Michaux Moody, pro- 

gram director; Ralph L. Dombrower, presi- 

dent and account executive; Thomas H. Lynch, 

chief timebuyer; Edward |. Wallerstein, ac- 

count executive; Beulah C. Gregory, Samvel 

McDermott. 

Washington, D. C.—Woodward Bldg. Tel:. 
Republic 1420. Philip Rosenfeld, man- 


ager. 

DONAHUE & COE INC. 

1270 Sixth Ave., New York 20 

Tei.: Columbus 5-4252 

Radio Dept.: Richard Nicholls, radio director; 

Carl Rigrod, director motion picture division; 

Betty Barrett, Gaynor Hawkins, associate 

timebuyers; Vincent V. Van Beuren, Shaw 

Newton, account executives. 

Atlanta 3, Ga.—411 Hurt Bldg. Tel.: Main 
5662. Harry Morrill. 

Radio Accounts: Grove Laboratories Inc.; 

American Cyanamid Co.; Angostura-Wup- 

perman Corp. ;Southland Coffee Co. 


W. B. DONNER & CO. 

5C5 Washington Blvd., Detroit 26 

Tei.: Cherry 0244 

Radio Dept.: Naiph Abodaher, radio direc- 
tor; Alice S. Weiss, continuity writer; Charles 
F. Rosen, W. B. Doner, Julian Grace, William 
Koster, account executives. 

Radio Accounts: Aspir-Plus; Dealer's Car 
Sales; Famous Cleaners & Dyers Inc.; Fed- 
eral Dept. Stores; Gold-Tone Studios Inc.; 
Kent Jewelers; Holland Studios Inc.; Laula 
Jewelry Stores; Lords Jewelers; Michigan 
Chandelier Co.; Rose Jewelry Co.; Sheldon 


Furs; Sucher Bros.; Tool Shop Sporting 
Goods Co. 

DORLAND INTERNATIONAL—PETTINGELL & 
FENTON 


247 Park Ave., New York 17 
Tel.: Eldorado 5-2685 
Radio Dept.: Mildred Fenton, consulting radio 





director; Bernice Newton, timebuyer; Arthur 


F. Connolly, vice-pres., export radio director; 
Carlos Cabrera, export radio timebuyer. 


JOHN C. DOWD INC. 
Park Square Blidg., Boston 16 


Tel.: Hubbard 8050 
Radio Dept.: Gerard Slattery, timebuyer; 
William E. Buckingham; Fred F. Meyer, ac- 


count executives. 


DOYLE, KITCHEN & McCORMICK INC. 

501 Fifth Ave.. New York 17 

Tel.: Murray Hill 2-4563 

Redio Dept.: E. S. Green, radio director & 
timebuyer. 


DOYNE ADVERTISING 
Warner Blidg., Nashville 3 
Tel.: 6-0811 

Radio Dept.: 
executive. 


George W. Doyne, account 


MONROE F. DREHER INC. 


30 Rockefeller Plaza, New York 20 
Tel.: Circle 6-6675 


Radio Dept.: Helen Burst, radio director and 
timebuyer; Alvin Hetfield, account executive. 


JULIUS C. DUBIN 


Union Trust Bldg., Pittsburgh 19 
Tel.: Atlan*ic 7252 


Radio Dept.: Shirley M. Brown, radio director. 
Radio Accounts: Pittsburgh Milk Co.; Jerome 
Wolk & Bro.; Strem Studios; Protected Steel 
Products; Spic and Span Products; Jones & 
Brown Inc. 


JIM DUFFY CO. 


35 E. Wacker Drive, Chicago 1 
Tel.: Randolph 4827 


Radio Dept.: Be*sy Tyroler, media director. 


Radio Accounts: Ambrosia Brewing Co.; 
Bosch Brewing Co.; Consumers Co.; rge 
S. May Co.; Soy Food Mills Inc. 


DUNDES & FRANK INC. 


64 West 48th St., New York 19 
Tei.: Longacre 3-1633 
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watt independent 
station in the 
Carolinas 


We sell our local boys 
at a rate definitely tail- 
ored to fit a local market, 
not asking them to pay 
fancy rates for secondary 
coverage. Therefore, our 
rate structure gives you a 
powerful hunk of cover- 
age at lower than usual 
cost. (Over one million 
Carolinians in 50-mile 
radius.) 


ty IA 


CONCORD, N. C. 


Owned and managed by 
Wayne M. Nelson 


Nationally represented by THOMAS F. CLARKE & CO. 
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Radio Dept.: 
timebuyer. 


Radio Accounts: Ash’s; Zimba Kola Co. 


duPONT & CAHALIN INC. 

145 State St., Springfield 3, Mass. 

Tel.: 3-7889 

Radio Dept.: J. Harold Cahalin, vice-presi- 

dent and account executive. 

ROY S. DURSTINE INC. 

730 Fifth Ave., New York 19 

Tel.: Circle 6-1400 

Radio Dept.: Charles H. Furey, radio director; 

A. T. Gardiner, timebuyer; Roy Gordon, John 

R. Latham, Lee M. Rousseau, account execu- 

tives. 

Cincinnati 2—2108 Carew Tower. Tel.: Cherry 
0032. Fred K n ger. 

Chicago 1—330 N. Michigan Ave. Tel.: Dear- 
born 2373. Ellis Travers, manager. 

Radio Accounts: Crosley Corp.; Edelbrau 

Brewery Inc.; New York Von Co.; Mason Au 

& Magenheimer Confectionery Co.; S. A. 

Schonbrunn & Cb. (Savarin Coffee). 


Marion Pell, radio director & 





EASTBURN & SIEGEL 


623 Spring St. N.W., Atlanta 3 
Tel.: Vernon 4707 


Radio Dept.: Harry L. Siegel, account execu- 
tive; Sam Schei . producti 
EASTERN ADV. AGENCY 


122 E. 42nd St., New York 
Tel.: Murray Hill 5-9143 


Radio Dept.: J. R. Kupsick, radio director 
& timebuyer. 
FRED H. EBERSOLD INC. 


20 N. Warker Drive, Chicago 6 
Tel.: Franklin 0106 


Radio Dept.: B. B. Pope, director. 

E. $. EDMONDSON CO. 

1700 Walnut St., Philadelphia 3 

Tel.: Pennypacker 0881 

Radio Dept.: E. S. Edmondson, radio direc- 
tor. 

STANLEY J. EHLINGER ADV. 


421 W. Sixth St., Tulsa 5 
Tel.: 4-2628 


Radio Dept.: Peggy Morris, manager. 


ELIZABETH-FLETCHER 


4512 E. 17th Ave., Denver 7 
Tel.: Dexter 1805 : 


Radio Dept.: Fletcher B. Trunk, Elizabeth W. 


Trunk. 





ROY ELLIOTT CO. 

25 Huntington Ave., Boston 16 

Tel.: Kenmore 7974 

Radio Dept.: Roy D. Eiliott, manager. 


ELLIS ADVERTISING CO. 

15 E. Genesee St., Buffalo 3 

Tel.: Cleveland 0422 

Radio Dept.: Jerome R. Ellis, director; Henry 

J. Weil, Stephen Gotthelf, account executives. 

New York—33 W. 42nd St. Tel.: Longacre 
5-1567. John W. Culiner, manager. 

Toronto—74 King St. E. Tel.: Waverly 3438. 
Abbey A. Muter, manager. 

SHERMAN K. ELLIS & CO. 

247 Park Ave., New York 17 

Tel.: Plaza 5-7711 

Radio Dept.: Eugene L. Bresson, radio direc- 

tor; Harry Torp, timebuyer; C. E. Standinger, 

John F. Price, George B. Bogart, account 

executives. 


Chicago—141 W. Jackson Blvd. Tel.: Harri- 
son 8612. John F. Price, vice-president. 


Radio A Aunt J ; Grove Labs.; 
W. F. McLaughlin & Co. 
EMERY ADV. C. 


Baltimore Life Bldg., Baltimore 1 
Tel.: Plaza 7440 


Radio Dept.: William A. Hatch, Herbert C. 
Schuckle, account executives. 


Redio Accounts: Helwig & Leitch Inc.; Hamp- 
cen Transfer & Storage Co.; Delvale Dairies; 
Floorkrafters. 

ENGEL ADV. INC. 


919 N. Michigan Ave., Chicago 11 
Tel.: Superior 7656 


Radio Dept.: Frank Engel. 
Radio Accounts: Birk Bros. Brewing Co. 


F. A. ENSIGN ADV. 

Grant Bidg., Pittsburgh 19 
Tel.: Atlantic 4028 

Radio Dept.: H. E. Ryman, M. C. Henderson, 
account executives. 
Radio A ts: A. M 








& Son; Weaver's 
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Not S. | 
fernard K 
fodio Ac 
Home Sal: 
gol Instre 
i 
Fine Candies; Fulton Theatre; James Austin feck ‘ 
Co.; Morgan & Kaufman; R. C. MacAtey sASHION 
Co.; So. Pittsburgh Savings & Loan Aggy, 61 Eightt 
Construction Assn. of Western Pa.; Potter ol: BS or 
McCune Co. * Des 
di 
EQUITY ADV. AGENCY jesse Levir 
113 W. 42nd St., New York 18 
Tel.: Bryant 9- a, 
Radio Dept.: Irving Weinberg, directo, 4 Madis: 
David H. Boxer, Joseph Cirker, accoun) Tel: Eldor 
executives. Radio oe 
dent an 
ERLAND ADV. AGENCY \imebuyer; 
18 E. 41st St., New York 17 Don Parsor 
Tel.: Murray Hill 5-4764 son, accout 
Radio Dept.: Louis H. Ehrlich, radio directo |fodio Acc 
and timebuyer. Dixon Cru 
Radio Accounts: Seirro Madre Winery. os 
ERWIN, WASEY & CO. ine. 
420 Lexington Ave., New York 17 
Tel.: Mohawk 4-8700. congealed 
Radio Dept.: C. H. Cottington, radio an - ha 
television director; Joe Brattain, ass’. Tel. wits 
director; Frank Haas, timebuyer; E. H. Henptsdio Dep 
nen, John Sturdivant, Walter Kohn, L, pfexecutive. 
Northrup, account executives. RY FEI 
New Haven—157 Church St. Tel.: 5-8705 HAR 
John F. Barteau, manager. 1420 see 
Chicago 1-230 N. Michigan Ave. Tel.: Rong: Penny 
dolph 4952. Harry K. Gilman, manage} tedio he 
Minneapolis—Rand Tower. Tel.: Atlantic 12%, f tolent * 
Mac Martin, manager. rinewwall 
Oklahoma City—Ist Natl. Blg. Tel.: 2-0605 FENSHOLT 
Harold Halsell, manager. . a 
Los Angeles—714 Olympic Blvd. Tel.: Prey. a_i 
pect 5317. H. A. Stebbins, manager. AH a 
San Francisco 4—333 Montgomery St. Tel, 
Exbrook 7004. John Davis, Louis Honig FERRY-HAN 
Seattle 1—Skinner Bldg. Tel.: Main 645) 500 Fifth A 
Warren Kraft, manager. Tel.: Longa 
Radio Accounts: Barbasol Co.; Forhan’s Took} Rodio Dept 
Paste; Kreml; Musterole Co.; Olive Toblef Chorles Pur 
Co.; Consolidated Cigar Corp.; Carnotin § Chicago 11. 
Milk Co. Michigan / 
ESSIG CO. LTD. Aatag, coms 
1121 South Hill St., Los Angeles 15 
Tel.: Prospect 6284 





Radio Dept.: J. S. Macaulay, vice-presidet 
& account executive; Norman J. Borough, 
radio director & account executive. 


Radio Accounts: Douglas Aircraft Corp. 


WILLIAM ESTY & CO. 

100 E. 42 St., New York 17 

Tel.: Caledonia 5-1900 

Radio Dept.: John C. Esty, chief tim : 

Thomas D. Luckenbill, radio director; R. 

Grahl, timebuyer. 

Los Angeles 28—1537 Vine St. Tel.: Hillsid 
2183. Don Bernard, manager. 

Radio Accounts: Colgate-Palmolive-Peet 

(Super Suds, Vel); Lehn & Fink Products 

(Hinds Honey & Almond Fragrance C 

Etiquet Deodorant Cream); Peil Bros.; R. 

Reynolds Tobacco Co. (Camel Ciga 

Prince Albert Tobacco). % 

EVANS & LeMAY ADV. 

Dan Waggoner Bldg., Ft. Worth 2 

Tel.: 2-3371 

Radio Dept.: Doro*hy Cantrell, director. 


LAWRENCE |. EVERLING ADV. 

1700 Walnut St., Philadelphia 3 

Tel.: Pennypacker 7927 

Radio Dept.: Lawrence I. Everling, Frank 
Corkery, account executives. 

Redio Accounts: Sheidt Brewing Co.; 
Smith Pie Co.; Conte Luna Macaroni 
Foster, Miller & Bierly. 

EXPORT ADV. AGENCY 

919 N. Michigan Ave., Chicago 11 
Tel.: Superior 3875 

Radio Dept.: R. C. Lebret, president. 
New York—271 Madison Avenue. 
Radio Accounts: (On Latin-American St 
tions): Geo. W. Loft Co.; The Knox ©. 
Wintersmith Chemical Co.; Grove Labor 
tories; Mentholatum Co.; Pepsodent ( 
Weco Products Co.; Miles Medical Co. Noj 
wich Pharmaceutical Co.; Citrus Produd 
Co.; Baver & Black; Lydia Pinkham; Bor 
Shave; Northam Warren Corp.; 


F 


FAIRALL & CO. 

Liberty Bidg., Des Moines 9 

Tel.: 3-5255 

Radio Dept.: Jack C. Wolther, radio 
L. R. Fairall, president and 

tive. 


H. W. FAIRFAX ADV. AGENCY 


551 Fifth Ave., New York 17 
Tel.: Murray Hill 2-8680 
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pedio Dept.: Janice Hamilton, timebuyer; 
Not S. Ensler, president; Rudolph Block, 
gernard Katz, account executives. 

io A + Ri : gd 1 's: a “a 
Home Sales; Blumstein’s Dept. Store; Gen- 
yal Instrument Corp.; Cafe Madison; Hotel 
Delmonico; Hotel One Fifth Ave.; Gallagher's 
Seak House. 


ASHION ADV. CO. 

61 Eighth Ave., New York 1 

ei: Bryant 9-5050 

odio Dept.: Mervin Levine, radio director; 
jesse Levine, timebuyer 


(EDERAL ADV. AGENCY 

ud Madison Ave., New York 22 

tel: Eldorado 5-6400 

fadio Dept.: John S. Davidson, vice-presi- 
dent and radio director; Penelope Simmons, 
fimebuyer; H. ardner, Brooke Watson, 
Jon Parsons, Charles Wright, Mrs. L. E. Car- 
gon, account executives. 

fedio Accounts: National Biscuit Co.; Joseph 
tixon Crucible Co.; Durkee Famous Foods; 





General Cigar Co.; Lily of France Corset 
(c.; Rockwood & Co.; John F. Trommer 
Ine. 

WARREN P. FEHLMAN ADV. CO. 

30 Dis‘rict Blvd., Los Angeles 11 

Tel: Kimball 9296 

Redio Dept.: Warren P. Fehlman, account 
executive. 


HARRY FEIGENBAUM ADV. AGENCY 


1420 Walnut St., Philadelphia 2 
Tel: Pennypacker 3623 


Radio Dept.: David Wermen, timebuyer and 


occount executive; Ralph A. Hart, director 
& talent buyer; Harry Feigenbaum, account 
executive. 

FENSHOLT CO. 

%0 N. Michigan Ave., Chicago 1 

Tel: Randolph 1671 

A H. Fensholt, president. 

FERRY-HANLY CO. 

500 Fifth Ave., New York 18 

Tel: Longacre 5- 

Rodio Dept.: H. E. Lehman, media director; 
Charles Purdy. 

Chicago 11—Wallace-Ferry-Hanly Co., 430 N. 
michigan Ave. Tel.: Superior 4462. J. T. 
Ainley, manager. 





LAWRENCE FERTIG & CO. INC. 


149 Madison Ave., New York 16 
Tel.: Murray Hill 4-3300 

Radio Dept.: Henry Bretzfield, radio director 
and timebuyer; Alexander Slazitt, account 
executive. 


Radio Accounts: Lester Cowan Productions; 
Htalian Cook Oil Corp.; Gennaro Oil. 


ROBERT G. FIELDS & CO. 
Warner Bldg., Nashville 3 
Tel.: 6-1977 


Radio Dept.: Robert G. Fields, account exec- 
utive. 


JOHN A. FINNERAN INC. 
1475 Broadway, New York 18 
Tel.: Bryant 9-0711 


Radio Dept.: B. Silon, radio director; L. 
Mennen, timebuyer; John A. Finneran, ac- 
count executive. 


Radio Accounts: Ray System of Health and 
Figure Perfection Inc. 


FIRESTONE ADV. AGENCY 

510 First Ave. N., Minneapolis 3 

Tel.: Main 1471 

Radio Dept.: L. Firestone, director. 

Radio Accounts: Ray H. Bjorkman Co.; W. N. 
Cardozo Furniture Co.; Cook’s Inc.; Ba-ney 
M. Davis Co.; Fisher Nut & Candy Co.; How- 
ard’s; Mandel Furs; Weyand Furniture Co. 


FIRST UNITED BROADCASTERS 

261 N. Wells, Chicago 6 

Tel.: Randolph 7800 

Radio Dept.: Hugh Rager, managing direc- 
tor; Walter Bennett, account executive. 

M. M. FISHER ASSOCIATES 

134 N. LaSalle, Chicago 

Tel.: Central 1610 


Radio Dept.: Jack L. Fisher Jr., account exec- 
utive. 


Radio Accounts: 
Vanguard Films 
Stevens Hotel. 

FITZGERALD ADV. AGENCY 


833 Howard Ave., New Orleans 13 
Tel.: Raymond 5194 


Radio Dept.: Leonard Gessner, radio director. 


Paramount Pictures Inc.; 
Inc.; United Artists Corp.; 








FLACK ADV. AGENCY 
Hills Bldg., Syracuse 2 
Tel.: 2-3129 


Radio Dept.: Richard H. Wickham, vice-pres- 
ident. 


FLAGLER ADV. 

170 Franklin St., Buffalo 2 
Tel.: Cleveland 0925 

Radio Dept.: Morse Flagler, 
account executive; 
count executive. 


president and 
William B. Swann, ac- 


JAMES R. FLANAGAN ADV. AGENCY 


505 Fifth Ave., New York 17 
Tel.: Murray Hill 2-1048 


Radio Dept.: A. Wagner; 
account executive. 
Radio Accounts: Jean Jordeau Inc. 


Cc. C. FOGARTY CO. 


307 N. Michigan Ave., Chicago 1 
Tel.: Randolph 7000 


Radio Dept.: C. C. Fogarty, president. 
Radio Accounts: Babson Brother. 


FOLEY ADV. AGENCY 

N BC Bldg., Cleveland 14 

Tel.: Cherry 1490 

Radio Accounts: Arena; |. J. Fox; Stearn Co. 
L. M. Robertson, account executive. 

Radio Dept.: Robert B. Foley, radio director; 


J. R. Flanagan, 


RICHARD A. FOLEY ADV. 

1528 Walnut St., Philadelphia 2 

Tel.: Kingsley 1560 

Radio Dept.: Wesley Winning, radio director. 


FOOTE, CONE & BELDING 

247 Park Ave., New York 17 

Tel.: Wickersham 2-6600 

Radio Dept.: (N. Y. office) Paul Rickenbacher, 

director of radio & television; Lee Strahorn, 

manager, radio production; Fred 3ethel, Tom 

Hicks, Margaret Wertheimer, producers; Fred 

Wakeman, Raymond Browne, Bernard M. 

Douglas, Lee Graves, Howard Warden, ac- 

count executives; Lillian Selb, timebvyer. 

San Francisco 4—235 Montgomery St. Tel.: 
Su‘ter 2355. Mark Buckley, radio direc- 
tor; Jane Sullivan, timebuyer; McCulloch 
Campbell, William Haberman, account 
executives. 





Los Angeles 13—601 W. 5th St. Tel.: Michigan 
7651. Ford Sibley, Jack jock, account 
executives; Bess Harrison, business mon- 
ager. 

Hollywood 28—6117 W. Sunset Blvd. Tel.: 
Hollywood 6265. C. Burt Oliver. 

Chicago 11—919 N. Michigan Ave. Tel.: Su- 
perior S. Dawson, radio director; 
Genevieve Lemper, timebuyer. 

Radio Accounts: American Tobacco Co, 

(Lucky Strikes); Cities Service Co.; Bourjois— 

Barbara Gould; Campbell Soup Co.; R. K. O, 

Pictures Inc.; Selznick International; Van- 

guard Film Co.; Lockheed; Union Oil. 


Television Accounts: Safeway Stores. 


FOREIGN ADV. & SERVICE BUREAU 


342 Modison Ave., New York 17 
Tel.: Murray Hill 2-3444 


Radio Dept.: Joseph L. Palmer, radio director 
& timebuyer. 
FORT & CO. 


Wilder Bldg., Charlotte 1, N. C. 
Tel.: 4-7122 


Radio Dept.: John L. Fort, director. 

Radio Accounts: Citizens Bank; Z. A. Hovis 
& Sons; Union National Bank. 

FOX & MACKENZIE 


1214 Locust St., Philadelphia 7 
Tei.: Pennypacker 0531 


Radio Dept.: Walter Fox, radio director. 


ALBERT FRANK-GUENTHER LAW, INC. 
131 Cedar St., New York 6 


Tel.: Cortlandt 7-5060 
Radio Dept.: John V. McAdams, director, 
Margaret Matson, timebuyer; Donald Lay, 


R. R. Clevenger, Wm. Tierney, account ex- 

ecutives. 

Boston 9—10 Post Office Sq. Tel.: 
5900. A Hirschbaum. 

Chicago 2—1 La Salle St. Tel.: Dearborn 8910. 
R. W. Dawson. 

Philadelphia 2—Packard Bldg. Tel.: 
house 3915. M. T. Kyle. 

San Francisco 4—235 Montgomery St. 
Ebrook 3484. L. Kemper. 

Radio Accounts: Eagle Pencil Co.; Miss Say- 

lor’s Chocolates Inc.; Bellevue Hotel; The 

Bahai; Merrill Lynch, Pierce Fenner & Beane. 


(Continued on uage 208) 
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WICHITA FALLS, 
TEXAS 


] fidd these Two Facts 


(1) 209,147 NET WEEKLY CIRCULATION 
(2) KWFT - LOW STATION TIME COST 


and you get maximum value 


por your Advertising Dollar! 















































OF 800,000 PIECES OF MAIL 
. 600,000 INCLUDED PROOF MARKET DATA 
i Sto} 
toon OF PURCHASE DAYTIME AREAS 
“4 | 620 , 
Produ KW ET listening Area oan po a ye Nee it 
m On COLUMBIA AFFILIATE ee 
KILOCYCLES PRIMARY 122,636 89,471 
THE CHOICE WICHITA BROADCASTERS SECONDARY | 154,122 | 66,586 
SPOT ON WICHITA FALLS, TEXAS TERTIARY 264,646 53,090 
° direc THE DIAL TOTAL LISTENING FAMILIES 209,147 
aie National Rep.: PAUL H. RAYMER COMPANY 
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FREDERICK-CLINTON CO. 

545 Fifth Ave., New York 17 

Tel.: Murray Hill 2-4889 

Radio Dept. Robert S. Buckbinder, radio di- 
rector & timebuyer. 

CURT FREIBERGER & CO. 

Cooper Blidg., Denver 2 

Tel.: Keystone 0487 


Radio Dept.: C. J. Freiberger, account exec- 
utive and timebuyer; V. P. Foss, R. L. Tor- 
gerson, continuity; James Henderson, ac- | 
count executive. 


FREITAG ADV. AGENCY 


761 Peachtree St. N.E., Atlanta 
Tel.: Hemlock 1345 


Radio Dept.: Norman Frankel, radio director | 
and account executive; J. V. Freitag, account | 
executive. 


Radio Accounts: Columbia Baking Co. 


FREMONT ADV. AGENCY 


360 N. Michigan Ave., Chicago 1 | 
Tel.: State 3188 | 


Radio Dept.: Milton M. Mendelsohn, radio | 
director. 

Radio Accounts: 

elties. 


OAKLEIGH R. FRENCH & ASSOC. 


4235 Lindell Bivd., St. Lovis 8 
Tel.: Newstead 0037 


Radio Dept.: A. Maescher Jr., C. S. Pang- | 
| 
| 


| 

Princess Pat; National Nov- | 
° | 

| 

J 

| 


man, account executives. 

Radio Accounts: National Candy Co.; Metro- 
politan Ice Cream Co.; Mercantile Commerce 
Bank & Trust Co.; Hunter Packing Co. 
MORTON FREUND ADV. AGENCY 


400 Madison Ave., New York 17 
Tel.: Wickersham 2-7985 


Radio Dept.: Morton Freund, radio director. 


Radio Accounts: Stratsbury Mfg. Co.; Timely 
Clothes. | 


E. M. FREYSTADT ASSOC. INC. 
570 Lexington Ave., New York 22 


Tel.: Plaza 3-1253 
Radio Dept.: E. M. Freystadt; Charles E 
Ballard, account executives. 


JEAN SCOTT FRICKELTON 

1355 Market St., San Francisco 3 
Tel.: Hemlock 6030 

Radio Dept.: Mary Boden. 


AD FRIED ADV. AGENCY 

201 Easton Bidg., Oakland 12 

Tel.: Higate 6580 

Radio Dept.: Ad Fried, radio director; Tom 
Doyle, Mili Adler, copy & continuity; Leland 
Morgan, promotion; Elaine Trigger, time- 
buyer. 

Radio Accounts: Darling Shops Corp.; Delanes 
Jewelers; Tasch Furrier’s; Oakland Giants 
Pro-Football Assn.; Louis-Barton-Foster Insur- 
ance Agency; Fred Benioff Himself. 


FRIEND ADV. AGENCY 


220 W. 42nd St., New York 18 
Tel.: Wisconsin 7-4708 


FRIZZELL ADV. AGENCY 

Piymouth Bldg., Minneapolis 2 

Tel.: Main 1915 

Radio Dept.: Frederick L. Frizzell, president; 
Reinhard Steinley, account executive. 
Radio Accounts: Security Food Co.; 
Hatchery. 


Kerr's 


HARRY M. FROST CO. 

260 Tremont St., Boston 16 

Tel.: Liberty 0813 

Radio Dept.: Karl M. Frost, president; Harvey 
P. Newcomb, radio and television director. 


Radio Accounts: Ce-lect Baking Co.; Cold 
Spring Brewing Co.; Durkee-Mower Co.; 
Genoa Packing Co.; Shubert Theatres; Su- 


preme Wine Co.; Winslow Chip Co. 

FULLER & SMITH & ROSS 

71 Vanderbilt Ave., New York 17 

Tel.: Murray Hill 6-5600 

Radio Dept.: Miss Lee Williams, radio and 

television director; George L. Trimble, time- 

buyer. 

Cleveland 15—1501 Euclid Ave. Tel.: Cherry 
6700. W. J. Staab, media director; Reed 
Drummond, television director. 

Radio Accounts: Aluminum Co. of America; 

\luminum Cookng Utensil Co.; Commonwealth 

Shoe & Leather Co.; Westminster Ltd.; Cen- 

tral Natl. Bank of Cleveland; Libbey-Owens- 





HARD TIMES WON’T 





How many “boom” towns, 
now geared for war produc- 
tion, are due to hear the 
summons of adversity upon 


the arrival of peace? 


We don’t know—but we do 
that Roanoke 
be one of them. Our big industries 


know won't 
—rayon, steel, railroad operation— 
will have no reconversion problem. 
Their markets are waiting. 

WDBJ is the ONLY station giving 


satisfactory coverage of the big 


CBS e 5000 Watts e 960 KC 


Owned and Operated by the 
TIMES-WORLD CORPORATION 


2 
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Virginia market—Roa- 
WDBJ gives 


listening families at bar- 


Southwest 
noke’s market. 


118,921 


gain rates. For instance, a Class B 


you 


quarter hour (once) costs only $30! 
Ask Free & Peters! 


S ANOKE Ya 











| New York 20-9 Rockefeller 
H. S 


Ford Glass Co.; Westinghouse Lamps; Stouf 
fer Restaurants. 


FULTON, MORRISSEY CO. 

612 N. Michigan Ave., Chicago 11 
Tel.: Delaware 543 

Radio Dept.: Katherine J. Hogan. 


FURMAN, FEINER & CO. 

117 W. 46th St., New York 19 
Tel.: Bryant 9-2927 

Radio Dept.: Norman Furman, 
timebuyer. 

Radio Accounts: Miles Labs; Sante Chemical 
Co.; Colomby Watch Co.; Michaels Bros.; 
P. J. Le Roy; International Ladies Garment 
Workers Union. 


president & 


G 


JEROME G. GALVIN ADV. 
3619 Broadway, Kansas City 2 
Tel.: Valentine 1661 


Radio Dept.: J. O. Simon, production man- 
ager; Jerome G. Galvin, Leonard Sebring, 
account executives. 


HENRY W. GANN ADV. 

Chamber of C ce, Scranton 3, Pa. 
Tel.: 4-5731 

Radio Dept.: Henry W. Gann, account exec- 
utive. 

Radio Accounts: Don Juan Wine; 
Beer & Ale; 


GARDNER ADV. 

915 Olive St., St. Louis 1 

Tel.: Garfield 2915 

Radio Dept.: Charles E. Claggett, vice-presi- 
dent; May Kohler and Mrs. John B. Cari- 
Cari. 





Gibbons 


Plaza. Tel.: 
Columbus 5-2000. Gardner Sr., 
chairman of board; Roland Martin, vice- 
president and radio director. 

Radio Accounts: Ralston Purina 

Milk Co. 


Co.; Pet 


| W. W. GARRISON & CO. 
| 400 N. Michigan Ave., Chicago 11 


Tel.: Superior 8191 
Radio Dept.: Geo. P. Schill, timebuyer; W. W. 
Garrison, E. Earl Lines, account executives. 


Radio Accounts: Florida Citrus Exchange. 


GEARE-MARSTON INC. 


| Tel.: 


1600 Arch St., Philadelphia 3 
Rittenhouse 3572 ' 


| 
| 
| 
| 
| 
| 
| 
| 





Radio Dept.: Frank C. Murphy, radio director. 


ABNER J. GELULA & ASSOC. 
Schwehm Bldg., Atlantic City 
Tel.: 5-1101 

Radio Dept.: 
Edward Gore, 
Radio Accounts: 
Schrank Co. 


GEYER, CORNELL & NEWELL INC. 
745 Fifth Avenue, New York 22 


Monroe Michaels, 
account executive. 


Fischer Baking Co.; M. C. 


director; 


Tel.: Wickersham 2-5400 
Radio Dept.: Donald S. Shaw, Eleanor L. 
Larsen, radio directors; H. M. Hempstead, 


R. E. Tuttle, account executives. 

Detroit 32—14250 Plymouth Rd. Tel.: Hogarth 
5520. H. M. Hempstead, vice-president. 

Dayton—U. B. Building. Tel.: Fulton 4145. 
E. G. Frost, manager. 

Radio Accounts: Nash-Kelvinator Corp; Con- 

tinental Oil Company. 

ALVIN GARDNER CO. 

67 W. 44th St., New York 18 

Tel.: Murray Hill 2-4655 

Redio Dept.: Alvin |. Gardner, radio direc- 

tor; Ralph Hosenthal, account executive. 


GARFIELD & GUILD 


| 660 Market St., San Francisco 4 


Tel.: Exbrook 3420 


Radio Dept.: Walter Guild, vice-president 
and radio director; Marguerite Amundson, 
timebuyer. 

los Angeles 14-416 W. Eighth St. Tel.: 


Trinity 3832. Ted Dahl, manager. 
Radio Accounts: 
Foods; Brody Operating; Capwell, Sullivan 
& Furth; Chemicals Inc.; Kay Jewelers; No- 
doz Awakeners; Remar Baking Co.; Rosefield 
Packing Co.; Smith’s Men‘s Clothing; South- 





west Food Products; Gravem-Inglis Baking 
Co.; Guittard’s Chocolate Co.; Hunt Bros; 
Milani Food Products; Good Foods iInc.; | 


Northrup-King; El Dorado Oil Works; Purple 


Blade Corp. 


GIBBONS ADV. AGENCY 
Natl Bank Bldg., Tulsa 3 
Tel.: 4-2444 


Alice Frock Co.; Betty Lou | 


BROADCA 








p. Roberts 
Charles O 
low P. Re 
Radio Acc 
Hooker Gl 
Radio Dept.: J. Burr Gibbons, L. E. White §Cc-: Jewel 
Jr., account executives. forest Co. 
Radio Accounts: Wortz Biscuit Co.; Okla gX* & Ch 
Power & Water Co.; Tom P. McDermott In. 
Liberty Glass Co. ™ oo a 
ake 
JOSEPH R. GERBER CO. Tel.: Supe 
1305 S. W. 12th Ave., Portland 1, Ore. Radio Dey 
Tel.: Broadway 0515 Radio Aci 
Radio Dept: Linnton J. Sawyer, radio dire, J Bedding C 
tor; Dean Pollock, Charles H. Devlin, Douglas 
Powell, account executives. GOTHAM 
Ww. 46 S 
GIEZENDANNER CO. i tone 
Standard Bldg., Houston 1 io D 
Tel.: Preston 5351 — dix 
Radio Dept.: Maudeen Marks, writer-actress; | padio Acc 
Joy Wright, writer-actress. Hartley's 
Radio Accounts: Frogle-West Life Ins. Co, penlia & ¢ 
Bill Williams Chicken House; Dairyland Ing, 
Henke & Pillot Inc.; Dr. Pepper. GOURFAIN 
Wrigl B 
GILLHAM ADV. AGENCY td le 
Continental Bank Bldg., Salt Lake City 1 | pedio Dey 
Tel.: 4-5516 executive. 
Radio Dept.: Victor V. Bell, radio directo, io Acec 
Mary Lou Ritchie, asst. radio director; M. ¢ meme He 
Nelson, president and account executive GRADY & 
J. Y. Tipton, exec. vice-president and o&. 
count executive; Lon Richardson, vice-presi. 1790 Broa: 
dent and account executive. Tel.: Colur 
Radio Accounts Cloverleaf Dairy; Fxcekih "odio Der 
Beauty Products; Fisher Brewing Co.; J. 4 and timeb 
Hogle & Co.; Mountain Fuel Supply (o,f Radio Ac 
Porter-Scarpelli Macaroni Co.; Royal Baking} Vitamin Q 
Co.; Sego Milk Products Co.; O. C. Tanne 
Jewelry Co.; Sweet Candy Co.; Utah Lum} GRACE & 
ber Co.; Utah Oil Refining Co.; Utah Powel 2866 Peno! 
& Light Co.; Utah State Federation of Labof Tel.; Cherr 
Radio Dep 
BERT S. GITTINS ADV. » fae 
739 N. Broadway, Milwaukee 2 GRANT AI 
Tel.: Daly 6230 919 N. Mi 
Radio Dept.: Vic S$. Taylor, radio directo, — Tel.: Super 
Robert J. Rice, Pete Keck, Carl Stoddon§ Radio Dep 
account executives. tor; Howa 
Radio Accounts: Athea Labs; Consolideisd § Grant, acc 
Products Co.; Wm. F. Renk & Sons. New York 
Edwar 
GLASSER-GAILEY & CO. Dalles 1—' 
3275 Wilshire Blvd., Los Angeles 36 side § 
Tel.: Fitzroy 2141 Havana, C 
Radio Dept.: P. E. Gailey, partner and rod) Caracas, 
director; K. C. Jones, timebuyer. Tel. 
FRANCIS K. GLEW ADV. - oe 
Murray Bldg., Grand Rapids 2, Mich. Heke. BD 
Tel.: 8-1848 — 
Rodio Dept.: Francis K. Glew, owner. Monterrey, 
Buenos Ai 
GLICKSMAN ADV. CO Roque 
400 Madison Ave., New York 17 8436. 
Tel.: Plaza 8-0716 Rio de Ja 
Radio Dept.: David R. Gibson, radio directs: 2030. 
Radio Ace 
JACK GOEHRING ADV. 
250 Park Ave., New York 17 PAUL GRA 
Tel.: Plaza 3-2991 520 N. Mi 
Radio Dept.: Jack Goehring, radio directo Tel: Delay 
= timebuyer; Elsie Johns, account exewl Radia Dep 
ive. Radi 
Radio Accounts: Wassell Orgganization. cob agg 
H. J. GOLD CO. 
WILL 
1123 Broadway, New York 10 ie Segre 
Tel.: Chelsea 2-7748 Tel: Te 
Radio Dept.: H. J. Gold, radio director om Radi — 
timebuyer. f io Dep 
MAX GOLDBERG ADV. AGENCY RANT & 
Railway Exchange Bldg., Denver 2 age 
Tel.: Cherry 5533 on “his 
Radio Dept.: West Battersea, radio direct — Dep 
Elizabeth Nixon, Dorothy Lutz. uyer. 
GOLDMAN & GROSS THE GRAP 
540 N. Michigan Ave., Chicago 11 421 Sevent 
Tel.: Whitehall 6837 Tel.: Lacka 
Redio Dept.: Vicki Jacques, media and i Radio Dep 
search director. timebuyer. 
i : F Coal Co. 
Radio Accounts: Freeman Coal Co GRAY & R 
LEON S. GOLNICK & ASSOC. 12 S. 12th 
Fidelity Bldg., Baltimore 1 Tel: Walnt 
Tel.: Saratoga 44 Radio Dep; 
Radio Dept.: R. B. Levine, copy direct 
Rita Ephraim, timebuyer; |. W. Lyn HARRY B. 
research director; A. B. Brownstein, loM@j9 ¢ Denes 
Wollman, account executives. Tel.: Calva 


Radio Accounts: Bennett Foods Co.; Burt 


Sevage; D. S. & D. Motors; Dixie-Cola; Higfr 


Radio Dep 


Rock Ginger Ale Co.; Johnson’s Mec# AB, 
Koons Creamery; Overbrook Co.; Straw Radi . 
Inc.; Tru-Fit Clothes. to Acco 
GOODKIND, JOICE & MORGAN FINLEY H. | 
919 N. Michigan Ave., Chicago 11 albridge 
Tel.: Superior 6747 el.:: Washi 
Radio Dept.: M. Lewis Goodkind, Harlofadio Dep: 
a account ex: 
STING e Broadcast Advertisin§, 


BROA|] 





p. Roberts, vice-presidents; Clyde M. Joice, 
charles O. Puffer, account executives; Har- 
low P. Roberts. television director. 

Radio Accounts: Goldenrod Ice Cream Co.; 
Hooker Glass & Paint Mfg. Co.; lowa Soap 
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(c.; Jewel Food Stores; Jewel Tea Co.; Pine 
forest Co.; Planters Edible Oil Co.; Planters 
Nut & Chocolate Co. 


ESSE GOROV CO. 


6 Lake Shore Drive, Chicago 11 
lel: Superior 4312 


Radio Dept.: Jesse Gorov. 

Radio Accounts: Wonder-Rest Corp.; Royal 
Redding Co. 

GOTHAM ADV. CO. 

2W. 46 St., New York 19 

Tel: Longacre 5-2616 

Radio Dept.: Arthur A. Kron, radio and tele- 
yision director. 


Radio Accounts: Lutheran Layman’s League; 
Hartley’s Orange Marmalade; R. U. Dela- 
genlia & Co. 


COURFAIN-COBB ADV. 
Wrigley Bldg., Chicago 11 
Tel: Superior 3282 


Redio Dept.: A. S. Gourfain Jr., account 
executive. 
Radio Accounts: Erie Clothing Co. 


GRADY & WAGNER CO. 


1790 Broadway, New York 19 
Tel.: Columbus 5-5358 


and timebuyer. 


Radio Accounts: Swedish Shampoo Labs; 
Vitamin Quota Co. 


.| GRACE & BEMENT, INC. 


2866 Penobscot Bidg., Detroit 26 
Tel.: Cherry 9-400 


Radio Dept.: L. C. Grace, timebuyer. 


GRANT ADV. INC. 


919 N. Michigan Ave., Chicago 11 
Tel.: Superior 6500 


tor; Howard Jones, Robert Watson, Will C. 
Grant, account executives. 

New York 20—RCA Bldg. Tel.: Circle 5-7870. 
Edward H. Benedict, media director. 
Dallas 1—1313 Gulf States Bldg. Tel.: River- 

side 8121. 
Havana, Cuba—Prado 262. Tel. M6911. 


Caracas, Venezuela—Edif. San Francisco. 
Tel. 9-1112. 

Sao Paulo, Brazil—Edif. Vicentina. Tel.: 
4-7313. 


Mexico, D. F.—Edif. Guardiola. Tel.: J1380. 
Monterrey, N. L., Mexico—Padre Mier 474. 


Buenos Aires, Argentina—Avenida Presidente 
=_— Saenz Pena 846. Tel: Defensa 
6. 


Rio de Janeiro, Brazil—Edif. City. Tel.: 25- 
2030. 
Radio Accounts: Mars Inc. 


PAUL GRANT ADV. 


520 N. Michigan Ave., Chicago 11 
Tel.: Delaware 5671 


Radio Dept.: Paul Grant, timebuyer. 


Radio Accounts: Beam Sales Co.; Le Maire 
Cosmetic Co.; Safety Legion of America. 


WILL GRANT ADV. AGENCY 


530 W. 6th St., Los Angeles 14 
Tel.: Trinity 1384. 


Radio Dept.: Will Grant, radio director. 


GRANT & WADSWORTH INC. 


405 Lexington Ave., New York 17 
Tel: Murray Hill 9-4591 


Radio Dept.: W. A. Grant, radio director & 
timebuyer. 


THE GRAPHIC CO. 


421 Seventh Ave., New York 1 
Tel.: Lackawanna 4-4076 


Radio Dept.: M. Pollack, radio director and 
timebuyer. 


GRAY & ROGERS 


12S. 12th St., Philadelphia 7 
Tel.: Walnut 3636 


Radio Dept.: E. Rogers, radio director. 


HARRY B. GREEN & CO. 

19 E. Fayette St., Baltimore 2 

Tel.: Calvert 1817 

Ratio Dept.: Anne M. Engers, timebuyer; 
- B. Speed Jr., president; F. R. Sullivan, 





“EOpywriter. 


Radio Accounts: Green Spring Dairy. 


FINLEY H. GREENE ADV. 
albridge Bidg., Buffalo 2 
el.: Washington 3371 


ladio Dept.: Finley H. Greene, owner and 
account executive. 


Radio Dept.: Frank A. Grady, radio director 


Radio Dept.: Harry J. Holcombe, radio direc- | 


GREVE ADV. AGENCY 

46 E. 4th St., St. Paul 1 

Tel.: Cedar 6388. 

Radio Dept.: S. Greve, president and ac- 
count executive; B. Connolly, Harold S. 
Chamberlin, account executive. 


Radio Accounts: Field Schlick & Co.; Model 
Launderers & Dry Cleaners; Roto Rooter 
Sewer Service Co.; Lan-O-Sheen Co. 


GREY ADV. AGENCY INC. 

166 W. 32nd St., New York 1 

Tel.: Chickering 4-3900 

Radio Dent.: Hermina Lukascy, timebuyer; 
Rhea LaGrua, chief of radio copy. 

Radio Accounts: Consolidated Razor Blade 
Co.; Dif Corporation; Doughnut Corp. of 
America; Hollanderizing Corp. of America; 
Decorative Cabinet Co.; Bernard Ulmann Co.; 
Lembert Bros.; Obhrbach’s Affiliated Stores; 
Phillips-Jones Corp. 


GRIFFITH ADV. AGENCY 


Times Bldg., St. Petersburg 1 
Tel.: 4311 


Radio Dept.: Robert J. Bullard, radio director. 
THE GRISWOLD-ESHLEMAN CO. 


Terminal Tower, Cleveland 15 

Tel.: Main 9484 

Radio Dept.: Walter Morrison, director; Earl 
Preble, account executive. 

Radio Accounts: Fleet-Wing Corp. 


JULIAN GROSS ADV. 

11 Asvlum St., Hartford 3 

Tel.: 7-7179 

Radio Denrt.: G. K. Ray, director and time- 
buyer; Julian Gross, Robert Lewis, account 
executives. 


GUENTHER-BRADFORD & CO. 


15 E. Huron St., Chicago 11 
Tel.: Superior 9474 


Radio Dept.: W. O’Brien, radio director; J. 
C. Conway, B. Max Mehl, S. A. Paterson, 
account executives. 


Radio Accounts: Onthank-Davis Co.; G. W. 
Orthank Co.; Rockdale Monument Co. 


LAWRENCE C. GUMBINNER ADV. AGENCY. 


9 E. 41st St., New York 17 
Tel.: Murray Hill 2-5680 


Radio Deot.: Paul Gumbinner, radio director; 
Beatrice Gumbinner, timebuyer. 


GUNN-MEARS ADV. AGENCY 


1475 Broadway, New York 18 
Tel.: Bryant 9-8197 


Radio Dept.: William P. Gunn, partner. 


Radio Accounts: Brooklyn Academy of Music; 
Home Diathermy Co. 


GUSSOW-KAHN & CO. 


200 Madison Ave., New York 16 
Tel.: Ashland 4-6798 


Radio Dept.: Leonard L. Gussow, radio di- 
rector & timebuyer; George N. Kahn, account 
executive. 


Radio Accounts: Yolande Inc.; John David Inc.; 
Bloch Freres, Inc.; 
GUTMAN ADV. CO. 


1600 Main St., Wheeling, W. Va. 
Tel.: Wheeling 5110 


Radio Dept.: P. Kalany, director. 


H 


H. S. G. ADV. AGENCY 
19 E. 53rd St., New York 
Tel.: Wickersham 2-3338 


Radio Dept.: Harry S$. Goodman, president; 
Maurice Barrett, program director; Gene 
Flanagan, production; Walter J. Greene- 
baum, television director. 


V/M. J. HACKENBERG ADV. 
Hawley Bldg., Wheeling, W. Va. 
Tel.: Wheeling 1787 

Radio Dept.: Wm. J. Hackenberg. 


M. H. HACKETT CO. 
9 Rockefeller Plaza, New York 20 
Tel.: Circle 6-1950 


Radio Dept.: M. H. Hackett, radio director; 
Aida Stearns, timebuyer. 


MELVIN F. HALL ADV. 

220 Delaware Ave., Buffalo 2 

Tel.: Madison 4461 

Radio Dept.: Melvin F. Hall, president & ac- 
count executive; W. B. Tanner, radio direc- 
tor & account executive; James G. Kelly; 
Alice Gaskill, account executives. 

Radio Accounts: Henry & Henry; Van Buren 
Products Co.; Eagle Office Equipment Co.; 
Stewart & Benson Inc.; Otto Ulbrich Co. 


HALPERN ADV. AGENCY 

1457 Broadway, New York 18 

Tel.: Longacre 5-7167 

Radio Dept.: Samuel Halpern, radio director. 


(Continued on page 210) 
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A New Market — 
for RADIO : 
and TELEVISION | 


Have you anything to sell to radio or tele- 
vision stations owned by newspapers? If 
you have, better write for this new EDI- 
TOR & PUBLISHER brochure today. 


Did you know about 300 AM stations are 
owned by newspapers? 


Did you know almost half of all applications 
for FM stations have newspapers’ names on 


Did you know that many newspapers, even 
some of the smaller papers, are keenly in- 
terested in FM and television? 


This is a market development any one with 
anything to sell in the radio and television 
field should keep abreast of. 


This new brochure gives the complete story. 
Write for your copy promptly, please. 


EDITOR & PUBLISHER 


.. . the newspaper for newspaper people 


TIMES TOWER, TIMES SQUARE, NEW YORK 18, N. Y. 
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J. R. HAMILTON ADV. 

180 N. Michigan, Chicago 

Tel.: Randolph 7060 

Redio Dept.: S. T. Claflin, Albert Lt. 
T. J. Harris, account executives. 


WM. IRVING HAMILTON INC. 


267 Fifth Ave., New York 16 
Tel.: Murray Hill 5-1737 


Radio Dept.: Wm. |. Hamilton, radio director. 
Radio Accounts: Eimer & Amend. 


HAMMEL & HAMMEL 


405 S. Hill St., Los Angeles 13 
Tel.: Madison 5225 


Radio Dept.: Max J. 
radio director. 

HAMMER ADV. AGENCY 
983 Main St., Hartford 3 


Gale, 


Hammel, co-owner & 


Tel.: 5-4883 
Redio Dept.: Marc Baker, radio director; | 
Ethyl Kantor, programming. | 


HOWARD G. HANVEY ADV. 


Phelan Bldg., San Francisco 3 
Tel.: Douglas 4100 


Radio Dept.: Howard G. Hanvey. 


M. E. HARLAN ADV. AGENCY 

525 Market St., San Francisco 5 

Tel.: Douglas 5721 

Radio Dept.: M. E. Harlan. 

Radio Accounts: Meyenberg Milk Products Co.; 
Regal Amber Brewing Co. 


HARMON ADV. AGENCY 

Chapman Bldg., Portland 3, Maine 
Tel.: 3-0157 

Radio Dept.: C. H. Harmon. 


®. T. HARRIS ADV. AGENCY 

Walker Bank Bidg., Salt Lake City 1 

Tet.: 3-8815 

Radio Dept.: R. T. Harris, president & time- 
buyer; Kei’h O’Brien, account executive; 
fhos. H. Axelson, vice-president. 

Radio Accounts: East Idaho Brewing Co.,; 
Hotel Utah; Independent Coal & Coke Co., 


McDonald Chocolate Co.; Prudential Fed- 
eral Savings & Loan Assn.; Purity Biscuit 
Co.; Southeastern Furniture Co.; Temple 


Square Hotel. 





LESTER HARRISON ASSOC. INC. 
341 Madison Ave., New York 17 
Tel.: Murray Hill 3-1267 
Radio Dept.: Sydney Rubin, radio director & 
timebuyer; Lester Harrison, Marshall 
enheimer, account executives. 


| 
| 


Bach- | 


Radio Accounts: Blue Ribbon Ice Cream Co.; | 


Bali Brassiere Co. Inc.; Universal Brassiere 


Co.; Brenner Bros.; Wise Shoe Stores; Nissy | 


Perfumes Co. 


GEORGE H. HARTMAN CO. 

307 N. Michigan Ave., Chicago 1 

Tel.: State 0055 

Radio Dept.: Thomas Kivian, director; George 
H. Hartman, Edwin Cahn, account executives. 
Radio Accounts: Hartz Mountain Products; 
Monchester Biscuit Co.; Lakeside Biscuit Co.; 
Quality Biscuit Co.; Nash-Underwood Co.; 
M. J. Lanahan; Neumode Hosiery Co.; Gold- 
berg Fashion Forum; Nelson Bros.; P. A. 
Starck Piano Co. Olivilo Soap; Chicago 
Tribune; Albulac Co.; Fred W. Amend Co.; 
Simoniz Co. 


L. H. HARTMAN CO. INC. 

50 Rockefeller Plaza, New York 20 
Tel.: Circle 5-4664 

Radio Accounts: Alta Vineyard Co. 


HAZARD ADV. CO. 

295 Madison Ave., New York 17 

Tel.: Ashland 4-7484 

Radio Dept.: Joseph L. Boland, vice-president 
and radio director. 

Radio Accounts: Lederle Labs., 
can Cyanamid Co. 


HEINTZ, PICKERING & CO. INC. 
Paramount Bldg., 323 W. Sixth St., 
Angeles 13 

Tel.: Michigan 6062 

Radio Dept.: Carl M. Heintz, co-owner, time- 
buyer, account executive; Johnny Murray, 
radio director; June Morgan, asst. timebuyer. 
Radio Accounts: Smart & Final Co. Ltd.; 
Knudsen Creamery Co. 


HENRI, HURST & McDONALD INC. 

520 N. Michigan, Chicago 11 

Tel.: Superior 3000 

Radio Dept.: W. E. Jones, radio director; 
David W. Dole, assoc. radio director, time- 
buyer; Mildred Mishler, radio traffic man- 
ager. 

Radio Accounts: 


Inc.; Ameri- 


Los 
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Works; Ballard & Ballard Co. Inc.; John Mor- 
rell & Co.; Skelly Oil Co. 
J. M. HICKERSON INC. 


110 E. 42nd S+., New York 17 
Tel.: Murray Hill 3-7426 


Radio Dept.: A. J. Welch, E. H. Pearson. 


Washington, D. C.—1510 19th St., N.W. Tel.: 
Columbia 8459. R. M. Townsend, man- 


ager; Mrs. Vera Cassidy Ash, director 
of radio division (Washington & New 
York). 


HICKS ADVERTISING AGENCY 
580 Fifth Ave., New York 19 
Tel.: Bryant 9-2365 


Radio Dept.: Fred G. Russell, radio director 
& timebuyer. 
HILL ADV. INC. 


250 Park Ave., New York 17 
Tel.: Plaza 3-7800 


Radio Accounts: 
Broadcasting Corp. 
ALBERT P. HILL CO. 


233 Oliver Ave., Pittsburgh 22 
Tel.: Grant 3700 


Radio Dept.: L. T. Hamby, account executive. 


IVAN HILL ADV. 


919 N. Michigan Ave., Chicago 11 
Tel.: Delaware 1853 


Radio Dept.: Eleanor Fahrenholz. 


Ray-Tele; Central N. Y. 


Radio Accounts: Armand Co.; Fair Dept. 
Store; Hubbard Milling Co., Old Sunday 
School. 

HILLMAN-SHANE-BREYER 


403 W. 8th St., Los Angeles 14 

Tel.: Trinity 1453 

Radio Dept.: Charles F. Chaplin, radio direc- 
tor; Selma Schonfeld, timebuyer; David Hill- 
man, Donald A. Breyer, Myron Elges, Hassel 
Smith, account executives. 

Radio Accounts: 42 Products Co.; Thrifty 
Drug Stores; Worner Bros. Thea‘res; Zee- 
man Clo’hing Co.; Eastern Columbia Stores; 
Brooks Clothing Co. 


HIRSHON-GARFIELD INC. 

580 Fifth Ave., New York 19 

Tel.: Bryant 9-9350 

Radio Dept.: Jack Manning, radio director; 

Betty Manning, asst. radio director 

Boston 16—Park Square Bldg. Tel.: Liberty 
488. Gabriel M. Stern, manager; Herb 
Frank, radio director. : 

Radio Accounts: S‘op & Shop Super Markets; 

Raytheon Mfg. Co.; McGregor Sportswear 

Co.; Artistic Foundations, Inc.; Flexees, Inc.; 

King Diamond Cutters; Edith Lances; Edward 

Reed Ltd.; M. Louis Products Co.; E. B. 

Badger & Sons; House of Old Molineaux Inc.; 

Ron Virgin Co., Ltd.; E. T. Slattery Co.; Suf- 

folk Farms; R. H. White Co. 


HIXSON-O’DONNELL ADV. 


19 W. 50th St., New York 20 
Tel.: Circis 5-6590 


Radio Deot.: L. B. Van Doren, vice-president, 
charge of radio; Kctherine Shanahan, time- 
buyer. 


HOFFMAN & YORK 


808 N. Third St., Milwaukee 3 
Tel.: Daly 6510 


Radio Dept.: Howard L. Peck, radio director. 


WILLIAM HOFFMAN & ASSOC. 


646 N. Michigan Ave., Chicago 11 
Tel.: Superior 8518 


Radio Dept.: William Hoffman. 


WILLIAM F. HOLLAND 


Hotel Sinton, Cincinnati 2 
Tel.: Main 3450 


Radio Dept.: William F. Holland, timebuyer; 
James Parsons, copy chief; J. Clark, produc- 
tion; D. E. Holland, Clyde Hague, account 
executives. 

GEO. C. HOSKIN ASSOC. 

210 S. Clark St., Chicago 4 

Tel.: Central 4565 


Radio Dept.: Geo. C. Hoskin. 
Glendale 3—102 N. Brand. Tel.: Citrus 3-1334. 
JAMES HOULIHAN ADV. 


Tribune Tower, Oakland. 
Tel.: TW. 4470 


Radio Dept.: Robt. Pierson; James Houlihan. 





Radio Accounts: Murphy Motors; Maritime 
Commission. 

E. T. HOWARD CO. 

40 E. 49th St., New York 17 

Tel.: Plaza 3-6860 | 
Radio Dept.: Arthur L. Lippmann, radio 


director & timebuyer; Alfred Lippman, Dewey 


| 





———.. 
Pinsker, account executives. 


Radio Accounts: Rieser Co. (Venida Product), 
Hotel St. George. j 


MALCOLM HOWARD 

20 E. Jackson, Chicago 4 

Tel.: Webster 2110 

Radio Dept.: A. M. Holland, Eileen Rietr, 
Nikki Kaye, Ray Freedman, account executive, 


CHARLES W. HOYT CO. 

551 Fifth Ave., New York 17 

Tel.: Murray Hill 2-0850 

Radio Dept. Wm. Philip Smith, 

television director. 

Hartford—15 Lewis St. Frank Whipple, man. 
ager. 


HUBBELL ADV. AGENCY 

1220 Huron Road, Cleveland 15 

Tel.: Cherry 0212 

Radio Dept.: Inez Wallace, radio director, 
Irving M. Adams, timebuyer; Frank Hubbell, 
talent buyer and account executive. 

Radio Accounts: Sapphire Biscuit Mix. 


HUDSON ADV. CO. 
92 Liberty St., New York 6 
Tel.: Rector 2-0337 
Radio Dept.: Isabelle Murray. 


H. B. HUMPHREY CO. 

Statler Bldg., Boston 16 

Tel.: Liberty 4714 

Radio Dept.: William H. Eynon, vice-presi. 

dent and radio director; Sally Larkin, asy, 

to radio director. 

New York 17—420 Lexington Ave. Tel.: Mur. 
ray Hill 5-0993. H. Humphrey Jr, 
manager. 

Radio Accounts: Christian Science Church; 

Christian Science Monitor; The Employer’ 

Group; Rumford Chemical Works; Walthon 

Watch Co.; E. T. Wright & Co. 


HUMPHREY, PRENTKE & ASSOC. 


8121 Carnegie Ave., Cleveland 
Tel.: Randolph 0474 


radio and 


Radio Dept.: Ralph B. Humphrey, rod 
director; Robert C. Brown, account exew- 
tive. 


HUTCHINS ADVERTISING CO. 
Cutler Bldg., Rochester 4, N. Y. 
Tel.: Main 3528 


Radio Dept.: E. B. Loveman, 
account executives. 


Philadelphia 40—3701 N. Broad St. Tel.: Rad 
cliff 1900. E. B. Loveman, vice-president. 


New York 18-19 W. 44th St. Tel.: Murry 
Hill 2-0716. J. E. McMillin, vice-presi- 
dent. 

Toronto—1244 Dufferin St. John Bennet, maon- 
ager. 

Radio Accounts: Philco; Schiller’s. 


INDUSTRIAL ADV. ASSOC. 

400 N. Michigan Ave., Chicago 11 
Tel.: Delaware 7875 
Radio Dept.: Milton G. 
executive. 

Radio Accounts: Ar-Ex Cosmetics Inc. 


INGALLS-MINITER CO. 


137 Newbury St., Boston 16 

Tel.: Commonwealth 5767 

Radio Dept.: Virginia Lyons, radio director 
Virginia M. Wein, timebuyer; J. R. Miniter, 
account executive. 


Radio Accounts: La Touraine Coffee Co. 
Whiting Milk Co.; Friend Bros. 


INTERNATIONAL ADVERTISERS 
60 N. Dwision Ave., Grand Rapids 2, Mich. 
Tel.: 9-4184 


Radio Dept.: Lewis N. Steenwyk, radio d: 
rector. 


IVEY & ELLINGTON INC. 


535 Fifth Ave., New York 17 
Tel.: Murray Hill 2-5204 


Radio Dept.: Hal James, radio director & 
timebuyer; A. G. Graff, media director. 


Radio Accounts: Bayuk Cigars Inc.; General 
Baking Co. (Bond Bread); McKesson & Rob 
bins Inc. (Bax); Sweets Co. of America. 


J 


JOSEPH JACOBS JEWISH MARKET ORG. 


6 E. 46 St., New York 17 
Tel.: Murray Hil 2-6995 


R. P. Weis, 


Peterson. account 





Radio Dept.: Joseph Jacobs, time & talent) 
buyer; M. Heilson, director; Sholem Ruben: 
stein, asst. director; Harry Lubin, musico! | 
director. ; 
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mw. J. JACOBS INC. 
303 W. 42nd St., New York 18 


Tel.: Columbus 5-4219 
Radio Dept.: M. J. Jacobs, radio director & 
timebuyer. 


Radio Accounts: K. Arakelian Inc. (Mission 
Bell Wines). 


JASPER, LYNCH & FISHEL 


17 E. 49 St., New York 17 
Tel.: Plaza 5-1700 
Radio Dept.: Michael Gore, vice-president and 


radio director. 


JAYNES-HARSHBERGER-MARTIN 


639 S. Spring St., Los Angeles 14 

Tel.: Vandike 1510 

Radio Dept.: J. G. Strassburger, radio direc- 
tor-producer; laynes, sales executive; 
George Harshberger, general manager; John 
fF. Martin, account executive; Lucile Cook, 
retail merchandising. 


JOHNSON, READ & CO. INC. 
53 W. Jackson Blivd., Chicago 4 


Tel.: Wabash 7071 
Radio Dept.: Mrs. M. B. Sutherby, radio 
director. 


JONES & BRAKELEY INC. 
150 Nassau, New York 7 


Tel.: Beekman 3-1912 

Radio Dept.: J. C. Gerding, Frank E. Fehl- 
man, account executives; Marie C. Power, 
timebuyer; Arnold Cohan. 

Radio Accounts: Bethlehem Steel Co.; Mc- 
Cormick & Co 


DANA JONES CO. 
756 S. Broadway, Los Angeles 14 


Tel.: Tucker 6131 

Radio Dept.: O. V. Johnson, radio director; 
Dena H. Jones, account executive; Margaret 
Zoll, timebuyer. 

Radio Accounts: Bullock’s Security First Na- 
tional! Bank; Chapman’s Ice Cream Co.; 
Helms Bakeries; Tivoli Beer; Studebaker 


Pecific Corp. 


DUANE JONES CO. 


570 Lexington Ave., New 22 

Tel: Plaza 4848 

Radio Dept.: Reggie Schuebel, radio direc- 
tor; Vera Brennan, timebuyer; Joseph 
Scheideler, C. Frederic Bell, Brent Groves, 
Henry Turnbull, Eugene Hulshizer, Paul Wer- 
ner, account executives. 


Radio Accounts: Manha‘tan Soap Co.; Wes- 
son Oil & Snowdrift Sales Co.; Wilbert 
Products Co.; Joseph Tetley & Cas N.Y. 
State Republican Committee; B. T. Babbitt 
Co.; Grocery Store Products Co.; Hudson 


Pulp & Paper Co.; Mennen Co.; Kerr's But- 
ter Scotch Inc.; Sweets Co. of America; 
Pierce’s Proprie*aries Inc.; Household Prod- 
ucts Corp.; F. Mueller Co.; E. Meyers Lye 
Corp.; Megowen-Educator Food Co. 


JONES FRANKEL CO. 

4 E. Ohio St., Chicago 11 
Tel.: Superior 0707 

Radio Dept.: John Frankel. 


Radio Accounts: Richards; 
Gardner. 


Toni Inc.; Prince 
RALPH H. JONES CO. 


Carew Tower, Cincinnati. 


Tel.: Main 3351 

Radio Dept.: C. M. Robertson Jr., president; 
Kathryn M. Hardig, Margaret A. Rogers, 
Malcolm MacPherson, James M. Nelson, 
Stanley A. Willer, Allen Thrasher, W. J. 
Williamson, account executives. 

New York 19—580 Fifth Ave. Tel.: Wisconsin 


7-5500. Phillip Meek, manager. 


JOSEPH ADV. AGENCY 


1801 Reading Road, Cincinnati 2 

Tel.: Parkway 7850 

Radio Dept.: Jesse M. Joseph, proprietor & 
oan executive; Eli Cohan, account execu- 
ive, 


JUNE & CO. 


New Center Bldg., Detroit 2 
Tel.: Trinity 1-7450 


Radio Dept.: Robert June, Lee Thompson. 


CLARENCE B. JUNEAU AGENCIES 


214 S. Vermont “to Los Angeles 4 
Tel.: Drexel 1361 


Radio Dept.: Clarence B. Juneau, owner & 
account executive; Virginia Ross, radio 
director & timebuyer. 


Radio Accounts: Southwestern Division of 
American Federation of America; California 
tate Federation of Labor; 
ence of Teamsters; 


i] he 
aid © Expres Los Angeles Evening Her. 


Mole-Richardson Co. 
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ROBERT KAHN & ASSOC. 

430 N. Michigan Ave., Chicago 11 

Tel.: Delaware 5480 

Radio Dept.: Earl J. Kahn, radio director; 
Robert Kahn; John Hopkinson, timebuyer. 


Redio Accounts: Homer Bros.; Gold Spun 
Dehydrated Soup; Weatherman Co.; Honey- 
krisp Candy Co.; Isabels Restaurants; Turner 
Bros. Clothes. 


KAL ADVERTISING INC. 
Star Bldg., Washington 4 


Tel.: Metropolitan 0863 
Radio Dept.: Robert J. Enders, radio direc- 
tor; Rhoda Bandler, continuity director; 


Edith Gustafson, production manager; Har- 
riet Miller, timebuyer; Alexander L. Charles, 
Marshall R. Worcester, account executives. 


KALOM CO. 
664 N. Michigan, Chicago 11 
Tel.: Superior 8464 


Radio Dept.: James Ward, radio director; 
J. H. Kalom, M. Kissel, account executives. 


KANE ADV. 

508 North East, Bloomington, Ill. 

Tel.: 7349-5 

Rodio Dept.: Donald Glasgow, radio direc- 
tor; W. H. Kinsall, talent & timebuyer. 


Radio Accounts: Paul F. Beich Co. 


JOHN KARCH ADV. AGENCY 
280 Broadway, New York 7 
Tel.: Barclay 7-1045 


Radio Dept.: John George Karch, radio direc- 
tor & timebuyer. 


Radio Accounts: Giroux Co. Inc.; Perman- | 
son Co.; Washington Market; Artplush Co. 

H. W. KASTOR & SONS 

360 N. Michigan Ave., Chicago 1 

Tel.: Central 5331 

Radio Dept.: James H. Wright, director; 
Marie McDonald, traffic manager; Joan Her- 


ron, asst.; V .T. Mertz, H. B. Cohen, H. K. 

Kahn, J. H. Wright, account executives 

New York 20—9 Rockefeller Plaza Tel.: Co- 
lumbus 5-6135. Arthur Kastor, vice- 
president. 

St. Lovis—Arcade Bldg. Herman Kastor, vice- 
president. 

Hollywood—Equitable Bldg. Murray Bolen, 
manager. 


Radio Accounts: Procter & Gamble, Cincin- 
nati; Stan B Vitamins; 8-in-1 Cold Tablets; 
Kungsholm Cookies; Blackhawk Beer; Welch 
Grape Juice Co. 


JOSEPH KATZ CO. 


444 Madison Ave., New York 22 

Tel.: Wickersham 2-2740 

Redio Dept.: Elizabeth Blark, timebuyer; 

Allen J. deCastro, production; N. C. Wildman, 

vice-president. 

Baltimore 2—8 South St. Tel.: 
John T. McHugh, 
Kaye, production. 


Lexington 1500. 
timebuyer; Harold 


HENRY J. KAUFMAN, ADV. 


Homer Bldg., Washington 5 
Tel.: District 7400 


Radio Dept.: Jeffrey A. Abel, radio direc’or & 


timebuyer; G. Clark Brant Jr., Charles de- 
Lozier, account executives; Betty Harper, 
writer. 


TYLER KAY CO. 


775 Main St., Buffalo 3 
Tel.: Lafayette 6111 
Radio Dept.: H. Tyler Kay, president. 


KAYTON-SPIERO CO. 
230 W. 41st St., New York 18 
Tel.: Longacre 5-5090 


Radio Dept.: Mort Nusbaum, radio director; 
Morris Kinzler, timebuyer. 





Radio Accounts: 20th Century-Fox Films Corp.; | 


Roxy Theatre. 


RAYMOND KEANE ADV. 


1441 Weldon St., Denver. 
Tel.: Cherry 0115 
Radio Dept.: Ethel N. Keane, timebuyer; 


leon Zimmerman, production manager; Glo- 
ria Gray, om chief, Jeanne Eissing, copy- 
writer; A. Wright, M. Beck, acéount execu- 
tives. 

Radio Accounts: Republic Drug Co.; 
Up Colorado Co.; American Furniture Co.; 
American National Bank; Amter’s; Hopper 
Furs; Intermountain Elevators; K. & B. Pack- 
ing & Prov. Co.; Kay’s Better Jewelers; Kortz 
ey Co.; Dave Cook Sporting Goods 

o. 


Seven- 
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KEELING & CO. 





1028 Chamber of C ce, Indianapolis 5 
Tel.: Riley 1478 

Radio Dept.: Don H. Collins, account execu- 
tive. 

Radio Accounts: Hastings Mfg. Co.; Casite 
Corp. 

KEELOR & STITES CO. 

Carew Tower, Cincinnati 2 

Tel.: Parkway 1311 

Radio Dept.: Sam Malcolm Levy, vice- 
president, radio & televsion director; C. N. 


Ascheim, P. R. Hume, account executives. 


Radio Accounts: Early Daniel Co.; Frank Tea 
& Spice Co.; Grandpa Soap Co.; Sealy Mat- 
tress Co.; Thorobred Dog Foods. 


Television Account: Fashion Frocks. 


KELLY, ZAHRNDT & KELLY 
Cotton Belt Bldg., St. Lovis 2 


Tel.: Garfield 0777 

Radio Dept.: Chas. F. Kelly Jr., president; 
Walter Zahrndt, Virgil A. Kelly, vice-presi- 
dents. 


KELSO NORMAN ORGANIZATION 

703 Market St., San Francisco 3 

Tel.: Douglas 2848 

Radio Dept.: Kelso Norman 

Radio Accounts: Podesta E. Baldocchi; North- 
ern Calif. Floral Assn; Madera Wineries & 
Distillers. 


KENDALL & DE FILIPPES (Export Adv.) 


113 W. 57th St., New York 19 
Radio Dept.: Robert F. Kendall, radio director. 
Redio Accounts: Collins Co. 


KENYON & ECKHARDT 


247 Park Ave., New York 17 
Tel.: Plaza 3-0700 
Radio Dept.: 
and radio-television 
Wolfe, assoc. radio director; 
chief ‘imebuyer; 
ager; Helen Gill, 
nolds, timebuyers; John Brew, Ralph Linder, 
Frank Owen, account executives. 
Chicago 3—135 S. La Salle St. Tel.: 
dolph 6470. Chester Foust, vice-president. 
Hollywood— Equitable Bldg. J. A. Briggs, 
manager; John Swallow, radio director. 


director; Robert D. 
Frank Palmer, 


Montreal—Sun_ Life Bldg. Jack Raymond, 
manager. 
Radio Accounts: Kellogg Co.; Standard 


Brands; Southern Cotton Oil Co. 


KETCHUM, MaclLEOD & GROVE 


Koppers Bldg., Pittsburgh 19 
Tel.: Atlantic 1100 


FRANK KIERNAN & CO. 


41 Maiden Lane, New York 7 

Tel.: Whitehall 3-0810 

Radio Dept.: Samuel D. Mallin, account execu- 
tive. 

Radio Accounts: Flowery Manicure Products 
Co.; Kirsch Beverages.. 


H. M. KIESWETTER ADV. AGENCY INC. 


9 E. 40th S*., New York 16 
Tel.: Lexington 2-0025 

Radio Dent.: Samm S. Baker, radio director; 
Blanche Fernandez, timebuyer; Frank Chase, 
H. A. Steckman, account executives. 
Radio Accoynts: Penn Tobacco Co.; 
sweet Corp.; Dura Gloss Nail Polish. 


Batha- 


ABBOTT KIMBALL CO. 


250 Park Ave., New York 17 
Tel.: Plaza 3-9600 
Radio Dept.: Cecil Hackett, vice-president; 


Miriam Traeger, timebuyer. 


Chicago 1-333 N. Michigan Ave. Tel.: 
Franklin 8188. Grant Chamberlin, man- 
ager. 

Kansas City 6—10 W. 21st St. Tel.: Victor 
1950. David Mindlin, manager. 

Los Angeles—3055 Wilshire Blvd. Tel.: Fair- 


fax 1043. Blaisdell Gates, manager. 


ALBERT KIRCHER CO. 
1001 W. Washinaton Blvd., Chicago 7 
Tel.: Chesapeak 2800 


Radio Dent.: Russell Giradian, radio director; 
L. H. Lasher, timebuyer. 


KIRCHER, LYTLE, HELTON & COLLETT ADV. 
321 W. Ist St., Dayton 2 
Tel.: Fulton 2151 

Radio Dept.: Herman W. 
television director; 
ley, Gordon Cloyd, copy; Ralph Kircher, copy 
chief. 

Radio Accounts: Edward Furniture Co.; Field 


(Continued on page 212) 
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& Stream Magazine; Gem City Bldg. & Loan 


Assn.; Olmer Register Co.; Victor Furniture 
Co.; Dayton Spice Mills. 

PHILIP KLEIN ADV. 

1910 Rittenhouse Sq., Philadelphia 3 

Tel.: Kingsley 1420 

Radio Dept.: Walter Green; Philip Klein; 


Morton Koshland, account executives. Henry 
Klein, television director and account exec- 
utive. 


KLEPPNER CO. 
551 Fifth Ave., New York 17 
Tel.: Murray Hill 2-0730 


Radio Dept.: Leon Balsam, radio director & 
timebuyer; Otto Kleppner, account executive. 
Radio Accounts: Peterson Tobacco 
Schenley Import Co.; National Remedy Co. 
(Enarco); Rogers Import Co. 


H. M. KLINGENSMITH CO. 


First Natl. Bank Bldg., Canton 2 O. 
Tel.: 4-5115 


Radio Dept.: H. M. Klingensmith, president 
& timebuyer; S. L. Huffman, radio director; 
Rex Farrall, Miles G. McKearney, account 
executives. 

Radio Accounts: Chamberlain-Haber Chemi- 
cal Co.; Canton National Bank; Superior 
Dairy Inc.; Blemo Co., Canton. 

KLINGER ADV. CORP. 

119 W. 57th St., New York 19 

Tel.: Circle 6-3660 

Radio Dept.: Atwood A. Klinger, presid- 


and account executive; Elsie French, sec-treas. 
and account executive. 

Radio Accounts: Madison L. I. Personal Loan; 
Stanback Co.; Samuel Schlossrnan & Sons; 
Servus Clothes; Price Auto; Midtown Health 
Club. 


KNOLLIN ADV. AGENCY 


105 Montgomery St., San Francisco 
Tel.: Sutter 6110 


Radio Dept.: Mr. Thomas J. McNamara. 


Shops; | 


Radio Accounts: S. & G. Gump’s; Manning’s 
Coffee, Inc. 


M. R. KOPMEYER CO. 
Realty Bldg., Louisville 2 
T 


el.: Wabash 3357 | 
Radio Dept.: M. R. Kopmeyer, president & | 
account executive; W. Freeman, vice- | 


president & account executive; Fred Gerber- | 


ding, account executive; Charles Murray; 


Mary Becker, copywriters. 


J. M. KORN & CO. 


1528 Walnut St., Philadelphia 2 
Tel.: Pennypacker 2500 


Radio Dept.: Roland Israel, radio director. 


ARTHUR KUDNER INC. 
630 Fifth Ave., New York 20 


Tel.: Circle 6-3200 
Radio Dept.: Myron P. Kirk, radio director; 
Eleanor Manning, chief timebuyer; Gor 


Mills, business manager; Robert Stewart, Tay- 
lor Adams, account executives; Alan Ward, 
television director. 


Detroit 2—New Center Bldg. Tel.: Madison 
5315. Robert Copeland, manager. 


San Francisco—215 Market St. Tel.: Garfield 
5433. Lloyd Myers, manager. 
Padio Accounts: General Motors Corp.; U. S. 


Tobacco Co. (Dills Best & Model Tobaccos). 
J. R. KUPSICK ADV. 


122 E. 42nd St., New York 17 
Tel.: Murray Hill 5-9145 


Radio Dept.: J .R. Kupsick, Saul Kampf, ac- 
acount executives; Jerry Law, radio director. 
KUTTNER & KUTTNER 

540 N. Michigan Ave., Chicago 11 


Tel.: Superior 1877 
Radio Dept.: M. G. Grinspan, director & 
timebuyer; C. D. Kuttner, E. A. Grossfeld, 


account executives. 
Radio Accounts: Capitol Dairy Co.; Holleb & 
Co.; Kay Daumit; R. Gerber & Co.; 
Clothes. 





710,113 





in Metropolitan 


OAKLAND 


LJ 
Metropolitan Oak- 
land extends nearly 
30 miles (all solidly 
built-up CITY) along 
the eastern shore of 
San Francisco Bay. 


“THE HOME INTEREST STATION” 
J ’ * 
1s Oaklands Leading Station 
RADIO CENTER BUILDING, 19TH AND BROADWAY 


OAKLAND, CALIFORNIA 
Philip G. Lasky, General Manager 


stud thats nota 
omall market tu any 


(actually 3rd largest 
ou the Pacifie Coast) 
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LA BRUM & HANSON 


Bankers Security Bldg., Philadelphia 
Tel.: Kingsley 1877 


Radio Dept.: Thomas A. La Brum, radio di- | 


rector. 


MORTON LACHMAN ADV. 
Electric Bldg., Aberdeen, Wash. 


Radio Dept.: Ruth A. Poindexter, 
agency manager. 


Radio Accounts: George J. Wolff Co.; Gold- 
berg Furniture Co. 


LAKE-SPIRO-SHURMAN, INC. 

2800 Sterick Bldg., Memphis 3 

Tel.: 5-1571 

Radio Dept.: Clarke R. Brown, radio director; 
Hugh Murphy, asst. timebuyer, traffic & con- 
trol; Mrs. Lucille Simmons, Mrs. Eve Cullison, 
asst. timebuyers. 


JAMES G. LAMB CO. 
Land Title Bldg., Philadelphia 10 
Tel.: Spruce 7823 


Radio Dept.: Kennard G. Keen Jr., radio di 
rector. 


LAMBERT & FEASLEY INC. 


9 Rockefeller Plaza, New York 20 
Tel.: Columbus 5-3721 


Radio Dept.: Martin Horrell, radio director; 
Gordon Seagrove, account executive. 


Radio Account: Lambert Pharmacal Co. 


LAMPORT, FOX, PRELL & DOLK INC. 


825 J. M. S. Building, South Bend 5, Ind. 
Tel.: 3-2161 


Radio Dept.: Carl F. Prell, vice-pres.; Len 
Hofmann, William Callender, account execu- 
tives. 


Radio Accounts: Scherman, 
Co.; Northern Indiana Transit. 


LANG, FISHER & STASHOWER 


1010 Euclid Ave., Cleveland 15 
Tel.: Main 6579 


Radio Dept.: Alvin B. Fisher, radio director; 
Thomas E. O'Connell, asst. director. 


Radio Accounts: Brewing Corp. of America; 
Yellow Cab Co.; Bonne Bell, Inc; Railley 
Corporation; Miller-Becker Co.; Cleveland 
Co-Operative Stove Co.; The World Publish- 
ing Co. 

LAPORTE & AUSTIN INC. 


369 Lexington Ave., New York 17’ 
Tel.: Murray Hill 3-5884 


Radio Dept.: F. B. Leedorn, F. F. Casey, ac- 
count executives; B. Gary. 


Radio Accounts: Dunshaw Co.; J. W. Landen- 
berger Co. 
LAUESEN & SALOMON 


520 N. Michigan Ave., Chicago 11 
Tel.: Superior 0738 


Radio Dept.: Wendell Walker, account execu- 
tive. 


Radio Accounts: Foley & Co. 


THE LAVENSON BUREAU 


12 S. 12th St., Philadelphia 7 
Tel.: Lombard 1158 


Radio Dept.: W. Staunton Moylan, radio di- 
rector. 
LEEFORD ADV. AGENCY, INC. 


315 Fourth Avenue, New York 10 
Tel.: Stuyvesant 9-1742 


Radio Dept.: David D. Lee, president. 


acting 


Radio Accounts: Remington Rand Inc. 

LEE-STOCKMAN INC. 

30 Vesey St., New York 7 

Tel.: Rector 2-0350 

Radio Dept.: J. Lewis Reid, consultant; W. 

Arthur Lee, Rufus B. Burnham, Louis H. 

Meyer, account executives. 

AL PAUL LEFTON CO. 

1617 Pennsylvania Blvd., Philadelphia 3 

Tel.: Rittenhose 1 

Radio Rept.: Mrs. Bowers, radio director. 

New York 17—521 Fifth Avenue. Tel.: Van- 
derbilt 6-4340. 

Chicago 11—435 N. Michigan Avenue. Tel.: 
Superior 7977. 

Hollywood 28—6305 Yucca Street. Tel.: Hol- 
lywood 8148. 

Washington 5—601 13th St., N. W. Tel.: Na- 
tional 1160. 


HART LEHMAN ADV. 


118 E. 28th St., New York 16 
Tel.: Murray Hill 4-7831 


Radio Dept.: Hart E. Lehman. 
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Schaus-Freeman | 





— 


LEIGHTON & NELSON 

202 State St., Schenectady 5 

Tel.: 6-4202 

Radio Dept.: Winslow P. Leighton, George 
R. Nelson, partners and account executives. 
Georae R. Nelson, radio director; Ce 
Woodland, copy director and account exec. 
tive; Marilyn Hermant, asst. copy directo, 


LENNEN & MITCHELL INC. 

17 E. 45th St., New York 17 

Tel.: Murray Hill 2-9170 

Radio Dept.: John W. Loveton, asst. radio 

director; Fred Blumenschien, head, radio com. 

mercial dept.; Joseph C. Lincoln, business man. 
ger; Robert Orr, Ray Virden, account exergy. 
tives. 

Hollywood—308 N. Rodeo Drive. Mel 
liamson, general manager; S. 
Andrews, radio director. 

Radio Accounts: Andrew Jergens Co. 

gens Lotion, Woodbury Face Powder); P 

Lorillard Co. (Old Golds); Tide Water-0jj 

Associated Oil Co. (Tydol, Veedol). 


S. R. LEON CO. 

1 Madison Ave., New York 10 

Tel.: Murray Hill 5-8019 

Radio Dept.: Hortense Brandt, radio director, 
H. B. LeQUATTE INC. 


200 Madison Ave., New York 16 
Tel.: Ashland 4-5571 


Radio Dept.: H. B. LeQuatte, radio director. 


AUSTIN C. LESCARBOURA & STAFF 


The Wordshop, Croton-on-Hudson, N. Y. 
Tel.: Croton 444 


Radio Dept.: Austin C. Lescarboura. 


TED LEVY ADV. 


Temple Court Bldg., Denver 2 
Tel.: Cherry 4521 


Radio Dept.: Ted Levy, president; Barbon 
D. Aiton, radio director; Eleanore Zaengl 
Gladys Kauffman, copywriters. 

ADDISON LEWIS & ASSOC. 

Foshay Tower, Minneapolis 2 


Wil. 
James 


(Jer. 


Tel.: Atlantic 6235 
Radio Dept.: Addison Lewis, president & 
account executive; W. Grove, accouni 


executive. 


LIEBER ADV. CO. 

228 N. LaSalle St., Chicago 1 

Tel.: State 1771 

Radio Dept.: R. R. Kaufman, radio direcio 
& timebuyer. 

Radio Accounts: Progress Feather Co.; David 
sons Bakeries; Roland Corp.; Chicago Trans 
Co.; Sheldon Exclusive Furriers. 


LILLER, NEAL & BATTLE ADV. 

Chamber of Commerce Bldg., Atlanta 3 
Tel.: Jackson 

Radio Dept.: W. W. Neal, C. K. Liller, a 
count executives. 
Radio Accounts: 
Armour Fertilizer Works; 
City Mills Co.; Colonial Stores; W. 
Co.; Morris Plan Bank of Ga. 


Allied Drug Products Co. 
Brock Candy Co, 
H. Loy 


CARR LIGGETT ADV. 


NBC Bldg., Cleveland 14 
Tel.: Cherry 3435 


Radio Dept.: Carr Liggett, president & o 
count executive; Leonard W. Smith, accour! 
executive. 


Radio Accounts: |. T. S. Co.; Climax Industries 
Inc. 


LITTLE & CO. 

3757 Wilshire Blvd., Los Angeles 5 

Tel.: Exposition 1267 

Radio Dept.: Duncan Jennings, radio direct 


& timebuyer; Gayb Little, owner and oF 


count executive. 

Radio Accounts: Kenu Products Co.; Gilbet 
C. Wilson Labs.; The National Plan; Adobr 
Milk Farms. 


LEON LIVINGSTON ADV. 

Mills Bldg., San Francisco 4 
Tel.: Sutter 7340 

Radio Dept.: Zonabelle Samson, 
E. B. Krough, account executive. 


Radio Accounts: Colgate-Palmolive Peet Co 
Italian Swiss Colony. 


timebuyer 


LIVINGSTONE-PORTER-HICKS 

Eaton Tower, Detroit 26 

Tel.: Randolph 6640 

Radio Dept.: Patricia Adams, L. P. Hicks, o 
count executives. 

Radio Accounts: Lafer Bros.; Koppitz-Melch- 
ers Inc.; Wenger's Inc.; Leader Carpet Clear 
ing Co. 
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OYD, CHESTER & DILLINGHAM, INC. 

9 Rockefeller Plaza, New York 20 

Tel.: Circle 5-8800 

Radio Dept.: Harvey N. Volkmar, John J. 
Hagan, account executives. 

Radio Accounts: Pirrone Wineries; Gambine 
labs. Inc. 


\OCKWOOD-SHACKELFORD CO. 

122 E. 7th St., Los Angeles 14 

Tel.: Trinity 9801 

Radio Dept.: David R. Fenwick, radio direc- 
tor & timebuyer. 

Radio Accounts: Los Angeles Brewing Co.; 
Breakfast Club Sales Corp.; California As- 
sociated Products Co.; King’s X Flavor & 
Extract Co. 


lOEB & PAIRO ADV. 


223 Peachtree St., N. E., Atlanta 3 
Tel.: Main 6935 


Radio Dept.: Mabel H. Loeb, president ¢ 
gccount executive; Virginia A. Pairo, vice- 
president & account executive. 


LOEWY ADV. AGENCY 


4) Park Row, New York 7 
Tel: Worth 2-3773 


Radio Dept.: Henry H. Loewy, vice-president. 


w. E. LONG CO. 

155 N. Clark St., Chicago 1 

Tel.: Randolph 4606 

Radio Dept.: E. J. Sperry, radio director; 
Robert B. Struble, asst.; Richard J. 
supervisor syndicated programs; Clyde Siga- 
foos, television director. 


LUCERNA CO. INC. 


17 E. 45th St., New York 19 
Tel.: Murray Hill 2-7267 


Slater, | 


Radio Dept.: Emanuel Goldman, radio director. | 


EARLE LUDGIN & CO. 

121 W. Wacker Drive, Chicago 1 

Tel: Andover 1888 

Radio Dept.: Vincent R. Bliss, radio director; 
Jane Daly, timebuyer. 


Radio Accounts: All Purpose Rit; Riturna 


Hair Dye; Koolox Shaving Cream; Thor 
Washing Machines & Ironers. 
LYNN-FIELDHOUSE 

15 §. Franklin St., Wilkes-Barre, Pa. 

Tel.: 2-7182 

Radio Dept.: W. B. Pritchard, timebuyer; 


L. S. Fieldhouse, account ex 
ecutives. 
THE LYON AGENCY 


116 New Montgomery St., San Francisco 
Tel.: Douglas 3546 


Radio Dept.: Dwight Lyon. 

Radio Accounts: Spreckles-Russell Dairy; Laher 
Spring & Tire. 

§. DUANE LYON INC. 


9 Rockefeller Plaza, New York 
Tel.: Circle 5-8181 


Radio Dept.: William Cayton, radio director; 


Minnc Hall Carothers, publicity director; S. | 


Duane Lyon, Chester Radven, account ex- | 
ecutives. | 
Radio Accounts: Dorset Foods, Ltd.; Lake 


Shore Food Products. 


W. D. LYON CO. 


417 Ist Ave., S. E., Cedar Rapids, la. 
Tel.: 3-0051 


Radio Dept.: Stanton M. Peterson; Mrs. W. 
. Lyon, account executive. 


Radio Accounts: Colonial Baking Co.; Gor- 
don Canning Co.; lowa Canning Co. 


M 


NORMAN S. S. MacAFEE ADV. 


424 Chestnut St., Philadelphia 
Tel: Lombard 7697 


Radio Dept.: Norman S. 5. MacAfee, radio 
director, 
MacFARLAND, AVEYARD & CO. 


333 N. Michigan Ave., Chicago 1 
Tel: Randolph 9360 


Radio Dept.: Miss Evelyn Stark, radio direc- 


tor; Allen B. Dicus, Wm. F. Pitney, Howard | 


G. Knowlton, account executives. 

New York 20—10 Rockefeller Plaza. Tel.: Cir- 
cle 6-2890. A. E. Aveyard, partner; 
Henry Clay Klein, radio director; Miss 
Bergliette Boe, timebuyer. 

Radio Accounts: Zenith Radio Corporation; 

Omar, Inc.; United Wallpaper, Inc. 


W. W. MacGRUDER 

Midland Savings Bldg., Denver 2 

Tel.: Cherry 0693 

Radio Dept.: W. W. MacGruder, timebuyer; 
George Bakewell, production manager; Gerry 
fown, script writer; George Cherry, artist. 


Radic Accounts: Coors Beer; 3 Daughters | 
owder; Fairmont Cemetery Assn.; Midland 
Savings & Loon. 
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NORMAN A. MACK & CO. 

67 W. 44th St., New York 18 

Tel.: Murray Hill 2-1135 

Radio Dept.: Norman A. Mack, Charles Mi- 
chelson. 

Radio Account: 


MacMANUS, JOHN & ADAMS 

Fisher Bidg., Detroit 2 

Tel.: Trinity 2-8300 

Radio Dept.: Elmer W. Froehlich, radio direc- 
tor; John R. MacManus, account executive. 
Radio Account: Champion Spark Plug Co. 


MAC WILKINS, COLE & WEBER 

Corbett Bldg., Portland 4 

Tel.: Broadway 6401 

Radio Dept.: Ken Tillson, radio director and 

account executive; Ted Bushman, Don Dawson, 

Mac Wilkins, Rita Stackhouse, account execu- 

tives. 

Seattle 1—Republic Bldg. Tel.: Elliott 1335. 
Geo. H. Weber, partner & general man- 
ager; D. Buelow. 

Radio Accounts: U. S. Bakery; Fahey-Brock- 

man Clothiers; Chevrolet Co.; Montag Fur- 

naces; Oregonian Publishing Co. 


Varden Dress Co. 


MAGGART ADV. AGENCY 


333 N. Michigan Ave., Chicago 1, Ill. 
Tel.: Central 3861 


Radio Dept.: M. E. Maggart, 
account executives. 
MALCOLM-HOWARD ADV. 


20 E. Jackson Blvd., Chicago 
Tel.: Webster 2110 


Radio Dept.: Nikki Kaye, Eileen Rietz; Ray 


M. E. Carr, 





Freedman, Arthur M. Holland, H. A. Barkun, 


account executives. 


DAVID MALKIEL ADV. 


260 Tremont St., Boston 
Tel.: Liberty 1421 
Radio Dent.: Muriel Ginsburg, script writer; 


Morey Schwartz, production; David Malkiel, 
Harry Lawrence, Martin Kadis, account exec- 
utives. 


LLOYD MANSFIELD CO. 


110 Pearl St., Buffalo 2 
Tel.: Washington 2762 


Radio Dept.: Lloyd Mansfield, 
Harold J. Warner, vice-president. 


MARSCHALK AND PRATT CO. 


535 Fifth Ave., New York 17 
Tel.: Vanderbilt 6-2022 


president; 





Radio Dept.: John R. Allen, radio director; 


Harry C. Marschalk, Bennett Kolb, account 
executives. 


Radio Accounts: Standard Oil Company of 
New Jersey (Esso); Esmond Mills Inc. 
TERRILL BELKNAP MARSH ASSOC. 


480 Lexington Ave., New York 17 
Tel.: Eldorado 5-4570 


Radio Dept.: T. B. Marsh, radio director. 


HAROLD MARSHALL ADV. CO. 


565 Fifth Ave., New York 17 
Tel.: Plaza 3-0404 


Radio Dept.: J. P. Schneider, radio director. 


ARTHUR E. MARTIN INC. 
610 W. Van Buren, Chicago 
Tel.: Seeley 1133 

Radio Dept.: A. E. Martin, 


radio director; 
Russell Errett, timebuyer. 


MASON-GOLD ADV. 

1004 Marquette Ave., Minneapolis 2 

Tel.: Geneva 9619 

Radio Dept.: D. P. Nathanson, radio and 
television director; Jean Hadley, timebuyer; 


Marcia Hershkowitz, copy chief; Meyer Gold, | 


account executive. 


Radio Accounts: Red Devil 
Remover; Pfunder Co.; 
Snyders Drug Stores. 


MASON-RELKIN CO. 


67 W. 44th St., New York 
Tel.: Murray Hill 2-4949 


Radio Dept.: Roger B. Relkin, radio director. 


Radio Accounts: Leon & Eddie’s; Wright 
Clothes; Triebitz Shoes; Guffanti’s Restaurant; 
Hudson Canadian Furs. 


J. M. MATHES INC. 


122 East 42nd St., New York 17 
Tel.: Lexington 2-7450 


Radio Dept.: Wilfred S. King, vice-president 


Janey Best 


and radio director; Edna Cathcart, timebuyer; | 


television director. 


JOSEPH MAXFIELD CO. 

87 Weybosset St., Providence 3 

Tel.: Gaspee 44. 

Radio Dept.: Joseph M. Finkle, president and 
timebuyer; Archie M. Finkle, vice-president; 
Bruno Schnabel, treasurer; Anne E. Woled, 


James McCracken, 


executive secretary; Dorothy M. Taipe, radio | 


director. 
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Soot & Carbon | 
Paint; | 


Radio Accounts: Candy Mart Stores; Eclipse 
Food Products Corp.; Inlaid Optical Co.; 
National Glass Co.; Rhode Island Sales Co.; 
Shiloh Bottling Co.; Metropolitan Theatres. 


MAXON INC. 


2761 E. Jefferson Ave., Detroit 7 

Tel.: Fitzroy 5710 

New York 22—570 Lexington Ave. Tel.: Eldo- 
rado 5-2930. Preston Pumphrey, radio 
director; E. Edwin Wilhelm, timebuyer. 


Radio Accounts: General Electric Co., (elec- 
tronics dept.); H. J. Heinz Co.; Gillette Safety 
Razor Co. 


R. A. MAXWELL & ASSOC. 


255 N. 29th St., Camp Hill, Pa. 
Tel.: Harrisburg 27738 


Radio Dept.: R. A. Maxwell. 
Radio Accounts: 
mittee. 

MAY ADV. INC. 


106 S. 16th St., Philadelphia 
Tel.: Rittenhouse 7642 


Radio Dept.: Bertram May, radio director. 


MAYERS CO. 


1240 S. Main St., Los Angeles 27 
Tel.: Prospect 0101 
Radio Dept.: Gertrude Stark, timebuyer and 


Pa. Democratic State Com- 


production manager; Henry Mayers, Arthur 
Mayers, Larry Lewin, Ted Neale, Gertrude 
Stark, account executives. 


Radio Accounts: Food Machinery Corp.; Pennz- 


oil Co.; California Bank; Dad’s Root Beer; 
Dewing Co.; Gordon Bread Co.; Southern 
Calif. Tel. Co.; Live Food Product; Eastern- 


Columbia Dept. Store; Hendan Shirts; Sears, 
Roebuck & Co. 


MAYS & BENNETT 
412 W. 6th St., Los Angeles 14 
Tel.: Trinity 8534 


McCANN-ERICKSON INC. 
50 Rockefeller Plaza, New York 20 
Tel.: Circle 5-7000 


Radio Dept.: Lloyd O. Coulter, vice-president 
charge of radio; Lawson Paynter, executive 
asst. to vice-president; William C. Dekker, 
director of timebuying and stations rela- 
tions; Marion Harper Jr., director of radio 
research; Russ Johnston, television director. 
Wm. A. Franchey, radio copy chief. Pro- 
ducers: Carlo De Angelo, Dave Grant, 
Glan Heisch, Russ Johnston, Dorothy B. Mc 
Cann, Clare Olmstead, Florence Ortman, Bill 
Rousseau, Archie Scott. 

Boston—1631 St. James Ave. Tel.: Liberty 
5468. Watson M. Gordon, manager. 
Chicago 5—910 S. Michigan Ave. Tel.: Web- 
ster 3701. Homer Havermale, vice-presi- 

dent & manager. 


Cleveland 14—Guardian Bldg. Tel.: Cherry 
3490. . A. Sommer, manager. 
Detroit 26—Penobscot Bldg. Tel.: Randolph 


9710. Donald C. Hight, vice-president & 
manager. 
Hollywood 28—6331 Hollywood Blvd. Tel.: 
Hillside 8268. Clare Olmstead, vice-presi- 
dent, August J. Bruhn, business manager. 
Angeles 13—448 S. Hill St. Tel.: Mutual 
1181. Burt Cochran, manager; Mary Kay 


Lo 


a 


Cain, timebuyer; Joe Eastman, account 
executive. 
Minneapolis 1—Hodgson Bldg. Tel.: Bridge- 


port 6801. Jackson Taylor, vice-president 
& manager. 

Portland 4, Ore.—Public Service Bldg. Te’ 

Atwater 4305. R. B. Calkins, manager; 

Vivian McMurtrey, account executive. 

Francisco 4—114 Sansomes St. Tel.: Doug- 

las 5560. H. Q. Hawes, vice-president & 

manager; Gerald J. Norton, manager, 
radio dept.; Burton C. Granicher, Robt. 

Barthold, F. H. McCrea, C. E. Persons, 

Bradford Collins, account executives. 

Radio Accounts: 

New York and Hollywood: American Molasses 
Co.; Chesebrough Manufacturing Co.; 
Emerson Drug Co.; Gruen Watch Co.; 
Manufacturers Trust Co.; James McCutch- 
eon & Co.; National Biscuit Co.; Pacific 
Coast Borax Co.; Stromberg-Carlson Co.; 
Stanco, Inc.; Westinghouse Elec. & Mfg. 
Co.; Zonite Products Inc. (Larvex). 

Chicago: Standard Oil Co. of Nebraska; 
Standard Oil Co. of Indiana; Milk Foun- 
dation, Inc. 

Cleveland: Leisy Brewing Co.; Richman Bros. 

Co.; Standard Oil Co. of Ohio. 

Detroit: Tivoli Brewing Co. 

Los Angeles: Globe Mills, Inc.; Southern Cali- 
fornia Gas Co.; Southern Counties Gas 
Co.; Soil-Off Mfg. Co.; The Squirt Co. 

Minneapolis: Pillsbury Mills, Inc.; Twin Cit 
Federal Savings & Loan Assn.; Glue 
Brewing Co.; First National Bank; North- 
west Scrap Dealers Assn. 

Portland: Northwestern Electric Co.; Pacific 

Power & Light Co.; Portland Gas & Coke 

°. 

Francisco: Anglo Cal. Nat. Bank of San 

Francisco; Associated Dental Supply Co.; 

California Packing Corp.; Calif. Walnut 

Growers Assn.; Harold H. Clapp, Inc.; 

Dwight Edwards Co.; General Brewing 

Corp.; Hale Bros. Stores, Inc.; Pacific 

Gas & Electric Co.; Londondeery; Sunny- 

bank Margarine; Macey’s. 


(Continued on page 214) 
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L. F. McCARTHY & CO. 
Provident Bank Bldg., 
Tel.: Parkway 0368 
Radio Dept.: Emil Baver, L. F. McCarthy, ac- 
count executives. 


R. E. McCARTHY ADV. 


Tampa Theatre Bldg., Tampa 2, Fla. 
Tel.: 2323 


Radio Dept.: R. E. McCarthy, M. D. King. 


Radio Accounts: Borden's Poinsettia Dairy; 
Lenfestey Supply Co.; Peninsular Telephone 
Co.; Pioneer Tire Co.; Southern Brewing Co. 


McCARTY CO. 
1206 Maple Ave., Los Angeles 15 


23 


Cincinnati 


Tel.: Prospect 7011 
Radio Dept.: W. W. Mann, sr. account execu- 
tive; Roiand Jacobson, Carol Tuller, account 


executives. 


OF ADVERTISING AGENCIES HANDLING RADIO 7 





San Francisco 5—236 Rialto. Wm. Wilde, | 
manager. 

Pittsburgh 19—Koppers Bldg. R. S. Reed Jr., 
manager. 


Radio Accounts: Arrowhead & Puri‘as Waters | 


Inc.; David B. Heyhr Co.; Seaside Oil Co. 


McCORD CO. 

Hodgson Bldg., Minneapolis 1 

Tel.: Bridgeport 1225 

Radio Dept.: Lovis Melamed, vice-president 
& account executive; Ralph W. Hobbs, M. 
W. Starkey, account executives. 

Radio Accounts: Chocolate Products Co.; 
Furniture Exposition Mart; Montgomery Ward 
& Co.; Griggs, Cooper & Co.; Hilex Co.; Farm 
Bureau Federation; Farm Bureau Service Co.; 
S'ate Federation of Labor; Milk Foundation 
of Minn.; Sanitary Food Mfg. Co.; Regan 
Bros. Co.; Cannon Valley Milling Co.; Con- 
rad Fur Co. 


McCORMICK CO. 

217 E. 7th, Amarillo, Texas 

Tel.: 5333 

Radio Dept.: Robert McKenzie, Jas. L. 
Cormick, account executives. 


McELROY ADV. AGENCY 
1489 W. Washington Bivd., Los Angeles 7 
Tel.: Prospect 2047 

Radio Dept.: Edward J. McElroy, owner & 
account executive; Mary Sullivan, radio di- 
rector & timebuyer. 

Radio Account: Fitzsimmons Stores, 


L. E. McGIVENA CO. INC. 
444 Madison Ave., New York 22 
Tel.: Plaza 3-7422 


Radio Dept.: Leo E. McGivena. 


McGIVERAN-CHILD CO. 
58 E. Washington St., 
Tel.: State 0225 


Radio Dept.: M. J. Klee, radio director. 


M:JUNKIN ADV. CO. 

228 N. LaSalle St., Chicago 1 

Tel.: State 5060 

Radio Dept.: Hal R. Makelim, radio director; 
E. A. Trizil, timebuyer. 

Radio Accounts: Chef Boy-Ar-Dee Co.; 
ryne Gum Co. 

McKEE & ALBRIGHT 

1400 S. Penn Sq., Philadelphia 2 
Tel.: Locust 4737 

Radio Dept.: J. A. McFadden, vice-president 
charge of radio; E. R. Walmsley, timebuyer; 
Robert L. Redd, producer. 


Ltd. 


Chicago 


lvo- 


New York 20—RCA Bldg. Tel.: Columbus 
5-2058. 

Hollywood 28—Equitable Bldg. Tel.: Holly- 
woo 

Radio Reeinn Southern Dairies; Quaker 


City Chocolate & Confectionary Co.; Breyer 
Ice Cream Co:; Sealtest Inc.; Western Mary- 
land Dairy; Philadelphia & Reading Coal & 
Iron Co. 


R. J. A. McLAUGHLIN & ASSOC. 

Southern Bldg., Washington 5 

Tel.: Republic 1771 

Radio Dept.: R. J. A. Mclaughlin, president 
& radio director. 

KEN McNEILL & STAFF 


448 S. Hill St., Los Angeles 13 
Tel.: Michigan 7496 
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HAS HIGH 
PRIORITY ON 


“LISTENER LOYALTY”’ 


From pioneer to pace setter since 
1921. That's the record of radio station 
KLX, Metropolitan Oakland’s leading 
Independent. 


From its broadcast of the Dempsey- 
Carpentier fight in Jersey City, July 2, 
1921, to the vital war news of today, 
KLX has given its listeners a high 
standard of radio programs and out- 
standing public service. 


That's why it’s “just natural” to tune 


The TRIBUNE STATION, Oakland 4, California 


Nationa! Representative 
JOSEPH HERSHEY McGILLVRA. 


Inc. 
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Radio Dept: James McCleery, radio director; 
Edith Sweazy, timebuyer. 
Radio Accounts: Petrol Corp. 


PHILIP J. MEANY CO. 
Los Angeles 13 


816 W. 5th St., 

Tel.: Michigan 3601 

Radio Dept.: W. R. Mathews, timebuyer; 
Philip J. Meany, account executive. 


Radio Accounts: Kip Corp.; Pierce Bros.; Rose- 
Hills Memorial Park. 


MELDRUM & FEWSMITH 
Republic Bldg., Cleveland 15 
Tel.:; Cherry 4 

Radio Dept.: R. G. Simmons, 
media director. 


MENEOUGH ADV. AGENCY 

720 Grand Ave., Des Moines 9 

Tel.: 3-6336 

Radio Dept.: Wayne Welch, timebuyer; E. M. 
Meneough, Paul Martin, Harlan Moeller, Al 
Solheim, account executives. 

Radio Accounts: Anderson-Erickson Dairy; Su- 
preme Baking Co.; Service Optical Co.; Lum- 
bermen’s Assoc. Buyers; 
Crescent Macaroni Co.; Campbell Foods Co. 
(Des Moines); Capital City Bank; K. 
Hatchery; Colonial Oil Co.; Nutritional Prod- 
ucts Co.; Standard Glass & Paint Co 


METROPOLITAN ADV. CO. 

527 Fifth Ave., New York 17 
Tel.: Murray Hill 2-2220 

Radio Dept.: Harry D. Adair, 
Laurence J. Reis, radio head. 
Radio Accounts: Barbayon School 
guages; Man O. War Publishing Co. 


ARTHUR MEYERHOFF & CO. 

Wrigley Bldg., Chicago 11 

Tel.: Delaware 7860 

Radio Dept.: Nelson A. Shawn, radio and 

television director; Bernard Howard, asst. 

director; Kay Kennelly, timebuyer; Arthur 

Meyehoff, Ralph Rosenthal, George Taylor; 

John Black, John Lemmon, account execu- 

tives. 

Milwaukee 2—759 N. Milwaukee. Tel.: 
quette 3144. George Grabin, 
and account executive. 

Radio Accounts: Wm. Wrigley Jr. Co.; Mutual 

Benefit Health & Accident Insurance Co.° 

Beich Candy Co.; Sears Raw Fur Marketing 

Service; Illinois Meat Co.; Andy Lotshaw 

Co.; Transport Co. of Milwaukee; Fitzpatrick 

Bros. Inc. 


MICHEL-CATHER INC. 

2 Park Ave., New York 16 

Tel.: Lexington 2-3192 

Radio Dept.: Edgar F. Cohen, radio director; 
William A. Cather, chief timebuyer. 
MID-TOWN ADV. AGENCY 

143 W. 125th St., New York 

Tel.: Monument 2-0190 

Radio Dept.: Joseph R. Wortman, radio direc- 
tor. 

MIDWEST ADV. AGENCY 

City Hall Bldg., Rockford, III. 

Tel.: Main 985 

Radio Dept.: W. A. Pitschke, president and 
account executive. 


MILLER AGENCY CO. 


timebuyer & 


president; 


Mar- 
manager 


2144 Madison Ave., Toledo 2 

Tel.: Main 8121 

Radio Dept.: David Heer, president & account 
executive. 


Radio Accounts: Rex Research Corp. 
Cc. L. MILLER CO. 





Northland Dairy; | 


1. Miller | 


of Lan- | 





521 Fifth Ave., New York 17 

Tel.: Murray Hill 2-1010 

Radio Dept.: Roger White, producer, director, 

talent buyer; G. V. Carhart, timebuyer; Rita | 

Driscoll, asst. timebuyer. 

Chicago 1—333 N. Michigan Ave. Tel.: Cen- 
tral 1640. I. M. Tuteur, manager. 


Radio Accounts: Cooter Brokerage Co.; Corn 
Products Refining Co. (Karo Syrup, Kre-Mel 
Dessert, Mazola Salad Oil); Curtiss Candy Co.; 
Dr. Sweet's Root Beer Co. 


JOHN THOMAS MILLER 

71 W. 35th St., New York 1 

Tel.: Wisconsin 7-3996 

Radio Dept.: C. Flynn, radio director; 
T. Miller, chief timebuyer. 

M. GLEN MILLER 

8 S. Michigan Ave., Chicago 3 

Tel.: Franklin 1309 

Radio Dept.: M. Glen Miller. 

RAY MILLS ADV. 

108 Court St., Auburn, Me. 

Tel.: Lewiston 190 

Radio Dept.: Ray Mills, radio director. 
DAN B. MINER CO. 

1151 S. Broadway, Los Angeles 15 
Tel.: Richmond 3101 


Radio Dept.: Neg Monett, radio director; 
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John | 





Margaret Annis, assistant; Roy Dempsey, J, ¢ 
Morse, account executives. 

Radio Accounts: Forest Lawn Memorial Par, 
Interstate Bakeries Corp.; Los Angeles Rwy. 
Co.; Wilshire Oil Co. 


MITCHELL-FAUST ADV. CO. 

230 N. Michigan Ave., Chicago 1 

Tel.: State 6610 

Radio Dept.: Hildred Sanders, radio director, 
Dorothy L. Parsons, timebuyer; L. Her. 
wig, L. L. Weld, account executives. 
Radio Accounts: General Baking Co.; Theo, 
Hamm Brewing Co.; Peter Hand Brewing Co,; 
Chr. Hansen’s Lab. Inc.: Oscar Maver & % 


MITHOFF & WHITE 
Mar’in Blidg., El Paso, Tex. 


Tel.: Main 4500 

Radio Dept.: Warren T. Mithoff, Dan 1, 
White, partners; Kay ‘Johnstone, account 
executive. 


ARTHUR R. MOGGE INC. 
307 N. Michigan Ave., Chicago 1 


Tel.: State 2908 
Radio Dept.: Albert Swanson, timebuyer. 
St. Lovis 8—Continental Bldg. Tel.: Franklin 


2155. E. Kromnacker, 
account execu’ ive. 


Radio Accounts: Wagner Electric Corp. 


EMIL MOGUL CO. 

250 W. 57:h St., New York 19 

Tel.: Columbus 5-2482 

Radio Dept.: S. B. Harrison, radio director, 
Myron Mahler, radio producer; Helen Mon. 
roe, timebuyer. 

Radio Accounts: Barney’s Clothes; Gem Oj 
Co.; Napa Valley Grape Products; Nationa 
Shoes; Ronzoni Macaroni Co.; Trimount Cloth 
ing Co. 

GEORGE MOLL ADV. 

Ninth Bank Bldg., Philadelphia 

Tel.: Regent 9100 

Radio Dept.: George Moll, radio director, 
RALPH MOORE INC. 

208 N. Broadway, St. Uouis 

Tel.: Chestnut 8728 

CHESTER C. MORELAND CO. 

Times-S'ar Tower, Cincinnati 2 

Tel.: Parkway 1178 

Radio Dept.: Chester C. Moreland, president; 
Thomas H. Birch, account executive. 
RAYMOND R. MORGAN CO. 

6362 Hol'ywood Blvd., Hollywood 28 

Tel.: Hempstead 4194 

Radio Dept.: R. E. Messer, timebuyer and tele 
vision director; R. C. Temple, J. J. McCleery, 
R. B. Raisbeck, account executives. 
MORLOCK ADV. AGENCY 

139 N. Clark S*., Chicago 2 

Tel.: Randolph 8336 

Radio Dept-.: 
Radio Accounts: Victory Motor Parts. 


MORSE INTERNATIONAL INC. 


manager and 


122 E. 42nd St., New York 17 

Tel.: Lexing*on 2-6727 

Radio Dept.: Chester Slaybaugh, radio dire: 
tor; Eunice Dickson, timebuyer. 

Radio Accounts: Vick Chemical Co. (Vids 
VapoRub, Va-tra-nol, Cough Drops, Inhaler); 


Prince Matchabelli, Inc.; Alfred D. McKely 
Co. (Seaforth). 

MOSELLE & EISEN 

522 Fifth Ave., New York 18 

Tel.: Murray Hill 2-2651 

Radio Dept.: Mimi Margo, radio director. 


MOSER & COTINS INC. 
10 Hopper Street, Utica 3, N. Y. 


Tel.: 4-6141 
Radio Dept.: Miss L. B. Lang, manager, medi” 
dept.; Arthur S. Cotins, J. N. Brown, H. ¥ 


Glaeser, G P. Hodges, account executives. 


Radio Accounts: Near’s Food Co.; Osweg 
Candy Works; Patent Cereals Co.; West ft 
Brewing Co. 


MOSER & COTINS NEW YORK CITY CORP. 
Graybar Bidg., New York 17 
Tel.: Murray Hill 3-9140 


Radio Dept.: H. L. Hicks, radio director. 
MOSS ASSOCIATES 


415 Lexington Ave., New York 17 
Tel.: Vanderbilt 6-1828 


Radio Dept.: Joseph H. Moss, radio director 
C. WENDEL MUENCH & CO. 


520 N. Michigan Ave., Chicago 11 
Tel.: Whitehall 7717 


Radio Dept.: ‘ 
Radio Accounts: Durkee Famous Foods; Tri 
angle-Toffenetti Restaurants. 

MUIR AND CO. INC. 


9 Rockefeller Plaza, New York 20 
Tel.: Circle 7-6641 


Radio Dept.: J. Edgar Pool Jr., radio director 


A. R. Morlock, account executive > 


Bill Fisher, production managety 








Radio De 
Chicago— 
Cc. A 


Radio Ac 
Motor Co 


JOHN F. 
22 E. 40t 
Tel.: Lexi 
Radio De 
IRVING ! 
330 S. W 
. Harr 
Radio De 


NACHMA 
Marion B 
Tel.: 2-83 
Radio De; 


NASCON 
60 E. 42n 
Tel.: Van 
Radio De, 
Radio A 


American 


NATIONA 
405 Lexir 
Tel.: Mur 
Radio De 
rector; TI 
count exe 
Radio Ac 
(breakfas 
William 

Carter Pr 
Arrid). 


NEAL AD 


NEEDHAA 
630 Fifth 
Tel.: Cire 
Radio De 
rector; Ke 
H. Parke’ 
Radio Ac 


NEEDHAA 
135 S. Le 
Tel.: State 


Wieboldt 


NEFF RA| 
Stroh Bld 
Tel.: Rani 
Radio De 
executive 
manager 
account « 
Radio A 
Bros.; Mc 
Fyfe Co 
MK. M, 


NEFF-RO: 


Radio De 
Peron, vi 


NEWELL. 


Clevelan 
Mair 
Hollywox 
em 

ger. 
Radio A: 
Loose-W’ 
Beech-Ni 
Kirkman’ 
vlar Pub 








ry, J.C. 


| Park; 
Ss Rwy, 


er. 
Franklin 
yer ond 


>. 


director, 
=n Mon- 


sem Oil 


National 
nt Cloth. 


ector, 


resident; 


and tele 
McCleery, 


»xecutive, 


lio direc 
o. (Vicks 


Inhaler); 
McKelvy 


rector. 


er, medep” 


n, H.¥ 
stives. ¥ 
Oswee 


West Ent 
corp. 


ctor. 


director. 


managel.§ 


sods; Tri 


» director. 





ver tising 


poston 16—20 Providence St. Tel.: Hubbard 
2595. Dean C. Wolf, manager. 


H. C. MULBERGER INC. 
4i1 E. Mason St., Milwaukee 2 


Tel.: Daly 4090 
Radio Dept.: C. A. Mathisson, vice-president. 
N. Wells St. Tel.: State 4199. 


Chicago—201 
Cc. A. Mathisson, manager. 

Radio Accounts: Miller Brewing Co.; Edwards 

Motor Co. 


JOHN F. MURRAY ADV. AGENCY INC. 
22 E. 40th St., New York 16 
Tel.: Lexington 2-8000 


Radio Dept.: William H. Wulffleff. 


IRVING MYERSON AGENCY 
330 S. Wells St., Chicago 6 
Tel.: Harrison 6828 


Radio Dept.: Irvin P. Myerson. 


N 


NACHMAN-RHODES INC. 
Marion B'dg., Augusta, Ga. 
Tel.: 2-8301 

Radio Dept.: Herbert Nachman. 


NASCON & BOURNE 

60 E. 42nd St., New York 17 

Tel.: Vanderbilt 6-1423 

Radio Dept.: Severin Bourne, timebuyer. 


Radio Accounts: Nascon Products; 
American Wines. 


NATIONAL EXPORT ADV. SERVICE 

405 Lexington Ave., New York 17 

Tel.: Murray Hill 9-6835 

Radio Deot.: Edward Y. Martinez, radio di- 
rector; Thomas W. Hughes, Lia Varell, ac- 
count executives. 

Radio Accounts (Foreign): Quaker Oats Co. 
(breakfast cereals); Lever Bros. (toilet soaps); 
William R. Warner Co. (pharmaceuticals); 
Carter Products (Carter’s Little Liver Pills & 
Arrid). 


NEAL ADV. AGENCY 

737 N. Michigan Ave., Chicago 11 
Tel: Whitehall 8133 

Rradio Dept.: P. K. Hornburg. 
Radio Account: S‘erling Ins. Co. 


NEEDHAM & GROHMANN INC. 

630 Fifth Ave., New York 20 

Tel.: Circle 5-6200 

Radio Dept.: H. Victor Grohmann, radio di- 
rector; Kathryn Intemann, timebuyer; Donald 
H. Parker, account executive. 

Radio Account: Maggi Co., Inc. 


NEEDHAM, LOUIS & BRORBY 

135 S$. LaSa'le St., Chicago 3 

Tel.: State 5151 

Radio Dept.: Otto R. Stadelman, timebuyer; 

W. R. Fowler Jr., John J. Louis, Philip M. 

White, Melvin S. Hattwick, account execu- 

tives. 

Ho!lywood 28—1680 N. Vine St. Tel.: G-ani*e 
7186. Cecil P. Underwood, vice-president 
and manager. 

Radio Accounts: Kraft Cheese Co.; §. C. John- 

son & Son; Swift & Co. (Sunbrite, Ice Cream); 

Wieboldt Stores Inc. 


NEFF RADIO PRODUCTIONS 

Stroh Bldg., Detroit 26 

Tel.: Randolph 3006 

Radio Dept.: M. A. Neff, owner and account 
executive; Dorothy Ann Marks, production 
manager and account executive; Harry Suffrin, 
account execu'ive. 

Radio Accounts: Mclouth Steel Corp; Moon 
Bros.; McDonald Coal Co.; Gately’s Inc.; R. H. 
Fyfe Co.; Michigan Mutual Liability Co.; 
M. K. M. Knitting Mills. 


NEFF-ROGOW INC. 
30 Rockefeller Plaza, New York 20 
Tel.: Circle 7-4231 


Radio Dept.: Walter J. Neff, president; Wil- | 


liam Rogow, vice-president; 
dorn, account executive. 


NEWBY & PERON 

59 E. Van Buren, Chicago 5 

Tel.: Harrison 9494 

Radio Dept.: A. W. Newby, president; A. H. 
Peron, vice-president. 


NEWELL-EMMETT CO. 

40 E. 34th St., New York 16 

Tel.: Ashland 4-4900 

Radio Dept.: Blayne R. Butcher, radio director; 
Ed Franklin, television director; N. F. McEvoy, 
chief timebuyer; Joseph Ruggerio, Bernard 
Lippman, timebuyers. 

Cleveland 13—Terminal Tower Bldg. Tel.: 
Maine 3883. Herbert Simon, manager. 
Hollywood—6331 Hollywood _ Bivel. 

Hempstead 1974. Martin Barreti, mana- 
ger. 
Radio Accounts: Liggett & Myers Tobacco Co.; 
loose-Wiles Biscuit Co.; Pepsi-Cola Co.; 
Beech-Nut Packing Co.; Economics Labs.; 
Kirkman’s Soap; Sherwin-Williams Co.: Poo- 
ular Publications. 


N. J. NEWMAN ADV. 
724 S. Flower, Los Angeles 14 
Tel.: Trinity 7664 


Horace Hage- 


North | 





Tel: | 


Radio Dept.: N. J. Newman. Lee Fink. account 
executives. 

NEWMARKS ADV. AGENCY 

217 7th Ave., New York 11 

Tel.: Watkins 9-7070 

Radio Dept.: Samuel S. Zipser. president & 


radio director; Joseph Bell, Rosalie J. Jones. | 


account executives. 

NORTON ADV. SERVICE 

615 Orchard Pkwy, Niagara Falls. N. Y. 
Tel.: 2-3508 

Radio Dept.: M. L. Norton, radio director. 
NORTHWEST RADIO ADV. CO. 

American Bldg., Seat'le 4 

Te!.: Elliott 5488 


Radio Dept.: Edwin A. Kraft, manager; W. L. | 


Paul. asst. manager and timebuyer; F. L. 
Thornhill, auditor; Dean Sherman, Duane Wat- 
kins, C. B. Arnold, account executives. 
Radio Accounts: Alaska Life Maaazine; Com- 
pagnie Parisienne Inc.; Gardner Nursery Co.; 
Happy Tumbling Block Co.; Rhodius Perfumes; 
Simon & Schuster Inc. 


Oo 


R. T. O'CONNELL CO. 


420 Madison Ave.. New York 17 
Tel.: Plaza 3-5412 | 
Radio Dept.: Char'otte B. Chadwi-k, radio | 


director & timebuyer; Charlotte B. Chadwick, | 


account executive. 
Radio Accounts: Minwax Co., Inc. (Preen). 


P. F. O'KEEFE ADV. 
199 Washing’on St., Boston 8 
Tel.: Capitol 6698 


OLIAN ADV. CO. 
Ambassador Bda., St. Louis 1 
Tel.: Central 8380 


Chicago—Pure Oil B'dg. Tel.: Randolph 4733. 
1. J. Wagner, vice-president. 

Radio Denot.: |. J. Wagner, Walter J. Gold- 
stein, vice-pres‘dents; James Spencer, Julian 
H. Miller, account executives; Margaret Hart, 
timebuyer. 

Radio Accounts: Columbia Brewing Co.; Alton 
Boxhoa-d Co.; A’las Prager Brewing Co.; 
Edelweiss-Schoenhofen Brewing Co.; General 
Grocer Co.: Lewis-Howe Lab Co.; Hardy Col- 
ain Co.; Missouri Brewers Ass'n; Waste Paper 
Conse-va’ion Campign; Western United Dairy 
Co.; Eagle Stamp Co. 


OLMSTED & FOLEY 

1200 Serond Ave. So., Minneapolis 4 

Te'.: Atlantic 0202 

Radio Dent.: Ward H. Olmsted, radio director; 
Gordon A_ Daline, James O. Hanley, Warren 
T. Way, Catharine J. Tidemanson, writers. 


O‘NEIL, LARSON & McMAHON 

230 N. Mi-higan Ave., Chicago 1 

Tel.: Andover 4470 

Radio Dept.: Otto Goes, radio director; Wal- 
ter Zivi, account executive and timebuyer; 
Nelson McMahon. 

Radio Accounts: Consolidated Roval Chemical 
Co.: Charm Ku-l Co.: Tintz Co.; Charms Cain; 
Ru-Ex: Udga Co.; Michiqan Bulh Co.; Bonny 
Gay Frocks’ Parr Vitamins; Saf-Kil Co. 


E. A. OPPENHEIM CO. 

Michiaan Bldg.. Detroit 26 

Tel.: Cadi'lac 6765 

Radio Deot.: E. A. Oppenheimer, radio direc- 
tor; M. McCracken, script chief and account 
executive. 

Radio Acounts: Demerv’s Dept. Store; Annis 
Furs of Detroit; New Detroit Baths; Virginia 
Farrell, salon. 


OWEN-CARR ASSOC. 

122 E. 42nd St.. New York 17 

Tel.: Lexington 2-2992 

Radio Dept.: L. E. Schneider, radio director. 


JOHN H. OWEN INC. 

595 Madison Ave., New York 22 

Tel.: Plaza 8-2400 

Radio Dent.: B. H. Pelzer Jr., radio director; 
M. H. Seixas, timebuyer; K. Weiss, asst. time- 
buyer. 


MERRITT OWENS ADV. 
Comm. Nat’! Bank Bldg., Kansas City 12 
Tel.: Drexel 7250 


Radio Dept.: John J. Goetz. 


P 


PACIFIC ADV. STAFF 

1624 Franklin St., Oakland 12 

Tel.: Temp'ebar 2885 

Radio Dept.: Helen Augsburg, account execu- 
tive. 

Radio Accounts: First Federal Savings & Loan 
Assn.; Thrift Federal Savings & Loan Assn.; 
Oliver Tire & Rubber Co.; Prudential Realty 
& Finance Co.; Oakland Crematorium; Home- 
craft Baking Co. 

PACIFIC COAST ADV. CO. 

1167 McAllister St., San Francisco 15 

Tel.: Fillmore 4120 

Radio Dept.: Irvin Atkins, radio and television 
director. 





Los Angeles—Petroleum Bldg. Tel.: Richmond | 
3 


6333. Glenn Gordon, account executive. 
Radio Accounts: Langendorff United Bakeries 
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Inc., San Francisco; Richard E. Goebel; Old 
Homestead Bakery; Dairy Belle Farms; LeRoy’s 
Jewelers. 


PACIFIC NAT’L. ADV. 

605 Union S*., Seattle 1 

Tel.: Eliot 1401 

Radio Dept.: Trevor Evans, radio director; 
W. H. Horsley, H. O. Stone, Lola Bridston, 
account executives. 

Portland 4, Ore.—Spaulding Bldg. Tel.: At- 
water 4339. Ruth Foland, manager. 
Radio Accounts: Cedargreen Frozen Pack Inc.; 
Fisher Flouring Mills Co.; Washington Co-op 
Egg & Poultry Assn.; Hansen Baking Co.; 
Imperial Candy Co.; National Grocery Co.; 

Seatile First Nat‘l. Bank. 


PARIS & PEART 

370 Lexington Ave., New York 17 

Tel.: Ca'edonia 5-9840 

Radio Dept.: Chas. A. King Jr., radio director; 
A. C. DePierro, timebuyer; R. B. Hazelton, 
W. F. James, account executives. 

Radio Accounts: Atlantic & Pacific Tea Co.; 
R & H Beer; Spratt’s Dog Food. 


PARKER-ALLSTON ASSOC. 

116 John St., New York 7 

Tel.: Rector 2-6514 

Radio Dept.: Raymond D. Parker, president. 


AMOS PARRISH & CO. 

500 Fifth Ave., New York 18 

Tel.: Pennsylvania 6-6190 

Radio Dept. David T. Levine, radio director & 
timebuyer. 


W. MONTAGUE PEARSALL ADV. 

300 Vesey S*., New York 7 

Tel.: Cortland 7-3700 

Radio Dept.: W. Montague Pearsall, radio di- 
rector & timebuyer. 


PECK ADV. AGENCY 

400 Madison Ave., New York 17 
Tel.: Plaza 3-0900 
Radio Dept.: Arthur 
television direc‘or. 


PEDLAR & RYAN 

250 Park Ave., New York 17 

Tel.: Plaza 5-1500 

Radio Dept.: E. G. Sisson Jr., vice-president 
& television director; Joseph S. Bell, Eliza- 
beth C. Shay, William Barrett, production 
supervisors; Cyril J. Mullen, copy chief; 
Mary Dunlavey, timebuyer; Chester T. Birch, 
Ernest P. Zobian, account executives. 

Radio Accounts: Procter & Gamble (Camay, 
Chipso, Dash); Ironized Yeast. 


PERRY-BROWN INC. 
15 E. 8h St., Cincinnati 2 
Tel.: Cherry 3181-2 


Radio Dept.: Donald Kortekamp 


Radio Accounts: Security Storage Co.; Security 
Rug Cleaning Co.; Auburn Rubber Co. 


HAROLD PETTUS ADV. 

Jones Bidg., Corpus Christi, Tex. 
Tel.: 2-5621 

Radio Dept.: Harold Pettus. 


PICARD ADVERTISING CO. 
250 W. 57th St., New York 19 
Tel.: Columbus 5-4121 


CASPER PINSKER 

150 Nassau St., New York 7 

Tel.: Beekman 3-2542 

Radio Dept.: Lester Wunderman, radio direc- 
tor & timebuyer. 

Radio Accounts: Biltmore Publishing Co.; 
Harvest House; Ivenco Inc.; Caxton House; 
Life Study Fellowship. 


PITLUK ADV. CO. 

Alamo Bank Bldg., San Antonio 5, Tex. 
Tel.: Garfield 7268 

Radio Dept.: Jack N. Pitluk, president & 
account executive; Norman D. Schwerke, 
timebuyer & account executive & television 
executive; Fred Allen, radio director; Jean 
O’Brien, copywriter. 


PLATT-FORBES INC. 

386 Four’h Ave., New York 16 

Tel.: Caledonia 5-4440 

Radio Dept.: William S. Walker, vice-pres., 

secretary; T. F. Cosgrove, vice-pres., time- 

buyer; Rutherford Platt, W. A. Forbes, ac- 

count executives. 

Hartford 3—75 Pearl St. Tel.: Hartford 7-0758. 
G. Frank Sweet, vice-president. & manager. 

Radio Accounts: Squirrel Brand Co.; Peter 

Paul, Inc. (Mounds, Choclettos, Peter Paul's 

Charcoal Gum). 

PLAZA ADV. AGENCY 

30 Rockefeller Plaza, New York 20 

Tel.: Circle 6-6550 

Radio Dept.: Nancy Viaroli, timebuyer. 

JULIAN POLLOCK CO. 

1717 Sansom St., Philadelphia 3 

Tel.: Locust 1686 

Radio Dept.: Julian G. Pollock, radio director. 

POLLLYEA ADVERTISING 

670 Cherry St., Terre Haute, Ind. 

Tel.: Crawford 6707 

Radio Dept.: Charles W. Geiger, timebuyer; 

Edith M. Kruzan, copy chief; Wm. Polje, 

account executive. 

Radio Accounts: Hulman & Co.; Terre Haute 

Brewing Co. . 

POSNER ADV. AGENCY 

8 E. 41st St., New York 17 

Tel.: Lexington 2-3878 

Radio Dept.: Miles Shefferman, radio director. 

(Continued on page 216) 
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You cannot cover the 


tremendous New York 
market without using 
WBNX, because... 


WBNX reaches 


he 
2,450,000 Jewish speaking persons 
1,523,000 Italian speaking persons 
1,235,000 German speaking persons 
660,000 Polish speaking persons 
* 


STRENGTHEN your present 
New York schedules with 
WBNX. Our program de- 


partment will assist you in 


the translation of your copy. 
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R. J. POTTS-CALKINS & HOLDEN 

215 W. Pershing Road, Kansas City 8, Mo. 
Tel.: Victor 4433 

Radio Dept.: R. J. Potts, J. B. Woodbury, 
E. A. Warner, C. L. Robinson, C. C. Tucker, 
account executives; Connie Joan Connor 


POTTS-TURNBULL CO. 

912 Baltimore Ave., Kansas City 6 

Tel.: Victor 9400 

Radio Dept.: W. J. Krebs, president & account 
executive: N. P. Rowe, radio director & 
account executive; C. R. Lawson, Blair Mac- 
Phail, G. F. Magill, E. T. Chester, account 
executives. 


PRESBA, FELLERS & PRESBA 

360 N. Michigan Ave., Chicago 1 

Tel.: Central 7683 

Radio Dept.: Marquis M. Smith, radio director. 


JOHN O. POWERS CO. 

220 E. 42nd St., New York 17 
Tel.: Murray Hill 2-8766 

Radio Dept.: Robert W. Powers, 
rector & Timebuyer. 


J. G. PROCTOR CO. INC. 
250 Park Ave., New York 17 
Tel.: Plaza 3-5252 
Radio Dept.: J. G. Proctor, president. 
Radio Accounts: Newark Cheese Co. 
Freed Furs. 

R 


radio di- 


Inc.; 


L. W. RAMSEY CO. 
230 N. Michigan Ave., Chicago 1 
Tel.: Franklin 8155 


Radio Dept.: L. H. Copeland, radio director & | 


account executive; Cecelia Brodie, asst. direc- 

tor; F. L. Eason, account executive. 

Davenport, la.—111 E. 3rd St. Tel. 
. W. Ramsey, president. 


3-1889. 


Radio Accounts: Michigan Mushroom Co.; 
Lite Soap Co.; Illinois Commercial Men's 
Assn.; G. Heileman Brewing Co.; Berghoff 


Brewing Corp. 
RANDALLL CO. 


75 Pearl St., Hartford 3 
Tel.: 7-2828 


Radio Dept.: Catherine A. Gilbert, radio direc- 


tor. 


WM. H. RANKIN CO. " 
101 W. 55th, New York 17 

Tel.: Circle 7-4914 

Radio Dept.: Mrs. R. L. Lisk; Wm. H. Rankin, 
television director. 


RATCLIFFE ADV. AGENCY 

Mercantile Bank Bldg., Dallas 1 

Tel.: Central 8035 

Radio Dept.: M. K. Ratcliffe, radio director & 
account executive; O. S. Bruck, Dorothy P. 
Neal, account executives. 


VICTOR M. RATNER 
515 Madison Ave., New York 22 


Tel.: Eldorado 5-3670 

Radio Dept.: Victor M. Ratner, president, 
radio director & timebuyer. 

Radio Accounts: Bellin’s Wonderstoen Co. 


(Wonderstoen). 


RAY-HIRSCH CO. 
7 E. 42nd St., New York 7 
Tel.: Murray Hill 2-1412 





Radio Dept.: Murray Hirsch, radio director; 


Milton Balzer, account executive. 
Radio Accounts: N. C. Goodwin’s Lab., Inc.; 
House of Watches. 


CHAS. DALLAS REACH CO. 
58 Park Place, Newark 2 
Tel.: Market 3-5100 


REALSERVICE INC. 

110 W. 34th S*., New York 1 

Tel.: Pennsylvania 6-4411 

Radio Dept.: J. Elkins, radio director & time- 
buyer. 


REDFIELD JOHNSTONE INC. 

420 Madison Ave., New York 17 
Tel.: Plaza 3-6120 
Radio Dept.: L. L. Redfield, 

Norma Cordano, timebuyer. 

Radio Accounts: Howard C.othes, Inc.; Block 
Drug Co., Wool Novelty Co., Inc. (WoolFoam); 
Grelva, Inc. 


KNOX REEVES ADV. INC. 

First Nat‘l. Bank Bldg., Minneapolis 2 

Tel.: Bridgeport 7701 

Radio Dept.: Russell E. Neff, radio & television 

director; Elizabeth Reeves, program director; 

H. Painter, producer; E. E. Sylvester, 

account executive. 

New York 17—122 E. 42nd St. Tel.: Murray 
Hill 4-3982. L. C. Christianson, acting man- 


radio director; 


ager. 

San Francisco 5—625 Market St. Tel.: Sutter 
6744. R. W. Stafford, vice-president. 

Radio Accounts: General Mills Inc. 


REINCKE-ELLIS-YOUNGGREEN & FINN INC. 
520 N. Michigan Ave., Chicago 11 

Tel.: Whitehall 7440 

Radio Dept.: Russell R. Williams, radio direc- 
tor & timebuyer. 








Whats @ Man : 


vd 


Generally speaking, he’s a time or space buyer, mer- 


chandise manager, 


account 


executive, or other genus 


homo seeking and devising ways and means to influence 


women. In Los 


BEST way to 


Angeles, 


the male 


influence women is 


finds 


the station 


species the 


through 


PROGRAMMED AND MANAGED BY WOMEN—KGF). 


THE 24 
HOUR 
STATION 





1230 
KC 


Thelma Kirchner, Manager 
1417 South Figueroa Street, Los Angeles 15, California 
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EMIL REINHARDT ADV. 


1736 Franklin, Oakland 12, Cal. 
Tel.: Templebar 2408. 


Radio Dept. Joseph Connor, Dove Lane, 
writers. 

PHILIP RITTER CO. INC. 

511 Fifth Ave., New York 17 

Tel: Murray Hill 2-3392 

Radio Dept.: Philip Ritter, Jr., president & 


radio director. 

REISS ADV. 

221 W 57th St., New York 19 

Tel.: Columbus 5-7733 

Radio Dept.: Gladys Kamer, television direc- 
tor; Joseph Reiss, account executive. 
Television Account: Press-On Inc. 


WM. B. REMINGTON INC. 

196 Worthington St., Springfield 3, Mass. 
Tel.: 2-2135 

Radio Dept.: Wm. B. Remington, president & 
account executive; Harold W. Hixon Jr., Wil- 
liam R. Mason, account executives. 

Radio Accounts: Springfield 
Savings; Hotel Sheraton 


RHOADES & DAVIS 

690 Market St., San Francisco 4 

Tel.: Exbrook 6468 

Radio Dept.: Robert O. Davis, radio director; 

B. M. Soderstrom, timebuyer; Rufus Rhodes, 

account executive’ 

Los Angeles—3275 Wilshire Blvd. Tel.: Fitzroy 
2141. P. E. Gailey, manager. 


LEE RINGER ADV. 

3923 W 6th St., Los Angeles 5 

Tel.: Drexel 8131 

Radio Dept.: Thelma Ringer, radio & television 
director, account executive; Linda Harris, copy 
writer, A. E. Foreman. 


Institution for 


JOHN H. RIORDAN CO. 

816 W. 5th St., Los Angeles 13 

Tel.: Michigan 8296 

Radio Dept.: John H. Riordan, owner, radio 
director, & account executive; Lorene Frazee, 
timebuyer. 


Radio Accounts: California Flyers Inc.; Omega | 


Shoe Polish Co. 


DAN RIVKIN ADV. 

220 S. 16th St., Philadelphia 2 

Tel.: Pennypacker 5766 

Radio Dept.: Dan Rivkin, account executive. 
Radio Accounts: Royal Shoe Markets; Ismak 
Rug Mills; Dan’s Cancellation Shoe Shop; 
Harris Furniture Co.; Lenny’s Clothes; John 
Kohler; Foot Friend Shoes; Benj. Apparel; 
Spiro |. Apparel; Moskin Credit Clothes; 
Richards Credit Clothes; Berg Bros.; Joy Kid- 
die Shop. 


ROBERTS & REIMERS INC. / 

551 Fifth Ave., New York 17 

Tel.: Murray Hill 2-3175 

Radio Dept.: Leon Kelley, vice-pres., radio 
director & timebuyer. 


S. E. ROBERTS INC. 

Lincoln-Liberty Bldg., Philadelphia 7 

Tel.: Rittenhouse 6171 

Radio Dept.: S. E. Roberts, president & account 
executive; H. DuBois, vice-president & 
account executive. 


ELWOOD J. ROBINSON ADV. AGENCY 
Spring Arcade Bldg., 541 S. Spring St., Los 
Angeles 13 

Tel.: Mutual 1142 

Radio Dept.: Elwood J. Robinson, president; 
Melvin A. Jensen, radio director. 


ROCHE, WILLIAMS & CLEARY INC. 
135 S. LaSalle St., Chicago 
Tel.: Randolph 9760 
Radio Dept.: Phil Stewart, 
N. J. Cavanagh, timebuyer. 
New York 17—400 Madison Ave. Tel.: Plaza 
3-7444. R. A. Porter, vice-president. 
Philadelphia 2—225 S. 15th St. Tel.: Penny- 
— 2766. Guy C. Pierce, vice-presi- 
ent. 


ROCKLIN, IRVING & ASSOC. 

155 N. Clark St., Chicago 1 

Tel.: Randolph 2324 

Radio Dept.: B. L. Ruff, production; 
Rocklin, timebuyer. 

Radio Accounts: Lee Sales Adding Machine; 
Lincoln Specialty; Futuristic Case Co.; Union 
Life Ins. Co.; Walton Motors; Kass Clothiers; 
Libby Furniture & Linoleum; Furriers Inc. 


radio director; 


Irving 


ROGERS & SMITH ADV. AGENCY 


20 N. Wacker Drive, Chicago 6 
Tel.: Dearborn 0021 


Radio Dept.: Roland Blair, radio direc‘or. 


ROOT-MANDABACH ADV. AGENCY 
646 N. Michigan Ave., Chicago 11 
Tel.: Superior 

Radio Dept.: P. B. Root 








CHARLES EDSON ROSE CO. 

43 E. Ohio St., Chicago 11 

Tel.: Superior 3486 

Radio Dept.: William Perry, radio director, 


ROSE-MARTIN INC. 
21 W. 46th St., New York 19 
Tel.: Bryant 9-4621 


Radio Dept.: G. M. Rundbaken, media dire. 
tor. 


ARTHUR ROSENBERG CO. 
570 7th Avenue, New York 18 
Tel.: Chickering 4-4420 


Radio Dept.: Arthur Rosenberg, Samuel 
Rubenstein, Charles S. Silver, account execy. 
tives. 

Radio Accounts: Longine-Wittnaver Watch Co, 
Inc.; Hennafoam Shampoo Co.; Luxor Baths 
Hotel; Myers 1890 Beverages. 


W. B. ROSS & ASSOC. 


674 W. Washington, Los Angeles 15 
Tel.: Prospect 8600 


Radio Dept.: Beatrice Henning Shaw, radio 
director. 

Radio Accounts: Monarch Finer Foods; Impe. 
rial Mutual Life Ins. Co.; Hollywood Cem. 
etery Assn.; Douglas Oil Co. of Calif; 
Pierce Bros. 


ROZENE ADV. AGENCY 


59 Cannon St., Bridgeport 3, Conn. 
Tel.: 6-1176 


Radio Dept.: Jack Rozene, account executive; 
Hazel Grey, continuity. 


Radio Accounts: Leventhal Furniture Co, 
Samuel Jewelers; Harpers Furs; United Men's 
Shoe Store; Elliot*’s Shoe Box Inc. 


WALTER L. RUBENS & CO. 


410 N. Michigan Ave., Chicago 11 
Te!l.: Superior 8436 


Radio Dept.: Helen Shanesy, vice-president, 


Radio Accounts: Chicago Arena; Cleveland 
Buffalo Steamship Co. 


RUBIN & LESSER 

341 Madison Ave., New York 17 
Tel.: Murray Hill 3-1273 
Radio Dept.: Sydney Rubin, 
radio director. 


timebuyer ond 


RUTHRAUFF & RYAN INC. 

405 Lexington Ave., New York 17 

Tel.: Murray Hill 6-6400 

Radio Dept.: 

New York—Donald D. Stauffer, co-radio direc 
tor; Heagan Bayles, co-radio director; 
Charles T. Ayres, business manager: 
Grant Y. Flynn, publicity; Leland Ff. 
Cooley, television direc*or. 

Radio Supervisors & Producers, Merritt W. 
Barnum, Mrs. Pat Bowman, Lee Cooley, 
Fred Essex, Grant Y. Flynn, Eddie Hough, 
Robert Steel, Willson Tuttle, Jack Von 
Nostrand, Thomas Vietor, John Welling 
ton 

Radio Commercial 
Morgan. 

Chicago—R. W. Metzger, radio director; N. — 
Heyne. production director; Jack Sharp, 
charge commercial writing; Holly Shively, 
charge of scrip‘s. 

Hollywood—Nate Tufts, vice-president & radio 
director; Robert Ballin, Brad Browne, Sam 


Supervisor: Miss Regina 


Pierce, Dave Young, Knowles _ Entrikin, 
producers. 
Offices: 


Chicago 1—360 N. Michigan Ave. Tel.: Frank- 
lin 0485. Paul E. Watson, western man 
ager. 


Detroit 2—7430 Second Blvd. Tel.: Madison 
1980. M. J. Casey, vice-president. 
St. Lovis 1-812 Olive St. Tel.: Main 012. 


Oscar A. Zahner, vice-president & man- 
ager. 

Houston 2—712 Main St. Tel.: Charter 4-1741, 

. Van A. Combs, manager. 

Hollywood 28—1680 N. Vine S*. Tel.: Hillside 
7593. John H. Weiser, vice-president $ 
coast manager. 

San Francisco 4—235 Montgomery St. Tel: 
Exbrook 4616. Herbert O. Nelson, account 
executive. 

Seattle 1—1218 3rd Avenue. Tel.: Main 672). 
F. G. Mullins, vice-president. 

Tel.: MA 2413. 


Cincinnati 2—Carew Tower. 

John L. Magro, manager. 
Toronto—80 Richmond St. W. Tel.: Adelaide 

4069. Douglas Philpott, manager. 
Radio Accounts: American Tobacco (Lucky 
Strike); Chrysler Corp.; Delaware, Lacko 
wanna & Western R. R.; Electric Auto-Lite 
Co.; Lever Bros. inc. (Rinso, Lifebuoy, Spry)i 
Savings Bank of N. Y. State; Noxzeme 
Chemical Co.; Pharmaco Inc. (Feenamint, 
Chooz); Jacob Ruppert Brewery; Taylor-R 
Corp.; American Home Products (G. Wash- 
ington & Cafe Melo Coffee, Anacin). 
Television Account: Lever Bros. Co. 
Lifebuoy. Spry). 


ROBERT C. RUSSELL INC. 


152 Barrett St., Schenectady 1 
Tel.: 4-7837 


(Rinso, 
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Radio Dept.: R. C. Russell, production man- 
ager. 
LEWIS EDWIN RYAN 
726 Jackson Place, Washington 6, D. C. 
tor, Wiel: Republic 7606 
Radio Dept.: Lewis Edwin Ryan, owner. 
RYDER & INGRAM LTD. 
ire. 4337 17 St, Oakland 12, Calif. 
on jel. Templebar 0363 
Radio Dept.: Robert L. Ingram, Ross H. 
Ryder, account executives. | 
Radio Accounts: California Nursery Co.; Pio- 
neer Beverages Ltd.; Colbourn Studio; John 
Samus) | Hansen & Sons; The Truman Co.; Victory 
execy. § Manpower Campaign Committee. 
ch Co,, 
' Baths S 
BEN SACKHEIM INC. 
29 W. 57th St., New York 19 
Tel.: Eldorado 5-6025 
vail Radio Dept.: Leonard H. Spring, timebuyer; 
"© Bten Sackheim, account executive. 
Impe- Radio Accounts: Lydia O'Leary Inc. 
= st. GEORGES & KEYES INC. 
250 Park Ave., New York 17 
Tel.: Plaza 3-6920 
Radio Dept.: Victor van der Linde, tadio & 
television director; Charlotte Rains, time- 
buyer. 
ecutive; F wal A. SALZMAN ASSOC. 
e CoB oF 45th St., New York 17 
I Men ff Tel.: Vanderbilt 6-4750 
Radio Dept.: Jack Ross, radio director, time 
& talent buyer; Hal Salzman, Frank Brom- 
berg, account executives; Jack Berman, tele- 
vision director. 
Radio Accounts: Sante Chemical Co.; Twin 
ident, § City Shellac Co. 
land & F SAVAGE & TALLEY 
Fountain Square Bldg., Cincinnati 2 
Tel.: Main 1164 
Radio Dept.: William Savage Jr., Thomas M. | 
Talley. | 
yer od F WitttiAM A. SCHAUTZ INC. 
247 Park Avenue, New York 17 
Tel: Plaza 5-1161 
Radio Dept.: Stanley L. Musselman, radio 
timebuyer; Leonora Andrews, radio director. 
Radio Accounts: Rice’s Bakery; J. B. Fishel’s 
ae Bokery; Rice’s Bakery (Wilmington); Rice- 
10 diret- F Schmidt Baking Co.; Manbeck Baking Co.; 
= Gunzenhauser’s Bakery. 
land F.§ SCHECK ADV. AGENCY 
‘ 9 Clinton St., Newark 2 
"~ p. Tel.: Market 2-0480 
f Hough, Radio Dept.: E. Grant Scheck, Morris Scheck, 
ck Te Julius Scheck, Wm. Andrews, account execu- 
Welling: tives. 
Resi SCHEEL ADV. AGENCY 
eg F 1740 E. 12th, Cleveland 14 
NE Tel.: Cherry 2644 
> Sharp, | Radio Dept.: V. D. Lidyard. 
Shivelt, F WuGO SCHEIBNER INC. 
so Il] W. 7th St., Los Angeles 14 
/& rade Bel: Michigan 6636 
Entrikin, § Radio Dept.: Hugo Scheibner, owner & radio 
director; Shirlee Petkin and Vera A. Lubin, 
account executives; Fred W. Strauss, produc- 
t 
+ Frank ‘i manager. 
rn mam & SCHOLTS ADV. SERVICE 
‘. 1201 W. Fourth St., Los Angeles 13 
Madison & Tel. Michigan 2396 
in 0127. Radio Dept.: William G. Scholts, owner; Fred 
& mon Montgomery, radio director & timebuyer; Earl 
lee, radio producer. 
+ 4-174), & Radio Accounts: 
Sohare Ann Baking Co;.Paramount Theatres 
: Hillside 
sident § ¥ GORDON SCHONFARBER & ASSOC. 
| 58 Weybosset S*., Providence 3 
. o Tel.: Gaspee 4813 
g Radio Dept.: Claire R. Grenier, timebuyer; 
in 670 Gordon Schonfarber, Huntington Hanchett, 
ain *§ account executives. 
Radio Accounts: Calif. Artificial Flower Co.; 
AA 2413. 8 Comfi-Coil Corp., Gladding’s Inc.; Loutitt 
. laundry; Old Colony Cooperative Bank; New 
Adelaide § England Laundry; Peterson’s Hosiery Shop; 
"i Tilden-Thurber Co. 
o (Lucky 
} ar SCHWAB & BEATTY INC. 
Auto-Lit€ 9 1230 sixth Ave., New York 20 
xem cle S350 
conan Radio Dept.: Robert W. Beatty, vice-pres., 
1ylor-Reed imebuyer, arcount executive; Victor O. 
5. Wash Schwab, president & account executive. 
F Radio Accounts: Book-of-the-Month Club, Inc. 
>. (Rinso, 
HAROLD S. SCHWARTZ & ASSOC. 
500 N. Dearborn St., Chicago 10 
Tel.: Delaware 3623 
Radio Dept.: Harold $. Schwartz. 





SCHWIMMER & SCOTT 


75 E. Wacker Drive, Chicago 1 
Tel.: Dearborn 1815 


Radio Dept.: Alan Fishburn, radio & television 
director; Walter Schwimmer, R. J. Scott, Karl 
Kraatz, Cecil Widdifield, account executives. 


ROBERT H. SCOTT ADV. 


1025 First Nat'l. Bank Bldg., Atlanta 3, Ga. 
Tel.: Main 1062 


Radio Dept.: Robert H. Scott, K. M. McCain. 
Radio Accounts: First Nat’l. Bank; Southern 
Bell Telephone & Telegraph Co.; Robert & 
Co. Inc. 

WALTER SCOTT ADV. AGENCY 


299 Madison Ave., New York 17 
Tel.: Murray Hill 2-6653 


Radio Dept.: L. Maris, radio director & time- 
buyer. 
SEBERHAGEN INC. 


1601 Chestnut St., Philadelphia 44 
Tel.: Rittenhouse 1776 


Radio Accounts: Wm. Gretz Brewing Co.; 
Jacob Reed’s Sons; N. Snellenburg & Co. 


RUSSEL M. SEEDS CO. 
919 N. Michigan Ave., Chicago 11 
Tel.: Delaware 1045 


Radio Dept.: Jack Simpson, radio director; 
Freeman Keyes, president and account execu- 
tive; George Bayard, vice-president and 
account executive. 


Indianapolis—Lempke Bldg. Tel.: Market 1395. 
Paul Richey, vice-president. 


Hollywood 28—Taft Bldg. Tel.: Granite 4185. 
Eleanor Brockhoff, manager. 


Radio Accounts: Brown & Williamson Tobacco 
Corp.; W. A. Shaeffer Pen Co.; Grove Labor- 
atories Inc.; Pinex Co. 


THEO. H. SEGALL ADV. AGENCY 


544 Market St., San Francisco 
Tel.: Sutter 6557 


Radio Dept.: Theo. H. Segall. 
Radio Accounts: Milen’s Jewelry; Fred Benioff. 


ROSCOE W. SEGAR ADV. 


2125 N.E. 48th S*., Portland 13, Ore. 
Tel.: Trinity 3445 


Radio Dept.: R. W. Segar, 
D. Segar, D. Johanson, asst. 
WM. G. SEIDENBAUM ADV. AGENCY 
9 E. 40th St., New York 16 

Tel.: Ashland 4-3763 


Radio Dept.: Stanley J. Carr, radio director, 
account executive. 


radio director; 


SHAFFER, BRENNAN, MARGULIS ADV. 

4N. 8th St., St. Louis 1 

Tel.: Main 2579 

Radio Dept.: S. |. Rosenfeld, account execu- 
tive; R. E. Hartnagel, copywriter; Thos. D. 
Shaffer, Sam B. Margulis, account execu- 
tives. 

Radio Accounts: American Poultry Journal; 
American S‘udios; Bradley Bros. Nurseries; 
Carter’s Chickery; Paramount Hosiery; Smith 
Mother Nature Brooder Co.; Sunshine Hatch- 
eries; Western Stationery Co. 


SHAPPE-WILKES INC. 


215 Fourth Ave., New York 2 
Tel.: Grammercy 5-5560 
Radio Dent.: Lovis Shappe, 
Milton Hermanson, Anne 
writers. 


SHARP ADV. AGENCY 


4th & Pike Bldg., Seattle 1 
Tel.: Main 6286 


Radio Dept.: Charles R. Sharp, V. Drucilla 
Sharp. 


radio director; 
Lesser, script 


SHAW CO. 

816 W. Fifth St., Los Angeles 13 

Tel.: Mutual 5161 

Radio Dept.: John B. Shaw, owner & radio 
director; Martin R. Klitten and Lionel Orms- 
ley, account executives. 

Radio Accounts: Pacific Division of Bendix 
Aviation Corp., N. Hollywood, Cal. 

K. E. SHEPARD ADV. AGENCY 

105 S. La Salle St., Chicago 11 

Tel.: Del. 6695 

Radio Dept.: K. E. Shepard. 


SHERMAN & MARQUETTE INC. 

919 N. Michigan Ave., Chicago 11 

Tel.: Delaware 8000 

Radio Dept.: Stuart Sherman, Bill Stern, 

Arthur F. Marque’te, Larry Wherry, W. 

Yost, account executives; Caroline Bonnesen, 

timebuyer. 

New York 20—10 Rockefeller Plaza. Tel.: 
Circle 6-1550. Carleton W. Alsop, radio 
director; Kelso Taeger, timebuyer. 

Radio Accounts: Colgate-Pa.molive-Peet Co 

Quaker Oats Co.; Sterling Drug Inc.; W. B 

Caldwell Division. 


(Continued on page 218) 
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P POSTED. 


STANDARD 


iS FIRST CHOICE 


Among the Radio Stations and Radio Station Rep- 
resentatives having directory service a majority 
use the Standard Advertising Register service. 


In these days of rapid-fire shifts, radio station and 
network sales executives, as well as their national 
representatives, depend on “STANDARD” to keep 
them abreast of the many changes taking place to- 
day. They know that “STANDARD” is the source 


to which they can go for accurate and complete 


: information on over 11,000 national and sectional 


advertisers. It gives the complete picture on each 
advertiser, the executive personnel, including the 
advertising manager, sales manager, promotion 
manager, the division managers and the agency 
or agencies placing the account. Also the territory 
in which the advertiser has distribution and the 
types of media used. 


In fact, the Standard Register service gives all the 
necessary information to effectively solicit the 
advertiser, his agency or agencies, either by mail 
or in person. 

é © ane 


THE AGENCY LIST... a dependable 
source of information on 1,600 adver- 
tising agencies; showing the personnel, 

recognition and the list of their clients. 

The Agency List is published three 

times a year: April, August and De- 
cember. It is part of the complete 

service though the three issues 
with supplements can be purchased 
separately on an annual basis. 












Write our nearest office 
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SHORLANE-BENET CO. 

229 W. 42nd St., New York 18 

Tel.: Longacre 3-2708 


Radio Dept.: A. H. Lange, treasurer, radio 
director & timebuyer. 
Radio Accounts: Brand!’s Globe Theatre; 


Brandt's Gotham Theatre. 


SHORT & BAUM ADV. 

718 W. Burnside St., Portland 9 

Tel.: Beacon 5153 

Radio Dept.: Hal E. Short, Charles L. Baum, 
account executives. 


ALFRED J. SILBERSTEIN, BERT GOLDSMITH Inc. 
9 E. 40th St., New York 16 

Tel.: Murray Hill 3-6232 

Radio Dept.: B. B. Young, radio director & 
timebuyer; Bert Goldsmith Jr., Herbert Steiner, 
account executives. 

Radio Accounts: Botany Worsted Mills; West 
Disinfecting Co. 


SMALL & SEIFFER INC. 

24 W. 40th St., New York 18 

Tel.: Wisconsin 7-8765 

CHARLES SILVER & CO. 

737 N. Michigan Ave., Chicago 11 

Tel.: Superior 6625 

Radio Dept.: B. R. Solomon, account executive. 
SILVERMAN ADV. CO. 

400 N. Michigan, Chicago 1 

Tel.: Superior 1040 

Radio Dept.: Art Linick, radio director; M. B. | 
Silverman. | 
Radio Account: Globe Repair Service. 
SIMMONDS & SIMMONDS INC. 

201 N. Wells St., Chicago 6 

Tel.: Central 1166 

Radio Dept.: Lee Hammett, radio director; Lee 
Perlot, timebuyer; Phil W. Tobias, account 
executive. 

Radio Accounts: Dr. L. D. LeGear Medicine 
Co.; Spear Mills; American Poultry Journal; 
Omar Inc.; H. Wenzel Tent & Duck; Schreiber 
Milling & Grain Co.; Burrus Feed Mills; Chic- 
O-Line Feed Mills. 


SIMONS-MICHELSON CO. 

Washington Blvd. Bldg., Detroit 26 

Tel.: Cherry 3000 

Radio Dept.: Marie Margaret Winthrop, radio 
director; Margaret Mikjian, Mary Schraa, 
assts; L. J. Michelson, Leon Wayburn, account 
executives. 


SMALL & SEIFFER INC. 

24 W. 40th St., New York 18 

Tel.: Wisconsin 7-8765 

Radio Dept.: Joya Krakaver, timebuyer. 


Radio Accounts: Carter Products (Arrid); 
Allcock Mfg. Co. 


SMITH, BENSON & McCLURE INC. 

8 S. Michigan Ave., Chicago 3 

Tel.: State 1931 

Radio Dept.: W. F. McClure, radio contact. 
Radio Accounts: Fehr Beer Co.; Bills Realty 
Co.; Carson, Pirie, Sco't & Co. 


SMITH & BULL ADV. 

6642 Sunset Blivd,, Hollywood 28 

Tel.: Hemstead 5671 

Radio Dept.: Frank Bull, V. R. Smith, part- 

ners; Haan J. Tyler, commercial manager; Mel 

Roach, production manager; Ira Cook, Nor- 

man Rogers, account executives; Jack Law- 

son, publicity; Georgina Small, script. 

Washington 5, D. C.—Southern Bldg. Tel.: 
National 0895. 

Radio Accounts: Seaboard Finance Co.; Mar- 

shall & Clampett; Bible Insti'ute of Los Ange- 

les; Washing'on Motors; Beneficial Casuulty 

Insurance; J. E. Coberly Inc. 


SMITH & DRUM INC. 

650 S. Grand Ave., Los Angeles 14 

Tel.: Trinity 3454 

Radio Dept.: H. C. Drum, co-owner & account 
executive. 

Radio Account: General Petroleum Corp. 


SMITH, TAYLOR & JENKINS 

223 Fourth Ave., Pittsburgh 22 

Tel.: Atlantic 9312 

Radio Dept.: Ronald P. Taylor, vice-president; 
Thos. J. MacWilliams, radio & television direc- 
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Miami’s Magic Sun 


James M. LeGate, General Manager 










tor; Grace Karchella; Vaughn R. King, Ron- 
ald P. Taylor, E. Blichfeldt, Lambert 
Smith, account executives. 

Radio Accounts: Tech Borden Food Prod- 
ucts; Spear & Co.; Pit'sburgh Provision & 
Packing Co.; Dad’s Root Beer Co.; Ft. Pitt 
Bedding Co.; Dr. Ellis Co.; Pit'sburgh Brewing 
Co. 


SORENSEN & CO. 

919 N. Michigan Ave., Chicago 11 

Tel.: Delaware 5030 

Radio Dept.: Muriel Wageman, radio director. 
Radio Accounts: Bowey’s Inc.; F. H. Pfunder 
Co.; Sunway Vitamin Co.; Sunday Fruit 
Products Co. 


W. A. SOUDERS & ASSOC. 

735 Bryden Rd., Columbus 5, O. 

Tel. Evergreen 5548 

Radio Dept.: S. T. Souders, vice-president & 
account executive. 

Radio Accounts: R. Wilke Meat Markets. 


C. JERRY SPAULDING INC. 

201 Commercial St., Worcester 8, Mass. 
Tel.: 3-4789 

Radio Dept.: C. Jerry Spaulding, president. 


FRANKLIN SPIER INC. 
40 E. 49th St., New York 17 
Tel.: Plaza 8-175] 


SPITZ & WEBB 

LaFayette Bldg., Syracuse 2 

Tel.: 4-6868 

Radio Dept.: Stephen M. Webb, radio director 
& account executive. 

Radio Accounts: C. E. Chappell & Sons; A. E. 
Nettleton Co.; Best Ice Cream Co.; People’s 
Ice Co. 


SPOT BROADCASTING INC. 


303 W. 42nd St., New York 

Tel.: Circle 6-9375 

Radio Dept.: Helen A. Thomas, radio director 
& timebuyer. 

Radio Accounts: Fulford Company; Foster Mil- 
burn Company; Allen Olmsted Company; 
United Sales and anufactu‘ing Company; 
Fougera and Company; Dill Company. 








W. E. SPROAT & CO. 


664 N. Michigan, Chicago 11 

Tel.: Superior 

Radio Dept.: Edmond Sheehan, account exec- 
utive; Harry Eldr 


CHAS. N. STAHL ADV. 


542 S. Broadway, Los Angeles 13 

Tel.: Madison 7844 

Radio Dept.: Charles N. Stahl, owner & radio 
director; Kay Huldermann, timebuyer; June 
Fulton, radio copy writer; John J. Casey, 
account executive. 

Radio Accounts: Dr. Robert Beauchampt; Dr. 
A. Reed Arch Shoe Co.; York’own Shirt 
Shops; Gorton’s Children’s Shops; Western 
Toy & Baby Shops; Green’s Children’s Shoe 
Stores; Play Togs Co. 


BARTON A. STEBBINS ADV. AGENCY 


811 W. 7th St., Los Angeles 14 

Tel.: Trinity 8821. 

Radio Dept.: Barton A. Stebbins, 
Arthur W. Gudelman,  timebuyer; 
Crosby, radio director & producer. 
Radio Accounts: Signal Oil Co.;Ryan Aero- 
nautical Co.; F. Hutton & Co.; B. O. 
Anderson Co.; The Knox Co. 


owner; 
Leigh 


STERLING ADV. AGENCY 
70 W 40th S+., New York 18 
Tel.: Longacre 5-4610 


Radio Dept.: Berne W. Wilkins, radio & tele- 
vision director. 


J. L. STEWART AGENCY 

664 N. Michigan Ave., Chicago 11 

Tel.: Superior 6183 

Radio Dept.: J. L. Stewart. 

Radio Accounts: Duchess D’Andre; Federal Life 
& Casualty; United Insurance Co. Independ- 
ence Insurance Co. 

Television Accounts: Worsted Mills; Gotham 
Hosiery Co. 


LOU STERLING & ASSOCIATES 


P. O. Box 410, N. Hollywood 
Tel.: Sunset 2-3877 

Radio Dept.: Lou Sterling, 
director. 


owner & radio 
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STERNFIELD-GODLEY INC. 

280 Broadway, New York 7 

Tel.: Barclay 7-3030 

Radio Dept.: Samuel I. Godley, president § 
radio director. 

Radio Accounts: Purepac Corporation; H, 
Butler Sto.es; Fada Radio and Electric Co, 


FRED D. STEVENS CO. 


14 Dereux St., Utica 2, N. Y. 
Tel.: 4-9339 


Radio Dept.: Fred D. Stevens, radio director, 


JEWELL F. STEVENS CO. 


25 E. Jackson Blvd., Chicago 4 
Tel.: Wabash 1441 

Radio Dept.: J. F. Stevens. 

Radio Accounts: United States Savings 4 
Loan League; McBirnie Publications. 


STOCKTON, WEST, BURKHART 


First Nat’l. Bank Bldg., Cincinnati 2 

Tel.: Main 3209 

Radio Dept.: Rona'd S. Wes‘, vice-president, 
charge of radio and creative production; 
Joseph Nelson, Edward P. Broome, Chas. H, 
Butler, account executives. 

Radio Accounts: Clyffside Brewing Co.; Cin. 
cinnati Gas & Electric Co.; Ohio Oil Co; 
Central Soya Co.; McMillan Feed Co.; U, § 
Shoe Corp.; Estate Stove Co. 


RAYMOND SPECTOR CO. 


595 Madison Ave., New York 17 

Tel.: Edorado 5-1270 

Radio Dept.: Hal Winter,, timebuyer; Edno 
Zimmerman, traffic and talent buyer; Sidney 
Abelson, continuity director; Raymond Spector, 
account executive. 

Radio Accounts: MacFadden Publications Inc; 
Rum & Maple Tobacco Co.; Nutrex Co.; Sen 
tan Co. 


FRANKLIN SPIER INC. 


40 E. 49th S*., New York 17 

Tel.: Plaza 8-1751 

Radio Dept.: Ruth Low, timebuyer; Franklin 
Spier, Russell D. Hamilton, Mary J. Shipley, 
account executives. 


CHARLES M. STORM CO. 

50 E. 42nd St., New York 17 

Tel.: Murray Hill 6-2820 

Radio Dept.: Raymond E. Nelson, vice-presi- 
den* & radio di-ector; Arthur Klein, assistont 
timebuyer; Raymond E. Nelson, television 
director. 

Radio Accounts: Park & Tilford (Perfumes & 
Cosmetics); The Tintex Company. 


STRANG & PROSSER 

Smith Tower, Seattle 4 

Tel.: Elliott 1322 

Radio Dept.: Dorothy Broyles, radio director 
Joseph Maguire, timebuyer; Helen McHugh, 
asst. radio director; Arthur Lomax, W. 1. 
Prosser, account executives. 

Radio Accounts: National Fruit Canning Co; 
Puget Sound Power & Light Co.; Schwa! N 
Bros. & Co.; Washelli & Evergreen Memoria 
Park. 


STRAUCHEN & McKIM 

6 E. Fourth St., Cincinnati 

Tel.: Main 1618 

Radio Dept.: A. Heiskell, radio director; M 
Milligan, asst.; E. R. Strauchen, G. F. McKim, 
account executives. 

Radio Accounts: George Weidemann Brewin 
Co.; 
Steinberg Clothing Co.; 
Co.; Carroll Jewelers. 


STREET & FINNEY INC. 


330 W. 42nd St., New York 18 

Tel.: Bryant 9-2400 

Radio Dept.: Howard Miller, radio director 
Warren Faxon, John T. Kelly Jr.; Robet 
Finney, account executives. 

Radio Accounts: Espotabs; Dil-Kil Insecticides 
Doan’s Pills; Ice Mint; Allen’s Foot East 
Ramsdell’s Sulphur Cream; Ebling’s Beet 
Baby’s Own Tablets; Dr. William’s Pink Pills. 


CHARLES R. STUART ADV. 


625 Market St., San Francisco 5 
Tel.: Douglas 2438 


Radio Dept.: Chas Johnson. 
Radio Accounts: Bank of America. 


CULBRETH SUDLER CO. 


412 W. Sixth St., Los Angeles 14 
Tel.: Trinity 0709 


Radio Dept.: Wade Lane, account executive. 


L. R. Nunn Motors; Titus & Martin CoP 
Newstedt Jewel} 
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pANIEL F. SULLIVAN CO. 

statler Bldg., Boston 16 

Tel.: Hancock 7644 

Radio Dept.: E. Whitne Tarr, radio director; 
Wil.iam and Robert Sullivan, account execu- 
tives. 

Radio Accounts: Nu-Enamel 
Processed Oil Co.; 
lincoln Upholstery. 


G. LYNN SUMNER CO. 

44 Madison Ave., New York 22 

Tel.: Plaza 3-8730 

Radio Dept.: G. Lynn Sumner, pres., treas. & 
gccount executive; E. R. Wood, asst. treas., 
radio director & timebuyer. 


WALTER M. SWERTFAGER CO. 

0 E. 49th St., New York 17 

Te!.: Plaza 3-9810 

Radio Dept.: David Lyons, radio director; 
Helen M. Back, timebuyer; Walter M. Swert- 
fager, account executive. 

Radio Accounts: Seydel Chemical Co. 


T 


J. D. TARCHER & CO. 

630 Fif h Ave., New York 20 

Tel.: Circle 6-2626 

Radio Dept.: Wm. E. Larcombe, 
rector; Ninnette Joseph, timebuyer. 
Radio Accounts: Benrus Watch Co.; McKes- 
son & Robbins, Inc.; Seeman Bros., Inc.; Smiih 
Bros., Inc. 


SAMUEL TAUBMAN & CO. 


lewis Tower, Philadelphia 
Tel.: Pennypacker 4828 


Radio Dept.: Samuel Taubman, radio director,’ 


HENRY H. TEPLITZ 


§40 N. Michigan Ave., Chicago 11 
Tel.: Delaware 4440 


J. WALTER THOMPSON CO. 

420 Lexing’on Ave., New York 17 

Tel: Murray Hill 3-2000 

Radio Dept.: Thomas Weatherley, television 

director; John U. Reber, Robert T. Colwell, 

A. K. Spencer, Linnea Nelson. 

Chicago 11—410 N. Michigan Ave. Tel.: Supe- 
rior 0303. Tyler Davis, George Pearson, 
Margaret Wylie. 

Detroit 26—909 Lafayette Bldg. Tel.: Cadillac 
5273. Harry Mitchell. 


Hollywood 28—1549 N. Vine St. Tel.: 
side 7241. Norman Blackburn, 
Carroll. 


los Angeles 14—621 S. Hope St. Tel.: Trinity 
2591. Norton W. Mogge. 
San Francisco 4—Sheli Bldg. Tel.: 
3510. Lowell Mainland. 
Radio Accounts: P. Ballantine & Sons; Elgin 
Watch Co.; Ford Motor Co.; General Cigar 
Co.; Johns-Manville Corp.; Kraft Cheese Co.; 
lever Bros. Co.; Libby, M-Neill & Libby; 
Owens-Illinois Glass Co.; Parker Pen Co.; 
RCA-Victor Division; S’andard Brands Inc.; 
Swift & Co.; J. B. Williams Co.; William 
Wrigley, Jr. Co. 


Co.; Suzanne 
Wonderland Dogtrack; 


radio di- 


Hill- 
Carroll 


Garfield 


ALFRED F. TOKAR 

7 Academy St., Newark 2 

Tel: Mitchell 2-2561 

Radio Dept.: A. F. Tokar, supervisor; Grace 
ar, writer and research; Alfred Tokar, 

acount executive. 


NORMAN W. TOLLE & ASSOC. 

631 3rd Ave., San Diego 1 

Tel.: Franklin 6606 

Radio Dept.: Norman W. Tolle, production 
director; E. R. Leifeste, copy writer; Muriel 
Tolle, account executive. 

Radio Accounts: Hage’s L’d.; Whiting Mead 
Co; Home Planners’ Institute; R. Victor 
Venberg Co. 


ARTHUR TOWELL INC. 
119 Monona Ave., Madison 3, Wisc. 
Tel.: Fairchild 870 


Radio Dept.: Keith McCutcheon, radio man- 
ager, 


TRACY, KENT & CO. 

515 Madison Ave., New York 22 

Tel.: Eldorado 5-4404 

Radio Dept.: Wm. Irwin Tracy, A. Walsh, 


foank S. Kent, J. Donovan, account execu- 
ives. 


TRACY-LOCKE CO. 


1307 Pacific Ave., Dallas 1 

Tel.: Riverside 8655 

Radio Dept.: Raymond P. Locke, president & 

tadio director; Monty Mann, vice-president & 

account executive; Jerry W. Moffett, vice- 

President & account executive; Ernest Lovan, 
anda Jarrott, executive executives. 

Radio Accounts: Dr. Pepper Co.; Mrs. Baird’s 

Bread; Republic National Bank; Byer-Ro!nick 

Co.; Texas Textile Mills; Morten Milling Co.; 
Borden Co.; Imperial Sugar Co. 














| 
| 
| 
| 


TRIANGLE ADV. AGENCY 


201 N. Wells St., Chicago 6 
Tel.: Randolph 5044 


— Dept.: Bruce Cowan, timebuyer; Marion 
Mi Is. 


Radio Accounts: American Crayon Co.; Lubri- 
Gas Labs.; Jacques Seed Co.; Lowe Seed Co.; 
Moews Seed Co. 

TURNER ADV. AGENCY 


520 N. Michigan Ave., Chicago 11 
Tel.: Superior 2161 


Radio Dept.: John K. Turner, account execu- 
tive. 


U 


ROLAND G. E. ULLMAN 


1520 Locust St., Philadelphia 
Tel.: Pennypacker 4522 


Radio Dept.: Nan Collins, radio director. 


UNITED BROADCASTING CO. 


201 N. Wells St., Chicago 
Tel.: Andover 1685 


Radio Dept.: Egmont Sonderlinz. 


Radio Accounts: Quaker Stretcher Co.; Univer- 
sal Motors; Great Northern Co. Eversharp 
Co.; Benson Rixon. 


UNITED STATES ADV. CORP. 


612 N. Michigan Ave., Chicago 11 
Tel.: Delaware 4466 


Radio Dept.: A. J. Engelhardt. 


Radio Accounts: Wilson & Co. 


Inc.; Wilson 
Sporting Goods. 


Vv 


VAN AUKEN-RAGLAND INC. 


326 W. Madison St., Chicago 6 
Tel.: Franklin 2910 


Radio Dept.: B. F. Stevens Kenneth L. Van 
Auken. 


Radio Account: Safety & Tivili Laundry. 


THE VANDEN CO. 


620 N. Michigan Ave., Chicago 11 
Tel.: Superior 9608 


Radio Dept.: G. W. Vanden. 


VAN DOLEN, GIVAUDAN & MASSECK 

341 Madison Ave., New York 17 

Tel.: Murray Hill 6-8858 

Radio Dept.: H. C. Rossi, Maxine Copelan, 
timebuyer & account executives. 

Radio Accounts: Roman Macaroni Co.; Bonoil 
Packing Corp.; Veg Packing Corp. 
VANGUARD ADV. 


15 E. 40th S*., New York 16 
Tel.: Murray Hill 5-4686 


Radio Dept.: J. M. Russakoff, owner, radio 
director & timebuyer. 


Radio Accounts: Hollywood Polish Co. 


VAN HECKER INC. 
664 N. Michigan Ave., Chicago 11 
Tel.: Delaware 22 


Radio Dept.: C. E. Van Hecker, account exec- 
utive. 


Radio Account: Local Loan Co. 


RUSSELL H. VAN TINE 
112 S. 16h St., Philadelphia 2 
Tel.: Rittenhouse 2142 


Radio Dept.: Russell H. Van Tine, radio direc- 
tor. 


VENABLE-BROWN CO. 


211 E. 4th St., Cincinnati 2 
Tel.: Parkway 6078 


Radio Dept.: Dolores Mescher, treasurer; 


Bruce W. Brown, president; Bryant Venable, | 


account executive. 


Radio Accounts: Beau Brummell 
Covington Cincinnati Bridge Co. 


Ties Inc.; 


VERNICK ADV. AGENCY 


1524 Ches‘nut St., Philadelphia 
Tel.: Rittenhouse 2622 


Radio Dept.: Murray Vernick, radio director. 


CARLO VINTI ADV. 

431 Fifth Ave., New York 16 
Tel.: Lexington 2-9477 
Radio Dept.: Carlo Vinti, 
timebuyer. 

Radio Accounts: Buitoni Products Co., Inc.; 
Roma Wine Co.; Progresso Food Products Co. 


—- 


IRWIN VLADIMIR & CO. INC. 

285 Madison Ave., New York 17 

Tel.: Murray Hill 5-0750 

Radio Dept:: Thomas M. Quinn, exec. vice- 

pres: 

Chicago 2—1 N. La Salle St. Tel.: Andover 
5053. Joseph A Jones, manager. 


W. L. VOMACK INC. 


420 Madison Ave., New York 17 
Tel.: Eldorado 5-4874 
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radio director & | 


| 


i 


Radio Dept.: Robert B. Vallon, account exec- 
utive. 

Radio Accounts: Style Service; N. Y. Skin 
Laboratory; Gold Medal Co. 


WwW 


WILLIAM von ZEHLE & CO. 

28 W. 44th St., New York 18 

Tel.: Bryant 9-4750 

Radio Dept.: W. von Zehle, radio director; 
Kay Meyerson, timebuyer; C. E. Reid, account 
executive. 

Radio Accounts: Charm Candy; 
Home Altar Shrine. 


WADE ADV. AGENCY 

208 N. Washington St., Chicago 6 

Tel.: State 7369 

Radio Dept.: P. C. Lund, radio director; L. W. 
Davidson, Bocth Lack, E. H. Freckman, p o- 
ducers; L. J. Nelson, timebuyer; W. B. Con- 
don, asst. timebuyer. 


Tastyeast; 


Los Angeles 13—411 W. 5th St. Tel. Michigan 
8608. Robert E. Dwyer, manager. 


Radio Accounts: Jelsert Co.; Miles Labs; Mur- 
phy Products Co.; Morris B. Sachs; Wait- 
Cahi!l Co. 


LOUIS E. WADE INC. 

Paramount Blidg., Ft. Wayne 2, Ind. 

Tel.: Anthony 6282 

Radio Dept.: Lovis E. Wade, M. E. Maxwell, 
account executives. 


Radio Accounts: Allied Mills. 
Furniture Co. 


WADSWORTH & WALKER INC. 


369 Lexing‘on Ave., New York 17 
Tel.: Caledonia 5-610) 


Radio Dept.: Ralph K. Wadswor'h, president, 
radio director & timebuyer. 


CARL C. WAKEFIELD ADV. AGENCY 
Kohl Bldg., San Francisco 4 

Tel.: Douglas 5407 

Radio Dept.: Carl Wakefield. 


Radio Accounts: Western Pacific Rai'road; 
Allied Hotel Assn.; San Francisco Bank. 


WALKER ADV. AGENCY 


544 Market St., San Francisco 4 
Tel.: Sutter 8383 


WALKER SAUSSY ADVERTISING 
318 Carondelet St., New Orleans 12 
Tel.: Magnolia 3218 


Radio Dept.: Walker Saussy, Wm. S. Pleas- 
ants, Kenneth B. Thompson, Jacob J. Wolf 
Jr., account executives. 


WALLACE-FERRY-HANLY CO. 


430 N. Michigan Ave., Chicago 11 
Tel.: Superior 4462 


Radio Dept.: Otis Beeman, L. T. Wallace, 
account executives; Blanche Slivka, time- 
buyer. 


Radio Account: Campana Sales Corp. 


DUANE WANAMAKER ADV. 

540 N. Michigan Ave., Chicago 11 
Tel.: Superior 1136 

Radio Dept.: Duane Wanamaker.. 
Radio Account: Universal Foods Co. 


WANK & WANK 


580 Market St., San Francisco 4 
Tel.: Garfield 2921 


WARWICK & LEGLER INC. 

230 Park Ave., New York 17 

Tel.: Murray Hill 6-8585 

Radio Dept.: Tevis Huhn, radio director. 

Hollywood 28—6331 Hollywood Bivd. Tel.: 
Hempstead 8163. 

Radio Accounts: Larus & Bro. Co. (Edge- 

worth Tobacc>s, Chelsea Cigarettcs); Geo. W. 

Luft Co.; Pabst Sales Co.; Sherwin-Williams 

Co. 


Inc.; Sigrist 


WATSON & CO. 

Lewis Tower, Philadelphia 

Tel.: Kingsley 1357 

Radio Dept.: Henry D. Watson, radio director. 


NORMAN D. WATERS & ASSOC. 

1140 Broadway, New York 1 

Tel.: Caledonia 5-7430 

Radio Dept.: Norma Brent, radio director; 
Norman D. Waters, television director; Charles 
Whitebrook, account executive. 


Television Accounts: Indus‘rial Undergarment 
; Huffman Full Fashioned Mills; Air- 
ic Shoes; Augusta Knitting Corp.; 
Herbert Fabrics. 


TUCKER WAYNE & CO. 


Ten Pryor St. Bldg., Atlanta 
Tel.: Walnut 6701 


Radio Dept.: D. D. Connah, radio director; 
Cc. C. Fuller, timebuyer. 


(Continued on page 220) 








45 Years 
Publishing 


FACTS! 


marshalled to do 
Your bidding— 


Modern business and Sales 
Management depends for 
its vigor upon accurately 
marshalled FACTS — con- 
clusive Facts—ready for in- 
stant reference. 


There are approximately 
13,000 complete business 
data items in the McKIT- 
TRICK DIRECTORY OF 
ADVERTISERS — Geo- 
graphical Section and Clas- 
sified Section respectively. 
Items that yield all the es- 
sential FACTS about Na- 
tional Advertisers — their 
Products, Trade Names, 
Executive Personnel, Ap- 
propriations, Media, When 
Lists are made up, Distri- 
bution, etc. 


Sales problems are always 
changing and maximum 
Spot-Sales can be obtained 
through 


* FACTS that help increase 
the time spent with pros- 
pects. 


*FACTS that help make 
calls more profitable. 


*FACTS that reveal addi- 
tional opportunities in the 
territory. 


Why not plan your Sales 
and Promotional campaigns 
on the basis of these de- 


terminable FACTS? 


Why not send for further 
information as to the cost 
and other essential de- 
tails concerning this 
directory and 
Service? 


GEORGE McKITTRICK 
& COMPANY 


108 Fulton Street 
New York 7, N. Y. 
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(Continued from page 219) 
LUTHER WEAVER & ASSOC. 


200 Globe Bidg., St. Paul 1 

Tel.: Cedar 3777 

Radio Dept.: Luther Weaver, timebuyer. 
Radio Accounts: Minn. Federal Savings & 
loan Ass‘n.; Weyand Fu niture Co.; Twin 


City Wholesale Grocer Co.; F. C. Hayer Co.; 
Marshall Co. 
CHARLES A. WEEKS CO. INC. 


122 E. 42nd St., New York 17 
Tel.: Lexington 2-2408 

Radio Dept.: Charles A. Weeks, 
radio director. 

ARMAND S. WEILL CO. 


170 Franklin, Buffalo 2 
Tel.: Washington 6250 


Radio Dept.: Robert K. Weill, radio director. 
MILTON WEINBERG ADV. CO. 


president & 





325 W. 8th St., Los Angeles 14 
Tel.: Tucker 4111 
Radio Dept.: William H. Krauch, radio direc- 


tor; Ernestine Cousino, timebuyer; Bernard 
Weinberg, owner & account executive. 

Radio Accounts: Pep Boys of California; May 
Co.; L. Price & Co; Mike Lyman Grills; 


WILLIAM H. WEINTRAUB & CO. 

30 Rockefeller Plaza, New York 20 

Tel.: Circle 7-4282 

Radio Dept.: William Gallow, media director, 

timebuyer; Harry Trenner, business manager 

& television director; Theo Gannon, production 

manager; 

Hollywood 4—8553 Sunset Blvd. Tel.: 
view 6-6121. Burt Prager. 

Radio Accounts: Anchor Hocking Glass Corp.; 

Helbros Watch Co.; Seeman Bros. (Air-Wick); 

Miss Swank (slips). 


WEISS & GELLER INC. 
400 N. Michigan Ave., 


Crest- 


Chicago 11 


Tel.: Delaware 1124 
Radio Dept.: Alvin D. Reiwitch, radio direc- 
tor; Mrs. Helena Clayton, ‘imebuyer. 


Radio Accounts: Steinway Drug Co. 


| 
Betty 
Co-Ed of Hollywood; Hamilton Diamond Co. | 


John D. Schever, account executive. | 


MARION E. WELBORN & ASSOC. 


610 S. Broadway, Los Angeles 14 
Tel.: Vandike 1812 


Radio Dept.: Marion E. Welborn, manager. 
Radio Accounts: Harry P. Ritchie Co. 


WELLMAN ADV. AGENCY 


Natl. Bank Blidg., Philadelphia 7 

Tel.: Rittenhouse 6 

Radio Dept.: F. A. Wellman, timebuyer; Judy 

Powell, dramatics; Frank Kessler, account 

executive. 

Trenton 8, N. J.—Mechanics Nat‘l. Bank Bidg. 
Tel. 8018. 


WERTHEIM ADV. ASSOC. 


11 W. 42nd St., New York 18 
Tel.: Wisconsin 7-5978 


Radio Dept.: Edward L. Wertheim, owner & 
radio director. 

Radio Accounts: American Bible Society; 
Bucknell University; American Mission to 
Lepers; Brooklyn Church & Mission Federa- 
tion; Greater New York Federation of 
Churches. 

WESLEY ASSOC. 

347 Madison Ave., New York 17 

Tel.: Murray Hill 7-7077 

Radio Dept.: H. Weiner, timebuyer. 
BRONSON WEST ADV. 

500 Robert St., St. Paul 1 

Tel.: Garfield 4422 

Radio Dept.: Thompson Cathcart, Gayle 
Miesen. 


WESTERN ADV. AGENCY 
718 S. Flower St., Los Angeles 14 


Tel.: Michigan 8731 

Radio Dept.: Wa!lace B. Ramsey, radio direc- 
tor; Ruth Fredericks, timebuyer; Edward E. 
Keeler, general manager; Keith Evans, ac- 


count executive. 


Radio Accounts: 20'h Century-Fox Studios; 
Fox-West Coast Theatres; Ontra Cafeterias; 
Foreman-Fox Jewelers; May Diamond Co. 


WESTHEIMER & CO. 
315 N. 7th St., St. Lovis 1 
Tel.: Garfield 4080 








General Manager 


Represented by ¥ 


Rambeau 


In the Midwest's 
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Greatest Market 





Radio Dept.: 
Block, copywriter; William M. Wilder, Louis 
é. Westheimer, account executives; W. 


R. L. Mahon, copy chief; Barbara | 


Muffgardt, television director and account | 
executive. 

Radio Accounts: Centlivre Brewing Corp; | 
White Seal Brewery; International Shoe Co. 
Television Accounts: Winthrop Shoe Co.; 
Queen Quality Shoe; Universal Match Co. 
WEST-MARQUIS & CURTISS 

Rialto Bldg., San Francisco 

Tel.: Garfield 1716 

Radio Dept.: Mr. G. Bussi. 

Radio Accounts: Western Air Lines; Josha 


Hendy Iron Wks. 


TOM WESTWOOD ADV. 
416 W. 8th St., Angeles 14 


Tel.: Trinity 849 | 
Radio Dept.: Tom Westwood, radio director; 
Leona Brandes, asst.; Dr. U. Michelson, 
Walter B. Murray, Albert Salter, account 
executives. 


Radio Accoynts: 
denborg Hour; 


Hebrew-Christian Hour; 
Challenge to Youth. 


WARD WHEELOCK CO. 

Lincoln-Liberty Bldg., Philadelphia 7 
Tel.: Rittenhouse 7. 
Radio Dept.: E. J. 
(Philadelphia) ; 
tor (New York) 
Radio Account: 


Cogan, 
Richard Marvin, radio direc- 


"Campbell Soup Co. 


WILDRICK & MILLER INC. 
630 Fifth Ave., New York 20 


Swe- | 


radio director | 


Tel.: Circle 6-2170 } 
Radio Dept.: M. Louise Luckenbill, radio di- 
rector & timebuyer. 

Radio Accounts: Standard Brands, Inc. 


(Yeast for animals). 


WALTER W. WILEY ADV. INC. 

8 W. 40th St., New York 18 

Tel.: Bryant 9-5254 

Radio Dept.: Walter W. Wiley, radio direc- 
tor; Dorothy F. Wiley, timebuyer; Arthur Mc- 
Arthur, radio executive. 


WILLIAMS ADV. AGENCY 

4? E. 34th St., New York 16 

Tel.: Murray Hill 3-8592 

Radio Dept.: Rose Barkan, radio director; Ray 
Austrian, Wm. Shields, account executives. 
Radio Accounts: Vogue Foundation, Inc.; 
Schilling Sales Co. 


WILLIAMS & SAYLOR INC. 
271 Madison Ave., New York 16 
Tel.: Lexington 2-3493 

Radio Dept.: Mrs. |. Randall, 


JOSEPH A. WILNER CO. 

2 W. Fayette St., Baltimore 1 
Tel.: Plaza 2156 

Radio Dept.: S. French, manager. 


WILSON & HAIGHT INC. 

410 Asylum St., Hartford 3, Conn. 

Tel.: 2-3208 

Radio Dept.: Naomi Hanna, radio director; 
Ronald W. Donahue, Jesse J. Haight, Jarvis 
W. Mason, Howard C. Wilson, account execu- 
tives. 


WILTMAN & PRATT INC. 

223 Fourth Ave., Pittsburgh 22 

Tel.: Atlantic 1892 

Radio Dept.: Russel Pratt, radio director; 
Collette Riley, R. J. Swenson, assts. 


timebuyer. 


Radio Accounts: Breakfast Cheer Coffee; 
Hutchinson Co.; Latrobe Brewing Co.; Na- 
tional Record Marts; Oswald & Hess Co.; 


Red Rock Cola; Standard Floor Co.; United 
Steelworkers of America. 


PAUL WINANS ADV. 
510 S. Spring S*., Los Angeles 13 
Tel.: Michigan 3884 


Radio Dept.: Paul Winans, owner & account 
executive; Arthur C. Richards, radio director 
& account executive. 

Radio Accounts: Inglewood Park Cemetery 
Assoc.; Slavik Jewelry Co.; Los Angeles Fur- 
niture Co.; Riviera Co.; Feltman & Curme 
Shoe Store Co. 


FRED WITTNER ADV. 
2 W. 45th St., New York 19 
Tel.: Vanderbilt 6-0560 


Radio Dept.: Mark Leblang, general manager. 


RALPH L. WOLFE & ASSOC. 

76 Adams Ave. W., Detroit 26 

Tel.: Cadillac 1865 

Radio Dept.: C. M. Jickling, radio director; 
R. L. Wolfe, R. E. Mulvogue, account execu- 
tives. 

Radio Accounts: Detroit & Cleveland Navi- 
gation Co.; J. L. Hudson Co. 


ALBERT WOODLEY CO. 
500 Fifth Ave., New York 8 


Tel.: Wisconsin 7-0380 
Radio Dept.: Albert Woodley, radio direc- 
tor; Edith M. Knoth, timebuyer; Louis De 


Garmo, account executive. 
Radio Account: Andrea Radio & Television 
Co. 
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WORLD WIDE ADV. CORP. Continental 
11 W. 42nd St., New York 18 Tel.: Adel 
Tel.: Longacre 5-4 Radio Dep! 
Radio Dept.: E. M. Scholz, radio director, Ip, M. Que 
Amy Brunn, Bryce Oliver, account executives, Toronto—37 
Radio Accounts: Fifth Ave. Coach Co.; Ne. manag 
tional Transportation Co.; Parmalee System, Oakville—C 
WORTMAN, BARTON & GOOLD INC. ae 
345 Madison Ave., New York 17 te 
Tel.: Murray Hill 4-2757 
Radio Dept.: E. B. M. Wortman, president, | BENWELL | 
radio director & timebuyer. 413 Granv 
Radio Accounts: National Paper Products Co, J fel.: Pacifi 
Y CANADIAD 
CHARLES E. YOST ADV. = pod 
Keystone Bldg., Pittsburgh 22 - as 
Tel.: Atlantic 5845 onlay 
Radio Dept.: Robert Anderson, H. F. Hufnagle, . R. W. 
account executives. Radio aes 
ROBERT B. YOUNG ADV. AGENCY nag a 
625 Market St., San Francisco ; i 
Tel.: Sutter 5411 — 
Radio Dept.: Robt. A. Young; Mr. T. A. White, | COCKFIELE 
Radio Account: Sierra Candy Co., Inc. Cathcart S 
Tel.: Harb: 
YOUNG & RUBICAM INC. Radio Dep 
285 Madison Ave., New York 17 Toronto, C 
Tel.: Ashland 4-8400 9201. 
Radio Dept.: Gordon P. Cates, vice-pres. & Savag 
mgr. radio dept.; Harry Ackerman, vice-pres, | Vancouver, 
& head of program operations; Carlos Franco, cific 
assoc. director charge of station relations; | Winnipeg, 
Joseph Moran, assoc. director, head of tal Tel.: $ 
ent dept.; Frederick A. Zaghi, bus. mgr.; John Belie Acct 
Swayze, mgr. commercial dept.; Carol ‘Irwin, Mie. Co.; 
mgr. daytime radio; Alexander Stronach, tal- Bowl (Cc 
ent supervisor; Joseph Hill, radio story edi ta ied.; 
tor; Edwin Duerr, production supervisor; Wm, Meleon's 
Forbes, head television; John Southwell, tele- Christie, B 
vision director; Lester Gottlieb, head, radic Mas laure 
publicity; John Barry, head, motion picture B gic, Shre 
dept.; Pyren Smith, asst. head motion pic Maple Lec 
tures; Kay Brown, Carolyn Turner, Angu comtCe. L 
MacKintosh, timebuyers. Knitting N 
Account Executives: Henry Sparks, H. G- ltd.; Char 
penter, Donald Payne, Louis Weil, Robet § o,< Dairy 
Owens, Harry Harding, Edward Grimm, Wik & Ramsde 
liam Chesley, Thomas Burch, Edward Grimm, § pyre Gold 
Donald O’Brien, Kenneth Jones, Brooks § McGavin § 
Emory, George Davis, Paul Richardson, Cour § Northern 
ney Moon, C. Hus*ing, Stuart V. Dawson, B foods Ltd. 
Arthur Sherrill, Ralph Reese, James Webb, Lf [Leckie Co. 
Rowell, Frank Fagan, Joseph Holmes, Mark F Hudson Bc 
Wiseman. 
Chicago 1—333 N. Michigan Ave. Tel.: 939. | COMMERC 
John F. Whedon, vice-pres., manager. F 45 pichmo; 
Detroit 2—7430 Second Blvd. Tel.: Madison Tel.: Elgin 
4300. a W. Davis,  vice-pres., 4 
manag Radio Dep 
alhpweell 8 6253 Hollywood Blvd. Tel. 
Hollywood 2734. Glenhall Taylor, head § A 4. DEN 
of office, Bruce Ells, bus. manager; Bob § 90 King 
Hussey, supervisor of talent. Tel.: Elgin 
San Francisco 4—Russ Bldg., 235 Montgom- Radio Der 
ery St. Tel.: Exbrook 4126. Howard E § in charge 
Williams, manager. lay, E. R. 
Montreal—1120 University Tower, 660 %. Radio Ace 
Catherine St. W., Centre No. 2. Tel: dis Co. | 
Plateau 4691. L. C. Arbuthnot. om iid: 
Toronto—80 King St. W. Tel.: Elgin 534.8 ii. rll 
Stuart B. Smith, manager. 4 
Radio Accounts: Borden Co.; my ee . DESBARAT 
(Sal Hepatica, Minit Rub, Trus ay Hand lo § yg 
tion, Ipana); Celanese Corp.; Centaur CB Tole Ms 9 
(Fletcher’s Castoria, Molle Shaving Cream); 
Consolidated Vultee Aircraft Co.; Cumme® picxson 
Products Co. (Energine); Dunlop Milling Co; 41 Bi 
Challenger Feeds; General Electric Co. (op Tel..: eed 
pliance & merchandise div.); General Foods an 
Corp. (Birds Eye Frosted Foods, Calumet Bak Radio Der 
ing Powder, Grape-Nuts, Jell-O, La France, Edington, 
Postum, Sanka Coffee, Satina, Swans Dow’ Radio Acc 
Cake Flour); Goodyear Tire & Rubber Coif Canada; | 
Gulf Oil Corp.; Hyde Park Breweries Ass'm:® ties itd. 
International’ Silver Co.; John F. Jelke Co. 
Johnson & Johnson; Lever Bros. (Swan Soop) ¢ FERRES al 
Life Savers Inc.; Lipton Co.; R. H. Macy & Co 16 Seis 
Inc.; Packard Motor Car Co.; Petri Wine (oi To} ; 7-385 
Pharma-Craft Corp.; Rath Packing Co.; Sperty Radi 
Corp.; Time Inc.; Travelers Insurance Co. . - Dey 
Television Accounts: Sanforized Div. of Cluett,§ Pdio Acc 
Peabody & Co. Inc. FINANCIA 
474 S*. Al 
Tel.: La. 3 
JULIUS F. ZEDERMAN Rodi 
P io Der 
Hearst Bldg., San Francisco 
Tel.: Exbrook 2957 JAMES Fi: 
Radio Dept.: Julius F. Zederman. “wr Richm 
Radio Accounts: Bernstein’s Fish Grotto; Thos. hs Wav 
Brodie, Plumber; Palace Hardware Co.; Red-BRadio Dep 
lick’s Furniture; Blum’s Candy. Radio Aci 
ment; Bea 
THE ZLOWE CO. Products 
507 Fifth Ave. McLarens 
New York 17 Patrick & 
Tel.: Vanderbilt 6-4885 P 
Radio Dept.: Florence M. Zlowe, radio diretappy E. 
& timebuyer; Wm. A. Rothschild, account e*},. 
ecutive. he rs 
Radio Account: Wyler Watch Agency. - oo 
© Broadcast AdvertisingBROA 











DIRECTORY OF CANADIAN 


ADVERTISING AGENCIES 








ARDIEL ADV. AGENCY LTD. 

Continental Life Bldg., Toronto, Ont. 

Tel.: Adelaide 4994 

Radio Dept.: S. G. Gillespie, W. E. Edwards, 
Rp. M. Quarrie. 


manager. 
Chant, manager. 


Westaway, manager. 


BENWELL ATKINS LTD. 


43 Granville St., Vancouver, B. C. 
Tel.: Pacific 3448 


CANADIAN ADV. AGENCY LTD. 

Sun Life Bldg., Montreal 2, Que. 

Tel.: Plateau 

Radio Dept.: L. E. Schofield, O. Carignan. 

Toronto—69 Yonge St. Tel.: Adelaide 3051. 
R. W. Ashcroft. 

Radio Accounts: Gooderham & Worts Ltd.; 


Finance; B. Houde-Grothe Ltd.; London House 
Products. 


COCKFIELD, BROWN & CO. LTD. 


Cathcart St., Montreal, Que. 

Tel.: Harbour 4171 

Radio Dept.: A. E. Ainger. 

Toronto, Ont.—Merropoiitan Bldg. Tel.: Elgin 
9201. W. McQuillin, L. F. Chitty, Al 
Savage. 

Vancouver, B. C.—Royal Bank Bldg. Tel.: Pa- 
cific 7557. David Catton. 

Winnipeg, Man.—Electric Railway Chambers. 
Tel.: 97-068. L. G. Holmes. 

Radio Accounts: Kelley Douglas Ltd.; Kennedy 

Mfg. Co.; Bell Telephone Co. of Canada; 

Bovril (Canada) Ltd.; Elmhurst Dairy; Ex- 

lax Ltd.; National Drug & Chemical Ltd.; 

Molson’s Brewery Ltd.; Producers Dairy Ltd.; 

Christie, Brown & Co.; Willard’s Chocolates, 

lid.; Laura Secord Candy Shops Ltd.; Cana- 

dian Shredded Wheat Co.; Shirriff’s Ltd.; 

Maple Leaf Milling Co. Ltd.; Canadian Mar- 

coni Co. Ltd.; Campbell Soup Co. Ltd.; York 

Knitting Miils Ltd.; Cheeseborough Mfg. Co. 

ltd; Charles E. Hires Co. Ltd.; Acme Farm- 

ers Dairy Ltd.; Canada Packers Ltd.; Daggett 

& Ramsdell Ltd.; Miles Laboratories Ltd.; 

Pure Gold Mfg. Co. Ltd.; Glidden Co. Lid.; 

McGavin Bakeries Ltd.; Westminster Canners; 

Northern Electric Co. Ltd.; Delnor Frosted 

Foods Ltd.; Garvin Ice & Fuel Co. Ltd.; J 

leckie Co. Ltd.; Nabob Food Products Ltd.; 

Hudson Bay Co. 


COMMERCIAL BRDCTG. SERV. LTD. 


45 Richmond S+., W., Toronto, Ont. 
Tel.: Elgin 2625 


Radio Dept.: E. A. Byworth 


A. J. DENNE & CO. LTD. 
90 King St. W., Toronto, Ont. 
Tel.: Elgin 3444 


Radio Dept.: R. O. McKeown, vice-president 
in charge of radio; A. J. Denne, W. M. Find- 
y, E. R. White, account executives. 


Radio Accounts: Nyal Co. Ltd.; Dodds Medi- 
cine Co. Ltd.; Mother Parker’s Tea Co.; Wil- 
son Ltd.; Hawes’ Floor Wax; T. Eaton Co. 
ltd; Mecca Ointment; Fertabs. 

DESBARATS ADV. AGENCY 

480 Lagauchetiere St. W., Montreal 1, Que. 
Tele.: Pi 5025 

DICKSON & EDINGTON LTD. 


401 Bloor W., Toronto 5, Ont. 
Tel.: Randolph 1488 


Radio Dept.: Roy W. Dickson, production; A. 
Edington, accounts. 


Radio Accounts: Shirriff’s Lid.; Nyal Co. of 
ties Itd. 


FERRES ADV. SERVICE 


16 James St. S., Hamilton, Ont. 
Tel.: 7-3895 


Radio Dept.: E. Ferris. 
Radio Account: National Cellulose of Canada. 


FINANCIAL ADV. CO. OF CANADA 
474 S*. Alexis St., Montreal, Que. 
Tel.: La. 2136 

Radio Dept.: Sam Ghent. 


JAMES FISHER CO. LTD. 
Richmond St., West, Toronto 1, Ont. 
: Waverley 8091 

wd Dept.: A. L. Thompson. 


Radio Accounts: Ontario Provincial Govern- 
ment; Beaver Products Co. Ltd.; Catelli Food 
Products Co. Ltd.; Canada Bread Co. Ltd.; 
Mclarens  Ltd.; R. Hudnut Ltd.; W. G. 
Patrick & Co. Ltd. 














ARRY E. FOSTER AGENCIES LTD. 


ing Edward Hotel, Toronto 2, Ont. 
el.: Elgin 6373 


Toronto—371 Bay St. Tel. 4994. Clark Wright | 
Oakville-Colbourne St. W. Tel.: 1016. W. A. | 


Hamilton—37 James St. S. Tel.: 2-8524. S. P. | 


Wartime Prices & Trade Board; Dept. of | 


Canada; Lyons Tea & Coffee; Drug Commodi- 


Radio Dept.: Arthur Tidy, Margaret Slaney, 
Douglas Coons, timebuyers; Robert Flook, 
television director; Gordon Forsyth, Sydney 
Brown, Lenore Reinke, production; D. H 


Foster, H. E. Foster, George Bell, account 


executives. 


Vancouver, B. C.—119 W. Pender St. Tel.: | 


Pacific 8024. Larry Webster, manager. 
Radio Accounts: Walter M. Lowney Co. Ltd.; 
Robt. Simpson Co. Ltd.; Supertest Petroleum 
Corp. Ltd.; Dr. Jackson Foods Ltd.; Mutual 
Benefit Health & Accident Ass'n; Smith Bros., 
Inc.; Lantigen Laboratories; Junior Gold Se- 
curities; National Gold Securities; National 
War Finance Committee; Vio-Bin Sales Co. 
of Canada; Herman Fur Co. 


FRONTENAC BROADCASTING CO. 


394 Bay St., Toronto 1, Ont. 
Tel.: Elgin 4553 


Radio Dept.: A. E. Carter, president; G. J. 
Carter, vice-president; A. R. Robertson, W. 
H. Ely, account executives. 


GENERAL BROADCASTING CO. 


1434 St. Catherine West, Montreal 25, Que. 
Tel.: Belair 2855 


Radio Dept.: Jack Selinger, director; A. Tietol- 
man; A. R. Wilson, account executives. 
J. J. GIBBONS LTD. 


200 Bay St., Toronto, Ont. 
Tel.: Elgin 2111 


Radio Dept.: W. Reeves. 


Montreal, Que.—Dominion Sa. Bldg. Tel.: 
Harbour 6207. H. M. Reid. 


Regina, Sask.—Leader Bldg. Tel.: 6-141. S. 


hayte. 
Calgary, Alta.—Renfrew Bldg. Tel.: M 5437. 
Reg. G. Smith. 


Edmonton, Alta.—Tel.: 27-512. J. H. Fulton. 

Winnipeg, Man.—Scott Block. Tel.: 97-373. 
G. E. Hunter. 

Vancouver, B C.—Province Bldg. Tel.: Pacific 
0157. L. E. C. Manley. 

Radio Accounts: Underwood-Elliott-Fisher Ltd.; 

Drug Trading Co.; Dept. of War Services; 

J. M. Schneider Ltd.; Ogilvie Flour Mills Ltd.; 

Sherwin-Williams Co. of Canada Ltd.; Canada 

Paint Co., Ltd.; Canadian Water Paints Ltd. 


*. H. HAYHURST CO. LTD. 

38 King St. W., Toronto 1, Ont. 

Tel.: Adelaide 7418 

Radio Dept.: H. W. E. Peppler, vice-pres.; 

Fred Butler, account executive. 

Montreal, A as —1405 Peel St., Tel.: Belair 
1161 A. Goodeve. 

Radio pablo: John Stuart Sales Co.; School 

Mfg. Co.; Honey Dew Ltd.; Templetons Ltd.; 


G. T. Fulford Co., Ltd.; Lavoline Cleanser | 


Co. Ltd.; Blatchford Feeds Ltd. 


L. J. HEAGERTY & ASSOC. 


19 Melinda St., Toronto, Ont. 
Tel.: Adelaide 0366 


Radio Dept.: L. J. Heagerty. 

Radio Accounts: Colgate-Palmolive-Peet Co.; 
S. O. S. Mfg. Co.; W. G. Noble Ltd. 

J E. HUOT LTD. 


353 St. Nicholas, Montreal, Que. 
Tel.: Plateau 9539 


Radio Dept.: J. E. Huot, A. Audet. 


Radio Accounts: Sleepex Reg’d.; Dr. J. O. | 


Lambert, Ltd. 


RUSSELL T. KELLEY LTD. 


150 Main St., Hamilton, Ont. 
Tel.: 2-1155 


Radio Dept.: R. T. Kelley. 

Montreal, Que.—480 Lagauchetiere St., W. 
Tel.: Plateau 5025. 

Radio Accounts: Mclarens, Ltd.; Canadian 

Canners Ltd.; Canadian Red Cross Society; 

Longines-Wittnaver (Canada). 


LOCKE, JOHNSON & CO. 

Harbour Commission Bldg., Toronto, Ont. 
Tele.: Elgin 6271 

Radio Dept.: Elton Johnson. 

Radio Account: Canadian National Carbon, 
Lit 


McCONNELL, EASTMAN & CO. LTD. 

254 Bay St., Toronto, Ont. 

Tel.: Adelaide 7004 

Radio Dept.: Edward Gould, director & ac- 
count executive; May McMillan, asst.; D. M. 


Coutts, Geo. L. Dixon, Morgan Eastman, Fred | 


Hebert, account executives. 


London, Ont.—Huron & Erie Bldg. Tel.: Met- | 


calf 544. i. Yull, director. 
Montreal—Dominion Square Bldq. Tel.: Pla- 
teau 1146. K. Crombie, manager. 
Winnipeg—Confederation Life Bldg. Tel. 95- 
757. L. Coutts, manager. 
Vancouver—Stock Exchange Bldg. Tel.: Ma- 
rine 2161. S. Griffis, manager. 
Radio Accounts: Gypsum Lime & Alabastine 
Ltd.; St. Lawrence Starch Co. Ltd.; Tip Top 
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Bernard Beverages Ltd.; 
Medusa Products Co. 3 
; Libby McNeill & Libby of 
Brown’s Bread lLtd.; 





: E. W. Brodie, radio director; 
Montreal—Dominion Square Bldg. Tel.: 
J 


Vancouver—Province 


London, England—Mansfield House. H. Suffell, 


MacLAREN ADV. CO. LTD. 


.: M. Rosenfeld, C. M. Pasmore, 


, Que.—Dominion Sq. Bldg., Tel.: 
teau 9556. N. Trudeau. 


B. C.—Province Bldg. Tel.: 
rine 6268. W. D. M. Patterson, manager. 


Man.—Electrie Railway Chambers. 
E. P. Thomson, manager. 


1, —2 Cockspur St. Tel.: 
Abel. 


Radio psec feauies Credit Jewelers Ltd.; 
Roberts Biological Laboratories; 
of Munitions & Supplies; 
Dalglish Co.; Tuckett’s Ltd.; H. J. Heinz Co. 


; O'Cedar of Canada Ltd.; Wartime 
Prices and Trade Board. 


MASON’S UNITED ADV. AGENCY LTD. 


METROPOLITAN BRDCSTG. SERV. 


21 Dundas Square, Toronto, Ont. 


. Soble, Don E. Wright. 


Owens & Elms Ltd.; 
; Toronto Fuels Ltd.; Myers Stu- 
dios Ltd.; Taplin Shoe Store Ltd. 


O'BRIEN GOURLAY LTD. 
Dominion Bldg., Vancouver, B. C. 


Metropolitan Bldg., Toronto, Ont. 


Radio Accounts: J. A. Hough Mfg. Co. Ltd.; 
Home; Comstock Funeral Service. 


ALFORD R. POYNTZ & CO. 


: Allen Electric Co. Ltd. 
THORNTON PURKIS 


Que.—411 Confederation Bldg. D. 


E. W. REYNOLDS & CO. 


Miss F. E. Riley, John Keller, H 
Stuart Walton, Harold A. Davis, account ex- 


Radio Accounts: J. H. Stafford Industries Ltd.; 
Benjamin Moore & Co. i 


RONALDS ADV. AGENCY LTD. 
Keefer Bidg., Montreal, . 


: N. K. Vale, John W. Teale. 
—New Wellington Bldg. Tel.: 
R. J 


Lyman Agencies Ltd.; Roe Farms Milling Co.; 
United Drug Co., Ltd.; Campbell Finance 
Corp. Ltd.; Canadian Industries Ltd., (Paint 
& Varnish Div.); Canadian Silk Products Lid.; 
McColl-Frontenac Oil Co. Ltd.; Bristol-Myers 
Co. of Canada Ltd.; Canadian Industries Ltd. 


SAVARY & CO. 

Union Blidg., Calgary, Alberta 

Tel.: 4560 

Radio Dept.: J. E. Gerge, manager; G. H. 

McDonald, account executive. 

Lethbridge, Alberta—4 Oliver Block. Tel.: 
3455. A. W. Savary, account executive. 

Radio Accounts: Gas & Oil Products Ltd.; 

Maclin Motors Ltd.; Spence Ltd.; Alberta 

Motor Transport Ass'n; Radiocrafts; Anderson 

Grain & Feed Co.. Ltd.; Stewart Electric 

Hatcheries; Alberta Hatcheries; Globe Labs. 

of Canada; Henderson Secretarial School. 


R. C. SMITH & SON 
80 King St. W., Toronto, Ont. 
Tel.: Elgin 9396 


Radio Dept.: G. Alec Phare, radio director. 


SPITZER & MILLS LTD. 

19 Richmond St. W., Toronto, Ont. 

Tel.: Waverly 1151 

Radio Dept.: W. D. Byles, radio director; 
Dorothy Andison. 


STEVENSON & SCOTT LTD. 

University Tower Bldg., Montreal, Que. 

Tel.: Harbour 4131 

Radio Dept.: H. E. Smith, director; F. E. 

Scott, Marion T. Young, A. W. Houghton, 

Geo S. MacDonald, account eecutives. 

Toronto, Ont.—100 Adelaide St. W.. Tel.: 
Adelaide 1166. F. W. Hunt, Hazel Kelly, 
Jack Wilson. 

Radio Accounts: Geo. Weston Ltd.; Burgess 

Battery Co.; Community Hospital Plan; 

Martin-Senour Co. Ltd.; Mireille Inc.; Stan- 

field's Ltd.; National Breweries Ltd.; Bur- 

nett Ltd.; Montreal Standard; Panther Rub- 

ber Co.; King Edward Hotel. 


STEWART-LOVICK LTD. 

Province Bldg., Vancouver, B. C. 

Tel.: Pacific 3531 

Radio Dept.: F. J. McDowell, director; J. 

Crittenden, promotion director; N. F. Anthony, 

script supervisor; E. M. Hutchinson, traffic; 

Kelly Douglas, account executive. 

Calgary—Southam Bldg. Tel.: M1432. R. Mc- 
icol. 

Edmonton, Alta.—Birks Bldg. Tel.: Edmonton 
23264. Miss W. Sutton. 

Radio Accounts: Byers Flour Mills; B. C. Elec- 

tric; Union Oil Co.; Burns & Co. of Canada, 

Ltd.; Canadian Bakeries; Dad’s Cookies; West- 

minster Paper Co. 


TANDY ADV. AGENCY LTD. 

204 Richmond St., W., Toronto 2, Ont. 

Tel.: Adelaide 6362 

Radio Dept.: J. P. Hamilton, E. V. Hammond. 
Radio Accounts: Battle Pharmaceuticals Co.; 
Mulveney’s Remedies Ltd.; E. & S. Currie 
Ltd.; Gray Remedy Co. 


VICKERS & BENSON LTD. 

Keefer Bldg, Montreal, Que. 

Tel.: Plateau 5051 

Radio Dept.: Miss Jeanne Berube, timebuyer; 

Roland Beaudry. 

Toronto, Ont.—Reford Bldg. Tel.: Waverley 
603. C. M. Mutch, N. Holmes, account 
executives. 

Radio Accounts: Canada Starch Co. Ltd.; 

Thimas J. Lipton Ltd.; S. C. Johnson & Son; 

Dominion Seven-Up Ltd.; D. L. & W. Coal 

Co. 


WALLACE ADV. LTD. 

Roy Bldg., Halifax, Nova Scotia 

Tel.: B-7557 

Radio Dept.: F. R. Wallace. 

Radio Accounts: Crown Diamond Paint Co. 
Ltd.; Moirs Ltd. 


WALSH ADV. CO. LTD. 

Guarantee Trust Bldg., Windsor, Ont. 

Tel.: 3-2416 . 

Radio Dept.: Thomas Walsh, president. 

Toronto—Concourse Bldg. Tel.: Adelaide 3055. 
Harold J. Keenan, director; David Mc- 
Millan, Sr., David McMillan, Jr. acct 
executives. 

Radio Accounts: Ass'n Toronto Hotel Proprie- 

tors; W. K. Buckley Ltd.; Circulex Corp. Ltd.; 

Parker Dye Works, Ltd. 


WHITEHALL BROADCASTING LTD. 
Dominion Suare Bldg., Montreal 2, Que. 
Tel.: Lancaster 6500 

Radio Dept.: William V. George, president. 


YOUNG & RUBICAM LTD. 

660 St. Catherine St., W., Montreal, Que. 

Tel.: Plateau 4691 

Radio Dept.: L. C. Arbuthnot, B. Devlin. 

Toronto, Ont.—80 King St. W. Tel.: Elgin 
5347. S. B. Smith, Doreen Dunlop. 

Radio Accounts: Robin Hood Flour Mills Ltd.; 

Borden Co. Ltd.; Valmont of Canada lLtd.; 

International Silver Co. of Canada, Ltd. 
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With Lists of Stations Represented 


Lists of stations supplied by each firm; asterisk (*) indicates non-exclusive representation; dagger (+) indicates firm is also newspaper representative 

















Boston—Little Bldg. Tel.: 


*WCAU., Philadelphia 
*WHN, New York City 
*WDEV, Waterbury, Vt. 
*WJAR, Providence 
*WLBZ, Bangor, Me. 
*WSYR, Syracuse, N. Y. 
*WHAI, Greenfield, Mass. 


Los Angeles 15 
San Francisco 


KFOX. Long Beach, Cal. 
*KTRB. Modesto, Cal. 
KSRO_ Santa Rosa. Cal. 
*KHUB, Watsonville, Cal. 
*WJJD. Chicago 

KLS Oakland Cal. 
*WIRW, Topeka, Kan. 
*KAST. Astoria, Ore. 
*KBND, Bend, Ore. 
*WIBX, Utica, N. Y. 


Chicago—520 No. Michigan 
New York City 
St. Louis 
Los Angeles 


San Francisco— Russ Bldg. 


KOY, Phoenix. Ariz. 
KIEM, Eurkea, Cal. 
KH. Los Angeles 
KFXM, 
KGB, San Diego. Cal. 
KFRC, San Francisco 
KDB, Santa Barbara, Cal. 
KGDM, Stockcon, Cal. 
KFEL., Denver 

*WJAX. Jacksonville, Fla. 
WQAM., Miami, Fla. 
*WFLA, Tampa, Fla. 
KIDO, Boise, Ida. 
KXEL, Waterloo, Iowa 


Chamber of Commerce Bldg. 
Monadnock Bldg. 


341 Madison Ave. 
Paul Brown Bldg. 
Chamber cf Commerce Bldg. 


San Bernardino, Cal. 


BERTHA BANNAN 


Hubbard 4370. Mgr.: Bertha Bannon. 


New England Representation 


*WCSH. Port!and, Me. 
*WHYN, Holyoke. Mass. 
*WIBX, Utica. N. Y. 
*WRDO, Augusta, Me. 
*WFEA, Manchester, N. H. 
*WBRY, Waterbury. Conn. 
*WNBC, Hartford, Conn. 


*WSPR, Springfield, Mass. 
*WHEB, Portsmouth, N. H 
*WTAG., Worcester, Mass. 
*WBRK, Pittsfield, Mass. 
WLNH, Laconia, N. H. 
*WKNE., Keene, N. H. 
Connecticut State Network 





WALTER BIDDICK CO. 


Tel.: Richmond 6184. Megr.: Walter Biddick. 
Represents on Pacific Coast 
KODL, The Dalles. Ore. KWRC, Pendleton, Ore. 


*WIND. Gary Ind KSLM, Salem. Ore. 


KCKN, Kansas City, Kan. KVOS. Beliingham, Wash. 
KIEV. Glendale, Ca KRKO, Everett, Wash. 
KDON., Monterey. Cal. KWLK, Long View, Wash. 


KGIW., Alamosa, Colo. 
KIUP, Durango, Colo. 
KWIL, Albany, Ore. 
KORE, Eugene, Ore. 
KMED, Medford, Ore. 


KRSC, Seattle 

KTBI, Tacoma, Wash. 
KTYW, Yakima, Wash. 
KVRS, Rock Springs, Wyo. 





JOHN BLAIR & COMPANY 
Ave. Tel.: Superior 8659. Megr.: 
Tel.: Murray Hill 9-6084. Mgr.: George W. Bolling. 
at Chestnut 5688. Mer.: J. Chris Hetherington. 
Tel.: Prospect 3584. Megr.: Carleton Coveny. 
Douglas 3188. Mgr.: Lindsey H. Spight. 


John Blair. 
Tel 
Tel.: 
Represents 
Don Lee Broadcasting System (MBS) 
Pacific Broadcasting Co. 
The Arizona Radio Network 
WLS, Chicago 
WFBR. Baltimore 
WOW, Omaha 
Wane Binghamton, N. Y. 
NEW, New York City 
KYL Bismarck. N. D. 


WBNS, Columbus, O. 
WHIZ, Zanesville, O. 


WMBG, Richmond, Va. 
KOL. Seattle 

WMMN. Fairmont, W. Va. 
WWYVA. Wheeling, W. Va. 
KGMB. Honolulu. Hawaii 
WDBO, Orlando, Fla. 
wena Indianapolis 


OK. St. uis 
WHP, Harrisburg. Pa. KODY, North Platte, Neb. 
WGBL Scranton, Pa. KFRE, Fresno, Cal. 
*WROL. Knoxville, Tenn. KFRU., Columbia, Mo. 
KTRH, Houston KALE, Portland, Ore. 


KDYL, Salt Lake City WDSU, New Orleans 


BLUE NETWORK SPOT SALES 


New York City— 
Chicago 
Hollywood-—Sunset & Vine. 
Detroit—802 Fisher Bldg. 

San Francisco 
Pittsburgh—171 Shaler Dr. 


KGO, San Francisco 
KECA, Los Angeles 


30 Rockefeller Plaza. Tel.: Circle 7-570 
Merchandise Mart 


Tel. 
111 Sutter St. 


Ralph E. Dennis, Manager 


Tel.: Delaware 1900. 
Hillside 8231. Megr.: 
: Trinity 2-7900. Mgr.: John Donohue. 
Tel.: Graystone 6565. Mgr.: Byron Nelson. 
Tel.: Glenshaw 1287. Mgr.: Robert Post. 


Bidg. 


0. 
Mgr.: Roy McLaughlin. 
Tel.: 


Amos Barron. 


Represents 


WMAL, Washington 
WENR, Chicago 


Pacific Coast Blue Network 
WJZ New York City 


{THE BRANHAM CO. 


Chicago—360 N. Michigan Ave. Tel.: Central 5726. 

New York City—230 Park Ave. Tel.: Murray Hill 6-1860. 
Atlanta—Rhodes-Haverty Bldg. Tel.: Walnut 4851. 

St. Louis—Arcade Bidg. Tel.: Chestnut 6192 


Kansas ( ity 


Detroit 
Charlotte, N. C. 
San Franciseco—5 Third St. 
Los Angeles—448 S. 
Memphis—Sterick Bldg. 


KTHS, Hot Springs, Ark. 
KWKH, Shreveport, La. 
WCPO, Cincinnati 


WCHS, Charleston, W. Va. 
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Board of Trade Bldg. 
Dallas—First National Bank Bldg. 

General Motors Bldg. 
Commercial National Bank Bldg. 


Hill St. 
Tel.: 


Tel.: Harrison 1023. 
Tel. : Central 8569. 
Tel. Trinity 1-0440. 
Tel. 8839. 
Tel.: Garfield 6740. 
Tel.: oe 1269. 

8-2344 


Represents 
WTJS, Jackson, Tenn 


WNOX, Knoxville, fenn. 
WMC, Memphis 


KTBC, Austin, Tex. 
KRIC, Beaumont, Tex. 
KRLD, Dailas 


West Virginia Network 


WBLK, Clarksburg, W. Va. 
WSAZ, Huntington, W. Va. 
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WPAR, Parkersburg, W. Va. 





New York City 17 
Chicago 1 


KMTR, Hollywood, Cal. 
WGRC, Louisville 
WELL, Battle Creek, 
WFODF, Flint, Mich. 
WKBZ. Muskegon, Mich. 
WKLA, Ludington, Mich. 
KGVO, Missoula, Mont. 
WMRPF, Lewistown, Pa. 
WGH, Newport News, Va. 
*WALB, Albany. Ga. 
WJLS, Beckley, W. Va. 


New York City—420 Lexington Ave. 


Chicago—180 No. Michigan 


Kansas City—21 W. Tenth St. 


San Francisco—Russ Bldg. 


*KCKN, Kansas City, Kan. 


New York 17—205 E. 42nd St. 


Chicago—35 E. Wacker Dr. 


KSAN, San Francisco 
KOKO, La Junta, Colo. 
WTAL, Tallahassee. Fila. 
WMJM, Cordele, Ga. 
WLAG, La Grange, Ga 


Philadelphia— Drexel Bldg. 


New York City—285 Madison Ave. 
Chicago—228 N. LaSalle St. 


WBLJ, Dalton, Ga. 
WKMO, Kokomo», Ind. 
*KAST, Astoria, Ore. 
*WKOK. Sunbury, Pa. 
WOLS, Florence, S. C. 
WFIG, Sumter, S C. 
KGFX, Pierre, S. D. 
WHUB, Cookeville, Tenn. 
KNEL, Brady, Tex. 
KTBI, Tacoma, Wash. 


Jacksonville, Fla.—Barnett Bank Bidg. Tel.: 


*WJAX, Jacksonville, Fla. 
*WROL, Knoxville, Tenn. 


*WOPI, Bristol, Tenn. 


New York City—19 W. 44th St. 
Chicago—360 No. Michigan Ave. 
Philadephia— Widener Bidg. 


WCOU, Lewiston, Me. 
*WIBM, Jackson, Mich. 
*WJBK, Detroit 

WGES, Chicago 

WSBC, Chicago 

KONO, San Antonio, Tex. 


Boston 16—Statler Office Bldg. 


WDRC, Hartford 
WLAW, Lawrence, Mass 


WNBH, New Bedford, Mass. 


WELI, New Haven 


*WNLC, New London, Conn. 


*WSAR, Fall River, Mass. 
*WRDO, Augusta, Me. 


-551 Fifth Ave. 
307 North Michigan Ave. 
Los Angeles 15—Chamber of Commerce Bldg. 


Mich. 


BURN-SMITH CoO., Inc. 


Tel.: Murray Hill 2-3124. Megr.: Robert S. Keller. 
Tel.: Central 4437. Megr.: John A. Toothill. 
Tel.: Richmond 6184. Mgr.: Walter Biddick, 


Represents 


WKBB, Dubuque, Ia. 
WJI B. Detroit 

KFRO, Longview, lex. 
WHBC, Canton, O. 
KMAC, San Antonio 
KPAB, Laredo, Tex. 
WRUF. Gainesville, Fla. 
KVFD. Fort Dodge, Ia. 
WMRC, Greenville. S. C. 
KTRI, Sioux City, Ia. 
WLOF, Orlando, Fla. 


tCAPPER PUBLICATIONS 


Tel.: Mohawk 4-3280. Me@grs.: Philip Zach, W. L. McKe 
Ave. Tel.: Central 5977. Mers.: 


Frank Gaughen-Gene Carlson 
Tel.: Harrison 4700. Megr.: 


Joe Story. 
Tel.: Douglas 5220. Megr.: W. B. Flowers. 


KW4JJ, Portland, Ore. 
WRRN, Warren, O. 
WBAX, Wilkes-Barre, Pa, 
Daniel Boone Network 
KFBC, Cheyenne, Wyo. 
The Carolina Group 

The Kentucky Group 
WTRC, Elkhart, Ind. 
*WHAIL. Greenfield, Mass, 
WALM, Anderson, S. C. 
WFVA, Fredericksburg, Va, 


Represents 
*WIBW, Topeka, Kan. 
THOMAS F. CLARK CO,, Inc. 


Tel.: Mgr.: Thomas F. Clark. 
Tel.: C. J. Anderson. 


Murray Hill 4-6317. 
Central 1112. Mgr.: 


Represents 


WRLC, Toccoa, Ga. 
WCAZ, Carthage, Il. 
KVAK, Atchison, Kan. 
WSNJ. Bridgeton, N. J. 
WMFYF. Plattsburg, N. Y. 


WENT, Gloversville, N. Y, 
WNBZ, Saranac Lake, N.Y, 
WMBO, Auburn. N. Y. 
WEGO, Concord, N. C. 


COX & TANZ 
Tel.: Lombard 1720. Mgr.: E. R. Tanz. 
Tel.: Lexington 2-2450. Mgr.: A. P. Cox. 
Tel.: Franklin 2095. Megr.: J. C. Cox Jr. 
o Represents 
KFFA, Helena, Ark. KEEW, Brownsville, Tex. 
KTNM, Tucumcari, N. M. *WIGM, Medford. Wis. 


WKPA, New Kensington, Pa. 
WJOB, Hammond, Ind. 
WCHYV, Charlottesville. Va. 
WMFYJ, Daytona Beach, Fla. 
KELD. El! Dorado, Ark. 
WASK, Lafayette, Ind. 
WJZM, Clarksville, Tenn. 


KWKW., Los Angeles 
WGNC, Gastonia, N. C. 
WCRW, Chicago 

KIUL, Garden City, Kan, 
KSAM, Huntsville. Tex. 
*WAGM, Presque lsie, Me. 
WBRE, Wilkes-Barre, Pa. 


HARRY E. CUMMINGS 
3-0381. Megr.: Harry E. Cummings. 
Southeastern Representative 


*WIOD, Miami, Fla. 
*WHIO, Dayton, O. 


*WFLA, Tampa, Fla. 
*WDBO, Orlando, Fia. 


*Daniel Boone Network Comprising: 


*WKPT, Kingsport, Tenn. *WISE, Asheville, N. C. 


FORJOE & COMPANY 


Tel.: State 5587. 
Tel.: Rittenhouse 9698. 
Represents 


KPDN, Pampa, Tex. 

KEYS, Corpus Christi, Tex. 
WMIN, Minneapolis-St. Paul 
WBN X, New York City 
WDAS, Philadelphia 


WWSW, Pittsburgh 
WBRW, Welch, W. Va. 
WRRF, Washing zton, N. C. 
WINX, Washington, D. C. 
WLIB, New York 


R. C. FOSTER 


Tel.: Hubbard 3225. Megr.: Gertrude Saxe. 


Exclusive New England Representation 


WESX, Salem, Mass. WSYB, Rutland, Vt. 
WABI, Bangor, Me. WPRO, Providence, R. I. 
WGAN, Portland, Me. WNEW, New York City 
WMUR, Manchester, N. H. WAGM, Presque Isle, Me. 


Non-Exclusive Representation 
*WHAI, Greenfield, Mass. 
*WPEN, Philadelphia 
*WCOU, Lewiston, Me. 
(Continued on page 224) 


*WBRK, Pittsfield, Mass. 
*WATR, Waterbury, Conn. 
*WMAS, Springfield, Mass. 


Tel. Vanderbilt 6-5080. : 
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Ours is a specialized knowledge of the 
Great Southwest, of its people, its 
Climate, its productivity, its industry, 
its peculiarities, and most important of 
all, its broadcasting facilities and effec- 
tive coverages. When results are ex- 
pected, our southwestern flavored 
thinking will season your every pro- 


gram and plan. 
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SAY, LET US GIVE YOU THE DOPE 
ON RADIO AND MARKETS 


IN THE SOUTHWEST 
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REPRESENTING 


K A D A—Ada, Oklahoma 

K B | X—Mauskogee, Oklahoma 
K F D M—Beaumont, Texas 

K F Y O—Lubbock, Texas 

K F F—Shawnee, Oklahoma 

K G N C—Amarillo, Texas 

K R G V—Weslaco, Texas 

K R M D—Shreveport, Louisiana 

K T O K—Oklahoma City, Oklahoma 
K T S A—San Antonio, Texas 

K 

LONE STAR CHAIN 

OKLAHOMA NETWORK 








OFFICES 


GENERAL OFFICES: Amarillo, Texas, Radio Bldg.; 
Telephone: 4242; General Manager: Alex Keese. 
NEW YORK 18: 19 West Forty-Fourth Street; Tele- 
phone: Murray Hill 2-2485; Manager: Jack Keasler. 
CHICAGO 1: 360 North Michigan Avenue; Tele- 
phone: State 5260; Manager: Tom Peterson. 
DALLAS 1: 805 Tower Pétroleum Bldg.; Telephone: 
Riverside 5663; Manager: Clyde Melville. 
PORTLAND 5: Studio Bldg.; Telephone: Beacon 4107. 
HOLLYWOOD: 6362 Hollywood Boulevard; Tele- 
phone: Granite 6113; Manager: Homer Griffith. 
SAN FRANCISCO: 681 Market Street; Telephone: 
Garfield 5512. 

SEATTLE: 2101 Smith Tower; Telephone: Elliott 
7417. 
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Directory of 


BROADCASTING STATION REPRESENTATIVES 


{Continued from Page 222] 











Chicago 1— 180 No 
New York City 22 
San Francisco 4 
Hollywood 28 
Atlanta 3—-Palmer Bldg. 


Michigan A 


111 Sutter St. 


WGR, Buffalo, N. Y. 
WKBW, Buffalo, N. Y. 
WCKY, Cincinnat 

WOC, Davenport, Ia. 
WHO, Des Moines 

K MA, Shenandoah, Ia 
WDAY, Fargo, N. D. 
KMBC, Kansas City 
WISH, Indianapolis 
KFAR, Fairbanks, Alaska 


582 Market St 
412 W. 6th St 

366 Madison Ave 
540 N. Michigan Ave. 


San Francisco 
Los Angeles 
New York 
Chicago 


Exclusive 


KVCV, Redding, Cal. 
TRB, Modesto, Cal. 


Hollywood 28 
San Francisco 5 
Portland 5, Ore. 


681 Market St 
Studio Bldg. 


*KJBS, San Francisco 
*KSRO, Santa Rosa, Cal 
KTRB, Modesto, Cal 
KENO, Las Vegas, Nevada 
*KW4JJ, Portland, Ore 

*K MED, Medford, Ore. 
*K WIL, Albany, Ore 
*KODL, The Dalles, Ore. 
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144 Madison 


6331 Hollywood Blvd. 
Tel.: Main 5667. 


Tel.: Vandyke 6341. 


6362 Hollywood Blvd. 


FREE & PETERS, Inc, 


e. Tel.: Franklin 6373. 

Ave. Tel.: Plaza 5-4130. 
Tel.: Sutter 4353. 
Tel.: 2151. 


Represents 
KDAL, Duluth 
WKZO, Kalamazoo, Mich. 


WTCN, Minneapolis-St. Paul 


W MBD, Peroia, Ill. 
KSD, St. Louis 

WFBL, Syracuse 

, Charleston, S. C. 
WIS, Columbia, S. C. 
WPTF, Raleigh, N. C. 
WDBJ, Roanoke, Va. 





W. S. GRANT CO. 


Tel.: Exbrook 6685. 


Tel.: Murray Hill 2-8865. 
Tel.: Delaware 1055. 


*KTKC, Visalia, Cal. 
KFJI, Klamath Falls, Ore. 
KPMC, Bakersfield, Cal. 
KHUB, Watsonville, Cal. 
KVOE, Santa Ana, Cal. 


HOMER GRIFFITH CO. 


Megr.: Homer Griffith. 
Mgr.: R. J. Bidwell. 


Tel.: Granite 6113. 
Tel.: Garfield 5512. 
Tel.: Beacon 1009. 
Represents 
*KTFI, Twin Falls, Idaho 
*KSEI, Pocatello, Idaho 
*KPOW, Powell, Wyo. 
*K WYO, Sheridan, Wyo. 
KFQD, Anchorage, Alaska 
*KDFN, Casper, Wyo. 
KVRS, Rock Springs, Wyo. 
KGEZ, Kalispell, Mont. 


1945 Yearbook Number 


Mgr.: James L. Free. 
Mgr.: A. 


Mgr.: Hal W. Hoag. 
Mgr.: James M. Wade. 


Megr.: W. S. Grant. 
Mgr.: C. J. Evanson. 


Mgr.: Frank Back. 
Representation McClung Stations 


New York City— 


ss . Chicago—180 No. Michigan Ave. 
- rest eters. L 
— — —— Detroit—New Center Bldg. 

ii Atlanta—Glenn Bldg. 


San Francisco 


*WSGN, Birmingham, Ala. 
WSFA, Montgomery, Ala. 
*WNBC, Hartford, Conn. 
WROK, Rockford, Ill. 
KFEQ, St. Joseph, Mo. 
WSOC, Charlotte, N. C. 
WITH, Baltimore 

KANS, Wichita, Kans. 
WSJS Winston-Salem, N. C. 
WBAB, Atlantic City, N. J. 
WHLD, Niagara, Falls, N. Y. 
WKIP, Poughkeepsie, N. Y. 


WAVE, Louisville 

KOMA, Oklahoma City 
KTUL, Tulsa Okla. 

KOIN, Portland, Ore. 
KOB, Albuquerque, N. M. 
KIRO, Seattle 

WCBM, Baltimore 

KRIS, Corpus Christi, Tex. 
KX YZ, Houston 


“og ‘ Chicago—307 No. Michigan Ave. 
Mgr.: Phil Broderick. New York City—420 Lexington Ave. 
Atlanta—Healy Bldg. Tel.: 


KOOS, Marshfield, Ore. | Los Angeles—607 So. Hill St. 
KLBM, La Grande, Ore. 
KBKR, Baker, Ore. | 
KVEC, San Luis Obispo, Cal. 
KVAN, Vancouver, Wash. 


WHAM, Rochester, N. Y. 

WEBC, Duluth, Minn. 

WADC, Akron, O. 

WTMA, Charleston, S. C. 

| WAAF, Chicago 

| *WSPR, Springfield, Mass. 

| WREN, Lawrence, Kan. 
WSAV, Savannah, Ga. 
WSPA, Spartanburg, S. C. 

| WwWG4J, Detroit 

KFNF, Shenandoah, Ia. 

*WIRE, Indianapolis 

*WKOK, Sunbury, Pa. 

KBND, Bend, Ore. | 

*KSLM, Salem, Ore. 

KWRC, Pendleton, Ore. 

KORE, Eugene, Ore. 


New York 17—551 Fifth Ave. 


*WJBK, Detroit 


405 Lexington Ave. 


Tel.: Madison 4675. 
Tel.: Walnut 1636. 
300 Montgomery St. 


GEORGE P. HOLLINGBERY CO. 


San Francisco—300 Montgomery St. 


Chicago 1—360 N. Michigan Ave. 


HEADLEY-REED CO. 


Tel.: Murray Hill 3-5470. Mgr.: Frank M. Headley. 
Tel.: Franklin 4686. Mgr. Dwight S. Reed. 
Mgr.: Barry H. Keit. 
Mgr.: E. W. Sweatman, Jr. 
Tel.: Yukon 1265. Megr.: Ralph Mitchell. 
Represents 
WFAS, White Plains, N. Y. 
KMM.4J, Grand Island, Neb. 
WFMJ, Youngstown, O. 
WFBG, Altoona, Pa. 
WJAC, Johnstown, Pa. 
WAPO, Chattanooga, Tenn. 
WGAC, Augusta, Ga. 
WSAN, Allentown, Pa. 
WALA, Mobile, Ala. 
WJIW, Cleveland, O. 
WKNE, Keene, N. H. 
WFTL, Miami 


WSAM, Saginaw, Mich. 

WAGF, Dothan, Ala. 

WAGA, Atlanta 

WLOK, Lima, O. 

WELI, New Haven 

WDAK, Columbus, Ga. 

KSO, Des Moines 

KILO, Grand Forks, N. D. 

WSAR, Fall River, Mass. 

W MIT (FM), Winston-Salem 
N.C. 


Tel.: State 2898. Mgr.: George P. Hollingbery. 

Tel.: Murray Hill 3-9447. Megr.: F. E. Spencer Jr. 

Walnut 3856. Megr.: M. P. Martin. 

Tel.: Douglas 4393. Megr.: R. J. Birch. 

Tel.: Vandike 7386. Mer.: J. V. Fisler. 
Represents 

KSCJ, Sioux City, Ia. 

WBIG, Greensboro, N. C. 

*WIOD, Miami 

WBCM, Bay City, Mich. 

KOWH, Omaha 

KVI, Tacoma, Wash. 

WPDQ, Jacksonville, Fla. 

*WHIO, Dayton, O. 

WJDX, Jackson, Miss. 


WEAU, Eau Claire, Wis. 
WEELU, Reading, Pa. 
WJBO, Baton Rouge, La. 
KTSM, El Paso, Tex. 
WARM, Scranton, Pa. 
WRDW, Augusta, Ga. 
WIP, Philadelphia 
KGBX, Springfield, Mo. 
KFBI, Wichita, Kan. 


HAL HOLMAN CO. 

Tel.: State 5262. 

Tel.: Murray Hill 2-7986. 
Represents 

WKMO, Kokomo, Ind. 


(Continued on page 226) 


*WIBM, Jackson, Mich. 
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BROADCASTING STATION REPRESENTATIVES 





<a 





New York City 18 
Chicago 1 
Detroit 2 
Kansas City 6 
At'anta 3 
Dallas 1 


WGST, Atlanta 
KGHL, Billings, Mont. 


WMT, Cedar Rapids-Waterloo 


WCEL, Chicago 
WKRC, Cincinnati 
KVOR, Clorado Springs 
WNAX, Yankton, S. D. 
WISN, Milwaukee 
KUTA, Salt Lake City 
WFBM, Indianapolis 
WCAE, Pittsburgh 


Portland, Ore.— 


500 Fifth Ave. 
307 No. Michigan Ave. 
General Motors Bldg. 
Bryant Bldg. 
Marietta St. Bidg. 
Republic Bank Bldg. 
San Francisco 5— Monadnock Bidg. 
Los Angeles 14—530 W. 6th St. 


Tel.: Victor 7095. 
Tel.: Walnut 4795. 


Studio Bldg. 
Seattle, Wash.— Douglas Bidg. 


tTHE KATZ AGENCY 


Tel.: Wisconsin 7-8620. 


Tel.: Central 4006. 
Tel: Trinity 2-7685. 


Tel.: Central 7936. 
Tel.: Sutter 7434. 
Tel.: Tucker 3219. 


Represents 


WDAE, Tampa, Fla. 
WTAD, Quincy, Ill. 


I 
KRNT, Des Moines 
( 


+U, Honolulu 
4, Philadelphia 


KLRA, Little Rock, Ark. 


WMAZ, Macon, Ga. 
WREC, Memphis, Tenn. 
WWL, New Orleans 


JOHN KEATING 


Tel.: Beacon 1009. 


Tel.: Elliott 3300. 


Sales Mgr.: George Brett. 
Mgr.: Gerald H. Gunst. 
Mgr.: Ralph Bateman. 
Mgr.: William Bailey. 
Mgr.: Fred M. Bell. 
Mgr.: Frank Brimm. 
Mgr.: Richard S. Railton. 
Mgr.: Thomas Ray. 


WKY, Oklahoma City 
WTOC, Savannah, Ga. 
WSPD, Toledo, O. 


*WLAW, Lawrence, Mass. 


WOL, Washington, D. C. 
WCOP, Boston 


WHOM, New York-Jersey 
yity 


City 
WWNC, Asheville, N. C. 
WSIX, Nashville 


Mer.: James McLoughlin. 
Mgr.: R. G. Chastam. 


Special regional representation of Oregon, Washington and Idaho stations 


*KAST, Astoria, Ore. 
KRNR, Roseburg, Ore. 
*KFJI, Klamath Fells, Ore. 
*KSLM, Salem, Ore. 
*KOOS, Marshfield, Ore. 
*KBND, Bend, Ore. 
*KBKR, Baker, Ore. 
*KORE, Eugene, Ore. 

K MED, Medford, Ore. 
KUIN, Grants Pass, Ore. 


*KLBM, LaGrande, Ore. 
KWRC, Pendleton, Ore. 
*KODL, The Dalles, Ore. 
*KWIL, Albany, Ore. 
*KIDO, Boise, Ida. 
KRLC, Lewiston, Ida. 


KWLK, Longview, Wash. 


*KELA, Centralia, Wash. 
*KGY, Olympia, Wash. 


*KXRO, Aberdeen, Wash. 


*KMO, Tacoma, Wash. 


KVOS, Bellingham, Wash. 


*KPQ, Wenatchee, Wash. 
*KIT, Yakima, Wash. 


*KUJ, Walla Walla, Wash. 


*KOL, Seattle, Wash. 
*KHQ, Spokane, Wash. 
*KGA, Spokane, Wash. 
*KIEM, Eureka, Cal. 





JOSEPH HERSHEY McGILLVRA, Inc. 


New York City—366 Madison Ave. 


Chicago—35 E. Wacker Dr. 
Los Angeles—448 S. Hill St. 
San Francisco— Mills Bldg. 


KPAS, Los Angeles 

KLX, Oakland, Cal. 
KROY, Sacramento, Cal. 
KVOD, Denver 

WBRY, Waterbury, Conn. 
WNOE, New Orleans, La. 
W MEX, Boston 


WLAV, Grand Rapids, Mich. 


KCMO, Kansas City, Mo. 


CJCJ, Calgary, Alta. 
CFAR, Flin Fion, Man. 
CKCW, Moncton, N. B. 
CJGX, Yorkton, Sask. 
CHSJ, Saint John, N. B. 
CFPL, London, Ont. 


XEW, Mexico City 


New York 20—30 Rockefeller Plaza. Tel.: 
Chicago 11—400 No. Michigan Ave. Tel. 
San Francisco 5—681 Market St. 
Hollywood 28—6362 Hollywood Blvd. 


WENY, Elmira, N. Y. 
WABY-WOKO, Albany 


Represents 


*WOV, New York City 
WSAY, Rochester, N. Y. 
KLO, Ogden, Utah 

KOVO, Provo, Utah 
WSYB, Rutland, Vt. 

KPQ, Wenatchee, Wash. 
WGKYV, Charleston, W. Va. 
KEUB, Price, Utah 

KPAC, Port Arthur, Tex. 
KMO, Tacoma 


Canadian Stations Represented 


CFOS, Owen Sound, Ont. 
CKTB, St. Catherines, Ont. 
CKRM, Regina, Sask. 
CKLW, Windsor, Ont. 
CHLP, Montreal, Que. 
CHNC, New Carlisle, Que. 


Mexican Stations Represented 
XEQ, Mexico City 


tJ. P. McKINNEY & SON 
Mgr.: Norbert L. O’Brien. 


Circle 7-1178. 
Superior 9866. 
> 







Tel.: 5512. 
Tel.: Granite 9596. 
Represents 


WRAK, Williamsport, Pa. 
WTHT, Hartford, Conn. 
WHEC, Rochester, N. Y. 
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Tel.: Murray Hill 2-8755. 
Tel.: State 5282. Mgr.: Jack Kamsler. 
Tel.: Michigan 0921. 
Tel.: Sutter 1393. 


Mgr.: Joseph H. McGillvra. 


gr.: Forrest Pearson. 
Mgr.: Duncan A. Scott. 


KIT, Yakima 

KGHF, Pueblo, Colo. 
KOME, Tulsa, Okla. 
WBML, Macon, Ga. 
KNOE, Monroe, La. 
KVNU, Logan, Utah 


KVRS, Rock Springs, Wyo. 


KFIO, Spokane 
KID, Idaho Falls, Ida. 


CJBR, Rimouski, Que. 


CHOV, Pembroke, Ont. 
CFBR, Brockville, Ont. 


CJRL, Kenora, Ont. 
CJCH, Halifax, N.S. 
CFCO, Ottawa, Ont. 


WHDL, Olean, N. Y. 
WDAN, Danville, Ill. 








RACAL ADI) SALES (0) 


RADIO STATION REPRESENTATIVES 






360 NORTH MICHIGAN AVENUE, CHICAGO 


OFFICES 


HOLLYWOOD . 
MYLES JOHNS 


SAN FRANCISCO 
GEORGE CLIFFORD 


- SEATTLE 
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Stations Represented by THE KATZ AGENCY, INC. 





Ark. 
Colo. 


D. C. 


Fla. 
Ga. 


T. H. 
Ul. 


Ind. 
lowa 


Mass. 


Mont. 


N. Y. 


N. C. 
Ohio 


Okla. 
Pa. 


Tenn. 


Utah 
Wis. 














Power | Frequency 
Little Rock.....| KLRA |10000wt/1010 ke. 
Denver........| KLZ 5000w | 560 ke. 
Colo. Spgs..... . KVOR | 1000w |1300 ke. 
Washington ...| WOL | 1000w /|1260 ke. 
Tampa ........| WDAE | 5000w |1250 ke. 
Atlanta ......../*WGST | 5000w{| 920 ke. 
Macon ........|*WMAZ/| 5000w | 940 ke. 
Savannah ..... *WTOC | 5000w/|1290 ke. 
Honolulu ...... KGU 2500w | 760 ke. 
Chicago........ WCFL |10000w |1000 ke. 
Quincy........| WTAD | 1000w | 930 ke. 
Indianapolis....| WFBM | 5000w |1260 kc. 
Gear Rapids iw | sooow | 00 ko 
Des Moines .,.|{KRNT | 5000w /|1350 ke. 
ner ey A +WNAX | 5000w | 570 ke. 
New Orleans...) WWL |50000w | 870 kc. 
Boston........| WCOP | 500w | 1150kc. 
Lawrence .....| WLAW | 5000w | 680 ke. 
Billings .......| KGHL | 5000w | 790 ke. 
pond ak R WHOM! 1000w#|1480 ke. 
Asheville......|] WWNC | 1000w | 570 ke. 
Cincinnati .....| WKRC | 5000w{} 550 ke. 
Toledo ........| WSPD | 5000w |1370 ke. 
Oklahoma City.| WKY | 5000w | 930 ke. 
Philadelphia ...|] WFIL | 1000w | 560 ke. 
Pittsburgh .... . WCAE | 5000w /1250 ko. 
Memphis ...... WREC | 5000w | 600 ko. 
Nashville ...... WSIX | 5000w | 980 ke. 
Salt Lake City..,| KUTA | 5000w | 570 ke. 
Milwaukee ....| WISN | 5000w /1150 ke. 


+The Mid-States Group. 
*The Georgia Major Market Trio. 











Network 
CBS 
CBS 
CBS 
MBS 
CBS 
CBS 
CBS 
CBS 
NBC 
NBC 
CBS 
CBS 


CBS 
CBS 
CBS 
CBS 


CBS 
NBC 


CBS 
MBS 
NBC 
NBC 
BLU 
MBS 
CBS 
BLU 
BLU 
CBS 


t 5000 watts night 
| 1000 watts night 
# 500 watts night 








Owmy a large mobile organization, working under 


experienced direction, can keep pace with the ever- 


changing problems in the national field. 
«€ 


26 Katz Agency salesmen, operating out of eight stra- 
tegically located offices, give complete coverage of all 


points where national advertising originates. 
‘te 


Good salesmen, backed by skillful research and sales 


material, are better salesmen. 
e 


The Katz Agency maintains a separately staffed Research 
and Sales Promotion Department which coordinates the 
sales information of all Katz offices and increases the 


sales-power of each individual salesman. 
° 


Advertisers and agencies have learned to rely on Katz 


Agency Data. 


THE KATZ AGENCY, inc. 


NEW 


YORK 


CHICAGO 
DETROIT 


National Advertising Representatives Since 1888 





LOS ANGELES 
SAN FRANCISCO 


ATLANTA 
DALLAS 
KANSAS CITY 
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NATIONAL BROADCASTING CO. [NBC SPOT] 
(National Spot Sales Dept.) 


New York City—30 Rockefeller Plaza. Tel.: Circle 7-8300. Nat'l. Mgr.: J. V. McConnell 
Asst. Mgrs.: W. O. Tilenius, W. C. Roux. 
Mgr.: O. Morton. 


Tel.: Cherry 0942. Mer.: D. G. Stratton. 


Chicago 


Merchandise Mart. Tel.: Superior 8300. 
Cleveland 


815 Superior Ave. N.E. 


Boston——Hotel Bradford. Tel.: Hancock 4261. Megr.: Elmer Kettell. 
Denver—1625 California St. Tel.: Main 6211. Mgr : James R. MacPherson. 


Hollywood—Sunset & Vine. Tel.: Hollywood 6161. Mer.: Don Norman. 
San Francisco—Taylor & O'Farrell Sts. Tel.: Sutter 1920. Mer.: Carl Nielsen. 
Washington—Trans-Lux Bldg. Tel.: Republic 4000. Mgr.: Mahlon Glascock. 
Represents 
WMAQ, Chicago 
WTAM, Cleveland 
KYW, Philadelphia 
KPO, San Francisco 


WEAF. New York City 
WBZ, Boston 

WBZA, Springfield, Mass 
WOWO, Fort Wayne, Ind. 


WRC, Washington 
KDKA, Pittsburgh 
WGY, Schenectady 
KOA, Denver 


NORTHWEST RADIO ADVERTISING CO. 


American Bldg. Tel.: Elliott 


Represents 


Seattle, Wash. 5488. 


Mgr.: Edwin A. Kraft. 


*KINY, Juneau, Alaska *K TKN, Ketchikan, Alaska 


JOHN E. PEARSON CO. 


Franklin 2359. Mer.: John E. Pearson. 
ve ‘ a 8-2255. Mer.: Hines H. Hatchett. 
Tel.: Grand 2144. Mgr.: Owen H. Balch. 
Represents 
WCMI, Ashland, Ky. 
WLAP, Lexington, Ky. 
KWLM, Willmar, Minn. 
KWNO, Winona, Minn 
WEW, St. Loui 
*WIRE, Indianapolis 

KSAL, Salina, Kan. 

WAOV, Vincennes, Ind 
Southern Minnesota Network 
WKRO, Cairo, II. 

KFVS, Cape Girardeau, Mo. 
KWOC, Poplar Bluff, Mo. 
KHMO, Hannibal, Mo. 






Chicago— London Guarantee Bldg. Te 
New York City—250 Park Tel 
Kansas City— Dierks Bldg. 


KWTO, Springfield, Mo 
KDTH, Dubuque, Ia. 
*WIND, Gary, Ind 
WLOL, Minneapolis-St 
KLCN, Blytheville, Ark. 
WHBL, Sheboygan, Wis. 
WCAR, Pontiac, Mict 
WLAK, Lakeland, Fla. 
*WOV, New York 

KC MO, Kansas City 
WINK, Fort Myers, Fla 
WSPB, Sarasota, Fla. 
KCRC, Enid, Okla 
KOAM, Pittsburg, Kan. 


KRBC, Abilene, Tex. 
KBST, Big Spring, Tex. 
KPLT, Paris, Tex. 
inn. KGKL, San Angelo, Tex. 
KCMC, Texarkana, Tex. 
WBIR, Knoxville, nr 
KRRYV, Sherman, Tex. 
KTEM, Temple, Tex. 
KGKB, Tyler, Tex 
KVWC, Vernon, Tex. 
KFDA, Amarillo, Tex 
KVGB, Great Bend, Kan. 


Paul 














Spot Sales, ine. 


LOREN L. WATSON 
NEW YORK 


400 MADISON AVENUE 
Eldorado 5-5040 


CHICAGO 


360 N. MICHIGAN AVENUE 
FRAnklin 8520 


KANSAS CITY 


SCARRITT BLDG. 
HArrison 1161 


SAN FRANCISCO 


THIRD & MARKET STREETS 
EXbrook 3558 


HOLLYWOOD 


HOLLYWOOD BLVD. & COSMO ST. 
HOllywood 8318 








PAN AMERICAN BROADCASTING CO. 


New York City—330 Madison Ave. Tel.: Murray Hill 2-0811. Megr.: E. Bernald. 
Chicago—228 No. LaSalle St. Tel. State 5096. Mer.: Fred R. Jones. 


Represents stations in 


Alaska Dominican Republic Panama 
Argentina Ecuador Paraguary 
Bolivia El! Salvador Peru 
British Guiana Guatemala Puerto Rico 
Chile Haiti Urguay 
Columbia Honduras Venezuela 


Costa Rica Nicaragua Newfoundland 


+JOHN H. PERRY ASSOCIATES 
-310 E. 45th St. Tel.: Murray Hill 4-1647. Megr.: William K. Dorman. 
12S. 12th St. Tel.: Walnut 3555. Mer.: Robert Hitchings 
122 So. Michigan Ave. Tel.: Harrison 8085. Megr.: O. J. Ranft. 
7338 Woodward Ave. Tel.: Madison 0790. M¢egr.: J. J. Higgins. 
Rhodes-Haverty Bldg. Tel.: Walnut 1334. Mgr.: Mrs. Alice S. Grant. 

Represents 

WTMC, Ocala, Fla. 
WJHP, Jacksonville, Fla. 


EDWARD PETRY & CO., Inc. 
New York City—17 E. 42nd St. Tel.: Murray Hill 2-4400. Mer.: Henry I. Christal. 
Chicago—400 No. Michigan Ave. Tel : Delaware 8600. Mgr.: Edward E. Voynow. 
Detroit—General Motors Bldg. Tel.: Madison 1035. Mgr. William Cartwright. 
San Francisco 4—Russ Bldg. Tel.: Garfield 4010. Megr.: Earle H. Smith. 
Los Angeles—601 W. Fifth St. Tel.: Michigan 8729. Mer.: Chester G. Matson. 
St. Louis—Shell Bldg. Tel.: Garfield 5194. Megr.: George Kercher. 


New York City 17 
Philadelphia 7 
Chicago 3 
Detroit 2 
Atlanta 3 


WCOA, Pensacola, Fla. WDLP, Panama City, Fla 


Represents 

KFOR, Lincoln, Nebr. 
KGA, Spokane 
WBAL, Baltimore 
KARK, Little Rock, Ark. 
KFI, Los Angeles 
WHAS, Louisville 
WLLH, Lowell, Mass. 
WTMJ, Milwaukee 
KSTP, St. Paul 
WSM, Nashville 
WSMB, New Orleans 
WTAR, Norfolk 
KOIL, Omaha 
KGW, Portland, Ore. 

(Continued on page 


Yankee Network 

WSB, Altanta 

WNAC, Boston 

WAAB, Worcester 
WICC, Bridgeport, Conn. 
WBEN, Buffalo, N. Y. 
WGAR, Cleveland 
WFAA, Dallas 

WBAP, Fort Worth 
WIR, Detroit 

KPRC, Houston 
WDAF, Kansas City 
WAGE, Syracuse, N. Y. 
KARM, Fresno, Cal. 


KFAB, Lincoln, Neb. 
KGK®, Fort Worth 
Texas Quality Network 
WEAN, Providence 
WRNL, Richmond 
KSL, Salt Lake City 
WOATI, San Antonio 
KOMO, Seattle 

KHQ, Spokane, Wash. 
W MAS, Springfield, Mass. 
KVOO, Tulsa, Okla. 
KFH, Wichita, Kan. 
KQW, San Francisco 
KTBS, Shreveport, La. 
230) 





WSMB 


The NBC Station 
Serving 


The New Orleans Market 











WSMB, through an affiliation with | 
KVOL, Lafayette and KPLC, Lake 
Charles offers complete coverage of 


South Louisiana. 


1350 KC WSMB 5000 w} 


NEW ORLEANS 


NATIONAL REPS: EDWARD PETRY & CO. 
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These Stations in these Markets are your Best Dollar Values 


WMEX—Boston 
The Hub's only full-time independent station—5000 watts. 


WGKV—Charleston—NBC-Blue-Mutual 

Carries all top-flight NBC programs, supplemented by 
selected Blue and Mutual features. Charleston’s most popu- 
lar station. 


KVOD—Denver—Blue 

Blue’s popular outlet in Denver-—check our Hoopers—sec- 
ond largest coverage—best dollar value on cost, coverage 
and popularity. 

CKLW—Detroit— Mutual 

Second largest coverage of retail sales area of over a 
billion and a half dollars annually. Exclusive programs 
carried by no other station in entire primary. 
WLAV—Grand Rapids—Blue and Mutual 

WLAV does a job in Metropolitan Grand Rapids at lowest 
cost while western rural Michigan is best covered by Chicago 
stations. Please check Hooper Survey just completed. 
KCMO—Kansas City—Blue 

One of Kansas City’s three full-time stations. Has best availa- 


bilities in market today and hos first acceptance with 
national drug advertisers. 


KPAS—Los Angeles 

Our 10,000 watts directional north and south gives the third 
largest coverage of all stations in Southern California and 
our low rates give the lowest cost per 1000 potential radio 
homes. 

WBML—Macon—Blue and Mutual 

If you have a sales problem, please check WBML's popu- 
larity from current Hooper Surveys in comparision to cost. 
WNOE—New Orleans— Mutual 

Covers 25% Louisiana's population— 50% Louisiana's drug 
sales! Best dollar value for Metropolitan New Orleans. 


KNOE—Monroe, La.—NBC 


Presents radio's most popular programs to Louisiana's 
third largest market. 


KLX—Oakland 


First in news, sports and special features with a consistently 
huge audience in Oakland Bay area. 


KPAC—Port Arthur-Beaumont— Mutual 


Excellent coverage of ‘important Port Arthur-Beaumont- 
Orange latest ration-book population figures of 1,157,000! 





KGHF—Pueblo—Bliue 
The only station in rapidly growing Pueblo, Colorado's 
second largest market. 


WSAY—Rochester—Blue and Mutual 
Has best availabilities at low cost for this large three-station 
market. Now breaking ground for 1,000 watts power. 


WSYB—Rutland— Mutual and Yankee 
Covers Vermont's second largest market both retail and 
wholesale trading areas and has no competition. 


KROY—Sacramento—Columbia Basic 
Sacramento's most popular station as evidenced by the fac? 
that we carry over twice as many hours of network commer- 
cials per week as does our competition. 


KLO—Salt Lake City and Ogden— Mutual 
Offers best coverage of Utah’s two largest markets. Also key 
station of Intermountain Network. 


KFIO—Spokane— Mutual 
Effectively reaches the Spokane market at the lowest cost 
per listener. 


KMO—Tacoma—Mutual 

Most popular of the three Tacoma stations. Check Hooper. 
Also no Seattle radio campaign complete without the inclu- 
sion of KMO. 


KOME—Tulsa—Blue and Mutual 
Best dollar value in Tulsa on basis of cost and popularity. 
Please check our recent Hooper. 


WBRY—Waterbury— Columbia 
Very popular in this busy, prosperous, thickly-settled area. 


KPQ—Wenatchee—Blue 

Fills the wide gap between Seattle and Spokane. Check the 
returns per 1,000 radio homes of Blue Network advertisers 
in the northwest as KPQ is usually lowest cost per 1,000 
radio homes on the Blue Northwest Group. 


KIT—Yakima— Mutual 
Blankets trading area of 153,000 in central Washington. 
Wire available from Tacoma and Seattle at no cost. 


UTAH—Intermountain Network Coverage 

Keyed by KLO, Ogden-Salt Lake, Network includes KID, 
Idaho Falls, Idaho, KVNU, Logan, Utah, KEUB, Price, Utah, 
KOVO, Provo, Utah, and KVRS, Rock Springs, Wyoming. 
Six Mutual stations delivering an audience a half again as 
great as that of Salt Lake City, plus bonus coverage in the 
city itself. Covers major portion of Utah, Idaho and south- 
western Wyoming. 


JOSEPH HERSHEY McGILLVRA, Inc. 


ASSOCIATE. MEMBER—NATIONAL ASSOCIATION OF BROADCASTERS 


NEW YORK, 17 
366 Madison Avenue 
MUrray Hill 2-8755 


CHICAGO, | 
35 East Wacker Drive 
State 5282 


vertising® ROADCASTING e Broadcast Advertising 


SAN FRANCISCO, 4 
627 Mills Building 
Sutter 1393 


LOS ANGELES, 13 
448 South Hill Street 
Michigan 0921 
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RADIO ADVERTISING CO. 
New York City 17— 521 Fifth Avenue. Tel.: Murray Hill 2-2170. Mgrs.: Louis J. F. Moore, 
John Mayo. 


Chicago 1—333 No. Michigan Ave. Tel.: Central 1743. Mgr.: M. J. McGeehan. 
Detroit 26—28 W. Adams Ave. Tel.: Cherry 8321. Mgr. Robert B. Rains. 

Los Angeles 14—707 S. Hill St. Tel.: Van Dyke 1901. Mer.: J. Leslie Fox. 

San Francisco 4— Russ Bldg. Tel.: Exbrook 2093. Mgr.: David H. Sandeberg. 


Represents 


KROC, Rochester, Minn. 
WEST, Easton, Pa 

WAZL, Hazelton, Pa. 

WJNO, West Palm Beach, Fla. 


WHKK, Akron 
WKAT, Miami Beach 
WAAT, Newark 


WCLE, Cleveland 
WHKC, Columbus, O. 
WTOL, Toledo, O. 
WMBS, Uniontown, Pa. 


RADIO SALES 
(The Spot Broadcasting Division of Columbia Broadcasting System) 


Tel.: Whitehall 6000. Gen. Sales Mgr.: J. Kell 
New York City—485 Madison Ave. Tel.: Wickersham 2-2000. Mgr.: Howard S. 
Los Angeles—Columbia Square. Tel.: Hollywood 1212. Megr.: Meredith R. Pratt. 
San Francisco—Palace Hotel. Tel.: Yukon 1700. Mgr.: O. G. Morby. 
Charlotte— Wilder Bidg. Tel.: 3-8833. gr.: Royal oa 

St. Louis—Mart Bldg. Tel.: Central 8240. Mgr.: Carter Ringlep. 


Smith. 


Chicago—410 No. Michigan Ave. 
eighan. 


Represents 


KNX, Los Angeles 
KMOX, St. Louis 
WBT, Charlotte, N. C. 
CBS, Pacific Network 


WABC, New York City 
WBBM, Chicago 

WTOP, Washington 

CBS, New England Network 


WCCO, Minneapolis 
WEEI, Boston 

WAPI, Birmingham, Ala. 
CBS, California Network 


WILLIAM G. RAMBEAU CO. 


Chicago—360 No. Michigan Ave. Tel.: Andover 5566. Mgr.: William G. Rambeau. 
New York City—Chanin Bldg. Tel.: Lexington 2-1820. Mgr.: Paul S. Wilson. 
Hollywood—5833 Fernwood Ave. Tel.: Granite 3636. Mgr.: Fred L. Allen. 


Represents 


KMYR, Denver 

*KTKC, Visalia, Cal. 
WATR, Waterbury, Conn. 
WDGY, Minneapolis 
WHEB, Portsmouth, N. H. 
WJTN, Jamestown, N. Y. 
WFCI, Pawtucket, R. I. 
WJEJ, Hagerstown, Md. 
KEVR, Seattle 

KFMB, San Diego 


WJAS, Pittsburgh 

WIL, St. Louis 

KFWB, Los Angeles 
*KJBS,’ San Francisco 
WDSM, Superior-Duluth 
KBON, Omaha 
KBUR, Burlington, Ia. 
WNAB, Bridgeport, Conn. 
WRAW, Reading, Pa. 
WHBQ, Memphis 


*WHN, New York 

KFUN, Las Vegas, N. M. 
WNHC, New Haven, Conn. 
WTSP, St. Petersburg, Fla. 
WCLO, Janesville, Wis. 
KBIZ, Ottumwa, Ia. 
*WNBH, New Bedford, Mass. 


WTAW, College Station, Tex. 


PAUL H. RAYMER CO. 


Chicago 11—-435 N. Michigan Ave. Tel.: 
New York 17—366 Madison Ave. Tel.: Murray Hill = 8689. Mgr.: Fred C. Bro 
San Francisco 4—Rues Bidg. Tel.: Exbrook 2093. David H. Sandeberg. 
Los Angeles 14—707 S. Hill St. Tel.: Vandike 1901. 7 J. Leslie Fox. 
Detroit 26—28 W. Adams Ave. Tel.: Cherry 8321. Mgr.: Robert B. Rains. 


Superior 4475. Mgr.: Walter I. aegeer- 
aw 


Represents 
Michigan Radio Network, McClatchy Beeline, Arizona Broadcasting Co., Tri Penn Group 


WPRO, Providence KFBK, Sacramento, Cal. WDEL, Wilmington, Del. 
KWK, St. Louis KERN, Bakersfield, Cal. KFSD, San Diego, Cal. 
WSYR, Gyencuee, N. Y. KM, Fresno, Cal. WSBT, South Bend, Ind. 
WTRY, Troy, N. Y. KWG, Stockton, Cal. WGAN, Portland, Me. 
WRVA, Richmond, Va. WCAO, Baltimore WHK, Cleveland 
WLAC, Nashville, Tenn. WBRC, Birmingham, Ala. KEX, Portland, Ore. 
WDRC, Hartford, Conn. WDOD, Chattanooga, Tenn. WTAG, W 
KTAR, Phoenix, Ariz. WXYZ, Detroit 
KVOA, Tucson, Ariz. WOOD, Grand Rapids, Mich. KWFT, Wichita Falls, Tex. 
KTMS, Santa Barbara, Cal. *WCAU, Philadelphia (Pacific) KXO, El Centro, Cal. 

WK » Youngstown, O. WKBO, Harrisburg, Pa. WJIJD, Chicago 
KMPC, Los Angeles WGAL, Lancaster, Pa, WSAI, Cincinnati 
KOH, Reno, Nev. WORK, York, Pa. WINS, New York 


REGIONAL RADIO SALES CO. 
Chicago 1—360 N. Michigan Ave. Tel.: Central 6595. Mgr.: Myles H. Johns; 
Hollywood 28—6362 Hollywood Blvd. Tel.:Granite 6113. Mgr.: 


San Francisco 5—681 Market St. Tel.: Garfield 5512. Megr.: 
Seattle—Smith Tower. Tel.: Elliott 7417. 


Vice-President: George Clifford. 


Homer Griffith. 
R. J. Bidwell. 
Mgr.: Robert S. Nichols. 


Represents 


WOMT, Manitowac, Wis. 
KGDE, Fergus Falls, Minn. 


WOSH, Oshkosh, Wis. KVOX, Moorhead, Minn. 


VIRGIL REITER’ & CO. 
Chicago—400 No. Michigan Ave. Tel.: Superior 5072. Mgr.: Virgil Reiter. 
Represents 


*WCAU, Philadelphia 
(Chicago only) 
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*WIBX, Utica, N. Y. 
(Chicago only) 


*WOCB, West Yarmouth, Mass. 





Chicago—612 No. Michigan Ave. 
New York City—295 Madison Ave. Tel.: 
Tel.: Victor 0021. 
Hollywood—6362 Hollywood Blvd. Tel.: Granite 6113. 
San Francisco—681 Market St. 
Portland, Ore.—Studio Bldg. 

Seattle—Douglas Bidg. Tel.: 


Kansas City—15 W 10th St. 


WJBY, Gadsden, Ala. 


WCBS, 8 ringfield, — 
mporia, 
KWYO, Sheridan, Wyo. 
WGIL, Galesburg, Ii. 
KWOS, Jefferson City, Mo. 
WMBH, Joplin, Mo. 
WLPM, Su o:k, Va. 
KDFN, Casper, Wyo. 


New York City—400 Madison Ave. 
Chicago—London Guarantee Bldg. Tel.: 


San Francisco—5 Third St. 
Hollywood—1650 Cosmo St. 


KYA, San Francisco 
WCOS, Columbia, S. C. 
WTBO, Cumberland, Md. 
KQV, Pittsburgh 

WHJB, Greensburg, Pa. 
WKST, New Castle, Pa. 
WMPS, Memphis, Tenn. 
WMPS, Memphis, Tenn. 
WATL, Atlanta 


TAYLOR-HOWE-SNOWDEN RADIO SALES 


Tel.: Beacon 4107. Me¢egr.: 
Elliot 3300. Mgr.: R. G. Chastain. 


Tel.: 


SEARS & AYER, Inc. 


B. H. Sears; A. T. Sears. 

Mgr.: P Joseph Bogner. 

Mer.: William M. Temple. 

Mgr.: Homer Griffith. 
Ralph J. Bid well. 

James McDoughlin. 


Tel.: Superior 8177. 
Lexington 2-0772. 


Tel.: Garfield 6612. 9 


Represents 
WPAD, Paducah, Ky. 
WHOP, Hopkinsville, Ky. 
WSON, Henderson, Ky. 
WGCM, Gulfport, Miss. 
WMOB, Mobile, Ala. 
WBTA, Batavia, N. Y. 
KORN, Fremont, Neb. 
KPOW, Powell, Wyo. 
WCBI, Columbus, Miss. 
KGFW, Kearney, Neb. 
Lake Syperior Radio Group 
WHMA, Anniston, Ala. 


SPOT SALES Inc. 


Franklin 8520. 
: Douglas 2536. 


Represents 

WRBL, Columbus, Ga. 
*WLW, Cincinnati 

(West Coast only) 
WHDH, Boston 
WMUR, Manchester, N. H. 
WTTM, Trenton, N. J. 
WIBG, Philadelphia 
KG Long Beach, Cal. 
WHB, Kansas City 


Amarillo, Tex.— Radio Bldg. Gen. Mgr.: Alex Keese. 


New York—19 W. 44th St. 


Chicago—360 N. Michigan Ave. 
Dallas—Tower Petroleum Bldg. 
Hollywood 28—6362 Hollywood Blvd. 
San Francisco 5—681 Market St. 
Portland, 5. Ore.—Studio Bldg. 
Seattle—Douglas Bldg. Tel.: 


KGNC, Amarillo 
KFYO, Lubbock 
KTSA, San Antonio 
KRGV, Weslaco 


New York 17—551 Fifth Ave. 
Chicago 1—360 N. Michigan Ave. Tel.: 
Kansas City 6—15 W. 10th St. 
Los Angeles 15—-Chamber of Commerce Bldg. Tel.: 


*WABI, Bangor, Me. 
WOLF, Syracuse, N. Y. 
WBRK, Pittsfield, Mass. 
WAIR, Wiston-Salem, N. C. 
WSLB, Ogdensburg, N. Y. 
WLBC, Muncie, Ind. 
KABR, Aberdeen, S. D. 
WJAG, Norfolk, Neb. 


New York City—350 Madison Ave. Tel.: 
Chicago—203 No. Wabash Ave. 


Detroit—General Motors Bldg. Tel.: 
San Francisco—Hotel Mark Hopkins. Tel.: 
Hubbard 5677. 


Boston—Statler Bidg. Tel.: 


Hollywood—6253 Hollywood Blvd. Tel.: 


WMCA, New York 

WTIC, Hartford, Conn. 
WORC, Worcester, Mass. 
*WJAR, Providence, R. I. 
*WCSH, Portland, Me. 
*WRDO, Augusta, Me. 
*WLBZ, Bangor, Me. 
*WFEA, Manchester, N. H. 
WSUN, St. Petersburg, Fla. 


KGGM, Albuquerque, N. M. 


WTAQ, Green Bay, Wis 

WRR, Dallas 

KFJZ, Fort Worth 
WCAX, Burlington, Vt. 

WEBR, Buffalo, 

*WF BC, Greenville, S.C. 

WEOA, Evansville, Ind. 


CFAC, Calgary, Alta. 

CJCA, Edmonton, Alta. 
CFGP, Grand Prairie, Alta. 

CJOC, Lethbridge, Alta. 
CKOV, Kelowna, B. C. 

CJAT Trail, B.C. 

CKWX, Vancouver, B. C. 

CJVI, — B. C. 

CFJ JC, Kamloops, B. C. 

CJLS, Yarmouth, N. S. 





.: Murray Hill 2-2485. 


Elliot 3300. 


Tel.: State 5260. 
Tel.: — 5663. Mgr.: 
: Granite 6113. 

Tel.: Garfield 5512. 
Tel.: Beacon 4107. Mgr.: 


Represents 
KTOK, Oklahoma City 
KFDM, Beaumont 
KRMD, Shreveport 
KADA, Ada, Okla. 


THE WALKER COMPANY 


Tel.: Murray Hill 2-7986. Megr.: 
Mgr.: Hal H 
William Temple 


State 5262. 
Tel.: Victory 0021. Mgr.: 


Represents 
KLPM, Minot, N. D. 
KOTA, Rapid City, S. D. 
KOCY, Oklahoma City 
KGBS, Harlingen, Tex. 
KBWD, Brownwood, Tex. 
KFPY, Spokane, Wash. 
KGIR, Butte, Mont. 
KFPA, Helena, Mont. 


WEED & CO. 


Vanderbilt 6-4542. 
Tel.: Randolph 7730. 


Madison 6366. 


Hillside 8611. 
Represents 


WGBF, Evansville, Ind. 
WING, Dayton 


New England Regional Net- 


wor 
KGLO, Mason City, Ia. 
*KFBB, Great Falis, Ment. 
WBOW, Terre Haute, Ind. 
WAYS, Charlotte, N. C. 
WRAL, Raleigh, N. C. 
KSFO, San Francisco 
WWDC, Washington, D. C. 
WMBR, Jacksonville, Fla. 
WSOY, Decatur, Ill. 
WTAX, ag Ill. 
WSLI, Jackso » Miss. 

WWNY, Watertown, N. Y. 
WCOL, Columbus, O 


Canadian Stations 


CHNS, Halifax, N. S. 
CJCB, "Sydney, N.S 

CJKL, Kirkland Lake, Ont. 
CFCH, North Bay, Ont. 

B, Timmins, Ont. 
CJCS, Stratford, Ont. 
CKRC, Winnipeg, Man. 
CKSO, Sudbury, Ont. 
CKOC, Hamilton, Ont. 


(Continued on page 232) 
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Tel.: Eldorado 5-5040. President: Loren L. Watson. 
Secretary: Lillian Brearley; Dist. Mgr.: Fred West 

Dist. Mgr.: Fred Wester. 

Dist. Mgr.: John Livingston. 

Hollywood 6928. Dist. Mgr.: 


Mgr.: Jack Keasler. 
Mgr.: Tom Peterson. 
Clyde Melville. 


Mer 
Mgr.: Raiph J. Bidwell. 
James McLoughlin. 
Mgr.: R. G. Chastain. 


Richmond 6184. 


Mgr.: Joseph J. Weed. 
Mgr.: C. C. page 


Mgr.: Charles a Adell. 
Yukon 1889. Mgr.: 
Mgr.: Dana Baird. 
Mgr.: Lincoln P. Simonds. 














































































WLAY, Muscle Shoals, Ala, 
WJBC, Bloomington, Ill. 
WHDF, Ca‘umet, Mich. 
WJMS, Ironwood, Mich. 
WATW, Ashland, Wis. 
WFOR, Hattiesburg, Miss. 
KTTS, Springfield, Mo. 
*KWFC, Hot Springs, Ark. 
WROX, Clarksdale, Miss. 
WELO, Tupelo, Miss. me 
WATN, Watertown, N. Y. 


John Livingston. 


WSBA, York, Pa. 
WGPC, Albany, Ga. 
WSTYV, Steubenville, O. 
KICA, Clovis, N. M. 
WCAP, Asbury Park, N. J. 
KINY, Juneau, Alaska 
KTKN, Ketchikan, Alaska 
WABI, Bangor, Me. 


: Homer Griffith. 


KGFF, Shawnee, Okla. 

KVSO, Muskogee, Okla. a, 
Lone Star Chain ge: 
Oklahoma Network . a 


Wythe Walker. 
olman. 


Mgr.: Walter Biddick. 


‘ i 


KRBM, Bozeman, Mont. FP: 
KXL, Portland, Ore. w 


KFXJ, Grand Junction, Colo. 
KTFI, Twin Falls, Ida. - 
*KSEI, Pocatello, Ida. 
Z Network 


The Tobacco Network 


Mgr.: William Reilly 
Lincoln P. Simonds. 


WIZE, Springfield, O. 
Texas State Network 
WAKR, Akron, O. 
KVSF, Santa Fe, N. M. 
WACO, Waco, Tex. 
KNOW, Austin, Tex. 
KABC, San Antonio, Tex. 
KTHT, Houston, Tex. 
WERC, Erie, Pa. 

WHOT, South Bend, Ind. 
WHBU, Anderson, Ind. 
KGGF, Coffeyville, Kan. 
KALB, Alexandria, La. 
WDEPF, Chattanooga, Tenn. 
WKWK, Wheeling, West Vi 
WRAL, Raleigh, N. C. 


CKWS, Kingston, Ont. 
CKBI, Prince Albert, Sask. 
CHAB, Moose Jaw, Sask. 
CHCK, Regina, Sask. 
CFNB, Fredericton, N. B. 
CFCF, Montreal, Que. 
CFCY, Charlottetown, P. E 
CHEX, Peterborough, Ont. 
CKEY, Toronto, Ont. 
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KNX 


LOS ANGELES 
50,000 WATTS 


NEW YORK 
50,000 WATTS 


athe KMOX 


ST. LOUIS 
, BOSTON 50,000 WATTS 


5,000 WATTS 


WASHINGTON 
50,000 WATTS 


WCCO 


MINNEAPOLIS- 
ST. PAUL 
50,000 WATTS 


fel a iler. cle) 
50,000 WATTS 









WBI 


THE SPOT BROADCASTING DIVISION OF CBS | CHARLOTTE 
50,000 WATTS 


WAPI 


BIRMINGHAM 
5,000 WATTS 





COLUMBIA 
PACIFIC 


NETWORK 
... offers advertisers the most complete and 
rounded service in... COLUMBIA 


SPOT BROADCASTING pe 
LOCAL ORIGINATIONS 

ANNOUNCEMENTS COLUMBIA 
MARKET-AUDIENCE DATA 


for the nine major stations and three regional 
networks listed on this page. - 






NEW ENGLAND 
NETWORK 





CBS OFFICES: 485 Madison Ave., New York 22 « 410 N. Michigan Ave., Chicago II « Columbia $q., Holly- 
wood 28 « 401 S. 12th Bivd., St. Louis 2 ¢ Palace Hotel, San Francisco 5 « Wilder Bidg., Charlotte 2 











Directory of 
BROADCASTING STATION REPRESENTATIVES 


[Continued from Page 230) 





HOWARD H. WILSON CO. 


Chicago—75 E. Wacker Drive. Tel.: Central 8744. Megr.: Howard H. Wilson. 

New York City—551 Fifth Ave. Tel.: Murray Hill 6-1230. Mgr.: David F. Crosier. 
Holly wood—6362 Hollywood Blvd. Tel.: Granite 6113. Mgr.: Homer Griffith 

San Francisco—681 Market St. Tel.: Douglas 4475. Megr.: R. J. Bidwell. 


Represents 


KELO, Sioux Falls, S. D. WHBF, Rock Island, Ill. KAVE, Carlsbad, N. M. 
WHKY, Hickory, N. C. WIBA, Madison, Wis. KPHO, Phoenix, Ariz. 
KROD, El Paso, Tex. WCOV, Montgomery, Ala. WAIT, Chicago 

KSOO, Sioux Falls, S. D. KRLC, Lewiston, Ida. WHCU, Ithaca, N. Y. 
*WDEV, Waterbury, Vt. *KUJ, Walla Walla WKBH, La Crosse, Wis. 


WDNC, Durham, N. C. *KELA, Centralia, Wash. WMVA, Martinsville, Va. 
WDzZ, Tuscola, Il. KXRO, Aberdeen, Wash. WMAM, Marinette, Wis. 


WJHL, Johnson City, Tenn. *KGY. Olympia, Wash. WPAT, Paterson, N. J. 
WWSR, St. Albans, Vt. WEMP, Milwaukee WSAP, Portsmouth, Va. 
WPIC, Sharon, Pa. WFMD, Frederick, Md. WSAU, Wausau, Wis. 
WSVA, Harrisonburg, Va. 


Canadian Stations 
CFCN, Calgary, Alta. CKMO, Vancouver, B. C. CKCH, Hull, Que. 


CFQC, Saskatoon, Sask. CFRN, Edmonton, Alta. CHLT, Sherbooke, Que. 
CKPR, Fort William, Ont. 


HELEN WOOD 
* New York City 17—551 Fifth Ave. Tel.: Vanderbilt 6-0522. Mgr.: Helen Wood. 
Represents 


*WIBX, Utica, N. Y. WSRR, Stamford, Conn. 
*WSNY, Schnectady, N. Y. Connectieut State Network 


ADAM J. YOUNG JR., Inc. 


New York 18—11 W. 42nd St. Tel.: Longacre 3-1926. Mgr.: Adam J. Young Jr. 
Chicago 2—55 E. Washington St. Tel. : Andover 5448. Mgr.: Robert S. Russell. 


Represents 


CKLW, Detroit 
CFRB, Toronto CJAD, Montreal 
CKAC, Montreal CHUM, Toronto 
CJOR, Vancouver CKY, Winnipeg 
CKX, Brandon 


Effective April 1: CKCO, Cte 
CHRC, Quebec CHML, Hamilton 





We have instituted a new type of personalized 
representative service for a limited number of 


good radio stations. 


ADAM J. YOUNG Jr., 


INCORPORATED 
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INDIVIDUAL STATION REPRESENTATION 





*WCAU, Philadelphia 
New York City—485 Madison Ave. Tel.: Wickersham 2-2000. Rep.: Harold Davis. 


(WCALU is represented in Chicago by Virgil Reiter; Boston by Bertha Bannan; Los Angeles ang 
San Francisco by Paul Raymer Co.) 


*WGN, Chicago 
New York City—220 E. 42nd St. Tel.: Murray Hill 2-3033. Mgr.: Norman Boggs. 
WKAQ, San Juan, P. R. 


New York City—International Telephone & Telegraph Corp., 67 Broad St. Tel.: Bowling Greg a 
9-3800. Mgr.: Leonard Jacob. 4 


*WLW Cincinnati 
Chicago—360 N. Michigan Ave. Tel.: State 0366. Megr.: William P. Robinson. 


New York City—630 Fifth Ave. Tel.: Circle 6-1750. Mgr.: Warren Jennings. 
West Coast— Represented by Spot Sales Inc. 


BROADCAST SALES CO. 


New York 16—280 Madison Ave. Tel.: Murray Hill 5-2940 Megr.: Peggy Stone 
Chicago 1—360 N. Michigan Ave. Tel.: Randolph 9034. Mgr.: George Roesler. 


Represents 
WINN, Louisville 
HOWARD C. BROWN CO. 


Hollywood 28, Cal.—6404 Sunset Blvd. Tel.: Hollywood 6045. Mgr.: Howard C. Brown. 
Represents 
8X Y, Melbourne, Australia New Zealand Commercial Radio Stations 
B. FRANK COOK 
(Associated with Ward-Griffith Co. Inc., Newspaper Representatives) 


Atlanta— Marietta St. Bldg. Tel.: Walnut 1231. Megr.: B. Frank Cook. 
(Representation in the South Only) 
*WFBC, Greenville, S. C. *WALB, Albany, Ga. 
DON DAVIS 
Kansas City 6—Scarritt Bldg. Tel.: Harrison 1161. 
New York City 17—507 Fifth Ave. Tel.: Vanderbilt 6-2550. 
Chicago 1—333 No. Michigan Ave. Tel.: Central 7980. 
Hollywood 28—5855 Hollywood Blvd. Tel.: Hollywood 6211. 
Represents 
WHB, Kansas City. 
HUMBERTO D. GONZALEZ 
New York—220 W. 42nd St. Tel.: Wisconsin 7-1166. 
Represents 


RHC, Cadena Azul, Havana, Cuba 


MELCHOR GUZMAN COMPANY Inc. 
New York City—9 Rockefeller Plaza. Tel.: Circle 7-2450. Megr.: A. M. Martinez. 


(Represents stations in Cuba, Mexico, Central and South America) 


HOMER HOGAN & CO. 


Chicago 11—410 No. Michigan Ave. Tel.: Whitehall 4488. Mgr.: Homer Hogan. 
Represents 
KWBU, Corpus Christi, Tex. 


INTERCOLLEGIATE BCSTG. STATION REPRESENTATIVES 
New York City—507 Fifth Ave. Tel.: Vanderbilt 6-€075. Mgr.: Louis M. Bloch Jr. 
( Represents Campus Stations at Yale, Columbia, Cornell, Brown, Williams, Union College, Har 
Alabama, Barnard, Pembroke, Haverford, Bryn Mawr, Maryland, Radcliffe, Stephens College) 
NORTH AMERICAN ADVERTISING AGENCY 


San Antonio 6, Tex.— Moore Bldg. Tel.: Cathedral 7861. Mgr.: James A. Savage. 
Represents 
XEG, Monterrey, N. L., Mexico XERB, Rosarito Beach, B. C., Mexico 


{TEXAS DAILY PRESS LEAGUE, Inc. 


Chicago—360 No. Michigan Ave. Tel.: Franklin 5241. Mgr.: D. B. Milliken. 
Represents 
WDWS, Champaign, Ill. 


TRI-CITY STATIONS OF VIRGINIA 


Lynchburg, Va.— Allied Arts Bldg. Tel.: 3032. Megr.: Philip P. Allen. 
Pin Represents 
Wiva, Lynchburg, Va. WBTM, Danville, Va. WSLS, Roanoke, Va. 
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@ Reconversion will bring an abrupt end to 
the honeymoon of over-the-transom business. 
It will mean that stations will have to do 
some good, old-fashioned selling. 

Right there is where the Howard H. Wilson 
Co. fits into your picture, because we’ve never 
stopped selling ...even when times were good. 

Ready to go to work for you are 19 exper- 
ienced salespeople with a total of 185 years 
of radio sales experience. They’re located in 
six key areas where the bulk of radio business 
originates. Time buyers and advertisers know 
them by their first names. Their number is 
purposely large so that every station will 
receive full representation. 


Let's Get Together / 


Phone, wire or write our nearest office. 


HOWARD H. WILSON CO. 


New York. . Chicago San Francisco 
551 Fifth Ave. 75 E.Wacker Drive 681 Market St. 
Hollywood Portland 
6362 Hollywood Blvd, Studio Building 
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n. Network programs 





rn. Regional network programs 


Directory of 1945 


NATIONAL AND REGIONAL RADIO ADVERTISERS 


And Their Agencies 


United States and Canada 


sa. Local studio announcements 


sp. Local studio programs 


Compiled and Copyrighted 1946 by Broadcasting Publications, Inc. 


t. Transcriptions 


(0 


ta. Transcription announcemen, 
ne. New programs 





A 


ABBOTTS DAIRIES, Philadelphia (milk). 
Agency: Richard A. Foley Adv., Philadel- 
phia. sa 


ABRAHAM & STRAUSS, Brooklyn, N. Y. 
(dept. store). Neff-Rogow, N. Y. sa 


ACME BREWING Co., San_ Francisco. 
Agency: Emil Brisacher, Davis & Van Nor- 
den, San Francisco. ta sa sp t N 


ACME WHITE LEAD & COLOR WORKS, 
Detroit (paint). Agency: Henri, Hurst & 
McDonald, Chicago. n sp 


ADAM HAT STORES, New York shes 
chain). Agency: Glicksman Adv. Co., N 
ta ap n 


ADAM HATS (Canada), Toronto. Agency: 
MacLaren Adv. Co., Toronto. 


ADLER SHOES (for men), 
(elevated shoes). Agency: 
Adv. Agency, N. Y. sa ap 


ADLERIKA Co., St. Paul (proprietary). 
Agency: Campbell-Mithun, omg ep 


ADMIRACION LABS., Harrison, 

(shampoo). See NATIONAL OIL PROD: 
UCTS Ine., Harrison, N. J. Agency: 
Charles Dallas Reach, Newark, N. J. sa 


ADMIRAL Corp., Chicago (radios). Agen- 
cy: Curttenden & Eger, Chicago. ne n 


AETNA LIFE INSURANCE Co. Hartford 
(and affiliates). Agency: Arthur Kudner 
Inc., N. Y. ta 


ALASKA PACIFIC SALMON Co., Seattle. 
Agency: J. William Sheets Co., Seattle; 
Compton Adv., N. Y. 

ALASKA STEAMSHIP Co., Seattle. Agen- 
cy: Beaumont & Hohman, Seattle. ne 


ALBERS BROS. MILLING Co., Seattle 
(Albers Flapjack flour, Friskies). Agencies: 
Erwin, Wasey Co., Chicago; Foote, Cone 
& Belding, Hollywood. t rn sp sa 
ALBERS PACKING Co., Riverside, Cal. 
(ripe olives). Agency: Brisacher, Davis & 
Van Norden, Los Angeles. sp 

ALKINE LABS., New Brunswick, N. J. 
(Flemolyn cough remedy). Agencies: Red- 
field-Johnstone, N. Y.; Jackson Adv., N. Y. 
sa 


New York 
Consolidated 


ALL-STATE INSURANCE Co., Chicago. 
Agency: E. H. Brown Adv. Agency, Chi- 
cago. 8a sp 

ALLEGHENY-LUDLUM STEEL Corp., 
Brackenridge, Pa. Agency: Walker & 
Downing, Pittsburgh. sp n 

ALLES & FISCHER, Boston (J-A '63 
cigars). Agency: L. B. Hawes, Boston. sp 
ALLIED DRUG PRODUCTS Co., Chatta- 
nooga, Tenn. jaa Liller, Neal & Bat- 
tle, Atlanta. 


ALLIED cies anaes N. Y. 
Agency: Biow Co., N 


ALLIED MILLS, Fort Wayne, 
(Wayne poultry & livestick feeds). 
cy: Louis E. Wade Inc., 
ta t sa 


Ind. 
Agen- 
Fort Wayne. 


ALLIS-CHALMERS MFG. Co., Milwaukee 
(agricultural machinery). Agency: Bert 8. 
Gittins Adv. Co., Milwaukee. sa n ep 


ALUMINUM CO. OF AMERICA, Pitts- 
am Agency: Fuller & Smith & Ross, 
. Y. ap 


ALUMINUM INDUSTRIES Inc., 
nati. 
ap 


FRED W. AMEND Co., 
(Chuckles candy). Agency: 
Hartman Co., Chicago. 


AMERICAN BAKERIES, Atlanta. Agency: 
Tucker, Wayne & Co., Atlanta. ne 


AMERICAN BIRD PRODUCTS, Chicago 
(bird food). Agency: Weston Barnett, 
Chicago. n ep 


AMERICAN BREWING Co. ,New Orleans 
(Regel beer). Agency: Walker Saussy Adv., 
New Orleans. n sp 


AMERICAN CAN Co., New York (Keg- 
lined beer cans). Agency: Young & Rubi- 
cam, N. Y. 
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Cincin- 
Agency: Keelor & Stites, Cincinnati. 


Danville, Ill. 
George H. 
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AMERICAN CHEMICAL PAINT Co., Am- 
bler, Pa. Agency: Brennan-Margulis, ” Adv., 
St. Louis. sp 


AMERICAN CHICLE Co., Long Island 

City, N. Y. (chewing gum). Agencies: 

Badger, < ¥-y & Hersey, N. Y.; Grant 
Wee We Te 


AMERICAN CIGARETTE & CIGAR Co., 
New York (Pall Mall). Agency: Ruthrauff 
& Ryan, N. Y. sa n ta sp 


AMERICAN CYANAMID Co., N. Y. (Cal- 
co Chemical Division—Bleachette). Agen- 
cies: J. M. Mathes Inc., N. Y.; Donahue & 
Coe, N. Y. 8a 


AMERICAN DAIRY ASSN.,_ Chicago. 
gouney: Campbell-Mithun Adv., Minneapo- 
Ss. sp 


AMERICAN EXPRESS Co., 
(delivery service). Agency: 
New York. sa 


AMERICAN FOOD DEHYDRATION Co., 
Los Angeles (Copeland’s chili & beans). 
Agency: Elwood J. Robinson Adv., Los An- 
geles. sp 


AMERICAN GAS ASSN. Agency: McCann- 
Erickson, N. Y. sa 


AMERICAN HOME PRODUCTS Corp., 
Jersey City (holding company for: Affili- 
ated Products, Anacin Co., Bi-So-Dol Co., 
8-in-1 Oil, A. S. Boyle Co., Kolynos Co., 
Blackstone Products Co., 
Petrolagar Labs., John Wyeth & Bros., 
Wyeth Chemical Co. P. Duff & Sons. Agen- 
cies: Dancer-Fitzgerald-Sample (Kolynos, 
Bi-So-Dol), N. Y.; John F. Murray Adv. 
Amency, N. Y. (Anacin), Compton Adv., 
N. Y¥. (Aspertane). ne n t ea ap ta 


AMERICAN INST. OF FOOD PROD- 
UCTS, New York. Agency: Scheck Adv. 
Agency, Newark. sp 


“AMERICAN -JEWISH BROADCASTING 
Co., Los Angeles. Agency: Dean L. Sim- 
mons, Hollywood. sp 


AMERICAN MEAT INSTITUTE, Chicago. 
Agency: Leo Burnett Co., Chicago. sp 


AMERICAN OIL Co., Baltimore (Amoco 
gas). Agency: Joseph Katz Co., Baltimore. 
ne n sa sp 


AMERICAN POP CORN Co., Sioux City, 
Ia. (Jolly Time popcorn). Agency: Buch- 
anan-Thomas Adv. Co., Omaha. sp sa t ta 


AMERICAN POULTRY JOURNAL, Chi- 
cago. Agencies: Schaffer-Brennan-Marguli es 
Adv. Co., St. Louis; S & Si 

Chieago. sp 


AMERICAN POWER & LIGHT SUBSIDI- 
ARIES, Seattle (public utility). Agency: 
McCann-Erickson, San Francisco. sp 


AMERICAN SAFETY RAZOR Corp., 
Brooklyn (Gem blades). Agency: Federal 
Adv. Agency, N. Y. sa n sp 


AMERICAN SCHOOL, Chicago (corres- 
pondence school). Agencies: Equity Adv., 
N. Y., Buchanan & Co., Chicago; Reincke- 
Ellis-Younggreen & Finn, Chicago. sp ne sa. 


AMERICAN TELEPHONE & TELE- 
GRAPH Co., New York. Agency: N. W. 
Ayer & Son, N. Y. t ta sa sp rn 


AMERICAN TOBACCO Co., New York. 
Agencies: Lord & Thomas (Lucky Strike, 
Roi Tan, Half & Half); L. H. Hartman 
Co., N. Y. (Herbert Tareyton); Ruthrauff 
& Ryan, N. Y. (Pall Mall); Foote, Cone & 
Belding. sp n 


ANACIN Co., Chicago (headache tablets). 
Agency: Blackett-Sample-Hummert, Chi- 
cago. n t sp 


ANCHOR HOCKING GLASS Corp., Lan- 
caster, Ohio (glass containers & closures). 
Agency: William H. Weintraub & Co., 
N. Y¥. n ep 


E. 0. ANDERSON Co., Los Angeles (Shon- 
tex). Agency: Barton A. Stebbins Adv. 
Agency, Los Angeles. n 


ANDES CANDIES, Chicago. Agency: 
George Hartman Adv. Co., Chicago.ne sa 


New York 
Caples Co., 





ANGOSTURA-WUPPERMANN Corp. 
N. Y. (Angostura Bitters). Agency: Dona- 
hue & Coe, N. Y. ta 


K. ARAKELIAN Inc., 
Agencies: Adrian 
Philadelphia; 
sp ta sa 


ARCADY FARMS MILLING Co., Chicago 
(livestock & poultry feeds). Agency: 
Presba, Fellers & Presba, Chicago. ne sa t 


ARMAND Co., Des Moines (leg make-up). 
Agency: Ivan Hill Adv., Chicago. sa 


ARMOUR & Co., Chicago (Treet, Perk). 
Agency: Foote, Cone & Belding, Chicago. 
sa t sp ta n 


ARMSTRONG CORK Co., Lancaster, Pa. 
(Quaker rugs, linoleum products). Agency: 
BBDO, N. Y. sp n 


ARTA COMETIC Co., Bloomfield, N. Y. 
(Sutra Sunfilter Cream). Agency: Murray 
Breese Assoc., N. Y. sa 


ARVEY Corp., Chicago (R-V Lite glass 
substitute). Agency: First United Broad- 
casters, Chicago. sa 


ASSOCIATED DENTAL SUPPLY Co., 
San Francisco (Painless Parker tooth pow- 
der, paste). Agency: McCann-Erickson, San 
Francisco. ne 


ASSOCIATED LABS., Long Island City 
(Vitamin Quota, Kelpamalt). Agencies: 
oe & Dall, Chicago; Grady & Wagner, 
: ao 


ASSOCIATED OIL Co., San Francisco. 
Agencies: Buchanan & Co., San Francisco. 
sp 


pints gg A Lg to Co., Chicago (Tav- 
ern Pale beer). Agency: Weiss & Geller, 
Chicago. sa my 


ATLANTIC MACARONI Co., Long Island 
City, N. Y. Agency: Prudential Adv. Agen- 
cy, Y. 8a 

ATLANTIC REFINING Co., Philadelphia 
(White Flash gasoline, oil). Agency: N. W. 
Ayer & Son, Philadelphia. n sa sp 


ATLANTIC SYRUP REFINING Co., Phil- 
adelphia (quaker Maid syrup). Agency: 
May Adv., Phila. sa 


ATLAS BREWING Co., Chicago (beer). 
Agencies: Craig Dennison & Co., Chicago; 
McCann-Erickson, Detroit; Arthur Meyer- 
hoff & Co., Chicago. sa ne sa sp 


AUSTIN STUDIOS, Los Angeles (photo- 
graphs). Agency: Glasser-Gailey & Co., 
Los Angeles. sp n 


AVION Inc., Los Angeles (aircraft sup- 
plies). Agency: Hixson-O’Donnell Adv., 
Los Angeles. sp 


AVOSET Inc., San Francisco (canned 
cream). Agency: Botsford, Constantine & 
Gardner, San Francisco. ta, sp, sa 


AXTON-FISHER Tobacco Co., Louisville 
(All Americans, 20 Grand). Agencies: 
McCann-Erickson, Chicago; Hill Blackett & 
Co., Chicago. sp ” sa 


B 


B. C. REMEDY Co., Durham, N. C. (pro- 
prietary). Agencies: Harvey-Massengale 
Co., Atlanta; Chas. W. Hoyt Co., N. Y. 
aa sp ne 


B. T. BABBITT Co., New York (Bab-O 
cleanser). Agencies: Dancer-Fitzgerald- 
Sample, N. Y.; Maxon Inc., N. Y.; Duane 
Jones Co., N. Y. sa n t sp 


BABSON BROS., New York (surge milk- 
ing machines). Fogarty-Jordan-Phelps, 
Chicago. sa sp 


BALI BRASSIERE Co., New York. Agen- 
cy: Lester Harrison Assoc., N. Y. sp 


BALL BROS. Co., Muncie, Ind. (bottle 
caps, jars). Agency: Applegate Adv. Agen- 
cy, Muncie, Ind. sa N 


P. BALLATINE & SONS, Newark (beer). 
Agency: J. Walter Thompson Co., N. Y. 
(owners of Christian Feigenspan Brewing 
Co.). sa ta sp n 


BALLARD & BALLARD Co., Louisville 
(Obelisk flour). Agencies: Henri, Hurst & 
MacDonald, Chicago; Foote, Cone & Beld- 
ing, N. Y.’ sp n 


BANK OF AMERICA NATIONAL TRUST 
& SAVINGS ASSN., San Francisco. Agen- 
cy: J. Walter Thompson Co., San Fran- 
cisco. rn sp ta san 


New York (wines). 
Bauer Adv. Agency, 
M. J. Jacobs Inc., N. Y. 
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BARBASOL Co., 
cream). Agency: 
N. Y. ne sa n 
G. E. BARBOUR & Co., St. John, N. 
(wholesale grocers). t 

BARCO LABS., Brooklyn (Barcolene hoy 
hold cleaner). Agency: Sheck Adv., News 
sa 


Indianapolis 
Erwin, 


( 
Wasey ry 


BARKER FOOD*PRODUCTS Co., Los 4 
geles (dehydrated soups). Agencies: Gh 
ser-Gailey & Co., Los Angeles; E 
Wasey & Co., Los Angeles. sp 


BARNEY’S CLOTHES, New York. Aga 
cy: Emil Mogul & Co., N. Y. sa sp ne 


BARRON-GRAY PACKING Co., San Jog 
Cal. (Here’s Health vegetable juice). Age 
cy: Long Adv. Service, San Jose, Cal, g 


HERMAN BASCH & Co., N. Y. (fun 
Kelly, Nason Inc., N. Y. sa n 


BATHASWEET Corp., New York (Bathg 
sweet). Agency: H. M. Kiesewetter Ady & 
Agency, N. Y. sa sp n 


BATTLE PHARMACEUTICAL Co., 
ronto. Agency: Tandy Adv. Agency, 
ronto. sa 

BAUER & BLACK, Chicago (Blue j; 
foot products). Ruthrauff & Ryan, N. Y, 


BAUER & BLACK, Toronto. Agency: 
field, Brown & Co., Toronto. sa 


BAYER Co., New York (Bayer’s aspirin 
Agency: Dancer-Fitzgerald-Sample, N, 
nept 

BAYER-SEMESAN Co., Wilmington, 
(seed innoculator). Agency: Thom 
Koch Co., Cincinnati. sa 


BAYUK CIGARS, Philadelphia 
Cigars). Agency:a Ivey & 
adelphia. n ne 


BEAU BRUMMELL TIES Inc., Cincinnai 
O. Agency: Ralph H. Jones Adv., Cincig 
nati. sa sp 

BEATRICE CREAMERY Co., Chicag 
(Meadow Gold ice cream and butter s 
Agency: Foote, Cone & Belding, Chicagf ~ 
rn sp t sa 


BEAUMONT LABS., St. Louis (4-Wa 
cold tablets). Agencies: H. W. Kastor 
Sons, Chicago (4-Way Vaporizing Rw 
Russel M. Seeds Co., Chicago; Donahue 
Coe, N. Y. ta nen 


BEECHAM & ASSOCIATED PRODUC 
Bloomfield, N. J. (Brylereme hair pre 
tion). Atherton & Currier, N. Y. sa 


BEECH-NUT PACKING Co., Canajo 
N. Y. (chewing —. Agency: N 
Emmett Co., N. Y. sa 


BEEMAN’S i ieeriaidiahee Atlant 
(BGO, BQR remedies). Agency: 
Massengale Co., Atlanta. sp ta 


PAUL F. BEICH Co., Bloomington, 
(Whiz candy bar). Agencies: Ferry- 
Co., Chicago; Kane Adv. Agency, Bloomi 
ton; Arthur Meyerhoff ,Chicago. sp rn ts 
BEKINS VAN & STORAGE Co., Los 
geles. Agencies: Brooks Adv. Agency, 
Angeles; Charles M. Stahl Adv. Agen 
Hollywood. sa sp n ne 

BELL BROOK DAIRIES, San Franci 
(milk). Agency: Botsford, Constantine 
Gardner, San Francisco. ta sa 

BELL TELEPHONE Co., of Canada, Mot! 
real (Yellow Directory Pages). Agencies 
Cockfield-Brown & Co., Montreal. sa 
BELL TELEPHONE Co. of Penna, 
burgh (service). Agency: Gray & 
Phila. sa 

BELL TELEPHONE SYSTEM, New Yo 
Agency: N. W. Ayer & Son, N. Y. * # 
BELMONT LABS., Detroit (Belo f 
a. Agency: Smith & Sween 












(Phill 
Ellington, 






























BENDIX AVIATION Corp., South Ben! 
Agency: Lennen & Mitchell , N. Y¥. & 


BENDIX HOME APPLIANCE Ine., Sou 
Bend. Agency: Ruthrauff & Ryn, Chicor 
8a 

BENEFICIAL CASUALTY INSURAN® 
Co., Los Angeles. Agencies: Stodel A 
Co., Los Angeles; Marcel Schulhog & 
N. Y. ne 


(Continued on page 236) 

















| for C2 10Nad ee | 0Ca EES all 
& . 
- ational lvertisers 
_ 
ohn, N, 
ne WITH LOCALIZED SELLING PLANS 
., News 
ce 
a The Weird Cirele . . . . . 78 30min. 1-a-week 
ork, 
nap ne] Come and Get It . . . . . 78 15min. 3-a-week 
, San Jog ” 
sind NBC Radio-Recorded Shows Destiny Trails 78 15min. 3-a-week 
“7 Betty and Bob. . . . . . 390 15min. 5-a-week 
® When ygu consider the quality of talent... writ- Modern Romances... . 156 15min. 3-a-week 
ing hal and production behind each and every NBC Stand by for Adventure. . . 78 15min. 2-a-week 
Radio-Recorded show ... you will quickly under- l-a-week 
= why ss e ec a Ki a ge Through The Sport Glass . . 52 15min. Optional 
vertisers whose distribution precludes the use 0 : 
aes... Rated aiieapttenmn elem enemh wate Time Out with Allen Prescott 26 15min. Optional 
calibre programs at a modest cost . . . national ad- Time Out with Ted Steele and 
vertisers who wish to put extra sales pressure in Grace Albert. . . . . . 26 15min. Optional 
certain markets. Carson Robison and his 
sa Among the outstanding shows produced and re- Buckaroos . . . . . «117 15min. Optional 
, os wane OY TG.» . SUE na Seana CORE be The Name You Will Remember 260 5min. 3-a-week 
= sults in spot markets for many well-known adver- ne aah 
- tisers ... are those listed here. Let’s Take a Look in your 
ing it Mirror with Stella Unger. . 156 5min. 3-a-week 
onanhue 
Getting the Most Out of Life To- 
day with Dr. Wm. L. Stidger 117 5Smin. © 3-a-week 
Five Minute Mysteries . . . 66 Smin. Optional 
Happy the Humbug . . . . 39 15min. 3-a-week 
The number of programs in each series is as-of-press-time, 
Additional programs frequently added, so check with us. 








®@ For advertisers who want their own custom-built program . . . anything 
from a Station Break to a Musical Variety Show . . . NBC’s complete staff 
of writers, production and musical directors . . . complete technical and 
manufacturing facilities... are available to do the entire job... from script 
to finished pressing. For agencies with their own programing staffs, studio 
and technical facilities are available. 


NBG 


Notional Broadcasting Co. 







RADIO=REGORDING DIVISION 


“SB URCE OF RECORDED PROGRAMS 








A Service of Radio 
Corporation of America 


RCA Bldg., Radio City, New York, N.Y, ... Merchandise Mart, Chicago, Ill. 
Trans-Lux Bldg., Washington, D, C. , . . Sunset and Vine, Hollywood, Calif, 
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There are one hundred thousand radio homes in 
the six counties of the rich Mid-Hudson Valley— 
all served by WGNY. WKIP doubles the coverage 
and adds the prestige and audience of Blue Net- 
work service in the 50,000 radio homes concen- 
trated within its Primary Area. 


BLUE NETWORK 1000 WATTS 


WKIP WGNY 


POUGHKEEPSIE NEWBURGH 
New York 


Represented Nationally 
HEADLEY - REED COMPANY 
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(Continued from page 234) 
BEN HUR PRODUCTS Inc., Los Angeles 
(grocery products). Agencies: Theodore B. 
Creamer Adv., Los Angeles; Barton A. 
Stebbins Adv. sp n 
BENJAMIN & JOHNES, N. Y. (Bien 
Jolie corsets). Agency: Alfred F. Tokar, 
Newark. sp 
BENRUS WATCH Co., New York. Agen- 
cy: J. D. Tarcher & Co., N. Y. ea 
BENSON & HEDGES, New York (Vir- 
ginia Rounds). Agency: Arthur Kudner 
Inc., N. Y. ne sa 
BERKSHIRE KNITTING MILLS, Read- 
ing, Pa. (hosiery. Agency: Geore- Marston, 
Philadelphia. sp sa 
BEST FOODS, New York (Hellman’s may- 
onnaise, Nucoa, etc.). Agency: Benton & 
Bowles, N. Y. n sa 
BETHLEHEM STEEL Co., Bethlehem, Pa. 
Agency: Jones & Brakeley, N. Y. sp 
BISCEGLIA BROS. WINE Corp., Phila- 
delphia. Agencies: J. M. Korn & Co., Phila.; 
Pettinella Adv., N. Y. sp ne ea 
BLACKHAWK BREWING Co., Davenport, 
Ia. (Blackhawk topping). Agency: Il. W. 
Kastor & Sons, Chicago. 

BLATCHFORD FEEDS, Toronto. Agency: 
F. H. Hayhurst Co., Toronto. sa 

BLOCK DRUG Co., Jersey City. Agencies: 
Redfield-Johnstone, N. Y.; Raymond Spec- 
tor Co., N. Y¥. (Gold Medal capsules); 
J. Walter Thompson, N. Y. (Dental Grip). 
t sp sa 

BLUE JAY MFG. Co., Huntington, W. Va. 
(overalls). ep 

BLUE MOON FOODS Ine., Thorp, Wis. 


(cheese). Agency: Reincke, Ellis, Young- 
green & Finn, Chicago. ta 
BOND STORES, New York (men's 


clothes). Agency: Neff-Rogow, N. Y. sa ep 
BOOTS AIRCRAFT NUT Corp., New 
Canaan, Conn. Agency: Cecil & Presbrey, 
N. Y¥. so n 

BORDEN’S ASSOCIATED COMPANIES, 
San Francisco (dairy products). Agencies: 
McCann-Erickson, San Francisco; Young & 
Rubicam, Hollywood. sp 

BORDEN Co., New York (dairy products). 
Agencies: BBDO, N. Y.; Young & Rubi- 
cam, N. Y. (Reid’s ice cream); Pedlar & 
Ryan, N. Y.; Kenyon & Eckhardt, N. Y. sa 


BORDEN Co., Toronto (milk products). 
Agency: Young & Rubicam, Toronto. sp sa 


BOSTON & MAINE RR, Boston (trans- 
portation). Agency: Harold Cabot & Co., 
Boston. sa t 


BOTANY WORSTED MILLS, Passaic 
(cosmetics). Agency: Alfred J. Silber- 
stein Inc., N. Y. sp n 


BOURJOIR Inc., N. Y. (cosmetics). Agen- 
cy: Foote, Cone & Belding, N. Y. sp 


BOWEY’S, Chicago (Dari-Rich chocolate 
drink). Agency: Sorenson & Co., Chicago. 
n sp 


A. S. BOYLE Co., Jersey City (Old English 
wax, Rug-Sta, Samoline, Fly Ded, Black 
Flag, 3-In-One oil). Agency: Dancer-Fitz- 
gerald-Sample, N. Y. n sp 


BOZEMAN CANNING Co., Mt. Vernon, 
Wash. (Pictsweet frozen foods). Agency: 
Ruthrauff & Ryan, Seattle. sp 


E. J. BRACH & SONS, Chicago (candy). 
Agencies: U. S. Adv. Corp., Chicago; Hill 
Blackett & Co., Chicago. sa ta 


BREAKFAST CLUF COFFEE, Los Ange- 
les. Agency: Lockwood-Shackelford Adv. 
Agency, Los Angeles. sp sa 


JOHN H. BRECK Inc., Springfield, Mass. 
(hair preparation). Agency: Charles H. 
Sheldon Adv. Co., Springfield. sp 


M. J. BREITENBACH Co., N. Y. (Gude’s 
a aces Agency: Joseph Katz, 
. Y. sa 


BREYER ICE CREAM Co., Philadelphia. 
Agency: McKee & Albright, Philadelphia. 
ea. 


C. A. BRIGGS Co., Cambridge, Mass. (H-B 
cough drops). Agencies: Horton-Noyes Co., 
Providence; Samuel C. Croot, N. Y. sa ta sp 


L. S. BRIGGS Inc., Baltimore (meat). 
Agency: Courtland D. Ferguson Inc., Balti- 
more. sa 


H. C. BRILL Co., Newark (spaghetti 
sauce). Agency: Tracy Kent & Co., N. Y. sa 


BRISTOL-MYERS Co., New York. Agen- 
cies: Young & Rubicam, N. Y. (Mint Rub, 
Tuesday, Sal Hepatica); Pedlar & Ryan, 
N. Y. (Rubberset products); Doherty, 
Clifford & Shenfield, N. Y. (Ipana, Vi- 
talis, Ingram’s shave cream, Mum and D-D 
tooth brushes). n sp t ne 


BRISTOL-MYERS Co., Canada, Montreal 
(Sal Hepatica). Agency: Ronalds Adv. 
Agency, Montreal. sa 
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BROMO SELTZER Ltd., Toronto (pm 
peters). Agency: Ruthrauff & R 
- 8p 


BROWN & WILLIAMSON’ TOBAGG 
Corp., Louisville (Raleigh, Kool, Ay 
Wings cigarettes, Bugler cigarette 
bacco). Agencies: BBDO, N. Y. (A 
cigarettes); Russel M. Seeds Co., Chie 
tepn 

BROWN SHOE Co., St. Louis. A 
Leo Burnett Co., Chicago. sp 


LANE BRYANT, New York (clothir 
Agencies: Huber Hoge & Sons, ° 
Brown, Chicago; Erland Adv., N, 
Cramer-Tobias-Meyer, N. Y. sa ne 


W. K. BUCKLEY, Rochester (Can 
Mixture). Agency: Armand S. Weill G 
Buffalo. sp 


W. K. BUCKLEY Ltd., Toronto. Agen 
Walsh Adv. Co. Ltd., Toronto. ta 


BUICK MOTOR Co., Flint, Mich. (auto 
Agency: Arthur Kudner, N. Y. ta sa 


BUITONI PRODUCTS, New York (sp 
ee sauce). Agency: Carlo Vinti Ad 
- ta 


BULLOCK’S Ine. (dept. store), Los 
geles. Agency: Dana Jones, Los Ang 
ta sp 

BULOVA WATCH Co., New York (Bul 
timepieces). Agency: Biow Co., N. Y. a 


BUNGE & BORN, Argentina parent co 
pany of S. A. Alba (paints, enamels 
varnishes) . Agency: McCann-Erickse 
Buenos Aires. 


BUNTE BROS CANDY Co., Chie 
(Tango bars). Agency: Presba, Fellers 
Presba, Chicago. sa sp 


BURGESS BATTERY Co., Chie 
Agency: 
cago. sa 
BURGESS BATTERY Co., Niagara Fall 
Ont. Agency: Stevenson & Scott, Toro: 
sa 

BURMA-VITA Co., Minneapolis (Burm 
Shave). Agency: MacFarland, Aveyard 
Co., Chicago ta sa n 


BURNHAM & MORRILL Co., Portlan 
Me. (B & M _ baked beans). Ageng 
Charles W. Hoyt Co., Boston. ta sa 


W. ATLEE BURPEE Co., Philadelp 
(seeds). Agency: Flagler Adv. Co., Buff 
ap n 

BURRUS MILL & ELEVATOR Co., Fa 
Worth (flour). Agencies: Cy Leland, Fa 
Worth; Rowland Broiles Co., Fort Wo 
t rn sp ne 


BU-TAY PRODUCTS, Los Angeles (Rail 
drops detergent). Agency: Glasser-Gail 
& Co., Los Angeles. sa 


CAL-WESTERN MFGRS., Los Ange 
(Whee Products). Agency: Pacific Ad 
Service, Los Angeles. sa 


Cc 


CALAVO GROWERS OF CALIFOR 
Los Angeles (avocados). Agency: J. 
ter Thompson Co., San Francisco. sa m 


DR. W. B. CALDWELL Inc., Monticd 
Ill. (proprietary). Agency: Sherman 
Marquette, Chicago. ta t 


CALIFORNIA FRUIT GROWERS & 
CHANGE, Los Angeles (Sunkist orange 
Agency: Foote, Cone & Belding, Los 
geles. ne 


CALIFORNIA PACKING Corp., 
Francisco (canned foot). Agency: Mc 
Erickson, San Francisco. ne n 


CALIFORNIA PRUNE & Apricot Gro 
Assn. (Sunsweet prunes). Agency: 
Adv. Service, San Jose. n 


CALIFORNIA WINE Co., Chicago (B 
loma wines). Agency: Erwin Mey 
Co., Chicago. ne 


CAMPANA SALES Corp., Batavia, 

(Italian Balm). Agencies: Aubrey, 

& Wallace, Chicago; Wallace, Terry,Han 

Chicao. n sa 

CAMPBELL CEREAL Co., Minneapé 

Minn. (Malt-O-Meal). Agency: 

Kastor & Sons, Chicago. sa ta sp ne 

CAMPBELL SOUP Co., Camden (Cam 

bell soups, Franco-American foods). Ag 

cies: Ward Wheelock Co., Philadelphi 

Ruthraug & Ryan, ; Foote, Cone 

Belding, N. Y. sp n rn 

CAN MFG. ne lade nak age Rae Y. Agen 

Benton & Bowles, N. Y. 

CANADA DRY GINGER ALE, New Yo 

(Canada Dry). Agency: J. M. Mathe 
Y. ta sa sp t 

CANADA DRY GINGER ALE, Toron 

Agency: MacLaren Adv. Co. Ltd., Toront 

sp 


i 


(Continued on page 238) 
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INSURESI|IIR 


FULL COVERAGE | 
OF THIS HUNDRED MILLION DOLLAR 
MARKET IN EASTERN NORTH CAROLINA 








THOUSANDS LISTEN 
TO THESE 
BLUE NETWORK PROGRAMS 


Martin Agronsky—News 
The Breakfast Club 
My True Story 
Weekly War Journal 
Correspondents Around the World 
Darts for Dough 
Breakfast at Sardi's 
Baukhage Talking—News 
Walter Kiernan—News 
Ladies, Be Seated 
Mary Small Revue 
Miss Hattie ait 
Gilbert Martyn—News MORE 
Time Views the News 
Sammy Kaye's Sunday Serenade 
Terry and The Pirates 
Metropolitan Auditions 


EVERY WEEK OVER 


P 


WRREF is the regional station... with national pro- 
gramming... in an area with over 600,000 population. 
Here are located over 67,000 radio homes which can be 
reached by no other station; here are over 6,188 retail 
stores doing an annual volume of over $100,000,000.00 
...amost fertile field promising rich rewards year after 
year. 


WRRF trade territory covers many small towns sur- 
rounded by rich farms ...a STABLE area that insures 
good business year after year...never materially affected 
by fluctuations in general business conditions in more 
industrialized areas. 
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While buying per capita compares favorably with any 
other section, and has shown a marked increase the past 
few years, this has not been occasioned by any large in- 
flux of new population, or by war industries. Neither has 
there been any radical price inflation. This increase in 
buying power is due largely to higher prices for agricul- 
tural products (principally tobacco) coupled with more 
scientific farming methods, which have produced larger 
and more profitable crop yields. 

Situated in the heart of one of the richest agricultural 
belts in the United States, WRRF offers the advertiser 
opportunities for exceptional profit from his advertising 
dollar Now ... and in the future. 


WRITE US TODAY FOR OUR NEW INFORMATIVE FOLDER 
\ 1000 WATTS + 930 KILOCYCLES 


7 


BLUE NETWORK 


| WASHINGTON-NORTH CAROLINA 


TAR HEEL BROADCASTING SYSTEM, INC. 


National Representatives: FORJOE & CO. 


NEW YORK #® CHICAGO 
PHILADELPHIA 




















AMERICA’S NO. f 





The area served by KMA (152 rich, 
productive counties in Iowa, Ne- 
braska, Missouri, and Kansas) 
one of the great American markets. 
Here, as elsewhere, 1944 broke all 
records for income and spending 
power—but even in normal years, 
our 2,905,224 people spend $154,- 
991,000 in grocery stores; $31,082,- 
000 in drug stores. Even in normal 
years their total retail purchases 
will exceed 812 million dollars! 
Take a good look at the map below. 
Those 152 KMA primary counties 
are right in the heart of the world’s 
greatest farm region—first in corn, 
hogs, oats, poultry and eggs, value 
of farm buildings, value of farm 
implements and machinery! No 
wonder these 1,938,949 rural peo- 
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NAB Mail Respons 














FARM MARKET 





ple had more money in 1944 than 





and are a 1945 mar- 
ket “must” for you. 


ever before 


This tremendous market is covered 
completely by KMA, the only re- 
gional station serving the entire 
area with two major networks. KMA 
is the only FULL-TIME farm sta- 
tion in this No. 1 farm market, and 
devotes hours daily to the specific 
needs of its people. That’s why KMA 
is listened to as most stations would 
like to be! 


Send now for our 1945 Mail Study. 
It gives you complete data on our 
market, our audience, our selling 
power. It contains a tremendous 
amount of interesting data on mail 
and how to get them! Why 
not write—today? 
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Blue Network 
Mutual Network 
5000 Watts 
960 Kilocycles 


152 CouNTIEs AROUND SHENANDOAH, IOWA 





The No. 1 
Farm Station 
in The No. 1 
Farm Market 


> PREE & PETERS, Inc., Exclusive National Representatives 
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(Continued from page 236) 
CANADA PACKERS Ltd., Toronto (meg 
products). Agency: Cockfield, Brown § 
Co., Winnipeg. ne 


CANADIAN BANKERS’ ASSN., Montreg, 
Agency: R. C. Smith & Son, Toronto, te 


CANADIAN CANNERS, Hamilton, On 
Agency: Russell T. Kelley Ltd., Hamilton, 
Ont. sp 


CANADIAN CHEWING GUM Co., 
ronto (Dentyne). Agency: Baker Ady, 
Agency. sa 


CANADIAN GOVERNMENT. Agency; 
eed Agencies of Canada, Toronts, 


CANADIAN MARCONI Co., Montraj 
(radio receivers). Agency: Cockfield, Brow 
& Co., Montreal. sa ta 


CANADIAN NATIONAL CARBON (, 
Toronto (Everready). Agencies: Clarke — 
Locke, Toronto; Locke, Johnson & (o, 
Toronto. n sp ta t 


CANADIAN SHREDDED WHEAT 
Ltd., Toronto. Agency: Cockfield Brown § 
Co., Ltd., Toronto. t 


CANDY BROS. MFG. Co., St. Louis (cough 
drops). Agency: H. W. Kastor & Song 
Chicago. sa 

CAREY SALT Co., Hutchinson, Kay 
Agency: McJunkin Adv. Co., Chicago 
t sa spn 

CARGILL Ince., Minneapolis (livestock 
feeds). Agency: Olmstead & Foley, Min. 
neapolis. sa 

CARLETON & HOVEY Co., Lowell, Mas 
(Father Johns medicine). Agency: Jom 
W. Queen, Boston. sa 

CARNATION Co., Milwaukee (canned 
milk). Agency: Erwin, Wasey & (, 
Chicago. sp t 

CARNATION Co., Toronto (milk). Agency; 
Baker Adv. Agency, Toronto. t sp 
CAROLINA BAKING Co., Columbia, 8. ¢ 
Agency: Freitag Adv., Atlanta. ta 
CARSON CITY BREWING Co., Cars 
City (Tahoe beer). sa 

CARSON, PIRIE, SCOTT & Co., Chi 
(dept. store). Agencies: Wade Adv. Agengy, 
Chicago; Smith, Benson & McCl 
Chicago. sp 
CARTER COAL Co., New York (coke), 
Agency: Ralph H. Jones Co., Cincinnati 
sp rn t 
CARTER PRODUCTS, New York _ (li 
pills, Arrid). Agencies: Street & Finney 
N. Y.; Small & Seiffer, N. Y.; J. Wa 
Thompson Co., N. Y. (Superin, aspirin) 
Stack-Goble, N. Y.; Roche, Williams 
Cleary, N. Y.; Ted Bates Inc., N. 
(liver pills, Arrid). sa t ta sp 

THE CASITE Corp., Hastings, Mi 
(Casite). Agency: Keeling & Co., Ind 
apolis ta 

GEO. W. CASWELL & Co., San F 
cisco (coffee & tea). Agencies: Long Ad 
Service, San Francisco; Botsford, 
stantine & Gardner, San Francisco. 
CAT’S PAW RUBBER Co.,_ Balti 
(heels & soles). Agency: S. A. Levyne 
Baltimore. ta 

CELANESE CORP. of America, ™ 
York. Agency: Young & Rubicam, N. 
napt 

CELCO SALES Corp., N. Y._ (Celco- 
gasoline catalyzer. Agency: Birming 
Castleman & Pierce, N. Y. sa 
CELLOWAX CO., Baltimore  (cleanit 
products). Agency: Azrael Agency, 
more. née 

CENTAUR Co., Rahway, N. J. ( 
baby powder, Fletcher’s Castoria). 
cies: Pedla: & Ryan, New York (Moll) 
Young & Rubicam, N. Y. sa sp 
CENTENNIAL FLOURING MILLS 
Seattle (Silk Sifted Flour). sp 
CENTLIVRE BREWING Corp., F 
Wayne. Agency: Westheimer & Co., 
Louis. ne sp 

CENTRAL WINERY, Fresno, 
(Legend, Lango, Golden Wine brands) 
Agencies: Weiss & Geller, New_ Yo 
Gerald F. Thomas Adv. Corp., Fres 
sa ‘ 
CHAMBERLIN LABS., Des Moines ( 
lotion). Agencies: John H. Dunham; C 
Ainsworth, Des Moines. n sp sa 
CHARM KURL Co., St. Paul (perman 
wave kit). Agencies: Guenther-Bradford 
Co., Chicago; United Adv., Chicago. 8? 
CHARMS CANDY Co., Bloomfield, N. 
(Tastyeast). Agency: C. L. Miller © 
N. Y. sa 

DR. A. W. CHASE MEDICINE Co., Oali 
ville, Ont. Agency: Ardiel Adv. Agency 
Oakville, Ont. ta sa 

CHATHAM MFG. Co., N. Y. (blankets) 
Agency: M. H. Hackett Co., N. Y. ep ® 


(Continued on page 240) 







































BROA 








2 In the Big Sticks 
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"7 .... there will be no Recession 
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When war came to the land of the Redwoods the people turned to war production. 
Som It was production mainly they had been doing in peacetime—Redwood lumbering, 
* dairying and fishing. Shipyards and military posts added to the population. But 
ivestdl those who were in the Redwood area before the war are there today and will be 
there postwar. That is why advertising placed now in the land of Big Sticks attains 
maximum results. 





KIEM in the heart of the Redwoods and KUIN at the northern end of the Redwood 
Empire enables you to talk to the Big Sticks. Certainly there aren’t many people 
in this area but they are solid. They like the climate that is warm when other people 
shiver and that is cool when other people fry. They like their own radio stations and 
give them such Hoopers as 98% daytime and 77% nighttime. 





KIEM and KUIN like to serve the Big Sticks. The men from these stations now in 
the military want to return to the Redwoods. These are reasons why KIEM pur- 
chased the Humboldt Golf & Country Club for an FM site. These are reasons why 
KIEM has such services as 60 remote outlets, INS, UP, MacGregor, Standard and 
World. 





The Big Sticks and their radio stations continue on a war operation basis. They 
don’t like the Japs. They never did and that is why they ran all Japs out of the Big 
Sticks in the early 1900’s. 
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SIERRA BLANCA 
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| The rich, important 
 _ EL PASO 

: Southwest Market 
1. 


z, 


Vast Radio-Isolated Area 


Prosperous, Ready-to-Buy 
Customers Live Here 


Area is Rich in Cotton, 
Cattle, Copper and Climate 


Complete CBS Schedule 


No Rate Increase on KROD 


M4 IR OID 


600 KC 1000 Watts 
EL PASO, TEXAS 


DORRANCE RODERICK VAL LAWRENCE 
Owner Manager 


HOWARD H. WILSON CO., National Representatives 
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(Continued from page 238) 
CHATTANOOGA MEDICINE Co., Chat- 
tanooga (proprietary). Agencies: Nelson 
Chesman & Co., Chattanooga; McCann- 
Erickson, N. Y. sa sp ta 
CHEF BOY-AR-DEE QUALITY FOODS, 
Milton, Pa. (spaghetti). Agency: el 
Junkin Adv. Co., Chicago. ne . 
CHEMICAL RESEARCH FOUNDATION, 
Wilmington, Del. (Sterilin, medicated 
cream). Agency: Vernik Adv. Agency, 
Philadelphia. sp 
CHEMICALS Ine., San Francisco & Oak- 
land (Vano). Agencies: Botsford, Con- 
stantine & Gardner, San Francisco; Sidney 
Garfinkle A. A., San Francisco; Garfield & 
Guild, San Francisco. sp sa n 
CHESAPEAKE & OHIO RAILWAY Co., 
Huntington, W. Va. Agency: Kenyon & 
Eckhardt, N. Y. sp n 
CHESAPEAKE & POTOMAC TELE- 
PHONE Co., Baltimore. Agency: Henry 
Kaufman Adv., Washington. sa 
CHESEBROUGH MFG. Co., New York 
(vaseline products). Agencies: McCann- 
Erickson, N. Y.; Pedlar & Ryan, N. Y. 
n sa 8p 
CHICAGO, BURLINGTON & QUINCY 
RAILROAD, Chicago. Agency: Reincke- 
Ellis-Younggreen & Finn, Chicago. sp 
CHICAGO DAILY NEWS, Chicago (news- 
paper). Agency: Schwimmer & Scott, 
Chicago. t sp sa : 
CHICAGO MAIL ORDER Co., Chicago. 
Agency: Buchanan & Co. Chicago. sp 
CHICAGO, MILWAUKEE, ST. PAUL 
& PACIFIC RY., Chicago. Agency: Roche, 
Williams & Cleary, Chicago. ta 
CHICAGO SUN, Chicago (newspaper). 
Agencies: Wade Adv. Agency, Chicago; 
MacFarland-Aveyard & Co., Chicago, and 
direct. ne 
CHRISTMAS CLUB, New York. Agency: 
Brooke, Smith, French & Dorrance, N. Y. 
ta 


CHRISTOPHER CANDY Co., Los Angeles. 


Agency: Hillman-Shane-Breyer, Los An- 
geles. t sp 
CHRYSLER Corp., Detroit (Chrysler, 


Dodge, De Soto, Plymouth, Fargo autos & 
trucks). Agencies: Ruthrauff & Ryan, 
N. Y. (Dodge); J. Stirling Getchell, N. Y. 
(Plymouth, De Soto); Lee Anderson Adv. 
Co., Detroit; McCann-Erickson, Detroit; 
N. W. Aver & Son, Detroit (sales div.); 
BBDO (De Soto). n sa ta 

CHURCH & DWIGHT, New York (soda). 
Agency: Brooke, Smith, French & Dor- 
rance, N. Y. sa t 


CHURCHES OF CHRIST, Glendale, Cal. 


(religious). Agency: Dean L. Simmonds 
Adv., Hollywood. t 
CHURNGOLD Corp., Cincinnati (mar- 


garine). Agency: W. 
Cincinnati. sa 
CHURNO FOOD PRODUCTS, Hollywood 
(butter substitute). sa 


CINCINNATI GAS & ELECTRIC Co., 
Cincinnati. sp 

CITIES SERVICE Co., New York (pe- 
troleum products, power). Agency: Foote, 
Cone & Belding, N. Y. n sa ep 

CITIES SERVICE OIL  Co., Toronto. 
Agency: Spitzer & Mills, Toronto. sp sa n 
HAROLD H. CLAPP Ine., Rochester. 
Agencies: Young & Rubicam, N. Y.; Me- 
Cann-Erickson Inc., San Francisco. n ta 
CLARK BROS. CHEWING GUM Co., 


Pittsburgh. Agency: Walker & Downing, 
Pittsburgh. n 


D. L. CLARK Co., Pittsburgh 
Agency: Albert P. Hill Co., 
sa ta n sp 
CLEAN-O-CHEMICAL, N. Y. 
sp 

CLEARFIELD TAXIDERMY Co., 
field, Pa, (furs). Agency: 
Downing, Pittsburgh. sa 


F. Holland Agency, 


(candy). 
Pittsburgh. 


(cleaner). 


Clear- 
Walker & 


F. W. CLEMENTS PRODUCTS (Co., 
Rochester, N. Y. (patent medicine). 
Agencies: Hutchins Adv. Co., Rochester; 


Armand 8S. Wiel Co., Buffalo. sp 
CLEVELAND CLEANER & PASTE Co., 


Cleveland. Agency: Bayless-Kerr Co., 
Cleveland. sa 
CLICQUOT CLUB Co., Millis, Mass. 


(gingerale, soda). Agency: N. W. Ayer & 
Son, N. Y. sa ta 


CLINTON WATCH Co., Chicago. Agency: 
Malcolm-Howard Adv., Chicago. sa 

COAST FEDERAL SAVINGS & LOAN 
ASSN., Los ngeles (investments). 
Agency: Robert F. Dennis Adv. Agency, 
Los Angeles. sa sp 

COCA COLA Co., Atlanta _ (beverage). 
Agency: D’Arcy Adv. Co., St. Louis. n ap t 


BROADCASTING © Broadcast Advertisin 


COCILANA Ine., N. Y. (cough nips), 
Agency: Al Paul Lefton, Philadelphia. sa nm 
COLDSTREAM PRODUCTS Co. (Man 
garine). Agency: McCann-Erickson, Sa # 
Francisco. n sp 
COLGATE-PALMOLIVE-PEET Co., Jey. 
sey City (soap, cosmetics). Agencies; 
Sherman & Marquette, Chicago (Cashmer 
Bouquet, Halo, tooth powder, Colgate shave 
creams); Ted Bates Inc., Chicago (dent, 
cream, Palmolive shave cream, Octa on, 
Klek, Palmolive soap); Ward Whee 
Co., N. Y¥.; Wm. Esty & Co., N. Y. (Supe 
Suds); Leon Livingston Adv., San Fran. 
cisco, m sa sp ta t } 
COLGATE-PALMOLIVE-PEET Co., To 
ronto. Agencies: L. J. Haegarty & Assoc; 
Lord & Thomas, Toronto. rn 
COLONIAL DAMES Corp., Los Angele 
(cosmetics). Agency: Glasser-Gailey & Co, 
Los Angeles. sa ta ne n sp 
COLUMBIA BAKING’ Co., Atlanta, 
Agency: Freitag Adv. Agency, Atlanta. t 
COLUMBIA PICTURES Corp., New York, 
Agency: Weiss & Geller, N. Y. 8a 
COMIC CORP. OF AMERICA, N. Y, 
(magazines). Agency: Ralph H. Jones Co, 

Y. sa 
COMMONWEALTH EDISON Co., Chicago, 
Agency: Foote, Cone & Belding, Chicago. ap 


W. G. COMSTOCK Co., Toronto (Dr 
Morse’s Pills). Agency: Jack Murray Ltd, 
Toronto. sp 

CONGRESS CIGAR Co., Newark & New 
York (La Palina). Agencies: Marschalk 
& Pratt, N. Y.; Schwimmer & Scott, Chi 
cago. n 8a sp 

G. E. CONKEY Co., Cleveland (poultry 
feed). Agency: Rogers & Smith Ady, 
Agency, Chicago. sp sa 
CONSOLIDATED CIGAR Corp., New 
York (Dutch Masters, etc). Agency; 
Erwin Wasey & Co., N. Y. 8a sp ta 
CONSOLIDATED DRUG TRADE PROD 
UCTS, Chicago (perfumes). Agence 
Benson & Dail, Chicago (Venture h 
lotion, Zymole Trokeys); Arthur Meyerh 
& Co., Chicago. sp 

CONSOLIDATED HAIR GOODS Co., ¢ 
cago (F1j-Oil Shampoo). Agency: Malco 
Howard, Chicago. 

CONSOLIDATED PRODUCTS Co., D 
ville, Iu. (buttermilk products). Agene 
Mace Adv. Agency, Peoria. sp sa 
CONSOLIDATED ROYAL CHEMIC 
Corp., Chicago (proprietary). Agenc 
Benson & Dail, Chicago (Krank’s Shai 
Cream); Arthur Meyerhoff, Chicago. t # 
CONTI PRODUCTS Corp., New Yo 
(soap). Agency: Bermingham, Castlem 
& Pierce, N. Y. nen on 
CONTINENTAL BAKING Co, WN 
York (Wonder bread & Hostess 
Agencies: Benton & Bowles, N. Y.; 
Bates Inc., N. Y. sa sp tan 


CONTINENTAL OIL Co., Ponca © 
Okla. (Conoco). Agency: Geyer, Corn 
& Newell, N. Y. sa sp 

COOK PAINT & VARNISH Co., 
City. Agency: Bruce Brewer 

Kansas City. sea 

COOPER & COOPER Ine., [rool 
(razor blades). Agencies: Heffelfin 
Agency, N. Y.; Casanave & Pearson, N. 
sa 

CORINTHIA Inc. (cosmetics), N. 
Agency: Arthur Rosenberg, N. Y. sa # 
DR. B. L. CORLEY’S PRODUCT, 
Francisco (medicinal). Agency: Rhoad 
& Davis Adv., San Francisco. sp 
CORN PRODUCTS REFINING Co., N 
York). Agencies: Gotham Adv. Co., N. ¥ 
(Karo); C. L. Miller Co., N. Y¥. (Kreme 
Mazoia, Linit). sa n 
CORNING GLASS WORKS, Corning) 
N. Y. Agency: BBDO, New York. ta 
CORSAN PRODUCTS, N. Y. (Venoki 
flavoring). Agency: Morse Internation 
N. Y. ea 

G. N. COUGHLAN Co., West Orang 
N. J. (Chimney Sweep soot destroyer) 
Agency: Roche, Williams & Cleary, N. 

8a 












































\b 


Bloomfield 
Agency* 


COUNTY PERFUMERY Co., 
N. J. (Brylcreme hair lotion). 
Atherton & Currier, N. Y. sa ta 
CRACKER JACK Co., Chicago (po 
corn). Agency: Rogers & Smith, Chicag¢ 
ne 

CRAWFORD CLOTHES, New Yor 
Agency: Al Paul Lefton Co., N. Y. sa sp 
CRAZY WATER Co., Mineral Wells, T 
(Crazy Water Crystals). Agencies: Be 
son & Dall, Chicago; Rogers & Smit 
Dallas. rn t 


(Continued on page 242) 
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| Cory Minate or the SPONSOR 


elon To cover Brooklyn’s Three Millions individually 








tof every minute—put Brooklyn’s only full-time 
ea Radio Station, WBYN to work for 


~~ your product...at the lowest 








cost per dollar... per 
listener... per 


% 
4 & 









Cet Made or the LISTENER 


a minute of news (A. P.—I. N. S.), local, state, national, 


.» Ni ° ° * 

iced overseas...then a minute of music...followed by a minute 
orning, 
Venokt 
ation 


of racing results (exclusive ‘“‘from the track” reports 








a For availabilities: 12 to 8:30 daily)...then music again...then other 

royer§ ©=6| WILLIAM NORINS, : . , 

2 Gen. Mgr. sports... Continuous minute spotting of all you want 

omfield Station WBYN 

a 1 Nevins Street to hear...on one station, WBYN the only Minute 

mi Brooklyn, N.Y. ‘ ‘ 
Station! 
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(Continue from page 240) 
CREAM DOVE MFG. Co., Binghampton, 
N. Y. (peanut butter). sa 


CREAM OF WHEAT Corp., Minneapolis 


(cereal). Agency: BBDO, Minneapolis. 
n sp 

CREW OF GOOD SHIP GRACE, Los 
Angeles (religious). Agency: Cochran 
Adv. Co., Los Angeles. rn t n 
CROSLEY Corp., Agency: 


Cincinnati. 
Roy S. Durstine Inc., N. Y. sp 
CROWELL-COLLIER PUBLISHING Co., 
New York (American, Woman’s Home 
Companion, Colliers). Agency: McCann- 
Erickson, N. Y. sp 


CROWN DIAMOND PAINT Co., Montreal. 
Agency: McConnell, Eastman & Co., 
Montreal. sa 


CROWN DRUG Co., Kansas City. ne 


CROWN PRODUCTS, Los Angeles (jams, 
jellies). Agency: Hillman-Shane-Breyer, 
Los Angeles. sp 


CROW’S HYBRID CORN Co., Millford, 
Ill. Agency: Critchfield & Co., Chicago. 


CUDAHY PACKING , Co., Chicago & 
Kansas City (Puritan ham, Old Dutch 
Cleanser). Agencies: Roche, Williams & 
Cleary, Chicago; Reiwitch & Wittenberg, 
Chicago; Dancer-Fitzgerald-Sample, Chi- 
cago; Critchfield & Co., Chicago; Grant 
Adv., Chicago (Old Dutch Cleanser); 
Campbell-Sanford Adv. Co., Cleveland. 
n sp t sa 


CUMMER PRODUCTS Co., New York & 
Bedford, O. (Mollé shaving cream, Ener- 
gine, Diamond Dyes). Agency: Young & 
Rubicam, N. Y. n ep 

CUNNINGHAM DRUG Co., Detroit. 
Agency: Simons-Michelson Co., Detroit. ne 


CURTIS PUBLISHING Co., Philadelphia 
(Saturday Evening Post). Agencies: 
BBDO, N. Y.; MacFarland, Aveyard & Co., 
Chicago. ta 

CURTISS CANDY Co., Chicago (fruit 
juice, candy). Agency: C. L. Miller Co., 


New York & Chicago. nm ta sa 


D 


DAD’S ROOT BEER Co., Chicago (root 
beer). Agencies: Malcolm-Howard, Chi- 
cago; J. M. Korn & Co., Philadelphia. sa ta 


DAGGETT & RAMSDELL 
Toronto (cosmetics). Agency: 
Brown & Co., Toronto. sp 


DALY BROS SHOE Co., Boston (Air-O- 
Magic shoes for men). Agency: Norman 
D. Waters & Assoc., N. Y. sa 


VIRGINIA DARE EXTRACT Co., Brook- 


(Canada), 
Cockfield, 


lyn (flavoring extracts). Agency: Scheck 
Adv. Agency, Newark. sa 
D’ARRIGO BROS., Boston (Andy Boy 


broccoli). Agency: Chambers & Wiswell, 


Boston. sa 


H. I. DAVI MFG. Co., Oakland (Miracle 
Foam). Agency: Jewell Adv., Oakland. ne 


DAVIS & LAWRENCE Co., Dobbs Ferry, 
N. Y. (proprietary drugs & medicine). 
Irwin Vladimir & Co., N. Y. sp 


Hoboken, N. J. (food 
products). Agencies: Ruthrauff & Ryan, 
N. Y. (Cocomalt); Murray Breese Assoc.; 
Charles Dallas Reach, Newark (Cut-Rite 
waxed paper); Charles Hoyt Co., N. Y. 
(O. K. baking powder, Davis baking 
powder); Thomas K. Ellis & Co., N. Y. 
n sp t sa 


DAY & NIGHT MFG. Co. 
Agency: Hixson-O’Donnell Adv., 
geles. ne n 


DEISEL-WEMMER-GILBERT Co., De- 
troit (R. G. Dun cigars). Agency: Century 


Agency: 
R. B. DAVIS Co., 


(heaters). 
Los An- 


Adv. Agency, Detroit. sp n 
DeKALB AGRICULTURAL Assn., De- 
Kalb, Ill. (hybrid seed corn). Agency: 


Western Adv. Agency, Racine, Wisc. sp t sa 


R. U. DELAPENHA & Co., N. Y. (mar- 
malade). Agency: Gotham Adv., N. Y. sa 


DELAWARE, LACKAWANNA & WEST- 
ERN COAL Co., New York (Blue coal). 
Agency: Ruthrauff & Ryan, N. Y. n sp 
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Now is the time to release permanently to all affiliates the last 


quarter-hour out of EVERY hour, giving them 


“firm” periods 


for local and regional clients and for necessary public service. 


oO 2 


MWT PwTt 


This gives EQUAL time values to every affiliate in every 


time zone 


throughout the country, and solves the problem 


of constant shifting of local programs for the affiliate. It 
solves the clearance problem for the network, giving assured 


clear time — forty-five minutes out of every hour. 
public 


station with adequate local 


The 


service builds audience 


good will and increases listening hours for network programs. 


ART MOSBY MGR. KGV 


The station with TRIPLE the National Hooper 


MISSOULA 
MONTANA 
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DENALAN Co., 
powder). Agency: 
Francisco. sp n 


DENVER CHEMICAL MFG. Co., 
York (Antiphlogistine, Gelatest). 
Badger, Browning & Hersey, 


(tooth- 
Davis, San 


San Francisco 
Rhoades & 


New 
Agency: 
- 8a 


DePREE CHEMICAL Co., Holland, Mich. 
Agency: Roche, Williams & Cleary, Chi- 
cago. 


DERBY FOODS Inc., Chicago (Peter Pan 
peanut butter). Agency: Stack-Goble Adv. 
Agency, Chicago. sa 

H. C. DERBY Co., 
meats). 


Phila. (prepared 
Agency: Aitkin-Kynett, Phila. ep 


DERMICO LABS, San Francisco. Agency: 
Lyon Agency, San Francisco. sa 


DIAMOND CRYSTAL SALT Co., N. Y. 
Agency: Benton & Bowles, N. Y. sa 


DIAPERWHITE Ince., N. Y. (soap, de- 
oderant). Agency: Diener & Dorskind, 


DIF Corp., Garwood, N. J. (cleaners). 
Agency: Grey Adv., New York. sa 


JOSEPH DIXON CRUCIBLE Co., 
City (pencils). Agency: Federal 
N. Y. sa ta 


DOMINION GOVERNMENT, Ottawa 
(electric power conservation). Agency: 
E. W. Reynolds & Co., Toronto. sa 


DOMINION OF CANADA, Dept. of Nat'l 
Defense, Ottawa (recruiting). Agency: 
Advertising Agencies of Canada, Wartime 
Group, Toronto. t 


DOMINION OF CANADA (Dept. of Fi- 
nance), Ottawa (War Savings Certificates 
& Bonds). Agency: Canadian Adv. Agency, 
Montreal. n sp 


WINFIELD DONAT Co., 


(Zenith hearing aid). 
Cassidy, Philadelphia. sa _ 


DODGE BOAT & PLANE Corp., Virginia 
(institutional). n 


DORSET FOODS lLtd., Long Island. 
Agency: S. Duane Lyon Inc., N. Y. sa 


Jersey 
Adv., 


Philadelphia 
Agency: Chas. 





DOSSIN’S FOOD PRODUCTS, Detroit, 
Grand Rapids & Toledo (Pepsi-Cola Bot. 
Simons-Michelson (Co, 


tlers). 
Detroit. 


Agency: 


DOUBLEDAY, DORAN & Co., New Yon 
Hoge & Son, 
N. Y.; Raymond Spector Co., N. Y. ta spy 


DOUGHNUT CORP. OF AMERICA, N.y 


(books). Agencies: Huber 


(Downyflake). Agency: Grey Adv., N. y 
ta 
DOUGLAS SHOE Co., Brockton, Magy 


Agency: Harold Cabot & Co., 
DRUG TRADING Co., 


A. McKim Ltd., 
Toronto. 


P. DUFF & SON, Pittsburgh 
bread Mix). Agency: W. Earl 
Adv. Agency, Pittsburgh. sp sa 
DUFFY-MOTT Co., New York 
sweet prune juice, apple juice). 


Wilmington, Del. Agency: BBDO, N. Y¥ 
8p 

DUQYESNE BREWING Co., Pittsburg) 
(Silvertop beer). Agency: Walker § 
Downing, Pittsburgh. sp 

DURKEE FAMOUS FOODS, Elmbhurs, 
N. Y. Agency: Duane Jones Co., N. Y. a 
DURKEE-MOWER Inc., Lynn, Mass 
(cocoa). ne 

E. P. DUTTON Co., N. Y. (book pub 


lisher). Agency: 
DWIGHT EDWARDS Co., 
Agency: 

cisco. sp n 


McCann-Erickson, San 


E 


E-Z-DO Co., N. -" (wardrobes). 
Grey Adv., N. Y. sa 


EASTERN OUTFITTING Co., 
Portland. ne n 


(Continued on page 244) 


Boston. n 


Toronto. Agencies: 
Toronto; J. J. Gibbons 


(Ginger. 
Bothwel 


(Sun. 
Agency: 
Al Paul Lefton Co., Philadelphia. rn gp, 


E. I. DU PONT de NEMOURS & (Co 


Louis M. Cottin, N. Y.; 


San Franciseo 
Fran 


Agency: 


Portland, 
Ore. Agency: Robert Smith Adv. Agency, 





How To Reach 


FLORIDA’S BEST MARKET 
WITHOUT WASTE 


WMBR - WFOY deliver a 
neatly tailored coverage of Flori- 
da’s best year-round market— 
the Jacksonville trading area. 

There’s no waste of coverage 
or of dollars when you use these 
two stations. They give blanket 
dominance of a market contain- 
ing one-eighth of Florida’s radio 
homes with 600,000 year-round 
residents and many thousands of 
Army and Navy people. They do 


not throw a signal over vast 


empty areas... and you do not 
pay for such wastage. 

WMBR, Jacksonville, has been 
north Florida’s key CBS station 
for a decade. 

WFOY, CBS, St. Augustine's 
only radio station, was shown in 
a recent impartial survey to have 
85% listener preference. 

You buy only WMBR— 
WFOY is a no-charge bonus. To- 
gether they add up to Florida's 


best radio buy. 


' 












WMBRI, 
WROYS 
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suv WIRE... 


GET TEAMWORK 


ONE OF THE NATION’S RICHEST MARKETS 


IS “HARD TO GET” 


. . UNLESS YOU 


USE INTENSIVE MERCHANDISING AND SALES 
PROMOTION EFFORTS 


The Food Industry has learned that Hoosiers de- 
mand salesmanship PLUS before they go for a 
product. BUT... when those Hoosiers say ‘“‘YES”’, 
they mean it. And so, your sales story told to 
Hoosierland must be coordinated and MADE to 
work. WI RE offers top audiences PLUS coordinat- 
ed plans for selling and promoting your products. 


1. “Luncheon with Molly Star” 


Six days a week, Molly Star entertains groups of 
Indianapolis Club Women at Luncheon in the Clay- 
pool Hotel. Guests are exposed to timely displays 
of food products advertised on Molly Star’s Pro- 
gram. Incidentally, the news of each Molly Star 
Luncheon appears each day in the Indianapolis 
Star. 


2. “Eat-itorially Speaking” 


Six days a week Dickman Stone’s famous ‘‘Eat- 
itorially Speaking” Is a half-hour bright-spot for 
Hoosierland food buyers. Dick talks about the phi- 
losophy of food—and each morning the Indianap- 
olis Star prints a column under the same name— 
“Eat-itorially Speaking’. Do the women like it? 
They eat his advice! Participants in Dick Stone's 
Program enjoy prestige and sales second to no 
other food media in Indianapolis. 


3. Retailer Cooperation 


A trained staff of Retail Food Detail Men makes 
friends for W | R E and the Star. There's nothing 
equal to the advantage of having your products 
discussed with Retailers by men who know retail 
problems. 


4. Wholesale and Chain Store Contacts 


The Sales Promotion and Merchandising Depart- 
ment through its association with chain and Food 
Wholesale Organizations, constantly works to 
pave the way for your products. The natural 
“push” of WIRE programming is coordinated with 
warm personal contacts and a ‘year-round friend- 
ship with the men who channel your products into 
retail outlets. 


5. Teamwork all the Way 


Behind the scenes at W 1 R E and the Star, you'll 
find interested personal help—men and women 
whose careers are FOOD. We realize it takes more 
than advertising—more than selling—more than 
merchandising to get your product “over the 
hump”. It takes TEAMWORK and that’s what we 
deliver when you buy WIRE. 


BASIC NBC W j g f 5000 WATTS 


National Representatives 


JOHN E. PEARSON Company 


New York @ Chicago @ Kansas City 


AFFILIATED IN OWNERSHIP, MANAGEMENT AND OPERATION 
wiH THE INDIANAPOLIS STAR 








ne 


BIGGER Every Year! 








Linda, Pat and Michael Lanphier 





BIGGER List of Local Accounts 


BIGGER List of National Aecounts 


BIGGER Audience 


BIGGER Results 


Year In and Year Out 


WEMP Milwaukee 


C. J. Lanphier 
General Manager 


Page 244 © 1945 Yearbook Number 


Basic Blue Network 


Howard H. Wilson & Co., 
National Representatives 
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ECONOMICS LABS., St. Paul (Polley, 
Agency: Newell- Emmett Co., N. 


EDELBRAU_ BREWERY, Brea 
Agency: Roy S. Durstine Inc., New Yon 
sp sa 

JOHN EICHLER BREWING Co., Ny 
York. Agency: Geare-Marston Inc., Phih 
delphia. sp sa. 


EIGHT-IN-ONE Co., Chicago (cold th 
lets). H. W.Kastor & Sons, Chicago. ng 


ELECTRIC AUTO-LITE Co., Tolem 
Ruthrauff & Ryan. sp. 


ELECTRIC COMPANIES. N. W. Ayer, 
Sons, N. Y. sep n 


ELECTRONICS CORP. OF AMERICA 
S (institutional). Shappe-Wilkes In. 
. ne 


ELGIN WATCH CO., Chicago. Agengy, 
J. Walter Thompson Co., Chicago, sa 9 


DR. ELLIS SALES Co., Pittsburgh (cm 
metics). Agency: Smith, Taylor & Jen, 
ins, Pittsburgh. sa sp. 


EMERGENCY LABS, N. Y. (Poslam), 
National Advertiser Agency, N. Y, » 


EMERSON DRUG Co., Baltimore (Brom 
Seltzer). Agency: Ruthrauff & Ryan, N, Jy, 
n ta ep. 


EMERSON RADIO & Semen 
Corp., N. Y. William H. Weintraub, N, ¥, 
sp n 

EMPLOYERS GROUP INS. Co., Bosta 
Agency: H. B. Humphrey Co., Boston. na 
ENGLANDER Co., Brooklyn (beds, spring, 
mattresses). Agency: Biow Co., N. Y¥.¥4 
J. C ENO Ltd., New York (effervescen; 
salts). Agency: Atherton & Currier, N, Y, 
sa ta 

J. C. ENO Ltd., Toronto (toothpast, 
Eno’s salts). Agency: Atherton & Cw 
rier, Toronto. sa sp t 

EPPENS-SMITH Co., New York (Hd 
land House Coffee). Scheck Adv., Newari 
ne sp. 

ESQUIRE PUBLICATIONS Ince., Chicagy 
(for Coronet). Agency: Schwimmer 
Scott, Chicago. t sa n 
ESSLINGER [Inc., Philadelphia (beer). 
Agency: Gray & Rogers, Philadelphia. 
T. H. ESTABROOKS, St. John N. B. ( 
Rose Tea). McConnell-Eastman & 

Montreal. sp. 

ETHYL GASOLINE Corp., New Yori 
(petroleum products). Agencies: BBD 
N. Y; Pacific Market Builders, Los 
les. sp n 8a 

ETNA FOOD PRODUCTS, New York. 
DAVID G. EVANS COFFEE (Co., § 
Louis (Old Judge Coffee). Ruthrauff 
Ryan, Chicago. ne. 
GEORGE B. EVANS LABS., Phi 

phia (eye lotion). Agency: John Falk 
Arndt & Co., Philadelphia. sa. 
EVERSHARP Inc., Chicago (pens, 
cils). Agency: Biow Co., N. Y. n ep. 
EVLO PHARMACAL Corp., Philad 
sp. 

EXCLUSIVE PERMANENT WAVE @ 
New York. R. T. O'Connell, N. Y. sa 
EX-LAX MFG. Co., Brooklyn (laxative) 
Agency: Joseph Katz Co., Baltimore. sp 


F 


FALLS CITY BREWING Co., Louw 
Agency: Anfenger Adv. Agency, St. 
sp. 

FALSTAFF BREWING Corp., St. 
(Falstaff beer). Agency: Ruthrauff 
Ryan, N.° Y.; Dancer-Fitzgerald-S: 
Chicago. n ne sp sa. 

FANNY FARMER CANDY SHOPS, 


ester. Agency: J. Walter Thompson ¥ 
N. Y. sa. 


FASTOP Ince., New York (bottle cape) 
Agency: F. J. Low Inc., N. Y. sp. 


FATHER JOHN'S MEDICINE @ 
Lowell, Mass. Agency: McConnell East 
& Co., Ltd., Montreal; Bertha B 
Boston; John W. Queen, Boston. ¢ sd, 
SAL FAYNE Corp., Dayton. A 
Douglas Hall, Dayton. ta 
FRED FEAR & Co., Brooklyn (@ 
Chick, Magic Wand egg die). 
Menken Adv., N. Y. sa t 
CHRISTIAN te wg a BRE 
Co., Newark (P. O. N. heer). 
E. T. Howard Co., N. Y. rn sp 
FELS. & Co., Philadelphia (Fels Nape 
soap). Agency: S. E. Roberts Inc., 
adelphia. sa t n ap 


(Continued on page 246) 










































































}LUSHINGLY, we sunshine 
this page of praise. 
@ Typically, it attests both as to Quality and Quan- 
tity of WHEB Pro-MOTIONS. “Tom Mix Party” for 


Ralston Purina Company serves active proof of 
how it’s done. Inset photo proves kids liked it, too! 


@ Yes, WHEB puts the MOTION in Pro-MOTION! 


WHEB 


PORTSMOUTH, NEW HAMPSHIRE. 
Represented Nationally by: 
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FEMININE PRODUCTS, New York 
(Arrid deodorant). Agency: Street & 
Finney, N. Y.; Small & Seiffer, N. Y. sa ta 


FERRY-MORSE SEED Co., San Francisco. 
sp 

MARSHALL FIELD & Co., Chicago. 
Agency: Charles Daniel Frey Adv. Agency, 
Chicago. 8a sp 

FIELD PACKING Co., Bowling Green, 
Ky. (Chesterfield hams and lard); M. R. 
Kopmeyer Co., Louisville. ne sa 


J. H. FILBERT Inc., Baltimore (marga- 
rine). Agency: Courtland D. Ferguson 
Inc., Baltimore. sa 


WILLIAM FILENE’S SONS Co., Boston. 
Agency: John C. Dowd, Boston. sa 


FILIPPONE Co., Passaic (La Perla prod- 
ucts). Agency: Filee Adv., Passaic sep 


FIRESTONE TIRE & RUBBER Co., 
Akron (tires and tubes). Agency: Sweeney 
& James Co., Cleveland; Aubrey, Moore & 
Wallace, Chicago. sp 

FISHER FLOURING MILLS Co. (Biskit- 
Mix flour), Seattle Agencies: Pacific 
National Adv. Agency, Seattle; Izzard Co., 
Seattle. n ne sa sp 

F. W. FITCH Co., Des Moines (shampoo). 
Agency: L. W. Ramsey Co., Davenport. sp 


FITZPATRICK BROS, Chicago (Kitchen 


Klenzer). Agency: Arthur Meyerhoff & 
Co., Chicago. ta 
FITZSIMMONS STORES, Los Angeles 
(chain grocers). Agency: McElroy Adv., 
Los Angeles. ne 
FLEX-O-GLASS MFG. Co., Chicago. 


Agency: Presba, Fellers & Presba, Chi- 


cago. 8a 8p 


FLORIDA CITRUS COMMISSION, Tampa 
(fruit). Agencies: Arthur Kudner, N. Y.; 


FONTANA FOOD PRODUCTS Co., South 
San Francisco (noodles, macaroni, spa- 
ghetti). Agency: Long Adv. Service, San 
Francisco. sa 


JAMES FORBES TEA & COFFEE Co., 
St. Louis. sa 


FORD-HOPKINS Co., Chicago (Eight-in- 
One cold tablets). Agency: H. W. Kastor 
& Sons Adv., Chicago. sp 


J. B. FORD Co., Wyandotte, Mich. (Wyan- 
dotte cleanser). Agency: N. W. Ayer & 
Son, N. Y. sa 


FORD MOTOR Co., Detroit (motor cars). 
Agencies: Maxon Inc., Detroit; McCann- 
Erickson, N. Y.; Cockfield, Brown & Co., 
Montreal; J. Walter Thompson Co., Chi- 
cago. n rn sa sp t 


FORE PRODUCTS Co., New Orleans 
(H-F Athletes Foot med.).Agency: Ste- 
vens. Howcott & Halsey, New Orleans. sa 


FOREMAN & CLARK, Chicago (cloth- 
iers). Agencies: Firestone Adv. Agency, 
St. Paul; Constantine & Gardner, Los 
Agency. sa sp 


FORMFIT Co., Chicago (foundations). 
Agency: Buchanan & Co., Chicago. sp 


FORT PITT BEDDING Co., Pittsburgh 
(mattresses). Agency: Smith, Taylor & 
Jenkins, Pittsburgh. sp 


FORT PITT BREWING Co., Sharpsburg. 
Pa. Agencies: BBDO, New York an 
Pittsburgh; Smith, Taylor & Jenkins, 
Pittsburgh. sp 


42 PRODUCTS Ince., Los Angeles (toi- 
letries). Agencies: Milton Weinberg Adv. 
Co., Los Angeles; Hillman-Shane-Breyer, 
Los Angeles. t ta n 


FOSTER DACK Co., Toronto (Mecca oint- 
ment). Agency: A. J. Denne & Co., 
Toronto. sa 

FOSTER-MILBURN Co., Buffalo (Doan’s 
pills, ice mint). Agencies: Spot Broad- 
casting, N. Y.; Street & Finney, N. Y. ne 


Castleman & Pierce, N. Y.; Spot Broadcast- 
ing Inc., - 8a 


I. J. FOX, New York (furs). Agencies: 
Louis Kashak, N. Y.; Foley Adv. Co., Cleve- 
land. sa 


PETER .FOX BREWING Co., Chicago. 
Agency: Schwimmer & Scott, Chicago. 
sp ta sa 


FRAILEY PRODUCTS New York (Cha- 


fix, medical lotion). Agency: Grant Adv., 
Y. sp 

FREED-EISEMANN Co., New York. 

Agency: Lawrence Fertig & Co., Zz. 


FREEMAN COAL Co., Chicago. Agency: 
Goldman & Gross, Chicago. ne 


FREIHOFER BAKING CO., Philadelphia 
(Hollywood bread). Agency: Richard A. 
Foley Adv., Philadelphia. 

FRENCH KITCHEN FOODS Corp., Los 
Angeles. Agency: Elwood J. Robinson Adv., 
Los Angeles. ta 

S. FRIEDER & SONS Co., Cincinnati 
(Garcia Grande & MHabanello Cigars). 
Agency: Al Paul Lefton Co., Chicago. sp 
FROSTED FOODS Corp. (Birds Eye frosted 
foods), New York. Agency: Young & 
Rubicam Ine., N. Y. 

FRUITITIVES PRODUCTS, Toronto 
(proprietary). Agency: McConnell-East- 
man & Co., Toronto. sp 
FUNK BROS. SEED Co., 
Ill. (seed corn). 
Adv., Chicago. sp 


Bloomington, 
Agency: E. Brown 


G 


GABY SALES Co., Philadelphia. Agency: 
Harry Feigenbaum, Philadelphia. sa 
GALLENKAMP STORES Co., San Fran- 
cisco (shoes). Agency: Long Adv. Service, 
San Francisco. ne n 


ard C. Mouk Co., N. Y. sa 


GALVIN MFG. Corp., Chicago (radio 
equipment). Agency: Gourfain-Cobb, Chj. 
cago. sp 


GAMBRELLI & DAVITTO WINE (, 
New York. Agency: Jackson & Co., N. y 


GARDNER NURSERY Co., Osage, 
(plants). Agency: Northwest Radio Ady, 
Co., Seattle. n sa sp t ta 


GARRETT & Co., Brooklyn (Virgin 
Dare wine). Agencies: Sterling Beeso, 
Inc., Toledo; Ruthrauff & Ryan, Chicag 
and N. Y. sa ta 


GEBHARDT CHILI POWDER Co., Sm 
Antonio. Agency: Pitluk Adv. Co., Sa, 
Antonio. sa 


GEM PACKING Co., Brooklyn (food prod. 
ucts). Agency: Commercial Radio, N, Y, 
sp 


GENERAL BAKING 
(Bond bread). Agencies: BBDO, N. Y; 
Newell-Emmett Co., N. Y.; Ivey & Elling. 
ton, Philadelphia; Mitchell-Faust, Chicago, 
n sa sp t ta 


GENERAL CIGAR Co., New York. Agen. 
cies: Federal Adv. Agency, N. - (Van 
Dyck); J. Walter Thompson Co., N. Y, 
(White Owl). ne n 


GENERAL ELECTRIC Co., Schenectady, 
N. Y., Cleveland, O., & Bridgeport, Conn, 
(electrical devices). Agencies: Maxon 
Inc., N. Y. & Cleveland; BBDO, N. Y; 
Foster & Davies, Cleveland; N. W. Aye 
& Son, N. Y. n sa t sp ne 


Co., New Yor 


GENERAL FOODS Corp., New York 
Agencies: Young & Rubicam, N. Y, 
(Grape Nuts, Jell-O, Calumet Baking 


Powder, Frosted Foods, Sanka, La Franc 
Postum); Benton & Bowles, N. Y. (Pos 
Toasties, Huskies, Sure-Jell, Baker's, 
Certo, Diamond Crystal Salt, Maxwell 
House Coffee, Bran Flakes); Advertisers 
Broadcasting Co., N. Y. (Diamond Crystal 
Salt, Maxwell House). n t sa ta sp 




















4 - . sa ta , F. J. GALLO WINE Co., Modesto, Cal. GENERAL FOODS Ltd., Toronto (Certo, 
W. N. Garrison & Co., Chicago. m rn sa t E. FOUGERA & Co., New York. (Vapex Agency: Charles H. Mayner Co., Los Palmolive soap, Colgate tosthpente, ng 
J. A. FOLGER & Co., Kansas City (cof- Don Juan lipstick). Agencies: Small & Angeles. sp te ~ aan ad Agency: Baker Adv. Ltd., Te 
fee). Agencies: Raymond R. Morgan Co., Seiffer, N. Y.; Grey Adv. Agency, N. Y.; GALLOWHUR CHEMICAL Corp., New . ‘ e 
Hollywood: Grant Adv., Chicago. sp J. M. Korn, Philadelphia; Birmingham, York. (Skat insecticide). Agency: Rich- (Continued on page 248) 
i - . a 
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ATLANTA 
920 Kc. 


CBS 


wt = 


In program 
entertainment 
through its spirited 
local showmanship 


and its affiliation 


with CBS 





A member of 
The Georgia 
Major Market 
Trio, WGST is 
also available in 
combination with 
WTOC Savannah and 
WMAZ Macon— 
for complete cover- 
age of Georgia at 
one low cost. 


Represented Nationally by 


THE KATZ AGENCY, Inc. 
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GENERAL MILLS, Minneapolis (Gold 
Medal flour, Kix, etc.). Agencies: McCord 
Co., Minneapolis; Dancer-Fitzgerald-Sample, 
Chicago (Kix); Westeo Adv. Co., San 
Francisco (Sperry flour). sp sa tan 


GENERAL MOTORS Corp., Detroit. 
Agencies: D. P. Brother & Co., Detroit; 
Campbell-Ewald Co. of N. Y.; Campbell- 
Ewald Co., Detroit; Arthur Kudner Inc., 
N. Y.; MacManus, John & Adams, Detroit; 
BBDO, N. Y.; Picard Adv., Detroit. n sa 
sp rn ta 


GENERAL PETROLEUM Corp., Los 
Angeles. Agency: Smith & Drum, Los 
Angeles. rn sa 

GENERAL SEAFOODS Corp., Boston 
(Forty Fathom Fish). Agency: Alley & 
Richards Co., Boston & N. Y. sa 


GENERAL TIRE & ee. Se Akron. 
Agency: D’Arcy Adv., N. Y. 


GERBER Co., Memphis je Be Di- 
rect. ne 


GIBSON VITAMIN Co., = Ta. 
Agency: W. L. Vomak Inc., N. Y. 


GILLETTE SAFETY RAZOR Co., Boston. 
Agency: Maxon Inc., N. Y. sp n 


GILLETTE SAFETY RAZOR Co. of Can- 
ana, Montreal. Agency: Maxon Inc., 
Detroit. n 


GILMORE OIL Co., Los Angeles (Red 
Lion, Record Breaker gasoline). Agencies: 
Botsford, Constantine & Gardner, Los 
Angeles; Ruthrauff & Ryan, Hollywood. 
rn sa ta sp 


GIMBEL- BROS., Philadelphia (dept. 
store). Agency: Direct. sa ta 


GLENWOOD RANGE Co., Taunton, Mass. 
Agency: Alley & Richards, Boston. sa 


GLIDDEN Co., 
Elmhurst, N. 
Co., N. Y. sa 


GLIDDEN Co., Cleveland (Spred Paints). 
Agency: Meldrum & Fewsmith, Cleveland. 
8a 


GLOBE BREWING Co., Baltimore (Arrow 
beer). Agency: Joseph Katz Co., Balti- 
more). sp ne t 


GLORE GRAIN & MILLING Co., Los 
Angeles (A-1 flour). Agency: McCann- 
Erickson, Los Angeles. t 


GLORE MITULS, Seattle (flour). Agency: 
McCann-Erickson, San Francisco. sp sa 


GOLDEN AGE _  Corp., Los’ Angeles 
(macaroni). Agencies: Brisacher, Davis 
& Staff, Los Angeles; Hillman-Shane- 
Breyer, Los Angeles. sa 

GOLDEN STATE Co., San _ Francisco 
(dairy products). Agencies: Ruthrauff & 
Ryan, San Francisco; Ned Newman Adv., 
Los Angeles; BBDO, San Francisco. sp 
ta ne 

GOON FOODS. Minneanolis (Skippy Pea- 
nut butter). Agency: Guild Adv. Agency, 
San Francisco. sp 

GOOD LUCK FOOD Co., Rochester, N. Y. 
(prepared desserts). ‘Agency: F. A. 
Hughes & Co., Rochester. sp rn sa 
GOODALL Co., Cincinnati (Palm Beach 
clothes). Agency: Ruthrauff & Ryan, 
Chicago. 8a 

B. F. GOODRICH Co., Los Angeles. 
Aeeney: RRDO. Lo Angeles. ta n 
GOODYEAR SERVICE STORES. Los 
Angeles (Southern Cal auto accessories 
chain). Agency: Smith & Bull Adv., Los 
Angeles. ne sa 

GOODYEAR TIRE & RUBBER Co, 
Akron. Agency: Arthur Kudner Inc., N. Y. 
ap 7n 

GOSPEL BROADCASTING Assn., Los 
Angeles (religious). Agency: R. H. Alber 
Co.. Los Aneeles. ap n 

GOTHAM HOSIERY Co., N. Y. Agency: 
Sterling Adv. Agency, N. Y. sp n 
GOULARD & OLENA Co., New York 
(insecticides). Agency: Metropolitan Adv., 
N. Y. ap 

BARBARA GOULD Inc., N. Y. (cos- 
metics). Agency: Foote, Cone & Belding, 
N. Y. ep 

GRABOSKY BROS., Philadelphia (ci- 
gars) Agency: Harry Feigenbaum Adv. 
Agcy., Philadelphia. sa 

GRAGNANO PRODUCTS, San Francisco 
(spaghetti sauce). Agency: Brisacher, 
Davis & Van Norden, San Francisco. sp 
GREAT ATLANTIC & PACIFIC TEA 
©o., Boston. Agency: Paris & Peart, N. Y. 
rn sa ta 

GRECIAN CHEMICAL Co., Philadelphia 
(Olivo hair tonic). Philip Klein, Phila- 
delphia. sp 

GRELVA Inc., New York (Crashe skin 
lotion). Agency: Blackstone Co., N. Y¥. sa 


(Durkee Famous Foods), 
Agency: Duane Jones 


— 


GRETZ BREWING Co., Philadelphia, 
Agency: Seberhagen Adv., Philadelphia, a 


GRIESEDIECK BROS. BREWERY, 
Louis. Agencies: Ruthrauff & Ryan, N. Y; 
BBDO, Chicago. sp sa ne 


GRIESEDIECK WESTERN BREWERY 
Co., Belleville, Ill. (Stag beer). Agencies; 
J. ‘Walter Thompson Co., Chicago; Gard. 
ner Adv. Co., St. Louis. sp sa 


GRIFFIN MFG. Co., Brooklyn (shoe pol. 
ish). Agency: Bermingham, Castleman § 
Pierce, N. Y. sa n ne ap t ta 


GROCERS PACKING Co., Los Angelg 
(Budget cellophane packaged foods), 
— Raymond R. Morgan Co., Holly. 
Woo t 


GROVE LABS., St. Louis (Bromo. 
Quinine). Agencies: J. Walter Thompson 
Co., Chicago; Russel M. Seeds Co., Chi 
cago; H. W. Kastor & Sons, Chicago; 
Ruthrauff & Ryan, Chicago; Donahue § 
Coe, N. Y. (Vitamins). ne n 


GRUEN WATCH Co., Cincinnati. Agen. 
cies: Compton Adv., N. Y.; McCann. 
Erickson, N. Y. t sa 

GRUEN WATCH Co., Toronto. Agency: 
Cocktield, Brown & Co., Toronto. sp 
GRUMMAN AIRCRAFT & ENGINEER. 
ING Corp., Bethpage, 7. Island, 
Agency: Chas. W. Hoyt Co., N. Y. ta 
GUITTARD CHOCOLATE Co., San Fran. 
cisco (sweet ground chocolate). Agency: 
Shirley Walker Adv., Los Angeles. sp 
CHARLES GULDEN, New York (mus 
tard). Agency: Charles W. Hoyt Co., N, 
Y. sp ne 

GULF OIL Corp., Pittsburgh (insecticide 
spray, oil products). Agency: Young & 


Rubicam, N. Y. t ep n 
GUM LABS., Clifton Hgts., Pa. (Ivoryne 
Peroxide medicated gum). Agencies; 


McCann-Erickson, N. Y.; McJenkins Adyv., 
Chicago. 

GUNTHER BREWING Co., Baltimore 
Agencies: Ruthrauff & Ryan, N. Y.; H. £, 
Hudgins, Baltimore. sp sa t 


H 


HALL BROS., Kansas City (greeting 
ecards). Agency: Henri, Hurst & MacDon- 
ald, Chicago, sp n 

HALLICRAFTERS Co., Chicago (institu- 
tional). Agency: Burton Browne Ady. 
Chicago. sp 

HAMILTON ROSS INDUSTRIES, New 


York. (watches). Agency: Roche, Wil 
liams & Cleary, N. Y. ne 


PETER HAND BREWERY Co., (Meister 
Brau beer). Agency: Mitchell-Faust Ady, 
Co., Chicago. t sp 

CHRIS HANSEN LABS., Little Falls, 
N. Y. (Junket, Rennet). Agency: Mitch 
ell-Faust Adv. Agency, Chicago. sa sp 


CHRIS HANSEN’S LABORATORY, To 
ronto (Junket). Agency: A. McKim Ltd, 
Toronto. sa ta 


HARMON WATCH Co., New York. 
Agency: Moss Associates, N. Y. ne 


HARTZ MOUNTAIN PRODUCTS, New 
York (bird seed, Joy dog food). Agency: 
George H. Hartman Co., Chicago. sa sp" 


HARVEL Co., New York (watches). 
Agency: A. W. Lewin, N. Y. sp ne sa 


HASSENSTINE Co., Hollywood (movie 
wave). Agency: Lou Sterling Assoc., Hol 
lywood. sa 


HASTINGS MFG. Co., Hastings, Mich 
Agency: Keeling & Co., Minneapolis. née 


HAWAIIAN PINEAPPLE Co., Honolali 
(Dole). Agencies: Young & Rubicam, N. 
Y.; N. W. Ayer & Son, Philadelphia. » # 
HEALTHAIDS, Jersey City (Serutan 
vitamin beverage). Agencies: Raymoné 
Spector Co., Ruthrauff & Ryan, N.Y. 
(Kelp-I-Dine vegetable products); Wik 
liam N. Scheer Adv., Newark. t n ap ne @ 
HEARST Corp., New York (newsps 
pers. t 
THE HECHT CO., Washington (dept 
store). Agency: Koster Adv., Washing- 
ton. sp : 
G. HEILEMAN BREWING Co. ls 
Crosse, Wis. (Old Style lager). Agency: 
L. W. Ramsey Co., Chicago. sa 
H. J. HEINZ Co. of Canada, Toronto 
Agency: MacLaren Adv. Co. 
H. J. HEINZ Co., Pittsburgh (Swerl 
soap; soup). Agency: Maxon Inc., Detroit 
sa n 
HELBROS WATCH Co., New York 
Agency: William H. Weintraub & © 
Y.n 


(Continued on page 250) 
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(Continued from page 248) 
HENNAFOAM Corp., New York (sham- 
poo). Agency: Arthur Rosenberg Co., N. 
Y. sa 
DR. HESS & CLARK Inc., 
(livestock tonic). Agency: N. 
Son, Philadelphia. sa ta 
CHR. HEURICH BREWING Co., Wash- 
ington, D. C. Agency: Romer Adv. Co., 
Washington. ne 
HILLMAN PERIODICALS, New York 
(Pageant magazine). Agency: Erwin, 
Wasey & Co., N. Y. sa 
HILLMAN PURE FOODS, _ Chicago. 
Agency: Julian Frank Agency, Chicago. sa 
HILLS BROS., New York (dates, bread 
mix). Agency: Biow Co., N. Y. sa ta 
HILLS BROS., San Francisco (coffee). 
Agency: N. W. Ayer & Son, San Fran- 
cisco. sa ta 
CHARLES E. HIRES Co., Philadelphia 
(root beer). Agency: N. W. Ayer & Son, 
N. Y. sa ep 
HI-VITAMIN Corp., 
sules). Agency: 
Inc., N. Y. ep 
HILEX, St. Paul. 
Minneapolis. sa 
HOFFMAN RADIO Corp., 
Agency: Hixson-O’ Donnell 
Angeles. ne n 
HOHENADEL BREWING Co., 
phia. Agency: 
Philadelphia. sp 
HOLLAND FURNACE Co., Holland, 
Mich. Agencies: Ruthrauff & Ryan, Chi- 
cago; Stack-Globe Adv. Agency, Chicago; 
Roche, Williams & Cleary, Chicago. n t n 
HOME OIL DISTRIBUTORS Ltd., 
couver. sp 
HOOKER GLASS & PAINT MFG. Co., 
Chicago. Agency: Goodkind, Joice & Mor- 
gan, Chicago. sa 


Ashland, O. 
W. Ayer & 


New York (cap- 
Applied Merchandising 
Agency: McCord Co., 


Los Angeles. 
Adv., Los 


Philadel- 
Benjamin Eshelman Co., 


Van- 


HORN & HARDART, 
Agency: Clements Co., 


JOSEPH HORNE Co., 


Philadelphia. 
Philadelphia. sp 


Pittsburgh (dept. 


store). Agency: Walker & Downing, 
Pittsburgh. sp 
JACOB HORNUNG BREWING _ Co., 


Philadelphia (beer). Agency: John Faulk- 
ner Arndt, Philadelphia. t sp 


HOROWITZ-MARGARETEN Co., 
York (food). Agency: 
casting Co., N. Y. sa sp 
B. HOUDE-GROTHE, Montreal (tobacco). 
Agency: Canadian Adv. Agency, Montreal. 
sp 

HOUSE OF DIAMONDS, New York. 
Agency: Blackstone Co., N. Y, t 


HOUSEHOLD CHEMISTS, New York. 
(Shyn-O-Way). Agency: Pettingell & 
Fenton, N. Y. 


HOWARD CLOTHES 


New 
Advertisers Broad- 


Inc., New York. 


Agency: Redfield-Johnstone, N. Y. sp n 
HUBINGER Co., Keokuk, Ia. (Quick 
Elastic starch). Agency: Ralph Moore 
Inc., St. Louis. sa 

RICHARD HUDNUT Inc., New York 
(Marvelous cigarettes, cosmetics). Agen- 


cies: Benton & Bowles, N. Y.; G. Lynn 
Summer Co., N. Y.; Kenyon & Eckhardt, 
N. Y. sa spn 


HUDSON COAL Co., Scranton. 
Clements Co., Philadelphia. ne n 


HUDSON PULP & PAPER Corp, New 
York & Philadelphia (paper napkins). 
Agencies: Joseph Katz Co., N. Y.; Law- 
rence Fertig & Co., N. Y. sa 


HULMAN & Co., Terre Haute, 


(Clabter Girl baking powder). 
Pollyea Adv., Terre Haute. sa ta 


HUMBLE OIL & REFINING Co., Hous- 
ton. Agency: Franke-Wilkinson-Schiwetz, 
Houston. n sa sp rn 


Agency: 


Ind. 
Agency: 


HUNT PACKING Co., San _ Francisco. 
Agency: Garfield & Guild, San Francisco. 
sp n 

HUNTER PACKING Co., East St. Louis, 
Ill. Agency: Oakleigh-French Adv. Agency, 
St. Louis. sp 

HYDE PARK BREWERIES, St. 
Agencies: Ruthrauff & Ryan, St. 
Young & Rubicam, St. Louis. ep 


HY-TROUS Corp., Boston (plant 
Agency: Broadeast Adv., Boston. sa 


I 


IGLEHART BROTHERS Co., New York 
(flour) subsidiary of General Foods Sales 
Corp. Agency: Young & Rubicam, N. Y. 
n sp 

ILLINOIS MEAT Co., Chicago. Agency: 
Arthur Meyerhoff Agency, Chicago. sp. 
IMPERIAL SUGAR Co., Sugar Land, 
Texas. Agency: Tracy-Locke, Dallas. sp 
IMPERIAL TOBACCO Co., Montreal (Win- 
chester cigarettes). Agency: Whitehall 
Bestg. Ltd., Montreal. ta sp 
INDUSTRIAL TAPE Corp., New Bruns- 
wick, J. (Texcel). (Johnson & John- 
son subsidiary. Agency: M. H. Hackett & 
Co., N. ¥ ta 

INTERCHEMICAL Corp, New 
(Mil-Du-Rid paint product). 
Samuel C. Croot Inc., N. Y. sa 


INTERNATIONAL SALT Co., Scranton. 
Agency: J. Mathes Inc., N. Y. » sa 


INTERNATIONAL SHOE Co., St. Louis 


Louis. 
Louis; 


food). 


York. 
Agency: 


(Conformal Footwear division). Agency: 
Guilford Adv., N. Y. sa 

INTERNATIONAL SILVER Co., Meri- 
den, Conn. (silverware). Agency: Young 
& Rubicam, N. Y. ne n 

INTERSTATE BAKERIES Corp., Kan- 
sas City, Mo. (Butternut bread, Dolly 


Madison cake). Agency: R. J. Potts & Co., 
Kansas City. ne 


INTERSTATE COTTON OIL REFINING 
Co., Sherman, Tex. (Mrs. Tucker’s Shor, 
ening). Agency: Crook Adv. Agency, Dal. 
las. rn sp 

INTERSTATE LABS, Louisville, ky, 
(Vitawine and Oculine). Agency: Farsq 
& Huff, Louisville. t 


IRONIZED YEAST Co., Atlanta, 
(yeast tablets). Agency: Ruthrauff & Ryan, 
N. Y. n sa sp rn 


ISALY DAIRY Co., Pittsburgh. Agency; 
Ketchum, MacCleod & Grove, Pittsburgh 
sp 

ISBRANDTSEN STEAMSHIP Co., N. y 
(“26 Coffee, under Isbrandtsen-Moller Cp, 
food subsidiary). Agency: Cowan & De. 
gler, N. Y. sa 


Cc. E. JACOBS PACKING Co., Chicag, 
(soup). Agency: Rogers, Gano & Bachrot, 
Chicago. 

JANTZEN KNITTING MILLS, Portland, 
Ore. Agency: Botsford, Constantine ¢ 
Gardner, Portland. ne n 

JAVEX MFG. Co., 


Toronto (cleanser), 
Agency: 


MacLaren Adv., Toronto. sep 
DR. D. JAYNE & Co., Philadelphia (Dr. 


Jayne’s cough remedy). Agency: J. M 
Korn Agency, Philadelphia. t 
JOHN F. JELKE Co., Chicago (Good 


Luck margarine). Agency: Young & Rubj- 
cam, N. Y. t sa 


ANDREW JERGENS Co., Cincinnati 
(Woodbury’s soap, Jergens lotion). Agency: 
Lennen & Mitchell, N. Y. sp nen 


JEWEL TEA Co., Barrington, Ill. (gro 
ceries). Agency: Goodkind, Joice & Mor. 
gan, Chicago. 


JOHNS-MANVILLE Corp., New York 
Agency: J. Walter Thompson Co., N. Y. 
sp n ne 


(Continued on page 252) 
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In The Public Service 





Centering the Richest and most Populous 


Area in all the 
Southeast 


An Effective Aid to Commerce 





BEAUMONT MEANS BUSINESS! 


Bustling with war-busy Americans— 


more than 90,000 of whom recently im- 
migrated to this rich market—the Sabine 
area of Texas today boasts a population 
in excess of a quarter of a million. 

Here, in the counties of Jefferson and 
Orange, are over 500,000 hands well- 
filled with currency .. . hands that are 
ready to reach for your product if your 
advertising reaches the receptive minds 
that guide them. And KFDM is the major 
network station which really gives you 
coverage and deep penetration of the 
rich Sabine area. Located in Beaumont, 
one of America’s fastest growing cities, 
KFDM offers you a Hooper-authenticated 
listening audience such as no other sta- 
tion enjoys in this wealthy market. Ask 
for the facts today. 


REPRESENTED BY TAYLOR-HOWE-SNOWDEN RADIO SALES 






'—— SERVING THE 
—— + MAGNETIZED 
————_ SABINE AREA 


—_—_—_—— 
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Ss. C. JOHNSON « SON, Brantford, Ont. 
(wax). N Louis & 
Brorby, din Vickers & Benson, Mon- 
treal. t n sa 


8. C. JOHNSON & SON, Racine, Wis. 
(Johnson’s wax, enamel). Agencies: 
Needham, Louis & Brorby, Chicago; Erwin, 
Wasey & Co., N. Y. sp sa 


JOHNSON & JOHNSON, New Bruns- 
wick, N. J. (Tek toothbrushes). Agencies: 
Ferry-Hanly Co., N. Y.; (Band-Aid) 
Young & Rubicam, N. Y.; N. W. Ayer & 
Son, N. Y n aa ta 


JOHNSTONE DRUG SALES _ Corp., 
Rochester (Kleenite). Agency: Armand 
S. Weill, Buffalo. sa n 


K 


KASCO MILLS, Waverly, New York (dog 
food). Agency: Campbell-Sanford Adv. 
Co., Cleveland. sp. sa 


KATZ DRUG Co., Kansas City. Agency: 
Bruce B. Brewer & Co, Kansas City sa sp 


KAY-DAUMIT COSMETICS, Chicago. 
Kuttner & Kuttner Adv. Agency, Chicago. 
8p 


KAY JEWELRY Co., Oakland, Cal. Agen- 
cy: Garfield & Guild, San Francisco. sp n 


KAY PREPARATIONS Co., New York 
(Formula 301 for skin blemishes). Agen- 
cies: Director & Lane, N. Y.; Erland 
Adv., N. Y. sa 


KELITE PRODUCTS Inc., Los Angeles 
(Kenu cleaner). Agency: Little & Co., 
Los Angeles. sp t 

KBLLEY DOUGLAS Ltd, Vancouver 
(Nabob coffee). Agency: Cockfield Brown 
& Co., Montreal. ep 


KELLOGG Co., Battle Creek, Mich. (Corn 
Flakes, Rice Krispies, Krumbles, All-Rye 
and Whole Wheat biscuits, All-Bran, Pep, 
Gro-Pup, Bran Flakes, Wheat Krispies 
and feeds). Agencies: Kenyon & Eckhardt, 
N. Y.; J. Walter Thompson Co., N. Y. 
t ta sp san 
KELLOGG Co. of Canada, London, Ont. 
(corn flakes). Agencies: J. Walter Thomp- 
son Co., Toronto; Kenyon & Eckhardt, 
Montreal. ta sa 
Cc. D. KENNY Co., Baltimore (Norwood 
Coffee). Agency: Joseph Katz Agency, 
Baltimore. sa 
KERR GLASS MFG. Corp., Los Angeles 
(Mason jars). Agency: Goodkind, Joice & 
Morgan, Hollywood. n sa 
KERR’S BUTTER SCOTCH Inc., James- 
burg, N. J. Agency: Tracy-Locke-Dawson, 
N. Y. sa sp 
KEYSTONE MACARONI Co., Philadel- 
phia. Agency: James G. Lamb, Philadel- 
phia. sa 
KING FEATURES SYNDICATE, N. Y. 
(newspapers). sa 
KINSLOW’S MILLING Co., Los Angeles 
(Wheat Nuts). Agency: Associated Adv. 
Agency, Los Angeles. sp 
KIRKMAN & SON, New York (soap). 
Agencies: N. W. a & Son, N. Y.; 
Newell-Emmett Co., N. (div. of Coigate- 
Palmolive-Peet Co., N. +S sa sp 
KNOMARK MFG. Co., Brooklyn (Esquire 
Boot Polish). Agency: Consolidated Adv., 
N. Y. sp 
KNOX CO., Hollywood, Los Angeles (Cys- 
tex). Agencies: Barton A. Stebbins Adv., 
Los Angeles; Allen C. Smith Adv. Co., 
Kansas City. sp ne 
KNOX GELATINE Co., Johnstown, N. Y. 
(gelatin). Agency: Kenyon & Eckhardt, 
Y. sp sa 
KOLYNOS Co., New Haven (div. of 
Amer. Home Products). (Toothpaste). 
Agencies: Dancer-Fitzgerald-Sample, N. 
Y., Chicago; Joseph Jacobs Jewish Mar- 
ket Organization (Jewish trade). t n sp 
KOPPERS Co., Pittsburgh, Pa. (subsidiary 
of Koppers United Co.). (Koppers Coke). 
Agency: Chas. Dallas Reach, Newark. ta sa 
KRAFT CHEESE oo Chicago (cheese, 
etc.). Agencies: J. Walter Thompson Co., 
Chicago; Needham, Louis & Brorby, Chi- 
cago (Magic Test eggs, Parkway oleo). 
n sp 86a 
KROGER GROCERY & BAKING Co., 
Cincinnati (grocers). Agency: Ralph H. 
Jones Co., Cincinnati. t sa sp 


L 


L. B. LABS, Hollywood (hair oil). 
Agency: Glasser-Gailey & Co., Los Ange- 
les. sa ne 

LACO PRODUCTS, Baltimore (shampoo). 
Agency: Joseph Katz, Baltimore. sa 
LADY ESTHER Co., Evanston, Ill. (cos- 
metics). Agency: Biow Co., N. Y. n sa sp 





FRED A. LALLEMAND & Co., Montyy 
(yeast). Agency: Stabfield & Blaikie, Mos. 
treal. sa 


LAMBERT PHARMACAL Co., St, 
(Listerine, Milk-O-Mag, Listerine tooth. 
paste). Agencies: Lambert & easley, 
N. Y.; Ruthrauff & Ryan, Chicago (Beg, 
vitamins). n sat sp 


LAMBERT, CORLISS & Co., New wet 
(lotions, Nestle’ s). Agencies. J. 
Thompson Co., N. Y¥.; Cecil & Preat 
N. Y. sp nt sa rn 


LAMONT, CORLISS & Co., Toro 
(Pond’s cream). Agency: J. Waly 
Thompson Co., Toronto. n sa 


LANGENDORF UNITED BAKERIgy, 
San Francisco. Agencies: Leon Living. 
ton Adv. Agency, San Francisco; Rui, 
rauff & Ryan, San Francisco; Erwin, 
Wasey & Co., San Francisco; Pacific Con 
Adv., San Francisco. Tn sp sa 


LANTEEN MEDICAL LABS., a Chican 
(Vi-Teens vitamin tablets). . 
Vanden Co., Chicago; MeCann-Evicas 
Chicago. sa 


LARABEE FLOUR MILLS Co., Kany 
City (Larabee’s Best). Agency: Poty 
Turnbull Co., Kansas City. t 


LARUS & BRO. Co., Richmond, 
(Edgeworth tobacco, etc.). Agency: Wa 
wick¢ & Legler, N. Y. ta sa sep 


LAURENTIAN AGENCIES Reg’d., Mm 
treal (Florida water). A. McKim Lt, 
Montreal. sa 


S. F. LAWRENSON Co., Toronto (Snoy. 
flake Ammonia). Agency: MacLaren Ad, 
Toronto. sp 


LEAF CHEWING GUM Co. (Leaf Spe 
mint Gum), Chicago. Agency: Bozell] § 
Jacobs, Chicago. 


LEDERLE LABS, N. Y. (biological 4 
pharmaceutical products) (unit of Ames 
ag eens Co.). Agency: Hazard Ady, 
. Y. ap 


FRANK W. LEE Co., Danbury, Com 
(hats). Agency: Bermingham, Castlemu 
& Pierce, N. Y. apn 


THOMAS LEEMING & Co., New Yor 
(Baume Bengue). Agency: Wm. Esty é 
Co., N. Y¥. ea ta 


DR. LE GEAR MEDICINE Co., St. Loui 
(poultry remedy). Agencies: Simmonds 
Simmonds, Chicago; Pondrom & Collim 
Dallas.. sp 


LEHN & FINK PRODUCTS Co., New 
York (Hinds Honey & Almond cream) 
Agencies: Wm. Esty & Co., N. Y.; Le 
nen & Mitchell, N. Y. (Lysol). ta ep 
LEHN & FINK, Canada, Toronto (Hindi 
Honey & Almond Cream). Agency: Spite 
& Mills, Toronto. sa 

LESLIE SALT Co. San _ Francisa 


Agency: Erwin, Wasey & Co., San Fram 
cisco. ta 





LEVER BROS. Co., Cambridge, Mas 
Agencies: (Lifebuoy, Rinso) Ruthrai 
& Ryan, N. Y.; J. Walter Thompson (, 
N. Y.; (Gold Dust, Silver Dust, Fain 
Soap, Sunny —~_y ~~ soap), BBDO, N. !; 
(Vimms), Wm. Esty & Co., N. Y.: Youn 
& Rubicam, N. Y. (Spry, Lipton t# 
Swan soap). n sp t sa 

LEVER BROS. Ltd., Toronto (soap) 
Agencies: J. Walter Thompson Co., To 
ronto; Ruthrauff & Ryan, N. Y.; You) 
& Rubicam, -, Ss 5 compe Hershey Me 
Gillvra, N. Y. 
LEWIS jana on New York (Seide 
berg cigars). Agency: Lewis Adv., N.! 
ne 

LEWIS-HOWE Co., St. Louis (Tam 
Nature’s Remedy). Agencies: H. W. && 
tor & Sons Adv. Co., Chicago; J. Walt 
Thompson Co., Chicago (Tums); Rot 
Williams & Cleary, Chicago & N. Y.0@ 
LIBBY, McNEILL & LIBBY of = 
Chatham, Ont. (condensed milk). 
McConnell, Eastman & Co., a ary 
sp 

LIBBY, McNEILL & LIBBY, 
(food products). Agency: J. 
Thompson Co., Chicago. sa sp 
LIFE SAVERS Corp., Port Chester, N 
(Alkaid). Agency: Young & Rubicam, 
Y. sa ‘ 

LOUIS K. LIGGETT Co., Toronto ( 
chain). Agency: Ronalds Adv., Toront® 
LIGGETT & MYERS TOBACCO Co., 
York (Chesterfield, Velvet). 
Newell-Emmett Co., N. Y. n t sp ta @ 


LILY OF FRANCE CORSET Co., N. ¥ 
Agency: Federa] Adv., N. Y. sa 
LINHALL Co., Minneapolis (Chic Pe 
manent Wave). Agency: McCord Co., Mir 
neapolis. sa 


(Continued on page 254) 
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0 REACH 
VIRGINIA’S 
STABLE MARKETS 


The rich markets of 
Richmond, and Vir- 
ginia, covered by 
Station WRNL, are 
stable markets... 
the markets you 
want to cultivate for 
present and Post- 
War sales. 

For first choice, 
then, you'll choose 
the stable Richmond 
station... WRNL. 


PROOF OF RESULTS 
FROM RICHMOND'S 


WRNL 


270.8% of the 
National adver- 
tisers on this sta- 
tion are renew- 
als. 

e 88% of the lo- 
cal advertisers on 
this station are 
renewals. 


THERE MUST 
BE A REASON 
> + « Se OF 
course, there 
is! i 


IN VIRGINIA YOU 

REACH MORE PEOPLE 

AT LOW COST ON 
RICHMOND'S 





O00 warrs 


NIGHT *° DAY 910 KC 
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THOMAS J. LIPTON, Hoboken, N. J. 
(tea, Continental soup mix). Agency: 
Young & Rubicam, N. Y. san 


LIT BROTHERS, Philadelphia (dept. 
store). sp 


LITTLE CROW MILLING Co., Warsaw, 
Ind. (Coco Wheats flour). Agency: Rogers 
& Smith, Chicago. sp t 


LIVE FOOD PRODUCTS Co., Burbank, 
Cal. (health food). Agency: Little & Co., 
Los Angeles. sa 


DR. LOCKE SHOE STORES, Philadel- 
phia. Agency: Aaron & Brown, Philadel- 
phia. sa 

LOCKHEED & VEGA AIRCRAFT Corps., 
Burbank, Cal. Agency: Foote, Cone & 
Belding, Los Angeles. sp n 


LOCK’S LABS, N. Y. (corn remover & 
foot talm). Agency: H. C. Morris & Co. 


LOEW’S THEATRES, New York. Agency: 
Donahue & Coe, N. Y. sa 


LOMA LINDA FOOD PRODUCTS (ce- 
reals), Arlington, Cal. Agency: Gerth- 
Pacific Adv., San Francisco. sp sa 


LONDONDERRY ICE CREAM Co., San 
Francisco (ice cream powder). Agency: 
Brisacher, Davis & Van Norden, San 
Francisco. 


LONGINES-WITTNAUER WATCH Co., 
- ¥ Agency: Arthur Rosenberg Co., 


LOOK Inc., Des Moines (magazine). Agen- 
cies: DeRegger & Brown, Des Moines; 
Raymond Spector Co., N. Y. sa sp 


LOOSE-WILES BISCUIT Co., Long Island 
City, N. Y. (Krispy Krackers, a-ede Agen- 
cy: Newell-Emmett Co., 


LORIE Ltd., Toronto ng Agency: 
A. McKim, Toronto. 


P. LORRILARD Co., New York (Old Gold 
cigarettes, etc.). Agency: Lennen & Mit- 
chell, N. Y. sa ne sp n 


LOS ANGELES SOAP Co., Los Angeles 
(White King soap). Agency: Raymond R. 
Morgan Co., Los Angeles. ne n 


ANDY LOTSHAW Co., Chicago (body 
rub). Agency: Arthur Meyerhoff & Co., 
Chicago. sp n ne 

M. LOUIS PRODUCTS Co., N. Y. (Egg- 


nog shampoo). Agency: Hirshon-Garfield, 
Y. sa 


JOE LOWE Corp., N. Y. (Creamsickle, 
fudgesickle, popsicle). Agency: Abbott 
Kimball Co., N. Y. 

LUDENS, Reading, Pa. (cough drops). 
Agency: J. M. Mathes, N. Y. sp sa 


LUER PACKING Co., Vernon, Cal. (meat 
packers). Agency: Mays & Bennett, Los 
Angeles. sp 

GEORGE W. LUFT Co., N. Y. (Tangee 
Petal finish powder & cosmetics). Agency: 
Warwick & Legler, N. Y. sp san 
LUMBERMEN’S MUTUAL CASUALTY 
Co., Chicago (insurance). Agency: Leo 
Burnett Co., Chicago. ta n ne sa 
LUTHERAN LAYMEN’S LEAGUE, &t. 
Louis. Agencies: Kelly, Stuhlman & 
Zahrndt, St. Louis; Gotham Adv., N. Y. 
nt sp 

LYMANS AGENCIES, Toronto (Fellows 
Syrup). Agency: Ronalds Adv., Toronto. ne 
LYON VAN & STORAGE Co., Los Ange- 
les. Agency: BBDO, N. Y. sp n 


M 


MacFADDEN PUBLICATIONS, New 
York. Agencies: Erwin, Wasey & Co., 
N. Y.; Arthur Kudner, N. Y.; Kenyon & 
Eckhardt, N. Y.; H. C. Morris Co., N. Y.; 
Raymond Spector Co., N. Y. sa 

MacGREGOR - GOLDSMITH, Cincinnati 
(sporting goods). Agency: Hugo Wagen- 
seil & Assoc., Dayton. sp 

R. H. MACY, New York (department 
store). Agency: Young & Rubicam, N. Y. 
sp 

MAGGIC Inc., New York (seasoning & 
boullion cubes). Agency: Needham & Groh- 
mann, N, Y. 

MAIER BREWING Co., Los Angeles. 
Agency: Philip J. Meany, Los Angeles. sp 
MAIL POUCH TOBACCO Co., Wheeling 
(cigars, chewing tobacco). Agency: Walker 
& Downing, Pittsburgh. sp n 

MAINE DEVELOPMENT COMMISSION, 
Augusta (potatoes). Agency: Brooke, 
Smith, French & Dorrance, N. Y. sa 
MAJOR VITAMINS Inc., New York. 
Agencies: Grey Adv., N. Y.; Peck Adv., 
N. Y. sa spn 


MANCHESTER BISCUIT Co., Sioux Falls, 
S. D. Agency: George H. Hartman Co, 
Chicago. ne 4 


MANGELS-HEROLD Co., Baltimore (King 
syrup). Agency: Stewart-Jordan Co., Phi. 
adelphia. sa 


MANHATTAN SOAP Co., New Yor 
Agencies: Milton Weinberg Co., Los Ap, 
geles; Franklin Bruck Adv. Corp., N, y, 
(Sweetheart Soap). t n ne 


MANTLE LAMP CO. OF AMERICA, (hj. 
cago (Aladdin lamps). Agency: Presbe, 
Fellers & Presba, Chicago. sp t 


MAPLE LEAF MILLING Co., Toronty 


(Red River cereal, flour). Agency: Cock. 
field, Brown & Co., Toronto. sp t n 


MARGLO PRODUCTS, N. Y. (pet food), 
Agency: S. Duane Lyon Inc., N. Y. aa 


MARLIN FIREARMS Co., New Have 
(razor blades, shave cream). Agency: 
Craven & Hedrick, N. Y. ta sa 


MARLON CONFECTIONS po N. Y, 
Agency: Accurate Adv., N. Y. 


MARS Inc., Chicago (candy tee] Agen- 
ey: Grant Adv. Inc., Chicago. sp n 


JOSEPH MARTINSON, New York 4 
fee). Agencies: Al Paul Lefton Co., N. 
Neff-Rogow, N. Y. ne sp 


MARYLAND PHARMACEUTICAL (Co, 
Baltimore (Rem, Rel). Agency: Joseph 
Katz Co., Baltimore. sa ta n 


MASON, AU & MAGENHEIMER CON. 
FECTIONERY MFG. Co. Agency: Erwin, 
Wasey & Co., N. Y. ta sa 


MASSEY-HARRIS Co., Racine, Wis. (farm 
implements). Agency: Cranmer-Krasselt, 
Milwaukee. ta 


MASSEY-HARRIS Co., Toronto (farm im. 
plements). Agency: Cockfield, Brown &é 
Co., Toronto. 


C. MATTELAGE SALES Co., N. Y. (You 
all French Salad Dressing). Agency: St 
George & Keyes, N. Y. sa 


MAY Co., Los Angeles (department store), 
Agency: Milton Weinberg Adv. Co., Le 
Angeles. ne sp 


GEORGE S. MAY Co. (industrial engi 
neers). Agency: Jim Duffy Inc., Chicago, 


OSCAR MAYER & Co., Madison, Wis. 
(meat packers). Agency: Mitchell-Faust 
Adv. Co., Chicago. 


MAYFLOWER DRESS Co., N. Y. Agency: 
Sterling Adv., N. Y. ep 
McCOLL-FRONTENAC OIL Co., Montreal 
Agency: Ronalds Adv. Agency, Montreal 
n sp 

McILHENNY Co., Avery Island, la 
(sauce). Agencies: Aubrey, Moore & Wal 
lace, Chicago; Huber Hoge & Sons, N. Y. 
sa t ta 

ALFRED D. McKELVEY Co., N. Y. 
(Seaforth toiletries). Agency: Morse I» 
ternational, N. Y. 

McKESSON & ROBBINS, Bridgeport, 
Conn. (drugs, cosmetics). Agencies: Sher 
man & Ellis Co., N. Y.; J. D. Tarcher & 
Co., N. Y.; Ivey & Ellington, N. Y. sa 
mn ta nen 

McLARENS Ltd., Hamilton, Ont. (fool 
products). Agency: James Fisher Co., To 
ronto. t 

McLAUGHLIN & Co., Chicago (Manor 
House coffee). Agencies: Ivan = Ady. 
Agency, Chicago; Sherman K. Ellis (Co, 
Chicago. 

McRAE HEALTH PRODUCTS, N. Y. 
(Kelray reducing agent). Agency: William 
N. Scheer, Newark. sa 

MEADOW GOLD DAIRIES Ince., Pitts 
burgh. Agencies: Walker & Downing, Pitts 
burgh; F. A. Ensign, Pittsburgh. sp 
MEDUSA PRODUCTS OF CANADA, To 
ronto (paints). Agency: McConnell-Eas 
man, Toronto. sa 
MEGOWAN-EDUCATOR FOOD Co., Boe 
ton (toasterettes, crax). Agency: Duane 
Jones Co., N. Y. sa 

B. MEIER & Co., New York (Broadcast 
Redi-Meat Dist., Golden Center wheat 
germ, corn flakes). Agencies: Neff-Rogo¥ 
Inc.; H. C. Morris, N. Y. sa 

MELVILLE SHOE Corp., New York ee 
Ward, Thom McAn shoes). Agency: Nef- 
Rogow, N. Y. sp ne 

MENNEN Co., Newark (toiletries). Age® 
cy: Russel M. Seeds Co., N. Y. n ne 8p 
MENTHOLATUM Co., Wilmington, De. 
Agencies: Dillard Jacobs, Atlanta; 
Walter Thompson Co., N. Y. sa n ne 
MERCHANTS BISCUIT Co., Denver (St 
preme Salad Wafers). Agency: Ball & 
Davidson, Denver. sa 


(Continued on page 256) 
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The Most Overworked Words in Advertising: 


® There are a lot of dodo words in the dictionary. 
And plenty of them are in general use today. 

They have found their way into the advertising busi- 
ness — not into advertising copy, so much as into 
the daily patter by which advertising space and time 
are bought and sold. 

Coverage. Audience. Saturation. Listenership. Read- 
ership. Leadership. They have been used so much 
— to denote so many variations and degrees within 
their original meanings — that they, like so many 
of the telephone surveys, have come to mean almost 
nothing at all. 


There are dozens of them. Scores of them. And the 
greatest of these is — Influence. 

aa a ™ s 
Influence isn’t something you either have or have not. 
Almost everybody has at least a little influence. 
Some organizations have a very big share of it. 
And some advertising media possess it so profoundly, 
so — well, so completely — that the mere word In- 
fluence falls far short of adequate description. Even 
the Greeks had no word for it. 


In the publication field, certain great newspapers 
have influence and more than influence. 


So do certain great national weeklies; so do some of 
the great national networks. 

In every media classification, the leader springs into 
mind automatically — usually because that one 
medium, above all others like it, has influence and 
more than influence. 


It’s a handy thing to have around the house. 
Especially if you are running a group of radio 
stations. 

But here is one basic thing about Influence that 
many never learn: No advertising medium, in any 
classification, ever attained influence and more than 
influence just by talking about it. And that includes us. 


Influence, like leadership, consists not of claims but 


of acts. And that, we believe, is where we come in. 
The stations we operate cover Syracuse, Troy- 
Albany-Schenectady, Keene (New Hampshire and 
Vermont), and now New Haven. 

And in all of these markets, advertiser after adver- 
tiser has found that in building himself a franchise, 
the influence we wield goes far deeper than the mere 
word influence implies. 

There are cases on record — and plenty of them — 
where an advertiser has “tried everything” in one 
of our markets, and got nowhere fast until he went 
on the air over our station. 

There are other cases on record — and plenty of 
them — where civic or national or war projects 


gone over the hump only after calling us in. 


have 
There are still other cases — and plenty of these, 
as well — where a local advertiser, using our sta- 
tions alone, has defeated the best efforts of top- 
flight national-advertiser competition to dislodge 
him from the franchise he built — through us. 
These cases on record are acid tests of sound radio 
station management — worth more to any adver- 
tiser than passing program fancies; or surveys 
which, upon analysis, prove nothing in terms of 
actual sales. 

Claims, you say? Perhaps. But we had to perform 
these acts, before we could talk about them in print. 


They stand as evidences of the influence and more 
than influence offered to you by WSYR, WTRY, 
WKNE, WELI. 

Time on the air is what we sell. But what you buy 
is influence and more than influence . . . worth every 
dollar you put into it. 


WSYR Syracuse, WTRY Troy-Albany- 
Schenectady, WKNE Keene, N. H., 
WELI New Haven. 

SQUARE DEAL STATIONS 





Owned and operated by Harry C. Wilder and Associates. 
Representatives: For WKNE and WELI, Headley-Reed Com- 
pany. For WSYR and WTRY, Paul H. Raymer Company. 


NOTE: The time to start building a postwar franchise in any of our markets is 
getting increasingly short. Tomorrow may be too late. Better get in touch with us now. 








ELMIRA.NY. 
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MERRIA CHEMICAL LAB., Columbus 
(Merria Moth Chemicals). Agency: First 
United Broadcasters, Chicago. sa 


METRO-GOLDWYN-MAYER FILM Corp., 
New York. Agency: Donahue & Co., N. Y. 
sa tan 


MEYER BROS. DRUG Co., St. Louis. 
Agency: Anfenger Adv., St. Louis. t 


MIAMI MARGARINE (Co.,_ Cincinnati 
(Nu-Maid Margarine). Agency: Ralph H. 
Jones Co., Cincinnati. ta 


MICHEL COSMETICS Co., Long Island, 
N. Y. Agency: Irwin Vladimir & Co., New 
York. t ta 


MICHIGAN BULB Co., Holland, Mich. 
(tulip bulbs). Agency: First United Broad- 
casters, Chicago. t 


MID-CONTINENT PETROLEUM Corp., 
Tulsa. Agency: R. J. Potts & Co., Kansas 
City. ap ta ne 


MILES LABS., Elkhart, Ind. (Nervine, 
Anti-pain pills, Alka-Seltzer). Agencies: 
Associated Adv. Agency, Los Angeles; 
Wade Adv. Agency, Chicago (One-A-Day). 
naept 


MILES LABS., Toronto (Alka-Seltzer). 
Agency: Cockfield, Brown & Co., Toronto. 
n sp 

RUSSELL-MILLER MILLING Co., Min- 
neapolis (Occidental flour). Agencies: N. 
W. Ayer & Son, Chicago; Campbell-Mithun, 
Minneapolis. t sa ta 


MINNEAPOLIS BREWING Co., Minneap- 
olis (Grain Belt Beer). Agency: BBDO, 
N. Y. ep 


MINNEAPOLIS-HONEYWELL Regulator 
Co., Minneapolis. Agency: Addison Lewis 
& Assoc., Minneapolis. sp n 


MINWAX Co., New York (Preen flour 
wax). Agency: R. T. O’Connell Co., N. Y. 
sa 


MIRAMAR TRADING Corp., New York 
(Conti Castile soap). Agency: Manhattan 
Adv., N. Y. sp 


MIRRA CHEMICAL LABS., Columbus. 
Agency: First United Broadcasters, Chi- 
cago. 8a 


MISS SWANK, N. Y. (lingerie). Agency: 
Hirschon-Garfield, N. Y. t n 


MISSION PAK Co., Los Angeles (fruit). 
Agencies: Dana Jones Co., Los Angeles; 
Allied Adv. Agencies, Los Angeles. sa 


MODERN FOOD PROCESS Co., Philadel- 
phia (Thrivo dog food, Philadelphia scrap- 
ple). Agency: Clements Co., Philadelphia. 
n sp 


S. A. MOFFETT Co., Seattle (Polar frost- 
ed foods). Agency: Erwin, Wasey & Co., 
Seattle. sa 


MONOGRAM PICTURES Corp. Agency: 
Weiss & Geller, New York. 


MONTICELLO DRUG Co., Jacksonville, 
Fla. (“666" Liquid). Direct. sa 


BENJAMIN MOORE & Co., New York 
(paint). sp 


JOHN MORRELL & Co., Ottumwa, Ia. 
(Red Heart dog food,. soap, etc.). Agency: 
Henri-Hurst & McDonald, Chicago. n rn 
sp sa ’ 


PHILIP MORRIS & Co., New York 
(Philip Morris cigarettes, Revelation to- 
bacco, Dunhill Major cigarettes). Agency: 
Biow Co., N. Y. n rn sp n 


MORTON SALT Co., Chicago. Agencies: 
Blackett-Sample-Hummert, Chicago; Klau- 
Van Pietersom-Dunlap Assoc., Milwaukee; 
Kenyon & Eckhart Adv., Chicago. sp ta sa 
ta 


MOTHER’S CAKE & COOKIE Co., Oak- 
land, Cal. Agency: Emil Reinhardt Adv., 
Oakland. ne sp 


MOTHER HUBBARD PRODUCTS, N. Y. 
(Golden Center Toasted Wheat). Agency: 
L. H. Hartman Co., N. Y. sa 


J. BIRD MOYER Co., Phila. (Moy, dental 
plate holding pow.) Agency: Glasser- 
Gailey Co., Los Angeles. ne 


Cc. F. MUELLER Co., Jersey City (Muel- 
ler’s macaroni). Agencies: Kenyon & Eck- 
hardt, N. Y.; Duane Jones, N. Y.; Maxon 
Inc. ne n sp sa 


MURINE Co., Chicago (eye drops). Agen- 
cy: BBDO, N. Y. sa ta 


MURPHY SEED PRODUCTS Co., Bur- 
lington, Wis. (fodder). Agencies: Wade 
Adv. Agency, Chicago; Critchfield & Co., 
Chicago. n sp sa 


MUSTEROLE Co., Cleveland (Musterole 
= Zemo). Agency: Erwin, Wasey & Co., 
aa 


. . 


MUTUAL BENEFIT HEALTH & ACC}. 
DENT ASSN., Detroit. Direct. sa n 


MUTUAL BENEFIT HEALTH & ACC. 
DENT ASSN., Toronto. Agency: Harry 2 
Foster Agencies, Toronto. 


MUTUAL CITRUS PRODUCTS Co., Am 
heim, Cal. (Pectin). Agency: Charles E 
Mayne Co., Los Angeles. sa ¢t ta sa sp 

MYSTIC FOAM Corp., Cleveland (cleaner) 
Agencies: Fred R. Johnson, Los Angele. 
Glasser-Gailey & Co., Los Angeles. t - 


N 


NARRAGANSETT BREWING Co., Cran. 
ton, R. I. Agency: Arthur Braitsch Co, 
Providence, R. I. sp 

NASH-KELVINATOR Corp., Detroit 
Agency: Geyer, Cornell & Newell, N. Y, » 


NATIONAL BISCUIT Co., New Yor 
(bread, crackers, Shredded Wheat, Cul 
etc.). Agencies: McCann-Erickson, N. Y; 
Federal Adv. Agency (Cubs, NBC bread): 
Botsford, Constantine & Gardner, Sa, 
Francisco. n sp t sa ta 


NATL. Bd. of Fire Underwriters, N. yY, 
Agency: MacFarland-Aveyard, N. Y. n % 


NATIONAL DAIRY PRODUCTS Corp, 
New York (Sealtest). Agency: McKee § 
Albright, N. Y. n t ep 


NATIONAL DRUG & CHEMICAL Co. of 
Canada, Montreal & Toronto. Agencies; 
A. McKim Ltd., Montreal; Cockfield-Brow: 
& Co., Toronto. ta sa 


NATIONAL LEAD Co., New York & San 
Francisco (Dutch Boy paint). Agencies; 
Erwin, Wasey & Co., San Francisco; Mar 
schalk & Pratt, N. Y. sa sp rn t 


NATIONAL OATS Co., Cedar Rapids, I, 
(oats). Agency: Irwin Vladimir & (Co, 
- ¥. ta 


NATIONAL OIL PRODUCTS Co., Har 
son, N. J. (Admiracion shampoo). 
cy: Chas. Dallas Reach Co., Newark. tag 


NATIONAL SMALL BUSINESSMEN’ 
Assn., Akron, O. Agency: Schwimmer & 
Scott, Chicago. sp n 


NATIONAL SUPPLY Co., Torrance, Cal. 
(aircraft equip.). Agency: Charles N, 
Stahl Adv., Los Angeles. t 


NEDICK’S STORES, New York (refresh- 
ment orange drink stands). Agency: Weiss 
& Geller, N. Y. sp n sa 


NEHI Corp., Baltimore (Royal Crow 
Cola). Agency: BBDO, New York. sa ta 


NEHI Corp., Columbus, Ga. (Nehi, Royal 
Crown beverages). Agencies: James A 
Greene & Co., Atlanta; BBDO, N. Y. nt 
sa ta 


NELSON BROS. FURNITURE WARE 
HOUSE, Chicago (furniture, rugs). Agen 
cy: Geo. H. Hartman Co., Chicago. sp 
ne 
NEUMODE HOSIERY Co., Chicago. 
Agency: George H. Hartman Co., Chi 
cago. 8a 
NEW CENTURY BEVERAGE Co., Sa 
Francisco (sparkling water). Agencies: 
E. Harlan Adv. Agency, San Fran 
cisco; Ruthrauff & Ryan, San Francisco 
sa sp ne 


N. ¥. JOURNAL-AMERICAN, New York 
Agency: Federal Adv., N. Y. sa 


NEWSPAPER INSTITUTE, New York 
Agency: Rose-Martin Inc., N. Y. ne 


NITRAGIN Co., Milwaukee. Agency: 
Western Adv. Agency, Racine, Wis. sa 


NORTH AMERICAN ACCIDENT I) 
SURANCE Co., Newark. Agency: Frank 
lin Bruck Adv. Corp., N. Y. sp t¢ 
NORTH AMERICAN DYE Corp., Me 
Vernon, N. Y. (Barrington hand _ cream). 
Agency: Atherton & Currier, N. Y. 8@ 


NORTHAM WARREN Corp., Stamfor(, 
Conn. (Cutex, Odorono). sp 
NORTHERN ELECTRIC Co., Montreal 
(appliances). Agency: Cockfield, Brown & 
Co., Vancouver. sp 

NORTHERN MUTUAL CASUALTY INS 
Co., Chicago. Agency: First United Broaé 
casters, Chicago. ne sp sa 
NORTHRUP, KING & Co., Minneapolis 
(seed, feed). Agencies: Olmsted-Hi 
Minneapolis; Sidney Garfinkel Adv. Aget 
cy, San Francisco. sp sa 
NORTHWESTERN BELL TELEPHONE, 
Des Moins. sa 

NORTHWESTERN YEAST Co., Chicag® 
(Mace yeast). Agencies: Benson & Dall 
Chicago; MacFarland-Aveyard & 0 
Chicago; Arthur Meyerhoff & Co., Chicag® 
t sa sp n 


(Continued on page 258) 
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YOU MAY BE ABLE T0 ‘‘CAST’’ 
422 FEET — 





BUT—vou CAN'T BROADCAST INTO WESTERN 





MICHIGAN FROM CHICAGO OR DETROIT! 


Pardon the pun—but it really isn’t possi- 
ble to throw a “plug” into Western Michigan, 
from ANY outside station, with ANY hope 
of adequate or consistent performance. 

The reason is an actual physical barrier 
in the matter of geographical location, which 
gives Western Michigan an almost impene- 
trable fading condition. Distant stations 
simply can’t put a dependable signal into the 
area. But WKZO and WJEF can—and do. 

WKZO in Kalamazoo and WJEF in Grand 





WKZO 


WN Ae 
KA - we 


cBS - FOR 
CREEK, AND WESTER 
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BATILE 
icHIGAN CBS-FOR GRAND RAPIDS 






Rapids—both CBS, both programmed espe- 
cially for their specific areas—do the kind 
of job that these two big markets deserve. 
Sold in combination at a bargain rate per 
thousand radio homes covered, they are by 
long odds your best choice for real coverage 
in Grand Rapids, Kalamazoo, Battle Creek 
and all of Western Michigan. Let us send you 
the whole story—or just ask Free & Peters! 


* Wm. J. Lovely of St. Louis did it at Chicago in Sept., 1943! 





WIJEF 





AMD KENT COUNTY 


BOTH OWNED AND OPERATED BY FETZER BROADCASTING COMPANY 


FREE & PETERS, INC., EXCLUSIVE NATIONAL REPRESENTATIVES 
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ntin 56 OGILVIE FLOUR MILLS Co., Montreal. ORANGE CRUSH Co., Chicago (soft 
(Co nued from nae ) Agency: J. J. Gibbons Ltd., Montreal and drinks). Agency: M. R. Kopmeyer Agency, 
NORWICH PHARMACAL Co., Norwich, Toronto. sa Louisville. sa 

a, Cn, ee ee OHIO BELL TELEPHONE C Cl land 

—, Gambinner Teton” Oe avininnen + COn Ulevelan’. OREGON - WASHINGTON FERTILIZER 


Co., Seattle. sp 
NORWICH PHARMACAL Co., Toronto OHIO OIL Co., Columbus, Findlay. Agen- 
(vitamin tablets). Agency: A. McKim cy: Stockton, West & Buckhart, Cincin- ORIENT HOSIERY Co. 


: , Montreal (ladies’ 
Ltd., Toronto. sp nati. n ne 


hose). Agency: Ronalds Adv. Agency, 
NOXZEMA CHEMICAL Co., Baltimore OLD BEN COAL Corp., Chicago (Green Montreal. sa 

(Noxzema cream). Agency: Ruthrauff & Marked Stoker Coal). Agency: R. 

Ryan, N. Y. sp n Hamilton Adv. Agency, Chicago. sp O’SULLIVAN RUBBER Co., Winchester, 
Va. (rubber heels). Agencies: Berming- 


NUTRENA MILLS, Kansas City, Kan. OLD WORLD FOODS Inc., Beverly Hills, Castion & Place M. ¥: Ade. & 
(feed). Agency: Ferry-Hanley Co., Kansas Cal. Agency: Barrett & Co., Beverly Seles Gianatl, Winchester. Paggm - sae 
City, Mo. ne sp Hills. sa ta 
NYAL DRUG Co., Ltd., Toronto (chain OLIVE TABLET Co, Columbus (Dr. Ed- OWL DRUG Co., San Francisco (drugs). 
stores). Agency: A. McKim Ltd., Toronto. ward’s Olive tablets). Agency: Erwin, Agency: Ruthrauff & Ryan, San Fran- 
ta Wasey & Co., N. Y. sa cisco. t 

oO OLYMPIA BREWING Co., Olympia, OGweNs ILLINOIS PACIFIC COAST Co., 


Washington. Agency: Botsford, Constan- 


tine & Gardner, Seattle. sp San Francisco & Toledo (glass). Agency: 


O’CEDAR Corp., Chicago (polish). Agen- Brooke, Smith, French & Dorrance, De- 
cies: H. W. Kastor & Sons, Chicago; Aub- OMAR BAKERIES AND OMAR MILLS, troit (Insulux). sa ne sp n 
rey, Moore & Wallace, Chicago. ta sa Omaha (flour). Agency: MacFarland- 

Aveyard & Co., Chicago. sa sp n OYSTER SHELL PRODUCTS Co., New 


O-CEDAR of Canada, Toronto (floor pol- 


-h). Anener: Wadlacen Ade. Gn. Go SDA CMEEECAL G.. dee ce OOS Oe a. Agen- 


ey: Cecil & Presbrey, N. Y 


ronto. sp (Omega Oil). Agency: Cecil & Presbrey, 

N. Y. sa sp 
OELWEIN CHEMICAL Co., Oelwein, La. OZOMULSION Co., N. Y. (Emulsified cod 
(Occo). Agency: Cary-Ainsworth, Des JOHN OPITZ Inc., Long Island City (J-P liver oil). Agency: Irwin Vladimir Co., 
Moines. sp sa Insecticide). sa N. Y. ta 


FIRST IN SHENANDOAH 


KFNF 


“The Friendly Farmer Station” 


ESTABLISHED IN 1924 


Remains Today The ONLY Independent 100% Farm Station In Its Area 


Programmed exclusively for the rural & semi-rural market around Shenandoah- 


the KFNF operation is specialized and expert. 


KFNF's record breaking increase in net time sales—764.5% in 41 months 
Nov., 1944 against June, 1941—Provides eloquent proof of performance—spot 


lights one fact clearly 


For the Tremendously Rich Farm Market Around Shenandoah 


INFORMED SPONSORS ARE BUYING 


KF NF 


1000 Watts “The Friendly Farmer Station” 920 KC. 
SHENANDOAH, IOWA 


For availabilities write or wire direct to Frank Stubbs, Mgr.. 


KFNF Inc.. Shenandoah, Towa 





P 


PABST SALES Co., Chicago. Agency; 
Warwick & Legler, N. Y. m rn sa apt 


PACIFIC BREWING & MALTING (p, 
San Francisco (Weiland’s beer). Agencies: 
3rewer-Weeks Co., San Francisco; Long 
Adv. Service, San Francisco; Leon Living 
ston Adv. Agency, San Francisco. ta gp 


PACIFIC COAST BORAX Co., New Yor 
(20 Mule Team Borax). Agency: McCann. 
Erickson, N. Y. n sp 


PACIFIC GAS & ELECTRIC Co., Say 
Francisco. Agency: McCann-Erickson, Sap 
Francisco. sp 


PACIFIC GREYHOUND BUS LINEs, 
San Francisco. Agency: Beaumont & Hoh. 
San Francisco (Welland’s beer). Agencies: 
man Adv., San Francisco. sp n 


PACIFIC GUANO Co., Berkley, Cal, 
(Gaviota). Agency: O. E. Hovfer Indus. 
trial Adv., Oakland. sp 


PACIFIC TELEPHONE & TELEGRAPH 
Co., San Francisco (service). sa 


PACKARD BELL Co., Los Angeles (radio 
& equipment). Agency: Barton A Steh 
bins, Los Angeles. n ne 


PACQUIN Inc., New York (hand cream), 
Agency: Wm. Esty & Co., N. Y. & Holly. 
wood. t 


PAGE-GRIFFITH LABS., Toronto (vita. 
min products). Agency: Dickson & Ford, 
Toronto. sp 


PAL BLADE Co., N. Y. Agency: Al Paul 
Lefton Co., N. Y. sa 


PAN AMERICAN COFFEE BUREAI, 
New York. Agencies: Buchanan & (Co, 
N. Y.; J. M. Mathes Inc., N. Y. sa 


PARAMOUNT HOSIERY, Lexington, N. 
C. Agency: Shaffer, Brennan, Margulis 
Adv. Co., St. Louis. 


PARAMOUNT PICTURES, New York. 
Agencies: Buchanan & Co., N. Y.; Scholts 
Adv. Service, Los Angeles. sa 


PARFUMS WEIL PARIS, New York. 
Agency: Kelly, Nason, N. Y. ne 


PARK & POLLARD Co., Buffalo, N. Y. 
(poultry feeds). Agency: Landsheft Inc. 
Buffalo, N. Y. sp 


PARK & TILFORD, N. Y. (Tintex). 
Chas. M. Storm Co., N. Y. sa 


PARKER PEN Co., Janesville, Wis. (pens, 
Quink). Agency: J. Walter Thompson Co., 
Chicago, ne n 


PARKER Mert ag A Co., N. Y¥. Agency: 
Sterling Adv., N. Y. sp 


PARR VITAMIN Co., Chicago. Agencies: 
United Adv. Cos., Chicago; O’Neil, Larson 
& McMahon, Chicago. sp 


PARROTT & Co., San Francisco (Simi 
wines). Agency: Blum’s Adv. Agency, San 
Francisco. sa 


PAXTON & GALLAGHER, Omaha (But 
ternut coffee}. Agency: Buchanan-Thomas 
Co., Omaha. ep ne 


B. S. PEARSALL BUTTER Co., Elgin, 
Ill. (Elgin Brand Margarine). Agency: 
Schwimmer & Scott, Chicago. ne 


PENICK & FORD, New York (Brer Rabbit 
molasses, My-T-Fine dessert). Agencies: 
J. Walter Thompson Co., N. Y. (Bret 
Rabbit); BBDO, N. Y. (My-T-Fine). 
ta rn t sa 


PENN TOBACCO Co., Wilkes-Barre, Ps. 
(Julep, Kentucky Winners cigarettes, pipe 
tobacco). Agencies: Ruthrauff & Ryan, 
N. Y.; H. M. Kiesewetter Adv. Agency, 
N. Y. sp n 

PENNSYLVANIA SALT MFG Co., Phils 
delphia (Lewis lye). Agency: Sherman 
Ellis & Co., Chicago & N. Y. sa rn t@ 
PEP BOYS OF CALIFORNIA, Los Ange 
les (auto accessories). Agency: Milton 
Weinberg Adv. Co. ta ne sp 

DR. PEPPER Co., Dallas (Dr. Pepper 
beverages). Agencies: Benton & Bowles, 
N. Y.; Tracy-Locke-Dawson, Dallas. ™ 
t rn 
PEPSI-COLA Co., Long Island City, N. ¥. 
(beverage). Agencies: Newell- Emmett co, 
N. Y. sp n ta 

PEPSODENT Co., of Canada, Toronto 
Agency: Spitzer & Mills, Toronto. sp 
PEPSODENT Co., Chicago ( Pepsodent 
toothpaste). Agencies: Foote, Cone & Belé 
ing, Chicago; Export Adv. Agency, Chicag® 
sa 

PERALTA WINE Co., San_ Francise 
(Monte Cristo wine). Agency: Foote, Cont 
& Belding, San Francisco. sp 


(Continued on page 260) 
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Iwo requisites for Sales Success 
SOUTHERN NEW ENGLAND has them both 














The sales possibilities of the Southern New 
England market are ably demonstrated by the 
fact that the approximately 3,000,000 people 
who comprise this market possess an effec- 
tive buying income more than 60% higher than 
the average for the entire United States. These 
folks have money to spend—and spend it. And 
they’ll spend it for your product once they’re 
convinced of its merits. 


hy, 
<> 


The power exerted by 50,000 WATTS and the 
authority gained by twenty years of faithful 
service (February 10, 1945), combine to make 
WTIC an outstanding sales medium. The people 
of Southern New England have a deep respect 
for the high standards of quality to which WTIC 
has long adhered. Hence, they heed your sales 
message when it is spoken by the friendly and 
familiar voice of WTIC. 


IN SOUTHERN NEW ENGLAND 
PEOPLE ARE IN THE Aatet OF LISTENING TO WTIC 





DIRECT ROUTE TO AMERICA’S NO. 1 MARKET 


The Travelers Broadcasting Service Corporation 


Member of NBC and New England Regional Network 


Represented by WEED & COMPANY, New York, Boston 


Chicago, Detroit, San Francisco and Hollywood 
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PERFECT CIRCLE Co., Toronto (piston 
rings). Agency: McConnell, Eastman & 
Co., Toronto. ne sa 


PERIODICAL PUBLISHERS NATIONAL 
COMMITTEE, Washington. Agency: Al- 
bert Sidney Noble, N. Y. sa 


PERSONAL FINANCE Co., Los Angeles, 
Newark, & Chicago. Agencies: Anderson, 
Davis & Platte, Los Angeles; Al Paul Lef- 
ton Co., Los Angeles. sa t 
PERSONNA BLADE Co., 
Amos Parish, N. Y. ne 
PETER PAUL Inc., Naugatuck, Conn. 
(Mounds & Dreams candy bars, Ten Crown 
gum). Agencies: Platte-Forbes, N. Y.; 
Brteacher, Davis & Van Norden, San Fran- 
cisco, sa sp nen 
PETERSON TRACTOR & 
Co., Hayward, Cal. 
Direct. ep ne 

PET MILK SALES Corp., St. Louis (con- 
densed milk). Agency: Gardner Adv. Co., 
St. Louis. t sa ap n 

PETRI WINE Co., San Francisco. Agen- 
cies: Erwin, Wasey & Co., San Francisco; 
Young & Rubicam, San Francisco. sa sp tan 
PETROL Corp., Los Angeles. Agency: 
Raymond R. Morgan Co., Hollywood. 
PETROL Corp., Philadelphia. Agency: 
Seberhagen Inc., Philadelphia. sp 
PETROLEUM INDUSTRY WAR COUN- 
CIL. Agency: McCann-Erickson, N. Y. 
PHARMACO Inc., New York, Newark 
(Feen-a-mint). Agencies: Wm. Esty & 
Co., N. Y¥.; Baker Adv., Toronto. sp n 
PHILA. & READING COAL & IRON Co., 
Phila. (coal). Agency: McKee & Albright, 
Phila. sa 

PHILADELPHIA Co., Pittsburgh (utility). 
sa sp 

PHILCO Corp. of Canada, Toronto. Agen- 
cy: Sayre M. Ramsdell Associates, Phila- 
delphia. sp 

PHILCO RADIO & TELEVISION Corp., 
Philadelphia. Agencies: McKee & Albright, 
Philadelphia; Sayre Ramsdell Assoc., 
Philadelphia. n t ep 


N. Y. Agency: 


EQUIPMENT 
(Caterpillar tractors). 


CHAS. H. PHILLIPS CHEMICAL Co., 
New York (Haley’s M-O, milk of mag- 
nesia). Agency: Dancer-Fitzgerald-Sam- 
ple, N. Y. ep nt 


PHILLIPS PACKING Co., Cambridge, 
Mass. (food). Agency: Aitkin-Kynett Co., 
Philadelphia. sa sp 


PHILLIPS PETROLEUM Corp., Bartles- 
ville, Okla. Agency: Lambert & Feasley, 
N. Y. n ep sa ne 


PIEL BROS., Brooklyn (beer). Agency: 
Wm. Esty & Co., New York. n t sp 


PIERCE’S PROPRIETARIES Inc., Buffa- 
lo (qoenetetegy) Agencies: Duane Jones 
is Me Bl - Hayhurst Co., Toronto. 
ta sa t 


PILLSBURY FLOUR MILLS Co., Min- 
neapolis. Agency: McCann-Erickson, Chi- 
cago. n sp sa 


PILSEN BREWING Co., Chicago. Agency: 
E. H. Brown Adv. Co., Chicago. sp 


PINE FOREST Co., Chicago (cosmetics, 
medical products). Agency: Goodkind, 
Joice & Morgan, Chicago. t 


PINEX Co., Fort Wayne, Ind. (Pinex cold 
remedy). Agency: Russel M. Seeds Co., 
Chicago. t sa sp 


LYDIA E. PINKHAM MEDICINE 
Lynn, Mass. (pecestteey). Agency: 
win, Wasey & Co., N 


PIONEER HI-BRED conse Co., 
Maines (seed). Agency: Wallace Adv. 
Des Moines. sp sa 


PIONEER HIBRED CORN Co., 
ton, Ill. (seeds). Agency: R. J 
Calkin & Holden, Kansas City. 


PISO Co., Warren, Pa. (proprietary). 
Agency: Lake-Spiro-Shurman, Memph 
(cough syrup). sa ta 
PLANTERS NUT & 
Wilkes-Barre, Pa. Agencies: J. Walter 
Thompson Co., N. Y.; Raymond R. Mor- 
gan, Los Angeles; Goodkind, Joice & Mor- 
gan, Chicago. ne ep 

PLANTERS NUT & CHOCOLATE Co., 
San Francisco. Agencies: Raymond R. 
Morgan Co., Hollywood; Pacific Adv. 
Agency, San Francisco; Goodkind, Joice & 
Morgan, Chicago. ep sa rn n 


Co., 
Er- 


Des 
Co., 


Prince- 
- Potts- 


CHOCOLATE Co., 


PLOUGH Inc., Memphis (St. Joseph’s 
aspirin, Breethem). = Lake-Spiro- 
Sherman, Memphis; J. Gibbons ‘tee. 


Toronto, ta n 

POND’S EXTRACT Co., N. Y. Agency: 
J. Walter Thompson Co., N. Y. ta sa 
POPPY CEREAL Co., Los A 
Agency: Associated Adv., Los Angeles. 
POPULAR PUBLICATIONS, N. Y. (At- 
gosy). Agency: Newell-Emmett Co., N. Y. 
sa 


POTOMAC ELECTRIC POWER Co., 
Washington, D. C. Agency: Henry J. 
Kaufman Adv. Agency, Washington, sp 
POTTER DRUG & CHEMICAL Co., Mal- 
en, Mass. (Cuticura soap). Agency: 
Atherton & Currier, N. Y. t ta ea 
peers FOOD Co. of Canada _ (stock 
_ . Agency: A. McKim Ltd., Toronto. 


PREST-O-LITE BATTERY Co., oa 
lis. Agency: Ruthrauff & Ryan, N. Y. 


PRINCE MATCHABELLI, New an 
(Stradivari perfume). Agency: Morse In- 
ternational, N. Y. 

PROCTER & GAMBLE Co., Cincinnati 
(soap). Agencies: Compton Adv., N. Y. 
(Ivory, Fluffo, P & G, Crisco); Dancer- 
Fitzgerald-Sample, Chicago (Oxydol, Dreft); 
Pedlar & Ryan, N. Y. (Camay, Chipso, 
Dash); H. W. Kastor & Sons Adv. Co., 
Chicago (Drene & Teel, — American 


Family); Benton & Bowles, N Y. (Ivory 
Snow); Biow Co., N. Y. (Lava, Duz). 
n sp sat ta 

PROCTER & GAMBLE Co. of Canada, 


Toronto. Agencies: Pedlar & Ryan, N. Y. 
(Camay, ame); Dancer - Fitzgerald - 
a Chicago (Oxydol) ; Compton Adv., 
. ¥. (P. & G. Soap, Ivory bar); Benton 
iy Bowles, N. Y. (Ivory Snow & Crisco). 
tn sp 
PRUDENTIAL INSURANCE Co. 
America, Newark and New York. we 
cy: Benton & Bowles, N. Y. n sp 
JOHN PUHL PRODUCTS Co., Chicago 
(Fleecy White Bleach). Agency: Roche, 
Williams & Cleary, Chicago. sa 
PURE FOODS Co., Mamaroneck, N. Y. 
(Herb-Ox bouillon). Agency: J. M. 
Mathes, Y. sa sp 


PURE OIL Co., Chicago (Purol gasoline), 
Agency: Leo Burnett Co., Chicago. ne ny 
PUREPAC Corp., New York ( 
cough syrup). Agency: Klinger Aj 
N. Y. ne , 
PUREX Co., Los Angeles. Agencies: BBDo 
Hollywood; Foote, Cone & Belding, [q 
Angeles. sa sp 
PURITAN MILLS, Atlanta (My-T Po 
flour). Agency: Eastburn & Siegel, 
lanta. sa 

PURITY BAKERIES Corp., 
(Taystee bread). 
Ewald, N. Y.; 
neapolis. ne 


Chicag, 
Agencies: Campbell. 
Campbell-Mithun, Mi, 


Q 


QUAKER OATS Co., Chicago. Agencia: 
Ruthrauff & Ryan, Chicago (oatmeal, Lit, 
Kurnels, Puffed Rice, Wheat); Sherman Kk 
Ellis & Co., N. Y. (Muffets, Aunt Je 
mima, Pettijohn’s cereals, —_ Ful 
O’Pep); Mitchell-Faust Adv. Chicagy 
(macaroni); Campbell-Ewald oo" Chicagy 
(concentrated soup); Benton & Bowla, 
Chicago (Farina). n sp sa t ta 
QUAKER OATS Co., Peterboro, On 
(Ful-O-Pep Feed). Agency: Spitzer ¢ 
Mills Ltd., Toronto. t ep n 

QUALITY BAKERS OF AMERICA (0. 


OP Ince., New York. Agency: 
Jacobs Productions, N. Y. ta 


RCA VICTOR Corp., Camden, N. J. (radi 
oom, =. Agencies: J. Walter Thompsa 
N. Y.; Ruthrauff & Ryan, N, Y; 
A & Eckhardt, N. Y. n sp sa t ta 
RCA VICTOR Corp., Montreal (radios, re. 
ords). Agency: J. Walter Thompson (Co, 
Toronto. sp n 
RKO-RADIO PICTURES Corp., Ne 
York (movies). Agencies: Foote, Cone é 
Belding, N. Y.; Donahue & Coe, N. Y. ag 
RADBILL OIL Co., Philadelphia. Agency: 
Harry Feigenbaum Adv. Agency, Philadd 
phia. sp sa 
RADIO BIBLF CLASS, Detroit. Agency; 
Aircasters Inc., Detroit. n sp 


(Continued on page 262) 
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Flash! Latest Hooperating: 
KSO 1-2 in Des Moines Daytime Cov- 
erage. More Listeners for Less Money! 


Do you want to sell the rich Des Moines and Central Iowa 
Market more effectively? Then look at the sales job you get 
with KSO. KSO blankets Central Iowa at the lowest cost. 
Saves you mongy. Your budget goes farther, hits listeners 
oftener with added sales messages at no extra cost to you! 


KSO does more than air your advertising . . . it goes to work 
for you. You get the benefit of this powerful re-vitalized 
“salesman” in this rich, productive market . .. backing up 
your advertising with the kind of merchandising that sells . . . 
sells... SELLS! 


Yes, there’s new life on Des Moines’ KSO. The Twin Cities’ 
George Higgins, one of the most promotion-minded men in 
radio, is the new General Manager. He has brought in a new 
staff with the kind of talent that builds listening audiences 
. .. audiences for your sales story. 

KSO is selling merchandise for Philco, Kellogg, Swift & Co., 
Jergeris, Coca-Cola, Bristol Myers and many others. Get this 
benefit for yourself, now. Write for KSO’s sales-minded prop- 
osition, today. . 





5,000 Watts 
Day & Night Kilocycles 


Sales Contacts 
at No Extra Cost 
..... over KSO 


KSO's Concentrated Coverage . . . Lower Rate 
Enables you to Hit Your Listeners Offener with 
Extra Sales Messages — at No Extra Cost! 


KSO is Newly Reorganized to 
give you Greater Sales Action. 


Blue & Mutual ‘til June 16 
ooe THOM ove 


KSO goes Basic 
COLUMBIA! 








1640 
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(Continued from page 260) 
RAINIER BREWING Co., San Francisco. 
Agency: Buchanan & Co., Los Angeles. 
8a 8p 
RALADAM Co., Detroit (Marmola). Agen- 
cies: Street & Finney, N. Y.; Spot Broad- 
casting, N. Y. ta 
RALSTON PURINA Co., 
Krisp cereal and feeds). Agency: Gardner 
Adv. Co., St. Louis. n sa sp ta 
RALSTON PURINA Co., Toronto (feed, 
dog food). Agencies: James Fisher Co., 
Toronto; Gardner Adv. Co. t 
A. RAMSEY & SON Co., Montreal. 
Agency: A. McKim Ltd., Montreal. sep 
RATH PACKING Co., Waterloo, Ia. (Black- 
hawk luncheon meat). Agency: Young & 
Rubicam, Chicago. sa 


St. Louis (Ry- 


RAYMOND LABS, St. Paul (Bayve sham- 
poo). Agency: Milton Weinberg Adv. Co., 
Los Angeles. sa 


RAYTHEON MFG. Co., Newton, 
Agency: Hirshon-Garfield, N. Y. t 


Mass. 


a et ~ DIGEST ASSN., Pleasantville, 
Y. (magazines). Agencies: BBDO, 
N. Y.; Grant Adv. S. A., Mexico City. sa 


RED-EE FOODS Inc., Los Angeles. o> 
cy: Foote, Cone & Belding, N. Y. 


RED TOP BREWING Co., 
Agency: Joseph Adv. 


Cincinnati. 
Agency, Cincinnati. 


sa ta 
REGAL AMBER BREWING Co., San 
Francisco. Agency: M. E. Harlan Adv. 


Agency, San Francisco. sa t 





"'SALESMANSHIP’’ 





Station. 


WRAK 


New York - Chicago 





When a good salesman meets a Real 
Prospect, you know what happens. The 
prospect becomes a good customer. Sales 


are made that way! 


That’s exactly what happens when you 


buy spots or a program on a Progressive 


a good 
WRAK knows how to sell! And, what’s 
more, WRAK has thousands of eager 
prospects, listening to each sales message, 
ready to buy. Yes the Williamsport area 
is rich and productive. 


other important facts. 


National Representative: 
J. P. McKinney and Son 


“Salesman.” 


Get our rates and 


WRAK 


Williamsport, 
Pennsylvania 
— NBC — 
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REICHOLD CHEMICALS Inc., 
Agency: Grant Adv., N. Y. sp n 


REID, MURDOCK & Co., Chicago & Med- 
ord, Mass. (Monarch foods). Agencies: 


is). 
a & Smith Adv. Agency, Chicago; 
hiv. 


B. Ross & Assoc., Los Angeles; U. 8S. 
Co., Chicago. sa 

WM. B. REILLY & Co., New Orleans 
(coffee and tea). Agency: Walker Saussy, 
New Orleans. sa 
RENDALL MFG. Co., Lawrence, Mass. 
(soapine). Agency» Badger & Browning, 
Boston. ta 


RENOIR PARFUMS, N. Y. (Chichi, My 
Alibi). Agency: Abbott Kimball Co., N. Y. 


REPUBLIC PICTURES Corp., New York. 
Agency: Donahue & Coe, New York. 


RESINOL Co, Baltimore 
Agency: Courtland D. Ferguson 
Washington and Baltimore. sa 


REVLON PRODUCTS (cosmetics). 
Agency: McCann-Erickson Inc., N. Y. sp 


R. J. REYNOLDS TOBACCO Co., Win- 
ston-Salem (Camel cigaretes, Prince Albert 
tobacco). Agency: Wm. Esty & Co., N. Y. 
sp san 


RICE SCHMIDT BAKING Co., Washing- 
ton. Agency: William A. Schautz Inc., 
N.Y. sa 


RICHFIELD OIL Co. of California, Los 
Angeles (Richfield gas). Agencies: Hixson- 
O'Donnell, Los Angeles; Sherman K. Ellis 
Co., N.Y. t ta sp n 


RICHFIELD OIL Corp. of N. Y. Agencies: 


Sherman K. Ellis & Co., N. Y.; Hixson- 
O’Donnell Co., Los Angeles.  t sp ta ne 


RIESER CO., N. Y. (Venida leg make- 
up). Agency: E. T. Howard Co., N. Y sa 
RINGLING BROS. & BARNUM & 
BAILEY CIRCUS. Agencies: George H. 
Hartman & Co., Chicago; Caples Co., 
Chicago. sa 

RIT PRODUCTS Corp., 
soap). Agency: Earle 
cago. ta t sa 


ROBERTS BIOLOGICAL LABS, Toronto 


(Vitavax cold caps.). Agency: MacLaren 
Adv., Toronto. sa 


ROBERTSHAW THERMOSTAT Co., 
Youngwood, Pa. (heat control). Agency: 
Hixson-O’Donnell Adv., N. Y. sa 
ROBIN HOOD MILLS, Montreal 
Agency: 


Detroit. 


(ointment). 
Inc., 


(dyes, 
Chi- 


Chicago 
Ludgin Inc., 


(oats). 
Young & Rubicam, Montreal. ep 


ROCKWOOD & Co., Brooklyn (Pecan 
Feast). Agency: Federal Adv. Agency, 
N. Y. sp sa 

ROE FARMS MILLING Co., Atwood, 


Ont. (farm feeds). 
Toronto. ne sp 


ROLOFF DISTRIBUTING Co., Los An- 
geles (H. A. G. scalp & hair shampoo). sp 


ROMA WINE Co., New York (Cellarete 
and La Boheme wines). Agencies: Bir- 
mingham, Castleman & Pierce, N. Y.; 
Robert Kahn & Associates, Chicago; 
Cesana & Assoc., San Francisco; Biow 
Co., N. Y. & San Francisco. sa sp rn t ne n 
ROMAN MACARONI Co., N. Y. Agency: 
Van Dolen, Givaudan & Masseck, N. Y. sp 
RONZONI MACARONI Co., N. Y. 
aroni, spaghetti sauce). Agency: 
Mogul Co., N. Y. sa 

ROSEFIELD PACKING Co., Alameda, 
Cal. (Skippy peanut butter). Agencies: 
Sidney Garfinkel Adv. Agency, San Fran- 
cisco; Garfield & Guild, San Francisco. t 


MORRIS ROSENBERG Co., 


Agency: Ronalds Adv., 


(mac- 
Emil 


Los Angeles 


(Rose peanut butter). Agency: Gerth- 
Pacific Adv., Los Angeles. sa 

LOUIS ROSELAAR & Co., N. Y. (dia- 
mond dealers). t ta 

ROSICRUCIAN FELLOWSHIP, Santa 
Monica, Cal. (religious). Agency: Richard 


Jorgensen Adv., San Jose. sp 

ROYAL CROWN BOTTLING Co., Opelika, 
Ala. (Royal Crown beverage). Agency: 
BBDO, N. Y. ta sp 

RUBSAM & HORRMANN BREWING Co., 
Staten Island, N. Y. (R & H_ beer). 
Agency: Samuel C. Croot Co., N. Y. sp sa 
RUMFORD CHEMICAL WORKS, Prov- 
idence, R. I. (baking powder). Agency: 
H. B. Humphrey Co., Boston. rn sp sa t 
JACOB RUPPERT BREWERY, New York. 
Agency: Ruthrauff. & Ryan, N. Y. sa spt ne 


S 


S. & W. FINE FOODS, San Francisco. 
Agencies: Brisacher, Van Norden & Staff, 


San Francisco; S. C. Croot Inc., N. Y. sa 
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MORRIS B. SACHS, Chicago (clothing 
stores). Agency: Wade Adv., Chicago, 9 


SAFEWAY STORES, Oakland, Cal. (groo. 
ery chain). Agencies: McCann- -Erickson, 
San Francisco; J. Walter Thompson Co,, 
San Francisco (Brown Derby beer, Lucerne 
milk). rn sa sp ta 


SALADA TEA Co. of Canada, Toronto, 

Agency: Thornton Purkins Ltd., Toronto, 

ne 

DR. SALSBURY’S LABS., Charles City, 
N. 


Ta. (poultry remedies). Agency: 
Winter Adv. Agency, Des Moines. sa ve 


SAN FRANCISCO BREWING Corp, 
Oakland, Cal. Agency: Emil Reinhard 
Adv. Agency, Oakland. ta 

SAN GABRIEL WINE Co., L. I. Gity, 
New York. Agency: Emil Mogul (Co, 
N. Y. te 
SANTA FE RAILWAY, Chicago. Agency; 
Leo Burnett Co., Chicago. ta 


SANTISEPTIC Co., Portland, Ore. (shay. 
ing lotion). Agency: Botsford, Constantine 
& Gardner, Portland. ne 


SARGENT & CO., Des Moines (feeds), 
Agency: Fairall & Co., Des Moines. sa 


SCALAMANDRE’S SILKS, N. Y. Agency: 


New Century Adv., N. Y. sp 

SCHALK CHEMICAL Co., Los Angeles 
(Hydro-Puro-cleanser). Agency: Erwin, 
Wasey & Co., Los Angeles. sa 

ADAM SCHEIDT BREWING Co., Norris. 
town, Pa. (Valley Forge beer). Agency: 


Lawrence I. Everling, Philadelphia. t sa 


SCHENLEY DISTILLERS Corp., New 
York (wines). Agencies: Biow Co., N. Y,; 
William H. Weintraub Co., N. Y. (Dubon.- 
net); Peck Adv., N. Y.; BBDO, N. Y, 
(Cresta Blanca). n sp 


G. SCHIRMER Inc., 
lisher). sp sa 

J. M. SCHNEIDER Ltd., Kitchener, Ont. 
(prepared meats). Agency: J. B Gibbons 
Ltd, Toronto sp 

SCHOENHOFEN 
cago (beer). sa 

SCHOLL MFG. Co., Chicago (Zino-pads, 


Foot Balm, foot appliances, remedies). 
Agency: Donahue & Coe, N. Y. sa 


N. Y. (music pub- 


EDELWEISE Co., Chi- 


SCHOLL MFG., Toronto (foot appliances), 
Agency: F. H. Hayhurst Co., Toronto. s 


S. A. SCHONBRUNN & Co., N. Y. 
(Savarin coffee). Agency: Roy S. Dur- 
stine Inc., N. Y. sa 

SCHUCKL & Co., Sunnyvale, Cal. (Rancho 
soup). Agency: Erwin, Wasey & Co., San 
Francisco. ne 

SCHULZE & BURCH BISCUIT Co., Chi- 
cago (crackers) Agencies: Reinecke, Ellis, 
Younggreen & Finn, Chicago. Leo Burnett 
Co., Chicago. ta. 


SCHUTTER CANDY Co., Chicago. Agen- 
cies: Rogers & Smith, Chicago. Roche, Wil- 
liams & Cleary, Chicago; Schwimmer & 
Scott, Chicago. sa nx 

SCRIPTO MFG. Co., Atlanta (Pencils & 
lead). Tucker Wayne & Co., Atlanta. ne sa 


WILLIAM S. SCULL & Co., (Minute Man 
soup, Boscul). Agency: Compton. Adv, 
N. Y. sa 

SEABOARD FINANCE Co., Los Angeles 
(loans). Agency: Smith & Bull Adv., Los 
Angeles. sa sp n ne 


SEAL-COTE Co., 
polish preserver). 
Los Angeles. sa t 


SEALTEST Inc., Philadelphia (dairy proé- 
ucts). Agency. McKee & Albright, Phila- 
delphia. t n sp 


SEALY MATTRESS Co., Los Angeles 
Agencies. Alvin Wilder Adv., Los angeles. 
Schwimmer & Scott, Chicago. sp 


SEARS, ROEBUCK & Co., Chicago (Te 
tail). Agencies: Schwimmer & _ Scott 
Chicago. Mayers Co., Los Angeles (it 
Southern Cal.) Wiltman & Pratt, Pitt» 
burgh. t rn sa 


SEATTLE BREWING & MALTING (Co, 
Seattle. Western Agency, Seattle. ne 


LAURA SECORD CANDY SHOPS, Torom 
to, Agency: Cockfield, Brown & Co., Tor 
onto. sp 


SEECK & KADE, New York (Pertussin): 
Agency: Irwin, Wassey & Co., N. Y. ta 


(Continued on page 264) 
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yt >| fou a ta a ae Ge 
ibon- Sales Management’s ‘Survey 
Y. o of Buying a aw 
1944. (Reprinte wit er- 
pub- KC mission. ) . 
Ont. } GREATER KANSAS CITY MARKET DATA: 
— METROPOLITAN Est. City EFFECTIVE TOTAL HOMES 
' COUNTIES (and Population Buying RETAIL WITH 
Chi- Important Cities) 12-1-43 Income SALES RADIOS 
- Jackson (Mo.) . 494,200 $827,743,000 $371,050,000 133,067 
a Kansas City _ 431,700 700,302,000 352,224,000 112,945 
on. Wyandotte (Ks.) .... 147,100 201,627,000 73,708,000 36,676 
Kansas City .. 135,000 180,114,000 68,066,000 31,163 
‘ot MUSIC BY DAY . - 5 ‘ 2 
MUTUAL BY NIGHT Johnson (Ks.) -igeetaabann 40,900 25,964,000 12,358,000 8,552 
~~ KCKN, Kansas City’s popu- E 
lar-music station, becomes a : 
a name a xcept for Los Angeles, San Francisco, and Seattle, 
Elis Network at 6 P. M. there’s no greater concentration of effective buying income in 
the entire western half of the United States than is to be found 
A 24 HOURS A DAY in Greater Kansas City. 
er & KCKN is the only station " = ‘ q 
within 200 miles of Kansas And directly on this nine hundred million dollar market KCKN 
=s Chy epeating en 0 Shoe concentrates ALL of its effort. KCKN is strictiy a metropolitan 
= schedule— day and _ night, 3 " i" 
, Man ALL night. station for metropolitan listeners. 
dv. 
' KCKN offers you the all-important MASS-MARKET BUYING 
~~ POWER of Greater Kansas City without the rate penalty of out- 
state coverage. 
r nail 
& Co, 
Pi 
Phila- 
~~ 
a BEN LUDY, cenerat MANAGER, KCKN, KANSAS CITY... WIBW, TOPEKA 
Scott, 
= ELLIS ATTEBERRY, manacer, KCKN, KANSAS CITY 4 
G Co, 
CAPPER PUBLICATIONS, Inc. 
Torr NEW YORK 17: 420 LEXINGTON AVENUE MOHAWK 4-3280 CHICAGO 1: 180 NORTH MICHICAN AVENUE CENTRAL 5977 
. SAN FRANCISCO 4: 1207 RUSS BUILDING DOUGLAS 5220 KANSAS CITY 6: 300 WALTOWER BUILDING VICTOR 3864 
ussin}: 


. ta 
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(Continued from page 262) 
SEEMAN BROS., New York (Leava-Bake 
White Rose tea, Kitchen Magic). Agencies: 
J. D. Tarcher & Co., N. Y. Al Paul Lifton 
Co., N. Y. Wm. H. Weintraub Co., N. Y. 
ep ne 
R B. SEMLER Inc., New York (Kreml 
hair tonic). Agency: Erwin, Wasey & Co., 
N. Y. n sp ne 


SERUTAN Co., Jersey City (proprietary). 


Agency: Raymond Spector Co., N. Y. sp 
tnen 

SERVEL Inc., N. Y. (meats). Agency: 
BBDO, N. Y. ep n 

SEVEN-UP BOTTLING Co., Durham, N. 
C., Los Angeles, Montgomery, Ala., (bev- 
erage). Agencies: Glasser, Los Angeles. 


Rhoades & Davis, San Francisco. Raymond 
Keane, Denver. Harvey-Massingale Co., 
Durham. sa sp 
W. A. SHAEFFER PEN Co., Fort Madi- 
son, Ia. (pens, pencils, skrip). Agency: 
Russel M. Seeds, Chicago. sp t sa 
SHARP & SHEARER, Dentin, J Pa. (cough 
drops). Blaine-Thompson Co., N. ¥ 
SHASTA WATER Co., San * ee 
(sparkling water). Agency: Brisacher, 
Van Norden & Staff, San Francisco. ne sa 
H. L. SHAW_& SONS, Boston 
» = 


(soapless 
- ta 


suds). L. H. Hartman Co., N 
SHEFFIELD FARMS Co., New York 
(dairy products). Agency: N. W. Ayer & 


Son, N. Y. t ep ea 


SHELL UNION OIL CORP., z. Y. Agen- 
cy: J. Walter Thompson Co., N . X 

SHERWIN - WILLIAMS _Co., Cleveland 
(paint, K )». A : Warwick & 


Legler, N. Y. Hows inmate Co., N. Y. 
nm sa ap 





SHERWOOD BROS., Baltimore (oil & 

gas). Agency: Van Sant Dugdale & Co., 

Baltimore. n ne 

SHIPMAN & BAKER, N. Y. Modern Mer- 

chandising Bureau, N. Y. sp 

SHIRRIFF’S Ltd., Toronto (marmalade, 

desserts) Cockfiield, Brown & Co., To- 

ronto. sp 

SHREDDED WHEAT Co., Niagara Falls, 

a (Cubs). Agency: Cockfield, Brown & 
, Toronto. ta 


po Bem CANDY Co., Chicago (Old 
Nick, Bit-O-Honey) Schwimmer & Scott, 
Chicago. ea sp 

SIERRA CANDY Co., San Francisco. Agen- 
cy: Robert B. Young, San Francisco. sp 
SIERRA MADRE WINERY, N. Y. Er- 
land Adv., N. Y. sp 

SIGNAL OIL & GAS Co., Los Angeles: 
Agency: Barton A. Stebbins Adv. Agency, 
Los Angeles. rn sp n 











SIMON & SCHUSTER, New York (books). 
Agencies: Northwest Radio Adv. Co., 
Seattle; Huber Hoge & Sons, N. Y. sp 


SINCLAIR REFINING Co., New_York 
(H-C gasoline, etc.) Agency: Hixson 
O’Donnel Adv., N. Y. sp n 

SKELLY OIL Co., Kansas City. Agency: 
Henri, Hurst & McDonald, Chicago. ne sp n 
SKIDOO Co., Columbus (cleaner). Byer & 
Bowman, Columbus. sa 

SKINNER MFG. Co., Omaha (Skinner’s 
raisin bran, macaroni products) Agency: 
Ferry-Hanly Co., Kansas City. sa ta 


DR. EARLE S. SLOAN Inc., New York 
(liniment). Agency: Warwick & Legler, 
N. Y. n sp 

ALLEN V. SMITH & Co., 
Y. (Puritan Brand split peas). 
Alley & Riehards Co., N. Y. sa 
SMITH BROODER Co., St. Louis (Mother 
Nature Brooder). Agency: Shaffer, Bren- 
nan-Margulis, St. Louis. sp 


pom BROTHERS Co., 
Y. (cough drops). Agency: 
ir. & Co., N. Y. n 8a sp 
EPPENS SMITH Co., N. Y. 
House Coffee, Challenge Tea). 
Scheck Adv., Newark. 
SOCONY-VACUUM OIL Co., New York 
(Mobilgas & Mobiloil). Agency: Compton 
Adv. Co., N. Y. ta n 
SOILOFF MFG. Co., Glendale, Cal. (paint 
cleaner). Agencies: Hillman-Shane Adv., 
Los Angeles. Buchanan & Co. sa sp n née 
SONORA RADIO & TELEVISION CORP., 
Chicago (radios). Weiss & Geller, Chicago. 
sp 
SOUTHERN COTTON OIL Co., New 
Orleans. Agencies: Tracey-Locke-Dawson, 
N. Y. & Dallas. Kenyon & Eckhardt, N. Y. 
sp n 
SOUTHERN PACIFIC Co., San Francisco 
(railway). Agency: Foote, Cone & Belding, 
San Francisco. sa 
SOUTHERN SPRING BED Co., Atlanta. 
Agency: Tucker Wayne & Co., Atlanta. ne 
SOUTHLAND COFFEE Co., Atlanta 
(Bailey’s Supreme coffee). Donahue & 
Coe, Atlanta. ne 


SOUTHWEST FOOD PRODUCTS, Long 


Marcellus, N. 
Agency: 


Pougthenes, 


(Holland 
Agency: 


Beach, Cal. (jams, jellies, syrups). Dave 
Foutz Adv., Long Beach. ta 

A. G. SPAULDING & BROS. (sports 
goods). Chicopee, Mass. Agency: Stanley 
G. Boynton, Detroit sp 

SPARKLETT’S DRINKING WATER 


Corp., Los Angeles. Agency: Raymond R. 
Morgan Co., Hollywood. sp t ne 


SPERRY FLOUR Co., San _ Francisco 
(flour, cereals). Agency: Westco Adv. 
Co., San Francisco. Knox Reeves Adv., 
Minneapolis. n sp t ne 


SPIEGEL’S Inc., Chicago (mail order). 
Agency: J. L. Stewart Agency, Chicago. sp 


SPRATT’S PATENT Ltd., Newark (dog 
food) Agency: Paris & Peart, New 
York. sa 


E. R. SQUIBB & SONS, New York (den- 
tal cream). Agencies: Geyer, Corn & 
Newell, N. Y. Dorland International Inc., 
N. Y. (for foreign adv.). BBDO, N. Y. spn 


SQUIRT, Beverly Hills, Cal. Kal Inc., 
Wash., D. C. t 


STAHL-MEYER Co., N. Y. (meat prod- 
ucts). Blaker Adv., N. Y. ne 

A. E. STALEY MFG. Co., Decatur, Ill. 
(corn starch). Agency: Hill Blackett & 
Co., Chicago. sa sp 

STANBACK Co., Salisbury, N. C. (rem- 


edy). Agencies: J. Carson Brantley Adv. 
Agency, Salisbury, N. C. Klinger Adv. 
Corp., N. Y. Dave Lodge, Phila. sp sa t ta 


STANDARD B VITAMINS Inc., New York 
(Major “B”, B complex tablets). Agency: 
Charles N. Hoyt Co., N. Y. t ta 


STANCO PRODUCTS, N. Y. (Flit, Mistol, 
Nugol). Agency: McCann-Erickson, N. Y. 


STANDARD BEVERAGES, San Francisco 
(Par-T-Pak). Agency: Brisacher, Van 
Norden & Staff, San Francisco. sp 


STANDARD BRANDS, New York (Fleisch- 
mann, Chase & Sanborn, etc.) Agencies: J. 
Walter Thompson Co., N. Y. (Tender Leaf 
Tea); Sherman K. Ellis Co., N. Y.; Kenyon 
& Eckhardt, N. Y. (Fleischmanns, Chase & 
Sanborn coffee); Arthur Kudner, N. Y.; 
Ted Bates Inc., N. Y. (Royal gelatins & 
puddings, baking powder, Fleischmann’s 
liquors); H. W. Kaster & Sons, 
(Stams, Stam B). sa n ep t rn 


STANDARD BRANDS, Montreal (Fleisch- 
mann’s food products). Agencies; J. Walter 
Thompson Co., Montreal; Arthur Kudner, 
N. Y.; Kenyon & Eckhardt, N. Y. n sp sa ta 


STANDARD OIL Co., of Cal., San Fran- 
cisco. Agency: BBDO, San Francisco & 
direct. sp 


STANDARD OIL Co., of Indiana, Chicago. 
Agency: McCann-Erickson, Chicago. ta rn 
Y. n sp ew 

STANDARD OIL Co., of N. J., New York 
(Esso) Agency: Marschalkk & Pratt, N. 
Y. n sp sw 

FREDERICK STEARNS & Co., Detroit 
(astringosol). Export Adv., Chicago. 
FREDERICK STEARNS & Co., Windsor, 
Ont. (Nyal drugs). Agency: A. McKim 
Ltd., Toronto. sa 
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STERLING DISTRIBUTORS, Windeer, 
Ont. (Bayer aspirin, Phillips Milk of 
nesia). Agencies: Dancer - Fite 
Sample, Chicago; Ruthrauff & Ryan, x 
(Ironized Yeast, Molle Shaving Cream 
STERLING PRODUCTS, New York x 

er aspirin, Danderine, etc.). 
Dancer-Fitzgerald-Sample, Chicago; C 
Krasselt Co., Milwaukee; Rauthrauft &R 

N. Y. (Consumers Products); Shera 
Marquette. n t sp 

STEWART & ASHBY COFFEE Co. Oxf 
cago. Roche, Williams & Cleary, Chicago, a ; 
STOKELY BROS. & Co., Indianapy i” 
(Van Camp’s Tenderoni, beans). Ageng, 
Calkins & Holden, N. Y. sa n 

W, F. STRAUB & Co., Chicago (pruyfi 
juice). S. Duane Lyon, N. Y. sp 

JOHN STUART SALES, enn (Du. “ 
hill cigarets). Agency: Harry - Fostel 
Agencies, Toronto. sp Ese: 
STUDEBAKER SALES Corp. of 

South Bend, Ind. (autos). Agencies: Roch 
William & Cleary, Chicago, Schwimme 

& Scott, Chicago. t ne 

SUDBURY LABS., S. Sudbury, May 
(Chaperone). Agencies: Mason L. Hay) 
Adv., Boston. Bresnick & Solomon, By. 
ton. sa 

SUN OIL CO., Philadelphia (Sunoco 

oils). Agencies: Roche, Williams & Clear, 
Chicago (insecticides); Stewart-Jordan ¢ 
Philadelphia. n sa ta ne 

SUN SHIPBUILDING & DRYDOCK ¢ 
Chester, Pa. sp 

SUNWAY FRUIT PRODUCTS Co., ¢ 
cago (vitamins). Agencies: Schwiee 
Scott, Chicago; Sorensen & Co., Ch 
Northwest Radio Adv. Co., Seattle. e 
SUPERTEST PETROLEUM Corp., 

don, Ont. Harry E. Foster Agencies, T 
ronto. sp 

SWEETS Co. of America, 

(Tootsie Rolls). Agencies; Biow Co., 

Duane Jones Co., N. Y. ta sa 


New ¥ 
N. 


SWIFT & Co., Chicago (meat, Vig 
dairy products, Sunbrite). Agencies; 
Walter Thompson Co., Chicago; M 
Erickson, Chicago (Brookfield 
Needham, Louis & Brorbey, 

ta sa n sp 

SYLVANIA ELECTRIC PRODU 


Dover, N. H. ea 


T 


TABLE PRODUCTS Co., Oakland, 
(Nu-Made Mayonnaise). Foote, Cons 
Belding, San Francisco. sp n 
TASTEE BEVERAGE Co., Los 
(Kleer n ’Kleen air). Pacific Adv., 
Angeles. sa 
JOHN TAYLOR DRY GOODS Co., Kai 
City. Agency: R. J. Potts-Calkins & 
den Agency, Kansas City. sp 
(Continued on page 266) 
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MAKE-BELIEVE BALLROOM ae amen fe ae 
with Martin Block Here s one reason 


Monday thru Saturday 


10:00-11:30 mornings : 
5:30-7:30 evenings WHY N EW vO ii ne 
THE WIFESAVER Neat TU 
with Allen Prescott = 
Monday thru Friday ~ N EW... 
9:35-10:00 a.m. 
with Art Ford 
Monday thru Sunday 


12:00 mid.-6:30 am. = [9 WNEW knows how to pick the winners! Yes! After eleven 
years, it comes natural to WNEW to know just the type 
.-0f radio entertainment New Yorkers enjoy. 


MILKMAN’S MATINEE 





Here, for example, are eight “winners” who have found 


HOLLYWOOD DIGEST ‘Wie ae a ee . 
Tak Menai Siae ie ee yal audience in the millions of listeners who make up 


Mendy he a ‘ay a i © the Metropolitan area—winners who cause listeners t 
:15-5:30 p.m. 4 : d ” Bey the products they recommend! ‘ 


* 





fe a hese Gre.sciles-produting programs! But they are only. 
ey | EW s ae aaa te poser eacee 


WAR DIARY King 40 


with George Brooks annag Sees F be é 1 
Monday thru Saturday aoa: & J ‘ 
7:35-7:45 p.m. 


MAGIC OF MUSIC 
with Bill Williams 
Monday thru Saturday 
8:00-9:00 p.m. 


MUSIC HALL 
with Maurice Hart 
Monday thru Saturday 





TAKE IT EASY 
with. Judy Lang 
Monday thru Friday 
12:00 noon-12:30 p.m. 


TE eR A, ENON SARIN Pe 8 BRR Oe 


NEW YORK 22, NEW YORK 





TEN THOUSA 
ND WATTS-— 
S-1130 ON THE DIAL—ON THE AIR TWENTY-FOUR H 
REPRESENTED NATIONALLY BY JOHN BLAIR AND COMPANY OURS A DAY 


ert ROA 
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1945 Yearbook Number @ Page 265 
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THAN 
WORDS 


SEE PAGE 127 





Ralph W. Weill, Gen. Mgr. John E. Pearson Co., Nat'l Rep. 
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TAYLOR-REED Corp., Mamaroneck, N. 
Y. (jumbo pudding, cocoa marsh milk 


). Agency: Tracy, Kent & Co., 
ma F. 
TEXAS Co., N. Y. (Texaco Petroleum 
products). Agency: Buchanan & Co.., N. 
Y. pn 
TRLEE-CALIFOR IA Co., Los Angeles 
aid). Henry W. Welsh Adv., 

Los Angeles. sp 


TERRE HAUTE BREWING Co., Terre 
Haute, Ind. (Champagne Velvet beer). 

cy: Wm. Pollyea Adv. Agency, Terre 
Haute and direct. t ep 


JOSEPH TETLEY & Co., New York 
(soup mix, tea). Agencies: Maxon Inc., 
N. Y. Duane Jones Co., - rn sa t sp 


TEXAS Co., New York (Texaco gasoline). 
Agency: Buchanan & Co., Y. n sp sa 


RICHARD E. THIBAUT Inc., N. Y. 
(wallpaper). Alley & Richards, N. Y. sp n 


TIDE WATER ASSOCIATED OIL Co., 
San Francisco and New York (Veedol & 
Tydol). Agencies: Lennen & Mitchell, N. Y., 
Foote, Cone & Belding, San Francisco. 
” sp sa 


TIDY HOUSE PRODS. 
ers) Des Moines. Agency: 
Des Moines. sa sp 


TIME Inc., New York (magazines, news- 
reel) Agencies: Young & Rubicam, N. Y. 
Grant Adv. 8. A. Mexico City. n sp 


TIP TOP TAILORS, Toronto. McConnell- 
Eastman, Toronto. sp 


TOBACCO BY-PRODUCTS & CHEMICAL 
Co., Louisville (Black Leaf 40). Campbell- 
Sanford Adv. Co., Cleveland. ta 


TRIMOUNT pe or Co., Boston (Clip- 
a SC lothes) . Emil’ Mogul Co., 
. ¥. ne 


roux F. TROMMER Inc., Brooklyn, N. Y. 
(White Label Beer) Agency: Federal Adv. 
ia N. Y. ta ep 


TUCKETT’s Ltd., Hamilton, Ont. 
ingham, Wings ciga: 
Laren Adv. Co., 


(household clean- 
Cary Ainsworth, 


(Buck- 
rettes). Agencies: Mc- 
Toronto; Whitehall Broad- 


casting Ltd., Montreal. ta sa n 
TURCO PRODUCTS Inc., ae Angeles 
(cleaning compound). Agen Warren G. 


Fehlman Adv., Huntington Park, Cal. t ep 


TWENTIETH CENTURY - FOX FILM 
fore.» New York. Agency: Kayton-Spiero, 


U 


UCO Food Corp., Newark (coffee) Agen- 
cy: Scheck Adv., Newark. sa 


BERNARD ULLMAN Co., Rg , * 
Yarns). Grey Adv., N. Y. 
ULTRA-LIFE LABS, E. St. Louis, Ill. 
(Markitop feeds). Huffman Adv. Agency, 
St. Louis. 

UNCLE SAM BREAKFAST FOODS, 
Omaha. Buchanan & Thomas Co., Omaha. 
sa 


WILLIAM Dereon >. 
(deviled ham). BBDO, of 


UNION ICE Co., of Cal. an Francisco. 
George M. Wessels Co., Los Angeles. sa n 


UNION OIL CO. of CAL. Los Angeles 
(Aristo oil). Agency: Foote, Cone & Beld- 
ing, Los Angeles, n sp rn 


UNION OIL Co., 
Lovick, Vancouver. sp 


UNION PACIFIC. RAILROAD, Omaha. 


(Bucilla 


N. Y. 


Vancouver. Stewart- 


Caples, Adv., Omaha. sp n 

UNITED AIR LINES TRANSPORT Corp., 
Chicago. Agency: N. Ayer & Son, 
N. Y. n sp 

UNITED ARTISTS Corp., New York 
(movies). Agencies: 


Donahue & Coe, N. Y.: 
Lawrence Fertig & Co., N. Y.; M. M. 
Fisher Assoc., Chicago. sa 


UNITED DRUG Co., Boston (Rexall and 
Puretest drug products). Agency: Street & 
Finney, N. Y. t 


UNITED DRUG Co., (Rexall). 
Ronalds Adv. Agency, Toronto. sp 


U. 8S. RUBBER Co., 
bell-Ewald Co., N. ¥. 


U. 8S. TOBACCO pti hi York (Dill’s, 
Model, B & R tobacco). Agency: Arthur 
H. Kudner, N. Y. n ea ep 


Agency 


- M4 Agency: Camp- 


UNITED WALLPAPER Co., 
Agency: MacFarland, 
Chicago. sa 


UNIVERSAL PICTURES, Bg Y., J. Wal- 
ter Thompson Co., N. Y. 

UTILITIES ENGINEERING INSTITUTE, 
Chicago (plastics). First United Broad- 
casters, Chicago. sp 


VAN CAMP MILK Co., New York (evapo- 
rated milk). Agency: William Douglas Mc- 
Adams, N. Y. sa 

VAN CAMP’S Inc., Indianapolis (food). 
Agency: Calkins & Holden, N. Y. ta sp sa 
Cc. J. VAN HOUTEN & ZOON, N. Y. 
(Vicoa). Maxon Inc., Detroit sa 
VAPO-PATH Inc., Dayton O. (vitamins). 
Van De Mark Agency, Cincinnati. sa 
VENIDA LACQUER Co., N. Y. 
metics). E. T. Howard Co., N. Y. ta 
VENO DRUG Co., Toronto. Atherton & 
Currier, Toronto t 

VENUS PACKING Co., Los Angeles (Pron- 
to chili & beans). Glasser-Gailey & Co., 
Los Angeles. sa 

VICK CHEMICAL Co., N. Y. C. (Vick’s 
Voratone, Vaporub, Vatronol). Agencies: 
Morse International, N. Y.; Grant Adv., 
Chicago. » sa sp rn t ne ta 

VICTORY PACKING Co., Los Angeles 
(Meat-y fresh dog food). David Dens Agen- 
cy, Los Angeles sa 


Chicago. 
Aveyard & Co., 


(cos- 


VIKING es. N. Y. (books). Green- 
Brodie, N. Y. 

VIO- BIN eal Monticella, Ill. (cattle 
remedies). Agency: Rogers & Smith, Chi- 
cago. sa 


VITALITY MILLS, Chicago (Vita-Fier). 
Cole & Co., Memphis. ta 


VITROPHANE pan Brooklyn. Rubin & 
Lesser Adv., N. Y. 


F. G. VOGT & SONS, Philadelphia (dog 
food, scrapple). Agency: Clements Co., 
Philadelphia. sp sa 


VOGUE oy ee Inc., 


Newark 
Williams Adv. Y. oa 
VOICE OF PROPHECY Inc. (Seventh Dy 
Adventist Church Commission). Agencia: 
G. C. Hoskin & Assoc., Chicago; Sak an 
er & Assoc. sp n 
W 


WAIT & om... ee (Bla 
cigars) BBDO, te 
WAIT perm dyg =< _ Til. (Gree, 
Mountain cough syrup). Agency: Way 
Adv. Co., Chicago. sp 
WALGREEN Co., Chicago (chain dry 
stores). Agency: Schwimmer &  Seot, 
Chicago. ne sp 
WALKER’S AUSTEX CHILI Co., fteati, 
Tex., Agency: Crook Adv., Dallas 
WALKER REMEDY Co., Waterloo, h 
(Walko poultry remedy). Agency: Westo. 
Barnett, Waterloo, Ia. sa ta t 
WALTHAM WATCH Co., Waltham, May 
Agency: H. B. Humphrey Co., Boston ne, 
WANDER Co., Chicago (Ovaltine). Age. 
cy: Hill Blackett & Co., Chicago. » t sag) 
WARD BAKING Co., New York (Wan 
baking products). Agencies: Sherman Eli 
Co., N. Y.; J. Walter Thompson (Co, 
N. Y.; W. E. Long Co., Chicago. n sp ty 
sat 
WARD BAKING Co., Chicago. 
W. E. Long Co., Chicago sa 
WARNER BROS. PICTURES, New Yor. 
Agency: Blaine-Thompson Co., N. Y. a 
WASHINGTON COOPERATIVE EGG & 
POULTRY Assn., Seattle. Agency: Pacifig 
National Adv., Seattle. n 
WASHINGTON STATE APPLE COMMIS. 
SION, Wenatchee, Wash. Agency: J. Wak 


Agency: 





ter Thompson Co., San Francisco. » | 
G. WASHINGTON COFFEE REFININ 
Co., Morris Plains, N. J. Agency: Cecil 
Presbrey, N. Y. sp 

L. E. WATERMAN Co., New York ( 
and pencils). Agency: Charles Dallas 

Co., Newark, sp ne 


(Continued on page 268) 
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UNITED BROADCASTING COMPANY : 
“Operators of WHK, Cleveland; WHKK, Akron; WHKC, Columbus . 


BROADCASTING ©@ Broadcast Advertise 


MUTUAL 








7 
\) 


me. 
VS: 


U 








F Os MS wis @ *S5—-" 5 oS — 
fy Geese gBeg 2 coogiger bE te Pe fhe BL} 























Introducing Four Stations in Four States under the 
management of “The Friendly Group”. Extending you 


a friendly hand for more business from these 


thriving communities. 


For further details, write John Laux, Managing Director 


"The Friendly Group", Steubenville, O. 
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R. L. WATKINS Co., New York (Dr. 
Lyons toothpowder ete.). Agency: Dancer- 
Fitzgerald-Sample, Chicago. n ep t 


WEB DISTRIBUTING Co., Newark (Pyra- 
zoid toothpowder). Charles W. Hoyt Co., 
Y. sa 


THOMAS J. WEBB Co., Chicago (coffee). 
Agency: Schwimmer & Scott, Chicago. t 


WEINSTEIN Co., San Francisco (depart- 
ment store chain). Agency: Botsford, Con- 
stantine & Gardner, San Francisco. sa 


WELCH GRAPE JUICE Co., Westfield, 
N. Y. (grape juice). Agency: H. W. 
Kastor & Sons, Chicago. n sa t ta sp 


WELLMAN, PECK & Co., San Francisco 


(wholesale grocers). Agency: Botsford, Con- 
stantine & Gardner. Sa 


WESLEY RADIO LEAGUE (religious) 
Agency: A. C. Casters Inc., Detroit. sp n 


WESSON OIL & SNOWDRIFT Co., New 
Orleans (Wesson salad oil, etc.). Agencies: 
Fitzgerald Adv. Agency, New Orleans; Ken- 
yon & Eckhardt, N. Y. n ep sa t ta 


WEST COAST SOAP Co., Oakland, Cal. 
(Powow). Agency: Brisacher, Van Nor- 
den & Staff, San Francisco. sa sp 


WESTERN CANADA FLOUR MILLS, To- 
ronto (feeds). Agency: A. McKim Ltd., 
Toronto. sa 


WESTERN SUGAR REFINER, San 
Francisco (Sea Island Sugar). Agency: J. 
Walter Thompson Co., N. Y. n 


WESTERN UNITED DAIRY, Chicago. 
Olian Adv., Chicago. sa 


WESTINGHOUSE E & M Co., E. Pitts- 
burgh, & Philadelphia, Pa. Agencies; Fuller 
& Smith & Ross, N. Y.; Ketchem-MacLeod 
& Grove, Pitts.; McCann-Erickson, N. Y. sp 
n rn 


WESTMINSTER CANNERS, New West- 
minster, B. C. (pork and beans). Cock- 
field Brown & Co., Vancouver. ap 


WHEATENA Co., Rahway, N. J. (cereal). 
Agency: Compton Adv., N. ¥. n t ap 


WHEELING STEEL Corp., Wheeling, 
W. Va. (institutional). Agency: Critch- 
field & Co., Chicago. n sp 


WHITE LABS., New York (proprietary). 
Agencies: H. W. Kastor & Sons; Wm. 
Esty & Co., N. Y. sa n rn t ta 


WILBERT PRODUCTS, New York, (wax). 
Agencies; W. I. Tracy Inc., N. Y.; Tracy, 
Kent & Co., N. Y. t sp ta sa 


WILBUR-SUCHARD CHOCOLATE Co., 
Lititz, Pa. Gray & Rogers, Philadelphia. sa 


WILCO Co., Los Angeles (Biff). Agency: 
Elwood J. Robinson Adv., Los Angeles. 


WILDROOT Co., Buffalo 
Agency: BBDO, Chicago. sp 


GEORGE WILEY Co., Clay Center, Kans. 
(Wiley’s Fishing Calculator). First United 
Broaadcasters, Chicago. sp sa 


WILLARD TABLET Co., Chicago (pro- 
prietary). Agency: First United Broad- 
casters, Chicago. ne sp 


WILLARD’S CHOCOLATES, Toronto. 
Cockfield Brown & Co., Toronto. ne 


J. B. WILLIAMS Co., Glastonbury, Conn. 
(shaving soap & toilet prep.). Agency: J. 
Walter Thompson Co., N. Y. sp n sa 


(hair tonic). 


— 


J. B. WILLIAMS Co., (Canada), Mop, 
treal (shaving cream). Agency: J. Walte, 
Thompson Co., Montreal. t n sp 


R. C. WILLIAMS Co., New York (Roya) 
Scarlet coffee, food products). Agency: 
Alley & Richards Co., N. Y. sp sa 


WILLIAMSON CANDY Co., Chicago (Q, 
Henry candy bars). Agency: Aubrey 
Moose & Wallace, Chicago. sa n ap : 


WILSHIRE OIL Co., Los Angeles. Agency: 
Dan B. Miner Co., Los Angeles. sp n 


WILSON & Co., Chicago (lard, dog food, 
mor). Agency: U. S. Adv. Corp., Chicago, 
sa t sp ta 


WILSON & Co., Los Angeles (oleo, mor), 
Brisacher, Van Norden & Staff, San Fray. 
cisco. 


WILSON & Co., Los Angeles (B.V Mex 
flavoring). Davis & Beaven, Los Angeles, 4 
WILSON FLY PAD Co., Hamilton, Ont 
A. McKim Ltd., Toronto. sp 

GILBERT C. WILSON LABS., Denton, 
Tex. (dehydrated sweet potatoes). Little ¢ 
Co., Los Angeles. sa 

WILSON SPORTING GOODS Co., Chi. 
eago (athletic equip.) Agency: U. S. Ad 
vertising Corp., Chicago. sp n 

WINE SHIPPERS, Import Corp., N. Y, 
Agency: Redfield-Johnstone, N. Y. ne sp 
WM. H. WISE & Co., New York (books), 
Agencies: Northwest Radio Adv. (o 
Seattle; Huber Hoge & Sons, N. Y. n ea | 
WORCESTER SALT Co., N. Y. (ownel 
by Morton’s Salt Co.). Agency: J. Waltey 


Thompson Co., N. Y. 
WRIGHT AERONAUTICAL Corp., Pats 
terson, N. J. Agency: Burke, Dowling. 


Adams, Upper Montclair, N. J. ep sa 
WM. WRIGLEY, Jr., Co., Chicago (chew. 
ing gum). Agencies: Arthur Meyerhoff & 
Co., Chicago; Frances Hooper Adv. Agen, 
ey, Chicago; Vandertie & Rubins, Chicago 
J. Walter Thompson Co., Chicago. sp n 
WM. WRIGLEY Co. of Canada, Toronto; 
Agencies: J. Walter Thompson, Toronto; 
Tandy Adv. Agency, Toronto. n sp 
WYANDOTTE CHEMICALS Co., Wyan 
dotte, Mich. Agency: N. W. Ayer & Sonj 
N. Y. t 

WYLER WATCH Co., N. Y. Zlowe Co, 
m.. we 


Y 


YAGER LINIMENT Co., Baltimore, Agen 
cy: Harvey-Messengale Co., Atlanta. 
YAMI YOGURT PRODUCTS Co., la 
Angeles (dairy products). Agency: Erwitj 
Wasey & Co., Los Angeles. sp 
YEAST-PHOS Co., Montreal (yeast) 
Metropolitan Broadcasting Service, Toron 
to. sa 

YELLOW CAB Co., Philadelphia (taxi 
cabs). Agencies: Aaron & Brown Afr 
Agency, Philadelphia; E. L. Brown Agency 
Philadelphia. sp n 
YOUNG PEOPLE’S CHURCH OF T' 
AIR (religious). Agency: Ivey & Elling 
ton, Philadelphia. sp n 

W. F. YOUNG Inc., Springfield, Mas 
(Absorbine Jr.) Agency: J. Walter Thomp 
son Co., N. Y. ta 


ZIP ABRASIVE Co., Cleveland (d 
ant). James R. Flanagan Adv., N. Y. # 
ZONITE PRODUCTS Corp., New_ Ya 
(Forhan’s toothpaste). Agency: Erwit 
Wasey & Co., N. Y. n ne 





NEWFOUNDLAND 


RADIO STATIONS 





[ Receiving Sets, 25,000. 


Frequency Power if 
City Call Letters Operator in Kilocycles Watts 
Corner Brook VOWN *Broadcasting Corp. of Newfoundland 840 250 
St. Johns VONF *Broadcasting Corp. of Newfoundland 640 12,000 
. VOCM *Colonial Broadcasting System _ 1000 250 
ws VOAR Seventh Day Adventists 950 25 
= VOWR Wesley United Church 700 500 
SHORTWAVE STATIONS 
St. Johns VONG *Broadcasting Corp. of Newfoundland 9475 300 
ae VONH *Broadcasting Corp. of Newfoundland 5970 300 
Log compiled as of Jan. 1, 1945. 
*Indicates station sells time commercially. 
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Set Tax, $2 Annually } 


Toronto, O 
Montreal, 


CcJFX, An 
CKTB, St. 


CIVI, Vict 
CKNB, Ca 


Montreal, | 
Toronto, O 
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Toronto, O 
Montreal, | 


CBH, Hali 
CBA, Sack 
CBJ, Chicc 
CBV, Quek 
CBF, Mon 


Toronto, O 
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Toronto, O 
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CFCN, Ca 
CICI, Calg 
CFRN, Ed 
CKNW, 
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Toronto, O 
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Winnipeg, 
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Toronto, C 


CKAC, M 
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CANADIAN STATION 


REPRESENTATIVES 








J. L. ALEXANDER 


Toronto, Ont.—100 Adelaide St., W. Tel.: Adelaide 9594. 


Mgr.: J. L. Alexander. 
Montreal, Que.—Drummond Bldg. Tel.: Harbour 6448. 


Mgr.: Frank Lewis. 
Represents 
CKPC, Brantford, Ont. 


CJIC, Sault St. Marie, Ont. 
CKNX, Wingham, Ont. 


CJFX, Antigonish, N. S. 


CHLP, Montreal, Que. 
CKTB, St. Catherines, Ont. 


(Toronto only) 


ALL-CANADA RADIO FACILITIES, Ltd. 


Toronto, Ont.—Victory Bldg. Tel.: Elgin 2464. Megr.: G. F. Herbert. 

Montreal— Dominion Square Bidg. Tel.: Lancaster 6400. Mgr.: Burt Hall. 
Winnipeg, Man.—Electric Railway Chambers. Tel.: 96-861. Megr.: P. H. Gayner. 
Calgary, Alta.—Southam Bldg. Tel.: M-7691. Mgr.: H. R. Carson. 

Vancouver, B. C.—198 W. Hastings St. Tel.: Marine 9542. Megr.: J. E. Baldwin. 


Represents 


CHNC, New Carlisle , Que. 
CKBLI, Prince Albert, Sask. 
CXRM, Regina, Sask. 
CKRC, Winnipeg, Man. 
CKCK, Regina, Sask. 
CFRB, Toronto, Ont. , 
CKOC, Hamilton, Ont. 
CICS, Stratford, Ont. 
CJOC, Lethbridge, Alta. 
CFCF, Montreal, Que. 


CFIC, Kamloops, B. C. 
CKOV, Kelowna, B. C. 
CJAT, Trail, B. C. 

CKWX, Vancouver, B. C. 
CFAC, Calgary, Alta. 

CICA, Eimonton, Alta. 
CFGP, Grande Prairie, Alta. 
CHAB, Moose Jaw, Sask. 
CIVI, Victoria, B. C. 

CKNB, Cambellton, N. B. 


CFNB, Fredericton, N. B. 

CHNS, Halifax, N. S. 

CJCB, Sydney, N. S. 

CKSO, Sudbury, Ont. 

CFCY, Charlottetown, P. E. I. 

VONF, St. Johns, Newfound- 
land 

CJLS, Yarmouth, N. S. 

CHWK, Chillewack, B. C. 

CKFI, Fort Frances, Ont. 


ASSOCIATED BROADCASTING CO., Ltd. 


Montreal, Que.—1010 St. Catherine St., W. Tel.: Belair 3325. 


Mgr.: M. Maxwell. 
Toronto, Ont.—195 Bay St. Tel.: Waverly 8056. 


Mgr.: M. Raymond. 


(General Canadian station representation non-exclusive) 


J. REG. BEATTIE 
Tel.: Elgin 6555. Mgr.: Reg. Beattie. 
Represents 
CHML, Hamilton, Ont. 


Toronto, Ont.—217 Bay St. 


CANADIAN BROADCASTING CORPORATION 


Toronto, Ont.—55 York St. Tel.: Adelaide 5771. Commercial Mgr.: E. A. Weir. 
Montreal, Que.—1231 St. Catherine St., W. Tel.: Marquette 8021. Commercial Mgr.: 
J. A. Dupont. 
Represents C BC-owned Stations 


CBM, Montreal, Que. 
CBO, Ottawa, Ont. 
CBL, Toronto, Ont. 
CJBC, Toronto, Ont. 


CBH, Halifax, N. S. 
CBA, Sackville, N. B. 
CBJ, Chicoutimi, Que. 
CBV, Quebec, Que. 
CBF, Montreal, Que. 


CBK, Watrous, Sask. 
CBR, Vancouver, B. C. 
sae Prince Rup ert 


NATIONAL BROADCAST SALES 


Toronto, Ont.—Canadian Bank of Commerce Bldg. Tel.: Elgin 1165. 


Mgr.: R. A. Leslie. 
Montreal, Que.—University Tower Bidg. Tel.: Harbour 3051. 


Mgr.: Roy Hoff. 
Represents 


CKEY, Toronto 

CFPA, Port Arthur, Ont. 
CJAD, Montreal 

CJCH, Halifax, N.S. 


ed North Bay, Oat. 


CWS, Kingstoa, Oat. 
38, Tim nias, Oat. Cc 4 

Cc 

Cc 


yaya, Qe. 
CKVD, Vai d'Or, Q12 


» Q12. atarboroazh, Ont. 
CIKL, Kirkland Laka, Oat. 


3X, P 
HAD, Amos, Qae. 


RADIO REPRESENTATIVES. Ltd. 


Toronto, Ont.—4 Albert St. Tel.: Waverly 6151. 


Mgr.: J. Slatter. 
Montreal, Que.—Dominion Sq. Bldg. 


Tel.: Harbour 7811. Megr.: W. Dippie. 
Toronto and Montreal Representation 


CKPR, Fort William, Ont. 
CIJCJ, Calgary, Alta. CFQC, Saskatoon, Sask. 
CFRN, Edmonton, Alta. CKCV, Quebec, Que. 

we vf New Westminster, CHLN, Three Rivers, Que. 


CFCN, Calgary, Alta. CKMO, Vancouver, B. C. 
CHLT, Sherbrooke, Que. 
CKCH, Hull, Que. 

CHGS, Summerside, P. E. L. 


HORACE N. STOVIN 


Toronto, Ont.—Victory Bldg. Tel.: Adelaide 9184. 
Montreal, Que.—Keefer Bidg. Tel.: Plateau 8749. 
Winnipeg, Man.—Telephone Bldg. Tel.: 92-191. 

Brandon, Man.—Radio Station CKX. Tel.: 4532. 


Mgrs.: H. N. Stovin. 

Mgr.: J. R. Pearcey. 
Mer.: A. J. Messner. 

Mgr.: Wally Grigg. 


Represents 


CJGX, Yorkton, Sask. 
CKSF, Cornwall, Ont. 
CJBR, Rimouski, Que. 
CFBR, Brockville, Ont. 
CHPS, Parry Sound, Ont. 
CJOR, Vancouver, B. C. 
CKLW, Windsor, Ont. 


CKY, Winnipeg, Man. 

CKX, Brandon, Man. 
CFAR, Flin Fion, Man. 
CHSJ, St. John, N. B. 
CKCW, Moncton, N. B. 
CFOS, Owen Sound, Oat. 
CFPR, Prince Rupert, B. C. 


CFPL, London, Ont. 
CJRL, Kenora, Ont. 
CKCR, Kitchener, Ont. 
CKLN, Nelson, B. C. 
CHOV, Pembroke, Ont. 
CHML, Hamilton, Ont. 
(Montreal only) 


WILLIAM WRIGHT 
Toronto, Ont.—Victory Bldg. Tel.: Adelaide 9184. Mgr.: C. W. Wright. 


Represents 
CKAC, Montreal, Que. CKCO, Ottawa, Ont. WSOO, Sault Ste. Marie, Mich. 
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THE BRITISH BROADCASTING 
CORPORATION 


630 Fifth Avenue, New York 20, N. Y. 
Telephone: ClIrcle 7-0565 











OFFICERS AND TITLES 


John Salt, North American Director 
W. R. Reid, Assistant North American Directo 
Donovan Rowse, Special Assistant to N. A. D. 
Henry David, Head of Research Department 

. S. Kenas, Sr. Assistant Research Department 
Christopher Cross, Public Relations Manager 
A. S. Toby, Chief Engineer 
Stephen Fry, Program Operations Manager 
Clement Fuller, Head of European Service 
Roy Lockwood, Production Manager 
Evelyn Gibbs, Talks Producer 


BRANCH OFFICES 
San Francisco 9 

1060 Bush Street 
Telephone: Ordway 4049 

Gerald Cock, Pacific Coast Representative 

Chicago 11 

430 N. Michigan Avenue 
Telephone: Delaware 6881 

William N. Newton, Middle West Representative 

Washington 6 

1150 Connecticut Avenue 
Telephone: Executive 1465 


Annette Ebsen, Manager 
Anthony Wigan, Washington Correspondent 











RADIO ADVERTISERS 


We represent 22 important 
markets, covered by 23 live In- 
dependent Radio Stations. Their 
keynote — and ours—is Service 


to their advertisers. May we dis- 


cuss your radio plans with you? 


Horack N. Stovin 


PN iomoey 1-7 -\, b 4 
Radio Station Representatives 


Montreal « Toronto* Winnipeg 
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Advertisers 


Using Blue Network During 1944 












No. of Duration of 
Sponsor Product Program Time (EWT) Stations Contract Agency 
Adam Hat Store Inc., New York Men’s Hats Star For a Night Wednesday, 10:30-11:00 P.M. 136 12/15/43-3/8/44 Glicksman Advertising, N. Y. 
Alaska Pacific Salmon Co., Minute Man Soup Breakfast at Sardi’s Mon.-Fri., 11:00-11:15 A.M. 159 5/3/43-1/28/44 J. Wm. Sheets, Seattle 
Seattle, Wash. 
Alaska Pacific Salmon Co. (PC), Minute Man Soup Breakfast at Sardi’s Mon.-Fri., 12:35-12:40 P.M. 12 5/31/43-5/8/44 J. Wm. Sheets, Seattle 
Seattle, Wash. 
Allis-Chalmers Mfg. Co., Institutional Boston Symphony Saturday, 8:30-9:30 P.M. 181 $7 wl “4/29/44 Compton Advertising Inc., N. Y. 
Milwaukee, Wisc. 182 10 
Boston Pops Orchestra Saturday, 8:30-9:30 P.M. 181 5/6 6/447 /15/44 
Aluminum Co. of America, Institutional Miss Hattie Sunday, 3:30-4:00 P.M. 186 9/17/44— Fuller & Smith & Ross, N. Y. 
Pittsburgh, Pa. 
American Cyanamid Co., Pharmaceuticals & The Doctors Talk It Over Friday, 10:30-10:45 P.M. 162 10/6/44— Hazard Advertising Co., N. Y. 
or Biologicals 
American Home Products Inc. (PC), Anacin Inspector Hawkes & Son Tues.-Thurs., 12:00-12:15 P.M. 14 11/30/43-1/6/44 Blackett-Sample-Hummert, 
Jersey City, N. Chicago 
American Meat Institute, Chicago, Institutional Life of Riley Sunday, 3:00-3:30 P.M 167 1/16/44-7/2/44 Leo Burnett Co., Chicago 
Ii. Sunday, 10:00-10:30 P. M. 165 7/9/44— 
Austin Studios (PC), Los Angeles, Photographs Musical Portraits Friday, 10:00-10:15 P.M. 9 9/5/43-11/30/44 Glasser-Gailey & Co., Los 
Calif. Thursday. 10:15-10:30 P.M. Angeles 
Sunday, 11:15-11:30 P.M. 
Barron-Gray Posting Co. (PC), Here’s Health Breakfast at Sardi’s Saturday, 12:45-1:00 P.M. 18 11/6/43—7/29/44 Long Advertising Service, 
San Jose, Calif Vegetable Cocktail San Francisco 
Here’s Health Buddy Twiss Mon.-Fri., 4:45-4:50 P.M. 12 8/7/44-11/3/44 
Vegetable Cocktail 
Bekins Van & Storage Co. (PC), Moving & Storage Remember Hour Sunday, 2:30-3:00 P.M. 10 1/2/44— A. E. Brooks Adv., Los Angeles 
Los Angeles, Calif. 
Beneficial Casualty Insur.Co. (PC) Insurance Radio Newsweekly Sunday, 1:15-1:30 P.M. 11 1/2/44-4/9/44 Hillman-Shane-Breyer 
Borden Co., New York Hemo Fannie Hurst Presents Saturday, 10:00-10:30 A.M. 192 7/8/44-12/30/44 Young & Rubicam Inc., N. Y. 
Milk & Ice Cream Happy Island Friday, 7:00-7-30 P.M. 184 9/8/44— 
Botany Worsted Mills, Botany Cosmetics One Woman’s Opinion—Lisa Monday, 10:45-11:00 A.M. 179 10/30/44— Alfred J. Silberstein, Inc., N. Y. 
Passaic, N. J. rgio 
Boyle Co. -' ‘ iC), Old English Products Breakfast at Sardi’s Mon.-Fri., 12:55-1:00 P.M. 14 9/14/42-6/30/44 J. Walter Thompson Co., Los 
yooh City, N. Angeles 
Breck Inc., John H., Breck Hair Shampoo Beautiful Music Wednesday, 3:30-4:00 P.M. 12 8/2/44— Charles H. Sheldon Adv., 
Springfield, Mass. Springfield, Mass. 
Bristol-Myers Co., New York ieee & Sal Duffy’s Tavern Tuesday, 8:30-9:00 P.M. 150 10/5/43-6/27/44 Young & Rubicam Inc., N. Y. 
epatica 
Minit-rub & Sal Nit Wit Court Tuesday, 8:30-9:00 P.M. 151 7/4/44-9/26/44 
Hepatica (Duffy’s Summer Sub.) 
Ipana & Mum Parker Family Friday, 8:15-8:30 P.M. 150 4/30/43-11/10/44 
ee & The Alan Young Show Tu y, 8:30-9:00 P.M. 147 10/3/44— 
Mum & Ipana Gracie Fields Tuesday, 9:00-9:30 P.M. 147 11/14/44— 
Suter Products (PC), Vernon, Raindrops (water World of Tomorrow Wednesday, 4:45-4:50 P.M. 15 6/13/44— Glasser-Gailey & Co., 
Calif. softener) Los Angeles 
Carter Products Inc., New York Cres’ Little Liver Keepsakes Sunday, 8:30-9:00 P.M. 98 9/5/43-9/24/44 Ted Bates Inc., N. Y. 
Arrid Jimmie Fidler Sunday, 9:45-10:00 P.M. 157 3/2/42— Small & Seiffer, Inc., N. Y. 
Carter Products (PC), New York Arrid Deadline Dramas Sunday, 12:00-12:30 P.M. 22 12/26/43-9/24/44 Ted Bates Inc., N. Y. 
Chatham Mfg. Co., New York Blankets Chatham Shopper—Lois Long Saturday, 11:00-11:15 A.M. 186 9/30/44-12/2/44 The M. H. Hackett Co., N. Y. 
Chatham Shopper and 3 Suns Saturday, 11:00-11:15 A.M. 187 12/9/44-12/23/44 
Saturday, 11:45-12 Noon 187 12/30/44— 
Chef Boy-Ar-Dee Quality Foods Spaghetti Dinner What's Cookin’ Saturday, 10:30-10:55 A.M. 189 8/19/44— McJunkin Adv. Co., Chicago 
Inc., Milton, Pa. 
Chicago Burlington & Quincy RR Institutional Pioneer Zephyr Birthday Party Monday, 11:45-12:00 Noon 4/10/44 only Reincke, Ellis, Younggreen & F 
Clark Co., D. L., Pittsburgh, Pa. Clark Chewing Gum Where Do We Stand Sunday, 5:00-5:30 P.M. 163 2/28/43-2/20/44 Walker & Downing, Pittsburgh 
Candy Mary Small Revue Sunday, 5:00-5:30 P.M. 165 2/27/44— 
Coca-Cola Co., Atlanta, Ga. Coca-Cola Spotlight Bands Mon. Gate 9:30-9:55 P. 183 9/21/42— D’Arcy Advertising Co., N. Y. 
Coca-Cola Songs by Morton Downey Mon.-Fri., 3:00-3:15 P.M. 151 2/8/43-12/1/44 D’Arcy Advertising Co., N. Y. 
Songs from Morton Downey Mon.-Fri., 3:00-3:15 P.M. 151 12/4/44— 
War Bonds U. S. Treasury Program Wednesday, 9:30-9:55 P.M. 2/9/44 only D’Arcy Advertising Co., N. Y. 
: Thursday, 9:30-10:00 P.M. 3/2/44 only 
Colgate-Palmolive-Peet Co., Supersuds Blondie Friday, 7:00-7:30 P.M. 179 7/21/44-9/1/44 Wm. Esty & Co., N. Y. 
Jersey City, N. J 
Corley Diet Food Co. (PC), Dr. Corley’s Lax Dr. Sweetland Sunday, 12:30-12:45 P.M. 9 5/7/44— Rhoades & Davis, San Francisco 
San Francisco, Calif. a 
Cummer Products Co., Energine Battle of the Sexes Wednesday, 8:30-9:00 P.M. 81 9/8/43-2/2/44 Young & Rubicam, N. Y. 
Brattleboro, Vt. Energine My Best Girls Wednesday, 8:30-9:00 P.M. 101 2/9/44— 
Curtis Publishin Can. Saturday Evening Post The Listening Post Tues.-Fri., 10:45-11:00 A.M. 189 2/8/44— MacFarland Aveyard & Co., N. ¥; 
Philadelphia, Four Freedoms War Bond Show Saturday, 10:30-11:00 P.M. 4/29/44 only MacFarland Aveyard & Co., N. ¥. 
Deisel-Wemmer-Gilbert Co., R. G. Dun Cigars Smoke Rings Wed.-Fri., 9:55-10:00 P.M. 20 12/1/43-1/21/44 Century Adv. Agcy., Detroit 
Detroit, Mich. 
Denalan Company oe) Denalan Tooth Powder Buddy Twiss Tues.-Thurs., 4:45-4:50 P.M. 14 6/13/44— Rhoades & Davis, San Francisco 7 
n Francisco, C: “ 
Dodge Boat & Plane Corp., Virginia Institutional Army/Navy “E” Award Thursday, 3:30-4:00 P.M. 6/22/44 only 
Dr. Pepper Co., Dallas, Texas Soft Drinks Fun Valley With Al Pearce Sunday, 4:00-4:30 P.M. 154 10/3/43-7/30/44 Tracy-Locke Co., Dallas 
Soft Drinks Darts for Dough Sunday, 4:00-4:30 P.M. 148 8/6/44— 




















Eastern Outfitting Co. (PC), 
Portland, Oreg. 





Brandbury Clothes Walter Duranty Sunday, 8:30-8:45 P.M. 1/16/44-7/2/44 Robert Smith Adv. Agcy., 


Portlan 





(Continued on Page 272) 
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LVL Oe 


Represented by 
PEGGY STONE, New York GEORGE ROESLER, Chicago 


HOMER GRIFFITH COMPANY, Hollywoud & San Francisco 
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Advertisers Using Blue Network During 


1944. 





Sponsor 


Elgin aa Mp Watch Co., 
Bigin. I 


Esquire Inc., Chicago, Ill. 


Eversharp Inc., Chicago, Ill. 


Falstaff Brewing Co., St. Louis, Mo. 


Ferry-Morse Seed Co. (PC), 
San Francisco, Calif. 


Fisher Flouring Mills Inc. (PC), 
Seattle, Wash. 


Folger Coffee Co. (PC), 
San Francisco, Calif. 


Ford Motor Co., Dearborn, Mich. 


Garrett & Co., Inc., New York 
General Foods Inc., New York 


General Mills Inc., 
Minneapolis, Minn. 


Grove Laboratories, St. Louis, Mo. 


Gum Laboratories, Clifton 
Heights, Pa. 


Hall Brothers, Kansas City, Mo. 


Harvel Watch Co., New York 


Hastings Mfg. Co., Hastings, Mich. 


Hires, The Chas. E. Co., 
Philadelphia, Pa. 


Jergens Co., Andrew, 


incinnati, Ohio 


Kelite Products Inc. (PC), 
Angeles, Calif. 


Kellogg Co., Battle Creek, Mich. 


Kellogg Co. (PC), Battle Creek, 
Mich. 


Kem-Tone, Cleveland, Ohio 


Kerr Glass Mfg. Co., (PC), 
Los Angeles, Calif. 


Langendorf United - (PC) 
San Francisco, Cal 


Larus & Brother Co., Richmond, Va. 


Lehn & Fink Products, New York 


Libby, McNeill & Libby, 
Chicago, Ill. 


Product 
Watches 


Watches 

Coronet Magazine 
Pens & Pencils 
Beer 


Garden Seeds 


Fisher Wheat Germ 
& Zoom 


Zoom 


Cereals & Flour 
Coffee 


Ford Motors 


Virginia Dare Wines 


Grape Nut Flakes 


Cheerioats 


Wheaties 
Wheaties 


4-Way Cold Tablets 
& Defender Vitamins 


Ivoryne Chewing Gum 


Hallmark Greeting 
Cards 


Hallmark Greeting 
Cards 


Watches 


Piston Rings & Casite 


Hire’s Root Beer 


Jergens Lotion & 


oodbury Soap & 


Woodbury Col 

Cream & Face 

Powder 
Jergens Lotion & 


oodbury Soap & 


Woodbury Cold 
Cream & Face 
Powder 

cm Lotion & 


oodbury Soap & 


Woodbury Cold 
Cream & Face 
Powder 

No Product 


Kenu 


Kellogg’s Pep 
Kellogg Products 


All Bran & Gro-Pup 


Kellogg Products 
Kellogg Products 


Kem-Tone 


Mason-Jars and Caps 


Bread and Other 
Products 


Chelsea Cigarettes 


Hinds Hand Lotion and 
Honey and Almond 


Cream 


Corned Beef Hash, 
Deviled Ham and 


Vienna Sausages 
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Program 


Nero Wolfe 
Keep Up With the World 


Coronet Story Teller 
Coronet Quick Quiz 


Let Yourself Go 
Falstaff Show 
Cabbages & Queens 


Breakfast at Sardi’s 
James Abbee Observes 


Radio Parade 
Breakfast at Sardi’s 


Watch the World Go By 

Stars of the Future 

Greenfield Chapel Service 

Early American Dance 
Music 

Silent Night 

Hop Harrigan 

Lone Ranger 


Jack Armstrong 

John Gunther 

Your Sunday News Extra 
with Leland Stowe 

Your Sunday News Extra 
with George Gunn 


Hello Sweetheart 

Meet Your Navy 

Hallmark’s Charlotte Green- 
wood Show 


John B. Kennedy 

Earl Godwin 

Heidt Time for Hires 

Jergens Journal with Walter 
inchell 

Chamber Music Society of 


Lower Basin Street 
Hollywood Mystery Time 


Louella Parsons—Hollywood 
Mystery Time 


Congressman Martin Dies 


Sam Hayes-Spectator 


Breakfast at Sardi’s 
Breakfast Club 

Kellogg News 

Jack Berch and His Boys 
Tom Brenneman’s Highlights 


Dunninger 

Breakfast At Sardi’s 

Red Ryder 

Guy Lombardo in Musical 


Autographs 
Blind Date 


My True Story 


No. of 
Time {EWT) Stations 
Friday, 7:00-7:30 P.M. 135 
Sunday, 10:30-11:00 P.M. 127 
Mon.-Fri., 9:55-10:00 P.M. 129 
Saturday, 9:55-10:00 P.M. 129 
Tuesday, 7:00-7:30 P.M 143 
Tuesday, 10:30-11:00 P. M. 165 
Mon., Wed., Fri., 11:00- 37 
11:15 P.M. 
Thursday, 6:15-6:30 P.M. 11 
Mon., Thurs., 12:40-12:45 P.M. 14 
Mon.-Fri., 10:30-10:45 A.M. 30 
Mon.-Fri., 4:15-4:30 P.M. 15 
Saturday, 12:30-12:45 P.M. 18 
Sun.-Sat., 8:00-8:15 P.M. 165 
Mon.-Fri. -» 8:00-8:15 P.M. 165 
Friday, 8:00-8:30 P.M. 165 
Sunday, 8:00-8:15 P.M. 165 
Satur y, 8:00-8:15 P.M. 164 
8:00-8:30 P.M. 164 
Thursday, 7:30-8:00 P.M. 140 
Mon.-Fri., 4:45-5:00 P.M. 188 
Mon., Wed., Fri., 7:30- 53 
8:00 P.M. 
Mon.-Fri., 5:30-5:45 P.M. 166 
Fri.-Sat., 10:00-10:15 P.M. 64 
Sunday, 1:55-2:00 P.M. 170 
Sunday, 1:55-2:00 P.M. 170 
Saturday, 5:45-6:00 P.M. 190 
Friday, 8:30-9:00 P.M. 163 
Sunday, 3:00-3:30 P.M. 183 
Sunday, 1:00-1:15 P.M. 60 
Friday, 10:00-10:15 P.M. 175 
Monday, 7:00-7:30 P.M. 136 
Sunday, 9:00-9:15 P.M. 169 
Sunday, 9:15-9:45 P.M. 159 
Sunday, 9:15-9:45 P.M. 159 
Sunday, 9:15-9:45 P.M. 159 
Sunday, 9:15-9:30 P.M. 
Sunday, 4:30-4:45 P.M. 10 
Mon.-Fri., 11:15-11:30 A.M. 190 
Mo.-Fri., 9:45-10:00 A.M. 211 
Mon.-Fri., 11:30-11:45 A.M. 190 
Mon.-Fri., 11:45-12 Noon 178 
Friday, 12:00-12:30 A.M. 16 
Wednesday, 9:00-9:30 P.M. 160 
Tues., Wet. va. 12:40- 14 
12:45 P.M 
Tues., Thurs., Sat., 10:30- 8 
11:00 P.M. 
Sunday, 10:30-11:00 P.M. 176 
Saturday, 10:00-10:30 P.M. 176 
Monday, 8:30-9:00 P.M. 194 
Mon., Fri., 10:15-10:40 A.M. 192 
Mon., Fri., 10:00-10:25 A.M. 192 


(Continued on Page 274) 


Duration of 
Contract 


1/21/44-7/14/44 
7/23/44— 
1/24/44— 


3/21/ ~ 6/27/44 
7/4/4 


4/3/44— 
2/24/44-5/25/44 


7/30/42-6/29/44 
3/29/43— 


3/13/44-7/29/44 
8/14/43-7/29/44 
7/12/42-1/8/44 
1/10/44-12/7/44 
12/8/44— 
1/9/44— 
1/22/44-5/13/44 
5/20/44— 
12/21/44 only 
10/2/44— 
5/4/42- 


8/31/42— 
9/24/43-1/29/44 
7/2/44-10/29/44 
11/5/44— 


12/18/43— 
10/15/43-10/6/44 
10/15/44— 


12/19/43— 
9/7/44— 
1/24/44— 


9/2/34— 


7/18/43-10/8/44 
10/15/44-11/26/44 


12/3/44— 


3/26/44 only 
10/17/43-—4/9/44 


5/3/43— 
7/5/43-12/29/44 
8/9/43— 
10/2/44-12/29/44 
10/20/44— 


1/5/44-12/27/44 
5/16/44-6/30/44 


2/10/42-8/5/44 
1/16/44-4/30/44 
5/6/44— 


10/25/43— 


4/17/44-7/14/44 
7/17/44— 


Agency 
J. Walter Thompson Co., Chicago 
Schwimmer & Scott Adv. Agcy., 
Chicago 
The Biow Co., N. Y. 
Dancer-Fitzgerald-Sample, 
Chicago 


None 


Pacific Nat’! Adv. Agcy., Seattle 
Pacific Nat’] Adv. Agcy., Portlan 
Oreg. 


Pacific Nat’! Adv. Agcy., Seattle 


Raymond R. Morgan Co., 
Hollywood 


J. Walter Thompson Co., Chicago 


Ruthrauff & Ryan Inc., Chicago 
Young & Rubicam Inc., N. Y. 


Dancer-Fitzgerald-Sample, 
Chicago 


Knox Reeves Adv., Minneapolis 
Knox Reeves Adv., Minneapolis 
Donahue & Coe Co., N. Y. 


McJunkin Adv. Co., Chicago 

Henri, Hurst, MacDonald, 
Chicago 

Foote, Cone & Belding, Chicago 


A. W. Lewin Co., Newark 
Keeling & Co., Indianaplois 


N. W. Ayer & Son, N. Y. 


Legnen & Mitchell, N. Y. 


Lennen & Mitchell, N. Y. 


Little & Co., Los Angeles 


Kenyon & Eckhardt, N. Y. 


Kenyon & Echkardt, N. Y. 


Newell-Emmett Co., N. Y. 


Raymond R. Morgan Co., 
Hollywood 


Paste Coast Adv. Co., 
San Francisco 


Warwick & Legler, N. Y. 


William Esty & Co., N. 
Spitzer & Mills Ltd., Bernas 


J. Walter Thompson Co., Chicago 
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Te 
d the Character of a 
radta ‘ou whith / 
cation counts: 
To 
the listener 
power, coverage, 
millivolt contours, audience 
measurement means little. It’s the 
character and purpose. . . the ideals and 
courage ... the personality and vigor ... the 
spirit of sincere public service which counts most. * * 
Since its inception WFIL has striven ably and effectively ... has 
spared nothing . . . to bring to Philadelphians the type of radio enter- 
tainment which they prefer. It’s because of this WFIL is deep-rooted in the 
hearts of Philadelphians. * * What gives a radio station character? 
Not necessarily the cold, insensitive figures which appear in 
audience ratings — most of which are due to network situ- 
ations beyond the control of the individual station 


— but the warmth and sincerity which peo- 


ple feel. Ask a Philadelphian which 


*560KC 


station they feel is their 
station—invariably 
they answer, 


WFIL. 


A BLUE NETWORK AFFILIATE 





Represented nationally by The Katz Agency 





Wioreeab MOST PROGRESSIVE RADIO STATION 











vtish 
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Advertisers 


Using Blue Network During 


[Continued from Page 272] 


1944. 








Sponsor 


Lockheed Aircraft Corp., 
Burbank, Calif. 


Luft Co., George W., 
Long Island City, N. Y. 


Lyon Van & Storage Co (PC), 
Los Angeles, Calif. 


McKerson & Robbins Inc., 
Bridgeport, Conn. 


Mail Pouch Tobacco, Wheeling, 
W. Va. 
Manhattan Soap Co. 
ew York 


Mentholatum (PC 
el. 


), Wilmington, 


Miles Labs Inc., Elkhart, Ind. 


Moffett Co., S.A. 
Seattle, Wash. 


(PC), 
Nash-Kelvinator Corp., 
Detroit, Mich. 


Nat'l Bd. of Fire Underwriters, 
New York 


Northwestern Yeast Co., 
Chicago, II. 


0-Cedar Corporation, Chicago, Ill. 


O'Sullivan Rubber Co., 
Winchester, Va. 


Owens-Illinois Glass Co., 
Toledo, Ohio 


Pacific Guano Company (PC), 
Berkeley, Calif. 


Peter Fox Brewing Co., 
Chicago, Ill. 


Peter Paul, ~ (PC), 
Connecticu 


Philco Corporation, 
Philadelphia, Pa. 


Procter & Gamble, 
Cincinnati, Ohio 


Procter & Gamble (PC), 
Cincinnati, Ohio 


Quaker Oats, Chicago, Ill. 


Radio Corporation of America, 
Camden, N. J. 


Rainier Brewing Co. re), 
San Franeisco, Cal 


Raytheon Production Corp., 
Newton, Mass. 


Reader's ot Assn., Inc., 
Pleasantville, N. Y . 


Red-EE Foods Inc. Co. (PC), 
Los Angeles, Calif. 


Resinol Chemical Co. (PC), 
Baltimore, Md. 


Revion Products Corp., 
New York 


RRKO Radio Pictures, Inc., 
New York 


RKO Pictures Inc. (PC), 
New York 


Safeway Stores Inc. (PC), 
Oakland, Calif. 


S & W Fine Foods (PC), 
San Francisco 


Scripto Mfg. Co., Atlanta, Ga. 


Seaboard Finance Co. (PC), 
Los Angeles 


Serutan Co., Jersey City, N. J. 


Shellmar Products, Ohio 


Product 


Transportation 

Tangee Face Powder 

Storage and Moving 

McKesson & Robbins 
Products 

Tobacco 

Sweetheart Soap 

Mentholatum 

Alka-Seltzer 

Vitamins 

Polar Frozen Foods 


Nash Motor Cars and 


Program 
The Man Called X 


Sammy Kaye’s Tangee 
Serenade 

Andy and Virginia 

Jee E. Brown—Stop or Go 

Counterspy 

Scramby Amby 

What’s Doin’ Ladies 

Quiz Kids 

Lum ’n Abner 


What’s Doin’ Ladies 


Andrews Sisters Show 


Kelvinator Refrigerators 


Fire Insurance 


Yeast Foam 


Mops and Floor Polish 


O'Sullivan Heels 


Institutional 


Garden Fertilizer 


Beer 


Choclettos 


Radios and 
Refrigerators 

Radios and 
Refrigerators 


Leland Stowe 


Songs of a Dreamer 


Hot Copy 
Time Views the News 


Leon Henderson. 


The Fred Waring Program 


Look Who’s Here 


Fox Deluxe Variety Hall 


Sam Hayes—News 


Radio Hall of Fame 


Philco Summer Hour 


Crisco and Ivory Flakes Breakfast at Sardi’s 


Procter & Gamble 
Products 


Crisco and Ivory 
Flakes 

Puffed Wheat Sparkies 

Puffed Rice Sparkies 

Aunt Jemina Pancake 
Flour, Muffets Cereal 


Institutional 
Institutional 


Beer, Malt and Ale 

Radio Tubes and Elec- 
trical and Electronic 
Products 


Reader’s Digest 
Magazine 


Cinch Cake Mix 
Resinol Soap and 
Ointment 


Nail Enamel and 
Lipstick 


RKO Pictures 


Motion Pictures 


Kitchen Craft Flour 
and Busy Baker 
Crackers 


S & W Coffee and 
Marmalade 


Pencils 


Personal Loans 


Nutrex and Serutan 


Converter, Cellophane 
and Pliofilm 


Glamour Manor 
Breakfast at Sardi’s 


Terry and the Pirates 


The Aunt Jemina Show 


What's New 
Music America Loves Best 


Club Good Cheer 
United Nations Forum 


Meet Your Navy 


America’s Town Meeting of 
the Air 

Polly Patterson 

Edw. Jorgenson 

Revlon Theatre 

Hollywood Star Time 


Hollywood Star Time 


What’s Doin’ Ladies 


World Wide Review 


George Hicks 
Seaboard News 


Drew Pearson 
Monday Morning Headlines 
News— Don Gardiner 


Army/Navy “E” Award 


Time (EWT) 
Saturday, 10:30-11:00 P.M. 


Sunday, 1:30-1:55 P.M. 

Mon., Wed., Fri., 7:30- 
7:45 P.M. 

Thursday, 10:30-11:00 P.M. 

Sunday, 8:30-9:00 P.M. 

Monday, 9:00-9:30 P.M. 

Wetneeies. 7:00-7:30 P.M. 


ednesday, 10:30-11:00 


Mon., Wed., 5:15-5:30 P.M. 
Saturday, 10:30-10:45 A.M. 


Sunday, 7:30-8:00 P.M. 


Mon., Thurs., 8:15-8:30 P.M. 
Tues., Thurs., 5:15-5:30 P.M. 


Sunday, 4:30-5:00 P.M. 
Saturday, 7:15-7:30 P.M. 
Saturday, 10:00-10:15 A.M. 


Sunday, 3:30-4:00 P.M. 
Sunday, 5:30-6:00 P.M. 
Thursday, 4:30-4:45 P.M. 
Saturday, 6:45-7:00 P.M. 
Thursday, 7:00-7:30 P.M. 
Thursday, 10:00-10:30 P.M. 


Wednesday, 6:15-6:30 P.M. 
Tuesday, 7:30-8:00 P.M. 
Sunday, 12:00-12:15 A.M. 


Sunday, 6:00-7:00 P.M. 
Sunday, 6:00-7:00 P.M. 


Mon., Fri., 11:00-11:15 


A.M. 
Mon., Fri., 12:00-12:30 P.M. 


Mon., Fri., 12:35-12:40 P.M. 


Saturday, 7:00- 
Saturday, 7:30- 


P.M 
P.M 
Tuesday, 12:30-1:00 A.M. 
A.M 
P.M 


© Go 
=) 


Tuesday, 12:30-1:00 
Saturday, 7:30-8:0 


o 


Thursday, 8:30-9:30 P.M. 


Mon., Wed., Fri., 1:55- 
2:00 P.M. 


Mon., Wed., Fri., 4:50- 
5:00 P.M. 


Thursday, 10:30-11:00 P.M. 
Sunday, 10:00-10:30 P.M. 


Mon., Fri., 3:15-3:30 P.M. 
Mon., Fri., 3:15-3:30 P.M. 


Mon., Fri., 5:00-5:15 P.M. 


Mon., Fri., 4:00-4:15 P.M. 


Sunday, 1:15-1:30 P.M. 
Tues, Thurs., Sat., 10:15- 
10:30 P.M. 


Sunday, 7:00-7:15 P.M. 
Sunday, 7:15-7:30 P.M. 
Sunday, 7:15-7:30 P.M. 


Saturday, 5:00-5:30 P.M. 


P.M. 


(Continued on Page 276) 
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No. of 
Stations 
182 

179 

12 
166 
156 
170 
180 
177 


139 
128 
15 
191 
73 


41 


166 
181 
190 


95 
179 
179 

11 


35 


202 
202 


192 
172 


193 
186 
159 
159 


11 
11 


168 


166 


14 


10 


79 


79 


188 


20 


15 


167 


165 
162 


Duration of 
Contract 

9/9/44— 
5/7/44— 
2/14/44-11/10/44 
3/23/44-9/28/44 
10/8/44— 
9$/28/42— 
7/26/44-8/30/44 
9/6/44— 
6/19/44— 
9/4/40— 
9/29/41— 

/27/44— 
12/31/44— 
7/22/44— 
10/5/42-4/1/44 


8/29/43-6/18/44 
6/25/44-11/19/44 
11/23/44— 
8/14/43-8/5/44 
9/7/44-12/28/44 
1/4/45— 
3/15/44-6/7/44 
12/21/43-3/14/44 


12/31/44— 


A> smd 
6/4) Pr “9/24/44 


1/31/44— 
7/3/44— 


6/19/44-6/30/44 
8/2/43-5/26/44 
5/29/44— 
6/19/44— 
9/4/43-2/26/44 
3/4/44-8/26/44 


4d 44-10/31/44 
11/7/44— 


10/14/44— 
9/7/44— 
4/3/44-6/16/44 
2/14/44-6/23/44 
9/30/43-10/14/43 
10/17/43-3/26/44 
5/29/44-11/24/44 
2/28/44-5/26/44 


11/15/43— 


1/10/44-12/1/44 


9/17/44— 
11/29/43-5/25/44 


10/12/41— 
1/23/44-9/24/44 
10/1/44— 
4/8/44 Only 


Agency 
Foote, Cone & Belding, 


Hollywood 
Warwick & Legler, N. Y. 
BBDO., N. Y. 
J. D. Tarcher & Co., N. Y. 
Walker & Downing, Pittsburgh 
Duane Jones Co., N. Y. 
J. Walter Thompson Co., N. Y. 
Wade Adv. Agency, Chicago 
Erwin, Wasey & Co., Seattle 


Geyer, Cornell & Newell, N. Y. 


MacFarland-Aveyard & Co., N. Y, 


MacFarland-Aveyard & Co., 
Chicago 


Aubrey, Moore & Wallace Inc., 
Chicago 

Advertising & Sales Council, 
Winchester, Va. 

J. Walter Thompson Co., N. Y. 

O. E. Hopfer Industrial Adv., 
Oakland 


Schwimmer & Scott Adv. Agcy., 
Chicago 


Brisacher, Van Norden & Staff, 
Los Angeles 


Hutchins Adv. Co., 
Philadelphia 


Compton Advertising Inc., N. Y. 


Compton Advertising, Inc., N. Y. 


Sherman & Marquette Inc., 
Chicago 

Sherman K. Ellis & Co., 
Chicago 


J. Walter Thompson Co., N. Y. 
Buchanan & Co., Los Angeles 


Burton Browne Advertising, 
Chicago 


BBDO., N. Y. 
Elwood J. Robinson Adv., 


Los Angeles 


Courthand D. Ferguson, 
Baltimore 


Wm. H. Weintraub & Co., N. Y. 


Foote, Cone, & Belding, N. Y. 
Foote-Cone & Belding, N. Y. 


J. Walter Thompson Co., 
San Francisco 


Brisacher, Van Norden & Staff, 
San Francisco 
Tucker Wayne & Co., Atlanta 


Smith & Bull Adv. Aycg., 
Los Angeles 


Raymond Spector Co., N. Y- 


John Strover, Columbus 
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NEW KFOR FACILITIES 


NEW aupience HiGHs 
| NEW an Berrer SALES OPPORTUNITIES 








The new, ultra-smart, ultra- 
comfortable reception room (below). 





Studio ‘‘A"’, new and modern, with 
every facility for sound broadcasting. 





Office of Station Manager 
Melvin Drake 


All the new facilities of KFOR 
are aimed to increase your sales 
in the Lincoln market. Newly 
completed, modern studios and 
offices give us a greater oppor- 
tunity than ever before to serve | 
our audiences and our adver- eae St oe 








The Audition and tisers. Studio “B” for 
Clients’ room. THEIR APPRECIATION is re- small productions. 
flected in the last Hooper index. : 
KFOR leads with the Lincoln au- 
dience from 8:00 a. m. until 


6:00 p. m. 
N.Y. mesere. big You ne join the big parade Studios in the 
iciency tower. i $ Building. 
i . | | of satisfied KFOR Mutual and coineaaiae 


Blue Network advertisers. The 
line forms at the Edward Petry 
Co., Inc., office. 


¢ 


Rx 1240 KC, LOCAL CHANNEL 
9RDON GRAY, GENERAL MANAGER, MELVIN DRAKE, STATION MANAGER 
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Advertisers 


[Continued from Page 274] 


Using Blue Network During 1944 





Sponsor 


Sherwin-Williams Co., Cleveland, 
Ohio 


Sloan, Dr. Earl S., New York 
Socony-Vacuum Oil Co., New York 
Soil-Off Mig. Co. (PC), 

Glendale, Calif. 
Staley Mfg. Co., Decatur, Ill. 


Standard Oil Co. of Calif. (PC) 
San Francisco 


Sun Oil Company, Philadelphia, Pa. 


Sweets Co. of America, 
Hoboken, N. J. 


Swift & Company, Chicago 


Swift & Company (PC), 
Chicago, Ill. 


Texas Company, New York 


Time Inc., New York 
Trimount Clothing Co., New York 
Union Ice Co. of Calif. (PC) 
San Francisco 
Wander Co., Chicago, Ill. 
Wash. Coop. Egg & Paultry 
Assn. (PC), Seattle, Wash. 


Wash. State Apple Commission 
(PC), Wenatchee, Wash. 


Welch Grape Juice Co., 
Westfie 


field, N. Y. 


Westinghouse Electric Mfg. Co. 
Pittsburgh, Pa. 


Wheeling Steel Corp., 
Wheeling, W. Va. 


Wilco Company (PC), Los Angeles 
Williamson Candy Co., 
}—Chicago, ih 


Wilson Sporting Goods Co., 
Chicago, Ill. 


Product 


Paints 


Sloan’s Liniment 


Petroleum Products 
Soil-Off 


Cornstarch, Corn 
Syrup, Soy Flour, 
Cube Starch 


Petroleum Products 


Sunoco Gasoline and 
Motor Oil 


Tootsie Rolls and 
and Tootsie 

V-M 

V-M 


Swift Products 

Jewell Shortening 

Texaco Petroleum 
Products 

Time Magazine 


Clipper Craft Clothes 
Refrigeration with Ice 
Ovaltine 

Lynden Chicken 
Apples 

Grape Juice, Jellies, 


Jams and Marmalade 


Institutional 


Steel Products 
Clearex and Biff 
Flyspray 


Candy Bars 


Sporting Goods 





Program 


Metropolitan Auditions of the 
Air 

Metropolitan Opera Presents 

World of Song 


Gangbusters 


Raymond G. Swing 
Buddy Twiss 


Sweet River 


Lowell Thomas 

Lowell Thomas 

Dick Tracy 

Kiernan’s News Corner 


Breakfast Club 


Breakfast at Sardi’s 
Metropolitan Opera 


March of Time 
Dorothy Thompson 


Breakfast at Sardi’s 
Captain Midnight 
Collins Calling 
Edward Jorgensen 


Time Views the News 


Top of the Evening 


Top of the Evening With Ted 
Malone 


Musical Steelmakers 


Buddy Twiss 


Famous Jury Trials 


National Professional Football 
Championship Game 


Time (EWT) 
Sunday, 4:30-5:00 P.M. 


Sunday, 5:30-6:00 P.M. 
Sunday, 4:30-5:00 P.M. 


Friday, 9:00-9:30 P.M. 


Mon., Thurs., 10:00- 
10:15 P.M. 


Mon., and Fri., 10:45- 
10:50 P.M. 


Mon., Fri., 10:00-10:15 A.M. 


Mon., Fri., 12:30-12:45 A.M. 


Mon., Fri., 6:45-7:00 P.M. 

Mon., Wed., Fri., 5:15- 
5:30 P.M. 

Mon., Wed., Fri., 2:00- 
2:15 P.M. 


Mon., Sat., 9:30-9:45 A.M. 
Tues, Wed., Fri., 1:00- 
1:15 P.M. 


Saturday, 2:00-5:00 P.M. 


Thursday, 10:30-11:00 P.M. 


Sunday, 7:15-7:30 P.M. 
Sunday, 8:15-8:30 P.M. 


Saturday, 1:00-1:15 P.M. 


Mon., Fri., 5:45-6:00 P.M. 

Saturday, 1:15-1:30 P.M. 

Mon., Wed., Fri., 4:50- 
5:00 P.M. 

Mon., Wed., Fri., 4:30- 
4:45 P.M. 


Mon., Wed., Fri., 10:15- 
10:30 P.M. 

Mon., Wed., Fri., 10:15- 
10:30 P.M. 

Mon., Tues., Wed., 8:00- 
8:15 P.M 


Sunday, 5:30-6:00 P.M. 
Mon. and Fri., 4:45- 
4:50 P.M. 


Tuesday, 9:00-9:30 P.M. 
Friday, 8:30-9:00 P.M. 


Sunday, 2:00-4:30 P.M. 


No. of 
Stations 


158 
152 
158 

95 
136 


15 


188 


— 
w 


190 
181 
70 
68 
14 


78 


15 


6 


_— 


194 


165 
165 
165 


103 


14 


101 


122 


191 


Duration of 
Contract 


11/28/43-4/9/44 


11/26/44— 
4/16/44-11/19/44 


9/18/42-1/5/45 
9/28/42-12/28/44 


11/6/44— 


1/3/44-7/14/44 


11/1/43-5/12/44 
6/13/32-1/21/44 
9/13/43-5/29/44 
9/11/44— 
6/19/44-9/15/44 
2/8/41— 
12/21/43-6/16/44 
11/27/43-5/6/44 
12/2/44— 
11/2/44— 
3/19/44-6/11/44 
9/24/44-12/17/44 
1/8/44-7/29/44 
9/27/43-6/23/44 
9/25/44— 
7/1/44— 
10/16/44— 


6/5/44— 


3/13/44-6/9/44 
6/14/44-12/8/44 
12/11/44— 


9/26/43-6/18/44 
4/4/44-8/25/44 
11/11/40-10/31/44 
11/10/44— 


12/17/44 Only 





WSRR 


STAMFORD, CONNECTICUT 


ask 


anyone 


~ 


Agency 
Warwick & Legler, Inc., N. Y. 


Warwick & Legler Inc., N. Y. 
Compton Adv. Agcy., N. Y. 
McCann-Erickson Inc., 

Los Angeles 
Hill Blackett Co., Chicago 


BBDO., S. F. 

Roche, Williams & Cunnyngham, 
Philadelphia 

Duane Jones Co., N. Y. 


Duane Jones Co., N. Y. 


J. Walter Thompson, Chicago 


J. Walter Thompson Co., 
Chicago 


Buchanan & Co., N. Y. 


Young & Rubicam Inc., N. Y. 
Emil Mogul Co., N. Y. 
Geo. W. Wessells Co., 
Los Angeles 
Hill Blackett & Co., Chicago 


Pacific Nat. Adv. Co., Seattle 
J. Walter Thompson, 


San Francisco 


H. W. Kastor & Sons Adv. Co., 
Chicago 


McCann-Erickson Inc., N. Y. 


Critchfield & Co., Chicago 
Elwood J. Robinson Adv., 
Los Angeles 


Aubrey, Moore & Wallace, 
Chicago 


United States Adv. Corp., 
Chicago 
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FOCUS YOUR EYES ON THIS /itcgtess/ve STATION 
IN EXPANDING OKLAHOMA! 


smal, =—. 2B 


BLUE NETWORK 
AFFILIATE 





KEY STATION 








OF THE 
COVERAGE DATA | OKLAHOMA NETWORK 
COUNTIES served _____- 25 
POPULATION served ___- 895,801 
(44% of State) 
DWELLINGS served __-_-_- 279,104 
pie es 198,193 5 
Urban Radios ___-_-_- 113,940 
Non-Farm Rural Radios 35,345 
Rural Farm Radios __- 48,908 WATTS 
"OE a cee $876,231,000 
(49.93% of State Income) 
“RETAIL SALES .......... $410,887,000 
(51.75% of State's Sales) 1400 
*1943 Figures 
For up-to-the-minute information, call 
your nearest Taylor-Howe-Snowden Radio KILOCYCLES 
Sales office. 
$y - Manager 
2a ft ~ Robert D. Enoch 
Ue 
ri [A 
“yy 


OKLAHOMA CITY, OKLA. 


Authorities on Radio and Markets 
bey eb ngahdetts Cc / P kc in the Great Middle and 
BY layLoR Howe SNOWDEN Kecées, Sales. Socthwast. 

















Advertisers 


* Pacific Coast Stations Only. 


Usi 


CBS Network During 


1944. 


Contract Dates Cover Only Those Contracts Effective in 1944 





Sponsor 
Admiral Corp., Chicago 
Allegheny-Ludlum Steel Corp. 


American Home Products Corp., 
Jersey City 


American Home Products Corp., 
Jersey City 


American Home Products Corp., 
Jersey City 


American Home Products Corp., 
Jersey City 

American Home Products Corp., 
Jersey City 


American Home Products Corp., 
Jersey City 


American Home Products Corp., 
Jersey City 


American Home Products Corp., 
Jersey City 


American Home Products Corp., 
Jersey City 


American Home Products Corp., 
Jersey City 


American Home Products Corp., 
Jersey City 
eff 3/1/44 became a subs. of 
Amer. Home Products Corp. 


American Oil Co., Baltimore 


American Oil Co., Baltimore 


American Tobacco Co. Inc., 
New York 


Anchor-Hocking Glass Corp., 
Lancaster, O. 
Armour & Co., Chicago 


Armstrong Cork Co., Lancaster 


P. Ballantine & Sons, Newark 


Ballard & Ballard Co., 


Louisville 


Bank of America National Trust & 
Savings Assoc., San Francisco 


Barbasol Co., Indianapolis 


Herman Basch & Co., New York 
Bekins Van & Storage Co., Seattle 
Ben Hur Products, Inc., 

Los Angeles 
Bourjois, Inc., New York 
Bowey’s, Inc., Chicago 
Bowey’s, Inc., Chicago 
W. Atlee Burpee Co., Philadelphia 
Business Men for Roosevelt, Inc. 
Business Men for Roosevelt, Inc. 


Horace T. Cahill, Republican 
Candidate for Governor of Mass. 


California Committee for Right to 
or 


California Committee for Right to 
or 


California Committee for Right to 
Work 


California Prune & Apricot 
Growers Assn. 


Campana Sales Corp., Batavia, Ill. 
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** Regional 
Product Program 
Institutional World News Today 
Institutional Mother and Dad 
Bisodol Romance of Helen Trent 
Benefax Romance of Helen Trent 
Kolynos Romance of Helen Trent 


Kolynos & Bisodol Romance of Helen Trent 


33 /18/44 
(st. 9/18/44 above —_.. alternate each week such as Mon., Wed., Fri., Bisodol; Tues., Thurs., Kolynos, the following week 


Mon., Wed., Fri., Kolynos; Tues., Thurs., Bisodol) 


Anacin Our Gal Sunday 
Anacin Easy Aces 
Kolynos, Anacin Easy Aces 
Anacin, Kolynos Mr. Keen 


Kolynos Mr. Keen 
eff 10/4/44 Kolynos & Hill’s Cold Tablets 


Anacin & Benefax 
Multi Vitamins 
eff 4/14/44 Anacin & Bisodol Mints 
eff 5/19/44 Anacin 


Duff’s Ready-to-Bake 
Mixes 


Friday on Broadway 


Galen Drake 
eff 7/17/44 Fletcher Wiley 
eff 10/4/44 burton Wheeler 


Amoco-Gas, lubricants CBS World News 


and other products 
Amoco-Gas, lubricants Edward R. Murrow 
and other products 


Lucky Strikes 
Cigarettes 


Your Hit Parade 


Fire King Glass Corliss Archer 


Products 

Meat & Dairy Products “Dateline” 

eff 10/2 ‘Hedda Hopper’s 
Hollywood” 


Quaker Rugs, Linoleum 
Products 


Beer & Ale 


Armstrong Theater of Today 


Broadway Showtime 
eff 5/1 Showtime 
eff 7/3 Johnny Morgan Show 


Obelisk Flour & other 


Renfro Valley Folks 
milling products 


Banking Service Sunday Night Salute * 


Shaving Cream Deane Dickason 


Fur Processing Ona Munson in Hollywood 


Storage, moving Harry W. Flannery 


Ben Hur Coffee Hollywood Showcase 


eff 4/28 Hedda Hopper 
Cosmetics & Perfumes 
Dari-Rich Products 
Dari-Rich Products 


Here’s to Romance 
Stars Over Hollywood 


Dicken’s Christmas Carol 


Seed Products Garden Gate 

Political Franklin D. Roosevelt 

Political Orson Welles 

Political Horace T. Cahill 

Political James L. Beehy 

Political Randolph Van Nostrand 
Political Clayton L. Robinson and others 


Sunsweet Prunes Dave Vaile, News 


Campana Balm, Cream, Campana Serenade 
Solitaire Cake Make- 
up, Dreskin, Coolies, 
Hand Cream, D.D.D. 


No. of 

Time Stations 
Sunday, 2:30-2:55 P.M. 62 
Saturday, 5:30-6:00 P.M. 40 
Wed., Thurs., Fri., 12:30- 133 

12:45 P.M. 

Mon., Tues., 12:30-12:45 P.M. 133 
Mon., Tues., 12:30-12:45 P.M. 133 


Mon.., -Fri.,12:30-12:45 P.M. 


(Continued on Page 280) 
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Mon.-Fri., 12:45-1:00 P.M. 132 9/20/43— Dancer-Fitzgerald-Sample, N. Y. 
Wednesday, 7:30-8:00 P.M. 50 10/27/43— Dancer-Fitegerald-Sample, N.Y. 
Wednesday, 7:30-8:00 P.M. 50 4/12/44-8/9/44 Dancer-Fitzgerald-Sample, N.Y. 
Thursday, 7:30-8:00 P.M. 50 4/13/44-9/29/44 Dancer-Fitzgerald-Sample, N. Y. 
Thursday, 7:30-8:00 P.M. 50 10/27/43— Dancer-Fitzgerald-Sample, N. Y. 
Friday, 7:30-8:00 P.M. 50 10/27/43— Dancer-Fitzgerald-Sample, N. Y. 
Tues, Thurs., 5:00-5:15 P.M.PWT 7* 9/28/43— W. Earl Bothwell, Pittsburgh 
eff 4/10/44 
Mon., Wed., Fri., 5:00-5:15 P.M. 
PWT 
Thursday, 6:00-6:15 P.M. 57 8/19/43— Joseph Katz Co., Baltimore 
Sunday, 1:30-1:45 P.M. 61 8/19/43 Joseph Katz Co., Baltimore 
eff 7/9/44 Sun., 1:45-2:00 P.M. 
Saturday, 9:00-9:45 P.M.; 125-143 5/1/43— Foote, Cone & Belding, N. Y. 
12:00-12:45 A.M. 
Saturday, 5:00-5:30 P.M y 1/8/44— Wm. H. Weinbraub & Co., N. Y. 
eff 7/6/44 Thur., 9:30- 10:00 P.M. 
Manday, 7:15-7:30 P.M.; 140 6/12/44— Foote, Cone & Belding, Chicago 
11:15-11:30 P.M. 
Saturday, 12:00-12:30 P.M. 136 10/2/43— Batten, Barton, Durstine & 
Osborn, Inc., N. Y. 
Monday, 10:30-11:00 P.M. 43 3/8/43— J. Walter Thompson Co., N. Y. 
Wed., Thurs., 8:15-8:30 A.M. 27 2/2/43-— Henri, Hurst & McDonald, Chicago 
Friday, 8: 15-8: 45 A.M. 
Sunday, 9:15-9:45 A.M. 
eff 8/2 Wed., Thurs., Fri., Sat., 8:15-8:30 A.M. 
Sunday, 9:15-9:45 A.M. 
Sunday, 9:30-10:00 P.M. PWT 5* 9/9/43-3/5/44 J. Walter Thompson Co., S. F. 
Mon., Wed., Fri., 4:00- 5* 1/31/44-4/28/44 Erwin Wasey & Co., N. Y. 
4:15 P.M. PWT 
Thurs., 3:15-3:30 P.M. PWT 8* 8/3/44— Kelly, Nason, Inc., N. Y. 
Mon., Wed., Fri., 5:30- 6* 9/27/43— Brooks Adv. Agcy., L. A. 
5:45 P.M. PWT 
Friday, 6:00-6:30 P.M. PWT 5* 4/30/43— Barton A. Stebbins, L. A. 
7/21/44 
Thursday, 10:30-11:00 P.M. 122 10/14/43— Foote, Cone & Belding, N. Y. 
Saturday, 12:30-1:00 P.M. 50 9/25/43— Sorenson & Co., Chicago 
Monday, 3:30-4:00 P.M. 65 12/25/44 only Sorenson & Co., Chicago 
Saturday, 9:15-9:45 A.M. 59 2/26/44-3/18/44 Flagler Adv. Inc., Buffalo 
Friday, 9:00-10:00 P.M. 142 10/27/44 only Green-Brodie, Inc., N. Y. 
Saturday, 6:55-7:00 P.M. 139 11/4/44 only Green-Brodie, Inc., N. Y. 
Wednesday, 9:30-9:45 P.M. 4** 6/28/44 only Cotter Adv. Agency 
Tuesday, 3:30-3:45 P.M. PWT 5* 10/24/44 only Advertising Arts Agcy., L. A. 
Saturday, 4:45-5:00 P.M. PWT 5* 10/28/44 only Advertising Arts Agcy., L. A. 
Saturday, 9:45-10:00 P.M. PWT 5* 11/4/44 only Advertising Arts Agcy., L. A. 
Saturday, 8:55-9:00 P.M. PWT 7* 3/13/43— Long Adv. Service, San Jose 
Saturday, 1:00-1:25 P.M. 121 9/4/43-2/26/44 Wallace-Ferry-Hanly, Chicago 
BROADCASTING e Broadcast Advertisin§ 


Duration of 
Contract 


10/3/43— 
0/2/43-9/23/44 
9/20/43-9/15/44 


8/2/43-6/30/44 


7/3/44-9/15/44 


9 


Agency & City 
Curttenden & Eger, Chicago 
Walker & Downing, Pittsburgh 
Dancer-Fitzgerald-Sample, N. Y. 


Dancer-Fitzgerald-Sample, N. Y. 
Dancer-Fitzgerald-Sample, N. Y. 


Dancer-Fitzgerald-Sample, N. Y. 
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Advertisers Using CBS Network During 


1944. 





Sponsor 


Campana Sales Corp., Batavia, Ill. 


Campbell Soup Co., Camden, N. J. 


Campbell Soup Co., Camden, N. J. 


Celanese Corp. of America, N. Y. 


Chemicals, Inc., Oakland, Calif. 
Chemicals, Inc., Oakland, Calif. 
Chesebrough Mfg. Co., New York 


Chrysler Corp., Detroit 


Citizens Committee Against 
Proposition No. 12 


Citizens Committee Against 


Proposition No. 


Citizens Committee Against 
Proposition No. 12 


Coca-Cola Co., Atlanta 


Coldstream Products Co. 


Colgate-Palmolive-Peet Co., 
Jersey City 

Colgate-Palmolive-Peet Co., 
Jersey City 


Colgate-Palmolive-Peet Co., 
Jersey City 


Colonial Dames, Inc., Hollywood 


Consolidated Royal Chemical Co., 
ne., Chicago 


Constitutional Democrats of North 
Carolina 

Continental Baking Co., New York 

Corn Products Refining Co., 
New York 

Cream of Wheat Corp., Minneapolis 

Cresta Blanca Wine Co., New York 

Cudahy Packing Co., Chicago 

Cudahy Packing Co., Chicago 

Curtiss Candy Co., Chicago 

Day & Night Mfg. Co. 

Democratic National Committee, 
N. Y. C. 

Democratic National Committee, 
N.Y. C. 

Democratic National Committee, 
N. Y¥. C. 

Democratic National Committee, 
N. ¥.C 

Democratic National Committee, 
N. Y. C. 

Democratic National Committee, 
N. ¥. C. 

Democratic National Committee, 
oes Be Ge 

Democratic National Committee, 
N. Y. C. 


Democratic National Committee, 
ee Be Ge 


Democratic National Committee, 
N. ¥.C. 


Democratic National Committee, 
N. ¥. C. 


Democratic National Committee, 


s. 1.4. 


Product 


Solitair Cake Make-up 


Soups, Tomato Juice, 


Baked Beans 


Soups, Tomato Juice, 


Baked Beans 
Celanese Products 


Vano Household 
Chemical 


Vano Household 
Chemical 


Vaseline Products 


Institutional 


Political 


Political 


Political 


Coca Cola 


Sunnybank Margarine 


Super Suds 


Colgate Tooth Powder 


Palmolive Shave Cream 
eff 11/22 Colgate Tooth 


Powder 


Cosmetics 


Kranks Shave Cream 


Political 


Wonder Bread & 
Hostess Cake 


Dextrose, Mazola, other 


products 


Cream of Wheat Cereal 


Cresta Blanca Wines 
Delrich 

Old Dutch Cleanser 
Candy Products 


Water Heaters & 
Eqpt. 
Political 
Political 
Political 
Political 
Political 
Political 
Political 
Political 
Political 
Political 
Political 


Political 
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Program 


Don’t You Believe It 


Jack Carson Show 


Radio Readers Digest 


Great Moments in Music 


Deane Dickason 
News 


Dr. Christian 


Major Bowes Amateur Hour 


Thomas Griffin 
Robert Kenny 


Robert Kenny 


Pause That Refreshes on the Air 


Money on the Line 
Blondie 


Judy Canova Show 
eff 7/4 Theater of Romance 


Inner Sanctum 


Bob Greene 
eff 3/12 Song of the Week 


Ten O’Clock Wire 
Bachelor’s Children 
Stage Door Canteen 


Let’s Pretend 

This is My Best 
Something to Talk About 
Tena & Tim 


Warren Sweeney 


Dr. Wallace Sterling, News 


Franklin D. Roosevelt 


Franklin D. Roosevelt 


Senator Pepper 


H. Bogart 


Sen. Truman 


Sen. Wagner 


Andrew Higgins 


Ex. Gov. Cox of Ohio 


Dorothy Thompson 


Chas. Boyer 


F. Altschul 


Orson Welles 


No. of 

Time 

Saturday, 9:45-10:00 P.M. PWT 8* 
Wednesday, 9:30-10:00 P.M. 121 
eff 6/21 Wednesday, 9:00-9:30 P.M. 

eff 8/16 Wednesday, 9:30-10:00 P.M. 

eff 10/25 Wednesday, 8:00-8:30 P.M. 

re: 12:00-12:30 A.M. 


Sunday, 9:00-9:30 P.M. 123 


Wednesday, 10:00-10:30 P.M. 136 
Tuesday, 9:45-10:00 P.M. PWT 4* 


Saturday, 1:25-1:30 P.M. 8 


Wednesday, 8:30-8:55 P.M.; 142 
11:30-11:55 P.M. 


Thursday, 9:00-9:30 P.M. 144 
Tuesday, 3:30-3:45 P.M. PWT 5* 


Saturday, 4:00-4:15 P.M. PWT § 5* 


Saturday, 9:30-9:45 P.M. PWT 5* 


Sunday, 4:30-5:00 P.M. 140 
Wednesday, 9:30- 5* 
10:00 P.M. PWT 
Sunday, 8:00-8:30 P.M.; 141 
11:30-12:00 MID. 
Tuesday 8:30-8:55 P.M.; 126 


12:00-12:25 A.M. 
eff 10/24 shift re. to 11:30-11:55 P.M. 
Saturday, 8:30-8:55 P.M.; 123 
11:30-11:55 P.M. 
eff 11/22/44 
Wednesday, 9:00-9:30 P.M. 


Sunday, 8:25-8:30 P.M. PWT 10-18* 
Saturday, 10:00-10:15 P.M. PWT 8* 
Thursday, 8:30-8-55 P.M. Se 
“=i Se oe 


Friday, 10:30-11:00 P.M. 53 


Saturday, 11:05-11:30 A.M. 123 


Tuesday, 9:30-10:00 P.M. 73 
Mon.-Fri., 4:30-5:00 P.M. 14 
Mon.-Fri., 3:15-3:30 P.M. 44 


Sat., Sun., 11:00- 118-138 
1:05 A. 


Monday, 8:55-9:00 P.M. PWT 8* 


Saturday, 9:30-10:22 P.M. 140 

Thursday, 10:00-10:30 P.M. 137 

Saturday, 9:40-9:45 P.M.; 140 
12:40-12:45 A.M. 

Saturday, 9:40-9:45 P.M.; 140 
12:40-12:45 A.M. 

Thursday 8:30-8:45 P.M. 37 

Saturday, 6:55-7:00 P.M. 139 

Tuesday, 6:55-7:00 P.M. 141 

Thursday, 10:30-11:00 P.M. 140 

Friday, 5:45-6:00 P.M. 134 

Friday, 9:55-10:00 P.M. 135 

Monday, 7:55-8:00 P.M.; 132 
10:55-11:00 P. M. 

Friday, 10:25-10:30 P.M. 119 


(Continued on Page 282) 


Stations 


Duration of 
Contract 


9/30/44— 
3/3/43— 


9/12/43— 


1/5/44— 
1/24/43-1/18/44 


2/26/44-5/20/44 


10/27/43— 


9/9/43— 
10/31/44 only 


11/4/44 only 
11/4/44 only 


11/28/43-12/10/44 
10/18/44— 


8/13/44— 


1/6/43— 


10/2/43-12/27/44 


3/21/43— 
12/4/48-5/27/44 
11/2/44 only 
11/29/43— 
7/29/43— 


9/25/43— 
9/5/44— 
5/24/43-6/16/44 
8/7/44— 
1/1/44— 


10/2/44— 


9/23/44 only 


10/5/44 only 


10/7/44 only 


10/28/44 only 


10/12/44 only 


10/14/44 only 


10/17/44 only 


10/19/44 only 


10/20/44 only 


10/20/44 only 


10/23/44 only 


10/27/44 only 


Agency & City 


Wallace-Ferry-Hanly, Chicago 
Foote, Cone & Belding, N. Y. 


Ward Wheelock Co., N. Y. 


Young & Rubicam, N. Y. 
Garfield & Guild, S. F. 


Garfield & Guild, S. F. 


McCann-Erickson, Inc., N. Y. 


Ruthrauff & Ryan, N. Y. 


Clarence B. Juneau, L. A. 
Clarence B. Juneau, L. A. 
Clarence B. Juneau, L. A. 


D’Arcy Adv. Co., N. Y. 


McCann-Erickson, Inc., S."F. 
Wm. Esty & Co., N. Y. 


Sherman & Marquette, Chicago 


Ted Bates, Inc., N. Y. 
eff 11/22 Sherman & Marquette, 
> 2 


Glasser-Gailey & Co., L. A. 
Arthur Meyerhoff & Co., Chicago 
Hugh A. Deadwyler, Charlotte 
Ted Bates, Inc., N. Y. 

C. L. Miller Co., N. Y. 


BBD&O., N. Y. 
BBD&O., N. Y. 

Grant Adv. Inc., Chicago 
Grand Adv. Inc., Chicago 
C. L. Miller Co., N. Y. 


Hixson-O’Donnell Adv., L. A. 
Biow Co., N. Y. 
Biow Co., N. Y. 
Biow Co., N. Y. 
Biow Co., N. Y. 
Biow Co., N. Y. 
Biow Co., N. Y. 
Biow Co., N. Y. 
Biow Co., N. Y. 
Biow Co., N. Y. 
Biow Co., N. Y. 
Biow Co., N. Y. 


Biow Co., N. Y. 


BROADCASTING © Broadcast Advertising 

















\s Penetrate the rich 
\ Akron, Ohio Market with 





Population: 


2,721,200 


Retail Sales: 


5,000 WATTS $1,547,209,000 


Effective Buying Income: 


DAY and NIGHT $3,591,897,000 


ove Statistics fro 


Sales Management a 11-10-43 
Owned and operated by Allen T. Simmons,-National Rep.: Geo. P. Ho‘lingbery Co. 
A BASIC CBS STATION 














Advertisers 


Using CBS Network During 
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1944. 





Sponsor 

Democratic National Committee, 
N. Y. C. 

Democratic National Committee, 
N. Y. C. 

Democratic National Committee, 
N. Y. C. 

Democratic National Committee, 
N. Y. C. 

Democratic National Committee, 
ma. oe 


Democratic National Committee, 
N. Y. C. 


Democratic State Committee of N.Y. 
Democratic State Committee of N.Y. 
Democratic State Committee of N.Y. 
Democratic State Committee of N.Y. 
Democratic State Committee of N.Y. 
Democratic State Committee of N.Y. 
Democratic State Committee of N.Y. 
Democratic State Committee of N.Y. 


Dwight Edwards Co., San Francisco 


Electric Companies Advertising 
Program 


Electric Companies Advertising 
Program 


Elgin National Watch Co., Elgin, Ill. 
Elgin National Watch Co., Elgin, Ill. 


Emerson Drug Co., Baltimore 
Englander Co., Brooklyn 
Eversharp, Inc., Chicago 
*Eversharp, Inc., Chicago 
“42” Products, Inc., Los Angeles 
Gallenkamp Stores Co., 

San Francisco 


General Electric Co., Bridgeport 


General Electric Co. 
General Electric Co. 
General Electric Co. 
General Foods Corp., New York 
General Foods Corp., New York 
General Foods Corp., New York 
General Foods Corp., New York 
General Foods Corp., New York 


General Foods Corp., New York 


General Foods Corp., New York 


General Foods Corp., New York 


General Foods Corp., New York 


General Foods Corp., New York 


General Foods Corp., New York 


General Foods Corp., New York 
General Foods Corp., New York 


General Foods Corp., New York 
General Foods Corp., New York 
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Product 


Political 
Political 
Political 
Political 
Political 
Political 


Political 
Political 
Political 
Political 
Political 
Political 
Political 
Political 
Dwight Edwards Coffee 


Institutional 
Institutional 


Institutional 
Institutional 
Bromo-Seltzer 
Beds, Springs, 
Mattresses 


Pens, Pencils, Red Top 
Lead 


Pens, Pencils, Red 
Top Lead 


Hair Oil & other 
products 


Shoes 


Electronics Div. 


Electronics Div. 


Electric Appliances 
G. E. Institutional 


Calumet, Swansdown 


Program 


Geo. Hanilla 

Jesse H. Jones 
Sinclair Lewis 
Quentin Reynolds 
Franklin D. Roosevelt 
Orson Welles 


Mr. Ewing 

Paul E. Fitzpatrick 

Paul E. Fitzpatrick 

Paul E. Fitzpatrick 

Paul E. Fitzpatrick 

Mrs. H. Lehman 

Paul E. Fitzpatrick 

Senator Wagner 

Rhythm Inn 

Report to the Nation 

The Electric Hour with 
Nelson Eddy 

Elgin Thanksgiving Show 

Elgin Christmas Show 

Vox Pop 


We Who Dream 

Take It or Leave It 

Let Yourselves Go with Milton 
Berle 

This is My Story 


Tobe Reed 


The World Today 
The World Today 


The World Today 
The World Today 
Kate Smith Speaks 


eff 6/5 Sanka & Sure-Jell 
eff 9/4 Calumet, Swansdown 


Jell-O, Jell-O Pudding, 
Sanka 


Jell-O, Jell-O Pudding, 
Sanka 


Grapenuts Flakes, & 
Wheatmeal 


Grapenuts Flakes, & 
Wheatmeal 


LaFrance, Satina, 
Postum, Post’s 
Raisin Bran 

eff 7/3 LaFrance, 
Satina, Postum, 
Gaines Dog Food 

Grapenuts & 

heatmeal 

LaFrance, Satina, 
Post’s Raisin Bran, 
Postum 


Birds Eye Frosted 
Foods 


Grapenuts & Maxwell 
ouse Coffee, Grape- 
nuts Flakes 


Postum 


Post 40% Bran Flakes 
Maxwell House Coffee 


Post Toasties 
Post Toasties 


1945 Yearbook Number 


Kate Smith Hour 


Kate Smith Hour 


We Love & Learn 


Portia Faces Life 


Joyce Jordan, M.D. 


Joyce Jordan, M.D. 


Two on a Clue 


Dinah Shore Program 


Adventures of the Thin Man 


Aldrich Family 


Young Dr. Malone 

Maxwell House Iced Coffee 
Time 

Adventures of the Thin Man 


No. of 
Time Stations 
Monday, 7:55-8:00 P.M. * 132 
Tuesday, 10:00-10:30 P.M. 139 
Wednesday, 9:55-10:00 P.M. 140 
Friday, 10:25-10:30 P.M. 129 
Saturday, 9:00-9:45 P.M. 142 
Monday, 12:00-12:15 A.M. 130 
Monday, 6:30-6:45 P.M. oe 
Monday, 6:30-6:45 P.M. g** 
Monday, 6:30-6:45 P.M. g** 
Monday, 6:30-6:45 P.M. ore 
Monday, 6:30-6:45 P.M. gee 
Tuesday, 6:30-6:45 P.M. 10** 
Monday, 6:30-6:45 P.M. ge 


Wed., Thurs., Fri., 6:30-6:45 P.M. 10** 


Sunday, 5:30-5:55 P.M. PWT 18* 
Tuesday, 9:30-10:00 P.M. 133 
eff 5/3 Wed., 10:30-11:00 P.M. 
Wednesday, 10:30-11:00 P.M. 136 
eff 12/17 Sun., 4:30-5:00 P.M. 
Thursday 4:00-6:00 P.M. 142 
Monday, 4:00-6:00 P.M. 142 
Monday, 8:00-8:30 P.M. 127 
Friday, 7:15-7:30 P.M. 41 
Sunday, 10:00-10:30 P.M. 142 
Wednesday, 10:30-11:00 P.M. 141 
Saturday, 6:00-6:30 P.M. PWT 11* 
Friday, 9:55-10:00 P.M. PWT 7* 
Mon.-Sat., 6:45-6:55 P.M. 122-133 
Mon., Tues., Thurs., Fri., 133 
6:45-6:55 P.M. 
Wednesday, 6:45-6:55 P.M. 133 
Saturday, 6:45-6:55 P.M. 133 
Mon.-Fri., 12:00-12:15 P.M. 122 
Friday, 8:00-8:55 P.M. 123 
12:00-12:55 A.M. 
Sunday, 7:00-8:00 P.M. 141 
Mon.-Fri., 2:30-2:45 P.M. 121 
Mon.-Fri., 2:00-2:15 P.M. 122 
Mon.-Fri., 2:15-2:30 P.M. 122 
Mon.-Fri., 2:00-2:15 P.M. 122 
Mon.-Fri., 2:15-2:30 P.M. 122 
Thursday, 9:30-10:00 P.M. 128 
Friday, 8:30-8:55 P.M.; 126 
12:30-12:55 A.M. 
Friday, 8:00-8:30 P.M.; 121 
12:00-12:30 A.M. 
Mon.-Fri., 2:00-2:15 P.M. 122 
Friday, 8:00-8:30 P.M.; 123 
12:00-12:30 A.M. 
Sunday, 10:30-11:00 P.M. 120 
143 


Toasties Time with Fannie Brice Sunday, 6:30-7:00 P.M.; 


10:30-11:00 P.M. 


(Continued on Page 284) 


Duration of 
Contract 
10/30/44 only 
10/31/44 only 
11/1/44 only 
11/3/44 only 
11/4/44 only 


11/6/44 only 


10/2/44 only 
10/9/44 only 
10/16/44 only 
10/23/44 only 
10/30/44 only 
10/31/44 only 
11/6/44 only 
10/25, 26, 27 only 
10/1/44— 
7/27/43-7/19/44 


9/20/44— 


11/23/44 only 
12/25/44 only 
8/2/43— 


3/17/44-10/13/44 
9/19/43— 
12/20/44— 
6/3/44— 
10/20/44— 


5/31/43-7/25/44 
7/27/44— 


7/26/44— 
7/29/44-12/30/44 
10/4/43— 
10/1/43-6/9/44 
9/17/44— 
3/29/43-3/31/44 
4/3/44-9/29/44 


9/27/43-9/29/44 


10/2/44— 
10/2/44— 


9/30/43-6/29/44 
9/15/44— 


9/1/44— 


10/4/43— 
6/16/44-8/25/44 


10/3/43-6/11/44 
9/17/44— 


Agency & City 
Biow Co., N. Y. 


Biow Co., N. Y. 
Biow Co., N. Y. 
Biow Co., N. Y. 
Biow Co., N. Y. 
Biow Co., N. Y. 


John L. Halpin, Schenectady 
John L. Halpin, Schenectady 
John L. Halpin, Schenectady 
John L. Halpin, Schenectady 
John L. Halpin, Schenectady 
John L. Halpin, Schenectady 
John L. Halpin, Schenectady 
John L. Halpin, Schenectady 
McCann-Erickson, Inc., S. F. 
N. W. Ayer & Son 


N. W. Ayer & Son 


J. Walter Thompson Co., Chicage 
J. Walter Thompson Co., Chicago 
Ruthrauff & Ryan, N. Y. 


eff 11/6 McCann-Erickson 
Biow Co., N. Y. 

Biow Co., N. Y. 

Biow Co., N. Y. 
Hillman-Shane-Breyer, L. A. 


Long Adv. Service, S. F. 


Maxon, Inc. 


Maxon, Inc. 
Young & Rubicam 
BBDO. 

Young & Rubicam 
Young & Rubicam 
Young & Rubicam 
Young & Rubicam 
Young & Rubicam 


Young & Rubicam 


Young & Rubicam 


Young & Rubicam 


Young & Rubicam 


Young & Rubicam 


Young & Rubicam 


Benton & Bowles 
Benton & Bowles 


Benton & Bowles 
Benton & Bowles 


BROADCASTING e Broadcast Advertisi 





COVERING A VITAL MARKET 
DAY and NIGHT 


Round the clock . . round the calendar 
- a continuous broadcast backed by the 


power of 50,000 watts over a clear channel 
basic CBS network! 


Radio Station WHAS 


Louisville, Kentucky 














Advertisers 


Using 
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CBS Network During 


1944. 





Sponsor 


General Mills, Inc., Minneapolis 
General Mills, Inc., Minneapolis 
General Mills, Inc., Minneapolis 


General Mills, Inc., Minneapolis 


General Mills, Inc., Minneapolis 

Gillette Safety Razor Co., Boston 
Gillette Safety Razor Co., Boston 
Gillette Safety Razor Co., Boston 
Gillette Safety Razor Co., Boston 
Gillette Safety Razor Co., Boston 
B. F. Goodrich Co., Watertown 


Goodyear Tire & Rubber Co. Inc., 
Akron 


Grove Laboratories, Inc., St. Louis 
Grove Laboratories, Inc., St. Louis 


Grove Laboratories, Inc., St. Louis 


Gulf Oil Corp., Pittsburgh 


Francis D. Harrigan 


Hoffman Radio Corp., Los Angeles 


Hollywood Democratic Committee 
Hollywood for Dewey Committee 
Hudson Coal Co., Scranton 


Hunt Bros. Packing Co., 
San Francisco 


Hunt Bros. Packing Co., 
San Francisco 


Hunt Bros. Packing Co., 
San Francisco 


International Silver Co., Meriden 


Jantzen Knitting Mills, 
Portland, Ore. 


Andrew Jergens Co., Cincinnati 


Johns-Manville Corp., New York 
Johnson & Johnson, New Brunswick 


Johnstone Drug Sales Corp., 
Rochester 


Kay Jewelry Co., Oakland 

Lady Esther, Ltd., Chicago 
Lamont, Corliss & Co., New York 
Lever Bros. Co., Cambridge 


Lever Bros. Co., Cambridge 
Lever Bros. Co., Cambridge 
Lever Bros. Co., Cambridge 


Lever Bros. Co., Cambridge 


Lever Bros. Co., Cambridge 


Lewis-Howe Co., St. Louis 

Liberal Party for Election of 
Roosevelt, Truman & Wagner 

Liggett & Myers Tobacco Co., 


Lockheed Aircraft Corp. 


Product 


Bisquick 


Cheeri-Oats 


Wheaties 


Softasilk Flour, Kix 


Wheaties 


Blades, Shaving Cream 
Blades, Shaving Cream 
Blades, Shaving Cream 
Blades, Shaving Cream 


Blades, Shaving Cream 


Institutional 


Institutional 


All Products 


Cold Tablets, B Com- 


plex Vitamins 


Cold Tablets, B-Com- 


plex Vitamins 


Gas, Oil, Lubricants 


Political 


All Products 


Political 

Political 

D & H Anthracite 

Cannery 

Tomato Sauce & all 
products 


Tomato Sauce & all 
products 


Sterling & 1847 Rogers 


ros. Silver 


Santiseptic after shave 


lotion 


Jergens Lotion 


Building Materials 
Red Cross Division 


Buckley’s Canadiol 
Mixture 


Jewelry 


Cosmetics 


Pond’s Cold Cream 


Swan Soap 


Spry 
Rinso 


Lux 


Swan Soap 


Vimms 


Tums 


Political 


Chesterfield Cigarettes 


Institutional 
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Program 
Valiant Lady 


Valiant Lady 


Kitty Foyle 


Light of the World 


Nelson Pringie 

Orange Bowl Game 

Sugar Bowl Game 

Kentucky Derby 

All Star Baseball Game 
Army-Navy Football Game 
Joseph C. Harsch and the News 


The Star and the Stery with 
Walter Pidgeon 


10 O’Clock Wire 


Bill Haworth 


Riders of the Purple Sage 


We the People 


Francis D. Harrigan 


Chet Huntley 
eff 4/24 Dr. Wallace Sterling 


Harold L. Ickes 
Hollywood Stars 
CBS News of the World 


Deane Dickason 


Galen Drake 


Wm. Winter 


Silver Theater 
eff 10/8 Adventures of Ozzie & 
Harriet 


Chet Huntley 
eff 4/26 Dr. Wallace Sterling 


Hollywood Mystery Time 
eff 10/20 Tonight in Hollywood 


Bill Henry—News 
Edwin C. Hill 
Hollywood Barn Dance 


Bob Anderson 
Screen Guild Player 


Eleanore King 


Bright Horizon 


Aunt Jenny 
Big Sister 
Lux Radio Theater 


Burns & Allen 


Frank Sinatra Show 


Correction, Please 


No. of 
Time Stations 
Mon.-Fri., 10:00-10:15 A.M.; 43 


11:15-11:30 A.M. 


Mon.-Fri., 10:00-10:15 A.M.; 44- 


11:15-11:30 A.M. 


60 


Mon.-Fri., 10:15-10:30 A.M.; 43 
11:30-11:45 A.M. 
Mon.-Fri., 10:15-10:30 A.M.; 44-60 
11:30-11:45 A.M. 
Mon.-Fri., 7:45-8:00 A.M. PWT 8* 
Saturday, 1:00-3:30 P.M. 119 
Saturday, 3:30-6:00 P.M. 119 
Saturday, 6:00-6:30 P.M. 138 
Tuesday, 8:55 P.M. to finish 138 
Saturday, 1:45-4:15 P.M. 142 
Mon.-Fri., 6:55-7:00 P.M. 127 
Sunday 8:00-8:30 P.M. 122 
Mon.-Fri., 10:00-10:05 P.M. 5* 
PWT 
Tues, Thurs., Sat., 7:30- 7* 
7:45 A.M. PWT 
Friday, 6:15-6:30 P.M. PWT 5* 
Sunday, 7:30-8:00 P.M. 92-101 
eff 6/18 Sun, 10:30-11:00 P.M. 
Monday, 5:30-5:45 P.M. 2** 
Monday, 8:55-9:00 P.M. PWT 8* 
Sunday, 8:00-8:30 P.M. PWT 19* 
Monday, 9:00, 9:30 P.M. 10* 
Sunday, 9:00-9:15 A.M. 21 
Tues. 9:45-10:00 P.M. PWT 5* 
Tues., Thurs., 5:00-5:15 P.M. 7* 
PWT 
Sunday, 5:30-5:45 P.M. PWT 8* 
Sunday, 6:00-6:30 P.M. 63-142 
Wednesday, 8:55-9:00 P.M. 8* 
PWT 
Thursday, 9:00-9:30 P.M. PWT  8* 


eff 9/15 Fri., 6:00-6:30 P.M. PWT 


eff 10/20 Fri., 6:00-6:15 P.M. PWT 
Mon.-Fri., 8:55-9:00 P.M. 63 
Tues., 6:15-6:30 P.M. 73-140 
Saturday, 10:30-10:45 P.M. 7* 
Sunday, 5:45-5:55 P.M. PWT 5* 
Monday, 10:00-10:30 P.M. 123 
Saturday, 6:30-6:45 P.M. PWT 8* 
Mon.-Fri., 11 48-140 


:30- 
11:45 A.M.; 3:30-3:45 P.M. 


Mon.-Fri., 11:45-12:00 Noon 52-77 
Mon.-Fri., 12:15-12:30 P.M. 67-141 


Monday, 9:00-10:00 P.M. 


Tuesday, 9:00-9:30 P.M. 


Wednesday, 9:00-9:30 P.M. 
eff 11/20 


143 


141 


138 


Monday, 8:30-8:55; 11:30-11:55 P.M. 


eff 12/9 Al Pearce in Here Comes Elmer 


Sen. Wagner and others 


Harry James 
eff 3/28 John Nesbitt 
eff 10/17 Music That Satisfies 


America-Ceiling Unlimited 


Saturday, 10:15-10345 P.M. 53 

Monday, 11:15-11:30 P.M. 8** 

Tues, Wed., Thurs., 7:15- 122-142 
7:30 P.M. 

Sunday, 2:00-2:30 P.M. 60 


(Continued on Page 286) 
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Duration of 
Contract 


5/31/43-6/2/44 
6/5/44— 
5/31/43-6/2/44 
6/5/44— 


3/15/43- 
1/1/44 only 
1/1/44 only 
5/6/44 only 
7/11/44 only 
12/2/44 only 
3/15/43— 


2/6/44-7/30/44 
9/20/43-3/17/44 
8/15/44— 


10/20/44— 
2/14/43— 


7/10/44 only 
3/13/44-9/25/44 


10/8/44 only 
11/6/44 only 
9/19/43— 
1/25/44-4/18/44 


5/16/44-11/9/44 
5/28/44-8/20/44 


1/2/44— 


4/5/44-6/28/44 
7/20/44— 
12/27/43— 


3/30/43— 
12/4/43-3/4/44 


5/2/43-9/24/44 
11/22/43— 
7/4/43-6/24/44 
4/5/43— 
3/29/43— 
3/29/43— 
1/3/44-7/3/44 
9/4/4 


1/4/44-6/13/44 
8/15/44— 


1/5-6/14 
8/16-12/25/44 
10/2/43— 
11/6/44 only 


6/29/43— 


8/8/43-4/30/44 


Agency & City 


Knox Reeves Adv. Mpls. 


Dancer-Fitzgerald-Sample, Chicago 
Knox Reeves Adv. Mpls. 


Dancer-Fitzgerald-Sample, Chicagg 


Knox Reeves Adv. Mpls. 
Maxon, Inc., N. Y. 
Maxon, Inc. 


Maxon, Inc. 





Maxon, Inc. 
Maxon, Inc. 


BBDO., N. Y. 





Young & Rubicam, N. Y. 


TTT 


Russell M. Seeds Co., St. Louis 9 








Russell M. Seeds Co., St. Louis 
eff 11/14/44 Donohue & Co., N. ¥, 


Russell M. Seeds Co., St. Louis 


Young & Rubicam, N. Y. 


Copley Adv. Co., Boston 
Hixson-O’Donnell Adv., L. A. 


Hillman-Shane-Breyer, L. A. 
Elwood J. Robinson Adv., L. A. 
Clements Co., Philadelphia 
Garfield & Guild, S. F. 


Garfield & Guild 


Garfield & Guild 


Young & Rubicam, N. Y. 


Botsford, Constantine & Gardner, 
Portland, Ore. 


Lennen & Mitchell, N. Y. 


J. Walter Thompson Co., N. Y. 
Young & Rubicam, N. Y. 
Armand S. Weill Co., Buffalo 


Garfield & Guild, S. F. 

Biow Co., N. Y. 

J. Walter Thompson Co., N. Y. 
Young & Rubicam, N. Y. 


Ruthrauff & Ryan, N. Y. 
Ruthrauff & Ryan, N. Y. 
J. Walter Thompson Co., N. Y. 





empha: 


Young & Rubicam, N. Y. 
Progra 


J. Walter Thompson Co., N. Y. 


Roche, Williams & Cleary, Chicago 


Furman, Feiner & Co., N. Y. 


50,0€ 


Newell-Emmett, Inc., N. Y. 


Foote, Cone & Belding, L. A. 


BROA 











| %& WLAC carries fifty-one quarter- 
hours per week for Nashville's 
FOR YOUR five leading department stores. 


FILE ON STATION ACTIVITY | s2c2:02 2" 
vitamins in fifty-two weeks. 
‘hicago a 
% WILAC circularizes 450 grocers 
Thicage ; Z and 350 druggists every month of 
wt 4 the year. 


% WILAC receives 2,000 letters 
per week on its early morning 
programs, 5:00-7:30 A.M. 


% WILAC, basing its figures on 
; 60,000 mailing pieces, shows 
my southwide early-morning cover- 
age as follows: Tennessee, 13%; 
Arkansas, 8%; Texas, 6%; Louisi- 
ana, 13%; Mississippi, 15%; 
Alabama, 9%; Georgia, 12%; 
Florida, 3%; South Carolina, 5%; 
North Carolina, 4%; Kentucky, 
4%. 


uis 


uis 


¥%& WLAC has on regular schedule 
108 sponsored program-hours per 
week. 


% WILAC originates the famous 
“Old Dirt Dobber’’ (Garden 
ane Gate) program for CBS on Satur- 
day mornings. 


% WLAC mailed (in October) 
35,000 complete program sched- 
ules to telephone subscribers in 


primary area. 


% WLAC maintains year-round 
display in show window of popu- 
lar downtown corner store. 





vi MODERN LOBBY AT WLAC 

We keep the trade advised on current advertising campaigns and they respond by putting ¥%& WLAC circularizes local merch- 
emphasis on the sale of WLAC-advertised items. We keep the public informed on the great 
Programs being carried by WLAC .. . and they listen! 


Y. “The Gateway To The Rich Tennessee Valley” 


ants every week . . . with Infor- 
mation regarding ‘‘What's On 
the Air Over WLAC.” 


nicago 
000 % WLAC carries display advertis- 
50, WATTS NASHVILLE, TENN. ing regularly in twenty county- 
seat newspapers in the trade 
area. 


Represented by The Paul H. Raymer Company r 
tisimpQBROADCASTING ©€ Broadcast Advertising 1945 Yearbook Number @ Page 285 
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No. of Duration of 


Sponsor 
Lockheed Aircraft Corp. 
P. Lorillard Co., New York 


P. Lorillard Co., New York 
Los Angeles Soap Co., Los Angeles 


Manhattan Soap Co., New York 


Manhattan Soap Co., New York 


Maryland Pharmaceutical Co. 


Mennen Co., Newark 


Mennen Co., Newark 


Product 
Institutional 


Old Gold Cigarettes 


Old Gold Cigarettes 


White King & Sierra 
ine Soap 


Sweetheart Soap 
Sweetheart Soap 


Rem & Rel 


Shaving & Toilet 
Articles 


Shaving & Toilet 
Articles 


Program 


Time 


Stations 


A Man Called “X” 


Monty Woolley with Sammy 
Kaye’s Orch. 

eff 3/1 Sammy Kaye Show 

eff 4/5 Allen Jones with F. Carle 


Monday, 9:30-10:00 P.M. 72 


Wednesday, 8:00-8:30 P.M.; 122 
12:00-12:30 A.M. 


eff 7/26 Allen Jones with W. Herman 
eff 10/11 Allen Jones with F. Carle 


Which is Which 
Bob Andersen 


Bob Greene 

eff 5/15 Bill Haworth 

Strange Romance of Evelyn 
Winters 

Bob Trout 


Bob Greene 
eff 5/16 Bill Haworth 


Ed Sullivan Entertains 


Wednesday, 9:30-10:00 P.M. 141 

Mon.-Fri., 4:15-4:30 P.M. PWT ,13 

Mon., Wed., Fri., 7:30- 7* 
7:45 A.M. PWT 

Mon.-Fri., 5:15-5:30 P.M. 28 


Saturday, 6:55-7:00 P.M. 13 


Tues., Thurs., Sat., 7:30- 1* 
7:45 A.M. PWT 


Mon., 7:15-7:30 P.M. 122 


Contract 
7/10/44-8/28/44 
4/28/43-10/8/44 


10/25/44— 
12/27/43— 


11/20/44— 


9/23/44— 
8/12/43-8/8/44 


9/13/43-6/5/44 


Agency & City 
Foote, Cone & Belding, L. A. 
J. Walter Thompson Co., N. Y. 


Lennen & Mitchell, N. Y. 
Raymond R. Morgan Co., L.A, 
Franklin Bruck Adv. Corp, 
eff 9/4 Duane Jones Co., 
Duane Jones Co., N. Y. 


- Ya 


Joseph Katz Co., Baltimore 
Russel M. Seeds Co., Chicago 


Russel M. Seeds Co., Chicago 


Miles California Co. One-A-Day Vitamins Lady of the Press 


eff 10/11 Story of Sandra Martin 


Mon.-Fri., 4:00- 8* 5/1/44— Wade Advertising Agency 
4:15 P.M. PWT 


Electronics, Control Blue Jacket Choir Sunday, 11:05-11:30 A.M. 122 10/10/43-12/31/44 


ae enpee Seger Regulator 
0. 
John Morrell & Co., Ottumwa, Ia. 


C. F. Mueller Co., Jersey City 


McKesson & Robbins, Inc., 
Bridgeport 


McKesson & Robbins, Inc., 
Bridgeport 


National Independent Committee 
for Roosevelt & Truman 


Noxzema Chemical Co. 


Owens-Illinois Glass Co. 


Pabst Sales Co., Chicago 


Pacific Coast Borax Co., New York 
Pacific Greyhound Lines Ine. 


Packard Bell Co. 


Parker Pen Co., Janesville, Wis. 
Peter Paul, Inc., Naugatuck 
Pet Milk Sales Co., St. Louis 


Pet Milk Sales Co., St. Louis 
Philco Corp., Philadelphia 


Philip Morris & Co., Ltd., Inc. 


Philip Morris & Co., Ltd., Inc. 
Pillsbury Mills, Inc., Minneapolis 


Planters Nut & Chocolate Co., 
Wilkes-Barre 


Planters Nut & Chocolate Co., 
Wilkes-Barre 


Planters Nut & Chocolate Co., 
Wilkes-Barre 


Planters Nut & Chocolate Co., 
Wilkes-Barre 


Planters Nut & Chocolate Co., 
Wilkes-Barre 


Plough, Inc., Memphis 


Procter & Gamble Co., Cincinnati 


Procter & Gamble Co., Cincinnati 


Unit, Heat Regulators 


Red Heart Dog Food 


Macaroni Products 


All Products 
All Products 
Political 

Skin & Shaving 


Creams 


Institutional 


Pabst Blue Ribbon 
eer 


20 Mule Team, Boraxo 


Travel 


All Products 


Pens, Pencils, Quink 
Candy 
Pet Milk 


Pet Milk 


Institutional 


Bob Becker, Chats about Dogs 


Morning Market Basket 
William Winter 


Chet Huntley 


Ambassador J. G. Winant 


Mayor of the Town 


Broadway Matinee 

Blue Ribbon Town 

eff 8/5 Kenny Baker Program 
Death Valley Days 

eff 8/10 Death Valley Sheriff 


Short, Short Stories 
eff 5/19 Stories of the West 


The Press Club 


Ned Calmer 
eff 9/2 Bob Trout 


Truman Bradley 


Mary Lee Taylor 


Saturday Night Serenade 


Dateline 


Philip Morris Cigarettes Crime Doctor 


Philip Morris 


Sno Sheen Cake Flour, 


Farina, Pillsbury’s 
Best 


Peanuts & Peanut Oil 


Peanuts & Peanut Oil 


Peanuts & Peanut Oil 


Peanuts & Peanut Oil 


Peanuts & Peanut Oil 


St. Joseph’s Aspirin 


Duz 
Ivory Soap 


It Pays to be Ignorant 
Grand Central Station 


Wm. Winter 

Harry W. Flannery 
Wm. Winter 

Harry W. Flannery 
Adventures of Bill Lance 
Don’t You Believe It 


The Goldbergs 
Life Can Be Beautiful 


Thurs., 6:15-6:30 P.M.; 42 
12:30-12:45 A.M. 


Mon., Wed., Fri., 9:45-10:00 A.M. 33 


Tues., Thurs., Sat., 12:30- 6* 
12:45 P.M. 


Mon.-Fri., 3:55-4:00 P.M. PWT 8&* 
Fri., 6:00-6:45 P.M. 94 


Saturday, 7:00-7:30 P.M.; 75 
10:15-10:45 P.M. 

eff 7/10 thru 8/28 

Monday, 9:00-9:30 P.M. 

eff 9/2 ret. to Sat. 

Mon.-Fri., 4:00-4:25 P.M. 124 

Saturday, 8:00-8:30 P.M.; 
re: 10:15-10:45 P.M. 

eff 3/4 cancel repeat 


Thursday 8:30-8:55 P.M.; 63 
re. 11:30-11:55 P:M. 


113-131 


Friday, 9:55-10:00 P.M. PWT 8* 


Friday, 8:15-8:30 P.M. PWT 8* 

Sat., Sun., 8:55-9:00 P.M. 129-141 

Mon., Wed., Fri., 5:45- 1* 
5:55 P.M. PWT 


Saturday, 10:30-11:00 A.M.; 83 
2:00-2:30 P.M. 


Saturday, 9:45-10:15 P.M. 68 


Friday, 7:15-7:30 P.M.; 
11:15-11:30 P.M. 


Sunday, 8:30-8:55 P.M.; 
11:00-11:25 P.M. 


Friday, 9:00-9:30 P.M. 
Saturday, 1:00-1:25 P.M. 


123 


122 
73-120 


Sunday, 5:30-5:45 P.M. PWT 11* 


Tues., Thurs., 5:30-5:45 P.M. 6* 
PWT 


Mon., Wed., Fri., 12:30- 1* 
12:45 P.M. PWT 


Saturday, 5:30-5:45 P.M. 5* 
PWT 

Sunday, 9:30-10:00 P.M. PWT 7* 

eff 9/17 Sun., 9:00-9:30 P.M. 

Saturday, 9:45-10:00 P.M. 11* 
PWT 


Mon.-Fri., 1:45-2:00 P.M. 
Mon.-Fri., 1:00, 1:15 P.M. 


9/30/43— 


11/29/43-5/26/44 
3/2/43-4/1/44 


9/20/43-3/10/44 
11/3/44 only 


3/11/44— 


5/10/43-8/4/44 
3/27/43— 
7/1/43— 
4/21/44-10/13/44 


4/7/44-12/8/44 
6/23/43— 


10/4/43— 
10/28/43— 


10/7/43— 
10/15/43-1/7/44 


5/2/43— 
2/4/43— 
3/4/44— 
1/1/44-4/16/44 
1/19/43— 
/26/43-3/31/44 
6/5/43— 
4/23/44— 
10/2/43-9/23/44 


1/3/44— 
1/3/44— 


Addison Lewis & Associates, 
Mpls. 
Henri, Hurst & McDonald, 
hicago. 
Duane Jones Co., N. Y. 
J. D. Tarcher & Co., N. Y. 


J. D. Tarcher & Co., N. Y. 
Lester H. Harrison Assoc. 


Ruthrauff & Ryan 


J. Walter Thompson Co., N. Y. 
Warwick & Legler, Inc., N. Y. 


McCann-Erickson, N. Y. 


Beaumont & Hohman, S. F. 


Barton A. Stebbins, L. A. 
J. Walter Thompson Co., Chicag 


Brisacher & Van Norden, S. F. 
Gardner Adv. Co., St. Louis 
Gardner Adv. Co., St. Louis 


igo M. Ramadell Assoc., 
hiladelphia 


The Biow Co., Inc., N. Y. 


The Biow Co., Inc., N. Y. 
McCann-Erickson, Inc., Mpls. 


Erwin Wasey & Co.,S. F. 

Erwin Wasey & Co. 

Erwin Wasey & Co. 

Erwin Wasey & Co. 

Erwin Wasey & Co. 

Lake-Spiro-Shurman Co., 
Memphis 


Compton Adv., Inc., N. Y. 
Compton Adv., Inc., N. Y. 


(Continued on Page 288) 
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1944. 





Sponsor 
Procter & Gamble Co., Cincinnati 
Procter & Gamble Co., Cincinnati 
Procter & Gamble Co., Cincinnati 


Procter & Gamble Co., Cincinnati 
Procter & Gamble Co., Cincinnati 


Prudential Insurance Co., Newark 
Quaker Oats Co., Chicago 
Quaker Oats Co., Chicago 


Republican National Committee 
Republican National Committee 
Republican National Committee 
Republican National Committee 
Republican National Committee 
Republican National Committee 
Republican National Committee 
Republican National Committee 
Republican National Committee 
Republican National Committee 
Republican National Committee 
R. J. Reynolds Tobacco Co. 

R. J. Reynolds Tobacco Co. 


R. J. Reynolds Tobacco Co. 
Richfield Oil Corp., Los Angeles 


Roma Wine Co., Fresno 


Schenley Import Corp., New York 


Schutter Candy Co., Chicago 


Seal-Cote Co., Los Angeles 


Servel, Inc., New York 


Signal Oil Co., Los Angeles 


Socony Vacuum Oil Co., Inc., 
New York 


Soil-Off Mfg. Co., Glendale 


Southern California Democratic 
Committee 


Southern California Democratic 
Committee 


Southern California Demoeratic 
Committee 


Southern California Republican 
Committee 


Southern Cotton Oil Co., 
New Orleans 


E. R. Squibb & Sons, New York 


Standard Brands, Inc., New York 


Standard Brands, Inc., New York 


Sterling Drug, Inc., New York 


Sterling Drug Inc., New York 


Page 288 e@ 


Product 
Oxydol 
Crisco 
Camay, Ivory Flakes 
eff 7/3 Camay 
Ivory & Oxydol 


Lava 


Services 
Food Products 


Aunt Jemina Pancake 
Flour 


Political 
Political 
Political 
Political 
Political 
Political 
Political 
Political 
Political 
Political 
Political 
Camel Cigarettes 


Camel Cigarettes 


Camel Cigarettes 


Gas & Oil 


Roma Wines 


Cresta Blanca Wines 
eff 6/6 Penicillin 


Candy 


Seal-Cote protection 
for the nai 


Refrigerators & Air 
Conditioning 


Gas & Oil 
All Products 


Cleaning Fluid 


Political 
Political 
Political 
Political 
Wee Oil & Snow- 


drift 


All Products 
Tenderleaf Tea, 


leischmann’s Yeast 


Coffee & Desserts 


Phillips M. of M. 


Program 
Ma Perkins 
Bernardine Flynn 


Perry Mason 


I Love A Mystery 
F. B. I. in Peace & War 


Prudential Family Hour 
That Brewster Boy 


Aunt Jemima 


Thomas E. Dewey 
Thomas E. Dewey 
Thomas E. Dewey 
Thomas E. Dewey 
Thomas E. Dewey 
Zazu Pitts & others 
Warren H. Atherton 
Gov. Bricker 

Gloria Swanson & others 
Thomas E. Dewey 
Thomas E. Dewey 
Blondie 

Thanks to the Yanks 


Moore & Durante Show 


Speed & Power 


Suspense 


Cresta Blanca Carnival 
eff 6/6 The Doctor Fights 


Curt Massey 


Meet the Missus 

Fashions in Rations 

eff 9/30 Billie Burke Show 
The Whistler 


Orson Welles Show 


Truman Bradley 


Senator Downey 
Senator Downey 
Senator Downey 
John Bricker 
Irene Beasley 


To Your Good Health 
eff 2/7 Lyn Murray’s Orch. & 
horus 


Mary Marlin 


The Open Door 
eff 7/3 This Changing World 


Amanda of Honeymoon Hill 


Tablets & Toothpaste eff 10/23 Amanda 


Dr. Lyons, Bayer 
eff 7/31 Dr. Lyons 


Second Husband 


eff 9/11 Dr. Lyons, Bayer 


1945 Yearbook Number 


Time 
Mon.-Fri., 1:15-1:30 P.M. 
Mon.-Fri., 1:30-1:45 P.M. 
Mon.-Fri., 2:45-3:00 P.M. 


Mon.-Fri., 7:00-7:15 P.M.; 
11:00-11:15 P.M. 


Saturday, 8:30-8:55 P.M.; 
11:30-11:55 P.M 


Sunday, 5:00-5:45 P.M. 
Friday, 9:30-10:00 P.M. 


Saturday, 1:30-1:45 P.M. 


Thursday, 10:00-10:30 P.M. 
, 9:30-10:00 P.M. 


Monday, 10:30-11:00 P.M. 


Friday 


Saturday, 9:45-10:15 P.M. 


Wednesday, 10:00-10:30 P.M. 


Friday, 11:45-12:00 Noon 
Wednesday, 6:30-6:45 P.M. 
Thursday, 9:30-10:00 P.M. 
Friday, 12:15-12:30 P.M. 
Saturday, 10:30-11:00 P.M. 
Monday, 11:00-11:15 P.M. 
Monday, 7:30-8:00 P.M. 
Saturday, 7:30-8:00 P.M.; 
11:00-11:3 


.M. 
eff 7/3 Mon., 7:30-8:00 P.M.; 
10:30-11:00 P.M. 


Friday, 10:00-10:30 P.M. 
Thursday, 2:30-3:00 P.M. 
PWT 


Tienies. 8:00-8:30 P.M.; 


re: Mon., 12:00-12:30 A 


No. of 
Stations 


69 
42 
46 


87-124 


140 
140 
140 
140 
140 


19** 
140 
141 
140 
139 
132 
133 


132 
13* 


81 


A.M. 
eff 9/14 a. "Thurs., 12:00-12:30 A.M. 


Wednesday 10:30-11:00 P.M. 


Sunday, 1:45-2:00 P.M. 
Tues., Thur., 2:45-3:00 P.M. 
PWT 


Saturday, 11:30-12:00 Noon 


Sunday, 4:30-5:00 P.M. PWT 


75 
123 


42 
8 


77-137 


11* 


eff 6/18 Sunday, 7:30-8:00 P.M. PWT 
eff 9/18 Mon., 9:00-9:30 P.M. PWT 


Wednesday, 9:30-10:00 P.M. 
PWT 


Tues., Thurs., Sat., 5:45- 
5:55 P.M. PWT 


Saturday, 4:30-4:45 P.M. 
PWT 

Saturday, 8:00-8:30 P.M. 
PWT 

Sunday, 8:30-9:00 A.M. 
PWT 

Wednesday, 8:00-8:30 P.M. 
PWT 

Mon.-Fri., 3:15-3:30 P.M. 


Mon., ve. Fri., 6:15- 
6: 30 P 


Mon.-Fri., 
5:00-5:1 
eff 2/28 ouad repeat 


Mon.-Fri., 10:30-10:45 A.M.; 
3:15-3:30 P.M. 

eff 2/28 re: 5:00-5:15 P.M. 

eff 8/7 re: 4:00-4:15 P.M. 


3:00-3:15 P.M.; 
5 P.M. 


Mon.-Fri., 11:00-11:15 A.M. 


Mon.-Fri., 11:15-11:30 A.M. 


(Continued on Page 290) 


11* 


10* 


5* 


5* 


3* 


5* 


44-54 


130 


142 


141 


43 


43 


BROADCASTING e@ Broadcast Advertisin 


Duration of 
Contract 


1/3/44— 
1/3/44— 
1/3/44— 


3/22/43- 


11/25/44— 


5/30/43— 
6/4/43— 
11/6/43-1/22/44 
9/7 
9/8/44 only 
9/18/44 only 


44 only 


10/7/44 only 
10/25/44 only 
10/27/44 omy 
11/1/44 only 
11/2/44 only 
11/3/44 only 
11/4/44 only 
11/6/44 only 
9/27/43-6/26/44 
1/1/44— 


9/43— 
10/5/44 only 


3/4/43— 


4/14/43— 
8/29/44 


1/10/43-1/2/44 
11/28/44— 


4/3/43— 


6/13/43— 


1/26/44-7/19/44 


2/1/43— 


10/28/44 only 
11/4/44 only 
11/5/44 only 
10/18/44 only 
3/1/43— 


9/27/43— 


9/27/43— 


1/3/44-12/29/44 


8/2/43— 


8/2/43— 


Agency & City 
Dancer-Fitzgerald-Sample, N. Y, 
Compton Adv., Inc., N. Y. 
Pedlar & 


Adv. Agy.» 
Ryan, N 


Ryan, and Compton 
eff 7/3 Pedilar & 


Compton Adv. Co., N. Y. 
Biow Co., N. Y. 


Benton & Bowles, N. Y. 
Ruthrauff & Ryan, N. Y. 
Sherman K. Ellis, Chicago 


Duane Jones Co. 
Duane Jones Co. 
Duane Jones Co. 
Duane Jones Co. 
Duane Jones Co. 
Duane Jones Co. 
Duane Jones Co. 
Duane Jones Co. 
Duane Jones Co. 
Duane Jones Co. 
Duane Jones Co. 
Wm. Esty & Co., N. Y. 
Wm. Esty & Co., N. Y. 


Wm. Esty & Co. 
Hixson, O’Donnell Adv., L. A. 


Biow Co., Inc., N. Y. 


Wm. H. Weintraub & Co. 
eff 6/6 Biow Co. 


Schwimmer & Scott, Chicago 
Buchanan & Co., L. A. 


BBDO., N. Y. 





Barton A. Stebbins Adv., L. A. 


Compton Adv., N. Y. 


Buchanan & Co., 
eff 5/1 Western Aa. 4 ae L. A. 


Allied Adv. Axey. 
Allied Adv. Agcy. 
Allied Adv. Agcy 
Elwood Robinson Adv., L. A. 


Kenyon & Eckhardt, N. Y. 


BBDO., N. Y. 


J. Walter Thompson Co., N. Y. 


Ted Bates, Inc., N. Y. 


Dancer-Fitzgerald-Sample, N. Y. 


Dancer-Fitzgerald-Sample 
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/40 ON YOUR DIAL 
San Francisco Studios - Palace Hotel - EXbrook 3233 


Represented Nationally by Edward Petry & Co., Inc. 


PACIFIC AGRICULTURAL FOUNDATION LTD., SAN JOSE, CALIFORNIA 

















Advertisers Usi 


[Continued from Page 288! 


CBS Network During 


1944. 





Sponsor 
Sterling Drug Inc., New York 
Sterling Drug Inc., New York 


Stulz Sickles Co., Newark 


Joseph Tetley & Co., Inc., 
New York 


Texas Company, New York 


Thousand Club of the U.S. A. 
Union Ice Co. 


United Air Lines Transport Corp., 
Chicago 


U. S. Rubber Co., New York 


U. S. Tobaceo Co., New York 
Vick Chemical Co., New York 


Vick Chemical Co., New York 


Vick Chemical Co., New York 


Vick Chemical Co., New York 


Washington Conqanative Egg & 
Poultry Assn., Seattle 


Welch Grape Juice Co., Westfield 


Western Sugar Refinery, 
San Francisco 


J. B. Williams Co., Glastonbury 
Wilshire Oil Co., Los Angeles 


Wm. Wrigley Jr. Co., Chicago 


Wm. Wrigley Jr. Co., Chicago 
Wm. Wrigley Jr. Co., Chicago 
Wm. Wrigley Jr. Co., Chicago 


Yellow Cab Co., San Francisco 


Product 
Bayer 
Ironized Yeast 
Welder Supplies 
Tetley Teas & De- 
hydrated Soups 


Texaco Products 


Political 


Air Travel 

All Products 
Model Tobacco 
All Products 
All Products 


All Products 


All Products 


Institutional 


All Products 
Sea Island Sugar 


Shaving Products 
Motor Oil 


Chewing Gum 


Chewing Gum 
Chewing Gum 


Chewing Gum 


Cab Service 


Program 
American Melody Hour 
Big Town 


Chet Huntley 
eff 4/27 Dr. Wallace Sterling 


Morning Market Basket 


Fred Allen 


* eff 7/2 Texaco Star Theater 


Franklin D. Roosevelt & others 
American Rhapsody 


In Time to Come 


New York Philharmonic 
Symphony 


Gay Nineties Revue 
Dangerously Yours 
eff 10/22 Matinee Theater 


Deane Dickason 


Sune Story with Frank 
eff Sie Short, Short Stores 
Dr. Wallace Sterling 


Dr. Wallace Sterling 


Irene Rich 
I Was There 


Wm. L. Shirer 
That’s A Good Idea 


America in the Air 


The First Line 
American Women 


Service to the Front 


The Story Teller 


No. of 

Time Stations 
Tues., 7:30-8:00 P.M. 121 
Tues., 8:00-8:30 P.M. 124 


12:00-12:30 A.M. 


Thursday, 8:55-9:00 P.M. PWT &* 


Tues., Thurs., Sat., 9:45- 28 
10; 00 A .M. 

Sunday, 9:30-10:00 P.M. 125 

Monday, 10:00-11:00 P.M. 137 


Sunday, 5:00-5:30 P.M. PWT 5* 
Sunday, 8:30-9:00 P.M. PWT 8* 


Sunday, 3:00-4:30 P.M. 122 

Monday, 8:30-8:55 P.M.; 68 
11:30-11:55 P.M. 

Sunday, 2:00-2:30 P.M. 123 

Tues., Thurs., 4:00-4:15 P.M. 5* 
PWT 

Tuesday, 9:25-9:30 P.M. 10* 
PWT 


Wed., Thurs., 8:55-9:00 P.M. 10* 
PWT 

eff 10/24 add Tues. 

Saturday, 7:45-8:00 A.M. PWT 11* 


Sunday, 5:45-6:00 P.M. 68 


Sunday, 9:00-9:30 P.M. PWT 8* 
eff 9/17 Sun., 3:30-4:00 P.M. PWT 


Sunday, 7:00-7:15 P. o, 59-142 
eff 6/4 Sun., 5:45-6:00 P.M. 


Saturday, 6:30-6:45 P.M. PWT 5* 


Sunday, 6:30-7:00 P.M. 140 

eff 9/16 Sat., 7:30-8:00 P.M.; 
11:00-11:30 P.M. 

Thursday, 10:00-10:30 P.M. 142 

Mon.-Fri., 5:45-6:00 P.M. 121-134 

Friday, 8:30-8:55 P.M.; 139 


12:30-12:55 A.M. 
eff 9/12 Tues., 10:00-10:30 P.M. 


Saturday, 7:45-8:00 P.M. PWT 5* 


Duration of 
Contract 


7/20/43— 
1/4/44— 
3/30/44-6/22/44 
11/9/43-—5/6/44 
10/3/43— 


11/6/44 only 
10/29/44— 
11/7/43-—4/30/44 


5/23/43— 


5/24/43-11/13/44 


7/2/44— 


9/28/43-1/27/44 


4/18/44-10/17/44 


7/12/44— 


6/24/44-12/16/44 


5/30/43-5/28/44 


6/21/43-12/10/44 
12/5/43— 
9/2/44— 


10/31/43— 


12/30/43— 
8/2/43-6/16/44 
6/23/44— 


1/8/44— 


Agency & City 
Dancer-Fitzgerald-Sample 
Ruthrauff & a, eff 3/1 


Ryan & Lus 
& Ryan 
Duane Jones Co., N. Y. 


Buchanan Co., N. Y. 


Biow Co., N. Y. 
Geo. M. Wessells Adv. 
N. W. Ayer & Son, N. Y. 


Campbell-Ewald Co. 


Arthur Kudner, N. Y. 


Morse International, N. Y. 


Morse International 


Morse International 


Morse International 


Pacific National Adv., Seattle 


H. W. Kastor & Sons Adv., 


J. Walter Thompson Co., 
J. Walter Thompson Co., 
Dan B. Miner Co., L. A 


J. Walter Thompson Co., 


Arthur Meyerhoff & Co., 
Arthur Meyerhoff & Co. 
Arthur Meyerhoff & Co. 


Rhoades & Davis 


sah 
Pedlar 
eff 10/10 Peldg er 


Hixson-O’Donnell Adv., L. A. 


Chicag 
S. F. 


N. Y. 


Chicago 


Chicago 
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tS}, Only CBS Basic Outlet 


=berving Western Pennsylvania 


| WJAS 


PITTSBURGH 


Has an amazing record of SUCCESS STORIES ON ADVERTISERS 
employing this vastly popular station. For instance, Kaufmann’s 
Pittsburgh's largest department store, is now in its eleventh year 
of EXCLUSIVE AND CONTINUOUS broadcasting over WJAS— 





carrying three programs daily. In fact WJAS carries MORE de- 


partment store advertising than any other Pittsburgh station, 





—= both in time and dollar volume. Local merchants as well as na- 


> S Seen Rene tional spot advertisers know that the Pittsburgh market ranks 


H. K. : . 
re ee among the nation’s foremost—they also know that WJAS is 
doing a great job. For definite sales results schedule your next 


campaign over WJAS. 


5 Watts ... Day and Night 
J Represented by Wm. L. Rambeau Co. 
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Advertisers Using Mutual Network During 1944 





Sponsor 


Acme White Lead & Color Works 


Allegheny Ludlum Steel Corp. 


American Bird Products, Chicago 


American Cigarette & Cigar Co., 
New York 


Barbasol Co., Indianapolis 


Bayuk Cigars Inc., Philadelphia 


Beaumont Co., St. Louis 


Boots Aircraft Nut Corp., 
Canaan, Conn. 


New 
Compana Sales Co., Batavia, Ill. 


Carey Salt Co., Hutchinson, Kans. 


Chef Boy Ar-Dee Inc., Milton, Pa. 


Chesapeake & Ohio Railway Co., 
Cleveland 


Clark Bros. Chewing Gum Co., 
Pittsburgh 


Conti Products Inc., Brooklyn 


Coronet Magazine, Chicago 


Delaware, Lackawanna & Western 
oal Co., New York 


Douglas Shoe Co., Brockton, Mass. 


Dubonnet Corp., New York 


Duffy Mott Co. Inc., New York 


Emerson Radio & Phonograph 
Corp., New York 


Employers Group Ins. Co., Boston 


Frank H. Lee & Co., New York 


Formfit Co., Chicago 


George W. Luft Co., Long Island 
City 


General Cigar Co., New York 
New York 


Gillette Safety Razor Co., Boston 


Gillette Safety Razor Co., Boston 


Goodyear Tire & Rubber Co., Akron 


Gospel Broadcasting Assn. 


Gospel Broadcasting Assn. 


Gotham Hosiery Co., New York 


“Grove Laboratories, Inc., St. Louis 


Hartz Mountain Prod., New York 
Helbros Watch Co., New York 


Kellogg Co., Battle Creek 
Kellogg Co., Battle Creek 


Lewis B. Howe Co., St. Louis 


Loe Order of Moose, 
ooseheart, Ill. 


Product 


Acme Paints & Lin-x 


Institutional 


Bird Food 


Pall Mall Cigarettes 


Barbasol 
Phillies Cigars 


Four Way Cold Tablets 


& other products 


Institutional 


Campana hand cream, 


balm, etc. 


Carey Salt 


Spaghetti Dinner 


Service 


Clark’s Teaberry Gum 


Conti Shampoo & Soap 


Coronet Magazine 


Blue Coal 


Shoes 
Dubonnet Prod. 


Apgte Products & Sun 


eet Prune Juice 


Institutional 


Insurance 


Lee Hats 


Foundation Garments 


Cosmetics 


White Owl Cigars 


Safety Razors & Blades 


Safety Razors & Blades 


Service 


Evangelical Talks 


Evangelical Talks 


Hosiery 


Grove’s Cold Tablets & 
B Complex Vitamin 


Pills 


Hartz Mountain Bird 


Foods 


Watches 


Kellogg’s All Bran 
Kellogg’s Pep 


Tums and N. R. 
Tablets 


Insurance Benefits 


Page 292 @ 1945 Yearbook Number 


Program 


The Shadow 
The Return of Nick Carter 


Steel Horizons 


American Radio Warblers 


Gracie Fields’ Victory Show eff 
1/17/44—Believe It or Not with 
Robert Ripley 


Gabriel Heatter 
Sizing Up the News 
Lanny & Ginger 
Wide Horizons 


First Nighter 
eff 3/8/44 


Boake Carter 


Boake Carter 


Let’s Face It 


Goodwill Hour with John J. 
Anthony—eff 9/17/44 


Treasure Hour of Song 
eff 6/22/44 Starlight Serenade 


No. of 


eff 11/23/44 Treasure Hour of Song 


Coronet Little Show 
The Shadow 


John Stanley 

Your Date With Xavier Cugat 
eff 8/2/44 Red Cross in Action 
eff 9/6/44 Stop That Villain 


What’s Your Idea? 


Green Valley U.S 
eff 8/27/44 You Gan’ 't Take It 
With You 


Cedric Foster 


Little Known Facts About Well 


Known People—with Dale Carnegie 


Dick Brown—Singer 


Tangee Varieties 
Henry Gladstone 


Sports Events 


World Series 
Roy Rogers 


Old Fashioned Revival Hour 
eff 9/17/44 Pilgrim Hour 


Pilgrim Hour 


Strictly Personal—Pegeen 
Fitzgerald 


Ray Dad 

eff %/ 26, i Cedric Foster 
Canary Pet Shop 

Pick and Pat Time 

eff 7/16/44 Quick As A Flash 
Jack Berch and His Boys 


Superman 


Let’s Be Charming 
eff 5/30/44 American Woman’s 
Jury 


Moose Fireside Party 


Time Stations 
Sunday, 3:30-4:00 P.M. 33 
5:30-6:00 P.M. 14 
Sunday, 9:00-9:30 P.M. 36 
Sunday, 1:15-1:30 P.M. 15 
Mon.-Fri., 9:15-9:30 P.M. 164 
Sunday, 8:45-9:00 P.M. 174 
Mon., Wed., Fri., 8:00- 72 
8:15 P.M. 
Mon., Wed., Fri., 11:55-12:00 197 
Noon 
Sunday, 4:00-4:30 P.M. 34 
Sunday, 6:00-6:30 P.M. 203 
Wednesday, 9:30-10:00 P.M. 
Tues., ry aS 12:00- 72 
12:15 P.M. 
Mon., Wed., Fri., 12:00- 60 
12:15 P.M. 
Sunday, 5:00-5:30 P.M. 206 
Sunday, 10:15-11:00 P.M. 121 
10:00-10:45 P.M. 
Thursday, 9:30-10:00 P.M. 32 
Sunday, 6:45-7:00 P.M. 56 
Sunday, 5:30-6:00 P.M. 40 
Sunday, 11:45-12:00 Noon 19 
Wednesday, 8:30-9:00 P.M. 59 
Wednesday, 12:15-12:20 P.M. 58 
Wednesday, 8:30-9:00 P.M. 64 
Mon., Wed., Fri., 11:45- 57 
11:55 A.M. 
Sunday, 5:00-5:30 P.M. 66 
Sunday, 9:30-9:45 P.M. 180 
eff. 9/17/44 10:00-10:15 P.M. 
Thursday, 10:15-10:30 P.M. 30 
Sunday, 6:45-7:00 P.M 108 
Thursday, 8:30-9:00 P.M. 80 
Mon., Thurs., 10:00-10:15 P.M. 67 
Friday, 10:00—Conelu. 217 
Wed. thru Mon., 2:45—Conclu. 300 
Tuesday, 8:30-9:00 P.M. 71 
Sunday, 7:00-8:00 P.M.; 206 
12:00-12:30 P.M. 
Sunday, 2:00-3:00 P.M. 163 
Tues., Thurs., 11:55-12:00 Noon 85 
Mon.-Fri., 1:00-1:15 P.M 56 
Mon.-Fri., 2:00-2:15 P.M 52 
Sunday, 2:45-3:00 P.M. 52 
Tuesday, 8:30-9:00 P.M. 29 
Sunday, 6:00-6:30 P.M. 114 
Mon.-Fri., 1:15-1:30 P.M. 203 
Mon.-Fri., 5:45-6:00 P.M. 200 
Tues., Thurs., 5:45-6:00 P.M. 
Thursday, 1:30-2:00 P.M. 185 
Tues., Thurs., 1:45-2:00 P.M. 
Sunday, 5:00-5:30 P.M. 61 


(Continued on Page 294) 


Duration of 
Contract 


10/1/44— 
10/1/44— 


10/1/44 


eee 4/9/44 
10/15/44— 


10/18/43-4/14/44 


7/11/43— 


11/7/41— 


10/2/44— 


2/27/44-6/4/44 


11/17/43-10/25/44 


1/4/44-6/29/44 


5/3/43-7/28/44 


11/26/44— 


12/5/43-11/26/44 


11/18/43— 


11/7/43-1/30/44 
9/26/43-4/16/44 
9/24/44— 
6/6/43-2/27/44 
12/1/43-11/29/44 


6/19/44— 


2/27/44-11/19/44 


9/24/42— 


1/1/44-8/31/44; 
9/8/44—18 Events 


10/4/44 thru 10/9/44 


11/21/44— 


1/3/37— 


9/6/42-5/14/44 


10/5/43-9/28/44 


11/1/43-10/27/44 


10/15/44— 


1/18/44 


9/20/43-9/29/44 
1/4/43-9/28/44 


12/2/43-8/24/44 


10/17/43-1/9/44 


Agency & City 


Henri Hurst & McDonald, Chicag) 


Walter & Downing, Pittsburgh 


Weston Barnett, Chicago 
Ruthrauff & Ryan, N. Y. 


Erwin Wasey & Co., N. Y. 


Ivey & Ellington, Inc., 
Philadelphia 
Donahue & Coe Inc., N. Y. 


Cecil & Presbrey Inc., N. Y. 
Wallace Ferry Hanly Co., Chicago 


McJunkin Adv. Co., Chicago 


McJunkin Adv. Co., Chicago 


Kenyon & Eckhardt, Inc., N. Y. 
Walker & Downing, Pittsburgh 


nme Castleman & Pierge, 
N. ¥. 


Schwimmer & Scott, Chicago 
Ruthrauff & Ryan, N. Y. 


Harold Cabot & Co., Boston 


William H. Weintraub & Co., N. Y, 


eff 9/6/44 BBDO 


Al Paul Lefton Co., Philadelphia 


William H. Weintraub & Co.,’ N.Y. 


H. B. Humphrey Co., Boston 
Bermingham, Castleman & Pieres, 
N. Y. 


Buchanan & Co., Chicago 
Warwick & Legler, N. Y. 
J. Walter Thompson, N. Y. 


Maxon Inc., N. Y 
Maxon Inc., N. Y. 
Young & Rubicam Inc., N. Y. 
R. H. Alber Co., Los Angeles 


R. H. Alber Co., Los Angeles 


Sterling Adv. Agency, N. Y. 


Russell M. Seeds Co., Chicago 


George H. Hartman Co., Chicago 
William H. Weintraub Co., N. Y. 


Kenyon & Eckhardt, N. Y. 
Kenyon & Eckhardt, N. Y. 


Roche, Williams & Cunningham 
eff 5/30/44 Roch, Williams & 
Cleary, N. Y. 


L. W. Ramsey Co., Davenport, Is 
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Advertisers Using Mutual Network During 1944 


(Continued from Page 292] 





Sponsor 


Lumbermen’s Mutual Casualty Co., 
Chicago 
Lutheran Laymen’s League, St. Louis 


Maryland Pharmaceutical Co., 
saltimore 


Metro Goldwyn Mayer Inc., 
Hollywood 

Mutual Benefit Health & Accident 
Assn. 

National Small Business Men’s Assn. 


Petri Wine Co., San Francisco 


Pharmaco Inc., Newark 


Radio Bible Class (formerly 
called Detroit Bible Class) 


Ralston Purina Co., St. Louis 


R. B. Semler Inc., New Canaan, 
Conn. 


Reichhold Chemicals Inc. 
Richfield Oil Corp., New York 


Serutan Co., Jersey City 


Sherwood Bros., Baltimore 


Shipstead & Johnson 
Sinclair Refining Co., New York 


Stokely Bros. & Co., Inc., 
Indianapolis 


Swank Slips Inc. 


Table Products, Inc. 


Union Pacific Railroad 


Voice of Prophecy, 
Washington, D. C. 


Waltham Watch Co., 
Waltham, Mass. 


Wesley Radio League 
Wilson Sporting Goods Co., Chicago 
Young People’s Church of the Air 


Zonite Products Corp., New York 


Product 


Insurance 


Religious Services 


Rem and Rel 


Motion Pictures 


Insurance 


Public Relations 

Wine 

Feen-a-mint and/or 
Chooz 

Religious Talks 


Cereal Foods 


Kreml Hair Tonic 


Institutional 


Oil and Gasoline 


Serutan and/or affili- 
ated Products and 
Publications 

Oil & Gasoline 


Oil and Gasoline 
Tenderoni & other Van 
Camp Products 


Miss Swank Slips 


Nu-made Mayonnaise 


Institutional 


Religious Talks 
Waltham Time Pieces 


Religious Talks 
Sporting Goods 
Religious Talks 


Forhan’s Toothpaste 


Program 


Upton Close 


Lutheran Hour 


Words in the 
eff 1/31 


News 


Peoples Reporter 
eff 6/12/44 Screen Test 
Screen Test Preview 


Freedom of Opportunity 


Abe Lincoln’s Story 


The New Adventures of 
Sherlock Holmes 


Double or Nothing 
Radio Bible Class 


Tom Mix and His Straight 
Shooters 


Gabriel Heatter 


News at Noon 
usic 


Detroit Symphony Orc. 


Confidentially Yours with 
Arthur Hale 


A. L. Alexander’s Mediation Bd. 


Confidentially Yours with 
Arthur Hale 


Ice Follies 
Cuteutity Yours with 


rthur Hale 
Frank Singiser 


Luncheon with Lopez 


Relaxation in Music 
eff 11/5/44 Jerry Cooper Show 


Night at Hoagy’s 


Your America 


Voice of Prophecy 
Time for Decision 


Rev. John E. Zoller 


Arch Wards Sports Preview 
vos People’s Church of the 
ir 


Gabriel Heatter 


14 How Do You Say It? 


No. of 
Time Stations 
Sunday, 6:30-6:45 P.M. 115 
Sunday, 1:30-2:00 P.M. 223 
Mon. & Wed., 11:55-12:00 6 
Mon., Wed., Fri. 
Mon.-Fri., 8:15-8:30 P.M. 56 
Mon.-Fri., 9:15-9:30 P.M. 90 
Mon., Wed., Fri., 11:55- 60 
12:00 Noon 
Friday, 8:30-9:00 P.M. 216 
Sunday, 4:30-5:00 P.M. 56 
Monday, 8:30-9:00 P.M. 78 
Friday, 9:30-10:00 P.M. 210 
Sunday, 10:00-10:30 A.M. 193 
Wed., & Fri., 5:30-5:45 P.M. 208 
eff 9/4/44 Mon.-Fri., 5:30- 
5:45 P.M. 
eff 10/2/44 Mon.-Fri., 5:45- 
6:00 P.M. 
Mon., Wed., Fri., 9:00- 180 
9:15 P.M. 
Mon.-Fri., 12:00-12:15 P.M. 
Tues., Thurs., 1:30-1:45 P.M. 
Saturday, 8:30-9:00 P.M. 51 
Tues., Thurs., Sat., 7:30- 31 
7:45 P.M. 
Sunday, 8:00-8:45 P.M. 57 
Tues., Thurs., Sat., 7:30- 3 
7:45 P.M. 
Thursday, 11:30-12:00 P.M. 36 
Tee, Z Fs ad Sat., 8:00- 135 
Tues., —. Sat., 8:00- 41 
8:15 P.M. 
131 


ee yi Fri., 1:30- 
5 P.M. 


eff 7/28/44 Fri., 1:30-1:45 P.M. 


Sunday, 9:45-10:00 P.M. 


Sunday, 11:30-12:00 P.M. 


Sunday, 4:00-4:30 P.M. 
Sunday, 9:30-10:00 A.M. 


Wednesday, 10:00-10:15 P.M. 


Sunday, 11:00-11:30 A.M. 
Friday, 10:15-10:30 P.M. 
Sunday, 9:00-9:30 A.M. 


Tues., Thurs., 9:00-9:15 P.M. 


30 


46 


121 
199 


68 


147 
72 
160 


Duration of 
Contract 


11/22/42-12/31/44 


11/15/43-12/8/44 


6/5/44-7/21/44 
1/14/44 


11/28/43-5/28/44 


4/30/43— 


5/8/42— 


11/10/40— 


9/4/44— 


8/7/40— 


12/4/44- 
12/5/44— 


10/2/44— 
1/6/42— 


7/11/43-12/24/44 


10/1/44-8/31/44 


9/21/44 only 
1/4/44-12/30/44 
5/2/44-12/30/44 


1/31/44— 


10/22/44— 


7/30/44— 


10/15/44— 
1/4/42— 


10/11/44— 


1/4/42— 
10/22/43-4/12/44 
10/19/41— 


7/8/41— 


Agency & City 
Lew Burnett Co., Chicago 
Gotham Adv. Co., N. Y. 
The Joseph Katz Co., Baltimore 
Donahue & Co., N. Y. 
Arthur Meyerhoff & Co., Chicago 


Schwimmer & Scott, Chicago 


Young & Rubicam, N. Y. 
Ruthrauff & Ryan, N. Y. 
Aircasters Inc., Detroit 


Gardner Adv. Co., St. Louis 


Erwin Wasey & Co., N. Y. 


Grant Advertising, N. Y. 
Hixson O’Donnell Adv., N. Y. 


Raymond Spector Co., N. Y. 


Van Sant Dugdale & Co., Baltimon} 


Allied Agencies, Los Angeles 
Hixson O’Donnell Adv., N. Y. 


Calkins & Holden, N. Y. 


Hirshon-Garfield Inc., N. Y. 
eff 11/5/44 William H. Weintia. 
& Co. 


Foote, Cone & Belding, 
San Francisco 
The Caples Co., Chicago 
G. C. Hoskin Assoc., Chicago 


H. B. Humphrey Co., Boston 


A. C. Casters, Inc., Detroit 
United States Adv., 


Ivey & Ellington Inc., , Paiede 
eff 4/9/44 Erwin Wasey & Co 


Erwin Wasey Co., N. Y. 


Chicago 








1130 K.C. - - - 


W-CAR 


PONTIAC 
MICHIGAN 


1000 S-T-R-E-A-M-L-I-N-E-D 
WATTS 


Daytime 


Three Million People Can Hear Us Easily—and Plenty 


That Outstanding Independent Station in Southeastern 
Michigan That You Hear So Much About 
Service to the Vast Numbers Who Like “News on the 
Hour Every Hour’—and Good Music All Day Long. 


A 





of Them Listen . .. Hour After Hour Every Day! 


. Built on 
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CLEAR. 
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CHURCH 
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On a clear channel, with 5000 Watts power, at the lowest 


frequency (1070 kilocycles) of any Indianapolis station, the 





Voice of WIBC travels strong and clear throughout Central 


Indiana, Western Ohio and Eastern Illinois. 


This wide coverage, plus intensive merchandising assist- 


ance, makes WIBC your best buy, in Indiana. 


Represented nationally by John Blair & Company 


a Mutual STATION X I B 3 


INDIANAPOLIS, IND. 
Owned and Operated by The Indianapolis News 


Pe Se ae ee 





SS 


A | 











Advertisers 


Using NBC Network During 


1944. 





Sponsor 


Albers Milling Co., Seattle 
Aluminum Co. of America, 
Pittsburgh 


American Bakeries Co., Atlanta 


American Dairy Assoc., Chicago 


American Home Products Corp., 
New York 


Anpetens spews Products Corp., 
New Y 


American Home Products Corp., 
New York 


American Home Products Corp., 


American Tobacco Co., New York 


American Tobacco Co., New York 
American Tobacco Co., New York 
B. T. Babbitt Inc., New York 
B. T. Babbitt Inc., New York 
Bell Telephone System, New York 


Ben Hur Products, Inc., 
Angeles 


Bristol-Myers Co., New York 


Bristol-Myers Co., New York 


Bristol-Myers Co., New York 


Brown Shoe Co., Inc., St. Louis 


Brown Shoe Co., Inc., St. Louis 


Brown & Williamson Tobacco Co., 
Louisville 


Brown & Williamson Tobacco Co., 
Louisville 


Brown & Williamson Tobacco Co., 
Louisville 


Bunte Brothers, Chicago 
Campana Sales Co., Batavia, Ill. 


Campana Sales Co., Batavia, IIl. 
Campbell Cereal Co., Minneapolis 


Carnation Co., Milwaukee 

Centaur Company, Rahway, N. J. 

Cities Service Co., New York 

Colgate-Palmolive-Peet Co., 
Jersey City 


Colgate-Palmolive-Peet Co., 
Jersey City 


Colgate-Palmolive-Peet Co., 
Jersey City 


Colgate-Palmolive-Peet Co., 
Jersey City 


Council on Candy as Food in the 
War Effort, Chicago 


Cudahy Packing Co., Chicago 


Product Program 


Cereal Products Albers Homemakers’ Hour 


Aluminum Products Lighted Windows 


Bread, Cake & Crackers Robert St. John 


Dairy Products Voice of the Dairy Farmer 


Anacin Just Plain Bill 


Hill’s Cold Tablets, 
Benefax, Freezone, 
Kolynos Toothpaste 
& Powder 


Old English Wax & 
Dexta 
(eff Nov. 44) Anacin — 


Front Page Farrell 


Fleetwood Lawton 


(eff Aug. ’44) Ray Maypole 
(eff Oct. ’44) Fleetwood Lawton 


Old English Cleaners & O’Kay For Release 
axes 


Lucky Strike Kay Kyser’s College of 
Musical Knowledge 


(eff July ’°44) Kay 


No. of 


Time Stations 


Mon.-Fri., 10:30- 8 
10:45 A.M. PWT 

Saturday, 11:30-12:00 Noon 123 

Mon., Wed., Fri., 10:15- 16 
10:30 A.M. 


Sunday, 1:00-1:15 P.M. 38 
Mon.-Fri., 5:30-5:45 P.M. 52 


Mon.-Fri., 5:45-6:00 P.M. 


Mon., Tues., Wed., Fri., 8:15- 
8:30 A.M. PWT 


Mon.-Fri., 5:00-5:15 P.M. PWT 


Wednesday, 10:00-11:00 P.M. 138 


yser’s College 


of Musical Knowledge, Starring 


Phil Harris 


“ a. *44) Kay Kyser’s College 


usical Knowledge 
Lucky Strike Your All Time Hit Parade 
Lucky Strike 
Bab-O Cleaner 
Bab-O Cleaner 


Jack Benny 
David Harum 
Lora Lawton 


Telephone Service The Telephone Hour 


Coffee, Spices & 


Aunt Mary 
Extracts 


Time to Smile 
ar ome ’44) The Alan Young 


Ipana, Sal Hepatica 
(eff Oct. ’44) Sal 
Hepatica & Trushay 
(eff Sept. *44) Time to Smile 
Vitalis & Ingram 
(eff Nov. ’44) Ipana & 
Vitalis 


Ipana & Minit-Rub 


Mr. District Attorney 


Duffy’s Tavern 


Shoes 
Shoes 


Smilin’ Ed. McConnell 
Smilin’ Ed. McConnell 


Raleighs Red Skelton & Co. 


(eff June ’44) Raleigh Room with 


Hildegarde 


Beat the Band 
(eff Sept. ’44) Carton of Cheer 


Raleighs 


Wings People Are Funny 


Candy World Front 


Cosmetics & Toiletries Grand Hotel 


Solitair Makeup The Little Betsy Ross Girl 


Malt-O-Meal Graeme Fletcher 


Carnation Milk Carnation Contented Program 


Molle Shave Cream The Molle Mystery Theatre 


Gas and Oil Cities Service Concert 
(eff Oct. 


Dental Cream Can You Top This 


Shave Cream Sports Newsreel of the Air 


Million Dollar Band 
(eff Apr. '44) Palmolive Party 


Palmolive Soap 


Palmolive Soap & 
Dental Cream 


Candy 


Kay Kyser’s College of 
Musical Knowledge 


Washington Reports On 
Rationing 


Old Dutch Cleanser Helpmate 


Friday, 8:30-9:00 P.M.; 136 
11:30-12:00 Mid. 

(eff June ’44) Sun., 7:00-7:30 P.M. 

Sunday, 7:00-7:30 P.M. 143 

Mon.-Fri., 11:45-12:00 Noon 55 

Mon.-Fri., 10:00-10:15 A.M. 39 


Monday, 9:00-9:30 P.M.; 129 
12:00-12:30 A.M. 


os. ie 10:30-10:45 A.M. 13 
PWT 


(eff Sept. ’44) Mon.-Fri., 3:45- 
4:00 P.M. PWT 


Wednesday, 9:00-9:30 P.M. 


Wednesday, 9:30-10:00 P.M. 130 


Fri., 8:30-9:00 P.M.; 126 


11:30-12:00 Mid. 
Saturday, 12:30-1:00 P.M. PWT 10 
Sat., 10:00-10:30 A.M. 52 


(eff Nov. ’44) Sat. 11:30- 
12:00 Noon 


Tuesday, 10:30-11:00 P.M. 


Wednesday, 8:30-9:00 P.M.; 
11:30-12:00 Mid. 


Friday, 9:30-10:00 P.M. 


Sunday, 12:00-12:30 P.M. 
Saturday, 5:00-5:30 P.M. 
Sunday, 11:45-12:00 Noon 


Mon., Wed., Fri., 7:00-7:15 A.M. 8 
PWT 


Monday, 10:00-10:30 P.M. 68 
Tuesday, 9:00-9:30 P.M. 57 
Friday, 8:00-8:30 P.M. 68 


*44) fae nae in Melody 


Saturday, 9:30-10:00 P.M. 128 


Friday, 10:30-10:45 P.M. 67 


Saturday, 10:00-10:30 P.M. 128 


Wednesday, 10:00-11:00 P.M. 139 
Sunday, 3:00-3:15 P.M. 48 


Mon.-Fri., 10:30-10:45 A.M. 


Duration of 
Contract 


Oct. ’44— 
Dec. ’43—May "44 
June ’44— 


July ’43— 
Sept. ’42— 


Sept. ’42— 


Aug. ’43— 


Nov. ’43—-May °44 


Nov. ’38—Dec. *44 


Nov. ’43—Oct. ’44 


Oct. ’44— 
Sept. ’40— 
May *43— 
Apr. ’40— 


Feb. ’44— 


June ’40— 


Sept. ’44 
Feb. '44—May ’44 
Sept. ’44— 


Sept. ’43— 


Sept. ’42— 
Apr. ’42— 


June *43— 
Nov. 
Nov. 


*44— 
*44— 


Sept. ’44— 


May ’31— 
Sept. ’43— 
Oct. ’40— 
Oct. ’42— 
Oct. ’°41— 
May ’43— 


Dec. ’44— 


Feb. ’43-Feb. °44 


Sept. ’41-June ’44 


Agency & City 


Foote, Cone & Belding, S. F. 
Fuller & Smith & Ross, N. Y. 
Tucker, Wayne & Co., Atlanta 


Campbell Mithun Co., Minneap 
Dancer-Fitzgerald-Sample, N. Y, 


Dancer-Fitzgerald-Sample, N. Y, 


J. Walter Thompson, N. Y. 


(eff Nov. ’44) Dancer-Fitzgerald- 
Sample, Hollywood 


J. Walter Thompson, N. Y. 


Foote, Cone & Belding, N. Y. 


Foote, Cone & Belding, N. Y. 


Ruthrauff & Ryan, N. Y. 
Duane Jones Co., N. Y. 
Duane Jones Co., N. Y. 
N. W. Ayer & Son, N. Y. 


Barton A. Stebbins, Los Angeles 


(eff Sept. ’44) Foote, Cone & 
Belding, Hollywood 


Young & Rubicam, N. Y. 


Pedlar & Ryan, N. 
(eff Aug. ’44) ee Clifford & 
Schenfield, N. Y. 


Young & Rubicam, N. Y. 


Leo Burnett, Chicago 
Leo Burnett, Chicago 


Russel M. Seeds Co., Chicago 


Russel M. Seeds Co., Chicago 


Russel M. Seeds Co., Chicago 


Presba, Fellers & Presba, Chica 
Wallace-Ferry-Hanley Co., Ch 


The Clements Co., Inc., 
Philadelphia 


Raymond R. Morgan Co., 
Hollywood 


Erwin Wasey & Co., Chicago 
Young & Rubicam, N. Y. 
Foote, Cone & Belding, N. Y. 


Ted Bates Inc., N. Y. 
Sherman & Marquette, Chicago 
Ted Bates Inc., N. Y. 

Ted Bates, Inc., N. Y. 

BBDO. Inc., Chicago 


Grant Advertising, Chicago 


(Continued on Page 302) 
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Nighttime listening in 


gerald. 


THE FIRST OF A SERIES OF REPORTS from NBC’s 1944 Nation-wide Survey 
of Listening Habits is just completed. It contains details as to how the people 
in 1077 cities . . . all the U. S. cities of 10,000 population and over . . . re- 
sponded when they were asked ‘’To which station do you listen MOST... 
at night, after 6:00 P.M.” 


hicago 


These pages give you the highlights. For complete information, write for 


the NBC book —’’1077 Cities . . . and How They Listen at Night.”’ 





being all those in the United States having populations 
of 10,000 or more—and accounting for 


16,000,000 radio families, or 56% of the nation’s total 


- in “Listened to Most” at night 


eee ee ee ee 


57% of the Radio Families ‘‘Listen Most” to NBC 


oe 


25% of the Radio Families ‘Listen Most” to Network B 


6% of the Radio Families “‘Listen Most’ to Network C 


9%. of the Radio Families ‘Listen Most” to Network D 





& 


a 


’ 


et i ils lle il i | 


In 860 cities NBC leads all other Networks ctotat radio tamities 14,576,813) 


ae 


In 154 cities Network B leads all other Networks totai radio tamities 1,254,998) 


In 32 cities Network C leads all other Networks (total radio families 149,949) 


4 
In 14 cities Network D leads all other Networks ¢totai ratio tamities 50,158) 
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the network most people listen to most 


America’s No. 1 Network 





et 






























WEAF makes the rounds 


for Advertisers in New York... 





WEAF naturally thinks radio is advertising’s most effective sales tool . . . hence 
it uses “‘on the air promotion” day in and day out. . . to sell WEAF advertisers’ 
programs to more and more listeners in the New York market. 

But WEAF is not content to wait for listeners to tune in. WEAF gets out 
in the field, makes the rounds among New York listeners for all WEAF adver- 
tisers . . . extra efforts that produce not only more listeners but greater good- 
will and increased audience acceptance. 


ON THE AIR PROMOTION... WEAF builds audi- newspaper and magazine advertising . . . subway * | 
ences by the constant use of station break car cards . . . suburban billboards . . . a mag- : 
announcements for sponsors and programs... _nificent diorama in Grand Central Terminal... 
by a fluid interchange of program personalities showcase and window displays... all empha- 
to add extra interest .. . by special programs sizing WEAF at 660 as the spot for “the greatest 
for special events (over 30 programs were pre- _ shows in radio.” 


pared to promote the Parade of Stars alone). 


COMMUNITY ACTIVITIES... WEAF builds local 
good will and station acceptance by participa- 
tion in community activities . . . supplying 
complete stage shows for war bond rallies .. . 
furnishing speakers and entertainers to luncheon 
clubs and other meetings . . . donating air time 
and personal services to civic, social and pa- 
triotic projects. 


CONSUMER ADVERTISING... WEAF gains new 


listeners through the use of diverse media . . . 


WE At NEW YORK-NBC’s Key Station § 
660 on your dial—50,000 watts 


REPRESENTED BY NBC SPOT SALES 


PROGRAM SUPPORT... WEAF programs get in- 
dividual support . . . through direct mail pieces, 
attractive blotters, tent cards, and personal 
promotions . . . even hiring Madison Square 
Garden on occasion. 


AND, of course, the listening area is flooded with 
millions of WEAF match books. 


All of which gives some idea why WEAF 
is still New York’s best-known station for 
listeners and advertisers alike. 





A Service of Radio 
Corporation of America 











Advertisers Using 
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NBC Network During 


1944. 





Sponsor 


E. I. DuPont de Nemours Co., 
Wilmington, Del. 


Electric Auto Lite Co., Toledo 


Electrical Research Labs. Inc. 
(Sentinal Radio Corp.), 
Evanston, Ill. 


Emerson Drug Co., Baltimore 


Firestone Tire & Rubber Co., 
Akron 

Fisher Flouring Mills Co., 
Seattle 


Fisher Flouring Mills Co., 
Seattle 
F. W. Fitch Co., Des Moines 


F. W. Fitch Co., Des Moines 


General Electric Co., Cleveland 
General Foods Corp., New York 
General Foods Corp., New York 
General Foods Corp., New York 
General Foods Corp., New York 
General Foods Corp., New York 
General Foods Corp., New York 
General Foods Corp., New York 


General Foods Corp., New York 


General Foods Corp., New York 


General Foods Corp., New York 


General Mills Inc., Minneapolis 


Genera! Mills Inc., Minneapolis 


Genera! Mills Inc., Minneapolis 


General Mills Inc., Minneapolis 


General Mills, Minneapolis 
General Mills, Minneapolis 


General Motors Corp., Detroit 


Gilmore Oil Co., Los Angeles 


Goodyear Tire & Rubber Co., 
Akron 


Goodyear Tire & Rubber Co., 
Grove Laboratories Inc., St. Louis 


Groves Laboratories Inc., St. Louis 


H. J. Heinz Co., Pittsburgh 


Holland Furnace Co., 
Holland, Michigan 
Jaques Manufacturing Co., 
hicago 


The Andrew Jergens Co., 
Cincinnati 


Product 
Institutional 


Institutional 


Institutional 


Bromo-Seltzer 


Tires & Tubes 


Zoom Cereal 


Cereal & Flour 


Hair Tonic & Shampoo 
Hair Tonic & Shampoo 


Lamps 
Grapenut Flakes & 
Grapenuts 


Grapenut Flakes & 
Wheatmeal 


Sarka Coffee 
Post Toas' 


(eff Sept. ony Swans- 


down 


Birdseye Frosted Foods 


Post Toasties 


Diamond Crystal & 
Bakers Chocolate 


Post’s 40 % Bran Flakes 


Maxwell House Coffee 
(eff June ’44) Grapenut 


akes 
(eff Sept. 44) Maxwell 


House Coffee 


Postum 


Betty Crocker Soup 


(eff June 44) Wheaties 


Cheerioats 


(eff June ’44) Bisquick 


Kitchen Tested Flour 


(eff June ’44) Betty 
Crocker Soup 


Softasilk Cake Flour 
& Soup 

Softasilk Cake Flour 

Softasilk Cake Flour 


Soup 
Institutional 


Gas & Oil 
Institutional 


Heels & Soles 
Groves Cold Tablets 


Cold Tablets & 
Vitamins 


Food Products 


Furnaces & Equipment 


K-C Baking Powder 


Woodbury Face Cream 


& Powder, Soap 
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Time 


Monday, 8:00-8:30 P.M.; 
11:30-12:00 Mid. 


Tuesday, 7:30-8:00 P.M.; 
12:00-12:30 A.M. 


Program 


Cavalcade of America 


Everything For the Boys 

(eff Feb. ’44) The Ronald 
Colman Show 

(eff June ’44) Dverything For 
the Boys 


John W. Vandercook Saturday, 5:30-5:45 P.M. 


Ellery Queen Saturday, 7:30-8:00 P.M. 


Thursday, 12:30-1:00 A.M. 


The Voice of Firestone Monday, 8:30-9:00 P.M. 


Louis P. Lochner Wed., Thurs., 5:45-6:00 P.M 


PWT; 3:00-3:15 P.M. PWT 
James Abbe Pictures the News Someday. 10:45-11:00 A.M. 


Fitch Bandwagon 
News of the World 


Sunday, 7:30-8:00 P.M. 
Tues., Thurs., 7:15-7:30 P.M. 


Hour of Charm Sunday, 10:00-10:30 P.M. 


Jack Benny Sunday, 7:00-7:30 P.M. 
Those We Love Sunday, 2:00-2:30 P.M. 
Those We Love Sunday, 2:00-2:30 P.M. 


Night Editor Thursday, 8:15-8:30 P.M. 
PWT 


Dinah Shore’s Open House Thursday, 8:30-9:00 P.M.; 


12:00-12:30 A.M. 


Wiiew, 8:30-9:00 P.M.; 
11:30-12:00 Mid. 


Mon..,-Fri., 5:00-5:15 P.M. 


The Thin Man 


When a Girl Marries 


Portia Faces Life 
(eff Apr. '44) We Love & Learn 
(eff Oct. ’44) Portia Faces Life 


Mon.-Fri., 5:15-5:30 P.M. 


Maxwell House Coffee Time 
(eff June ’44) Those We Love 


(eff Sept. 44) Maxwell House 
Coffee Time 


Thursday, 8:00-8:30 P.M.; 
11:30-12:00 Mid 


The Aldrich Family Thursday, 8:30-9:00 P.M.; 


12:00-12:30 A.M. 


Guiding Light Mon.-Fri., 2:00-2:15 P.M. 


Todays’ Children Mon.-Fri., 2:15-2:30 P.M. 


Light of the World 
(eff June ’44) Woman in White 


Mon.-Fri., 2:30-2:45 P.M. 


Hymns of All Churches Mon.-Wed., 2:45-3:00 P.M. 
(eff June ’44) Mon.-Thurs., 


2:45-3:00 P.M. 


Betty Crocker Friday, 2:45-3:00 P.M. 


Melodies of Home Thursday, 2:45-3:00 P.M. 


General Motors Symphony of 
the Air presenting the NBC 
Symphony 


Furlough Fun 
Salute to Youth 


Sunday, 5:00-6:00 P.M. 


Friday, 9:00-9:30 P.M. PWT 
Tuesday, 7:30-8:00 P.M.; 
12:00-12:30 A.M. 


Hook’n Ladder Follies Saturday, 11:00-11:30 A.M. 


(eff May ’44) Melody Round-up (eff June ’44) Sat., 11:30- 
12:00 Noon 

Reveille Roundup Mon., Wed., Fri., 7:45-8:00 
A. M.; 8:45-9:00 A. M.; 


10:30-10:45 A.M. 


O’Kay for Release ine 5:00-5:15 P.M. 


Information Please Monday, 10:30-11:00 P.M. 


No. of 
Stations 


139 


129 


141 


22 


140 


21 


20 


139 
77 
138 


132 


125 


64 


131 


126 


74 


88 


130 


128 


125 


127 


127 


38 


38 


29 


143 


138 
(eff July '44) Vacation Serenade (eff Apr. ’44) Mon., 9:30-10:00 P.M. 


(eff Sept. ’44) Information Please 
World News Roundup Sunday, 9:00-9:15 A.M. 


K-C Jamboree Saturday, 11:00-11:30 A.M. 


Mr. and Mrs. North Wednesday, 8:00-8:30 P.M.; 


12:00-12:30 A.M. 
(Continued on Page 304) 


70 


70 


128 
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Duration of 
Contract 
Apr. ’42— 
Jan. '44— 


Oct. ’°44— 
Oct. ’42— 


Dec. ’28— 
Mar. ’43—Mar. ’44 
Oct. ’44— . 


Sept. ’38— 
May *43— 
Sept. ’39— 


Oct. ’43-June ’44 
June ’43-June "44 
Oct. ’44— 

Oct. ’42-Dec. ’44 
July ’44— 

June ’44~—Sept. 44 
Sept. ’41— 


Apr. *41— 


Sept. ’43— 


Aug. ’43-—July '44 
May ’38— 


May ’38— 


May ’38 


May ’38 


May ’38— 

Nov. ’43-June '44 
Aug. ’43— 

Nov. ’42— 

Apr. ’43-Jan. "44 


Nov. ’43—Nov. ’44 
Oct. ’41— 


June ’44— 


Feb. ’43— 
May *44—Oct. ’44 
Aug. ’44— 


Dec. ’42— 


Agency & City 
BBDO., N. Y. 


Ruthrauff & Ryan, N. Y. 


Evans Associates, Chicago 


Ruthrauff & Ryan, N. Y._ 
a *44) McCann-Erickson, 


Sweeney & James Co., Cleveland 


Pacific National Adv., Seattle 


Pacific National Advertising 
Agency, Seattle 

L. W. Ramsey Co., Davenport, Ia, 

L. W. Ramsey Co., Davenport, Ia, 


BBDO., N. Y. 
Foster & Davies, Cleveland 


Young & Rubicam, N. Y. 
Young & Rubicam, N. Y. 


Young & Rubicam, N. Y. 

Benton & Bowles, N. 

(eff Sept. ’44) Young & Rubicam, 
N. ¥. 

Young & Rubicam, N. Y. 

Benton & Bowles, N. Y. 


Benton & Bowles, N. Y. 


Benton & Bowles, N. Y. 


Benton & Bowles, N. Y. 
(eff June ’44) Young & Rubicam, 


N. Y. 

(eff Sept. ’44) Benton & Bowles, 
| A 

Young & Rubicam, N. Y. 


Knox-Reeves Adv. Agency, 
Minneapolis 


Dancer-Fitzgerald-Sample, 
Chicago 

(eff June 44) Knox-Reeves Adv., 
Minneapolis 


Dancer-Fitzgerald-Sample, 
Chicago 

(eff ey ’44) Knox-Reeves Adv., 
Minneapolis 


Dancer-Fitzgerald-Sample, 
Chicago 

Dancer-Fitzgerald-Sample, 
Chicago 


Dancer-Fitzgerald-Sample, 
Chicago 
Arthur Kudner Inc., N. Y. 


Ruthrauff & Ryan, Hollywood 
Arthur Kudner Inc., N. Y. 


N. W. Ayer & Son, N. Y. 
a *44) Young & Rubicam, 


Russel M. Seeds Co., Chicago 


Russel M. Seeds, Co., Chicago 


Maxon, Inc., Detroit 


Roche, Williams & Cleary, 
Chicago 


Leo Burnett Co., Chicago 
Lennen & Mitchell, N. Y. 


Broadcast Adver 
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-read the staggering 


- facts on listening |, ~ 
ss habits in America’s yg," 
? 2nd bi ketl 2? «8 

nd biggest market! “ee 


We asked: “What station do you listen to most?” 


In a recent nation-wide, all-county survey, peo- 
ple were asked: 


O SAID *“*What radio station do you 
listen to most?”’ 
O In the Chicago area—America’s second largest 


market—42% of the thousands who answered 
named WMAQ. This overwhelming choice of 
WMAQ is greater than that accorded to all other 


Chicago network outlets combined. 


MORE PEOPLE ANSWERED This fact is a fitting tribute to the great shows, 


the expert production and the fine transmission 
44 44 which are characteristic of NBC’s key Midwest 
WMAQ” | = 
To blanket the 2,855,700 families in the Chi- 
cago area—to cut a cash slice of this $3,500,000 


THAN THE NEXT 3 STATIONS COMBINED! 000 market—astute sdveatiéine place their local 


and spot campaigns on WMAQ. 


/ / 
The station most people 
WMAQ listen to most 
4 670 ON YOUR DIAL—50,000 WATTS 
Oe AG ‘on Were, REPRESENTED BY NBC SPOT SALES rlerstier Pnse 














Advertisers Using 


NBC Network During 


1944. 





[Continued from Page 302] 
No. of Duration of 
Sponsor Product Program Time Stations Contract Agency & City 
8. C. Johnson & Son, Racine, Wis. Floor Wax Fibber McGee & Molly Tuesday, 9:30-10:00 P.M. 132 Oct. *41— Needham, Louis & Brorby, 
(eff June 44) Words at War Chicago 
(eff pont. *44) Fibber McGee & 
Molly 
Kraft Cheese Co., Chicago Food Products Kraft Music Hall Thursday, 9:00-9:30 P.M. 138 July ’*40— J. Walter Thompson, Chicago 
Kraft Cheese Co., Chicago Food Products The Great Gildersleeve Sunday, 6:30-7:00 P.M.; 80 Aug. ’43-June ’44 Needham, Louis & Brorby, 
11:00-11:30 P.M. Aug. '44— Chicago 
Langendorf United Bakeries, Inc., Bread A Song Is Born Monday, 6:00-6:30 P.M. PWT 6 Mar. ’44—Dec. ’44 Pacific Coast Adv. Agency, 
San Francisco San Francisco 
Lever Brothers Company, Lifebuoy Soap Bob Burns, The Arkansas Thursday, 7:30-8:00 P.M.; 76 Jan. ’43— Ruthrauff & Ryan, N. Y. 
Cambridge, Mass. Traveler 9:30-10:00 P.M. 
(eff July *44) Charlie Chan 
(eff Sept. '44) Bob Burns, The 
Arkansas Traveler 
Lever Brothers Company, Rinso Amos’n Andy Friday, 10:00-10:30 P.M. 130 Oct. *41— Ruthrauff & Ryan, N. Y. 
(eff June 44) Boston Blackie 
(eff Sept. '44) Amos’n Andy 
Lewis-Howe Co., St. Louis Tums Treasure Chest Tuesday, 8:30-9:00 P.M. 134 June ’40— Roche, Williams & Cleary, 
(eff Jan. 44) A Date With Judy hicago 
Liggett & Myers Tobacco Co., Chesterfields Fred Wari Mon.-Fri., 7:00-7:15 P.M.; 137 June ’39— Newell-Emmett Company, N. Y 
ew York (eff June ab Chesterfield 11:00-11:15 P.M. 
Music Sho 
(eff hoy 44) Chesterfield Supper 
P. Lorillard Co., New York Old Gold Bob Crosby & Co Sunday, 10:30-11:00 P.M. 129 July *43— J. Walter Thompson Co., N. Y. 
(eff Aug. 44) Jackie Gleason, (eff Oct. ’44) Lennen & Mitchell, 
Tremayne Show N. Y. 
(eff Oct. ’44) Comedy Theatre 
Los Angeles Soap Co., Los Angeles Soaps Art Baker—News Mon.-Fri., 10:45-11:00 A.M. 18 Oct. ’42— Raymond R. Morgan Co., 
PWT Hollywood 
MacMillan Petroleum Corp., Gas & Oil H. V. Kaltenborn Mon., Wed., Fri., 4:45- 6 May °43-—Feb. ’44 Logan & Arnold, Los Angeles 
Angeles 5:00 P.M. PWT 
Manhattan Soap Co., New York Sweetheart Soap Scramby Amby Wyleenty, 9:30-10:00 P.M. 6 Apr. ’43-July °44 Franklin Bruck Adv. Corp., N. Y, 
Mars Inc., Chicago Candy Dr. I. Q. Monday, 10:30-11:00 P.M. 126 Apr. ’44 Grant Advertising Inc., Chicago 
George S. May Co., Chicago Institutional Tam-O’Shanter Golf Sunday, 6:30-7:00 P.M. 83 Aug. 27, ’44 Only Jim Duffy Co., Chicago 
Tournament 
Miles Labs., Elkhart, Ind. Alka-Seltzer & News of the World Mon., Wed., Fri., 7:15- 131 Mar. ’41— Wade Adv. Agency, Chicago 
Vitamins 7:30 P.M. 
Tues., Thurs., 7:15-7:30 P.M. 31 
Miles Labs., Elkhart, Ind. Alka-Seltzer & News of the World Sunday, 11:15-11:30 P.M. 88 Mar. ’41-June °44 Wade Adv. Agency, Chicago 
Vitamins 
Miles Labs., Elkhart, Ind. Alka-Seltzer & News of the World— Mon., Fri., 10:15-10:30 A.M. 40 Jan. ’44— Wade Adv. Agency, Chicago 
Vitamins Robert St. John 
Miles Labs., Elkhart, Ind. Alka-Seltzer & National Barn Dance Saturday, 9:00-9:30 P.M. 62 June *42— Wade Adv. Agency, Chicago 
itamins 
Modern Food Process Co., Vogt’s Philadelphia The Little Betsy Ross Girl Sunday, 11:45-12:00 Noon 7 Oct. '43-Oct. ’44 The Clements Co. Inc., 
Philadelphia Scrapple Philadelphia 
Benjamin Moore & Co., N. Y. Paints Betty Moore Saturday, 10:30-10:45 A.M. 61 Mar. ’44—May '44 Direct 
John Morrell & Co., Ottumwa, Ia. Red Heart Dog Food Bob Becker Pet Parade Saturday, 10:45-11:00 A.M.; 127 Oct. ’°43— Henri, Hurst & McDonald, Chi 
(eff July '44) Alex Dreier 12:00-12:15 P.M. 
Philip Morris & Co., New York Philip Morris Johnnie Presents— Tuesday, 8:00-8:30 P.M.; 130 Apr. ’33— Biow Co. Inc., N. Y. 
Cigarettes Ginny Simms 11:30-12:00 Mid. 
Packard Bell Co., Los Angeles Radio & Phonocords News Makers Sunday, 3:45-4:00 P.M. PWT 5 Oct. ’42—Apr. "44 Barton A. Stebbins, Los Angeles 
Parker Watch Co., New York Watches These Are Our Men Saturday, 2:00-2:30 P.M. 34 Dec. ’44— Sterling Advertising Agency, N. Y. 
The Pepsodent Co., Chicago Toothpaste & Tooth- Bob Hope Tuesday, 10:00-10:30 P.M. 128 Sept. "38— Foote, Cone & Belding, Chicago 
brushes (eff June '44) Charlotte 
sTeenw 
(eff Sept. 44) Bob Hope 
Peter Paul Inc., Oakland, Cal. Ten Crown Gum & Graeme Fletcher Tues., Thurs., 7:00-7:15 A.M. 7 Oct. ’°44— Brisacher, Van Norden & Staff, 
ounds PWT San Francisco 
Planters Nut & Chocolate Co., Peanut & Peanut Oil Louis P. Lochner mi. Sot. 5:45-6:00 P.M.PWT; 14 May *43— Raymond R. Morgan Co., 
Wilkes Barre (eff Oct. ’44) Elmer Peterson 3:15 P.M. PWT Bey woes 
(et “4 "44) Wed.-Sat., 5:45- (eff Feb. ’44) Erwin Wasey, 
6:00 P.M. PWT San Francisco 
Fri., Sat., tty, PWT 
(eff June 44) Wed. -Sat., 
, 6:00 P.M. PWT 
Prince Matchabelli Inc., New York Perfumes & Cosmetics Stradivari Orchestra Under Sunday, 12:30-1:00 P.M. 49 Oct. *43— Morse International, N. Y. 
Direction of Pau! Lavalle 
Procter & Gamble Co., Cincinnati Camay Soap Pepper Young’s Family Mon.-Fri., 3:30-3:45 P.M. 81 June ’42— Pediar & Ryan Inc., N. Y. 
Procter & Gamble Co., Cincinnati Dreft Dreft Star Playhouse Mon.-Fri., 10:45-11:00 A.M. 50 June ’43-June ’44 ae. ~~ cee 
icago 
Procter & Gamble Co., Cincinnati Duz Road of ~ Mon.-Fri., 11:00-11:15 A.M. 131 June ’42— Compton Adv. Inc., N. Y. 
Procter & Gamble Co., Cincinnati Crisco Vic &S Mon.-Fri., 11:15-11:30 A.M. 84 June ’42— Compton Adv. Inc., N. Y. 
(eff July ’44) Ivory (eff Oct. ee) Rosemary (eff July ’44) Compton; Pedlar & 
Flakes, White Ryan; Benton & Bowles, N. Y- 
Laundry Soap, Dash 
Procter & Gamble Co., Cincinnati Ivory Flakes Brave Tomorrow Mon.-Fri., 11:30-11:45 A.M. 76 June *42 Compton Adv.,N. Y. 
(eff July ’44) Crisco, Star Playhouse Compton Adv. 'N. Y. 
Dreft Dancer-Fitzgerald-Sample, 
Chicago 
Procter & Gamble Co., Cincinnati Drene Abie’s Irish Rose Saturday, oa - P.M.; 125 Jan. "42 H. W. Kastor & Sons, Chicago 
11:30-12: 
(eff Sept. '44) The Drene Show (eff tian 6) Thurs., 10:30- 140 
Procter & Gamble Co., Cincinnati Teel Gaslight Gayeties Saturday, 8:00-8:30 P.M.; 134 Nov. ’44 The Biow Co., N. Y. 
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EAVES FROM WSB’S 
OTEBOOK - 1922 TO 1945 


.chiagpince the early days of earphones, W S B has made 


dio history in the South. Conservative in policy 


ingeles 
y.N.and progressive in program direction, the services of 
hicago 

tis station rank high with our commercial friends 
Staff, 

nd with our large listening audience. The leaves of 











. 
hievement through the years are countless... 


- THE ATLANTA JOURNAL STATION 


AFFILIATED WITH NATIONAL BROADCASTING COMPANY 


ail DWARD PETRY and CO., INC., National Representatives 
s, N. Y. 


THE VOICE OF THE SOUTH 





EORGIA’S ONLY 50,000 WATT, CLEAR CHANNEL STATION 
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Advertisers Using 


{Continued from Page 304] 


NBC Network During 


1944. 





Sponsor 
Procter & Gamble Co., Cincinnati 
Procter & Gamble Co., Cincinnati 
Procter & Gamble Co., Cincinnati 
Procter & Gamble Co., Cincinnati 


Pure Oil Co., Chicago 

Purina Mills, St. Louis 

Radio Corporation of America, 
New York 

R. J. Reynolds Tobacco Co., 
Winston Salem, N. C. 


R. J. Reynolds Tobacco Co., 


Winston Salem, N. C. 


Richfield Oil Corp., Los Angeles 


St. Louis Post Dispatch, St. Louis 
Schuckl & Co. Inc., 

Sunnyvale, Calif. 
Schutter Candy Co., Chicago 


Sealtest Inc., New York 


Sealy Mattress Co., Los Angeles 
Seattle Brewing Co., Seattle 


W. A. Sheaffer Pen Co., 
Fort Madison, Ia. 


Product 
Ivory Soap 
Ivory Snow 
Oxydol 
Duz 


Gas & Oil 
Purina Foods 


Institutional 


Camel Cigarettes 


Prince Albert Tobacco 


Gas & Oil 


Newspaper 
Rancho Soups 
Candy 


Milk & Ice Cream 


Mattresses 


Sick’s Beer 


Pens, Pencils & 
Skrip 


Program 
Right to Happiness 
Woman of America 
Ma Perkins 


Truth or Consequences 


H. V. Kaltenborn 
Grand Ole ’Opry 


Music America Loves Best 


Abbott & Costello 
(eff July 44) Harry Savoy 
(eff Oct. ’44) Abbott & Costello 


Grand Ole ’Opry 


Richfield Reporter 


World Series Commentaries 
Rancho News 
Starring Curt Massey 


Joan Davis with Jack Haley 

(eff July ’'44) Edward Everett 
Horton 

(eff Sept. 44) Joan Davis with 
Jack Haley 


A Layman’s Views of the News 
Sick’s Star Final 


World News Parade 
(eff Dec. ’44) World Parade 





No. of Duration of 
Time Stati Contract 
Mon.-Fri., 3:45-4:00 P.M. 130 June ’42— 
Mon.-Fri., 3:00-3:15 P.M. 130 June ’42— 
Mon.-Fri., 3:15-3:30 P.M. 132 Dec. ’33— 
Saturday, 8:30-9:00 P.M.; 134 Aug. *43— 
_ 11:00-11:30 P.M. 
Mon.-Fri., 7:45-8:00 P.M. 37 May ’42— 
Saturday, 7:30-8:00 P.M.; 28 Jan. ’43— 
9:00-9:30 P.M, 
Sunday, 4:30-5:00 P.M. 122 Sept. ’44— 
Thursday, 10:00-10:30 P.M. 135 Mar. ’43— 
Saturday, 10:30-11:00 P.M. 133 Sept. ’41— 
Sun.-Fri., 9:30-9:45 P.M. PWT 10 Apr. ’31— 
10:00-10:15 P.M. PWT 
(eff Feb. 44) Sun.-Fri., 10:00- 13 
10:15 P.M. PWT 
Wed.-Mon. (exc. Sun.) 6:15- 87 Oct. 4—Oct. 9, 1944 
6:30 P.M. Only 
Saturday, 10:00-10:15 P.M. 6 July ’48—July ’44- 
PWT 
Saturday, 5:45-6:00 P.M.; 138 July °43— 
6:30-6:45 P.M. 
Thursday, 9:30-10:30 P.M. 75 July ’40 
Sunday, 10:00-10:15 A.M. 6 Nov. ’43— 
Saturday, 10:00-10:15 P.M. 7 July ’44— 
PWT 
Sunday, 3:15-3:30 P.M. Sept. ’42— 


(eff Feb. ’44) Sun., 3:00-3:30 P.M 


(Continued on Page 308) 


132 


Agency & City 
Compton Adv. Inc., N. Y. 
Benton & Bowles Inc., N. Y. 
Dancer-Fitzgerald-Sample, Cuig 
Compton Adv. Inc., N. Y. 


Leo Burnett Co., Chicago 
Gardner Adv. Co., St. Louis 


J. Walter Thompson, N. Y. 


William Esty & Co. Inc., N.Y 


William Esty & Co. Inc., N. Y, 


Hixson-O’Donnell Adv. Inc., 
Los Angeles 


Direct 
Erwin-Wasey & Co., San Frand 
Schwimmer & Scott, Chicago 


McKee & Albright Inc., 
Philadelphia 


Alvin Wilder Adv., Los Angeles 


Western Agency Inc., Seattle 


Russel M. Seeds Co. Inc., 
Chicago 








REPRESENTED BY 
THE WALKER COMPANY 


New York 


HOMER GRIFFITH COMPANY 


Hollywood ® San Francisco 
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NBC NETWORK — THE WORLD’S FINEST! 














OUTSTANDING PRODUCER OF LOCAL AND REGIONAL SHOWS! 

















THE MID-SOUTH’S FAVORITE STATION— (LATEST HOOPER REPORTS) 














COVERING A DAYTIME AREA OF MORE THAN 2,000,000 PEOPLE 














NATIONAL REPRESENTATIVES, THE BRANHAM COMPANY 
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Advertisers Using 


[Continued from Page 306] 


NBC Network During 


1944. 





Sponsor 
Skelly Oil Co., Kansas City, Mo. 
Southern Cotton Oil Co., 
San Francisco 


Southern Spring Bed Co., Atlanta 


A. G. Spalding & Bros., New York 
Sperry Flour Co., San Francisco 


i 
| 
i 


Sperry Fiour Co., San Francisco 
Standard Brands Inc., New York 


Standard Brands Inc., New York 


Standard Oil of California, 
San Francisco 


Standard Oil of California, 
San Francisco 


Sterling Products, Inc., N. Y. 
| 


| 
Sterling Products, Inc., N. Y. 


Sterling Products, Inc., N. Y. 


Sterling Products, Inc., N. Y. 


Sterling Products, Inc., N. Y. 
Sterling Products, Inc., N. Y. 


Sterling Products, Inc., N. Y. 


Sun Oil Co., Philadelphia 
Tillamook County Creamery 
Assoc., Tillamook, Ore. 
_ Time Inc., New York 


Union Pacific Railroad, 
maha, Neb. 


Vick Chemical Co., New York 


Washington Cooperative Egg & 
Poultry Assoc., Seattle, Wash. 


Wesson Oil & Snowdrift Sales Co. 
Inc., San Francisco 


West Coast Soap Co., 
Oakland, Cal. 


Westinghouse Mfg. Co., Pittsburgh 


Product 
Petroleum Products 


Wesson Oil & Snowdrift 


Beds & Bedding 


Sporting Goods 
Drifted Snow Flour 
(eff July '44) Pancake 
& Waffles Flour 
Creals & Flour 
(eff July '44) Pancake 
& Waffle Flour 
Chase & Sanborn 
Coffee & Stams 
Yeast 


Petroleum Products 
Petroleum Products 


Haleys’ M-O, Dr. 
Lyons Toothpowder 


Phillips Creams, 
Phillips Milk of 


Magnesia and Tablets 


Dr. Lyons Tooth- 


Program 
Alex Dreier 


Noah Webster Says 


Robert St. John 


Here’s Babe Ruth 

Sam Hayes 

(eff Oct. '44) Buddy Twiss 
(eff Nov. '44) Sam Hayes 


Dr. Kate 


Charlie McCarthy 
(eff June '44) Gracie Fields 


(eff Sept. 44) Charlie McCarthy 


One Man’s Family 
The Standard Schoo! Broadcast 


The Standard Hour 


Backstage Wife 


Stella Dallas 


Lorenzo Jones 


wder, Bayer Aspirin, 


hillips Creams 


Phillips Mi‘k of 
Magnesia & Tablets, 


Haleys’ M-O, Phillips 


Milk of Magnesia 


Toothpaste & Powder 


Bayer Aspirin 
Dr. Lyons Tooth- 
powder 


Phillips Milk of 
Magnesia 


Gas & Oil 
Cheese 


Publications 


Institutional 


Vitamin Plus Capsules 


Eggs & Poultry 
Salad Oil 
Powow Cleanser 


Institutional 


Young Widder Brown 


American Album of 
Familiar Music 
Manhattan Merry-Go-Round 


Waltztime 


Lowell Thomas 

Bennie Walker’s Tillamook 
Kitchen 

The March of Time 


Your America 


Dr. IQ 
Chuck Collins 


Hawthorne House 
Opportunity Theatre 


Westinghouse Program 


Time 
Mon.-Sat., 8:00-8:15 A.M. 


Mon., 9:30-10:00 P.M. PWT 


Tues., Thurs., 9:45-10:00 A.M. 


(eff Feb. '44) Tues., Thurs., 
10:15-10:30 A.M. 

(eff May '44) Thurs., 10:15- 
10:30 A.M. 

(eff Aug. '44) Tues, Thurs., 
10:15-10:30 A M. 

(eff Nov. '44) Thurs., 
10:15-10:30 A.M. 


Saturday, 10:30-10:45 A.M. 
Mon.-Sat., 7:45-8:00 A.M. 
PWT 


Mon.-Fri., 4:00-4:15 P.M. 
PWT 

Sunday, 8:00-8:30 P.M. 

Sunday, 8:30-9:00 P.M. 

Thursday, 10:00-10:30 A.M. 
PWT 

Sunday, 8:30-9:30 P.M. PWT 


Mon.-Fri., 4:00-4:15 P.M. 


Mon.-Fri., 4:15-4:30 P.M. 


Mon.-Fri., 4:30-4:45 P.M. 


Mon.-Fri., 4:45-5:00 P.M, 


Sunday, 9:30-10:00 P.M. 
Sunday, 9:00-9:30 P.M. 
Friday, 9:00-9:30 P.M. 
Mon.-Fri, 6:45-7:00 P.M. 
Friday, 10:00-10:15 A.M. 


Thursday, 10:30-11:00 P.M. 
Saturday, 5:00-5:30 P.M. 


Monday, 9:30-10:00 P.M. 
Sunday, 10:15-10:30 A.M. 
PWT 


Monday, 9:30-10:00 P.M. 
PWT 

Saturday, 11:00-11:30 A.M. 
PWT 


Sunday, 2:30-3:00 P.M. 


No. of 
Stations 


24 


20 


140 


135 


131 


18 


14 


138 


138 


138 


138 


138 


135 


138 


29 


51 
46 


129 
13 


137 


Duration of 
Contract 
Sept. ’42— 
Oct. ’44— 


Aug. ’43— 


July ’44—Oct. ’44 
Jan. ’40— 


May ’38— 


Mar. ’40— 


June ’40— 


Oct. ’42— 


Sept. ’42— 


Sept. ’36— 


Sept. ’42— 


Nov. ’39— 


Jan. *40— 


Oct. ’31— 
Nov. ’32— 
Sept. ’33— 
Jan. ’44— 
Oct. ’41— 


Aug. ’43-Nov. ’44 
Jan. ’44-Sept. ’44 


Apr. ’42-Apr. ’44 
Dec. ’44— 


Sept. ’41—Oct. ’44 
Aug. ’44— 


Jan. ’43— 


Agency & City 


Henri, Hurst & McDonald Inc, 
Chicago 


Fitzgerald Adv. Agency, Inc., 
New Orleans 


Tucker Wayne Co., Inc., 
Atlanta, Ga. 


Ferry Hanley Co., N. Y. 


Knox Reeves Adv. Inc., 
San Francisco 


Knox Reeves Adv. Inc., 
San Francisco 


J. Walter Thompson Co., N. Y, 
Kenyon & Eckhardt Inc., N. Y, 
BBDO. Inc., N. Y. 
BBDO Inc., N. Y. 
Dancer-Fitzgerald-Sample, N. Y, 


Dancer-Fitzgerald-Sample, N. Y. 
Dancer-Fitzgerald-Sample, N. Y 


Dancer-Fitzgerald-Sample, N. Y 


Dancer-Fitzgerald-Sample, N. Y. 
Dancer-Fitzgerald-Sample, N. Y. 


Dancer-Fitzgerald-Sample, N. Y. 


Roche, Williams & Cleary, 
Philadelphia 


Botsford, Constantine & 
Gardner, Portland, Ore. 


Young & Rubicam Inc., N. Y. 
The Caples Company, Chicago 


Grant Adv. Inc., N. Y. 


Pacific National Adv. Agency, 
Seattle 


Fitzgerald Adv. Agency Inc., 
New Orleans 


Belengher Van Norden & Staff, 


Young & Rubicam Inc., N. Y. 
as it *44) McCann-Ericksos, 











W-CAR 


Michigan’s Most Powerful Independent Station 
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Advertisers Using Canadian Broadcasting Corp. Networks During 1944 








Sponsor 


Product 


British Columbia Electric Company, Institutional 


Vancouver 
Borden Company Ltd., Toronto 
British American Oil Co. Ltd., 
Toronto 


British American Oil Co. Ltd., 
Toronto 


Campbell Soup Co. Ltd., New 
Toronto 

Campbell Soup Co. Ltd., New 
Toronto 


Campbell Soup Co. Ltd., New 
Toronto 


Canadian Ironized Yeast Co. (1939) 


Ltd., Windsor 


Canadian pogatens Yeast Co, (1939) 


, Windsor 
Canadian Marconi Co., Montreal 


Canadian National Carbon Co., 
Toronto 


Carnation Co. Ltd., Toronto 


Coca Cola Co. of Canada Ltd., 
Toronto 


Colgate-Palmolive-Peet Co. Ltd., 


oronto 


Colgate-Palmolive-Peet Co. Lid., 
Toronto 


Colgate-Palmolive-Peet Co. Ltd., 
Toronto 


Colgate-Palmolive-Peet Co. Ltd., 
Toronto 


Colgate-Palmolive-Peet Co. Ltd., 
Toronto 


Dominion Government 
Dept. of Finance 


Dominion Government 
Dept. of Finance 


Dominion Government 
Dept. of Finance 


Dominion Government 
Dept. of Finance 


Dominion Government 
Dept. of Finance 


Dominien Government 
Dept. of Finance 


Dominion Government 
Dept. of Finance 


Dominion Government 
Dept. of Finance 


Dominion Government 
Dept. of Finance 


Dominion Government 
Dept. of Finance 


Dominion Government 
Dept. of Finance 


Dominion Government 
of Finance 


Dominion Government 
Wartime Prices & Trade Board 


Department of National Defence 
War Information Board 
War Information Board 


Del Lack 





Coal Co. 
Electro Auto Lite, Toronto 
General Foods Ltd., Toronto 


General Foods Ltd., Toronto 


Milk, Ice Cream 
B. A. Products 
B. A. Products 
Campbell Soups 
Campbell Soups 
Campbell Soups 
Ironized_ Yeast 
Ironized Yeast 


Institutional 


Batteries 
Carnation Milk 


Coca Cola 


Princess Soap Flakes 


Cashmere Bouquet 
Products 


Palmolive Shave Cream 
Cue Dentrifice 


Cashmere Bouquet 
Products 


Palmolive Soap 
Colgate-Tooth Paste 
Halo Shampoo 


Victory Bonds and 
Stamps 


Victory Bonds and 
Stamps 


Victory Bonds and 
Stamps 


Victory Bonds and 
Stamps 


Victory Bonds and 
Stamps 


Victory Bonds and 
Stamps 


Victory Bonds and 
Stamps 


Victory Bonds and 
Stamps 


Victory Bonds and 
Stam 

Victory Bonds and 
Stamps 

Victory Bonds and 
Stamps 

Victory Bonds and 
Stamps 


Government Wartime 
tions 


Government Wartime 
Regulations 


Government Wartime 
ons 


Government Wartime 
tions 


Blue Coal 
Batteries 


Grapenuts Flakes 
Baker’s Cocoa 


Post Bran Flakes 
Postum 
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Program 
Now It Can Be Told 


Canadian Cavalcade 
Fighting Navy 

Les Gars de la Marine 
Jeunesse Doree 

Jack Carson 

Radio Reader’s Digest 


Big Town 


Les Secrets du Dr. Morhanges 


L for Lanky 


Les Alouettes Eveready 


Le Quart d’Heure de Detente 


Victory Parade 


Happy Gang 


Musical Mail Box 


Share the Wealth 


La Mine d’Or 


Les Joyeux Troubadours 


Victory Star Show 


Le ’Heure de la Victoire 


Victory Loan Talks 


Victory Loan Broadcasts 


Victory Loan Broadcasts 


Victory Loan Broadcasts 


Victory Loan Broadcasts 


Victory Loan Broadcasts 


Victory Loan Broadcasts 


Victory Loan Broadcasts 


They Tell Me 


La Metairie Rancourt 


Soldier’s Wife 


Le Pere Jovial 


In the Spotlight 


Pourquoi 


The Shadow 
Everything for the Boys 
Jack Benny 


Aldrich Family 


No. of 
Time Stations 
Thursday, 11:30-12:00 Mid. 3 
Thursday, 9:30-10:00 P.M. 34 
Thursday, 9:30-10:00 P.M. 32 
Sunday, 7:30-8:00 P.M. 4 
Mon.-Fri., 12:00-12:15 P.M. 3 
Wednesday, 12:00-12:30 P.M. 28 
Sunday, 9:00-9:30 P.M. 29 
Tuesday, 8:00-8:30 P.M. 32 
Tuesday, 8:00-8:30 P.M. 6 
Sunday, 7:30-8:00 P.M. 45 
Saturday, 1:00-1:15 P.M. 10 
Tues. and Thurs., 10:45- 4 
11:00 A.M. 
Mon. and Fri., 8:00-8:30 P.M. 36 
Mon. to Fri., 1:15-1:45 P.M. 33 
Friday, 8:30-9:00 P.M. 33 
Saturday, 8:30-9:00 P. M. and 32 
11:30-12:00 Mid. 
Tuesday, 8:30-9:00 P.M. 4 
Mon. to Fri., 11:30-12:00 Noon 5 
Wednesday, 8:30-9:30 P.M. 71 
Thursday, 8:00-9:00 P.M. 14 
Sun. thru Sat., 7:55-8:00 P.M. 12 
Sunday, 8:30-9:00 P.M.; 75 
10:00-10:30 P.M. 
Tuesday, 8:30-9:00 P.M. and 75 
10:30-11:00 P.M. 
Wednesday, 8:30-9:30 P.M. and 75 
10:30-11:30 P.M. 
Friday, 9:00-9:30 P.M. and 75 
10:30-11:00 P.M. 
Sun. and Thurs., 8:00-9:00 P.M. 14 
Monday, 8:30-9:00 P.M. 14 
Friday, 9:30-10:00 P.M. 14 
Mon. to Fri., 1:45-2:00 P.M. 70 
Mon. to Fri., 11:15-11:30 A.M. 14 
Mon. to Fri., 11:30-11:45 A.M. 49 
12:30-12:45 P.M.; 
2:30-2:45 P.M. 
Mon. to Thurs., 6:00-6:15 P.M. 14 
Sunday, 7:30-8:00 P.M. 54 
Thursday, 8:00-8:30 P.M. 13 
Sunday, 5:30-6:00 P.M. 10 
Tuesday, 7:30-8:00 P.M. 16 
Sunday, 7:00-7:30 P.M. 27 
Thursday, 8:30-9:00 P.M. 28 


Duration of 
Contracts 


Sept. 28, °44— 

Apr. 6-June 15, ’44 
Sept. 7-Dec. 28, '44 
Jan. 6—-June 15, ’44 


Sept. 7-Dec. 28, °44 
July 9-Dec. 31, ’44 
Jan. 3—Dec. 26, ’44 
Nov. 15, ’44— 
Sept. 10, ’44— 
Jan. 4—Dec. 26, °44 


Jan. 4—Dec. 26, ’44 


Feb. 6—-May 28, ’44 
Sept. 17-Dec. 31, ’44 


Feb. 19-June 24, ’44 
Aug. 19-Dec. 30, ’44 


Jan. 4—Dec. 28, ’44 


Jan. 3—Dec. 29, ’44 


Jan. 3-June 30, ’44 


— 


Agency & City 
Stewart-Lovick, Ltd., Vancouve 
B.C ‘ 


Young & Rubicam, Ltd., Torony, 


J. Walter Thompson Co. Ltd, 
Toronto 


J. Walter Thompson Co. Ltd., 
Toronto 


Cockfield, Brown & Co. Ltd., 
Toronto 


Cockfield, Brown & Co., Toronty 


Ward, Wheelock Co., Philadelphi 


Pedlar, Ryan & Lusk, New York 

Ruthrauff & Ryan, Inc., N. Y. 

Cockfield, Brown & Co. Ltd., 
Toronto 

Locke, Johnson & Co., Toronto 

Baker Advertising Agency, 
Toronto 


D’Arcy Advertising Agency, 
Toronto 


Spitzer & Mills, Ltd., Toronto 


and Sept. 4—Dec. 29, °44 


Jan. 7-June 30, ’44 


and Oct. 6-Dec. 29, 


Jan. 1-June 24, ’44 


Spitzer & Mills, Ltd., Toronto 


"44 


Spitzer & Mills, Ltd., Toronto 


and Sept. 9—Dec. 30, 44 


Jan. 4-June 27, ’44 


and Oct. 3-Dec. 26, 


Jan. 3-June 30, ’44 


Spitzer & Mills, Ltd., Toronto 


"44 


Spitzer & Mills, Ltd., Toronto 


and Sept. 11-Dec. 29, ’44 


Apr. 12-May 10, ’44 
Apr. 13—May 11, ’44 
Apr. 17-May 10, ’44 
Oct. 8—-Nov. 5, ’44 
Oct. 10-31, ’44 

Oct. 18-Nov. 8, ’44 
Oct. 13-Nov. 3, 44 
Oct. 19—-Nov. 9, ’44 
Oct. 9-Nov. 6, ’44 
Oct. 13—-Nov. 10, ’44 


Jan.—June 23, ’44 


Jan.—Dec. ’44 


Jan.—Dec. ’44 


June 26-Sept. 29, ’44 
June 4—Aug. 27, ’44 
June 22-Sept. 14, ’44 


Sept. 24, ’44— 
Jan.—Dec. ’44 
Jan. 2-June 4, *44 


Jan. 6-July 13, °44 


MacLaren Advertising Co. 
oronto 


Canadian Advertising Agency, 
Montreal 


Canadian Advertising Agency, 
Montreal 


MacLaren Advertising Co. Ltd, 
Toronto 


MacLaren Advertising Co. Ltd, 
Toronto 


MacLaren Advertising Co. Ltd, 
Toronto 


MacLaren Advertising Co. Ltd, 
Toronto 


Canadian Advertising Agency, 
Montreal 


Canadian Advertising Agency, 
Montreal 


Canadian Advertising Agency, 
Montre: 


J. Walter Thompson Co. Ltd., 
Toronto 


Canadian Advertising Agency, 
Montreal 


MacLaren Advertising Co. Ltd, 
Toronto 


Vickers & Benson, Ltd., Mon’ 
Cockfield, Brown & Co. Ltd., 


Toronto 
A. McKim, Ltd., Montreal 


Vickers & Benson, Ltd., Toronto 
Ruthrauff & Ryan, Inc., N. ¥: 


Baker Advertising Agency, 
Toronto 


Baker Advertising Agency, 
Toronto 
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Ad i Using Canadian Broad ing C N ks During 1944 
vertisers Using Canadian broadcasting Corp. Networks g 
= 
No of Duratiod of 
Sponsor Product Program Time Stations Contract Agency & City 
bneral Foods Ltd., Toronto Grape Nuts Aldrich Family Friday, 8:00-8:30 P.M. 29 Sept. 1, ’44— Baker Advertising Agency, 
Post’s Bran Flakes Toronto 
ncouve, Postum 
beneral Foods Ltd., Toronto Maxwell House Coffee Frank Morgan Thursday, 8:00-8:30 P.M. 26 Aug. 31, °44— Baker Advertising Agency, 
Toronty Toronto 
Ltd, poeral Foods Ltd., Toronto Grape Nuts Thin Man Friday, 8:30-8:55 P.M. 29 Sept. 15, °44— Baker Advertising Agency, 
Post’s Bran Flakes Toronto 
Postum 
Ltd., 
jneral Foods Ltd., Toronto Grape Nuts Scrapbook of Stories That Are Friday, 8:55-9:00 P.M. 29 Sept. 15, ’44— Baker Advertising Agency, 
Post’s Bran Flakes Different Toronto 
itd., Postum 
lette Safety Razor Co. of Blue Blades Boxing Bouts Friday, 10:00-10:30 P.M. 37 Jan.—Dec. ’44 Maxon, Inc., N. Y. 
Toronty Canada Ltd., Montreal Razors 
Bilette Safety Razor Co. of Blue Blades World Series 2:45 P.M. to conclusion 59 Oct. 4, 5, 6, 7, 8 Maxon, Inc., N. Y. 
ladelphl Canada Ltd., Montreal Razors and 9, ’44 
lette Safety Razor Co. of Blue Blades All Star Baseball Tuesday, 9:00 P.M. to 22 July 11, °44 Maxon, Inc., N. Y. 
w York® canada Ltd., Montreal Razors conclusion 
lette Safety Razor Co. of Blue Blades Kentucky Derby Saturday, 6:00-6:30 P.M. 29 May 6, ’44 Maxon Ine., N. Y. 
N.Y. Canada, Montreal 
0. Grothe Ltd., Montreal Tobacco Melodies Masquees Tues. and Thurs., 7:45- 10 Jan.-Mar. ’44 Canadian Advertising Agency, 
Ad., 8:00 P.M. Montrea 
J. Heinz Co., Toronto Heinz Products Information Please Monday, 9:30-10:00 P.M. 23 Jan.—Dec. °44 MacLaren Advertising Co. Ltd., 
oronto Toronto 
, 
sbbs Glass, Toronto Glass Fred Waring * ‘Thursday, 7:00-7:30 P.M. 9 Oct.-Nov. ’44 J. Walter Thompson Co. Ltd., 
y, Toronto 
loude Grothe Ltd., Montreal Tobacco Program Alouette Saturday, 7:30-8:00 P.M. 10 Jan.—Apr. ’44 Canadian pAvantising Agency, 
cy, ontrea 
oude Grothe Ltd., Montreal Tobacco Les Soirees Canadiennes Mon., Wed., Fri., 7:30-7:45 P.M. 10 Oct. 2, °44— Whitehall Broadcasting, Montreal © 
ronto = 
. udson Bay Co., Winnipeg Raw Fur Buying Red River Barn Dance Saturday, 11:00-11:30 P.M. 7 Oct. 28-Dee. ’44 oes. Brown & Co. Ltd., 
innipeg 
ronto ii igi 
_ mperial Oil Ltd., Toronto Imperial Oil Products NHL Hockey Saturday, 9:05-10:30 P.M. 40 Jan.—Mar. '44 MacLaren Advertising Co. Ltd., : 
Oct.-—Dec. 44 Toronto 
ronto Bnerial Tobacco Co., Montreal Cigarettes Light Up and Listen Thursday, 10:00-10:30 P.M. 25 Apr. 6-Dec. 28, ’44 Wiest Breadensting Ltd., 
ontreal - 
ronto ffternational Silver Co., Hamilton Silverware Ozzie and Harriet Sunday, 6:00-6:30 P.M. 24 Oct. 8, °44— Young & Rubicam, Ltd., Toronto 
y g 
C. Johnson & Son Ltd., Johnson’s Wax and Fibber McGee and Molly Tuesday, 9:00-9:30 P.M. 32 Jan.—June "44 Needham Louis & Brorby, 
ronto Brantford ar- Oct.-—Dec. ’44 Chicago 
1, Johnson & Son Ltd., Johnson’s Wax and Words at War Tuesday, 9:00-9:30 P.M. 32 June 27-Sept. 19, 44 Needham, Louis & Brorby, Inc., 
Brantfor Car-N Chicago 
0. 
C. Johnson & Son Ltd., Johnson’s Wax and Pierre Guerin Mon., wt, Fri., 10:45- Jan. 3—Dec. 29, '44 Vickers & Benson, Ltd., 
Brantford Car-Nu 11:00 A.M. Montreal 
ency, 
ely Douglas & Co., Vancouver Nabob Coffee, Baking Harmony House Monday, 11:30-12:00 Mid. 15 Jan.—June ’44 Stewart Lovick Ltd., Vancouver 
Powder, Spices Sept. 11— 
yency, . 
brat Cheese Co., Toronto Kraft Cheese Kraft Music Hall Thursday, 9:00-9:30 P.M. 29 Jan. 6-Dec. 28,44 J. Walter Thompson Co. Ltd., 
Salad Dressing Montreal 
0. Ltd, 
_ Corliss & Co. Ltd., Ponds Creams John and Judy Tuesday, 9:00-9:30 P.M. 30 Jan. 4-June 20,’44 J. Walter Thompson Co. Ltd., 
1 oronto Sept. 19-Dec. 26, ’44 Toronto 
phn & Fink (Canada) Ltd. Hinds Honey and Blind Date Monday, 8:30-9:00 P.M. 18 Sept. 11, ’°44— Spitzer & Mills Ltd., Toronto 
Almond Cream 
‘o. Ltd., 
” Brothers Ltd., Toronto Rinso Big Sister Mon. to Fri., 12:15-12:30 P.M. 32 Jan. 3-Dec. 29,’44 Ruthrauff & Ryan, Inc., N. Y. 
‘o. Ltd. et Brothers Ltd., Toronto Rinso Grande Soeur Mon. to Fri., 11:00-11:15 A.M. 6 Jan. 3-Dec. 29,’44 Ruthrauff & Ryan, Inc., N. Y. 
ever Brothers Ltd., Toronto Sunlight Soap Lucy Linton’s Stories From Mon. to Fri., 11:45-12:00 Neon; 33 Jan. 3—Dec. 29,’44 Ruthrauff & Ryan, Inc., N. Y. 
vency, Life 12:30-12:45 P.M. 
ever Brothers Ltd., Toronto Sunlight Soap Vers le Soleil avec Tante Lucie Mon. to Fri., 1:30-1:45 P.M. 6 Jan. 3-Dec. 29,44 Ruthrauff & Ryan, Inc., N. Y. 
gency, 
ever Brothers Ltd., Toronto Lux Soap Lux Radio Theatre Monday, 9:00-10:00 P.M. 32 Jan.—July '44 J. Walter Thompson Co. Ltd., 
— Sept.-Dec. '44 Toronto 
hos. J. Lipton Ltd., Toronto Tea and Soup Lipton’s Tea Musicale Sunday, 6:00-6:30 P.M. 10 Jan.—Mar. ’44 Vickers & Benson Ltd., Toronto 
. Ltd., #Fh08. J. Lipton Ltd., Toronto Tea and Soup Town and Country Tuesday, 8:00-8:30 P.M. 24 Jan. 18-May 30,’44 Vickers & Benson, Ltd., Toronto 
hos. J. Lipton Ltd., Toronto Tea and Soup Liptonaires Mon. to ~~ 4:30-4:45 P.M.; 30 Jan.—June ’44 Vickers & Benson Ltd., Toronto 
gency, 4:00-4:15 P.M. 28 Oct. ’44— 
p hos. J. Lipton Ltd., Toronto Tea and Soup Les Liptonaires Mon. to Fri., 1:45-2:00 P.M. 10 Oct. '44— Vickers & Benson Ltd., Montreal 
10. Ltd» Maple Leaf Milling Co., Toronto Red River Cereal Jolly Miller Time Saturday, 8:00-8:30 P.M. 32 Jan.—Apr. ’44 Cockfield, Brown & Co. Ltd., 
Wednesday, 8:00-8:30 P.M.and 28 Oct. ’44— Toronto 
11:30-12:00 P.M. 
Mon aple Leaf Milling Co., Toronto Cereal and Flour Colette et Roland Tues. and Thurs., 2:00- 4 Oct. 10, ’44— Cockfield, Brown & Co., Ltd. 
pe 2:15 P.M. Toronto 
Ltd., eC . 
Hor rontenae Oil Co., ~*~ poem Metropolitan Opera Saturday, 2:00-5:00 P.M. 34 Dec. ’43—Mar. ’44 . —* ~ cae Agency, 
ontrea! 
eal ¢Coll-Frontenae Oil Co: McColl-F 
M ° oll-Frontenac Star Theatre Sunday, 9:30-10:00 P.M. 25 Jan.-June ’44 Ronalds Advertising, Agency, 
ous ontreal Products Sept. ’44— Montreal — 
oron 
cColl- -Frontense Oil Co. McColl-Frontenac Les Troi i 
9 - ois Mousquetaires Sunday, 9:00-9:30 P.M. ~ 4 isi 
NY. rad ae aa q unday P 10 May-Oct. ’44 Ree Reins Agency, 
eC : . 
cy, au, Frontenac Oil Co., MeCell-Freatense Joe Badeloque Sunday, 9:00-9:30 P.M. 10 Oct. ’44— Ronalds Advertising Agency, 
Montreal 
cy, (Continued on Page 312) 
RO - 
diverts ADCASTING e Broadcast Advertising 1945 Yearbook Number e@ Page 311 








a 





(Continued from Page 311] 


Advertisers Using Canadian Broadcasting Corp. Networks During 194 





Sponsor 


McGavin Bakeries, Vancouver 


Mireille Inc., Montreal 


Philco Corp. of Canada Ltd., 
Toronto 


Pepsodent Co., Toronto 


Procter & Gamble Co., Toronto 


Procter & Gamble Co., Toronto 


Procter & Gamble Co., Toronto 
Procter & Gamble Co., Toronto 
Procter & Gamble Co., Toronto 
Proctor & Gamble Co., Toronto 
Procter & Gamble Co., Toronto 
Procter & Gamble Co., Toronto 


Procter & Gamble Co., Toronto 


Procter & Gamble Co., Toronto 

Quaker Oats Co., Toronto 

Radiomonde, Montreal 

RCA Victor Co., Montreal 

Robin Hood Flour Mills Ltd., 
Toronto 


Robin Hood Flour Mills Ltd., 
Toronto 


Robert Simpson Co. Ltd., Toronto 


St. Lawrence Starch Co. Ltd., 
Port Credit 


Standard Brands Ltd., Montreal 


Sterling Drug Inc., Windsor 
Sterling Drug Inc., Windsor 


Supertest Petroleum Corp. Ltd., 


oronto 

Swift Canadian Co. Ltd., Toronto 
Swift Canadian Co. Ltd., Toronto 
Tucketts, Ltd., Hamilton 
Tip Top Tailors Ltd., Toronto 
Tip Top Tailors Ltd., Toronto 
Tucketts Ltd., Hamilton 
Underwood-Elliott-Fisher Ltd., 

Toronto 


Union Oil Ltd., Vancouver 
Viau Limited, Montreal 


Wm. Wrigley Jr. Co. Ltd., Toronto 
York Knitting Mills Ltd. 


Product 
Bread and Cakes 


Beauty Products 
Radios 


Toothpaste 


Ivory Snow, Crisco 


Oxydol 


Camay and Chipso 
Ivory Bar and Oxydol 
Ivory Bar 

P & G Laundry Soap 
Chipso 

Barsalou 


Oxydol 


Ivory Bar 
Quaker Oats 
Radio Weekly 
Goodwill 


Flour 

Flour 

Institutional 
Beehive Corn Syrup 


Chase & Sanborn 
Coffee, Tenderleaf 
Tea 


Phillips Milk of 
Magnesia 

Bayer Aspirin 

Petroleum Products 

Meat 

Meat 

Buckingham Cigarettes 

Clothes 

Clothes 

Cigarettes 

Typewriters 


Petroleum Products 


Viau Biscuits 


Gum 


Institutional 


Program 
Operetta Time 


Mireille Program 
Hall of Fame 


Bob Hope 


Woman of America 


Ma Perkins 


Pepper Young’s Family 
Road of Life 

Right to Happiness 
Right to Happiness 

Vie de Famille 

Quelles Nouvelles 


La Rue Principale 


Metropole 
Brewster Boy 
Le Moulin de la Chanson 


Voice of Victor 

Claire Wallace—They Tell Me 
Tommy Duchesne 

Christmas Carols 

Wes McKnight 


Chase & Sanborn 


Waltz Time 

Album of Familiar Music 
Command Performance 
Breakfast Club 

Courrier Confidences 
Alan Young 

Riches to Rhythm 

Music for Canadians 
Curtain Time 

Ernest Seitz 


Grand Old Songs 
Fantaisies Musicale 


Treasure Trail 


Singing Stars of Tomorrow 


Duration of 
Cc + ot: 





No. of 
Time Stati 
Friday, 11:30-12:00 Mid. 11 
Tues. and Fri., 1:45-2:00 P.M. 10 
Sunday, 6:00-7:00 P.M. 28 
Tuesday, 10:00-10:30 P.M. 23 
Mon. to Fri., 3:00-3:15 P.M. 25 
Mon. to Fri., 3:15-3:30 P.M. 25 
Mon. to Fri., 3:30-3:45 P.M. 25 
Mon. to Fri., 11:00-11:15 A.M. 25 
Mon. to Fri., 3:45-4:00 P.M. 7 
Mon. to Fri., 3:45-4:00 P.M. 16 
Mon. to Fri., 10:30-10:45 A.M. 3 
Mon. to Fri., 12:15-12:30 P.M. 3 
Mon. to Fri., 1:00-1:15 P.M. 3 
Mon. to Fri., 7:15-7:30 P.M. 3 
Friday, 9:30-10:00 P.M. 20 
Wed. and Fri., 1:45-2:00 P.M. 3 
Thursday, 8:00-8:30 P.M.; 32 
8:30-9:00 P.M. 24 
Mon., Wed., Fri., 1:45-2:00 P.M. 33 
Tues. and Thurs., 7:30-7:45 P.M. 8 
Mon. to Sat., 9:10-9:30 A.M. 10 
Saturday, 7:00-7:15 P.M. 43 
23 
Sunday, 8:00-8:30 P.M. 36 
Friday, 9:00-9:30 P.M. 36 
Sunday, 9:30-10:00 P.M. 35 
Monday, 8:00-8:30 P.M. 14 
Mon. to Fri., 9:30-9:45 A. M. 38 
and 11:30-11:45 A.M. 
Mon. Wed., Fri., 10:15- 3 
10:30 A.M. 
Tuesday, 8:30-9:00 P.M. 44 
Monday, 8:30-9:00 P.M. 29 
Sunday, 8:30-9:00 P.M. 35 
Wednesday, 9:30-10:00 P.M. 30 
Sunday, 1:30-2:00 P.M. ll 
Wednesday, 11:30-12:00 Mid. 
Tues. and Thurs., 7:45-8:00 P.M. 3 
Tuesday, 10:30-11:00 P.M. 10 
Sunday, 5:03-5:30 P.M.; 29 
5:30-6:00 P.M. 25 


Sept.—Dec. ’44 


Jan.—Feb. ’44 
Jan.—Dec. ’44 
Jan.—June ’44 
Sept.—Dec. ’44 
Jan.—Dec. ’44 
Jan.—Dec. ’44 


Jan.—Dec. ’44 
Jan.—Dec. ’44 
July ’*44— 

Jan.-Dec. ’44 
Jan.—Dec. '44 
Jan.—Dec. ’44 
Jan.—Dec. ’44 


Jan.—Dec. ’44 
Jan.—Dec. ’44 
Jan.—Dec. ’44 
Jan.—Apr. ’44 


Sept. ’44— 

Oct. 4, °44— 

Nov. 21, ’44— 
Dec. 18—Dec. 23, '44 
Jan.—Mar. '44 
Oct. "44— 

Jan. 2-Dec. 31, '44 
Jan. —Dec. ’44 
Jan.—Dec. ’44 
Nov. 6, °44— 

Oct. 30, ’44— 
Nov. 6, ’44— 
Jan.—June '44 
Feb.—May ’44 

Oct. 1, ’44— 

Sept. 13, °44— 
Oct. 15, ’44— 


Mar. 1-Dec. ’44 
Nov. 14, ’44— 


Jan.—Dec. '44 


Jan.—May 44 
Nov. 5, ’44— 


Agency & City 


Cockfield, Brown & Co. Ltd., 
Vancouver 


No Agency 


Hutchins Advertising Co., 
Philadelphia 


Spitzer & Mills Ltd., Toronto 


Benton & Bowles, Inc., N. Y. 


Dancer-Fitzgerald & Sample, 
Chicago 


Pedlar & Ryan & Lusk, N. Y. 
Compton Advertising Inc., N. Y, 
Compton Advertising Inc., N. Y, 
Benton & Bowles, Inc., N. Y. 
Pedlar & Ryan, Inc., N. Y. 
Compton Advertising Inc., N. Y, 


Dancer-Fitzgerald & Sample, 
Chicago 


Compton Advertising Inc., N. Y, 
Spitzer & Mills Ltd., Toronto 
No Agency 

Spitzer & Mills Ltd., Toronto 


Young & Rubicam, Ltd., Toronto 


Young & Rubicam, Ltd., 
Montreal 


Locke, Johnson & Co. Ltd., 
oronto 


McConnell, Eastman & Co. Ltd, 
Toronto 


J. Walter Thompson Co. Ltd., 
Montreal 


Dancer-Fitzgerald & Sample, 
ms Be 

Dancer-Fitzgerald & Sample, 
N. Y. 

Harry E. Foster Agency, Ltd., 


oronto 


J. Walter Thompson Co. Ltd., 
Toronto 


J. Walter Thompson Co. Ltd., 
Toronto 


MacLaren Advertising Co. Ltd., 
Toronto 


McConnell, Eastman & Co. Ltd, 
Toronto 


McConnell Eastman & Co. Ltd, 
Toronto 


MacLaren Advertising Co. Ltd., 
Toronto 


J. J. Gibbons Ltd., Toronto 


Stewart-Lovick Ltd., Vancouver 


Canadian Advertising Agency, Li 
ontreal 


Jack Murray Ltd., Toronto 


Cockfield, Brown & Co. Ltd., 
Toronto 





NEW YORK 


For Canadian radio and marketing information contact— 


Adam J. Young INCORPORATED 


CHICAGO 





MM | ¥ 
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—___| WOW AVAILABLE... Newly transcribed “Star Studded” programs 
produced in Hollywood by Radio’s Finest Actors, Writers, 
Musicians and Directors. 


| Judge for Yourself! 


A personal request on your stationary will bring a sample 
transcription at no cost to you. 


: DRAMA 
onto 


THE THEATRE OF FAMOUS RADIO PLAYERS... 


—— 


1. Y. A series of % hour once-a-week dramatic programs with fine 

ple, musical background. Each program is a complete story. 

1.¥, UNIVERSAL listening appeal for teen agers and adult groups. 

+» N.Y REPORTED MISSING... 

NY, A tested and proven ' hour, once-a-week. show. Full of heart- 

1. ¥. throbs and the sympathetic interest that encompasses broken 

Y. lives, separated families, and the drama of “life in the raw” 

bey MM 

iple, 

N.Y. | ADVENTURE | 

> PHANTOM INDIAN... produced for % hour 5 times-a-week 
broadcasts. One of the finest of adventure shows ever 

ane created for youngsters. Develops genuine story interest plus 

— daredevil action. Excellent musical orchestration. 

d., | SPORTS | 

So. Ltd, FLANAGRAMS...A 15 minute, 3 times-a-week dramatized 
sports feature. Pat Flanagan, the “Dean of American Sports 

ate Commentators,” recalls the “Greats of Sports” in memorable 
programs of intense human interest. Background music is 

aoe, by Milton Charles, nationally known organist. 

nple, 


in| MYSTERY 


Ltd., 7 ’ 

; MR. FIXIT...A % hour, once-a-week super detective thriller. 
Ltd, This great mystery series is written by Frederick C. Davis, 
one of the most prolific of modern fiction writers. MR. FIXIT 








ube’ is a hair raising series of plots woven around unique charac- 
Co. Ltd, terizations and amazingly actual situations. 
So. Ltd, 
en) OAYTIME STRIP 
_ THE EDWARDS...A 15 minute, 5-times-a-week daytime Currently heard on over 240 
strip. A tested radio program which garnered a phenomenal a th 
manent: rating of over 20. THE EDWARDS is based upon the human utual otations With more 
gency, Li and lovable characters who are continually confronted with than 130 sponsors. A few cities 
believable and absorbing problems. ’ ‘ 
nto available for cooperative spon- 
my sorship. Call, wire, write: 
Wm. B. Dolph, Barr Bldg., 
Inguine About any Other Transcribed Shows! : 
A Oun M Washington, D. C. 
— = Kad most ‘sllable’ 
= universe ® aaoio PRODUCTIONS == 
ORIGINATING FROM WO)L washincron, b. c. 


8851-53 BEVERLY BOULEVARD © HOLLYWOOD 36, CALIFORNIA © TELEPHONE CRESTVIEW 1-5275 Affiliated with the MUTUAL BROADCASTING SYSTEM 








430 N MICHIGAN AVENUE © CHICAGO 11, ILLINOIS © TELEPHONE SUPERIOR 3933 
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Directory of 


Transcription, Recording, Program Producing, 
Script, Talent and Related Services 


Because of interchangeable nature of services offered by various companies in combination fields, these directories are combined. 
For reference convenience it is suggested the type of service desired be located by first consulting the column headed ‘‘Nature of Service.” 














NAME OF COMPANY CITY ADDRESS TELEPHONE MANAGER NATURE OF SERVICE 
John Adaskin Productions Toronto 67 Yonge St. Elgin 9296 John Adaskin Production, scripts, talent 
Advance Television Pictures Service Inc. New York 18 729 7th Ave. Bryant 9-5600 Charles A. Alicoate Production of live and film programs for 


television, film library 


























Advertisers Recording Service Inc. New York 113 W. 57th St. Circle 6-0141 James A. Miller Production, recording 
Nicholas T. Agneta New York 20 9 Rockefeller Plaza Columbus 5-2142 Nicholas T. Agneta Production, talent 
Air Features Inc. New York 17 247 Park Ave. Wickersham 2-2700 J. E. Sauter Production 
Alton Alexander Productions New York 20 Radio City Columbus 5-7035 Leo Corday Production 
Norman Alexandroff & Co. Chicago 5 410 S. Michigan Ave. Wabash 6762 Norman Alexandroff Production 
All-Canada Radio Facilities Ltd. Calgary Southam Bidg. M-7691 H. R. Carson Transcriptions, production 
Montreal Dominion Square Bldg. Lancaster 6400 Burt Hall 
Toronto Victory Bldg. Elgin 2464 G. F. Herbert 
Winnipeg Electric Ry. Chambers 96-861 P. H. Gayner 
Vancouver 198 W. Hastings St. Marine 9542 J. E. Baldwin 
Ottawa Parliament Bldgs. 9-2129 James Allard 
All-Star Radio Productions Hollywood 28 Taft Bidg. Granite 4975 Myron Fox Packaged shows, transcriptions 
Charles H. Allen Agency New York 1270 Sixth Ave. Circle 7-4124 Charles H. Allen Talent, script 





Allied Record Mfg. Co. 


Los Angeles 38 


1041 N. Las Palmas Ave. 


Hollywood 5107 


Louis I. Goldberg 


Transcription processing, phonograph records, 
apparatus 





American Broadcasting Co. 








American Foundation for the Blind 


American Institute of Food Products 


American Jewish Broadcasting Co. 








American Radio Service 























Seattle University Bldg. Elliot 7055 John Milton Production, transcriptions 
New York 11 15 West 16th St. Chelsea 3-2825 J. O. Kleber “Talking Book” records and machines 
od Pro ‘New York 22 509 Madison Ave. Plaza 3-7146 Robert A. Bories Production 
New York 7 270 Broadway Worth 2-3322 Herman Younglieb Jewish programs 
2 New York 17 535 Fifth Ave. Murray Hill 6-3487 Horton Hands Scripts 








American Recording Artists 


Hollywood 48 


686 N. Robertson Blvd. 


Bradshaw 2-4388 


Josef Zimanich 


Phonograph records 























New York 20 30 Rockefeller Plaza Columbus 5-7031 Alfred K. Stern 
American Royal Productions Oakland 3, Cal. 7928 Michigan Ave. Higate 5433 M. Scott Weakley Recording, production, transcriptions 
F. D. Anderson St. Louis 1 Pau! Brown Bidg. Garfield 1055 F. D. Anderson Production 
Laura Arnold New York 17 545 Fifth Ave. Murray Hill 2-2795 Laura Arnold Talent 
Arts Recording Studios New York 19 29 W. 57th St. Plaza 8-0407 M. Wankel eee 3 production, phonograph records, 
en 
ASCAP Radio Program Service New York 20 30 Rockefeller Plaza Columbus 5-7464 Robert L. Murray Syndicated scripts 
Asch Recording Studios New York 19 117 W. 46th St. Bryant 9-3137 Moe Asch Transcriptions, records 





Arthur H. Ashley 


Newton, N. J. 


Newton 9-11F5 








817 E. 92nd St. 


Arthur H. Ashley 


Foreign language programs 







































































Associated Broadcasting Co. Chicago 19 Triangle 2244 Frank J. Kovach Production, scripts, recording 
Associated Broadcasting Co. Ltd. Montreal Dominion Sq. Bldg. Belair 3325 M. Maxwell Production, scripts, recording, talent 
Toronto 195 Bay St. Waverly 8056 M. Raymond 
Associated Music Publishers Inc. New York 19 25 W. 45th St. Bryant 9-0845 Clinton M. Finney Transcription library, production, scripts 
Associated Program Service New York 19 25W. 45th St. Bryant 9-1246 Ben Selvin Transcription library 
Associated Releases Hollywood 28 P. O. Box 1213 Hillside 0101 Arthur Solomon Production, scripts, talent 
New York 200 Fifth Ave. Gramercy 5-5252 M. C. Solomon 
Audio Recording Studio Vancouver 850 W. Hastings St. Marine 9053 Walt Shinnick Production, recording, scripts 
Audio-Scriptions Inc. New York 19 1619 Broadway Circle 7-7690 Ezekiel Rabinowitz Transcriptions (Library of Voices), recording 
Clarence J. Austin New York 218 W. 14th St. Chelsea 2-7128 C. J. Austin Talent 
Basch Radio Productions New York 17 17 E. 45th St. Murray Hill 2-8877 Charles J. Basch, Jr. Transcriptions, production, scripts, talent, 
Chicago 223 N. La Salle St. State 5096 F. R. Jones television programs 
Cleveland Bulkley Bldg. Prospect 2922 Alonzo Hawley 
Boston Statler Bidg. Hubbard 5225 Gertrude Saxe 
Don Bassett Productions Toronto 1175 Bay St. Kingsdale 7924 Don Bassett Production, scripts 
Batchelor Enterprises Inc. New York 20 30 Rockefeller Plaza Circle 6-4224 Walter Batchelor Production, talent 
Baudry-Harwood Radio Producers Montreal 1318 Sherbrooke East Falkirk 2465 Mrs. Edouard Baudry Recording, production, scripts 
Marcel Baulu-Laboratoire de Redaction Montreal 1434 Ste. Catherine St. W. Lancaster 9572 Madeleine Painchaud Productions, scripts, talent 
Beck Recording Studios Minneapolis 3 1722 Hennepin Ave. Atlantic 8901 R. C. Brown Sound-Slide films, production, scripts 
M. S. Bentham New York 48 W. 48th St. Bryant 9-1227 M. S. Bentham Production, scripts 
Phil Berg-Bert Allenberg Inc. Beverly Hills, Cal. 121 S. Beverly Drive Crestview 6-3131 Z. Wayne Griffin Talent, production 
New York 501 Madison Ave. Eldorado 5-1076 Bill McCaffrey 
Stanley Bergerman & Co. BeverlyHills, Cal. 9629 Brighton Way Crestview 6-3196 Stanley Bergerman Talent 
Harry Bestry New York 19 1776 Broadway Circle 6-7094 Harry Bestry Talent, artists representative 
Beverly Radio Sales & Service Chicago 1805 W. 95th St. Cedarcrest 4677 Roy Young Recording 
Walter Biddick Co. Los Angeles 42 1151 S. Broadway Richmond 6184 Walter Biddick Recording, production 
(Radio Programs Division) 
G. C. Bird & Assoc. Hollywood 28 1745 N. Gramercy PI. Holiywood 3981 G. C. Bird Transcriptions 
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chanin ALLL 
AUDIENCE PULLING 
So the story goes 


T W T Oo tc Authentic, human interest stories 
based on the little known quirks 
of fate that have changed the 


e A Ni K | N G OTT AoLMuleliL dite Me laeluteliteel hg 
presented by that incomparable 

narrator, Johnnie Neblett! 260 

4 be: OW 44 15-minute episodes packed with 
triumphant, humorous, tender, 


exciting, behind-the-scene 


ON TRANSCRIPTIONS! 


stories of universal appeal. Full 
opening, closing and middle 
A unique offering in the transcription commercial allowance. 


field. Your opportunity to use outstand- 
ingly successful, nationally acclaimed, 
pre-tested radio shows of established 
reputation. Avail yourself of these 


record-breaking programs. 





Write today for com 
plete information on 
these programs 


NEBLETT RADIO PRODUCTIONS 


Programs with Proven Power 


Ask us about CURTAIN CALL for live network presenta- 
tion. Also, TALES OF TREASURE—THIS I BELIEVE— 360 NORTH MICHIGAN AVE. + CHICAGO |, ILL. 


and others now ready to be transcribed with custom-built 
commercials. 
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Directory of Transcription, Production and Related Services 





NAME OF COMPANY CITY 


ADDRESS 


TELEPHONE 


MANAGER 


NATURE OF SERVICE 





Fritz Blocki Productions New York 


420 Madison Ave. 


Plaza 9-6180 


Fritz Blocki 


Production, scripts 





Joseph Bloom New York 18 


19 W. 44th St. 


Vanderbilt 6-5080 


Joseph Bloom 


Production 





Bost Records Co. New York 19 


29 W. 57th St. 


Plaza 3-8676 


Herbert H. Borchardt 


Transcriptions, recording, production 









































Richard Bradley & Associates Chicago 6 20 N. Wacker Dr. Randolph 3549 Ronald R. Mills Sound and sound film projection service 
Briscoe & Goldsmith Inc. New York 522 Fifth Ave. Murray Hill 2-6244 Johnson Briscoe Talent 
George Goldsmith 

Broadcast Music Inc (BMI) New York 580 Fifth Ave. Pennsylvania 6-5466 Merritt E. Tompkins Owners and distributors of music catalogue, 

licensed for radio 
Broadcast Productions Chicago 4 25 E. Jackson Blvd. Wabash 0711 John Stamford Production, talent 
a Mutual Transcription St. Louis 10 818 S. Kingshighway Franklin 2060 Charles E. Harrison Recording, production, transcriptions “7 

vice 

Broadcasting Program Service New York 19 45 W. 45th St. Bryant 9-4324 Herbert Rosen Foreign language scripts and transcriptions __ 
Chamberlain Brown New York 19 145 W. 45th St. Bryant 9-8480 Chamberlain Brown Production, talent, scripts a 
Vic Brown Chicago 1 221 N. LaSalle St. State 3310 Vic Brown Talent, production 
Bureau of Transcribed Education (See Jack Parker and Assoc.) = as 
C & F Radio Productions 1761% N.IvarSt. Hollywood 28 Granite 4318 George L. Fogle Production, transcribed packaged programs 





New York 16 
Washington 4 
Chicago 4 


Carl Byoir & Associates 





10 E. 40th St. 
Nation | Press Bldg. 
310 S. Mich. Ave. 


Ashland 4-3466 
National 8028 
Harrison 2022 


Helene J. Jordan 
William Wight 
George Dye 





Campus C Christians Los Angeles 13 


427 W. Fifth St. 


Earle Williams 





Capital Records Ine. 


Hollywood 28 








1483 Vine St. 


Hempstead 3148 


Glenn E. Wallichs 





Central California Broade asters Ine. Berkeley 2 


601 Ashby Ave. 


Ashberry 7715 


Arthur Westlund 





Bruce Chapman Cc 0. 


New York 18 





145 W. 41st St. 


Wisconsin 7-1183 


Bruce Chapman 








Transcribed production, scripts 


‘Transe ribed, recorded church music 


Phonograph records 


Recording, production, scripts, talent 


Production 


Production 

















Recording service 











Mary D. Chase Product tions New York 18 234 W. 44th St. Chickering 4-5141 Edward Hall 
Chicago Recording Studios ine. Chicago 4 64 E. Jackson Blvd. Webster 7288 C. A. Nye 
Chicago Tribune- New York News New York 17 220 E. 42nd St. Murray Hill 2-1234 Arthur W. Crawford 


Syndicate Inc. 





Newspaper features adaptable to 
broadcasting 





Arthur B. Church Productions Kansas City 6 





Pickwick Hotel 


Harrison 2650 


George E. Halley 


Transcriptions, talent 





Cine-Television Studios New York 17 


100 E. 42nd St. 


Murray Hill 5-2874 


Fred H. Fidler 


Production and syndication of television 
film; production of live television programs 





Civie Concert Service Inc. New York 22 
(Subsidiary of Natl. Concerts & Artists Corp.) 


711 Fifth Ave. 


Plaza 3-0820 


O. O. Bottorf 


Promotion of civic music associations 





Clark Phonograph Record Co. Inc. Harrison, N. J. 


718 Wilheln St. 


Harrison 6-4773 


George H. Clark 


Transcription processing, phonograph records 





Leslie Clucas 
























































Chicago 1 333 N. Michigan Ave. Franklin 7100 Leslie Clucas Production, talent, package programs 

Hollywood 28 6331 Hollywood Bivd. Hollywood 5111 Leslie Clucas 
Ted Collins Corp. New York 23 1819 Broadway Circle 7-0094 Ted Collins Talent, production 
Columbia Concerts Inc. New York 19 113 W. 57th St. Circle 7-6900 Arthur Judson Talent 

Chicago 11 Wrigley Bidg. Superior 2542 Arthur Wisner 
Columbia Recording Corp. New York 19 799 Seventh Ave. Circle 5-7300 Robert J. Clarkson Recording, transcriptions 

(Subsidiary of CBS) Hollywood 6624 Romaine St. Granite 4134 Andrew J. Schrade 

Chicago 410 N. Michigan Ave. Whitehall 6000 Girard D. Ellis 
Russell C. Comer Advertising Co. Kansas City 6 15 W. 10th St. Harrison 3964 Russell C. Comer Production of syndicated programs 
Commercial Broadcasting Services Ltd. Toronto 45 Richmond St. W. Elgin 2625 E. A. Byworth Transcriptions, production 
The Compo Co. Ltd. Lachine, Que. 131 18th Ave. Dexter 0905 R. A. Chislett Processing transcriptions and recordings 
Consolidated Radio Artists Inc. New York 20 30 Rockefeller Plaza Columbus 5-3580 Charles E. Green Production, talent 

Chicago 333 N. Michigan Ave. Franklin 8300 William B. Peterson _- 
Copitecntat Radio & Television Hollywood 28 6381 Hollywood Blvd. Hempstead 8171 Hal M. Ayres Production, packaged shows 
Hallam Cooley Agency Hollywood 46 9111 Sunset Bivd. Crestview 5-6161 Hallam Cooley Talent = 
Frank Cooper New York 521 Fifth Ave. Va 6-5661 Frank Cooper Talent ” 
Jack L. ( c Sooper Radio Adv. Service Chicago 43 1335 W. 111th Pl. Beverly 2056 Jack L. Cooper Recording, talent “a 
Co-operative | Broadcasting | Service Chicago 4 4 Board of Trade Bidg. Wabash 6243 Thomas Albert Gannon Transcribed programs ‘a 
Louis G. Cowan & Co. Chicago 3 8S. Michigan Ave. Randolph 2022 Lou Cowan Production a 
Crosby Agency Los Angeles 4 46 9028 Sunset Blvd. Crestview 1-1171 Larry Crosby Talent a E 
Cruger Radio Productions Hollywood 28 5800 Carlton Way Hempstead 8254 Paul Cruger Live talent, transcribed and television ‘pro- 


grams 





Patrick Michael Cunning " Hollywood 28 


6530 Sunset Blvd. 


Hillside 5915 


Patrick M. Cunning 


Radio & Television programs, transcriptions, 
television production 





Dadswell Recorded Features 


St. Petersburg 5 


735 16th Ave. So. 


76-393 


Jack Dadswell 





Damon 10n Transcription Laboratory Kansas City 6 


1221 Baltimore Ave. 


Victor 2585 


Production, scripts, recording 





B. .s . Humphries 








Recording, production, talent 

















— — 





Walter 











Decea R Records Inc. New York 19 50 W. 57th St. Columbus 5-2300 Edward R. Strauss Phonograph records, transcriptions 

Disco Recording Co. ine. St. Louis 1 Arcade Bldg. Chestnut 5937 Bob Reichenbach Recording, phonograph records, production, 
transcriptions 

Alfred Dixon Speech Systems Inc. New York 17 424 Madison Ave. Plaza 8-1246 Alfred Dixon Production, recording, educational programs 4 

William B. Dolph Radio Productions Washington Barr Bldg. District 2717 William B. Delph “Live programs (Fulton Lewis Jr., 

} Compton, Ray Henle) 

Dominion Broadcasting Co. Toronto 4 Albert St. Adelaide 3383 Hal. B. Williams Transcriptions, production, scripts, recording 

Don Lee Productions Hollywood 38 5515 Melrose Ave. Hollywood 8111 C. 1 nald 


Clifford C. McDonald 


Recording service 
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‘| NBC Thesaurus 


ab | FOR 10 YEARS 


—| “The Treasure House of Recorded Programs” 


NBC Thesaurus after ten years still is . . . and 
will continue to be . . .““The Treasure House of 
a Recorded Programs.” Small wonder when you 
consider NBC’ s pride in perfection . . . its vast 
modern technical facilities . . . its skilled directors. 
For further evidence take a look at the outstand- 
ms ing artists listed here. And there are many, many 
more! In fact NBC’s Thesaurus of Recorded 
Programs reads like a blue book of who’s who 
and what’s what in music. 

NBC Thesaurus offers . . . in addition to radio’s 
best and largest selection of great recorded mu- 
sical shows. . . unequalled service to station pro- 
gram directors and sales managers. For example: 


.-f- 





Basic Library—of more than 4000 selections . . . every 
type of music for effective programming . . . recorded 


NBC Orthacoustic. 


Variety of Artists and Music in the 52 or more 
individual selections supplied each month . . . continu- 
ous flow of new and interesting music. 








Long-term programming with THESAURUS iseasy 
because there are enough selections by every performer 
to run a continuous schedule of each featured artist. 


Sound effects and production aids for locally pro- 
duced shows—more than 370 individual cuts. 


Publicity material furnished to each subscriber . . . 
program portfolios, sales manual, publicity releases, 
photos of artists and other selling ammunition. 


Most complete indexing system . . . comprehen- 
sive cross-index to make fullest use of the library .. . 
complete record and index cabinets supplied. 








Throughout 1945, NBC Thesaurus will be adding 
new artists, new music, new types of programs— 
all designed to give THESAURUS subscribers a 

J program service that is exclusively theirs—with 
‘pro- F advantages and features not obtainable from any 
— other source. If you are considering a new library 

of transcribed music, be sure you have all the facts 
about America’s No. 1 Musical Program Service 
4 —NBC THESAURUS. 


_—_ 





ction, 

ams Th ~ 
alte 

: waa AMERICA’S NUMBER 
ording 








A Service of Radio RCA Bidg., Radio City, New York, N.Y. ... Merchandise Mart, Chicago, ill. 
Corporation of America Trans-Lux Bldg., Washington, D, C. . . . Sunset and Vine, Hollywood, Colif. 
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IS MORE THAN 


me: cee | 


FULFILLING THE 
INDUSTRY'S MANDAT | 
3 








Because the radio industry needed 
an unrestricted reservoir of copy- 
righted music to insure free compe- 
tition in the field of performing 
rights, BMI was instituted. 


Today ve than 600,000 titles are ment, friendly counsel of field rep- 
available under BMI license. More 


resentatives, and many other serv- 
than 30,000 records may be used. 


ices not originally contemplated. 
Scores of thousands of titles are in- 


cluded in the libraries of the elec- AND YET THE COST OF MUSIC TO THE 


INDUSTRY TODAY — INCLUDING AIL 
SOURCES — IS LESS THAN BEFORE THE 
INAUGURATION OF BMI! 


trical transcription companies. 








But BMI has gone farther! 





In addition to the mighty catalog of 
music now available through BMI, Yes, BMI is doing an infinitely 


your company provides an outstand- greater job than was ever dreamed 


ing’ Script service, a research depart- for it by its founders! 





In addition to the numerous albums available under your BMI 
license, there are more than 30,000 listed recordings which you 
may perform. These range from hottest swing to great classical 
works. BMI music on record will fill your every programming 
need. 





According to a station’s needs, it regularly receives popular, con- 
cert, hillbilly and other music for its library. Under the recently- 
signed agreement with the American Composers Alliance, the 
scores and parts of contemporary serious music may be ob- 
tained without fee. BMI is currently conducting a contest for 
writers of serious music. The winning works, written especially 
for radio, will add to the industry’s store of superb music. 


Scripts to fill every need are produced by the BMI script depart- 
ment. Stations coast to coast find that sponsors snap up these 
shows. Whether you want a five-minute program or a 30-minute 
production, you'll find precisely the thing you need in the BMI 
script service. Enthusiastic letters from station managers attest 
the commercial value of these scripts. 


To keep station and program managers abreast of the latest 
tunes, to help them make the most of their BMI license, field 
representatives cover the country. It is our intention personally 
to cover every station at least once a year. 


The PIN UP SHEET belongs in every music library. Monthly it 
shows top tunes and coming tunes. By referring to it, every 
Station can know what tunes are “hot” and deserve heavy 
scheduling. 

The ALMANAC is a chatty forecaster produced chiefly to assist 
those concerned with planning recorded programs. It’s packed 
with tips on forthcoming tunes and suggestions for emphasizing 
those presently on top. 

The NEWSLETTER is planned to keep station managers and 
program directors aware of what BMI can do for them. Music 


trends of particular interest to the program director and musical 
director are emphasized in this. 


THESE, AND ALL OTHER BMI SERVICES, ARE YOURS 
WITHOUT ADDITIONAL COST UNDER YOUR BMI LICENSE 
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NAME OF COMPANY 

















CITY ADDRESS TELEPHONE MANAGER NATURE OF SERVICE 
Walter P. Downs Ltd. Montreal Dominion Sq. Bldg. Marquette 6368 Walter P. Downs Production, recording, scripts, talent 
Toronto 123 Braemer Ave. Hudson 0333 E. J. Piggott 
Winnipeg Stuart Court Kerrisdale 1209 B. L. MeGibbon 
Vancouver 3035 Granville St. Bayview 0732 N. McLeod 
Draesemer Radio Productions Hollywood 27 5205 Hollywood Bivd. Hillside 1782 Isabelle Draesemer Production, scripts 
Harry S. Dube New York 20 RKO Bldg. Columbus 5-7035 J. Knight Talent 
Durieux Enterprises Montreal 1396 St. Catherine St. W. ee ge ee ee PAA he. Production 
Eccles Disc Recordings Inc. Hollywood 28 6233 Hollywood Bivd. Hillside 8351 C. R. Alford Recording, transcriptions 





Charles Eckart Co. 


Los Angeles, Cal. 


4918 Santa Monica Blvd. 


Normandy 2-3889 


Charles G. Eckart 


Phonograph records 





Electro-Vox Recording Studios 


Hollywood 38 


5546 Melrose Ave. 


Gladstone 2189 


Bert B. Gottschalk 


Recording, transcriptions 





W. M. Ellsworth 


Chicago 1 


75 E. Wacker Drive 


Central 0942 


W. M. Ellsworth 


Production, talent 





Empire Broadcasting Corp. 


New York 17 


480 Lexington Ave. 


Plaza 8-3360 


Fred De Jaager 


Production, recording 





Sara Enright 


New York 18 


234 W. 44th St. 


Lackawanna 4-8553 


Sara Enright 


Talent 





Lawrence Evans Artist Management Inc. 
(Division of Columbia Concerts Inc.) 


New York 19 


113 W. 57th St. 


Circle 7-6900 


Lawrence Evans 


Talent 





Exclusive Radio Features Co. Ltd. 


Toronto 


14 McCaul St. 


Adelaide 5112 


George W. Halnan 


Production, transcriptions 





F. & M. Stageshows Inc. 


New York 18 


1501 Broadway 


Ch 4-3956 


Charles Toffler 


Production, talent 





Fadiman Associates Ltd. 


New York 18 


1501 Broadway 


Lackawanna 4-3544 


Edwin Fadiman 


Production 





Famous Artists Corp. 

















Beverly Hills, Cal. 9441 Wilshire Blvd. Crestview 1-5222 Rubey Cowan Talent, production 
Fanchon & Marco, Inc. Los Angeles 13 323 W. Sixth St. Michigan 7321 Marco Wolff Production, talent 
Feature Bureau New York 152 W. 42nd St. Wisconsin 7-9719 Marion Cahn Women’s programs 
Featured Artists Service New York 17 247 Park Ave. Plaza 5-5044 Maurice Scopp Talent, scripts 
Federal Transcribed Programs New York 17 101 Park Ave. Caledonia 5-7530 A. Ralph Steinberg Transcribed programs 
Herman Fialkoff New York 19 1776 Broadway Circle 6-2387 


Mary Joan Candilora 


Talent, production 




















Fidelity Recording Studios Cincinnati 2 Wurlitzer Bidg. Main 0172 Gladys H. Seibert Transcriptions, recording 

Film Associates Co. Dayton 9 429 Ridgewood Drive Walnut 2164 E. R. Arn, Jr. Production, recording, scripts, records 
Carl Fischer Inc. New York 19 119 W. 57th St. Circle 7-2965 Fred Herbert-Oettgen Recording, production, transcriptions 
Frieda Fishbein New York 18 11 W. 42nd St. Longacre 5-1379 Frieda Fishbein 








Scripts 





Hollywood 28 


New York 22 





6425 Hollywood Blvd. 


Gladstone 6303 


Edward I. Fishman 


Recording, production 















































Fortune Radio Productions 509 Madison Ave. Eldorado 5-6397 Bernard J. Goldstein Production 
Harry E. Foster Agencies Ltd. Toronto King Edward Hotel Elgin 6373 Harry E. Foster Recordings, production, scripts, talent, 
Vancouver, B. C. 119 W. Pender St. Pacific 8024 Larry Webster special events, public address systems 
Bernie Foyer New York 227 W. 45th St. Circle 6-6600 Bernie Foyer Talent 
Freddie Fralick Management Los Angeles 46 9167 Sunset Blvd. Crestview 5-6111 Freddie Fralick Talent 
George Frank Inc. Hollywood 28 1626 N. Vine St. Hillside 3188 George Frank Talent 
i & Jackson Recording Studios New York 19 48 W. 48th St. Longacre 5-0242 Harry Jackson Recording 
ne. 
Frederick Bros. Agency New York RKO Bldg. Circle 6-2144 Addison Smith Production, talent, scripts 
Chicago 75 E. Wacker Dr. State 0003 W. Carl Snyder 
Hollywood 46 8584 Sunset Blvd. Crestview 1-6244 Bill Peck 
Frontenac Broadcasting Co. Toronto 1 394 Bay St. Elgin 4553 Garry J. Carter Production, transcriptions, talent 
Allen A. Funt Radio Productions New York 17 52 Vanderbilt Ave. Murray Hill 4-6148 Dorothy Funt Production, scripts 
Gale Inc. New York 19 48 W. 48th St. Longacre 3-0350 Moe Gale Talent 
Gamble Recording Studio Chicago 4 228 S. Wabash Ave. Harrison 1360 Frank Westphal Recording 
General Amusement Corp. New York 20 RKO Bidg. Circle 7-7550 Douglas F. Storer Production, talent 
Chicago 1 360 N. Michigan Ave. State 6288 Art Weems 
Hollywood 46 9028 Sunset Bivd. Crestview 1-8101 Ralph Wonders 
Cincinnati Carew Tower Main 1197 Art Frew 
General Broadcasting System Inc. Cleveland 13 Rockefeller Bidg. Prospect 4900 Donald C. Jones Sound Slide film recording 
General Sound Corp. New York 19 29 W. 57th St. Plaza 3-3015 D. Vanston Recording, production, scripts, talent 
Washington 5 1124 Vermont Ave., N. W. Republic 1984 Robert J. Coar 
Gennett Records Richmond So. First St. 1117 Harry Gennett Jr. eer and Gennett sound effects, 
New York 18 67 W. 44th St. Murray Hill 2-3376 Charies Michelson phonograph records 
Los Angeles 15 1344 S. Flower St. Prospect 2035 Phillip Johnson 





























William Gernannt New York 17 521 Fifth Ave. Vanderbilt 6-1750 William Gernannt Production, transcriptions 
Mitchell Gertz Agency Inc. Hollywood 46 8979 Sunset Blvd. Crestview 1-5669 George Ullman Talent 
John Gibbs & Co. New York 20 9 Rockefeller Plaza Columbus 5-6402 John Gibbs Production, scripts 
Grace Gibson Radio Productions Hollywood 28 1651 Cosmo St. Granite 5543 Bertha Gibson Transcriptions 
Eve Gincher New York 18 112 W. 42nd St. Bryant 9-8799 Eve Gincher Talent 
Arthur M. Godfrey Productions Washington 4 Earle Bidg. ges ~ Metropolitan 3200 Margaret Richardson Talent, package shows 
Nat C. Goldstone Agency Hollywood 46 9121 Sunset Blvd. Crestview 6-1071 Louis Rantz Talent, writers 
Harry S. Goodman Radio Productions New York 22 19 E. 53rd St. >. Wickersham 2-3338 Harry S. Goodman Production, syndicated transcriptions 
Los Angeles 207 So. Spring St. Vandike 1777 George E. Ruthenberg _ 
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or Paying hours? 


ASSOCIATED offers MOST Hours of the Best RADIO 
Music...program material that really pays off! 


HEN YOU COMPARE transcribed libraries, it’s not 

just the big names that count... it’s topnotch 
showmanship all along the line. That’s how a library 
helps you sell—helps your clienis sell! 


Break down the number of playing hours into paying 
hours and you'll find ASSOCIATED ranks first! For 
ASSOCIATED gives you these powerful advantages: 


1. You can offer advertisers greater program value than 
other local stations...more and bigger proven attractions, on 
ASSOCIATED’s incomparable, vertically-cut transcriptions. 








2. With these features, you can hold big audiences at low 
cost against high-budget network competition. 


Yes, there are a lot of good reasons why ASSOCIATED 
has gained more new subscribers in the past few months 
than in any period in its history. Today, write for the 
new ASSOCIATED BOOKLET. Plenty of worthwhile infor- 
mation—no obligation. 


= Associzted Program Service 


25 West 45th Street, New York 19, N. Y. 


a MOST Hours of the Best RADIO Music ... Represented by Loren Watson, 400 Madison Ave., N. Y. C. 
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NAME OF COMPANY CITY ADDRESS TELEPHONE MANAGER NATURE OF SERVICE 
Gordoni Radio Productions Chicago 5 1258 S. Michigan Ave. Webster 2161 Lilla Gordoni — recording, talent, transcriptions, 
Harry Green New York 19 1619 Broadway Columbus 5-5925 Harry Green Talent 
Ben Greene Film Productions New York 1 318 W. 5ist St. Circle 6-7550 Ben Greene Recording, production, phonograph records 
Al Grossman New York 20 RKO Bidg. Circle 5-8422 Al Grossman Talent 
Melchor Guzman Co. Ine. New York 20 9 Rockefeller Plaza Circle 7-2450 A. M. Martinez Scripts for Latin American stations 
Sylvia Hahlo New York 22 711 Fifth Ave. Plaza 3-0820 Sylvia Hahlo Talent 
Mitchell J. Hamilburg Agency Hollywood 46 8780 Sunset Blvd. Crestview 1-5108 M. J. Hamilburg Talent, writers 
Mark Hanna New York 21 654 Madison Ave. Regent 4-6250 Mark Hanna Talent 
Harris & Steele Inc. New York 23 50 W. 67th St. Endicott 2-9555 Helen Steele Harris Production 























Harvey & Howe Inc. Chicago 11 919 N. Michigan Ave. Delaware 1155 Wm. S. Harvey Jr. Scripts, Transcriptions, talent 
New Yor 295 Madison Ave. Lexington 2-6910 D. S. Schenck 

Sam Hayes Hollywood 28 NBC Radio City Hollywood 6161 Sam Hayes Production se 

Leland Hayward Inc. New York 22 444 Madison Ave. Eldorado 5-4100 Lawrence White Talent, production, scripts 
Beverly Hills 9200 Wilshire Blvd. Crestview 1-5151 Douglas Whitney 

Hayward-Deverich Inc. Beverly Hills 9200 Wilshire Blvd. Crestview 1-5151 Joe Donohue Production, scripts, talent 
New York 22 444 Madison Ave. Eldorado 5-4100 Larry White 

George Heid Productions Pittsburgh 22 Century Bldg. Grant 3696 George Heid Production, scripts, recording 

Walter Herzbrun Agency Los Angeles 46 9000 Sunset Blvd. Crestview 6-4157 Walter Herzbrun Talent, writers 

Hilts-Fitch Radio Productions Buffalo 13 96 Bidwell Parkway Grant 0228 Darcy Hilts Production 


Herbert Fitch 





Hispano Broadcasting Co. 


Los Angeles 12 


105 E. First St. 


Michigan 4433 


Antonio Sein 


Spanish programs 





William F. Holland Agency 


Cincinnati 2 


Hotel Sinton 


Main 3450 


William F. Holland 


Program production, transcriptions, talent 





Hollywood Associate Producers 


Los Angeles 14 


815 S. Hill St. 


Vandike 4084 


Chet Peterson 


Production, scripts, transcriptions 





Hollywood Transcript Co. 


Hollywood 28 


6625 Sunset Blvd. 


Gladstone 3323 


Daniel O’Brien 


Recording service 





Institute of Oral and Visual Education 


New York 17 


101 Park Ave. 


Caledonia 5-7530 


Howard M. LeSourd 


Recording, production 





Inter-California Broadcasting System 


Los Angeles 12 


247 S. Broadway 


Mutual 2759 


Gustavo Faist Moran 


Spanish programs 





Internationa! Artists Inc. 


Hollywood 28 


1512 Gordon St. 


Hollywood 7391 


H. Dixon McCoy 


Recording service 





International Commercial Broad- 
casting Co. 


Chicago 


3212 W. Roosevelt Rd. 


Van Buren 6680 


Max Sosewitz 


Jewish programs & talent 





Lou Irwin Inc. 


Hollywood 46 


9144 Sunset Blvd. 


Crestview 1-8131 


Lou Irwin 


Talent, production 














Fred Jacky Chicago 11 £20 N. Michigan Ave. Delaware 3262 Christine Blackie Production, recording, package shows 
ents Site Productions New York 22 14 E. band St. Plaza 3-2024 Harry Jacobs Transcriptions 

Sam Jaffe Agency Hollywood 46 8553 Sunset Blvd. Crestview 6-6121 Jennings Lang Talent 

J. M. Rush Jermon New York 14 155 E. 44th St. Murray Hill 2-6236 Rush Jermon Talent 





Kane-Armstrong Agency 


Hollywood 46 


8584 Sunset Blvd. 


Crestview 6-2396 


Sam Armstrong 


Talent, writers 





Kasper-Gordon Inc. 


Boston 16 


140 Boylston St. 


Devonshire 7357 


Edwin H. Kasper 
Aaron S. Bloom 


Production, syndicated transcriptions, recording 





Kated Co. 


(See Ted Collins listing) 














John Keating Portland 5 Studio Bldg. Beacon 4107 James McLoughlin Production, recording, scripts, talent 
Seattle 1 Douglas Bidg. Elliott 3300 R. G. Chastain 
David Wayne Kennedy Los Angeles 44 9817 S. Denker Ave. Pleasant 1-2240 David W. Kennedy Recording, production 
Kent-Johnson Inc. New York 19 34 W. 53rd St. Plaza 3-7246 Austen Croom-Johnson Production, transcriptions 
Kermit-Raymond Corp. New York 22 14 E. 52nd St. E! Dorado 5-5511 Raymond R. Green Production, scripts, transcriptions 
Cleveland Bulkley Bidg. Prospect 2922 Alonzo Hawley 
Chicago 228 N. La Salle St. State 5096 F. R. Jones 
Rochester, N. Y. 6 George St. Stone 6360 John E. Allen 
Beverly Hills, Cal. 9671 Burton Way Bradshaw 2-3211 S. Lambert 



































Sam Kerner Inc. Hollywood 46 8272 Sunset Blvd. Hempstead 1813 Sam Kerner Production, talent 

Bob Kerr New York 20 RKO Bidg. Columbus 5-8051 Bob Kerr Production, talent 

Key Recordings New York 17 103 Park Ave. Murray Hill 5-9434 Andrew Portnow Phonograph records 

King Features Syndicate New York 17 235 E. 45th St. Murray Hill 2-5600 Chester L. Weil Newspaper features adaptable to broadcasting 
Al Kingston & Co. Inc. Los Angeles 46 8582 Sunset Blvd. Crestview 1-8161 Al Kingston Talent 

Laboratoire de Redaction Montreal 1434 St. Catherine St. W. Lancaster 9572 Marcel Baulu Scripts 

Landau Broadcasting Service New York 7 270 Broadway Rector 2-5341 Herman Younglieb Foreign language programs 
Lang-Worth Feature Programs Inc. New York 19 113 W. 57th St. Circle 6-7410 C. O. Langlois Transcription library 

Latin American Adv. & Broadcasting Co. Los Angeles 13 355 S. Broadway Mutual 8620 Edgar Gordon Foreign language programs 
M. C, Levee Hollywood 46 a Crescent Height» Gladstone 3115 M. C. Levee Talent 

W. Biggie Levin Chicago 11 612 N. Michigan Ave. Superior 0506 W. Biggie Levin Talent, production, scripts 
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a. “GRE COMES! = Vee 


FREDERIC W. ZIV CO’S MOST BRILLIANT MUSICAL 
\ SHOW EVER PACKAGED 


— e * 

4 ; ° NOW READY FOR SPONSORSHIP 
® 

» a e . 

— eo * 

_J fee 

:- << WY KAY LORRAINE, of “Hit - 


, Parade” fame, Beauteous 
ae i ballad singer. 





BOB KENNEDY;Remantic | 
singing star from the) origi- es Wii A 
nal cast of Oklahoma!” J - \ Fas | iy 
W/1 a j 74 ff @ 
prrts a] 
It's radio's grandest musical show! A) galaxy 
%, of Stars supported by the brilliant firrange- 
cording SL / X ments of Irving Miller and his great re- 
<i cording orchestra, emceed by(\Jinmy Wal- 
lington. 78 thrilling quarter hoyfs transcribed 
and now available for local/and regional 
sponsorship. (iy 
Who in your markstj'wants to sponsor the 
biggest musical show ever transcribed? 
; ne ae P 


——- ad JIMNY WALLINGTON, em- 
m4 * ceas| P easure Parade in fast 
. — wal and unny pace. 


7 — \ 


eat . Gre. | 
THE MODERNAIRES and PAULA KELLY: MEET THE MOB: Kay Lorraine, Paula Kelly, 
Top: flight singers of hit songs. One of the four Modernaires, Jimmy Wallington, 
tadio’s great vocal combinations. Bob Kennedy and maestro, Irving Miller. 
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NAME OF COMPANY CITY 


ADDRESS 


TELEPHONE 


MANAGER 


NATURE OF SERVICE 





Leonard L. Levinson Hollywood 28 


Equitable Bldg. 


Hempstead 1890 


Leonard L. Levinson 


Production, scripts 























Jack Lewis Theatrical Enterprises New York 1564 Broadway Longacre 5-8176 Simone Samuels Production, talent, scripts 
Lichtig & E inglander or Agency «Hollywood 46 8776 Sunset Blvd. Crestview 1-2141 H. H. Liehtig Talent, writers | 
Phillips H. L ord Inc. on New York 22 501 Madison Ave. Wickersham 2-2211 Dorothy E. Levy Production, package shows . 
E ste le L utz Arti sts s Bureau ahaa 5 410 S. Michigan Ave. Harrison 3435 Estelle Lutz Production, talent, scripts 
A. & S. Lyons Ine. ‘Beverly Hills 356 N. Camden Dr. Crestview 1-6131 A. M. Botsford Production, talent 

New York 22 515 Madison Ave. pees.” Sninwupinn'waees 
Cc. P. MacGregor ype Los Angeles 5 729 S. Western Ave. Fitzroy 4191 C. P. MacGregor Transcription library, recording 7 





Me Donald Recording & Engineer ring 
Service 


Los Angeles 36 


415 N. Harper Ave. 


Wyoming 0302 


Clifford C. McDonald 


Transcriptions, recording 





R. U. McIntosh & Associates Ine. a 


No. Hollywood 





Alexander McQueen Chicago 11 


10558 Camarillo St. Sunset 2-9275 R. U. McIntosh Transcriptions 
185 E. Chestnut St. Superior 9139 Alexander McQueen Production, scripts, transcriptions 
E. R. Junge 





Manage ment t Corp. of America New York 22 
Gene Mann- Jems Smi th Ine. Hollywood 46 


745 Fifth Ave. 


Wickersham 2-8900 


Herbert I. Rosenthal 


Production 





8949 Sunset Blvd. 


Crestview 1-1135 


Gene Mann 
Jess Smith 


Talent, writers 





Melodise Rec cording Co. Hollywood 28 


6625 Sunset Bivd. 


Gladstone 3323 


Danie! O’Brien 


Recording, production, talent 





Me lotene Recordi ng - Studio New York 23 


25 Central Park W. 


Circle 6-1366 


Mera M. Weinstock 


Recording, transcriptions 














Mercury Recordin z , Studios Chicago 11 232 E. Erie St. Delaware 4786 Jack Brinkley Recording, transcriptions, production 
Metro hatte Rewee a New ¥ ork 19 730 Fifth Ave. Circle 6-8470 Ted Nelson Production, talent, scripts 
Metropolitan . Broadcasting Service Ltd. Toronto Ss = 21 Dundas Sq. Adelaide 0181 Don E. Wright Production, scripts, recording, talent 
Metropolitan Recording Studios New York 19 1697 Broadway Circle 7-3428 Beatrice Tracy Recording, production 





Charles Michelson Radio Transcriptions New York 18 


67 W. 44th St. 


Murray Hill 2-3376 


Charles Michelson 


Sound effects library, transcriptions, recording, 



























































Los Angeles 1344 S. Flower St. Prospect 2035 Philip Johnson scripts 

Richmond So. First & B Sts. 1117 Harry Gennett Jr. 
Michelson & Sternberg Ine. New York 18 67 W. 44th St. Murray Hill 2-5421 A. Michelson Buys transcriptions for export 
Mid-West Transcriptions Ine. Minneapolis 16 4829 Minnetonka Blvd. Walnut 9131 K. L. Sueker Recording service 
Allan H. Miller Productions Toledo 2 Bell Bidg. Emerson 2963 Allan Miller Production 
Miller Broadcasting System Inc. New York 113 W. 57th St. Circle 6-0141 James A. Miller Millertape recording 
Howard Milson Productions Ltd Toronto 14 McCaul St. Adelaide 5112 Howard Milson Transcriptions, production 
Monter-Gray Inc. Hollywood 46 8736 Sunset Bivd. Crestview 1-1191 Edward M. Gray Talent, writers 
Moonbeams Broadcasts Inc. New York 19 8 W. 45th St. Murray Hill 2-7471 Lillian E. Stewart Production, talent 
William Morris Agency New York 20 1270 Sixth Ave. Circle 7-2160 William B. Murray Production, talent, television programs 

Beverly Hills 202 N. Canon Dr. Crestview 1-6161 Geo. Gruskin 

Chicago 203 N. Wabash Ave. State 3632 Read Wight 
Leo Morrison Inc. Beverly Hills 204 S. Beverly Dr. Crestview 1-9191 Leo Morrison Talent, scripts 
Cariton E. Morse Productions Hollywood 1500 Vine St. Hollywood 6161 Clinton E. Twiss Transcriptions, package shows 
Music City Hollywood 28 1501 N. Vine St. Hollywood 8211 Hugh J. Claudin Recording service 
Music Corporation of America Chicago 11 430 N. Michigan Ave. Delaware 1100 M. B. Lipse: Production, talent 

New York 22 745 Fifth Ave. Wickersham 2-8900 David aw erblin 

Charies Miller 

Cleveland Union Commerce Bldg. Cherry 6010 D. G. Barton 

Dallas Tower Petroleum Bidg. Central 1448 Norman — 

San Francisco 111 Sutter St. Exbrook 8922 Sam Rose 

Beverly Hills 9370 Burton Way Bradshaw 2-3211 Taft Schreiber 
Music Maker Productions Chicago 11 154 E. Erie St. Delaware 5686 Wendell Hall Musical spot programs 
Musicraft Corp. New York 19 40 W. 46th St. Bryant 9-0320 Paul Puner Transcriptions 
Mutual Recording Co. Hollywood 27 5205 Hollywood Bivd. Hillside 1782 Morris S. Lotterman Transcriptions, recording 
Muzak Corporation New York 19 151 W. 46th St. Bryant 9-1246 Clinton M. Finney Traneerintions, recording (vertical and lateral) 


production 





NBC Radio- Becton? Division New York 20 
Chicago 54 
Washington 5 
Hollywood 28 
San Francisco 2 


30 Rockefeller Plaza 
Merchandise 
Trans-Lux Bidg. 
Sunset Blvd. & Vine 
Taylor & O'Farrell Sts. 


Circle 7-8300 
Superior 8300 
Republic 4000 
Mollywood 6161 
Greystone 8700 


C. Lloyd Egner 
Frank E. Chizzini 
E. William Young 
Oscar C. Turner 


Robert Z. Morrison Jr. 


Transcription library, (Thesaurus), syndicated 
programs, production, scripts, recording 





NBC Thesaurus 


(See above listing) 





National ‘Artists Bureau Chicago 


203 N. Wabash Ave. 


Randolph 3858 


Phil Phillips 
Charles Gwynn 


Scripts, production 





National Broadcasters & Ente srtainers 
































Indianapolis 4 Claypool Hotel Riley 8471 Kay Keiser Production, recording, scripts, talent 
National Concerts & Artists Corp. New York 22 711 Fifth Ave. Plaza 3-0820 Daniel S. Tuthill Talent, production 
Hollywood 46 Sunset at Doheny Crestview 1-7121 Helen Ainsworth 
Chicago 54 Merchandise Mart Superior 4042 Sam Harrington 
San Francisco 4 111 Sutter St. Exbrook 8033 Larry Allen 
National | Records Co. New Y ork 23 1841 Broadway Columbus 5-7280 A. B. Greene Recording, production 
National Recording & Film ‘Corp. Chicago 6 20 N. Wacker Dr. Randolph 3549 Richard Bradley Recording, production, slide films, transcriptions 
Neblett Radio Productions Chicago 1 360 N. Michigan Ave. Central 4144 Ruth Miller Production, transcriptions 
Neff ‘Radio Productions Detroit 26 Stroh Bldg. Randolph 3006 M. A. Neff Production, scripts, recording — 
Ted Nelson Associates New York 19 730 Fifth Ave. Circle 6-8470 Ted Nelson Production, scripts, talent 
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Air Features 
INCORPORATED 


247 PARK AVENUE 
NEW YORK, N. Y. 
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NAME OF COMPANY CITY ADDRESS TELEPHONE MANAGER NATURE OF SERVICE 
New England Cupboard Boston 16 Statler Bidg. Hancock 4460 Connie Stackpole Women’s programs 
Meyer | B. North New York 19 1564 Broadway Bryant 9-8667 Meyer B. North Talent 
John J. O’Connor New York 19 1697 Broadway Circle 6-8630 John J. O’Connor Talent 
Lilian Okun Inc. New York 23 2 W. 67th St. Trafalgar 7-8916 Lilian Okun Production, scripts, talent 
Pan American Broadcasting Co. New York 17 330 Madison Ave. Murray Hill 2-0811 E. Bernald Programs for Latin American stations 
Donna Parker Productions Chicago 203 N. Wabash Franklin 3811 Donna Parker Recording, production 7 
Jack Parker and Assoc. Hollywood 28 Box 2222 Granite 7584 Jack Parker Educational transcriptions 
James Parks Co. Chicago 1 333 N. Michigan Ave. Central 7980 James Parks Production 
Leo J. Paulin & Assoc. Washington 6 1627 K St., N. W. National 9349 Leo J. Paulin Transcriptions, production, talent 





Pearl-Tone Recording Studios 


Des Moines 9 


Plymouth Bidg. 


3-3626 


Sidney J. Pearlman 


Recording 





Sandra Pegram Production Co. 


Washington 1 


906 Tenth St., N. W. 


District 7513 


Sandra Pegram 


Production, scripts, talent 





Peterson Radio Productions 


New York 18 


1457 Broad way 


Wisconsin 7-0069 


Donald Peterson 


Production, scripts (religious programs) 





Photo & Sound Inc. 


San Francisco 8 


153 Kearney St. 


Exbrook 2103 


John M. Wolfe 


Production, recording, sound slide films 


















































Pittsburgh Star Italian Hour Pittsburgh 19 904 Webster Ave. Court 3797 A. Certo Italian programs 
Polish Broadcasting Bureau Buffalo 12 754 Fillmore Ave. Cleveland 6876 Joseph F. Mikolajezak Polish features 
Ralph L. Power Los Angeles 14 Van Nuys Bidg. Madison 5617 Ralph L. Power Buys transcriptions and scripts for export; 
sells Australian-produced transcriptions and 
scripts 
Leland Powers School Boston 15 31 Evans Way Aspinwall 2900 Haven M. Powers Talent 
Premier Radio Enterprises Inc. St. Louis 3 3033 Locust St. Newstead 3555 H. S. Somson Recording, production, scripts 
George Logan Price Inc. Los Angeles 6 946 S. Normandie Ave. Federal 7372 G. L. Price Transcriptions, scripts 
Prockter and Lewis New York 22 67 E 59th St. Plaza 5-9568 Bernard J. Prockter Production 
Guebec Radio Productions Montreal 1410 Stanley St. Plateau 6716 H. Paul Vermet Production 
Radio Centre Ltd. Toronto 1 74 Wellington St. W. Waverly 2036 D. Spencer Grow Transcriptions 
Raclio Comics Inc. New York 241 Church St. Walker 5-9487 Louis H. Silberkleit Radio, film versions of syndicated comic-strip 
John L. Goldwater characters 
Radio Events Inc. New York 17 535 Fifth Ave. Murray Hill 6-3487 Martin Lawrence Production, scripts, talent 
Radio Merchandising Service Chicago 520 N. Michigan Ave. Superior 4620 James A. Iago Spot announcements 
Radio Results Chicago 8641 Escanaba Ave So. Chicago 5374 Z. George Jaworowski Foreign language programs 
Radiozark Enterprises Springfield eee reece M. Wayland Fullington Transcriptions 
RCA Victor Co. Ltd. Montreal 30 1001 Lenoir St. Wellington 3671 A. H. Joseph Recording, production, phonograph records 
Toronto Royal York Hotel Adelaide 3091 L. J. Headley 
RCA Victor Division New York RCA Bidg. Columbus 5-2035 J. W. Murray Recording, processing, phonograph records 
(Recording Division of RCA) New York 155 E. 24th St. Murray Hil! 4-6200 F. B. Walker 
Chicago 445 N. Lake Shore Dr. Whitehall! 4600 A. E. Hindle 
Hollywood 1016 N. Sycamore Ave. Hillside 5171 Harry Meyerson 





Radio Features of America 


New York 19 


37 W. 46th St. 


Bryant 9-9622 


Oliver W. Nicoll 
Alma Sandra Munsell 


Production talent 





Radio Producers of Hollywood 


Los Angeles 27 


930 N. Western Ave. 


Hollywood 6506 


Lou R. Winston 


Production, transcriptions 





Radio Production Service 


New York 22 


501 Madison Ave. 


Plaza 9-4060 


Irene Beasley 


Scripts, talent, packaged shows 





Radio Programas de Mexico 


Mexico, D. F. 


P. O. Box 1324 


L-13-73 


Clemente Serna Martinez 


Mexican programs 





Radio Programme Producers 


Montreal 


1440 Ste. Catherine St. W. 


Marquette 1182 


Production, scripts 





Radio Receiving Record Co. 


Providence 8 
San Diego 1 


304 Smith St. 
2172 Front St. 


Dexter 4081 
Main 7552 


Lewis A. McGowan Jr. 
Eleanor Osborne 


Recording service 





Radio Recorders 


Los Angeles 38 


7000 Santa Monica Bivd. 


Hollywood 3917 


J. Joseph Sameth 


Recording, production 








Radio Recording Studios 


New York 19 


1619 Broadway 


Columbus 5-9037 


A. Moran 


Recording service 





Radio Recording Studios 


Chicago 40 


1244 W. Carmen Ave. 


Edgewater 6461 


Myron Bachman 


Recording service 





Radio Writers Laboratory 


Lancaster 


53 N. Duke St. 


2-1387 


M. S. Miller . 


Scripts 





Rai Purdy Productions 


Toronto 


37 Bloor St., W. 


Midway 7375 


R. L. Simpson 


Production, scripts. talent 





Ray-Tele 


New York 17 
Chicago 11 


604 Fifth Ave. 
Tribune Tower 


Bryant 9-5365 
Superior 0100 


Betty Hill 
Ruth Norby 


Recording, production, scripts, talent, 
syndicated transcriptions 





Rec-Art Recording Studio 


Los Angeles 15 


1203 S. Main St. 


Prospect 9232 


Al Norman 


Recording service 





Reeves Sound Studios 


New York 19 


1600 Broadway 


Circle 6-6686 


Chester L. Stewart 


Recording service 
































Religious News Service New York 16 381 Fourth Ave. Murray Hill 3-8246 Louis Minsky Syndicated religious news scripts ~ 
Robinson Recording Laboratories Philadelphia 7 35 S. Ninth St. Walnut 6800 W. P. Robinson Recording, production, seripts ‘ 
Rockhill Radio New York 22 18 E. 50th St. Eldorado 5-1860 Stanley J. Wolf Production, transcriptions, seripts 
Allen Roth New York 19 48 W. 48th St. Longacre 3-3836 Andrew H. Wiswell Talent 
Roxanne New York 16 7th Ave. and 55th St. Circle 7-3900 Florence Lennon Talent, production 
Royal Recording Co. Berkeley 2 601 Ashby Ave. Ashberry 5453 Arthur Westlund Recording service 
Art Rush Inc. Hollywood 28 NBC Bidg. Hillside 5161 W. Arthur Rush Package shows 
(Continued on Page 330) 
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1) Speed . . . Service fast as flight 


2) Fidelity ... Perfect Reproduction 
3) Laurels . . . Patronage by Particular People Proves Columbia’s Leadership, 








CObUWBIA 
WIBANS CIBUIPTULON 


/ 
P Columbia Recording Corporation ® A Service Of The Columbia Broadcasting System 
New York . . . 799 Seventh Ave., Circle 5-7300 * Chicago ... Wrigley Bldg., Whitehall 6000 
Hollywood . . . 6624 Romaine St., Granite 4134 


21) 
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The new WORLD FEATURES... 


headliner radio shows at budget prices 


Whatever the type of transcribed radio show you require — World 
has it available, or can “‘custom-build”’ it for you. World’s unexcelled 
facilities, its resources of skilled writers, directors and producers and 
its years of experience are at your service. World, also, has top talent 
to offer you. As a subsidiary of Decca Records, Inc., World has access 
to many outstanding stars of stage, screen and radio. 

The new WORLD FEATURES, only four of which are illustrated here, 
have met with wide approval. They are high calibre shows, built to fit 
all budgets, large or small. It will pay you to check with World First 
when you are seeking a transcribed show. Not only is there a varied 
group of excellent World Features now ready to go on the air, but new 
Features are continuously in pro- 
duction. WORLD HAS THE FEATURE 
YOU WANT — OR CAN BUILD IT FOR 
you! 





Special open-end shows 
on a syndicated basis 


=: & 


World is in a position to pro- 
duce special open-end shows to 
meet your individual require- 
ments and designed for specific 
markets or radio stations. 
Through syndication of these 
shows in all other markets 
World absorbs part of the costs. 
In this way are combined the 
advantages of your own open- 
end shows with the economy of 
the syndicated feature. We will 
jnutes- be happy to give you further 
at aignty details of this plan. 
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Radio Broadcasters 


World Program Service Library...an invaluable aid 


to stations in good programming 








Keeping radio audiences continuously interested 
calls for resources far beyond the reach of most in- 
dividual stations. That’s why 300 leading stations 
use the famous World Library, giving them what 
they need to attract and hold audiences — as well 
as sponsors! 





3700 SELECTIONS of the basic World Library cover 
every program requirement, from fanfares to com- 
plete shows. At least fifty new selections are added 
each month to keep programming up to the minute. 





FAMOUS ARTISTS and big-name orchestras are fea- 
tured on World Library transcriptions. Through 
affiliation with Decca Records, Inc., World has ac- 
cess to some of the most brilliant talent in the 
entertainment world. 








CONTINUITY SERVICE. To help stations arrange in- 
teresting programs, World sends them carefully 
planned continuities — seventy-eight programs each 
week. These complete shows are ready to go on the 
air, as sustaining or sponsored productions. 





FAITHFUL REPRODUCTION. World’s Vertical-Cut 
Wide-Range transcriptions, developed by Bell Lab- 
oratories and Western Electric, are famous through- 
out the radio world for fidelity and clarity. 


* * * 


Full details on World’s services will be sent upon 
request. Just write to World Broadcasting System, 
Inc., 711 Fifth Avenue, New York 22, N. Y. or to 
any World branch office in the cities listed below. 


Transcription Headquarters 


WORLD BROADCASTING SYSTEM, INC. 


A subsidiary of Decca Records, Inc. 


NEW YORK . 


CHICAGO . HOLLYWOOD ° 


WASHINGTON 
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NAME OF COMPANY CITY ADDRESS TELEPHONE MANAGER NATURE OF SERVICE 
Jack Salter Artist Management Inc. New York 113 W. 57th St. Circle 7-6900 Jack Salter Talent 
(Division of Columbia Concerts Inc.) A 
Saltimieras Radio / Advertisers: Chicago 36 6912 So. Western Ave. Prospect 4050 Paul B. Saltimieras Transcriptions, production, scripts (Lithuania = 
programs), talent, recordings 
SeamSemucs===tst—t—‘OSN New York 19 1564 Broadway Longacre 5-8176 Sam Samuels Talent a 
James L. Saphier Agency Hollywood 28 6331 Hollywood Blvd. Hollywood 7211 James L. Saphier Talent, production 
G. Schirmer Inc. New York 17 3 E. 43rd St. Murray Hill 2-8100 J. Murphy Recording service 
Joseph C. Schramm Studios New Orleans 19 4000 Canal St. Galvez 5914 Joseph C. Schramm Recording, talent - 
Bernard L. Schubert Inc. New York 22 509 Madison Ave. Plaza 3-4670 Bernard L. Schubert Production, talent _ 
The Script Library New York 17 535 Fifth Ave. Murray Hill 6-3487 Martin Lawrence Production, scripts a : 
Sellers Co. Dallas 2 912 Commerce St. Central 5978 J. E. Sellers Production, recording  # , "3 
Myron Selznick & Co. Inc. Beverly Hills 9700 Wilshire Blvd. Crestview 1-9171 Reeves Espy Production, talent i 
New York 610 Fifth Ave. Circle 7-6200 Monica McCall 
Service Programs Inc. New York 17 535 Fifth Ave. Murray Hill 6-3487 Gladys Miller Scripts, production 
SESAC Inc. New York 17 475 Fifth Ave. Murray Hill 5-5365 Paul Heinecke Music catalogues licensed for radio 
Max Shagrin Agency Hollywood 28 Equitable Bldg. Granite 5171 Max Shagrin Talent, writers 
Mary L. Shank New York 20 9 Rockefeller Plaza Columbus 5-1332 Mary L. Shank Latin American talent 
Stephen Slesinger New York 17 247 Park Ave. Eldorado 5-2544 Stephen Slesinger Production 
Edward Sloman Productions Los Angeles 26 6636 Hollywood Blvd. Hempstead 3093 Edward Sloman Production, transcriptions 
The Small Co. Hollywood 46 8272 Sunset Blvd. Hollywood 2722 Reuben Smolen Talent 
Sound Studios Inc. Washington 5 1124 Vermont Ave., N.W. Republic 1984 Robert J. Coar Recording, transcriptions production 
The Sound Workshop Los Angeles 36 445 S. La Cienaga Blvd. Bradshaw 2-1233 Robert E. Grey Recording, production 
Henry Souvaine Inc. New York 20 30 Rockefeller Plaza Circle 7-5666 David Hale Halpern Production, scripts, transcriptions A 
Speedy-Q-Sound Effects Los Angeles 15 1344 So. Flower St. Prospect 2035 Philip Johnson Recorded sound effects Ci 
Spot Film Productions Inc. New York 17 339 E. 48th St. Plaza 5-0808 Clarence Schmidt Sound-on-film recordings 
Spot Sales Inc. Hollywood 28 1651 Cosmo St. Hollywood 8318 John Livingston Syndicated transcribed programs 
San Francisco 2 5 Third St. Exbrook 3858 John Livingston 
Stage 8 Hollywood 28 6530 Sunset Blvd. Hillside 5915 Patrick Michael Cunning Production, television shows 
Standard Radio Hollywood 28 6404 Hollywood Blvd. Hillside 0188 Gerald Kin Transcription library, recording fe" 
Chicago 1 360 N. Michigan Ave. State 3153 Milton M. Brink 
New York 22 1 E. 54th St. Plaza 3-6690 Alex Sherwood 
Dallas Wilson Bidg. Central 3350 Herbert Denny 
Richard Stark & Co. New York 20 RCA Bidg. Circle 6-7337 Richard Stark Production, scripts 
Frank Stempel Agency Hollywood 46 8736 Sunset Bivd. Crestview 1-5121 Frank Stempel Production, talent 
Irving Strouse New York 23 151 W. 74th St. pg ee ee Production, scripts 
Studio & Artists Recorders Hollywood 28 6107 Sunset Bivd. Hillside 8241 Mack Finston Recording, transcriptions 
Superman Inc. New York 17 480 Lexington Ave. Plaza 3-0740 Robert Maxwell Production 
H. N. Swanson Inc. Hollywood 46 8523 Sunset Blvd. Crestview 1-5115 Ruth Gidlow Writers 
George A. Taggart Broadcast Counsel Toronto 165 Yonge St. Adelaide 8784 George A. Taggart Programming consultant 
Technisonic Recording Laboratories St. Louis 10 818 So. Kingshighway Franklin 2060 C. E. Harrison Recording, transcriptions 
Tel-A-Recordings Inc. New York 19 2 W. 46th St. Bryant 9-4130 Charles Phillips Recording service 
Telecast Productions Inc New York 3 101 Fifth Ave. Algonan 4-4300 Myron Zobel Package shows for radio and television 
L. S. Toogood Recording Co. Chicago 1 221 N. La Salle St. Central 5275 L. 8S. Toogood Recording service 
(Chicago Recording Co.) 
Transamerican Broadcasting & New York 22 1 E. 54th St. Plaza 5-9800 John L. Clark Transcription, production 
Television Corp. 
Transcribed Radio Shows New York 19 2 W. 47th St. Longacre 5-3440 E. Mack Recording, scripts, production, transcripti 
George Uliman Agency Hollywood 46 8979 Sunset Blvd. Crestview 1-5669 S. George Ullman Talent 
United Artists Bureau Des Moines 14 1164 Sixth Ave. 4-5553 R. B. Eaton Recording, production “a 
United Broadcasting Co. Chicago 6 201 N. Wells St. Andover 1684 Egmont Sonderling Production, recording, scripts aa 
United Feature Syndicate New York 17 220 E. 42nd St. Murray Hill 2-3020 George A. Carlin Newspaper features adaptable to broadcasting 
United Sound Systems Detroit 2 5840 Second Blvd. Trinity 2-9384 James V. Siracuse Recording, transcriptions, phonograph recorts 
U. S. Recording Co. Washington 5 1121 Vermont Ave., N.W. District 1640 Joseph Tait Recording service 
United Transcribed System Toronto 14 McCaul St. Adelaide 5112 John H. Part Production, recording, scripts ie 
Universal Radio Productions Chicago 11 737 N. Michigan Ave. Delaware 1756 R. E. Burke Production, scripts i 
Universal Radio Productions Los Angeles 36 8853 Beveriy Blvd. Crestview 1-5275 Edmund C. Johnson Packaged shows __- 
Universal Recording Co. Inc. New York 20 1270 Sixth Ave. Circle 5-4895 Ralph Baruch Recording service __@ 
URAB-United Recording Artists Bureau New York 1 245 W. 34th St. Chickering 4-3314 Miss Marianne Recording service __ 
Thomas J. Valentino Inc. New York 19 1600 Broadway Circle 6-4675 Thomas J. Valentino so transcriptions, sound-effect records lL 
7 hall 
Rudy Vallee Presents Inc. Hollywood 46 8820 Sunset Blvd. Crestview 1-5169 Ted Lesser Talent _@ 
Chick Vincent Co. New York 22 509 Madison Ave. Eldorado 5-0734 Chick Vincent Production 
(Continued on Page 332) 
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Background 
for News 


Up-to-the-minute news of 
the day, interwoven with 
authoritative information 
on the personal, historical 
or geographical back- 
ground of today's impor- 
tant people and prominent 
places. 











Available for cooperative sponsorship on MUTUAL 
Call, wire or write WM. B. DOLPH, BARR BLDG.., 
WASHINGTON, D. C. 





FRANKIE CARLE 


TOMMY DORSEY 


records for se es records for 


LANG-WORTH LANG-WORTH 
€ 





2 Dozen Stars! 


Lang-Worth’s 1945 Library Service includes over 24 
Name Dance Bands. Among them: Tommy Dorsey, 
Frankie Carle, Vaughn Monroe, Count Basie, Bobby 
Sherwood, Boyd Raeburn, Johnny Long, Jan Gar- 
ber, Al Trace, Tony Pastor, Dean Hudson, John 
Kirby, Tommy Tucker, Russ Morgan, Charlie Barnet, 
Joe Richman, Sonny Dunham, Del Courtney, Bob 
Strong, Ray Herbeck, Teddy Powell, Sammy Kaye, 
Lee Castle, Enoch Light. 


Lang-Worth, Inc. 113 w. 57th St., N.Y. ¢. 
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THE 
GENERAL MILLS 
HOUR! 


(2:00 to 3:00 P.M. EWT—Monday thru 
Friday ) 


NBC Network 


” The Guiding Light 
(delivering a message of social tolerance ) 


Sponsored by Wheaties 


Today's Children 


(a dramatic presentation of the modern 
generation ) 


Sponsored by Bisquick 


“Woman in White 


(an inspiring biography of one of the many 
young women who have answered their 
country’s urgent wartime call) 


Sponsored by Betty Crocker Soup 


AGENCY- 
KNOX REEVES ADVERTISING, INC. 


*SCRIPTS WRITTEN 
AND SUPERVISED BY 


IRNA PHILLIPS 
* 


Htymns of all Churches 


(the best loved hymns of every faith) 
Sponsored by Gold Medal Flour 


Produced by 
DANCER - FITZGERALD - SAMPLE 


* 


CARL WESTER & COMPANY 


360 N. MICHIGAN AVENUE 
CHICAGO, ILLINOIS 
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Directory of Transcription, Production and Related Services 





NAME OF COMPANY 


CITY ADDRESS 


TELEPHONE 


MANAGER 


NATURE OF SERVICE 





Frank W. Vincent Agency 


Beverly Hills, Cal. 242 N. Canon Dr. 


Crestview 6-2041 


Don W. Sharpe 


Talent, production 





Owen Vinson & Co. 


Chicago 1 360 N. Michigan Ave. 


Central 6769 


Owen Vinson 


Production, package shows 





J. Franklin Viola & Co. 


New York 18 152 W. 42nd St. 


Chickering 4-3254 


J. Franklin Viola 


Foreign language scripts, production 





A. A. George \ Volek Ine. 


‘Beverly Hills, Cal. 


9441 Wilshire Blvd. 


Crestview 6-3121 


A. George Volck 


Talent, writers, scripts 





Tom Wallace Radio Productions 


"Chicago 





Waxelbaum & Co. 


Webber R Radio Programs - 
Carl “Wester & Co. 


Wiederhold Re cording Studios 














Austin Wilder 














605 N. Michigan Ave. Superior 4584 Tom Wallace Production 
New York 3€6 Madison Ave. Murray HAG SBI45 lw cccccccccsce 
New York 17 10 E. 43rd St. Murray Hill 2-7398 B. Waxelbaum Foreign language programs 
Des Moines 9 i “Shops B Bldg. ‘> o~ 3 2-0225 George W. Webber Transcriptions, recording 
Chicago oa "360 N. Michigan Ave. Randolph 6922 Carl W. Wester Production 1 





Louisville 5 1941 Richmond Dr. 


Highland 1567 


Geo. Wiederhold 


Production, recording, talent 





New York 22 745 Fifth Ave. 


Plaza 3-8034 


Austin Wilder 


Talent 





Fi letcher rW iley Producti ions 


Joe Williams 


New York 19 


Hollywood 28 Columbia Square 





Hollywood 1212 


Fletcher Wiley 


Syndicated programs 











1650 50 Broadway 


Circle 5-9422 


Joe Williams 


Talent 





Witte Radio Productions 





Los Angeles 35 1064 So. Genesee Ave. 


Webster 8716 


I. Oscar Witte 


Transcriptions 




























































































Wolf Associates Inc. New York 17 420 Madison Ave. Plaza 5-7620 Edward Wolf Production 
Hollywood 1491 N. Vine St. Hollywood 0676 L. Wolfe Gilbert 
World Broadcasting System ‘Tne. New York 22 711 Fifth Ave. Wickersham 2-2100 Percy L. Deutsch Transcription Library, transcriptions, syndi 
(Subsidiary of Decca Records Inc.) Chicago 11 301 E. Erie St. Superior 9114 W. C. Hutchings cated programs 
Hollywood 1000 N. Seward St. Hollywood 6231 M. Marquardt 
World High Fidelity Recording Inc. Montreal 1159 St. Lawrence Blvd. Lancaster 8833 ¥. Phaneuf Recording, film recording, production 
Wright- Sonovox Inc. Chicago 1 180 N. Michigan Ave. Franklin 6373 H. E. Stewart Talking and singing sound 
Wyreo Re -cording ‘Studios San Antonio 5 112% W. Commerce St. Garfield 9483 M. Starr Recording 
Ben Yost Enterprises New York 19 1650 Broadway Circle 6-6532 Ben Yost Production 
Frederic w Ziv Co. Cincinnati 2 2436 Reading Rd. University 6124 Frederic W. Ziv Transcriptions, production, talent 
Jew York 501 Madison Ave. Plaza 3-9612 John L. Sinn 
Hollywood 1680 N. Vine St. Olympia 4987 N. L. Rogers 
Cleveland 1954 E. 82nd St. Cedar 3905 Sidney Freeman 
KFEL Denver 2 Albany Hotel Keystone 0178 Eugene O’Fallan Production, transcriptions, records, public 
relations 
KMTR Recording Studios : Hollywood 38 1000 Cahuenga Blvd. Hillside 1161 Lyman Smith Transcriptions, production, recording 
KSTP Artists Bureau St. Paul 2 St. Paul Hotel Cedar 5511 David P. Stone Talent, production 
WFIL Broadcasting Co. Philadelphia 7 Widener Bldg. Rittenhouse 6900 Roger W. Clipp Recording, production, transcriptions 
WLS Artist Bureau Chicago 7 1230 Washington Bivd. eee eee Talent, production 
WMCA Artists Bureau New York 19 1657 Broadway Circle 6-2200 Charles S. Wilshin Talent, production 
WOR Entertainment Dept. New York 18 1440 Broadway Pennsylvania 6-8600 Nathan M. Abramson Talent, production, recording 
WOR Recording Studios New York 18 1440 Broadway Pennsylvania 6-1346 Thomas M. Kelleher Recording, production, scripts, talent 
Hollywood 5 729S Western Ave. Fitzroy 4191 C. P. MacGregor 
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“GIVE ME LIBERTY” 


From old St. John’s Church in Richmond Patrick Henry's challenge of “Give me Liberty . . . 
or give me Death” w inging thro — the Pa ges of history. Today, 169 y 
later, the bells of this church ring in Sunday ning Services 
on WRVA. Such associations form the char which makes W RV A a living 
and breathing part of Virgin . an institution unique and great in radio. 


000 WATTS NIGHT AND DAY 
STUDIOS IN RICHMOND AND 
NORFOLK, VIRGINIA 








WRVA 


Being a Koce of fome Lmportance 
from Richmond &§ Norfolk 
in Vrema : 


Begs Leave to inform the Publick, mott efpecially thofe with Goods 
for the Market, that in Matters pertaining to its Performance of a 
publick Service, 7. e,, the Diflemination of Entertainment & Intormation 
to a far-Hung and critical Audience, the aforefaid Radio Station dedicates 
its tineit Efforts. 


Now, inafmuch as the Traditions and Culture of the O/d South are 
a Matter of much Portent to the poflible Purveyors of afflorted Services 
and fundry Commodities in the Market Place, we deem it mott proper 
here to remark that this Station has fuccefsfully wedded fuch Traditions 
and Culture to the modern Competency of the prefent Day. 

This Blending of the Old with the New has begotten a Character 
and Diltinétion which gives more than fair Value to a {hrewd Spending 
of Broadcatting-Dollars. And it is upon this Premife that we folicit 
the continued Butinefs of our conftant Cultomers and others who will 
do us the Pleafure of employing our Services. 

Amongtt other Things fupplied by this Station are the fine Services 
of the Columbia Networs. 

For thofe of Areas whence it is inconvenient to contact this Station 
direct, our Agents, the Paw/ H. Raymer Co., maintain Offices in principal 
Cities. 


WRVA 
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| Radio Highlights and Headlines: 1944. 


. (Major Events of Year as Chronicled in BROADCASTING) 


(See issues of BROADCASTING nearest each date given for full details.) 








Jan. 1—Time Inc. and Chester J. 
LaRoche, former head of Young & 
Rubicam, each acquire 12%% in- 
terest in Blue Network from Ed- 
ward J. Noble, principal owner. 
Each paid price of $500,000 cash, 
with Mr. LaRoche becoming chair- 
man of executive committee and 
-perating head. 

1. 1—Blackett-Sample-Hummert 
2ncy dissolved with Dancer-Fitz- 
ald-Sample formed to take over 
erations, including substantial 
radio business. Hill Blackett Agen- 
cy also formed at same time, 

Jan. 3—Largest number of radio 
homes in history—32,500,000— es- 
timated for 1944 despite wartime 
freezes and tube and parts short- 
ages. 

.-a, 12—E. K. Jett, Chief Engineer 
of the FCC, nominated by Presi- 
dent Roosevelt to succeeed George 
H. Payne as member of FCC. Sen- 
ate confirmed nomination Feb. 11. 
Jan. 13—FCC dismisses newspa- 
per divorcement proceedings by 
unanimous vote, leaving way open 
for newspapers to participate in all 
licensed radio, with applications to 
be considered on individual merits. 
It thus terminates uncertainty 
which had existed since March 1941 
when newspaper order originally 
was issued. 

Jan. 17—NBC, following consulta- 
tio with its Stations Planning and 
Advisory Committee, discloses it 
will make its programs, both com- 
reial and sustaining, available 
FM stations operated by present 
standard band affiliates with no ad- 
jitional sponsor cost until audi- 
ces of both stations increase to 
point where rate adjustments be- 
tome desirable. Other networks sub- 
kequently followed suit. 


Jan. 17—Television Broadcasters 
Assn. Inc. formed to encourage de- 
velopment of video art, with Allen 
R. DuMont first president. 


n. 26—FM _ Broadcasters Ince. 
lds first annual meeting in New 
York with gross attendance of 750. 


Jan. 26—Broadcast equipment 
teeze order eased by FCC and 
War Production Board in simul- 
aneous announcements providing 
hat conditional grants for new sta- 
ions or change of facilities involv- 
ng critical materials will be au- 
rized where it is shown they 
will “serve an outstanding public 
eed or national interest.” 


an. 31—Nearly a fourth of radio’s 
25,000 regularly employed person- 
hel listed as in the armed forces or 
n Government service, according 
0 BROADCASTING Yearbook poll. 


eb. 2—New York Times enters 
adio field through acquisition of 
QXR and WQXQ New York 
tom John V. L. Hogan and associ- 
tes for approximately $1,000,000. 


eb. 3—John Harold Ryan, Assist- 
nt Director of Censorship, and 
ce-president on leave of the Fort 
ndustry Co., operating seven sta- 
ons, is unanimously elected NAB 
resident by the Association’s board 
: directors to serve until July 1, 
M45. He succeeded Neville Miller, 
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first paid president, who had served 
since 1938. 

Feb. 3—House Select Committee to 
Investigate the FCC reveals for 
first time that it will institute a 
sweeping investigation of the 1940 
sale of WMCA New York by 
Donald Flamm to Edward J. Noble, 
now Chairman of the Board of the 
Blue Network Co. Inquiry held in- 
termittently during the year, with 
pn high figures in publie life 


Feb. 7—Broadcast advertising in 
1943 reached a total of $233,900,000 
net time sales, or 21.8% ahead of 
the 1942 high. Gross time sales 
totaled $307,191,000 as compared 
with $254,800,000. 

Feb. 16—George P. Adair, Assistant 
Chief Engineer in charge of broad- 
casting, is elevated to Chief Engi- 
neer of FCC, succeeding Commis- 
sioner E. K. Jett. 

Feb. 23—John E. Fetzer, owner of 
WKZO Kalamazoo, named Assist- 
ant Director of Censorship in 
charge of radio by Byron Price, 
Director of Censorship. 


Feb. 23—Eugene L. Garey, of New 
York, general counsel of House 
Select Committee to Investigate the 
FCC, resigns on ground that com- 
mittee inquiry is a “sheer white- 
washing affair”. Chairman E. E. 
Cox (D-Ga.) previously had re- 
signed the committee chairmanship. 
John J. Sirica, Washington attor- 
ney, subsequently named general 
counsel, 

Feb. 23—Nation’s 52 stations oper- 
ating with 50,000 w on clear or 
duplicated clear channels average 
individual net time sales of ap- 
proximately $1,000,000 during 1943, 
according to FCC analysis. 

March 1—Retention of its policy of 
affiliate-network relationship in 
eventual establishment of nation- 
wide television network to get un- 
der way with the war’s end an- 
nounced by NBC. Position enthusi- 
astically received by affiliated sta- 
tions following presentation at ses- 
sion in New York. 

March 1—Time Inc. endows a two- 
year study in freedom of the press 
by an independent commission, 
headed by Robert K. Hutchins, 
president of the University of Chi- 
cago. Robert D. Leigh, former di- 
rector of Foreign Broadcast Intel- 
ligence Service of FCC, named di- 
rector. 

March 2—Marshall Field, Chicago 
merchant prince and publisher of 
the Chicago Sun and of PM, pur- 
chases WJJD Chicago for $700,000 
from Ralph L. Atlass and associ- 
ates. Subsequently he purchased 
WSAI Cincinnati for $550,000. 
March 6—C. E. Hooper, radio sur- 
vey expert, touches off industry- 
wide controversy in urging that 
stations clean out “funny money” 
programs. 

March 10—National War Labor 
Board, by split 2-1 vote, orders 
James C. Petrillo’s American Fed- 
eration of Musicians to terminate 
its recording strike to the end that 
conditions prevailing on July $81, 
1942 be restored. Petrillo later re- 
fused to obey order. 


March 11—Raymond Gram Swing, 
Blue commentator, WLW Cincin- 
nati, and WMAZ Macon, receive 
$1,000 Alfred I. duPont radio 
awards for 1943. 


March 13—AT&T divulges plans 
for coaxial cable facilities adequate 
to provide television network serv- 
ice in the postwar era. A five- 
year plan entailing installation of 
some 7,000 miles of cable at.an esti- 
mated cost of $100,000,000 was out- 
lined. 

April 17—Survey of advertising 
agencies reveals most of them are 
prepared to enter television on sub- 
stantial basis as soon as war condi- 
tions permit. 

April 21—Army and Navy abolish 
requirement that disclaimers be 
used on commercial programs pre- 
senting armed forces personnel. 
April 22—Record-breaking transac- 
tion for local outlet completed with 
sale of WINX Washington by Law- 
rence J. Heller to Eugene Meyer, 
editor and publisher of the Wash- 
ington Post, for $500,000 cash. 
April 25—Haroild V. Hough, man- 
ager of WBAP-KGKO Fort Worth, 
is given newspaper-radio distin- 
guished service award for directing 
and winning newspaper ownership 
fight before FCC. 

April 25—Eugene Pulliam, owner 
of WIRE Indianapolis, acquires 
Indianapolis Star and Muncie Star 
for $2,500,000. 

April 27—Deep interest in radio, 
particularly FM and facsimile, evi- 
denced at annual convention of 
American Newspaper Publishers 
Assn, in New York. Publishers are 
informed by radio spokesmen of 
kinship of two media. 

May 1—Five of eight major cita- 
tions for 1943 George Foster Pea- 
body awards for outstanding serv- 
ice go to CBS stations and pro- 
grams, with NBC, Blue and KYA 
San Francisco also cited. Bob Hope 
receives special citation for mili- 
tary camp tours. 

May 1—Commissioner E. K. Jett 
of FCC predicts two commercial 
systems of television—one to get 
under way when wartime freezes 
are lifted under existing or slightly 
modified standards, and the other 
a “vastly improved system” some- 
time after the war. It touches off 
fight of proponents of “upstairs” 
high-definition television as op- 


posed to “downstairs” pre-war 
standards. 
May 5—Commssioner Clifford J. 


Durr of the FCC tells Ohio Insti- 
tute for Education Radio that 
radio ‘is steadily and rapidly be- 
coming less free as it demonstrates 
its value as an effective and ex- 
tremely profitable advertising me- 
dium.” 

May 8—Networks pool facilities to 
cover impending European inva- 
sion. Facilities for most intensive 
news coverage in history devised by 
Col. (now Brig. Gen.) David Sar- 
noff, who later was awarded Legion 
of Merit for outstanding attain- 
ments. 


May 8—Commissioner T. A. M. 
Craven indicates intention not to 


seek reappointment upon expiration 
of his term June 30. Later became 
executive vice-president of Cowles 
Broadcasting Co. 

May 8—Petrillo discloses plan for 
AFM to install “pancake turners” 
in all stations to make jobs for 
2,000 at AFM scale. Precipitated a 
fight with NABET, which resulted 
later in National Labor Relations 
Board ruling favoring latter except 
in Chicago, where musicians had 
been used as record turners. 


May 19—Half-dozen station trans- 
fers involving $1,725,000 completed 
in week, subject to FCC approval. 
Deals included sale of WPEN Phil- 
adelphia by Arde Bulova to Phila- 
delphia Bulletin for $620,000; 
WNBC Hartford by Bulova to W. 
O’Neil, General Tire president and 
Yankee Network owner, for $220,- 
000; WHOM Jersey City to Cowles 
Broadcasting Co. for $350,000, and 


KEX Portland by Portland Ore- 
gonian to Westinghouse for $400,- 
000. All transactions subsequently 
approved. 


May 23—Revised White-Wheeler 
bill to amend Communications Act, 
which would substitute a five-man 
commission for the present seven- 
man agency and drastically change 
radio’s method of programming and 
operation, is reported by Senate In- 
terstate Commerce Committee. 
Measure, which would ban sponsor- 
ship of news and commentators and 
curtail clear channel operations, 
died with the ending of the session 
because of opposition from all sides. 


May 26—Blue Network purchases 
KECA Los Angeles from Earle C. 
Anthony for $800,000 cash as a re- 
sult of FCC’s duopoly order. 


May 31—Acquisition of all of the 
outstanding capital stock of BROAD- 
CASTING by Sol Taishoff and his 
wife, Betty Tash Taishoff, from 
Martin Codel and his wife was con- 
summated. Mr. Taishoff became 
publisher as well as editor of 
BROADCASTING. 


June 6—History’s mightiest mili- 
tary operation—invasion of France 
by Gen. Eisenhower’s forces—found 
radio primed for its greatest spot 
news “documentary” coverage in 
its history. Simultaneously, the Al- 
lied Expeditionary Forces inaugu- 
rated a broadcasting service on the 
continent to all allied troops under 
the direction of Col. Ed Kirby, for- 
mer NAB public relations director. 


June 8—Neville Miller, former 
president of the NAB, named senior 
deputy chief of UNRRA, Balkan 
Mission, with headquarters in 
Cairo. 

June 9—J. Leonard Reinsch, man- 
aging director of the James M. Cox 
radio stations, named radio direc- 
tor of the Democratic National 
Committee under Paul A. Porter, 
publicity director, who later became 
chairman of the FCC. 


June 16—Radio listening for inva- 
sion week was well over normal aec- 
cording to special survey made by 
C. E. Hooper Inc. On D-Day sets 
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(Continued from page 335) 
in use were 78% above normal, 
with the balance of the week (Wed- 
nesday through Saturday) averag- 
ing 19% above normal. 


June 20—Failure of the Army or 
its advertising agency, Young & 
Rubicam, to include radio in its ap- 
propriation for WAC recruiting, 
with the entire budget earmarked 
for newspapers, results in cam- 
paign spearheaded by NAB to end 
discrimination. Controversy which 
ensued resulted in placement of 
portion of schedule on stations. 
June 20—CBS and Blue advise 
FCC they favor common operation 
for AM and FM stations which are 
jointly owned. Stand supports po- 
sition taken by NBC [Broapcast- 
ING, Jan. 17]. 

June 27—Republican National Com- 
mittee, coincident with its nomina- 
tion of Gov. Thomas E. Dewey of 
New York as_ standard-bearer, 
adopted a strongly-worded free ra- 
dio plank. 


June 30—WMT Cedar Rapids, Iowa, 


and WOL Washington are ex- 
changed without substantial mone- 
tary consideration. Cowles Broad- 
casting Co. acquired Washington 
outlet from Mrs. LeRoy Mark in 
exchange for the Iowa CBS outlet. 
July 5—Daniel Joseph Danker, 41, 
Pacific Coast vice-president and di- 
rector of J. Walter Thompson Co., 
Hollywood, died following heart at- 
tack in his Beverly Hills hotel 
apartment. 


July 12—McKesson & Robbins votes 
largest appropriation in history— 
$2,500,000—with bulk to radio. 


July 13—Ban on middle commer- 
cials in sponsored news broadcasts 
invoked by WJR Detroit, effective 
Sept. 1. ‘ 


July 14—Ted R. Gamble, national 
director of Treasury War Finance 
Division, lauds radio’s job as “big- 
ger than ever before” in Fifth War 
Loan drive. 


July 17—FCC Chairman James 
Lawrence Fly plans to resign to 
enter private law practice in New 
York. He subsequently resigned 
Nov. 15 and was succeeded by Com- 
missioner E. K. Jett as interim 
chairman. 


July 22—William S. Paley, on leave 
as president of CBS, returns to 
United States for short stay after 
having been in European theatre 
since November 1943 as Chief of 
Radio, Psychological Warfare Divi- 
sion, SHAEF. 

July 25—Congress is notified by 
FCC that unless there are specific 
legislative instructions it feels it is 
its function to approve sales of 
broadcast stations, irrespective of 
whether the prices are “inordinate- 
ly high”. 

July 25—D. E. (Plug) Kendrick, 
46, owner of WINN Louisville and 
a veteran broadcaster, dies in 
Louisville following a long illness. 


July 28—National War Labor 
Board orders James C. Petrillo to 
end strike of musicians at KSTP 
St. Paul—another ruling later ig- 
nored by the AFM head. 


Aug. 4—Efforts of CIO to invade 
radio on all sides revealed in pub- 
lication of Political Action Com- 
mittee Radio Handbook, telling 
labor unions how to get free radio 
time and urging them to get in on 
ground floor of FM. 

Aug. 11—Post-war preliminary al- 
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locations plan of Interdepartment 
Radio Advisory Committee (IRAC) 
makes no provision for facilities 
for international shortwave broad. 
casting but proposes that programy 
be relayed to foreign countries for 
domestic distribution. IRAC plan 
also touches off controversy be 
tween FM and television for 59 
megacycles area in spectrum. 
Aug. 23—President Roosevelt and 
Gov. Dewey, as respective party 
candidates, hail radio’s war service 
in letters to NAB Executives War 
Conference in Chicago Aug. 28-31, 
Aug. 28—Rep. Clarence F. 
chairman of House Interstate & 
Foreign Commerce Committee and 
Select Committee to Investigate 
FCC, urges definite radio legisla. 
tion to supplant 1934 Communica- 
tions Act. 

Aug. 29—Standard plan of station 
measurement—later named Broad- 
cast Measurement Bureau—sup. 
ported by NAB Executives War 
Conference. Project later approved 
by American Assn. of Advertising 
Agencies and Assn. of National 
Advertisers. Plan will entail one 
million postcard survey biennially, 
at estimated cost of $1 each, with 
bill to be paid by broadcasting in- 
dustry. Separate bureau and staff 
to be set up. 

Aug. 31—F'M and television absorb 
broadcasters at NAB Executives 
War Conference in Chicago, at- 
tended by 1,100. 

Sept. 11—Republican nominee 
Thomas E. Dewey, in exclusive in- 
terview with BROADCASTING, sup- 
ports free radio and revised, more 
liberal law. Opposes Government 
entry into programming or busi- 
ness aspects. 

Sept. 20—Blue Network realigns 
high command, with Chester J. La. 
Roche, former Young & Rubicam 
head, as vice-chairman in char 
of operations. Edward J. No 
principal owner, Mark Woods, pres 
ident, and Edgar Kobak, executive 
vice-president, retain titles. 

Sept. 25—-Change in name of Blue 
Network to American Broadcasting 
Co. (American Network) predicted 
as company acquires rights to sim: 
lar names from other holders and 
purchases name “American Ne& 
work Inc.” from dissolved FW 
project. FCC on Dec. 19 approved 
voluntary assignment of licenses of 
WJZ New York, WENR Chicago, 
KGO San Francisco, KECA ls 
Angeles from Blue Network Co. to 
American Broadcasting Co. 
Sept. 28—Allocation hearings t 
shape future development of 3 
broadcast services begin before 
FCC and continue for five weeks 
Oct. 2—Movement, fostered larg¢ 
ly by broadcasters, to set up in 1 
dio noncommercial organizatio 
comparable to Academy of Motion 
Picture Arts and Sciences started 
in New York and Hollywood. Plat 
is to establish system of official 
awards of merit comparable 
“Oscar” awards in motion pictur 
field. 

Oct. 4—President Roosevelt make 
personal appeal to Petrillo to com 
ply with NWLB back-to-work ¢ 
rective in recording strike. Petri 
subsequently rejected plea. 
Oct. 12—Muzak, headed by Williat 
B. Benton, chairman of Encyct 
pedia Britannica and vice-preside 
of U. of Chicago, proposes “st! 
scription radio” service on t 
FM channels in FCC allocat 
hearing. Service would be provié 
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(Continued from page 335) 
in use were 78% above normal, 
with the balance of the week (Wed- 
nesday through Saturday) averag- 
ing 19% above normal. 


June 20—Failure of the Army or 
its advertising agency, Young & 
Rubicam, to include radio in its ap- 
propriation for WAC recruiting, 
with the entire budget earmarked 
for newspapers, results in cam- 
paign spearheaded by NAB to end 
discrimination. Controversy which 
ensued resulted in placement of 
portion of schedule on stations. 
June 20—CBS and Blue advise 
FCC they favor common operation 
for AM and FM stations which are 
jointly owned. Stand supports po- 
sition taken by NBC [Broapcast- 
ING, Jan. 17]. 

June 27—Republican National Com- 
mittee, coincident with its nomina- 
tion of Gov. Thomas E. Dewey of 
New York as_ standard-bearer, 
adopted a strongly-worded free ra- 
dio plank. 


June 30—WMT Cedar Rapids, Iowa, 


and WOL Washington are ex- 
changed without substantial mone- 
tary consideration. Cowles Broad- 
casting Co. acquired Washington 
outlet from Mrs. LeRoy Mark in 
exchange for the Iowa CBS outlet. 
July 5—Daniel Joseph Danker, 41, 
Pacific Coast vice-president and di- 
rector of J. Walter Thompson Co., 
Hollywood, died following heart at- 
tack in his Beverly Hills hotel 
apartment. 


July 12—McKesson & Robbins votes 
largest appropriation in history— 
$2,500,000—with bulk to radio. 


July 13—Ban on middle commer- 
cials in sponsored news broadcasts 
invoked by WJR Detroit, effective 
Sept. 1. : 


July 14—Ted R. Gamble, national 
director of Treasury War Finance 
Division, lauds radio’s job as “big- 
ger than ever before” in Fifth War 
Loan drive. 


July 17—FCC Chairman James 
Lawrence Fly plans to resign to 
enter private law practice in New 
York. He subsequently resigned 
Nov. 15 and was succeeded by Com- 
missioner E. K. Jett as interim 
chairman. 


July 22—William S. Paley, on leave 
as president of CBS, returns to 
United States for short stay after 
having been in European theatre 
since November 1943 as Chief of 
Radio, Psychological Warfare Divi- 
sion, SHAEF. 

July 25—Congress is notified by 
FCC that unless there are specific 
legislative instructions it feels it is 
its function to approve sales of 
broadcast stations, irrespective of 
whether the prices are “inordinate- 
ly high”. 

July 25—D. E. (Plug) Kendrick, 
46, owner of WINN Louisville and 
a veteran broadcaster, dies in 
Louisville following a long illness. 


July 28—National War Labor 
Board orders James C. Petrillo to 
end strike of musicians at KSTP 
St. Paul—another ruling later ig- 
nored by the AFM head. 


Aug. 4—Efforts of CIO to invade 
radio on all sides revealed in pub- 
lication of Political Action Com- 
mittee Radio Handbook, telling 
labor unions how to get free radio 
time and urging them to get in on 
ground floor of FM. 

Aug. 11—Post-war preliminary al- 
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locations plan of Interdepartment 
Radio Advisory Committee (IRAC) 
makes no provision for facilities 
for international shortwave broad. 
casting but proposes that programs 
be relayed to foreign countries for 
domestic distribution. IRAC play 
also touches off controversy be 
tween FM and television for 50 
megacycles area in spectrum. 
Aug. 23—President Roosevelt and 
Gov. Dewey, as respective party 
candidates, hail radio’s war service 
in letters to NAB Executives War 
Conference in Chicago Aug. 28-31, 
Aug. 28—Rep. Clarence F. 
chairman of House Interstate § 
Foreign Commerce Committee and 
Select Committee to Investigate 
FCC, urges definite radio legisla. 
tion to supplant 1934 Communica- 
tions Act. 
Aug. 29—Standard plan of station 
measurement—later named Broad- 
cast Measurement Bureau—sup- 
ported by NAB Executives War 
Conference. Project later approved 
by American Assn. of Advertising 
Agencies and Assn. of National 
Advertisers. Plan will entail one 
million postcard survey biennially, 
at estimated cost of $1 each, with 
bill to be paid by broadcasting in- 
dustry. Separate bureau and staff 
to be set up. 
Aug. 31—F'M and television absorb 
broadcasters at NAB Executives 
War Conference in Chicago, at- 
tended by 1,100. 
Sept. 11—Republican nominee 
Thomas E. Dewey, in exclusive in- 
terview with BROADCASTING, sup- 
ports free radio and revised, more 
liberal law. Opposes Government 
entry into programming or busi- 
ness aspects. 
Sept. 20—Blue Network realigns 
high command, with Chester J. La- 
Roche, former Young & Rubicam 
head, as vice-chairman in char 
of operations. Edward J. Noble 
principal owner, Mark Woods, pres 
ident, and Edgar Kobak, executive 
vice-president, retain titles. 
Sept. 25—Change in name of Blue 
Network to American Broadcasting 
Co. (American Network) predicted 
as company acquires rights to sim 
lar names from other holders and 
purchases name “American Ne 
work Inc.” from dissolved Fi 
project. FCC on Dec. 19 approvel 
voluntary assignment of licenses of 
WJZ New York, WENR Chicago, 
KGO San Francisco, KECA Iss 
Angeles from Blue Network Co. to 
American Broadcasting Co. 
Sept. 28—Allocation hearings 
shape future development of 4 
broadcast services begin beforé 
FCC and continue for five weeks 
Oct. 2—Movement, fostered large 
ly by broadcasters, to set up in ra 
dio noncommercial organizatiol 
comparable to Academy of Motion 
Picture Arts and Sciences started 
in New York and Hollywood. Plat 
is to establish system of offici 
awards of merit comparable 
“Oscar” awards in motion pictur 
field. 
Oct. 4—President Roosevelt make 
personal appeal to Petrillo to com 
ply with NWLB back-to-work 4 
rective in recording strike. Petri 
subsequently rejected plea. 
Oct. 12—Muzak, headed by Williat 
B. Benton, chairman of Encyct 
pedia Britannica and vice-preside 
of U. of Chicago, proposes “sv! 
scription radio” service on t 
FM channels in FCC allocat 
hearing. Service would be provie 
(Continued on page 338) 
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(Continued on page 336) 
at about 5 cents per day with only 
subscribers, who would rent receiv- 
ers, getting three-ply program serv- 
ice. Other receivers would pick up 
heterodyne or “pig squeal” on chan- 
nels on which subscription radio 
would be broadcast. 
Oct. 13—President Roosevelt strikes 
back at Petrillo’s refusal to call off 
recording strike and orders new 
legal study to explore possible ac- 
tion. 
Oct. 16—President Roosevelt reaf- 
firms belief radio can be effective 
in a democracy only “if it is free 
of all arbitrary restrictions, wheth- 
er Governmental or private.” 


Oct. 22—Radio scores new triumph 
in split-second war coverage of 
MacArthur’s return to Philip- 
pines. Radio ship set up in Pacific 
theatre to relay press and radio 
traffic. Maj. A. A. Schechter, for- 
mer NBC news chief, directs radio 
coverage. 


Oct, 23—Morrie Pierce, vice-presi- 
dent of WJR Detroit, WGAR 
Cleveland, KMPC Hollywood, on 
leave as chief engineer for Psycho- 
logical Warfare Branch, OWI, ar- 
ranges for American capture of 
Radio Luxembourg, marking his 
second conquest of the war. In Sep- 
tember 1943 he ingeniously planned 
the radio operation which brought 
about surrender of the Italian fleet. 


Nov. 2—FCC concludes five weeks 
of hearings on postwar allocations. 
Immediately plunges in to clear up 


conflicting space demands with 
likelihood of proposed report in 
early January. 

Nov. 6—Sen. Burton K. Wheeler 
(D-Mont.), chairman of Senate In- 
terstate Commerce Committee, as- 
sails radio as monopolistic and 
“dollar hungry” in 10-point indict- 
ment published in The Progressive 
—La Follette weekly. 


Nov. 7—Greatest audience in his- 
tory hears Presidential election re- 
turns which swept Franklin D. 
Roosevelt into his fourth term. C. 
E. Hooper Inc. placed audience at 
50.3% for the hours from 7-10:30 
p.m. compared w:th previous 
Hooper high of 37.5% sets in use 
on D-Day and 48.9% on Pearl Har- 
bor Day, Dec. 7, 1941. 

Nov. 11—RCA and Columbia Re- 
cording Co. capitulate to Petrillo 
demands to terminate recording 
strike and accept under virtual du- 
ress provisions for payment of 
royalties into private AFM fund 
estimated at $4,000,000 per year. 
Surrender came after companies 
despaired of Government relief. 


Nov. 16—Paul A. Porter, former 
CBS Washington counsel, Govern- 
ment official and publicity director 
of the Democratic National Com- 
mittee, nominated by President 
Roosevelt to succeed Fly as FCC 
chairman. When Congress ad- 
journed Dec. 19 without consider- 
ing nomination, President Roose- 
veit gave Porter recess appoint- 
ment as chairman and he took of- 
fice Dec. 21. 
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Nov. 20—Robert E. Freer, Federal 
Trade Commission chairman, 
praises radio advertising in New 
York address but stresses necessity 
for truth in advertising and for 
full disclosures on air. 


Nov. 22—Wilton E. Hall, owner of 
WAIM Anderson, S. C., and news- 
paper publisher of that city, ap- 
pointed by Gov. Olin D. Johnston 
to Senate to fill unexpired term of 
the late Sen. Cotton Ed Smith. 


Nov. 24—WWJ Detroit bans all 
transcribed announcements effec- 
tive Feb. 1 and stirs up industry- 
wide controversy. Other stations 
later follow suit. 


Nov. 24—National Labor Relations 
Board smashes Petrillo plans to 
force hiring of platter-turners at 
stations by giving NABET juris- 
diction in all areas save Chicago. 
Strike threat immediately looms as 
Petrillo again defies Board. 


Nov. 28—House probe of FCC 
closed to public. John J. Sirica, gen- 
eral counsel of the Committee, de- 
nouncing the Committee’s action, 
resigns in open session. 

Dec. 1—Robert D. Swezey, general 
counsel of the Blue, named vice- 
president and assistant general 
manager of Mutual by its new pres- 
ident, Edgar Kobak. Phillips Car- 
lin, former program vice-president 
of the Blue, moves to Mutual in 
similar post. 

Dec. 4—WJZ New York following 
WWJ move against transcriptions, 
bans chainbreak spots from 8 to 
Ae» m., permitting only time sig- 
nals. 


Dec. 4 —Senate Interstate Com- 
merce Committee unanimously re- 
ports out bill (S-1957) by Sen. 
Vandenburg (Rep. Mich) prohibit- 
ing AFM’s Petrillo from interfer- 
ing with the broadcasting of non- 
commercial cultural programs by 
educational institutions. 


Dec. 11—Lt. Noren E. Kersta, 
USMCR, former manager of the 
NBC television department, cails 
upon video interests to get together 
on compromise plan which will 
speed development of art. Plan he 
proposes in exclusive BROADCASTING 
story draws attention of NBC- 
CBS video policy makers. 


Dec. 11—J. Harold Ryan, NAB 
president, calls upon radio to em- 
ploy its ingenuity in observing the 
art’s 25th anniversary beginning on 
Jan. 1, 1945; issues special musical 
theme, projecting motif of “V for 
Victory” and symbolic banner to 
be employed by stations in promot- 
ing observance. 


Dec. 13—FCC adopts sponsor iden- 
tity rule, interpreting provision of 
Sec. 317 of the Communications 
Act of 1934, with amendments. 


Dec. 15—Six major stations join 
Blue Network, 5 of them switching 
affiliation from CBS and MBS. Six 
are KRNT Des Moines, WNAX 
Yankton, WCOP Boston, all proper- 
ties of Cowles Broadcasting Co.; 
WFTL Miami of the Fort Industry 
Co.; WPDQ Jacksonville and 
WLAW Lawrence. Switch seen as 
presag:ing network scramble for 
new affiliates. Contracts signed Dec. 
15, first date permitting such nego- 
tiations under FCC rules put into 
effect June 15, 1943. 

Dec. 15—NBC - Blue given ultima- 
tum by NABET that unless juris- 
diction of turntable operations 
granted union immediately, there 
will be strike. 


Dec. 15-—- Broadcast Measurement 
Bureau meets to approve charter, 


Dec. 18—Rosel H. Hyde, veteran 
assistant general counsel of FCC, 
seen as best winter bet to succeed 
Comdr. T. A. M. Craven to Com. 
mission. 


Dec. 18—Television Broadcaster; 
Assn. Inc. conducts first annua] 
convention at the Commodore Hote} 
in New York, drawing 750 dele 
gates and over 300 additional 
guests, mostly from ranks of mov. 
ies, manufacturers and advertising 
agencies. Speakers call for united 
effort to develop new video art, 
J. R. Poppele, chief engineer of 
WOR New York and chairman of 
the convention, elected president 
succeeding Allen B. DuMont of 
DuMont Research Labs. 


Dec. 25—FCC denies request of 
NBC and Cowles Broadcasting Co, 
seeking relief amendments to two 
of the network regulations, upheld 
by Supreme Court in prior action 
May 10, 1943. 

Dec. 25—J. Leonard Reinsch, man. 
aging director of Cox stations and 
former radio director Democratic 
National Committee for 1944 presi- 
dential campaign calls upon sta- 
tions to plan now for 1948 cam- 
paign in the interest of better po- 
litical coverage. 


Dec. 25—NABET-network-Petrillo 
platter turner issue still spinning 
with Blue’s president, Mark Woods, 
asking stations and NAB to keep 
out of controversy. Blue’s strategy 
obviously to get matter into courts, 


Dec. 31—Survey of radio outlook 
for 1945 by BROADCASTING indicates 
another record year in billings but 
with emphasis on war program- 
ming. Gross billings in 1944 esti- 
mated at about $350,000,000. 
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Unions And Labor Groups Dealing in Radio Fields 








ance of Theatri- 
cal Stage Em- 
ployes and Mov- 
ing Vieture Ma- 
chine Operators 


Radio Writers’ 
Guild of the An- 
thors League of 


6 E. 39th St. 
New York City 
Murray Hill 5-6930 


New York City 
Circle 5-4370 


Peter Lyon, Nat'l Pres. 
Rohert Newman, V.P. 
Eastern Region 





Name of Address i ’ 47 
Organization Affiliation Telephone No. Executive —> - —_ i ari es Tea Gy Paul Dullsell, Pres. 
American Federa- AFL 901 Mass. Ave. N.W. William Green, Pres. usar pc esssiatngie 
tion of Labo Washington, D.C. National Assn. of (NABET)1509 N. Vine St. J. H. Brown, Pres. 
National 3870 Broadcast Engi- Hollywood, Cal. 
neers & Tech- Granite 7273 
Gueres ¢ bo CIO 7 fatnen PL, N.W. Philip Murray, Pres. nicians 
i - i » 1. SC. : : : : 
2 rgan jaa hea Organizations affliated with Associated Actors & Artistes of America 
? Actors Equity AFL 45 W. 47th St. Bert Lytell, . 
American Communi- CIO 5 Beekman St. Joseph P. Selly, Pres. ssn. bated Mew York City Paul Duilvell ~ ie. Secy.- 
eations Associa- New York City Bryant 9-3550 Treas. P 
tion Courtland 7-1374 ‘ 
American Fed- AFL 2 W. 45th St. Lawrence Tibbett, Pres, 
International Broth- AFL 1200 15th St. N.W. — E.J. Brown, Pres. eration of Ra- New York City Mrs. Emily Holt, Ex. Seey. 
ee Elec- be ae. D.C dio Artists Vanderbilt 6-1810 
trical Workers istrict 34 American Guild AFL 2 W, atith St. Lawrence Tibbett, Pres. 
American Federa- AFL 570 Lexington Ave. JamesC. Petrillo, Pres. ——— tlle SD 
tion of Musicians New York City ists Ine. Murray Hill 2-8407 
1 ‘ ‘ 
Plaza Anuatienn o— of AFL 1697 Broadway Matt Shelvey, 
International Alli AFI, 630 Fifth Ave. Richard F. Walsh, Pres. oe Bieeerse” ay Se 


Circle 6-7130 


Radio Directors Guild 


114 E. 52nd St. 
New York 22 


Jerry Devine, Pres. 
Wm. Robson, V.P. 


Plaza 3-4300 


1537 N. Vine S:. 
Hollywood 28 


Don Bernard, Pres. 
Paul Frankel, V.P. 


Hillside 2183 











FEDERAL COMMUNICATIONS BAR ASSN. 


(Washington Attorneys Only) 
Asterisk (*) indicates now in military service 


For Officers and Directors, see page 445 








Albertson, Fred W., Munsey Bldg. Tele- 
phone: Metropolitan 8535. 
Bailey, Clyde S., National Press Bldg. 
Telephone: National 7257. 
‘Baldwin, James W., 5501 Lincoln Ave., 
Bethesda, Md. Teleph : Wi i 
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dvert: 


i) Cohen, 


2728. 
Bastian, Walter M., National Press 
Telephone: National 3628. 
hoefer, B. G., 3107 Cleveland 
N.W. Telephone: Ordway 3662. 
Beebe, Raymond N., 815 Fifteenth St., N. 
W. Telephone: National 4056. 
*‘Beelar, Donald C.. 5047 Sedgwick, N.W. 
Telephone: Woodley 6446. 
Bennett, Andrew W., Edmonds Bldg. Tele- 
phone: Republic 3607. 
Benton, John E., New P. O. Bldg. Tele- 
Phone: National 7326. 
Bingham, Herbert M., Tower Bldg. Tele- 
Phone: District 2141. 
Blanton, Matthews, Earle Bldg. Telephone: 
National 8417. 
Brady, John B., Colorado Bldg. Teleph 


Bldg. 


Ave., 


Denslow, L. Alton, Colorado Bldg. Tele- 
phone: National 9127. 
Diamond, Sidney A., 1627 K St., N.W. 
Telephone: Executive 2715. 
Drain, Dale D., 1422 F St. N. W. Tele- 
phone: National 0200. 
N.W. 


Driscoll. H. D., 1025 Conn. Ave., 
Telephone: National 7128. 

Duvall, Charles F., Earle Bldg. Telephone: 

District 4234. 


isher, Ben S., Earle Bldg. Telephone: 
District 4234. 
*Fletcher, Frank U., Munsey Bldg. Tele- 


phone: Metropolitan 0023. 

Foley, James F., Arlington Village. Arling- 
ton. Va. Telephone: Chestnut 7500. 

Gerrity, Harry J., Hill Bldg. Telephone: 
Metropolitan 0251. 

Gordon, Spencer, Union Trust Bldg. Tele- 
phone: National 3730. 

Granik, Theodore F., 1627 K St. N. W. 
Telephone: Republic 5995. 

“ate, John W.. 34 Kalorama Circle. 

: Dupont 3616. 





National 4806. 
Caldwell. Louis G., National Press Bldg. 
Telephone: Metropolitan 1464, 
Cambron, Charles Ray, 355 Senate Office 
Bldg. Telephone: National 3120. 
Canfield, Austin F.. Woodward Bldg. Tele- 
phone: District 3184. 
nm, Byron G., Tower Bldg. Teleph 


omni Andrew G., Earle Bldg. Telephone: 
National 5535. 
Hanley. James H., Tower Bldg. Telephone: 
Metropolitan 2940. 
Hanson, Elisha, 729 Fifteenth St. N. W. 
Telephone: Metropolitan 5263. - 
Cw. 





National 0080. 
well, Robert F., Hibbs Bldg. Tele- 
Phone: ; ens 6667. 
Lester, Colorado Bldg. Telephone: 
National 2006. 
leman, J. Randolph, Jr., 725 138th St., 
N. W. Telephone: Metropolitan 9900. 
Colladay, Edward F., 1331 G St. N. W. 
Telephone: National 0790. 
rry, John R., Shoreham Bldg. Telephone: 
National 5731. 
Iberg, Melvin H., National Press Bldg. 
Telephone: National 3431. 
David, Alan B., Munsey Bldg. Telephone: 
Metropolitan 0023. 
ipsey, Wm. J., Bowen Bldg. Telephone: 
Republic 6363. 


Hart. David A., 815 Fifteenth St., 
Teleph : National 1955. 

Havden, James J., 112 E. Bradley Lane, 
ried Chase, Md. Telephone: Wisconsin 
2614. 

Heffron, Edward J., 1812 Massachusetts 
Ave., N. W. Telephone: Republic 3553. 
Hennessey, Philip J., Jr.. Woodward Bldg. 

Telephone: District 5405. 

*Hidalzo Edward K. 

Hildreth, Melvin D., Evans Bldg. Telephone: 
National 0327. 

Horne, Richard C., Jr.., 
phone: National 6719. 

*Hurley, John J., 4717 S. Chelsea Lane, 
Bethesda, Md. Teleph : Wi i 
3032. 

Hyde, Rosel H., FCC, Telephone: 
tive 3620. 


McGill Bldg. Tele- 





Execu- 
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Jansky, Maurice M., 815 15th St. Tele- 
phone: National 4056. 
Jevons, Richard A., 1812 Saratoga Ave., 
N. E. Telephone: Dupont 5496. 
Johnson. Walter, Star Bldg. Telephone: 
Press 


Metropolitan 1906. 
Bldg. 
Metropolitan 1464 


Johnston, E. National 
Telephone: \o 

*Keller, Joseph E., Munsey Bldg. Tele- 
phone: Metropolitan 3722. 

*Koplovitz, Wm. C., Bowen Bldg. Tele- 
phone: Republic 6363. 

Landa, Alfons B., 815 Fifteenth St., N. W. 
Telephone: National 4056. 

Leahy, William E., Shoreham Bldg. Tele- 
phone: District 0558. 

LeRoy, Howard S., Colorado Bldg. Tele- 
phone: National 9127. 

Littlepage, John M., Investment Bldg. 
Telephone: District 3723. 

*Littlepace, Thomas P. Jr.. Investment 
Bldg. Telephone: District 3723. 

Lohnes, Horace L., Munsey Bldg. Tele- 
phone: Metropolitan 3535. 

Loucks, Philip G., National Press Bldg. 
Telephone: Metropolitan 1070. 

Lovett, Eliot C., 729 Fifteenth St. N. W. 
Telephone: Metropolitan 5263. 

May. Robert E., Shoreham Bldg. Telephone: 
Republic 4123. 

McCormick, H. L., 1901 Glebe Rd., Arling- 
ton, Va. Telephone: Chestnut 0877. 

Miller, Neville. NAB, 1760 N St., N. W. 
Telephone: National 2080. 

Montfort, is . Munsey Bldg. Tele- 
phone: National 9280. 

O’Connor, John, Washington Bldg. Tele- 
phone: Republic 1080. 

*Patrick, Duke M., 2787 Devonshire Place, 
N. W. Televhone: Adams 4110. 

Pierson, W. Theodore. * wap vaes! Bldg. Tele- 
phone: Republic 393 

Place. Russell P., NAB — N St., N. W. 
Telephone: National 2080 

Porter, George B., Earle Bldg. Telephone: 
National 5535. 

Porter. Paul A., 6001 Broad Branch Rd., 
N. W. Telephone: Woodley 7911. 

*Porter, William A., Bowen Bldg. Tele- 
phone: Metropolitan 3475. 

*Powell, Bolling R. Jr., P. O. Box 416, 
Vienna, Va. Telephone: Vienna 198-W. 
Pratt, Sa W., Second ee Bank 
Bldg. = : Wasi 1 0790 

*Prime, z Gardner. 

*Proffitt, James L., 1210 Massachusetts 
Ave., N. W. Telephone: District 5003. 
Roberson, Frank, Munsey Bldg. Tele- 

phone: Metropolitan 0023 





America 360 N. Mich. Ave Pauline Hopkins, V.P. Screen Actors Guild AFL 7946 Hollywood Blvd. George Murphy, Pres. 
Chicago Mid-Western Region Hollywood, Cal. John L. Dales Jr. 
Central 6769 Hollywood 7311 Ex. Secy. 
655 N. Cherokee Ave. Sem Moore, V.P. sl ane rate “oe a. 
Hollywood Western Region Murray Hill 2-0184 
American Newspa- CIO 6% Park Row Milton Murray, Pres. United Office & Pro- CIO 1860 Broadway Lewis Merrill, Pres. 
per Guild New York City fessional Workers New York City 
Rector 2-0491 of America Circle 7-4395 
Jameson, Guilford S., Investment Bldg. Rollo, Reed T., National Press Bldg. Tele- 
Members of Telephone: National 6232. phone: Metropolitan 1464. 


*Russell, Percy H. Jr., National Press 
Bldg. Telephone: Metropolitan 1464. 

*Scharfeld, Arthur W., National 
Bldg. Telephone: Metropolitan 1070. 

*Schroeder, Arthur H., 3823 S Street, N. 
W. Telephone: Emerson 6452. 

Scott, Frank D., Munsey Bldg. Telephone. 
National 7533. 

*Segal, Paul M., Woodward Bldg. Tele- 
phone: District 5405. 

Shea, George F., Tower Bldg. Telephone: 
District 2400. 

Smith, George S., Woodward Bldg. Tele- 
phone: District 5405. 

Smith, Karl A., Colorado Bldg. Telephone: 
National 2006. 

Smith, William Montgomery, Shoreham 
Bldg. Telephone: National 0928. 

Southmayed, John P., Earle Bldg. Tele- 
phone: District 4234. 

Spearman, John C., Munsey Bldg. Tele- 
phone: Metropolitan 0028. 

Spearman, Paul . dow Bldg. 
Telephone: Metropolitan 0023. 

Stollenwerck, Frank, National Press Bldg. 
Telephone: National 7846. 

Sutton, George O., National Press Bldg. 
Telephone: National 7949. 

Sykes, Eugene O., Munsey Bldg. Telephone: 
Metropolitan 0023. 

Tumulty, Joseph P., Jr., 1317 F St. N. W. 
Telephone: National 2121. 

Van Den Berg, George, Evans Bldg. Tele- 
phone: District 4163. 

Van Orsdel, Ralph A., 725 zhletoe> St. 
N. W. Telephone: Metropolitan 9900 

Waddell, James E., Bowen Bldg. T elephone : 
National 2968. 

*Walker, Ralph L., FCC. Telephone: Ex- 
ecutive 3620. 

*Warner, Harry P., Woodward Bldg. Tele- 
phone: District 54065. 

Wayland, Charles V., Earle Bldg. Tele- 
phone: District 4234. 

Welch, Francis X., Munsey Bldg. Tele- 
phone: National 0527. 

Wheat. Carl I., Shoreham Bldg. Telephone: 
Republic 4123. 

Wheeler, Edward K., Bowen Bldg. Tele- 
phone: Metropolitan 3475. 

Willebrandt, Mabel Walker. Shoreham Bldg. 
Telephone: National 0928. 

Williams, A. Rea, Investment Bldg. Tele- 
phone: District 3723. 

*Wilson, Thomas Winfield, Munsey Bldg. 
Telephone: Metropolitan 3535. 

— James Warren, Bureau of Be 

Navy Dept. by 4 Republic 

*Yourd, Kenneth L., CBS, Earle Bide. “Tele- 

phone: Metropolitan aoe. 
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REGIONAL NETWORKS OF THE UNITED STATES 


(For rates and details, consult stations or headquarters indicated) 





| one a a ~ (ABC) NETWORK— DANIEL BOONE REGIONAL NETWORK—Regional MARYLAND ALL-HOME NETWORK — Comprising 

Yomprising K" , Phoenix; OA, Tucson; KYUM, hookup comprising WISE, Asheville, N. C.; WOPI. : - TIE ° : 

Yuma; KGLU, Safford; KWJB, Globe; KYCA, Prescott. Bristol, Tenn.-Va.; WKPT, Kingsport, Tenn. General WFBR, Baltimore; WJEJ, Hagerstown; WBOC, Salis. 

Executive officers: R. B. Williams, KVOA, president; manager, Harold Thoms, WISE. Represented by indi- bury. Headquarters: WFBR. Represented nationally by 

Dick Lewis, KTAR, manager; J. R. Heath, KTAR, com- vidual station representatives and by Burn-Smith Co. John Blair & Co. 

mercial manager; L. D. Bradbury, KTAR, promotion Inc., and (Southeast) by Harry E. Cummings, Barnett 

eapangee 3 — a a news editor. Represented Bank Bldg., Jacksonville, Fla. MASON DIXON RADIO GROUP—Regional group com. 

nationally by Pau - Raymer Co. risi z Tilmi : F : 

pone, fata slot @ : f : DON LEE BROADCASTING SYSTEM—Southern Cali- prising WDEL, Wilmington, Del.; WORK, York, Pa, 
\RIZONA NETWO! Comprising KOY Phoenix ; fornia: KHJ, Los Angeles; KGB, San Diego; KDB, WGAL, Lancaster, Pa.; WAZL, Hazleton, Pa.; WEST, 

ot Nagy so bn gn are 9 ——— =o Santa Barbara; KFXM, San Bernardino; KPMC, Bakers- Easton, Pa.; WKBO, Harrisburg, Pa. Represented na. 
2 . c sente 2 p « 10. tald- KV , .- ¥ , x ° eo s _ P 

Executive officers: Albert Johnson, KOY; Lee Little os Sloe cee nen Be, Se Sees SEES, Sen tionally by Paul H. Raymer Co. and Radio Advertising 
nae A , 4 , > os s , Luis Obispo, Northern California; KFRC, San Francisco; : 

KTUC; Carl Morris, KSUN. KMYC, Marysville; KDON, Monterey; KIEM, Eureka; Co. Headquarters: WGAL, Lancaster. General Manager: 

ARKANSAS NETWORK—Comprising KARK, Little KHSL, Chico ; KVCV. Redding ; KFRE, Fresno; KYOS, Clair R. McCollough. 

Rock; KTHS, Hot Springs; KCMC, Texarkana; KFFA, Merced. Northwest (Oregon): KALE, Portland; KRNR, . x es i : 

Helena, Ark.; KUOA, Siloam Springs; KELD, El Dor- Roseburg; KFJI, Klamath Falls; KORE, Eugene; KOOS, MICHIGAN RADIO NETWORK—Comprising WXYZ, 

ado; KOTN, Pine Bluff; KFPW, Fort Smith; KBTM, Marshfield; KAST. Astoria; KUIN, Grants Pass; KWIL, — Detroit (key station); WBCM, Bay City; WFDF, Flint; 


Jonesboro ; WMC, Memphis, Tenn. Hookup used on special 
occasions, or for political broadcasts, paid for at station 
rates plus line charges. 


ARROWHEAD NETWORK—Comprising WEBC, Duluth, 
Minn.; WMFG, Hibbing, Minn.; WHLB, Virginia, Minn.; 


WEAU, Eau Claire, Wis.; WJMC, Rice Lake, Wis. 
Available as a hookup. Represented nationally by Hol- 
lingbery & Co. Headquarters: WEBC, Duluth. Executive 
officers: Walter C. Bridges, WEBC, manager; H. E. 


Westmoreland, director of operations. 


CONNECTICUT STATE NETWORK 
comprising WSRR, Stamford; WNAB, Bridgeport: 
WNBC, Hartford; WELI, New Haven; WNLC, New 
London; WATR, Waterbury. Officers: Harold H. Meyer, 
WSRR, president. Represented nationally by Helen Wood, 
New York; Bertha Bannan, Boston. 


CORN BELT WIRELESS REBROADCASTING SERV- 
ICE—tThis is a service for rebroadcasting WHO studio 
programs without the use of lines during daytime hours 
by ether stations located within 225 miles of Des Moines. 
Basic stations are WHO, Des Moines; WOC, Davenport, 
and KMA, Shenandoah. Rate is a combination of the 
spot broadcasting rate of each station used without any 
charge for lines. Contracts are made direct with indi- 
vidual stations as this is not an organized network but 
provides for exchange of programs and intensive regional 
coverage. Director: J. O. Maland, WHO. Sales manager: 
Hale Bondurant, WHO. National representatives: Free 
& Peters Inc. 


Regional network 


DAIRYLAND NETWORK—Comprising WTCN, Mnpls.- 
St. Paul; KATE, Albert Lea; KWIM, Willmar, and 
KWNO, Winona. All in Minnesota. Headquarters: Wesley 
Temple Bldg., Minneapolis 4. Telephone: Main 6562. 


Altany; KBNO, Bend; KSLM, Salem. Northwest (Wash- 


ington): KOL, Seattle; KMO, Tacoma; KIT, Yakima; 
KXRO, Aderbeen; KGY, Olympia; KELA, Centralia; 
KRKO, Everett; KWLK, Longview; KFIO, Spokane; 


KUJ, Walla Walla; KWAL, Wallace, Idaho, and KRLC, 
Lewiston, Idaho. Available in groups or in whole; also as 
part of Mutual Broadcasting System. Represented na- 
tionally by John Blair & Co. Headquarters: KHJ, Los 
Angeles. Executive officers: Lewis Allen Weiss, vice- 
president and general manager; Sydney Gaynor, general 
sales manager. 


INTERMOUNTAIN NETWORK—Operating as a regular 
network and also as a segment of MBS. Comprises KLO, 
Ogden-Salt Lake City; KOVO, Provo; » Price; 
KVNU, Logan; all in Utah; KID, Idaho Falls, Idaho; 
KVRS, Rock Springs, Wyo. Offices: 248 S. Main St., 
Salt Lake City, and Hotel Ben Lomond, Ogden. Lynn 
L. Meyer, seneral manager. Represented nationally by 
Joseph Hershey McGillvra. 


KANSAS STATE NETWORK—Regional network com- 
prising WHB, Kansas City; KTSW, Emporia; KGVB, 
Great Bend; KSAL, Salina; KFBI, Wichita. Also a unit 
of MBS. Officials: Donald D. Davis, WHB, sales manager; 
John T. Schilling, program coordinator. Headquarters: 
WHEB, Scarritt Bldg., Kansas City. Representative: Don 
Davis. 


LONE STAR CHAIN—Texas regional network compris- 
ing KGKO, Fort Worth-Dallas; KGNC, Amarillo; KGRV, 
Weslaco; KTSA, San Antonio; KXYZ, Houston; KRIS, 
Corpus Christi. Headquarters: Tower-Petroleum Bldg., 
Dallas. Operating Committee: O. L. Taylor, KTSA, chair- 
man; Tilford Jones, KXYZ-KRIS; Harold Hough, KGKO. 
Managing Director: Clyde B. Melville. 


WJIM, Lansing; WIBM, Jackson; WELL, Battle Creek; 
WLAV, Grand Rapids; WSOO, Sault Ste. Marie. Avail. 
able as a regional network and also sold as a unit of 
Blue Network. Headquarters: Stroh Bldg., Detroit. Ex. 
ecutives: George W. Trendle, president; H. Allen Camp. 
bell, general manager and secretary; James G. Riddell, 
assistant commercial manager; Lambert B. Beeuwkes, 
advertising, sales promotion and publicity director; Bess 
Ashton, traffic manager. Represented nationally by Paul 
H. Raymer Co. 


MINNESOTA RADIO NETWORK—Regiona! group com- 
prising KSTP, St. Paul; KROC, Rochester; KYSM, Man. 
kato; KFAM, St. Cloud. Key station: KSTP, St. Paul. 
Represented nationally by Edward Petry & Co. 


NEW ENGLAND REGIONAL NETWORK—Special re- 
gional network of NBC-affiliated stations, comprising 
WTIC, Hartford; WBZ, Boston; WJAR, Providence; 
WCSH, Portland; WLBZ, Bangor. Supplementary ssta- 
tions: WFEA, : Manchester, N. H.; WRDO, Augusta, 
Me. Available with WEAF, New York, by special 


arrangement. Directors: Paul W. Morency, WTIC, chair. 
man; Lee B. Wailes, Westinghouse Radio Stations; John 


J. Boyle, WJAR; William E. Rines, WCSH; Thompson 
Guernsey, WLBZ. Operations Director: Paul W. Mor- 
rency. Represented nationally by Weed & Co. 


(Continued on page 342) 





| Mason + Dixon Radio Group 


Stations Covering One of 
Today’s Greatest Sales- 
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This group of stations offers advertisers 
rich sales opportunities. The markets 
covered are diversified— industrial and 
agricultural—now booming with 
activity. For information write main 
office, 8 West King St., Lancaster, Pa., 
or national representative. } 


W DEL Wilmington, Del. 
WORK York, Penna. 
WG6AL Lancaster, Penna. 


NATIONAL REPRESENTATIVES 


WKBO - WORK - WGAL - WDEL: 
WAZL - WEST: Radio Advertising Company 

















WRKBO Harrisburg, Penna. 
WAZL Hazleton, Penna. 
WEST Easton, Penna. 





Paul H. Raymer Co. | 


NEW YORK — CHICAGO — SAN FRANCISCO — LOS ANGELES 
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ACCEPTANCE 


IS THE 


YANKEE NETWORK'S 
FOUNDATION 


N NEW ENGLAND, character builds institutions. Accept- 
ance is founded upon character — upon confidence 
built up over the years. 

THE YANKEE NETWORK (where network broadcasting 
originated ) was not built in a day. From a modest start, 
its coverage area was added to, its affiliations contin- 
ually strengthened — based always on the idea of get- 
ting close to the audience through the neighborly in- 
fluence, the local acceptance of the hometown station. 
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21 STATIONS 


WNAC Boston 
WEAN Providence 
WICC Ridosgot 


New Haven 
WAAB Worcester 
WCSH Portland 

















Riatiell Today, with twenty-one hometown stations plus Yankee . 
WEN al FM — WGTR-WMTW, with more than twenty years of AG 33 
Lt gn oo friendly relations with all the listeners of New England, Bikg 3 
- WTHT Hartford E eeu, THE YANKEE NETWORK continues to build acceptance on is EN 
f area WATR Waterbury pisae = that same foundation. ge i} 
L3.., WFEA Manchester It is no accident, therefore, that 1944 was THE YANKEE or] 
= REBT WBRK Pittsfield : ss é op Hee } 
me oi WHYN {Holyoke NETWORK'S greatest year, measured in new contracts a dats 
Zag WNLC pc and renewals. i 
4 iC WEIM Fitchburg ia | Our new clients, as well as our many old time partners NS | 
E WLNH Laconia ; in our success, participated in the increased benefits from 
' WRDO Augusta loyal listeners’ response to programs of truly New 
WwCOU ee eg : E 
Auburn England character, interpreted by genuine New England 
W H A I Greenfield { personalities. 
saan onal For 1945, our pledge for even greater acceptance is 
soundly based on the solid foundation of more than 
i 4 Plus Yankee FM 
na. WGTR-WMTW twenty years’ success. 


WHID Hartford, (formerly WNBC) is now under Yankee Network Management 


~| THE YANKEE NETWORK, nc 
oo 4 Member of the Mutual Broadcasting System 

21 BROOKLINE AVENUE, BOSTON 15, MASS. Represented Nationally by EDWARD PETRY & CO., INC. 
dvertisi 
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Regional Networks of the United States 





NORTH CENTRAL BROADCASTING SYSTEM, Inc.— 
A regional network comprising WLOL, Minneapolis-St. 
Paul; WDSM, Superior, Wis.; KATE, Albert Lea, Minn.: 
KWNO, Winona, Minn.; KVOX, Moorhead, Minn.; KGDE, 
Fergus Falls, Minn.; KWLM, Willmar, Minn.; KDLR, 
Deviis Lake, N. D.; KSJB, Jamestown, N. D.; KGCU, 
Mandan, N. D.; KLPM, Minot, N. D.; KABR, Aberdeen, 
S. D.; KVFD, Fort Dodge, la.; WATW, Ashland, Wis.; 
WJIMS, Ironwood,- Mich.; WEAU, Eau Claire, Wis.; 
WMEG, Hibbing, Minn.; WHLB, Virginia, Minn.; WDMJ, 
Marquette, Mich.; WDBC, Escanaba, Mich.; 
Calumet, Mich. ; KOVC, Valley City, N. D.; 
KSOO, Sioux Falls, S. D.; KOBH, Rapid City, S. D.: 
KTRI, Sioux City. Ia.; KFJB, Marshalltown, Ia.; KROS, 


Clinton, Ia.; KDTH, Dubuque, Ia.; KICD, Spencer, Ia. 
Outlets in other regional cities available on order. 
Headquarters: First National Bank Blidg., St. Paul. 


Branch Offices: 8 E. 4lst., New York; 360 N. Michigan 
Ave., Chicago. Officers: John W. Boler, president and 
treasurer; Edythe Iverson, secretary; Don Clayton, vice- 
president; Florence Tibeau, comptroller; Harlan Ohde, 
mdsng. manager. 


NORTHWEST NETWORK-— Comprising KSTP, St. Paul: 
KROC, Rochester, Minn.; KYSM, Mankato, Minn.; 
KFAM, St. Cloud, Minn.: WEAU, Eau Claire, Wis.; 
WDAY, Fargo, N. D.; KFYR, Bismarck, N. D.; WEBU, 
Duluth, Minn.; WMFG, Hibbing, Minn.; WHLB, Virginia, 


Minn. Headquarters: KSTP, St. Paul Hotel, St. Paul. 
Sales Office. KSTP. Hotel Raddison, Minneapolis. 
Officials: Stanley E. Hubbard, general manager; Kenneth 


M. Hance, treasurer; Ray C. Jenkins, sales manager. 

OKLAHOMA NETWORK— Comprising KTOK, Oklahoma 
City; KOME, Tulsa; KCRC, Enid; KBIX, Muskogee: 
KGFF, Shawnee; KADA, Ada; KVSO, Ardmore; all 
stations affiliated with Blue Network. Available as a re- 


gional network. Headquarters: APCO Tower, Oklahoma 
City. Managing Director: Robert D. Enoch, KTOK. 
Represented nationally by Taylor-Howe-Snowden Radio 
Sales. 


PACIFIC BROADCASTING COMPANY-—-Affiliated with 
Mutual Broadcasting System and Don Lee Broadcasting 
System. Washington Outlets: KELA, Centralia; KFIO, 
Spokane; KGY, Olympia; KIT, Yakima; KMO, Tacoma; 
KOL, Seattle; KRKO, Everett; KUJ, Walla Walla; 
KWLK, Longview: KXRO, Aberdeen. Oregon Outlets: 
KALE, Portland; KAST, Astoria; KBND, Bend; KFJI, 
Klamath Falls; KOOS, Marshfield; KORE, Eugene; 
KRNR, R-«-eburg; KSLM, Salem: KUIN, Grants Pass; 
KWIL, Albany. Idaho Outlets: KRLC, Lewiston; KWAL, 
Wallace. Canadian Outlet: CKWX, Vancouver, B. C. 
John Blair & Co. General 
KMO, Tacoma. 


Represented nationally by 
Haymond, 


Manager: Carl E. 





QUAKER NETWORK—Pennsylvania regional hookup 
comprising WFIL, Philadelphia; WRAW, Reading: 
WSAN, Allentown; WEST, Easton; WORK, York: 
WAZL, Hazleton; WGAL, Lancaster; WGBI, Scranton; 
WBRE, Wilkes-Barre; WKBO, Harrisburg; WKOK, Sun- 
tury: WRAK, Williamsport; WFBG, Altoona; WJAC, 
Johnstown; WLEU, Erie; WWSW, Pittsburgh; WSNJ, 
Bridgeton, N. J. Operates as network or split as de. ired. 
Other cities available on order. Headquarters: WFIL, 
Philadelphia. Genera] Manager: Roger W. Clipp. 


SOUTH CENTRAL QUALITY NETWORK—Regional 
network comprising WMC, Memphis; KARK. Little Rock; 
KWKH-KTBS, Shreveport; WJDX, Jackson, Miss.;: 
WSMB, New Orleans. Special hookup of any or all 
available at combined national rates of each station, 
plus line charges. Headquarters, each station. 


SOUTHERN MINNESOTA NETWORK—Regional net- 
work comprising KROC, Rochester; KYSM ankato; 
KATE, Albert Lea. Headquarters: Any station. Manager: 
John F. Meagher, KYSM. Represented nationally by the 
John E. Pearson Co. 


TEXAS QUALITY NETWORK—Comprising WFAA, 
Dallas; WBAP, Fort Worth; WOAI, San Antonio; 
KPRC, Houston. Available as a cooperative regional net- 
work. Represented nationally by Edward Petry & Co. 
Headquarters: Any station, each acting as sales office. 
Directors: Martin Campbell, WFAA; Harold Hough, 
WBAP; Hugh A. L. Halff, WOAI, Kern Tips, KPRC. 


TEXAS STATE NETWORK—Regional network compris- 
ing KFJZ, Fort Worth; WRR, Dallas; KABC, San An- 


tonio; KBST, Big Spring; KGKL, San Angelo; KRBC, 
Abilene; a Paris; KRRV, Sherman; KCMC, Texar- 
kana: WA Waco; KTEM, Temple; KNOW, Austin; 


KFYO, Lobtock. KFRO, Longview; KBWD, Brown- 
wood; KMAC, San Antonio; KRLH, Midland. Gene L. 
Cagle, president. Headquarters: 1201 W. Lancaster, 
Fort Worth 1 


TOBACCO NETWORK—Regional network of North 
Carolina stations comprising WGTM, Wil-on; WGTC, 
Greenville; WGBR, Goldsboro; WRAL, Raleigh; WFNC, 
Fayetteville; WHIT, New Bern. Executives: Fred Fletcher. 
WRAL, president; Lewis N. oward, WHIT, vice- 
president; Harry G. Bright WGBR, secretary; Allen 
Wannamaker, WGTM, treasurer and program director. 
Headquarters: P. O. Box 1150, Raleigh. Represented 
nationally by The Walker Co. 


WEST VIRGINIA NETWORK — Comprising WCHg 
Charleston; WBLK, Clarksburg; WPAR, Parkerst urg: 
WSAZ, Huntington. Available as a regional network 
Headquarters: WCHS, Charleston. Officials: Capt. Joh 
A. Kennedy, president; Howard L. Chernoff, managing 
director. Represented uationally by the Branham Co, 


WISCONSIN NETWORK— Network comprising WHBY, 
Appleton; KFIZ, Fond du Lac; WCLO, sapeeri WIBU. 
Poynette-Madison; WRJN, Racine; WHBL Sheboygan: 
WSAU, Wausau; WFHR, Wisconsin Rapids. Main office: 
Wisconsin Rapids, Wis. Supplementary Stations: WMAM, 
Marinette; WTAQ, Green Bay; WEAU, Eau Claire 
WJMS, Ironwood, Mich.; WATW, A:hland; WDSM, Su. 
perior; WEMP, Milwaukee; WKBH, La Crosse; WOSH, 
Oshkosh; WIGM, Medford; WJMC, Rice Lake; WOMT, 
Manitowoc. Main office: Wisconsin Rapids. Don C. Wirth, 
managing director. 


WOLVERINE NETWORK—Regional network compris. 
ing WLAV, Grand Rapids (key station); WKBZ, Mus 
kegon ; WELA, Ludington; WTCM, Traverse City; 
WDBC, Escanaba, WDM4J, Marquette; WHDF, Calumet: 
WELL, Battle Creek; WIBM, Jackson; WHLS, Port 
Huron. All in Michigan. WJJID and/or WIND, Chicago, 
may be added. Officers: Roy C. Kelley, president; Hy 
M. Steed, manager. 


YANKEE NETWORK — Comprising WNAC, Boston, 
Mass.; WTHT, Hartford, Conn.; WEAN, Providence, R. |; 
WATR, Waterbury, Conn.; WHYN, Holyoke-Springfield 
Mass.; WAAB, Worcester, Mass. : WICC, Bridgeport, 
Conn.; WCSH, Portland, Me.; WLLH, Lowell-Lawrence, 
Mass.; WSAR, Fall River, Mass.; WLBZ, Bangor, Me; 
WFEA, Manchester, N. H.; WBRK, Pittsfield, Mass,; 
WNLC, New London, Conn.; WLNH, Laconia, N. H,; 
WRDO, Augusta, Me.; WCOU, Lewiston, Me.; WHAL 
Greenfield, Mass.; WEIM, Fitchburg, Mass.; WSYB, 
Rutland, Vt. Represented nationally by Edward Petry é 
Co. Headquarters: 21 Brookline Ave., Boston. Officers: 
John Shepard 3rd, chairman of board; William F. O'Neil, 
president; Linus Travers, executive vice-president; 
George W. Steffy, vice-president; William O’Neil, treas- 
urer; Robert F. Ide, assistant treasurer. 


Z-NET (Z-BAR NETWORK)—Comprising KGIR, Butte 


Mont.; KPFA, Helena, Mont.; KRBM, Bozeman, Mont. 
Available as a hook up. Managing Director: Ed Craney, 


KGIR 




























EDWARD PETRY & CO 
I Tet itelarel 
Representatives 


WFAA-WBAP 
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Corpus Christi of 


Dallas-Ft. Worth P 


IT TAKES OWLY F 70 COVER 
TEXAS 


The four powerful stations making up the 
Texas Quality Network cover the state— 
adequately and economically. And healthy 
portions of neighboring Oklahoma, Arkan- 
sas and Louisiana are thrown in for extra 
measure! 


If you want to reach the war-booming popu- 
lation centers of Dallas-Fort Worth, San 
Antonio and Houston—plus the many thriv- 
ing smaller cities and the prosperous rural 
sections of the great Southwest—place your 
schedule with the Texas Quality Network. 
TQN has a 10-year record of performance 
in this big and wealthy area. 


TEXAS QUALITY NETWORK 
W O A t San Antonio, 4 id R a Houston 
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HUMOR COLUMNIST= CARTOONIS?Y — 
( I6 YEARS RUNNING - 115,000 CIRCULATION.) 
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National Association of Broadcasters: 1944-1945 Officers and Committees 
Headquarters Office: 1760 N Street, N. W., Washington 6, D. C. Phone: NAtional 2080 





HEADQUARTERS STAFF 
J. Harold Ryan, President 


Cc. E. Arney, Jr., Secretary-Treasurer 
Robert T. Bartley, Director of Government Rela- 
tions 


Lewis H. Avery, Director of Broadcast Advertising 


Helen Cornelius, Supervisor, Retail Radio Adver- 
tising 


Willard D. Egolf, Director of Public Relations 
Howard S. Frazier, Director of Engineering 

Paul F. Peter, Director of Research 

Helen H. Schaefer, Assistant Director of Research 


Arthur Stringer, Director of Circulation and Pro- 
motion 


Dorothy Lewis, Coordinator of Listener Activity 


John Morgan Davis, General Counsel 


Board of Directors 


Paul W. Morency, WTIC, Hartford, Conn. 
(District 1: Connecticut, Maine, Massachusetts, New 
Hampshire, Rhode Island, Vermont) 


Kolin Hager, WGY, Schenectady, N. Y. 
(District 2: New York, New Jersey) 


Roy F. Thompson, WFBG, Altoona, Pa. 


(District 3: Delaware, Pennsylvania, Maryland) 


Campbell Arnoux, WTAR, Norfolk, Va. 
(District 4: District of Columbia, North Carolina, 
South Carolina, Virginia, West Virginia) 


John C. Bell, WBRC, Birmingham, Ala. 
(District 5: Alabama, Florida, Georgia, Puerto Rico) 


Hoyt B. Wooten, WREC, Memphis, Tenn. 
(District 6: Arkansas, Louisiana, Mississippi, Ten- 
nessee) 


Nathan Lord, WAVE, Louisville, Ky. 
(District 7: Kentucky, Ohio) 


John E. Fetzer, WKZO, Kalamazoo, Mich. 
(District 8: Indiana, Michigan, excluding the coun- 
ties of Ontonagon and Gogebic) 


Leslie C. Johnson, WHBF, Rock Island, Ml. 
(District 9: Illinois; Wisconsin, excluding the coun- 
ties of LaCross, Monroe, Juneau, Adams, Marquette, 
Waushara, Portage, Wood, Jackson, Trempealeau, 
Buffalo, Pepin, Pierce, St. Croix, Dunn, Chippewa, 
Eau Claire, Clark, Marathon, Lincoln, Taylor, Rusk, 
Barron, Polk, Burnett, Washburn, Sawyer. Price, 
Oneida, Vilas, Iron, Ashland, Bayfield and Douglas.) 


John J. Gillin Jr.. WOW, Omaha, Neb. 


(District 10: lowa, Missouri, Nebraska) 


E. L. Hayek, KATE, Albert Lea, Minn. 
(District 11: Minnesota; North Dakota; South Dakota, 
excluding the counties of Fall River, Shannon, Ben- 
nett, Todd, Mellette, Waushabaugh, Washington, 
Custer, Pennington, Jackson, Jones, Stanley, Haakon, 
Meade, Lawrence, Butte, Harding, Perkins, Ziebach, 
Armstrong, Dewey and Corson: Wisconsin, including 
the counties of LaCross, Monroe, Juneau, Adams, 
Marquette, Waushara, Portage, Wood, Jackson, 
Trempealeau, Buffalo, Pepin, Pierce, St. Croix, Dunn, 


Chippewa, Eau Claire, Clark, Marathon, Lincoin, 
Taylor, Rusk, Barron, Polk, Burnett, Washburn, 
Sawyer, Price, Oneida, Vilas, Iron, Ashland, Bay- 


field and Douglas; Michigan, including the counties 
of Ontonagon and Gogebic) 


William B. Way, KVOO,. Tulsa, Okla. 
(District 12: Kansas, Oklahoma) 


Hugh A. L. Halff. WOAI, San Antonio. 
(District 13: Texas) 


Hugh B. Terry, KLZ, Denver, Colo. 

(District 14: Colorado, Idaho, Utah, Wyoming, Mon- 
tana, South Dakota, including the counties of Fall 
River, Shannon, Bennett, Todd, Mellette, Wausha- 
baugh, Washington, Custer, Pennington, Jackson, 
Jones, Stanley, Haakon, Meade, Lawrence, Butte, 
Harding, Perkins, Ziebach, Armstrong, Dewey and 
Corson) 


Arthur Westlund, KRE, Berkeley, Cal. 
(District 15: California, excluding the counties of 
San Luis Obispo, Kern, San Bernardino, Santa 
Barbara, Ventura, Los Angeles, Orange, Riverside, 
San Diego and Imperial; Nevada and Hawaii) 


William B. Ryan, KFI, Los Angeles, Cal. 
(District 16: Arizona; California, including the coun- 
ties excepted in District 15; New Mexico) 
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Presidents of NAB 


Eugene F. McDonald Jr. (WJAZ) 1923-1925 


Frank W. Elliot (WHO) 1925-1926 
Earle C. Anthony (KFI) 1926-1928 
William S. Hedges (WMAQ) 1928-1930 
Walter J. Damm (WTMJ) 1930-1931 
*Harry Shaw (WMT) 1931-1932 
Alfred J. MeCosker (WOR) 1932-1934 
J. Truman Ward (WLAC) 1934-1935 
Leo J. Fitzpatrick (WJR) 1935-1936 
Charles W. Myers (KOIN) 1936-1937 


John Elmer (WCBM) 


Mark Ethridge (WHAS) 
Neville Miller 
J. Harold Ryan (WSPD) 


* Deceased 


6-23-37—2-16-38 

3-30-38—7-1-38 

7-1-38—3-1-44 
4-15-44— 











Directors at Large 


Large Stations 


Hugh Feltis, KFAB, Omaha, Neb. 
J. QO. Maland, WHO, Des Moines, Ia. 


Medium Stations 


T. A. M. Craven, WOL, Washington, D. C. 
Don S. Elias, WWNC, Asheville, N. C. 


Small Stations 
Dietrich Dirks, KTRI, Sioux City, Ia. 
Frank King, WMBR, Jacksonville, Fla. 


Network 
Frank Stanton, CBS, New York 
Frank M. Russell, NBC. Washington. D. C. 
Harry R. Spence, KNRO. Aberdeen, Wash. 
(District 17: Alaska, Oregon, Washington) 





COMMITTEES 











CODE COMMITTEE—Lee B. Wailes, KYW, 
Philadelphia, Chairman; Edgar L. Bill, WMRBD, 
Peoria, Ill; Felix Hinkle, WHBC, Canton, O.; 
William S. Hedges, NBC, New York; Herbert Hol- 
lister, KANS, Wichita, Kans.; Richard H. Mason, 
WPTF, Raleigh, N. C.; Eugene P. O'Fallon, 
KFEL, Denver, Colo.; William B. Quarton, WMT, 
Cedar Rapids, Ia., Jan Schimek, CBS, New York. 


ENGINEERING EXECUTIVE COMMITTEE— 
Porter Houston, WCBM,. Baltimore, Chairman; 
O. B. Hanson, NBC, New York; Karl B. Hoffman, 
WGR. Buffalo, N. Y.; William B. Lodge, CBS, 
New York; J. B. Fuqua, WGAC, Augusta, Ga. 


INSURANCE COMMITTEE—William I. Moore, 
WBNX, New York, Chairman; S. R. Dean, CBS, 
New York; R. J. Teichner, NBC, New York. 


LABOR EXECUTIVE COMMITTEE—Harry 
LePoidevin, WRJN, Racine, Wis., Chairman; 
W. E. Hutchinson, WAAF, Chicago; John H. 
MacDonald. NBC, New York; Stephen R. Rin- 
toul, WSRR. Stamford, Conn.; Calvin J. Smith, 
KFAC, Los Angeles, Calif.: Frank K. White, CBS, 
New York. (One additional member to be added.) 


LEGISLATIVE COMMITTEE—Don S. Elias, 
WWNC, Asheville, N. C., Chairman; Clair R. 
McCollough, WGAL, Lancaster, Pa.; Joseph H. 
Ream, CBS, New York; J. Leonard Reinsch, 
WSB, Atlanta, Ga.; Frank M. Russell, NBC, 
Washington, PD. C.; G. Richard Shafto,. WIS, 
Columbia. S. C.; James D. Shouse, WLW, Cin- 
einnati; Harry R. Spence, KXRO, Aberdeen, 
Wash.; O. L. Taylor, KGNC, Amarillo, Tex. 


OFFICE FORMS AND PRACTICES COMMIT- 
TEES—John B. Conley, KEX, Portland, Ore., 
Chairman; Gene L. Cagle, KFJZ, Fort Worth, 
Texas; S. R. Dean, CBS, New York; Harry 
F. McKeon, NBC, New York; Lloyd C. Thomas, 
KGFW, Kearney, Nebraska; Earl W. Winger, 
WDOD, Chattanooga, Tennessee; Ken Church, 
WCKY, Cincinnati. 
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PROGRAM DIRECTORS EXECUTIVE COM. 
MITTEE—Harold Fair, WHO, Des Moines, Iowa; 
Chairman; Irvin Abeloff, WRVA, Richmond: 
William J. Adams, WHEC, Rochester, New York: 
Eugene Carr, WJR, Detroit; Douglas Coulter, 
CBS, New_York; Robert Evans, WSPD, Toledo; 
Clarence L. Menser, NBC, New York; 
Shannon, WHAS, Louisville; H. W. Slavick, 
WMC, Memphis, Tenn. 


PUBLIC RELATIONS EXECUTIVE COMMIT. 
TEE—John F. Patt, WGAR, Cleveland, Chairman; 
Edgar L. Bill, WMBD, Peoria, Ill.; Michael R, 
Hanna, WHCU, Ithaca, N. Y.; Leslie W. Joy, 
KYW, Philadelphia; Harry Kopf, NBC, Chicago; 
George Crandall, CBS, New York; Craig Law. 
rence, WHOM, Jersey City; Lewis Allen Weiss, 
KHJ, Hollywood; Karl O. Wyler, KTSM, EF) 
Paso, Texas. 


RADIO NEWS COMMITTEE—Karl Koerper, 
KMBC, Kansas City, Mo., Chairman; William 


Brooks, NBC, New York; H. K. Carpenter, WHK, 
Cleveland; Rex G. Howell, KF XJ, Grand Junction, 
Colo.; L. Spencer Mitchell, WDAE, Tampa; E. R. 
Vadeboncoeur, WSYR, Syracuse; Paul White, 
CBS, New York. 


RESEARCH COMMITTEE—Roger Clipp, WFIL, 
Philadelphia, Chairman ; George M. Burbach, KSD, 
St. Louis; Martin B. Campbell, WFAA, Dallas; 
John K. Churchill, CBS, New York; Edward F. 
Evans, WJZ, New York; Barry T. Rumple, NBC, 
New York; Dale L. Taylor, WENY, Elmira, 
N. Y.; J. C. Tully, WJAC, Johnstown, Pa. 


SALES MANAGERS EXECUTIVE COMMIT: 
TEE—Arthur Hull Hayes, WABC, New York, 
Chairman; Samuel H. Bennett, KMBC, Kansas 
City, Mo.; William Doerr, Jr.. WEBR, Buffalo; 
Walter Johnson, WTIC, Hartford; Stanton P, 
Kettler, WMMN, Fairmont, W. Va.; Ben Laird, 
WOSH, Oshkosh, Wis.; James V. McConnell, 
WEAF, New York; John M. Outler, Jr., WSB, 
Atlanta; Frank Webb, KDKA, Pittsburgh. 


SMALL MARKET STATIONS COMMITTEE— 
Robert T. Mason, WMRN, Marion, O., chairman; 
James R. Curtis, KF RO, Longview, Tex.; Wil- 
liam B. Smullin, KIEM, Eureka, Cal.; Marshall 
Pengra, KRNR, Roseburg, Ore.; Hugh M. §mith, 
WAML, Laurel, Miss.; Gerald Wing, KROC, 
Rochester, Minn.; David Rosenblum, WISR, But- 
ler, Pa. 





ENGINEERING COMMITTEE 1944 — 1945— 
District 1—Italo Martino, WDRC, Hartford, 
Conn. ; District 2—Earle Godfrey, WBAB, Atlantic 
City; District 3—T. C. Kenney, KDKA, Pitts- 
burgh; District 4—Philip F. Hedrick, WSJS, 
Winston-Salem; District 5—J. B. Fuqua, WGAC, 
Augusta, Ga.; District 6—J. D. Bloom. WWL, 
New Orleans, La.; District 7—Frank A. Dieringer, 
WIFMJ Youngstown; District 8—Stokes Gresham, 
Jr.. WISH, Indianapolis; District 9—Oscar C. 
Hirsch, WKRO. Cairo, Ill.; District 10—Mark W. 
Bullock, KFAB, Lincoln, Nebr.; District 11— 
Hugh S. McCartney, WCCO Minneapolis; Dis- 
trict 12—K. W. Pyle, KFBI, Wichita; District 
13—William G. Egerton, KTSA, San Antonio; 
District 14—Robert H. Owen, KOA, Denver, Colo.; 
District 15—George Greaves, KPO, San Francisco; 
District 16—Lester H. Bowman, KNX, Los An 
geles; District 17—J. D. Kolesar, KMO, Tacoma, 
Wash. 


PUBLIC RELATIONS COMMITTEE 1944—1945 
District 1—Mildred P. Stanton, WORC, Worcester, 
Mass.; District 2—Michael R. Hanna, WHCU, 
Ithaca, N. Y.; District 3—George D. Coleman, 
WGBI, Scranton; District 4—James H. Moore, 
WSLS, Roanoke, Va.; District 5—W. Walter 
Tison, WFLA, Tampa; District 6—Wiley P. 
Harris, WJDX, Jackson, Miss.; District T—John 
F. Patt, WGAR, Cleveland; District 8—Milton 
L. Greenebaum, WSAM, Saginaw, Mich.; District 
9—Edward E. Lindsey, WSOY, Decatur, Ml.; Dis 
trict 10—Phil Hoffman, KRNT, Des Moines, Ia.; 
District 11—C. T. Hagman, WTCN, Minneapolis. 
District 12—Robert D. Enoch, KTOK, Okla. City; 
District 13—Ralph Nimmons, WFAA, Dallas; 
District 14—Walter E. Wagstaff, KIDO, Boise, 
Ida.; District 15—C. L. McCarthy, KQW, San 
Francisco; District 16—Patrick Campbell, KHJ, 
Hollywood; District 17—Wallace Brazeal, KFPY, 
Spokane, Wash. 


(Continued on page 346) 
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CANADIAN BROADCASTING CORPORATION: 


EXECUTIVE STAFF 











BOARD OF GOVERNORS 


Rene Morin, Montreal, Que. 
Howard B. Chase, Montreal, Que., Chairman 
Mrs. T. W. Sutherland, Revelstoke, B. C 
F. J. Crawford, Toronto, Ont. 
B. K. Sandwell, Toronto, Ont. 
W. J. Parker, Winnipeg, Man. 
(Three vacancies) 


HEAD OFFICE 


Victoria Bldg., 140 Wellington St., Ottawa, Ont. 
Dr. Augustin Frigon, General Manager 
penaes Manson, Assistant General Manager 

R. P. ape Director of Personnel ou I Administrative 


Serv 
Harry Baldwin, Treasurer 
H. Bramah, Treasurer 
W. R. Mortimer, Supervisor of Expenditures 


NATIONAL PROGRAM OFFICE 


55 York Street, Toronto 2, Ont. 
E. L. Bushnell, Director-General of Programe 
Charles Jennings, Asst. = of Programs 
Andrew Allan, Supervisor of Dra 
Peter Aylen, Supervisor of Faternational Service 
(Crescent St., Montreal) 
J. M. Beaudet, Supervisor of Music 
(King’s Hall Bidg., Montreal) 
. H. Brodie, Supervisor of Broadcast Langua. 
Cc. R ——_ Superviser of Religious and I Tastitutional 


Mary yan snd Supervisor of Children’s Broadcasts 
H. E. 8. Hamilton, Technical Liaison Officer (Engineering 
Divi ion) 
- Jackson, Traffic Manager 
3 “Lambert, Supervisor of Educational Broadcasts 
Elizabeth M. Long, Women’s Interests 
D. C. McArthur, Chief News Editor 


io 





(Continued from page 244) 

SALES MANAGERS COMMITTEE ge 4 
District 1—Kingsley F. Horton, WEEI, Boston; 
District 2—John A. Bacon, WGR, Semin Dis- 
trict 3—Thomas B. Price, WWSW, Pittsburgh; 
District 4—Roland Weeks, WCSC, Charleston, 8S. 
C.; District 5—Frank Crowther (Red Cruas) 
WMAZ, Macon, Ga.; District 6—F. C. Sowell, 
Jr., WLAC, Nashville; District 7—E. Y. Flanigan, 
WSPD, Toledo; District 8—Owen F. Uridge, WJR, 
Detroit ; District 9—Edwin C. Allen, WIBA, Maidi- 
son, Wis.; District 10—Hale Bondurant, WIIO, 
Des Moinex, Ia.; District 11—Ray C. Jenkins, 
KSTP, St Paul; District 12—Clark A. Luther, 
KFH, Wichita; District 13—C. K. Beaver, WOAI, 
San Antonio; District 14—William C. Grove, 
KFLBC, Cheyenne, Wyo.; District 15—Ray Baker, 
KPO, San Francisco; District 16—William J. 
Beaton, KWKW, Pasadena; District 17—Chet 
Wheeler, KWIL, Albany, Ore. 


PROGRAM DIRECTORS COMMITTEB 1944— 
1945—District 1—Wayne Henry Latham, WSPR, 
Springfield, Mass.; District 2—Elliott Stewart, 
WIBX, Utica, N. Y.; District 3—J. C. Tully, 
WJAC, Johnstown, Pa.; District 4—Irvin G. Abel- 
off, WRVA, Richmond; District 5—Robert L. Fid- 
lar, WIOD, Miami; District 6—Robert Atherton, 
WMC, Memphis; District 7—Edgar T. Wolfe, 
WRNS, Columbus, O.; District 8—Eldon Camp- 
bell, WOWO, Fort Wayne, Ind.; District 9—Mau- 
rice P. Owens, WROK, Rockford, Ill.; District 
10—Harold Fair, WHO, Des Moines; District 11— 
Richard Day, WDGY, Minneapolis; District 
12—Paul Buenning, KOMA, Oklahoma City; 
District 13—Ed Lally, WBAP, Fort Worth; Dis- 
trict 14—Ralph W. Hardy, KSL, Salt Lake City; 
District 15—Robert H. Wesson, KGO, San Fran- 
cisco; District 16—W. L. Gleeson, KPRO, River- 
— Cal; District 17—Homer Welch, KEX, Port- 
nd, Ore. 


ASSOCIATION OF WOMEN DIRECTORS— 
Rutn# Ciitton, President, WCAU, Philadelphia; 
Ruea McCarty, Treasurer, WCOL, Columbus, 
O.; Mivprep Balt.ey, Secretary, WTAG, Worces- 
ter, Mass. ; DoroTHy Lewis, NAB, Coordinator. 
District Chairmen : ANN ERICKSON, 1st district, 


WHAI, Greenfield, Mass.; RutH CRANE, 4th 
district, WMAL, Washington, D. C.; Rutn 
Lyons, 7th district, WLW, Cincinnati; PEGor 


Cave, 10th district, KSD, St. Louis; LILLIAN C. 
JARMAN, 13th district, KTSM, El Paso, Tex.: 
Hazet Cowes, 2nd district, WHAM. Rochester, 
N. Y.; Evetyn Hicks, 5th district, WSGN, Bir- 
mingham ; HILDA WoEHRMEYER, 8th district, 
Wowo. Ft. Wayne; ANN GINN, 11th dis- 
trict, WTCN, Minneapolis; EvAaDNA HAMMERSLEY, 
14th district. KOA, Denver; Ruth WELLEs, 3rd 
district, KYW, Philadelphia; Marsorre Cooney, 
6th district, WSM, Nashville; HeLen Joyce, 9th 
district, WLS, Chicago ; Mas. W. C. GILLESPiE, 
12th district, KTUL, Tulsa, Okla.; ANN HOLDEN, 
15th district, KGO, San Francisco ; Lean Mc- 
Manon, 16th district, KFSD, a.) Diego; ANN 
STIRLING, 17th district, KJR, Seattle. 
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Ernest Morgan, Supervisor of International Exchange 
Programs 

Neil M. Morrison, Supervisor of Talks and Public Affairs 

H. J. Boyle, Supervisor of Farm Broadcasts 

H. G. Walker, Dominion Network Manager 

J. Frank Willis, Supervisor of Feature Broadcasts 
(805 Davenport Rd.) 

A. J. Biack, General Office Manager 

B. Austin, Budget Clerk 


COMMERCIAL DIVISION 
55 York Street, Toronto 2, Ont. 
Weir, Commercial Manager 
Ww. & Powell, Asst. Commercial Manager 
Edgar Stone, Supervisor of Program Clearance 


Arthur Barr, Commercial Billing 
Anne Bergen, Network Booking Clerk 


PRESS AND INFORMATION SERVICE 
55 York Street, Toronto 2, Ont. 


Wells Ritchie, Supervisor of Presse and Information — 
8. A. Blaugsted, Press and Informati i 


STATION RELATIONS DIVISION 
55 York Street, Toronto 2, Ont. 


J. R. Radford, Supervisor of Station Relations 

D. M. Neill, Asst. to Supervisor of Station Relations 
C. Maclin, Statistics and Program Distribution 

Gloria Hill, Food and Drug Continuity Clearance 


ENGINEERING DIVISION 
Keefer Bldg., 1440 St. Catherine St. W., Montreal, Que. 
Gordon W. Olive, Chief Engineer 
J. A. Ouimet, Asst. Chief Engineer 


D. J. McKinstry, Chief Architect 
W. A. Nichols, Plant Construction Engineer 





Repr 





W. G. Richardson, Tr and D pment 
Engineer 
C. E. Stiles, Supervisor of Purchasing and Stores 


A. B. Ellis, Studio Supervising Engineer 


D. Cahoon, Transmitter Supervising Engineer 
C. Stewart, Supplies Engineer 
(Victoria Bidg., Ottawa) 
E. S. Hamilton, Technical Liaison Officer 
(55 York Street, Toronto 2) 
F. Chevrier, Statistician, Coverage Statistics 


REGIONAL OFFICES 
Maritime Region, United Service Bldg., Box 175, Halifax,N.§, 


Rom MP 


George Young, Regional Representative 
H. M. Smith, Regional Engineer (CBA, Sackville, N.B.) 


Quebec Region, 1231 St. Catherine St. W., Montreal, Que, 


Omer Renaud, Supervisor of Programs and Manager of 
CBF and CBM 

John de B. Payne, Program Administrative Officer 

Paul Leduc, Asst. Program Director 

Aurele Seguin, Supervisor of Educational Broadcasts 

Armand Berube, Supervisor of Farm Broadcasts 

J. Arthur Dupont, Commercial Manager 

Leopold Houle, Supervisor of Press and Information 

M. Goudrault, Supervisor of Station Relations 
(Keefer Bldg.) 

L. L’Allier, Regional Engineer 


Ontario Region, 805 Davenport Road, Toronto 4, Ont, 

D. Claringbull, 
oO, BL 

S. W. Caldwell, Manager of CJB 

M. L. Poole, Regional Engineer (star Bldg., 80 A W.) 

Miss H. M. Ball, Press and Information Assista 

Prairie Region, 300 Manitoba Telep Bldg., Winnipeg,Man, 


H. G. Walker, Regional Representative ; 
C. E. L’Ami, Press and Information Representative 


Regional Representative and Manager 





British Columbia Region, Hotel Vancouver, 
Vancouver, B. C. 


Ira Dilworth, Regional Representative 

Kenneth Caple. Program Director 

Norman R. Olding, Regional Engineer 

Patrick Keatley, Press and Information Assistant 





RADIO PARTICIPATION IN WAR INFORMATION CAMPAIGNS—1944 


A Summary of Campaigns Conducted by OWI Domestic Radio Bureau with Time and Talent 
Contributed by Advertisers, Networks and Stations 





No. of War Messages Est. “‘Listener- Est. Annual 























No. of Impressions” Value of Time 
OWI FACILITIES Programs Per Week Per Year Per Week & Talent (Net) 
1. Network Allocation Plan.................. 410 210 10,920 460 ,000 ,000 $39 ,000 , 000+ 
Pd dadyoweds sees 4G eveneees 260 
Dn chen stendvacadeencnet 150 
2. Special Assignment Plan................... 50 2,575 95,000,000 8,449, 000+ 
3. National Spot & Regional Network 
Sn dacbabwedeoeeescasiced 185 1,617* 84,048 24,000,000 2,774, 000T 
4. Station Announcement Plan: (Stations) 
PE EES Socccctcescecece 621 26,082 Sn” ~ “ seudesee qi dhusenen 
|” EE ES ae 272 7,13 es = -‘Fetesheete — Geen wae 
ON f. ios-te aka eae a 893 43 ,218 2,247 ,336 63 ,000 ,000 15,861,000 
aa‘ cabandieanhanne sine tases _ twas. satmesee i" vscbemanl 57, 600t 
6. Women’s Radio War Program Guide........ ee’! eee eee Sk Ege os eee 
PERSE SS aL een Qeyen reer 45,095 2,344,879 642,000 ,000 $66,141,000 
*Represents number of station-broadcasts per week. 
+Figures represent commercial value of time and talent of programs carrying OWI assigned messages. 
. 
TYPICAL OWI RADIO CAMPAIGNS IN 1944 
Station Est. Listener Est. Value of 
Campaigns Weeks Programs Announcements Impressions . Time and Talent 
I, 0 0.0.0.0 opniee sees Saeed 43 600 112,144 1,318,256,000 $2,700,000 
CY TION, o:'e 0. 6 ci basinwcceee ve 10 484 43,218 583,725,000 1,500,000 
pC OEE OEP RE 16 274 36,330 1,095, 480,000 805 ,000 
Red Cross War Fund.................. 10 431 93,765 1,166,205 ,000 2,000,000 
sins ce ocecaveeteadens 5 472 87,994 1,390, 543,000 2,574,000 
War Production Comes First............ 4 i ere 519,798,000 1,000,000 
Cadet Nurse Corps............. aaa 13 223 25,515 625,695,000 1,250,000 
Income Tax Regulations 8 815 10,248 686,345,000 1,314,000 
ni sascecteswececeesons 4 817 25,012 1,675,297 ,000 2,812,840 
ED We Ne ok oo bcos cvccsvcccs 5 421 41,514 787,616,000 1,500,000 
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BLOOD DONORS ARE URGENTLY NEEDED... 
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Sleélio Vorce. DIFFERENTIAL 


Electro-Voice engineers have years of experience in the 
elimination of ambient noise. We designed and devel- 
oped the now-famous “Lip-Mike,” the first successful 
Differential microphone. Our new Model 205-S for air- 
craft, railroad, industrial and police applications is 
another Differential achievement. Soon there will be 
Electro-Voice Differential microphones for all commun- 
ication services. Watch for them. 

If any of your limited quantity needs can be met by standard 


model Electro-Voice microphones, with or without minor modi- 
fications, contact your local radio parts distributor. 
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Sleche Vorce scott 


VOICE CORPORATION + 1239 SOUTH BEND AVENUE * SOUTH BEND 24, INDIANA 
po Division; 13 East 40th Street, New York 16, N.-¥., 
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Directory of 


BROADCASTING EQUIPMENT MANUFACTURERS 


Owing to wartime conversions of nearly all radio manufacturing plants, many of the products here listed are unavailable for the duration. 




















NAME OF COMPANY CITY ADDRESS TELEPHONE MANAGER PRODUCTS 
Acme Electric & Manufacturing Co. Cuba,N.Y. = neeeceecvcuces Cuba 4 Edward A. Miller Transformers 
New York 220 E. 23rd St. Grammercy 5-2211 Adolph Friedman 
Chicago 20 N. Wacker Drive Andover 5620 Jack L. Rowe 
Acoustic Equipment Co. Atlanta 3, Ga. Walton Bidg. Walnut 6714 P. C. Bangs Transcriptions, recording 
H. W. Acton Co. Inc. New York 1 370 7th Ave. Pennsylvania 6-0111 H. W. Acton Transcription needles 
Aerovox Corp. New Bedford, Mass. se... wee eee ueee 6-822 Charles Golenpaul Capacitors—mica, oil-filled, wax-filled, electrolytic 
New York 347 5th Ave. a. Hill 5-7090 George Uzmann 
Seattle 2321 Second Ave. Main 8811 J. J. Backer 
St. Louis 593 Arcade Bldg. Goutal aI677 Jules W. Beneke 
Cleveland 219 Film Exchange Bldg. Prospect 0719 Charles H. Dolfuss, Jr. 
Chicago 9 S. Clinton St. Central 1894 Fred R. Ellinger 
Boston 14 94 Portland St. Lafayette 3484 Harry Gerber 


Minneapolis 

Los Angeles 15 
Denver 

Atlanta 3 
Pittsburgh 
Detroit 24 
Houston 

Kansas City,” Mo. 


708 Sixth Ave. 
1150 South Hill 
4235 — St. 
5 Iv 

918 in” 

15126 E. Warren 
806 West Bidg. 
409 Reliance Bldg. 


Main 1551 
Richmond 9178 
Crand 1768 
Main 1005 
Churchill 0838 
Tuxedo 11220 
Madison 2-4553 
Victor 7050 


H. A. Hildebrandt 
William C. Hitt 
Richard A. Hyde 
Brower Murphy 
Henry B. Parke 
Fred J. Stevens 
George G. Willison 
James P. Kay 





Airdesign & Fabrication, Inc. 





Allied Record Mfg. Co. 


Upper Darby, Pa. 


241 Fairfield Ave. 


L. E. Pamphilon 


Power transformers,. reactors, all types of audio 
transformers, iron core filters 





Los Angeles 38 


1041 N. Las Palmas 


Hollywood 5107 


Louis I. Goldberg 


Processing and pressing, electrical transcriptions and 
\ recor 





Allied Recording Products Co. 





Long Island City 1, N. Y. 


21-09 43rd Ave. 


Stilwell 4-2318 


J. Strauss 


Recording blanks and recording machines, accessories 





Altec Lansing Corp. 


Hollywood 38 


1161 N. Vine St. 


John K. Hilliard 


Amplifiers, transformers, duplex loud speakers 


























New York 19 eae = <ebescdasceness H. S. Morris 
American Transformer Co. Newark, N. J. 178 Emmet St. Bigelow 3-4444 Ivor B. Watts Transformers—power and audio, voltage regulators, 
reactors, wave filters, rectifiers. 
Amperex Electronic Corp. Brooklyn, N. Y. 79 Washington St. Cumberland 6-4430 Sam Norris Transmitting tubes, power and rectifying 
Amplifier Co. of America New York 13 398 Broadway Canal 6-7612 N. M. Haynes Electronic equipment, regulated power supplies, 
amplifiers, transformers, filter networks 
Andrew Co. Chicago 19 363 E. 75 St. Triangle 4400 C. R. Cox Coaxial cables and accessories, antenna tuning, 
Seattle 2321 2nd Ave. Main 8811 Jas. J. Backer phasing and filtering equipment and components, 
Hollywood 28 6406 W. Sunset Bivd. Gladstone 0115 Leon A. Fry tower lights and lighting accessories, high fre- 








Astatic Corp. 


quency antennas, phase monitors, remote antenna 
ammeters 





Conneaut, Ohio 


Harbor and Jackson Sts. 





Audak Co. 


New York 18 


500 Fifth Ave. 


12656 


R. T. Schottenberg 


Crystal and dynamic microphones, phonograph 


pickups 





Lackawanna 4-3723 





Audio Devices, Inc. 


New York 22 


444 Madison Avenue 


G. V. Sullivan 


Microdyne pickups and cutting heads 





Plaza 3-0973 





Blaw-Knox Co. 





Blawnox, Pa. 
Birmingham 3 


Philadelphia 3 
Washington 4, D. C. 


Brown-Marx Bldg. 
Peoples Gas Bldg. 
342 Madison Ave. 
1617 Pennsylvania Blvd. 
423 Munsey Bidg. 


Bryce Haynes 


Recording blanks, playback and cutting points 





Sterling 2700 
3-4931 

Harrison 7633 
Vanderbilt 6-0661 
Rittenhouse 1681 
Republic 3142 


E. J. Staubitz 
William E. Balliet 
J. C. MeQuide 

T. M. Avery 

W. F. Simmons 
J. N. Critchlow 





Antenna 

















Bliley Electric Co. Erie, Pa. Union Station Bldg. 26-857 G. E. Wright Piezoelectric quartz crystals and mountings 

Bond Electric Corp. New Haven 4, Conn. 275 Winchester puny 6-0101 J. C. Calhoun Flashlight batteries, radio batteries and dry cells 
(telephone and ignition types) 

The Brush Development Co. Cleveland 14 3405 Perkins Ave. Endicott 3315 J. P. Johnson Crystal phonograph pickups, crystal headphones 

Burgess Battery Co. Freeport, Ill. Exchange St. Main 3300 W. C. Kluth Dry batteries 

William W. L. Burnett Radio Lab. San Diego 4 4814 Idaho St. Talbot 4943 Wm. W. L. Burnett Piezo electric crystal holders, temperature controlled 


oven and constant frequency controlling equip- 
ment, frequency measuring service 





Canadian Marconi Co. 


Montreal 1, Que. 
Toronto, Ont. 
Halifax, N.S. 
Winnipeg, Man. 
Vancouver, B. C. 

St. Johns, Newfoundl 


a 


211 St. Sacrament St. 
92 Adelaide St. West 
47 Argyle St. 
356 Main St. 


500 Beatty St. 
Adal 





Marquette 7081 
Elgin 9275 


Marine 0464 


ide and New Gower Sts. 881 


. M. Elliott 
.F. Eaton 

. S. McDonald 
. F. Souch 

. Hawkins 
. Collins 


Transmitters, portable pickup transmitters, mobile 
transmitters, commercial receivers, studio, remote, 
portable and all other type amplifiers, antenna 
equipment, tubes, turntables, vertical radiators, 
quartz crystals, fr q y. dulation br 
and communications equipments, marine radio 
communications equipment 








Classic Record Co. 


New York 19 


7 W. 46th St. 


Bryant 9-0143 


Eli E. Oberstein 





Commercial Radio Equipment Co. 


Kansas City 5, Mo. 
Washington 4, D. C. 
Hollywood 28, Cal. 
Kansas City 2, Mo. 


329 East Gregory Blvd. Jackson 5302 
1319 F St., District 1319 
1584 Cross Rds. of the World Hillside 9008 
Porter Bidg. Logan 8821 


Robert F. Wolfskill 
Everett L. Dillard 
a Martin 


n 
Milton W. Woodward 


Frequency measurements, allocation-engineering and 
radio crys 





Cornell-Dubilier Elec. Corp. 


New Bedford, Mass. 
South Plainfield, N. J. 


1605 E. Rodney French 
Hamilton Bivd. 


6-8561 
Plainfield 69000 


H. Varnet 
A. Williams 


Capacitors 











Corning Glass Works aes: +. ii¢¢eprebeuteges 372 C. J. Phillips Antenna, stand-off and lead-in insulators; piping and 
Chicago Merchandise Mast ln ccc c cece h Harris miscellaneous insulators 
New York ————————-. i+ i i seebecentece J. H. Winsche 

Cornish Wire Co. Inc. New York 7 15 Park Row Cortlandt 7-2525 W. F. Osler, Jr. Hook-up wires 

Crystal Products Co. Kansas City 8 1519 McGee St. Victor 1686 J. M. Ziegler Quartz crystal blanks 
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‘One of a series showing AMPEREX tubes in the making. 







































WATER AND AIR COOLED 


TRANSMITTING AND RECTIFYING TUBES 


Original Amperex design and construction refinements result in trouble-free perform- 
ance of Amperex tubes . . . effecting natural economies in the operation of trans- 
mitting equipment. With replacements difficult to obtain, the extra hours of life inherent quit — 
in Amperex tubes are often "priceless." To engineers, everywhere, this "Amperextra™ * 


factor of longevity is the major consideration. 


HASTEN THE PEACE...BUY ANOTHER WAR BOND TODAY 


AMPEREX ELECTRONIC PRODUCTS 


79 WASHINGTON STREET . BROOKLYN 1, N. Y. 





RADIO ENGINEERING LABS., 





 Palne 


..» BUILT UPON A PAST 
OF ACCOMPLISHMENTS 


REL has long been the leader in the development of fine FM Broad- 
cast Equipment employing the Armstrong Crystal Controlled Phase 
Shift System of Modulation. The record speaks for itself! To the left 
are seven of the many stations that have been in continuous, suc- 
cessful operation over a period of years. 


REL pioneering has resulted in some vitally 


important “FIRSTS” inf... 


been since 1941. 


oS 
uD 
cs’ 


Our pre-war successes have been the 
result of SPECIALIZATION in FM 
installations. FM is not a REL sideline 

. it is the actual basis of our oper- 
ations! Our staff of engineers have 
unique experience . . . experience that 
enables them to plan and carry through 


(and only one) to ever successfully install a 50KW. FM 
transmitter. Four of ours are operating daily and have 


to develop and install a studio to transmitter radio relay. 


to develop and install transmitter to transmitter radio 
relay, thereby making possible the FM networks. 


the most difficult FM installations . . . 
experience that assures REL of a tre- 
mendous future in FM. The ground- 
work—the pioneering—is complete! We 
are ready to reassume our major role in 
FM broadcasting as soon as conditions 
permit. 


INC., Long Island City, New York 
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NAME OF COMPANY 
The Daven Co. 


Doolittle Radio Inc. 
Allen B. Dumont Laboratories, Inc. 


Eitel-McCullough, Inc. 


Electro-Voice Corp. 


Evanston Sound Proof Door 


Fairchild Camera & Instrument Corp. 


Farnsworth Television & Radio Corp. 


Federal Telephone & Radio Corp. 


Ferranti Electric, Inc. 


Finch Telecommunications Inc. 


Gates Radio Co. 


CITY 


Newark 4, 


Cc hi icago 36 


Passaic, 
Detroit 1 


N. J. 


N. J. 


San Bruno, Cal 
Salt Lake City 


South Bend 24, Ind. 


Evanston, Ill. 


New York 18 


Washington, D. C. 


Fort Wayne 1, Ind. 


New York 17 
Washington 4, 


Newark 2, 
Chicago 


Washington, 


D.C. 


N. J. 


D.C. 


New York 20 
J. 


Passaic, N. 


~~ Quincy, Il. 


7 7421 | Ss. Zi oomis Blvd. 


ADDRESS TELEPHONE 


MANAGER PRODUCTS 


ae 





191 Central Ave. ~ Mitchel 2- 6555 


Radcliffe 4100 


2 Main Ave. 
4461 Woodward 


3-1616 
Ave. 
4000 


525 West 13th South Salt Lake 6-8761 


1239 South Bend Ave. 21431 


1127 Hinman Ave. University 2758 


Longacre 3- 1255 
National 7770 


475 Tenth Ave. 
Investment Bldg. 


3700 E. Pontiac St. 
1 E. 42nd St. 
Munsey Bldg. 


Anthony 5301 
Murray Hill 2-7924 
Republic 1028 


Mitchell 2-5942 


591 Broad St. 
333 North Michigan Ave. 
151! 9 Conn. Ave., N. W. 


30 Rockefeller Plaza Circle 7-0912 


Murray Hill 5-7976 


"W. R. Spittal 


~ COMPONENTS: Variable and fixed attenuatomp 
single and dual potentiometers, multipliers, fadergs 
step-type rheostats, special step-type rot { 
switches, davohm and super davohm precisig % 
wire-wound resistors. TEST SETS: Transmigg 
sion measuring sets, attenuation boxes, outpugl 
meters, power output meters, volume level 
indicators, power level indicators, decade vol 
dividers, program line equalizers, electron! 
frequency meters, decade resistance boxes, powep! 





Lewis Newman 


supply, ratio arm boxes and logarithmic resistog 
boxes. 
Dudley Gray Transmitters, transmission line, monitors, testin 


equipment 
Recei ving and transmi nitting equipment, cathode- 
tubes 


Leonard F. Cramer 
H. B. Graham 
W. W. Eitel 
L. N. Pierri 


Transmitt ing vacuum tubes, vacuum condense rs 


A. R. Kahn Microphones i 7 or : 
Ww. w.  Lioyd | 


acunll 4 
Sound proof doors 


¥ Kettering 
ys E. Nesbitt 


Dise sound re eordis ng and “playback equipment, 
recorders, amplifiers, equalizers, cutterheads, 
pickups, supplies 

E rnest H. Vogel Transmitters and receivers 

D. W. May 

F. B. Ostman 

E. Van Tubergen Complete AM, FM and television installations— 

R. A. Vogeler transmitting and rectifying tubes, high frequency 

S. W. Fenton and power transmission lines, antenna, Federal 

selenium rectifiers, crystals, transformers 


Transformers, chokes, filters, reactors, etc. 





Herman H. Facsimile: Special equipment for facsimile 











Rachkamp 
Parker S. Gates Transmitters, speech equipment, turntables, record- 
ing equipment, microphones, allied equipment 


for broadcast field 








(Continued on Page 356) 
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has won the right through performance and economy 


to a place in your post-war conversion plans! 


During the war years, Gates Broadcasting Equipment has proved 
itself when “the chips were down.” Hundreds of Gates-equipped sta- 
tions have enjoyed continued operating efficiency at extremely low 
maintenance cost. This is a tribute to Gates engineering and design- 


ing ... yet, new improvements are still taking place in our plant, 





where military production has created new developments that mean 
still better engineering design and efficiency. Gates is ready to talk na 
to you now about the big job to be done . . . about the replacements 

and additional equipment you are planning now for installation as RADI re) Cc Oo M Pp A NY 


soon as you get “the green light.” Gates engineers are ready and 


willing to help crystallize your plans now. Write at once for specifi- QUINCY, ILLINOIS, U.S.A 
, y . . . 


cations, technical data and engineering suggestions. 





Ask About Our Priority Plan for Prompt Delivery When Gates Equipment Is Again Available. 
| BROADCAST TRANSMITTERS + STUDIO SPEECH EQUIPMENT + TUNING AND CONTROL UNITS 
. AMPLIFIERS « REMOTE EQUIPMENT BROADCAST _ STATIC TRANSMITTER ACCESSORIES 
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WHY vou ETA ‘Bo 


e Every RCA tube in your transmitter or assuciated equip- 





ment pays you a bonus in the form of long life and depend- 
able performance. 


e EXTRAS like these have made RCA tubes the standard 


of comparison in the broadcasting industry: 





RCA tubes are 
“ROND-TESTED” 






fro e test- 
ree same complete Ay RCA “road- 
given tiveness of this py the per- 
e effec js borne out i service. 
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The Magic Brain of all 
electronic equipment is 


RADIO CORPORATION OF AMERICA ole and he fo 


tainheadof modern tube 
development is RCA! 
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NAME OF COMPANY CITY ADDRESS TELEPHONE MANAGER NATURE OF SERVICE 
General Electric Schenectady 5, N. Y. 1 River Road 4-2211 W. R. David Complete FM, AM, international and televisio, 
San Francisco 6 235 Montgomery St. Douglas 3740 W. M. Boland broadcasting relaying equipment 
Atlanta 3 187 Spring St., N. W. Walnut 9767 C. J. Hendan 
New York 22 570 Lexington Ave. Wickersham 2-1311 H. J. Mandernach 
Chicago 7 840 S. Canal St. Wabash 5611 G. S. Peterson 
Cleveland, O. 4966 Woodland Ave. Endicott 4464 R. P. Van Zile 
Dallas 2, Texas 1801 N. Samar St. LD 224 R. N. Fowler 
Philadelphia 2 1405 Locust St. Pennepacker 9000 T. B. Jacobs 
Boston 140 Federal St. Hubbard 1800 R. L. Hanks 
General Radio Co. Cambridge 39, Mass. 275 Massachusetts Ave. Trowbridge 4400 A. E. Thiessen Broadcast frequency monitors, modulation monitors, 
New York 6 90 West St. Cortlandt 7-0850 Martin A. Gilman radio-frequency bridges, sound measuring equip. 
Chicago 5 920 So. Michigan Ave. Wabash 3820 L. E. Packard ment, audio-frequency oscillators, volume cop. 
Hollywood 38 1000 N. Seward St. Hollywood 6321 Frederick Ireland trols, variacs, FM monitors, distortion meters 
Graybar Electric Co. Inc. New York 17 420 Lexington Ave. Mohawk 4-4000 J. W. La Marque Transmitters, vertical radiators, speech imput 
Atlanta 1 167 Walton St. Jackson 2261 W. A. Northington equipment, microphones, tubes, frequency 
Boston 16 287 Columbus Ave. Kenmore 4567 J. P. Lynch monitors, amplifiers, rectifiers, meters, resistances, 
Chicago 7 500 S. Clinton St. Webster 2800 H. Fritz transformers, motor generators and associated 
Cincinnati 2 310 Elm St. Main 0600 A. W. Hallett apparatus; antenna control equipment, phase 
Cleveland 14 1010 Rockwell Ave. Cherry 1360 R. M. Sauppe monitors, police radio equipment, marine radio 
Dallas 2 Austin and Wood Sts. Central 6454 V. R. Young telephone, aviation radio equipment condensers 
Detroit 1 55 W. Canfield Ave. Columbia 5500 K. S. Deichman 
Jacksonville 1 12th and Main Sts. Jacksonville 5-6785 L. G. Fields 
Kansas City 8 1644 Baltimore Ave. Grand 0324 R. W. Caldwell 
Los Angeles 12 201 Santa Fe Ave. Trinity 3321 W. W. Kenney 
Minneapolis 15 824 S. 4th St. Main 1188 W. D. Anthony 
New York 14 180 Varick St. Walker 5-8000 F. J. Stahl 
Philadelphia 7 910 Cherry St. Walnut 5405 W. W. Ponsford 
Pittsburgh 22 37 Water St. Court 4000 R. F. Grossett 
Richmond 19 6th and Cary Sts. Richmond 2-2833 L. E. Walker 
San Francisco 1 9th and Howard Sts. Market 5131 W. H. Johnson 
Seattle 4 King and Occidental Sts. Main 4635 C. A. Marten 
St. Louis 3 2642 Washington Ave. Newstead 4700 H. H. Harris 
Hallicrafters Co. Chicago 16 2611 S. Indiana Ave. Calumet 1600 R. W. Durst Radio receivers 
Seattle 1 2321 2nd Ave. Main 8811 James J. Backer 
Atlanta 3 105 Forrest Ave. Bldg. N. E. Walnut 8246 Mrs. H. W. Burwell 
Boston 11 Beacon St. Capitol 0050 Tim Coakley 
New York 13 395 Broadway Canal 6-69312 Haskel Blair 
New York 7 11 Warren St. Cortland 71148 Oscar R 
Chicago 10 43 E. Ohio St. Delaware 8850 Gerard McL. Cole 
Minneapolis 256 Ist Ave. N. Main 8353 Hill 
Kansas City 6 406 Reliance Bldg. Victor 7050 James P. Kay 
Columbus 85 E. Gay St. Adams 8928 W. E. McFadden 
Los Angeles 6 2022 W. 11th St. Fitzray 9913 iors Marshank 
San Francisco 420 Market St. Sutter 6027 W. J. Purdy 
Dallas 1 P. O. Box 1805 Tennison 3-7093 % Earl Smith 
Detroit 1022 Kensington Rd. Tuxedo 22651 Stevens 
New Orleans 918 Union Canal 1881 5. E. Muniot, Jr. 
Chicago 26 1753 Howard St. Hollycourt 1919 M. Ortiz, Jr. 





(Continued on Page 360) 


(Export Representative) 











National Press Building 


GLENN D. GILLETT 
Consulting Radio Engineer 


(1 Tn War Vervice) 


teil 








Washington, D.C. 























evision 





IALD YS WY 


Whether Amplitude Modulation . .. Frequency Modu- 
lation ... or Television — dependability is a must for 
all broadcast equipment. 


Federal broadcast equipment has earned a reputa- 
tion for that dependability because it stands up. 

For more than thirty-five achievement-studded years 
... from the Poulsen Arc to the new CBS Television 
Station . . . Federal has served the broadcast industry 
with superior equipment. 

Federal’s background includes such milestones of 
electronic progress as the 1000 Kw Bordeaux Trans- 
mitter; Micro-ray, the forerunner of modern television 
technique; and the first UHF multi-channel telephone 
and telegraph circuits, part of a world-wide communi- 
cations system... 

All this, plus the war-sharpened techniques that are 
the result of ability and experience, combine to give 
you craftsmanship . . . the kind of craftsmanship that 
builds ae into all Federal equipment. 

8 eA ee ee 


. . your prime need in broadcast equipment is 


dependability — look to Federal for it. 
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WincharcerVerRTICALRADIATORSano ANTENNA TOWER 
WINCHARGER CORPORATION SIOUX CITY, IOWA 
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FRANK H. McINTOSH 


CONSULTING RADIO ENGINEER 


AM + FM 
TELEVISION FACSIMILE 
TELECOMMUNICATIONS 
ACOUSTICAL STUDIO DESIGNING 


WASHINGTON, D. C. METROPOLITAN 4477 
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———. 
NAME OF COMPANY CITY ADDRESS TELEPHONE MANAGER NATURE OF SERVICE 

Hammariund Mfg. Co., Inc. New York 1 460 W. 34th St. Longacre 5-1300 L. A. Hammarlund Receivers, transmitters, station equipment 7 

Harris Mfg. Co. Los Angeles 5 2422 W. 7th St. Fitzroy 6026 J. Henry Harris Shadowgraphed transcription needles “a 

Hartenstine-Zane Ce. Inc. New York 7 225 Broadway Barclay 7-8390 Charles J. Contracting Engineers, specializing in radio antenn | 
Hartenstine installation, including foundatiens for and erecting, 

lighting and painting towers 
Heintz & Kaufman Ltd. S.Sen Francisco ln cece eeces , Delaware 3700 R. W. Bunce Radio transmitting tubes and high vacuum rectifien 
Washington, D. C. Teaneportation Wide. 4 nocccccccccces J. D. Hopkins 





Harvey Radio Co. ae, New York 








103 w. 43rd St. Longacre 3-1800 


Harvey Sampson 


—a 


Distributors of boradcast station parts and equip. 





Hipower Crystal Co. Chicago 47 


Hollister Crystal Co. Boulder, Colo. 
New York 16 
St. Louis 

San Francisco 
New York 
Chicago 
Boston 


Johns- Manville Sales Corp. 


E. F. Johnson Co. 





Lapp Insulator Co., Inc. Le Roy, N. Y. 


Lehigh Structural Steel Co. New York 4 


Lektra Laboratories, Inc. New York 3 


Waseca, Minn. 








1617 Pearl St. 1720 
22 East 40th St. 
1000 Market St. 
116 New Montgomery St. 
22 East 40th St. 
222 North Bank Drive 
49 Federal St. 


Central 3940 
Douglas 4353 
Lexington 2-4988 
Delaware 1144 
Liberty 4570 


Lexington 2-7600 


ment. Also recording supplies and equipment 
—— aeenen 
2033 Charleston St. Armitage 5315 R. Groth Frequency control crystals 


Herb Hollister 
P. J. Washburn 

R. B. Cleveland 
M. E. Sweeney 

L. Green Jr. 

A. A. Purvis 

L. W. Richardson 








Quartz crystals and crystal holders 


d — 

Acoustical materials, sound isolation construction, 
insulation, roofing, noise quieting treatment, 
asphalt tile flooring 








Waseca 990 


L. W. Olander 


Directional antenna phasing and coupling equip. 
ment, tower lighting filters and chokes, gas-filled 
and air condensers, inductors and RF chokes, 
coaxial lines and open wire transmission line 
supports, RF contactors and switches, insulators, 
tube sockets, high frequency antennas 





Le Roy 385 


Brent Mills 





Tower and mast footing and guy insulators, pipe 
mast insulators, vertical radiator insulators, 
porcelain water coils and pipe entrance insulators, 
stand-off and transmission line insulators, special 
—_ insulators, condensers—high pressure gas 

lle 





17 Battery Pl. Whitehall 4-1424 


J. F. Neary 





30 E. 10th St. Algonquin 4-0230 


B. Eisenberg 











Vertical radiators, radio towers 








Dynamic microphones, inter-communicating systems 





(Continued on Page 364) 





WESTON 


TYPE 30 


VOLUME LEVEL 
INDICATOR 
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With improved pointer action which reduces fluttering to a mini- 
mum, plus a widely spaced scale with minimum markings, the 
WESTON Type 30 Volume Level Indicator forestalls eye-strain 
and fatigue ... materially aiding the operator in maintaining a high 
standard of signal quality. Complete information on Type 30, as 
well as on other instruments for use in broadcasting, communica- 
tions and allied fields is available. Write to Weston Electrical 
Instrument Corporation, 641 Frelinghuysen Ave., Newark, N. J. 





BRO 















INSTRUMENTS FOR EVER 
COMMUNICATIONS NEEE 


Model 45 
Precision 
Portable DC 
Instruments 


Model 430 
Portable 
AC-DC 
Instruments 


Model 763 
Direct- 
Reading 
Ohmmeter 





Model 665 
Volt-Ohm- 
Milliammeter 
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“WOW?’ is the direct result of variation in turntable speed. 

Its positive elimination — particularly at the critical 33.3 rpm 
speed — calls for the positive Fairchild drive. 

The Fairchild turntable is driven direct from the center. The 
33.3 rpm speed is obtained by a 54 to 1 gear-and-worm reduction 
of the 1800 rpm synchronous motor speed. The evenness of the 
speed is obtained by a carefully calculated loading of the drive 
mechanism to keep the motor pulling constantly; by careful pre- 
cision control of all drive alignments that might cause intermittent 
grab and release; by carefully maintained .0002” tolerances in all 
moving parts, 





AND 


at the critical 33.3 rpm speed 


CAMERA 


INSTRUMENT CORPORATION 


s0UND EQUIPMENT — precisionized— mechanically and electronically—for finer performance 





The 33.3 rpm speed is translated into 78 rpm by a precision 
friction-ball-race stepup. 

The Fairchild No. 539 Portable Recorder is equipped with the 
positive Fairchild drive. It was developed to meet the exacting 
needs of radio and communications for studio-quality recording 
in the field. And it is built with mechanical skill — skill long prac- 
ticed in .0002” tolerance production of aerial cameras, aircraft 


sextants and aircraft computing gun sights. 
—— ow 





—=+  * 
Fairchild SOUND EQUIPMENT includes: 
rdet namic Pickups (lateral) 
Transcription Turntables . . - Portable Recorders 
Amplifier-Equalizers . . . Magnetic Cutterheads 


Dynamic Pickups (vertical-lateral) . 


able. Address ~ 














Studio Recorders... Dy 





i il 
criptive and priority data are ava 
pe Vork Office: 475 Tenth Avenue, a. ig 
Plant: 88-06 Van Wyck Boulevard, Jamaica 1, N. *- 





ertising 
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For years Johnson has specialized in individually designed com- 
ponents for radio transmitting equipment. Pictured on this page 
is a gas filled pressure variable condenser with Mycalex insulated 
flexible coupling, a coupling inductor, a broadcast station phasing 
unit for a directional antenna system, a broadcast station tower 
coupling unit, and a switching relay capable of carrying heavy 


currents, and requiring no holding current to maintain contact. 


These are typical of the thousands of Johnson-designed units that 
are in service all over the world. Some of them are adaptations 
of a standard design and others are engineered from the 
beginning for a particular application. Johnson Engineers like 
performance specifications. If you have a radio problem, write 
for the Johnson solution. We believe you will like it, and there 


is no obligation. 


Write for the NEW 
Johnson Catalog 


a famous name in Radio 





E. F. JOHNSON COMPANY WASECA * MINNESOTA 
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GEORGE C. DAVIS 


Consulting Radio Engineer 


Complete Consulting and 
Field Engineering 


Services 


William N. Greer, cAssociate 


5012505 Munsey Building Washington, D. C. 





District 8456s7 








= 
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NAME OF COMPANY CITY ADDRESS 


TELEPHONE 


MANAGER 


NATURE OF SERVICE 








John E. Lingo & Son, Inc. ~ Camden, N. J. 2814 Buren Ave. 


Camden 0487 


J. E. Lingo 


Vertical radiators, supporting poles for FM or tele 
vision antennas, UHF antennas, portable steg 
tubular or dural vertical radiators or antenng 
supporting masts 





Lowell Needle Co. Ine. Putnam, Conn. 1 Wildore St. 





Putnam 186 


Elliott D. Dean 


ae 
Transcription needles 





Miles Reproducer Co. Inc. ‘New York 3 
































812 Broadway Gramercy 5-9466 J. M. Kuhlik Film recorders and reproducers 

Mirror Record Corp. #3 = | New York 10 58 W. 25th St. Chelsea 3-2222 P. K. Trautwein Recording equipment and blank discs 

Mycalex Corp. of America New York - 80 Rockefeller Plaza Columbus 5-5990 Charles J. Sauter Electronic insulating materials for radio, radar, 
television and FM sets—also electronic materials 
in general 

New Jersey Plastics, Inc. Newark, N. J. Raymond Blvd. and Market 3-4633 E. P. Wenzelberger Phonograph and broadcasting records 

Blanchard St. 
Ohmite Mfg. Co. Chicago 44 4835 Flournoy St. Austin 1070 Ray S. Laird Rheostats, resistors, tap switches, chokes and 


dummy antennas 





Pacific Sound Equipment Co. Los Angeles 28 
Bethesda, Md. 


1534 Cahuenga Bivd. 
4821 Bethesda Ave. 


Hempstead 6831 
Wisconsin 3188 


William Maas 
William Holmes 


Transcription playback equipment, public address 
systems, amplifiers, phonographs, etc. 





Panoramic Radio Corp. New York 242 W. 55th St. 


Circle 6-9440 


Harvey Pollack 


Specialized test equipment 











Premier Crystal Laboratories Inc. 











Par-metal Products Corp. Long Island City 3, N. Y. 32 49th St. Astoria 8-8905 A. A. Parmet Steel cabinet racks and other metal equipment 

Permo, Inc. Chicago 26 6415 Ravenswood Ave. Briargate 2420 R. J. Diedericks Long life phonograph needles and cutting styli 

Phonograph Needle Mfg. Co., Inc. Providence 5 42 Dudley St. Dexter 5952 J. H. Moody 300% Gadenguytet inspected special reproducing 
needles 

Poinsettia, Inc. ee ae Pitman, N. J. ear ae. 8 —«=—se_—i“‘(‘é KS Wk SOW S0-O F. P. Carter Record manufacturing equipment 

Precision Piezo Service Baton Rouge 10, La. 427 Mayflower St. 5359 C. E. Pearce Quartz crystals, holders and ovens. 





New York 7 63 Park Row 


_ Beekman 3-2824 


Arthur A. Glass Crystals, crystal holders, frequency meters, reactance 


meters, dials, temperature controlled crystal 
osciliators, pilot light indicators, temperature 
ovens 








—AMER TRAN 








TRANSFORMERS 
RECTIFIERS »» REACTORS 


FOR TRANSMITTERS 








First famed for their installation in Marconi's original transoceanic 
transmitter, AmerTran power equipment was then and will continue 
to be unsurpassed in quality and dependability. Their design progress 
Their 


performance invariably exceeds expectations—as has been repeat- 


ever anticipates communications and broadcasting’s needs. 
edly proved in the present war. Entrust your proposed transmitter 
power supply to AmerTran. Specify AmerTran Modulation, Filament 
and Plate Transformers and Reactors of Oil or Abestol Immersed or 
Dry Type in any required rating or frequency. High and Low Voltage 
Rectifiers and Transtat Voltage Regulators also supplied. Write for 


detailed information. 


AMERICAN TRANSFORMER CO., 182 Emmet St., Newark 5, N. J. 


MER 
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JOHN BARRON 











Consulting Radio Engineers 


Specializing in Broadcast and 


Allocation Engineering 


Associate 


Earle Building, Washington 4, D. C. 


GEORGE E. GAUTNEY 
Telephone NAtional 7757 
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a Great Industry... 





R roto today is a major force in our national life. 
Ye turn to radio for information and instruction, 
w inspiration and for pleasure. Radio speaks to all 
ges and all degrees of men. It fills our homes with 
1e beauty of music, the tonic of laughter, the bright- 
ess of truth. Radio is everyman’s window on the 
orld, an indispensable factor in the culture of 
merica. 











To serve such a great industry is both a privilege 
and a responsibility. For ten years; PRESTO has 
enjoyed that privilege, has been keenly aware of the 
responsibility. As the world’s largest manufacturers 
of sound recording equipment and discs, we have 
striven to serve the radio industry as faithfully and 
with as high integrity as the radio industry has 
served the American people. 


...and a great nation at war 


RESTO sound recorders are being used today to 
ain Army and Navy personnel; to bring music and 
-ws to our front-line troops; to counteract enemy 


»ropaganda the world over. In addition, the PRESTO 


plant has become a major supplier of electronic 
equipment for the armed forces. In these ways, and 
to the limit of our ability, PRESTO is contributing 
to our war effort. 


PRESTO 


RECORDING CORPORATION 


242 WEST 55th STREET, NEW YORK 19, N. Y. 
WALTER P. DOWNS LTD., In Canada 
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NAME OF COMPANY 





Presto ‘Recording Corp. 





CITY 
New York 19 
Detroit 
Belmont, Mass. 
Kansas City 
Minneapolis 
Cleveland 
Chicago 
Silver Spring, Md. 
Los Angeles 
Seattle 
Dallas 
Rochester 
Montreal, Que. 
New Yor 
Philadelphia 31 
Winter Haven, Fla. 





NATURE OF SERVICE 


Instantaneous | sound recording equipment, ta] 
dises, cutting and playing needles, transcript 
turntables 





Radiad Service 


Chicago 14 


Dice = 
Transcription players and turntables 





Radio Corporation of America 
(RCA Victor Division) 


Camden, N. J. 
Atlanta 3 


Chicago 11 
Cleveland 15 

Dallas 1 

New York 16 

San Francisco 3 
Washington 6, D. C. 









— 

AM, FM and television transmitters, tubes, micy| 
phones, speech input equipment and 
apparatus, field intensity meters, fr 
monitors, modulation monitors, heat fr 
oscillators, cathode ray oscillographs, mica 
densers, faradon condensers, transcription 
tables, laboratory and test equipment, televig, 
facsimile equipment, antenna phasing equip; 








RCA Victor Co., Ltd. 


Montreal, Que. 
Vancouver, B. C. 


Halifax, N.S 


ADDRESS TELEPHONE MANAGER 
242 W. 55th St. Circle 5-7760 Ralph C. Powell 
18288 Appoline Ave. University 1-0180 Art Adams 
350 Lake 4510 Henry M. Lane 
302 Reliance Bldg. Victor 4631 C. E. Terry 
88 S. Tenth St. Atlantic 4216 E. H. Van Krevelan 
1836 Euclid Ave. Maine 1565 Ernest P. Scott 
600 S. Michigan Ave. Harrison 4240 Larey W. Beier 
Silver Spring Shepherd 4003 Taylor 
5334 Hollywood Blvd. Hillside 9133 Norman B. Neely 
104 Battery St. Sen. 2560 L. D. Marsh 
P. O. Box 1805 Dallas 37093 J. Earl Smith 
76 Brookwood Rd. Cul. 5548 George S. Driscoll 
Dominion Sq. Bldg. Marquette 6368 Walter P. Downs 
25 Warren St. Barclay 7-5513 M. Simons 
5060 City Line Ave. Greenwood 0799 M. F. Taylor 
940 Lake Elbert Drive 22684 M. F. Taylor 
720 W. Schubert Ave. Buckingham 4800 Edward L. Foertsch 
Front and Cooper Sts. Camden 8000 C. M. Lewis 
530 Citizens and Southern Walnut 5946 P. G. Walters, Jr. 

Bank Bidg. 

445 N. Lake Shore Drive Whitehall 4600 A. Josephsen 
1621 Euclid Ave. Cherry 3450 J. H. Keachie 
2010 Jackson St. Riverside 1371 W. M. Witty 
411 5th Ave. Ashland 4-7605 H. Sadenwater 
170 9th St. Hemlock 8300 E. Frost 
1625 K St., N. W. District 1260 F. H. Engel 
1001 Lenoir St. Wellington 3671 H. S. Walker 
1206 Homer St. Marine 4241 C. R. Gordon 
523 Eighth Ave. W. Maine 3928 F. T. Myles 
168 Market St. 97201 E. P. Burns 
36 Breadalbane St. Midway 1186 F. A. Boyle 
99 Brunswick St. 83-6186 C. C. Bowers 


Transmitters, transmitter accessories, transcripti 
turntable equipment, microp 
monitoring and test ec ct w& 
















tubes, speech input equipment, acetate re 
blanks, amplifier equipment, recording 
ment, microphones, faradon condensers, f: 
equipment, television equipment, FM transi 
antenna phasing equi ment, engineering servi 
loudspeakers, transmission ‘line accessories, 
crystals and crystal holders. 





Radio Engineering Laboratories, Inc. 





Long Island City 1, N. Y. 





Rauland Corp. 


35-54 36th St. 


Astoria 8-1010 


Charlies M. Srebroff 







Broadcast transmitters 1-50 KW, antennas, co 











The Recordit Co. ’ 


Chicago 612 N. Michigan Ave. Superior 9109 Ralph B. Ritter measuring equipment, STL relays and receiven 

Detroit 2040 Grand River Ave. W. Cherry 2270 M.N. Duffy 

Hollywood, Cal. 5334 Hollywood Bivd. Hillside 9133 Norman B. Neeley 

Chicago 41 4245 N. Knox Ave. Mulberry 5000 R. M. Gray Television—direct wiring and _ projection 
cathode ray phototubes 

St. Louis 1, Mo. 315 N. 7th St. Garfield 5636 A. Edward Gross Recording equipment, recording accessories, 


phones, needles, rec-o-pa’ 





Recoton Corp. 





New York 10 


212 Fifth Ave. 


Murray Hill 5-6092 


Edward M. Bieber 


Recording and playback needles 





Rek-O-Kut Co. 





New York 


173 Lafayette St. 


Canal 6-3835 


G. Silber 





Instantaneous recording mechanisms 





Charlies E. Schule or 





Scientific Radio Servi ice 





Shure Brothers 


Newark, Ohio 


: __ University Park, — 


Box 631 


4319 


Charles E. Schuler 


Vertical radiators and towers of all descriptions | 





4301 Sheridan St. 


Hyattsville 0535 


H. D. Eisenhauer 


Piezo electric crystals 





~ Chicago 10 
New York 6 
Los Angeles 15 
Seattle 1 
Atlanta 3 


225 W. Huron St. 
136 Liberty St. 
908 Venice Bivd. 
2411 First Ave. 
105 Forrest Ave. 


Delaware 4550 
Worth 2-6550 
Richmond 6363 
Eliot 8882 
Walnut 8246 


J. A. Berman 

F. Edwin Schmitt 
W. Bert Knight 
R. C. James 

H. W. Burwell 
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Microphones, microphone stands, phonograph pid 
ups 

















HARCO 


Steel Construction Co. 
ELIZABETH 4, N. J. 


MASTS 


AND 


TOWERS 


Cataleg will be sent 
to engineers and 
executives writing on 
their business letter- 


head. 
Address Dept. AB 











— POLICE RADIOMEN 


wile , 







Now: 


—on your phasing 
and tuning gear 


problems 


@ Let us know now your re- 
quirements and specifications 
for phasing and tuning gear 
for your directional antenna. 
Andrew custom built equip- 
ment will again become avail- 
able as soon as Uncle Sam 
releases our engineering and man- 
ufacturing facilities from produc- 
tion for war. 
This release may come at any mo- 
ment. Be sure that your needs are 
listed at the top of our peace-time 
back-log. The planning you do 
now will speed your own recon- 
version to the new high standards 
of the future. 
Andrew engineers will gladly ap- 
ply their years of skilled experience 
to the solution of your special 
problems in the field of directional 
antenna equipment .. . 





BROADCAST ENGINEERS 





© Phasing networks and equipment 

® Antenna tuning units : 

© Remote reading antenna ammeters 

@ Phase monitors 

© Coaxial transmission lines and 
accessories 


ANDREW CO. 








363 East 75th Street 


Chicago 19, Illinois 








6-STATION OPERATING EXPERIENCE 
funneled into Westinghouse trans- 





mitter design. Experience year after 
year... with KDKA, WBOS, WBZ, 
WOWO, WGL and WBZA... plus 
2 short wave, television and FM—all 
this provides the ‘‘know-how”’ that lifts Westinghouse 
transmitters into a class by themselves. 









OVER 20 YEARS OF BUILDING 
TRANSMITTERS. The world’s first 
broadcasting was ‘By courtesy of 





/ 
/ / 
DRT =D, 
KASS 
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Westinghouse” . . . and every day 


ries, mia since then a large portion of the 
world’s programs has radiated from 

- Westinghouse transmitters. From them has come 

ptions a new standard of excellence for the industry. 

raph pid 


The 4 “Invisible Ingredients’’ add up to 5 vital advan- 
tages that are ‘‘on the beam”’ with any broadcaster— 


HIGH FIDELITY OF SIGNALS assured by 
Equalized audio feedback system 
Simplified Class C circuits 
Low carrier noise 
Conservative design and operation 


SIMPLICITY OF CONTROL gained by 
Single master control 
Accessibility of individual controls 
Telltale lights 
Simplified circuits 





ent 





ters 


LOW OPERATING COST 
i‘ Air-cooled tubes 
Metal plate rectifiers 
Conservative operation of tubes 
Class C operation 











you NEED THE VITAL 9° by wes 


Only under one name—the oldest name in 
broadcasting—can you obtain the 4 “Invisible 
Ingredients’’ which give you the newest, most suc- 
cessful combination in fine transmitters. This West- 
inghouse foursome is working for others, day after 
day. It now awaits a reservation by you, to start your 
station toward a greater future in its market. 

The 4 “Invisible Ingredients” are: 


TRANSMITTERS DESIGNED FOR 
OPERATORS BY OPERATOR- 
ENGINEERS. Years at the controls 
» can make a good radio engineer 
better—better at understanding the 
. better able 
to foresee, and to forestall any difficulties. 


operators’ problems. . 


WARTIME HIGH-FREQUENCY 
EXPERIENCE. In the war “up to 
their ears’’, Westinghouse radio 
engineers are in the advance guard 
of high-frequency development... 
perfecting many war techniques 
that will make peacetime transmitters far more 
. more economical to operate . . 


efficient . . . more 


dependable than ever. 







use 


Vly 
i 
si CONTINUITY OF SERVICE depends on 
ON THE AIR Air-cooled tubes 


Conservative operation of tubes 
Overload indicator lights 
Surgeproof metal rectifiers 
Tube life meters 

Most modern circuit breakers 


tty.) 
ha 
' 
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EASE OF MAINTENANCE is due to 
Complete protection to operators 
Dead-front controls 
Instruments at ground potential 
Instant indication of abnormal circuits 





TURN THE PAGE... .test yourself on the facts that prove 
the superior fitness of Westinghouse for this job. 














When did the first ° When were the first 


broadcasting station quarts crystals used in 


Wik broadcasting trans- 


start operations?* 
mitters?** 











1. 
a 2. When were the first 











i When was the first secondary and portable “> =e" 
Se network program standards for monitor- 
broadcast?** ing broadcasting sta- 








tions built?* 


8. 
ANY isl When was the first 


high power Class B 
hg audio system used?* 


When was the first 
factory-made home re- 
ceiver for nontechnical 
operation produced?* 





When was the first 


ore 
(Se. 4 J 


When was the first 
ly short wave broadcast?* 


remote pickup station 
built?* 


I'd 


When were the first li 
heterodyne receiver cir- / 


cuits patented?* 


~ 








10. 


When were two broad- 


castsrunsimultaneous- 
ly on the same fre- 
quency for the first { 





time?* 


*k A WESTINGHOUSE ‘‘FIRST"”’ 
* 2K WESTINGHOUSE WAS A LEADER IN THESE 





WESTINGHOUSE THE OLDEST NAME IN BROADCASTING 




















A QUIZ PROGRAM FOR BROADCASTERS AND INTERESTED OLD-TIMERS 





The following questions mark high spots in the 
progress of radio from its crystal detector days. Score 
ten points for each question you answer correctly. If 


Il. 


When was the first 
short wave equipment 
made for ocean-going 
vessels?* 


13. 


When was the first 
patent applied for onan 





When was patent ap- 
plied for, to send both 
AM and FM on thesame 


carrier waves?* 


electronic-beam icono- 





scope?* 


14. 


When was the first 
cathode ray tube for 


, television patent ap- 
i” plied for?* 


19. 


When was the first 
railway radio installed?* 





COMPARE THE RECORDS. . . More than 43 important 


“Firsts’’ like these. . . 
major developments... 


plus a leading position in 29 other 
have all established Westinghouse in 
the forefront of radio broadcasting development. No manu- 
facturer of transmitters can claim to be closer to the 


WESTINGHOUSE THE OLDEST 








you score 150 or more, you're an expert; 120 marks you 
as exceptional; 100 is better than average. To check 
your answers, turn the page: 


16. 


When was the patent 
applied for on the first 
thermionic vacuum 

-. tube with indirectly 
— heated cathode?* 


. 
] PCa 
| 
s 
a0) 


When was the first 
navy plane transmitter 





for transoceanic flight = ~ ~_-=-= 
produced?* == =Ts 


18. 


When was U. S. short 
wave broadcast first re- 
ceived in England?* 


19. 


When was police car 


and station radio com- 


munication first used?* 









Sd 20. 


wy When was the first 


news broadcast?* 


eg —F 
_ 


industry, or more familiar with the needs of America’s 
broadcasters. 


TURN TO THE NEXT PAGE... 


tage of all this Westinghouse experience—to do your job 


see how you can take advan- 


better and easier... 


NAME IN 


BROADCASTING 


am 












One of the station executive’s most pressing 
problems—getting the jump on postwar competi- 
tion—is answered in this book. It outlines a simple 
plan for getting your station on the air sooner... 
with the new and even more efficient Westinghouse 
AM and FM equipment that’s coming. The book 
gives you a “picture preview” of Westinghouse 
FM equipment . . . helpful information on FM 
developments . . . a perfect yardstick for buying 


a transmitter . .. things you can do now to maintain 


or improve your competitive position . . . postwar. 





The book is being distributed to stations through- 
out the country. However, if you should fail to 
receive your copy, please write Westinghouse 
Electric & Manufacturing Co., P. O. Box 868, 
Pittsburgh 30, Pa. 
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PLANTS IN 25 CITIES... OFFICES EVERY WHERE 


Westinghouse 


The Oldest Name in Broadcasting 


AM 
ELECTRONICS 
FM 








ADD UP YOUR SCORE! 


In 1920 by KDKA, still a Westinghouse station. 


In 1923, with 2 of the 4 stations Westinghouse-owned. 


The Aerola, RC in 1921. 

In 1922 by 8XK, Pittsburgh. 
1923. 

1926. 

1928. 

At KDKA in 1931. 

In Pittsburgh, 1924. 


In 1926, with Westinghouse stations WBZ 
and WBZA. 


11. 


12. 
13. 
14. 
15. 
16. 
17. 
18. 
19. 
20. 


In 1927-28. 

On Sept. 14, 1935. 

In 1923. 

On November 16, 1929. 

In 1924 on the Norfolk & Western R. R. 
1923. 

In 1919, for flight of NC-4s. 

A baseball broadcast in 1922. 


In 1922 by Pennsylvania State Police. 
November 2, 1920 -Harding-Cox election. 
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NAME OF COMPANY 

















CITY ADDRESS TELEPHONE MANAGER PRODUCTS 
d Apparatus Co. New York 19 150 W. 46th St. Bryant 9-8776 A. W. Niemann Automatic graphic sound and recorders of various 
types 
e Sound Scriber Corp. New Haven 11, Conn. 82 Audubon St. 71-4248 Herbert G. Froerer Soundscriber electronic disc recording-reproducing 









equipment 


















Radio & Etectronics Co. New York 7 212 Fulton St. Barclay 7-1840 Samuel Schwartz Radio-electronic parts of all types—including tubes, 
meters, test equipment, communications receivers, 
recorders, playbacks, microphones, loudspeakers, 
pickups, etc.—also record blanks 

ordarson Electric Mfg. Co. Chicago 10 500 W. Huron St. White hall 6444 Jerome H. Kieker Transformers 











ower Sales & Erecting Co. 


Portland 11, Ore. 


6100 N. E. Columbia Blvd. 


Trinity 7303 


C. H. Fisher 





Vertical radiator installation, includin 
erection, ground system, lighting an 


Piers, steel 
painting 





ge IF . 
fransmitter Equipment Mfg. Co., Inc. 


New York 14 
Long Beach, Cal. 
hicago 


345 Hudson St., N. 
4214 Country Club Drive 
154 East Erie St. 


Worth 4-7305 


Morton B. Kahn 
Don C. Wallace 
Peel 


Broadcast transmitters, studio speech input asseni- 
blies, portable speech amplifiers, mobile broadcast 
transmitters 








ruscon Steel Co. 

















Youngstown 1, Ohio Albert St. 3-2171 George F. Bateson Self-supporting vertical radiators, uniform cross 
section guyed masts, copper mesh ground screens 
Turner Co. Cedar Rapids, Iowa 909 17th St., N. E. 3-2607 William J. Nezerka Microphones 
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nited Electronics Co. Newark 2 “ Sy ng St. Humboldt 2-0576 C. A. Rice Transmitting tubes 
Chicago en - cmapeeakeaeaas E. R. Peel 
Cleveland 1486 — cisecvesesvene John O. Olsen 
Jackson, Mich. = | rere P. M. Day 
Los Angeles eee = ——=SsS ew ww vw ee rece J. T. Hill 

.8. Recording Co. Washington 5 1121 Vermont Ave., N.W. District 1640 Joseph Tait Speech input equipment 

nited States Television Mfg. Corp. New York 106 Seventh Ave. ne ere Radio and television receivers, electronic equip- 

ment 

niversal Microphone Co. Inglewood, Cal. 424 Warren Lane Oregon 8-2148 Cecil L. S Microphones, stands and ies p t 
New York 11 259 W. 14th St. Che' 27330 ponerse r "smith parts of recording units 
Chicago 11 540 N. Michigan Ave. Delaware 1561 L. G. Cushin: 
Seattle 2321 Second Ave. Main 8811 James J. Backer 
Cleveland 530 Erie Bidg. Prospect 7265 E. C. Edwards 

istinghouse Electric & Mfg. Co. Baltimore 3 a Wilkens Ave. Edm ramen yl aed Walter Evans Amplitude and fr dulated transmitters, 
Atlanta 2 299 Northside Drive, N. W. pamees 7 Thomas Fuller custom built studio uipment, Lee mn tubes, 
Boston 10 10 High St. osoo F. L. Nason antenna phasing and tuning equipment, instru- 
Chicago 6 20 North Wacker Drive — in 5520 F T. Whiting ments, meters, relays, studio and tower lighting 
New York 5 40 Wail St. Whitehall 3-4321 James Boyd equipment, transformers, tr itting 
Philadelphia 4 3001 Walnut St. Evergreen 8700 E. W. Loomis circuit breakers, power entrance equipment, 
Pittsburgh 30 306 Fourth Ave. Atlantic 8400 J. K. B. Hare switches and indicating lights 
St. Louis 1 411 North 7th St. Central 1120 C. E. Allen 
San Francisco 4 1 omqomed SF St. Exbrook 5353 C. A. Dostal 
Washington 6, D. C. 1625 K St National 8843 C. 8S. Weber 

ston Electrical Instrument Corp. Newark 5 614 Frelinghuysen Ave. Bigelow 3-4700 V. E. Jenkins Electrical instruments 









charger Corp. 


Sioux City 6, Iowa 


E. 7th and Division Sts. 


8-6513 


M, M. Lasensky 






vertical radiators, FM antennas, 
antennas, lighting 


Radio towers, 
supporting towers for 
equipment for radio towers 














Paul 


F. Godley 





(onsulting “Radio Engineer 


Phone: 
Montclair (N. J.) 2-7859 



































CONSTRUCTION, OPERATION COSTS OF AM-FM-VIDEO STATIONS 








ALTHOUGH it is difficult to estab- 
lish a pattern for comparing the 
relative construction and operation 
costs of AM, FM and television 
stations, the tables which follow 
indicate the financial experience of 
the nation’s broadcasters in all 
three categories of the art. 


Tables I and II are taken from 
FCC reports. Tables III and IV 
were provided by FM Broadcasters 
Inc. Table V reflects the Dumont 
experience with WABD New York, 
a video outlet. Table VI shows op- 
erating costs of WRGB Schenec- 
tady, a General Electric Co. tele- 
vision station. 

Further textual comment on tele- 
vision costs, appended to Table VI, 
is taken from remarks made by 
James D. McLean, sales manager 
of television transmitting equip- 
ment, GE, in testifying before the 
FCC allocation hearings. 


TABLE III 





ESTIMATED ANNUAL 
OPERATING COST 


1,000 w FM Station 
Six Hours Daily 
(As prepared by FM Broad- 
casters Inc.) 











SUMMARY OF TANGIBLE BROADCAST PROPERTY APPLICABLE TO STANDARD BROADCAST OPE 
ATIONS SEGREGATED BETWEEN FOUR MAJOR NETWORKS AND THEIR NINE KEY STATIO 
FIVE REGIONAL NETWORKS, 604 STATIONS AFFILIATED WITH MAJOR NETWORKS AND 228 ST# 

TIONS NOT SERVING AS SUCH OUTLETS 1943 


STATIONS SERVING AS OUTLETS FOR MAJOR NETWORKS 


TABLE I 
















Clear channel Regional Local 
50,000 watts 5,000 to 20,000 watts 
Particulars Unlimited Part-time Unlimited Part-time Unlimited Part-time | Unlimited pa Bn Total 

Number of stations....... 41 3 20 1 240 22 276 1 604 
Cost to licensee.......... $16,041,264 $597,934 $2,068,190 $77,434 $29,223,017 $1,279,851 $7,466,895 $15,783 $56,770, 
Depreciation to date under ; 

ownership of licensee... . 9,058 , 793 254,400 838,991 13,806 13,127,523 555,808 3,540,701 10,609 27,400, 
Depreciated cost......... 6,982,471 343,534 1,229,199 63,628 16,095,494 724,043 3,926,194 5,174 29,369, 

STATIONS NOT SERVING AS OUTLETS FOR MAJOR NETWORKS 

PEC tercan - -sdiecesse ° abdnces« 5 2 28 39 129 25 228 
ces cgeds sedaceas ~ Sencenes $1,472,188 $242,853 $1,916,456 $3,080,416 $3,122,297 $546,901 $10,381, 
Depreciation to date under 

SLE OUND, occ-  sccccsan  coespiose 448,671 182,514 955,361 1,174,559 1,297,612 276,817 4,335, 
Depreciation cost......... ‘athceee  ptebnand 1,023,517 60,339 961,095 1,905,857 1,824,685 270,084 6,045, 26 

ALL COMMERCIAL STATIONS 

Number of stations... .. 41 3 25 3 268 61 405 26 1 832 
Cost to licensee. . $16,041,264 $597,934 $3,540,378 $320,287 $31,139,473 $4,360,267 $10,589,192 $562,684 $67,151, 
Depreciation to date under 

ownership of licensee. 9,058,793 254,400 1,287,662 196,320 14,082,884 1,730,367 4,838,313 287,426 31,736, 
Depreciated cost......... 6,982,471 343,534 2,252,716 123,967 17,056,589 2,629,900 . 5,750,879 275,258 35,415, 


! The licensee of 1 station reported no owned broadcast property. 


TABLE II 


REVENUE & EXPENSES OF 832 COMMERCIAL 


All commercial stations: 
umber of stations... .. 
Broadcast revenues... . . 


41 3 25 3 268 
$40,149,999 $2,339,200 $6,939,300 $619,572 $66,038,038 


STATIONS IN 1943 


61 405 26 
$7,194,961 $25,307,601 $896,961 


















































Rent --.----- ~----------------- $6,000 Broadcast expenses... . . 23,743,043 1,674,153 5,393,056 468,338 44,656,027 6,089,045 20,171,375 714,564 
Station Manager ..........-...-.--- 5,000 
IE cntinidinncwen Se PO 3,000 Broadcast income or (loss) 
Seeneavesher ...........- ~~~ 1.800 before Federal income tax 16,406,956 665,047 1,546,244 151,234 21,382,011 1,105,916 5,136,226 182,397 
Telephone—Office Supplies wconece 1,000 
Operators (3) Saeemenscatasisaisiadiinaiaiatilaiaisail 8,500 tj 
samme Light “A arn ie A —— a Above estimates assume operation from ® 
none Nn eren ~ My “a ts ; = 2 
Tube Replacements _-------------- 450 “Scratch.” If there is an existing operation | DEVELOPMENTAL FM BROADCAST STATIONS 
Ghote’ Gecunter & Compensation certain costs naturally will be eliminated. 
ae “ SS ong such (Authorized Under FCC Rules 4.151-4.157) * 
‘ as power, light, tu replacements, oper- 3 
— eee aa ain aaa ator salaries and depreciation will grow. tUnder Construction 
Tasurance nee oan "350 Cther items such as rent, taxes, deprecia- 
. _ as niahdeseoedilibahintiaiaa 77? tion, will deve = vay aed = ¥ — Call Frequency Pow 
Program Production. ...... 6,000 vense will cepend upon whe type Of oper- Li and Locati Letters in ke. Ww 
Transcription Service 2.500 ation under consideration—whether studio 
Mews Gervice ... a ee ee 3.335 and/or transmitter sites are leased or The Atlanta Journal Co., Portable | ee er 700 
‘aes PATE whether land is purchased and buildings . oe ’ 
es, Sennen —— 1,400 constructed. The program production item Consign prapess and Sangtie Times Co., W9XEK 45,500 1,000 
Copyright Fees.....___.-__......_- 777. +%is mainly coverage for transcription- $ oe 
Transmiter Site Rent _._-____..____ 277 + library service and provides little for tal- Everett L. Dillardtr/as,CommercialRadio tW3XL = ........ 250 
ent. Copyright fees are usually assessed Equipment Co., Washington, D. C. 
Total eens os = $52,585 on a percentage-of-station-revenue basis. g 3 
Everett L. Dillard tr/as,Commercial Radio tW3XLA -~~_........ 100 
TABLE IV Equipment Co., Portable 
Temple V. Ehmsen, Portland, Ore. 5, Sn? oe. 1,000 
ESTIMATED CONSTRUCTION COSTS The Journal Co. (The Milwaukee Journal), W9XJC 45,500 100 
FOR FM STATIONS ae 
R KLZ Broadcasting Co., Denver, Colo. TWOXLA 43 ,500 1, 000 
8 prepared M Br ‘gs Inc. 
(As prepar by FM Broadcasters Inc.) Maryland Broadcasting Co., Team == db ebewiese 1,000 
Baltimore, Md. 
ITEM 1,000 w 3,000 w 10,000 w 50,000 w Matheson Radio Co., Inc., a rr 1,000 
ieee — pre $ 2,500 $ 2,500 $ 2,500 Boston, Mass. 
oo with —— er nye 79,000 Muzak Corporation, New York,N.¥. tW2XMC 17,650 1,000 
Studio Control --.... -- -- 4,000 5,000 5,000 10,000 National Broadcasting Co., Inc., W1i0XF 1,614, 2,398, 3,492.5, 25 
Installation a - 2,500 3,000 7,500 15,000 Portable 4,797.5, 6,425 9,135, 
Measuring Equipment —_..-.._-- anc mae 2,000 3,000 3,000 12,862.5, 17,310, 23,100 
Proof of Performance v7 2,500 2,500 2,500 2,500 oo oso oF ood 
Miscellaneous —_— -- oo sone 1,000 2,000 3,000 5,000 33460 ‘ 33/620; 35.060. 
ieee 35. ‘0 37,140 
Totals_-. ipnacennstaclcalale 30,500 38,250 61,000 130,000 500 HB org 9° 460. 
39,540, 116,050, 116,250 
These average estimates assume that transmitter and antenna are located at the ey st9’ ons oot aas 
point from which programs originate, a condition which may well obtain up to ten 118250 118 '450° 118650, 
kw, Where the locations differ it is necessary to rent high fidelity telephone lines 118,850, 156,525, 156,975, 
or install an STL (studio-transmitter) link. Telephone rentals vary greatly but one 157,425, 157,725, 158,175, 
22-mile link, capable of 15,000-cycle transmission, costs approximately $345 per 159,075, 160,425, 161,325, 
month. A complete STL link costs approximately $11,530 and can be remotely con- 1 ’ rt p++ ia Prt pod 
trolled, eliminating an extra operating staff. No provision has been made for control Ht 000, 800: 000 — 400 , 000, 
equipment such as microphone amplifiers. Pick-up equipment for programs outside the 401.000 and above. } 
studio should cost approximately $800. Studio construction costs will depend upon whether of 
a remodeling job or an entirely new structure is intended. The simplest kind of remodel- National Broadcasting Co., Inc., W10XR Same as W10XF 1 CQ 
ing job, allowing for a minimum of studio, control and transmitter space (not over Portable or Portable-Mobile i 
= ee ee Seen Sey $12,000. This would cover some sound isolation Voice of Alsbama, Inc., Birmingham, Ala. {WéXFM _......... 1,008 
(Continued on page 374) Voice of Alabama, Inc., Birmingham, Ala. tW4XAP ~~ ......... 250 


Page 372 @ 1945 Yearbook Number 


BROADCASTING e Broadcast Advertis 


ROA 


oe 
EA ROE 


See 


saRhANs 


tot" 





SPECTRUM SPECIALISTS 


AM-FM.~* \felevision - Faesimile - Relay 


RING and CLARK 


" CONSULTING RADIO ENGINEERS 


1, 006 


2st MUNSEY BUILDING WASHINGTON, D. C. 
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BROADCASTING NEED... 





CHWM0 OT 
“THE HOUSE OF ISR@RS 


Rheostats and potenti- 
ometers in wire-wound 
and composition-ele- 
ment types. 


%& Builders of rugged equipment specify 
CLAROSTAT for resistors, controls and re- 
sistance devices as a matter of habit, They 
know through years of experience, espe 
cially out in the field, that Clarostat 
components are tough—electrically and 
mechanically. Thus one more clause in their 
insurance against equipment failure and 
excessive servicing. 


Midget controls in both 
types. Matched in ex- 
ternal appearance and 
dimensions. Mechan- 
ically interchangeable. 


Large line of controls 
for sound systems—con- 
stant-impedance, atten- 
vators, L-pads, T-pads, 
faders, mixers, etc. 


Today Clarostat is engaged 100%, in the 
war effort. The facilities of two large plants 
are concentrated exclusively on meeting the 
AA Be eh gran requirements of our armed forces. But after 
coptionally ened a Victory is won, "The House of Resistors” 
struction, will reconvert back to civilian production, 
with vastly increased capacity to meet the 
needs of its many business friends. 


25 and 50 watt power 


Greenohms—well-known 
green-colored cement- 
coated power resistors 
found in the most 
rugged assemblies. * Submit Your Problems. . 
Glesohms — glass-insu- lf they have to do with resistance—fixed, ad- 
lated miniature power justable, or ballast—send them along for our 
resistors and heaters. engineering collaboration. We either have stand- 
Also flexible resistors, ard items in our extensive line, or we can build 
etc., etc. special units, Let us quote on your needs. 





WIRE-WOUND & COMPOSITION-ELEMENT CONTROLS * POWER 
RHEOSTATS *% POWER RESISTORS x FLEXIBLE RESISTORS 
*% GLASOHMS (Glass-Insulated Resistors) % ATTENUATORS 
*% BALLASTS, Etc., etc. 





| —FITTING INTO EVERY—| 
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AM-FM-VIDEO COSTS 


[Continued from page 372] 








TABLE V 


DuMont 25-kw Television Station 


(Studio Equipment) (Prewar Cost Basis 
2 ~ Mont Iconoscope Cameras with electronic viewfinders and mounted on push 
0 eS ae See ee ee ae tis lifediaiaetaell 
Du Mont studio Control desk- iis netivinindeatgiicishe sth dion liven iaastgneietinialilpalalabigecamicin sean abaiel 


















Electrically Controlled Camera Dolly_..___- i a re 
2 Special Film Projectors -- ata Ye ees O- 
2 Du Mont Iconoscope Film ‘Pickup Cameras__ ion ethinaie catihiestiien 
Du Mont Master Control Board___.___- leletetinipeccie 
Du Mont 25 kw Video—12.5 kw Audio Transmitter with control “console. baiewen 
Suitable antenna - nin 


Total _.. pihitinitiiahan pease 
(Field Pickup Equipment) 

2 Du Mont Field Pickup Cameras with control equipment-_-_---- ae 

OO OS eee ae tae EB SEE 

Du Mont Relay Receiver .__....-- ideas PPS AVAL SLE) 

Field Audio Equipment —-_.-....-.-.- TEC SPSOSS Giinctienenimnnes 

Truck with generator and antenna_.........__...- 


Tee: 60 
(Installation, Sound, Lighting, ete.) 
Studio Installation _..__- ibndti damm aida 
Structural Alterations, soundproofing, electrical wiring, A Se 
Studio lighting, sound equipment and intercommunication system____------ 
Fireproofing film studio _.. ~~ nctipegibatibanediail aptilaitiapilintndaiteeall 
Equipment spares and test instruments _ a 


I cin, nbdbenideransbia 
GRAND TOTAL on 


TABLE VI 
General Electric 40-kw Television Station 


(Studio Equipment) 
2—Studio Camera Channels at $14,850 each pap 0 dibeaentnetinnishiontal $ 2) 
2—Motion Picture (35 mm.) Channels at $24, 200 each eS RES 
1—Basic Studio Equipment at $10,900 each______ wiitaain 
1—Sound (20 kw) and Picture (40 kw) Transmitter__- 
1—Installation engineering and Antennas * pares 


(Prewar Cost 


Prewar Selling Price __...__.. EE a ee a ot A oo Nae 

* Installation done by electrical contractors under supervision of G-E engines 

$16,000 covers antennas and supervision, not installation. 
(From testimony of Mr. MdLean before FCC.) 








Master Station mated at $150,000-$200,000). 

= Operating costs, divided equally b 
Basic requirements: 2-5 studio camera jive talent and film: maintenance $1 

channels; 2 motion picture channels; con- power (110-kw per hour) $8,000; . 

trol room equipment; microphones and (staff of 86), $100,000; miscellaneous, 

audio apparatus; s lighting equip- 000; depreciation on capital investment A 

— fa nog erg A. -; —— $165,000 over 5-year period, $33,000; 

ment; antenna system; mon g equip- * 

ment; 40 kw visual and 20 kw aural trans- “~"°"** Sas aay ae OF 

Satellite Stations 


mitters; total cost (exclusive of physical 

facilities) $250,000-$300,000; with physical 

facilities $450,000-$500,000. Basia equipment—Unattended: 4 
Operating expenses: Maintenance (in- visual and 2 kw aural transmitters; 

cluding spare and replacement tubes and pickup receiver and antenna; antenna 

parts) $25,000 power cost (285 kw ~ tem; monitoring equipment; cost, $48; 

hour) $15,000; salaries (staff of 42 exclu. $51,000. 

sive of talent but includes program, office Attended: Same as unattended satel 

production Personnel) $150,000; miscel- but adding monoscope channel and 

(i advertising, rentals, channel; cost, $55,000-$58,000. 

taxes, interest, insurance, legal expenses, Attended: Same as unattended sat 

etc.) $100,000: drenreciation (captial in- but adding 16 mm film channel; 

vestment of $300, for equipment or’ $66, 69 

depreciated over 5 years) $60,000; tota. Operating costs—Unattended: mail 

annual expense $350,000; a cost for nance, $10,000; power (50 kw per how 

technical operation based on daily, $6,000; salaries, none; miscellaneous, n¢ 

365 days a year, $117. total, $15,000 annually. 


Attended: Maintenance $10,000; 
Intermediate Station (50 kw per hour) $5,000; salaries $20 
Basic equipment requirements: 2 studio 
















(staff of 4); miscellaneous $10,000; 
camera channels; 2 motion picture chan- ciation, $11,600; total $56,600; hourly ¢ 
nels; control room equipment; microphones $20. 
and audio equipment; studio lighting Attended with film facilities: Mair 
equipment; antenna system; monitoring nee, $12,000 power (50 kw per how 
equipment; 4 kw visual and 2 kw aural ™®* d la j P 30,000 (staff of 6): 

transmitters; estimated cost of eauipment  %5,000; salaries, $30, (s be 13 
(exclusive of physical facilities), $140,000- cellaneous, $18,000; depreciation, $ 

$165,000; (physical facilities were esti- total, $78,800; hourly cost, $27. 





TEMPORARY CLASS 2 EXPERIMENTAL HIGH 
FREQUENCY BROADCAST STATIONS 





Call Frequency Pow 
Li and Locati Letters in ke. Watt 
The Crosley Corporation, Cincinnati, Ohio W8XFM 43,200 1,00 
C. M. Jansky, Jr. and Stuart L. Bailey d/b W3X0O 43,200 1,00 


as Jansky and Bailey, 
Georgetown, D. C. 
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hij Lento. 


Year-in, year out, station managers and velopments in radio engineering . 











engineers look to Lehigh for the best in ver- 
tical radiator construction. And Lehigh, 
year after year, has returned that confi- 
dence with proof of performance. Lehigh 
towers give maximum coverage, outstanding 
results, and have kept pace with rapid de- 


17 Battery Place 


2° ie 
ees 


Offices In Principal Cities 


AM, FM, and Television. 

Lehigh performance and reliability are your 
guide to buying vertical radiators for your 
station. If you are planning an AM, FM, 
or Television station consult Lehigh. 


LEHIGH is producing for Victory 
After victory, for AM, FM, or Television 


BUY LEHIGH! 
LEHIGH STRUCTURAL STEEL CO. 


New York 4, N. Y. 


Plant at Allentown, Penna. 
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Stringent FCC regulations make imperative 
vigilant supervision of emitted signals. 


No modern transmitter, while stable, reliable 
and skillfully operated, is totally immune from 
occasional frequency drifts. Such drifts occur 
when least expected. It is extremely impor- 
tant that they be detected and corrected 
before they assume serious proportions. 


Local checking equipment is of value but can 
only be relied upon If such equipment is 
occasionally calibrated against standards 
of unquestioned accuracy. 


The RCA laboratories, which make several 
thousand measurements per month, have 
gained an unrivaled background of many 
years experience in systematic, precise, 
measurement of the operating frequencies, 
ranging from .013 to 140 Megacycles, of 
RCA and foreign commercial radio stations. 


For Routine Service 


Why you should subscribe to this 


Jrequency Vb 





Numerous Broadcasting, Police, Aviation and 
Commercial stations throughout the United 
States, in Canada, Mexico, the West Indies, 
rely with confidence upon this RCA Service. 


Regular scanning of all frequency bands per- 
mits close supervision of the accuracy of any 
transmitter subscribing to Measuring Service. 


Excessive frequency deviations or develop- 
ment of spurious radiations In a subscriber's 
transmitter are reported Immediately to the 
subscriber by telephone or telegraph. 


The accuracy of RCA Standard Oscillators 
is better than five parts in ten million, which 
means that measurements In the broadcast 
band are covered within a fraction of a cycle 
per second. 


Measurements made by RCA Laboratories 
are acceptable to the FCC. 


For Emergency Service Telephone or Telegraph 


Apply at the Nearer Office the Nearer Laboratory (always open) 


COMMERCIAL DEPARTMENT 
NEW YORK 4, N. Y. 


66 Broad Street 
Telephone: HAnover 2-1811 


POINT REYES, CAL. 
MARIN COUNTY 
Telephone: Inverness 9-W 


COMMERCIAL DEPARTMENT 
SAN FRANCISCO 8, CAL. 


28 Geary Street 
Telephone: Garfield 4200 


RIVERHEAD, N. Y. 
SUFFOLK COUNTY 
Telephone: Riverhead 2290 
or telegraph 


R.C.A. COMMUNICATIONS, INC. 


A SERVICE OF RADIO CORPORATION OF AMERICA 


or telegraph 
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“ . 
Te any different networks (illustrated) and the 
wide selection of characteristics var 
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Balanced Circuits Lp eos tear patsy Unbalanced Circuits 





BAL. LADDER 


InN UN-BAL. LADDER 





THE 1D, AWA AWS COMPANY 


191 CENTRAL AVENUE 
NEWARK 4, NEW JERSEY 


HOLD MORE... WAR BONDS 





BUY MORE 
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PROCEDURE RELATING TO BROADCAST 
LICENSE APPLICATIONS 
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Editor’s Note: The following 
article was prepared by the 
Broadcast Division, Law De- 
partment of the FCC for the 
guidance of applicants or pros- 
pective applicants for broad- 
cast facilities: 


THE CONSTRUCTION and oper- 
ation of broadcast stations under 
Federal licenses is provided for by 
the Communications Act of 1934? 
which created the Federal Com- 
munications Commission as the li- 
censing authority and prescribed 
conditions relating to the licensing 
of such stations. Basic information 
concerning the prerequisites inci- 
dent to the licensing of stations is 
to be found through examination 
of the provisions and policies of 
the Act and the Rules and Regula- 
tions promulgated under authority 
thereof by the Commission.’ Pro- 
cedures to be employed and some of 
the significant matters to be consid- 
ered in the prosecution of broad- 
cast applications are reviewed in 
this summary. 

The Communications Act pro- 
vides certain limitations upon the 
holding and transfer of a license, 
prohibiting the licensing of an 
alien; any corporation of which any 
officer or director is an alien or of 
which one-fifth of the capital stock 
is owned of record or voted by 
aliens or their representative or by 
a foreign government or represen- 
tative thereof; or by a corporation 
organized under the laws of a for- 
eign country. The Commission is 
directed by the Act to refuse a li- 
cense to any person whose license 
has been revoked by a court under 
section 313 relating to the ap- 
plication of anti-trust laws and 
is authorized to refuse a license 
to any party which has been 
finally adjudged guilty by a Fed- 
eral court of unlawfully monopoliz- 
ing radio communication, directly 
or indirectly through the control of 
the manufacture or sale of radio 
apparatus. With these exceptions 
any person, firm, corporation or 
other group may qualify for a 
broadcast license. 


License Application 


A license for operation of a 
broadcast station may not be grant- 
ed unless construction of the sta- 
tion has been authorized by the 
Commission upon written applica- 
tion as provided for under Section 
319 of the Act. Accordingly, the 
first step in the process of obtain- 
ing a license for a new station is 
submission of an application for a 
construction permit. 

The form upon which applica- 
tions are submitted is prescribed by 
the Commission which is author- 
ized by the Communications Act to 
require information regarding the 
citizenship, character, and the finan- 
cial, technical, and other ability of 
an applicant to construct and oper- 
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ate a station, together with full jp. 
formation regarding the transmit. 
ting apparatus to be used and sery. 
ice proposed to be established 
Upon request, specifying the typ 
of station proposed to be construet. 
ed, the Commission will supply ap. 
propriate application forms. Trip]. 
cate copies: are required, two of 
which must be executed under oath 
or affirmation. 

The application form serves , 
dual purpose. It is designed to ob. 
tain essential information as a basis 
for Commission action and at the 
same time it serves as a guide ty 
the applicant, which has the burde, 
of establishing an affirmative cage, 
The applicant is not limited to th 
requirements of the form, but may 
furnish any relevant informatin 
by exhibits or other attachment 
Sections of the prescribed form 
call for full information as to th 
applicant’s identity and qualifies 
tions, including plans for finane. 
ing; information as to facilities n 
quested in terms of frequency pr. 
posed to be used, power and houn 
of operation; technical information, 
including complete description o 
equipment and antenna, partic. 
larly where a directional antenm 
is proposed, data regarding tran 
mitting site (unless the proposil 
is for a local station with site tok 
determined), service contours with 
estimates as to population included; 
and information describing the 
service proposed to be rendered, 

Selection of the frequency assign. 
ment proposed to be employed 
which is probably the most signif 
cant determination to be made i 
preparing an application for 1 
standard broadcast station, require 
reference to the allocation of fre 
quencies to broadcast services ur 
der regulations and standards d 
the Commission, and the frequency 
assignments authorized in license 


ing engineering conflicts to exam: 
ine pending applications, which ar 
open to public inspection at the of; 
fices of the Commission. 

It will be found on reference 
the regulations relating to the all 
cation of frequencies for operati 
of standard broadcast stations 
groups of frequencies have beet 
classified as local, regional, aml 
clear channels. (See Sections 3.2) 
3.27). These designations outli 
an allocation plan which provi 
for local stations of 100 to 2 
watts power, designed to 
smaller centers of population; s 
tions of 500 watts to 5 kw, desi 
to serve larger centers of pop 
tion and surrounding area; and 8 
tions of 10 to 50 kw maxim 





148 Stat. 1064, 47 U.S.C. § 151. 

2Copies of the Rules and Regulations 
Federal Communications Commission 
be obtained from the Superintendent 
Documents, Government Printing 
Washington, D. C. The Rules of P 
and Procedure are published as Part 1, 
eral Rules and Regulations as Part 2, 
the Rules Governing Standard and 
Frequency Broadcast Stations as Part $ 
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| power, designed to serve large 
areas, particularly at night. All fre- 
quency assignments are subject to 
modification or change by the Com- 
mission through appropriate pro- 
ceedings provided such action will 
promote the public interest or is 
necessary to comply with a treaty. 
























































Interference 


Where it appears from an exami- 
nation of an application that inter- 
ference will be caused to a licensed 
station above levels of protection 
contemplated by the Standards of 
Good Engineering Practice promul- 
gated by the Commission, a hearing 
is usually required before a deter- 
mination is made. However, while 
an application is under examina- 
tion prior to formal action ordering 
a hearing, an applicant may amend 
to make additions and corrections 
or to avoid conflicts with the opera- 
tion of established stations or with 
the service of stations proposed in 
pending applications. The appli- 
cant may also make additions and 
corrections for other purposes sim- 
ply by submitting the necessary 
changes in triplicate sworn to in 
the same manner as the original 
application. 

The Communications Act en- 
visions broadcasting as a competi- 
tive industry, and invests the Com- 
mission with the responsibility of 
allocation of facilities, when and in 
so far as there is demand for the 
same, among the states and com- 
munities in such manner as to pro- 
vide a fair, efficient, and equitable 
distribution of radio service. 

If, upon examination of an ap- 
plication, the Commission deter- 
mines that there are no conflicts 
requiring a hearing, that all statu- 
tory conditions have been fully 
satisfied, that the operation pro- 
posed is consistent with applicable 
rules and regulations, and that pub- 
lic interest, convenience, and neces- 
sity will be served thereby, the ap- 
plication is granted and a permit 
is issued. 

Where the Commission is unable 
to reach such a determination, the 
application is designated for for- 
mal hearing. For the information 
of the applicant, any interested 
party, and the public, the Commis- 
sion publishes a Bill of Particulars 
which is designed to give notice of 
the issues raised by the examina- 
tion of the application. Prior to the 
hearing date, requests may be made 
for enlargement of these issues; for 
leave to take depositions; to amend 
the application or to permit third 
parties to intervene in the proceed- 
Ings. These and other similar mat- 
ters are considered by the Motions 
Commissioner upon the filing of an 
appropriate petition. Usually the 
hearing date is not fixed until after 
the filing of an appearance and re- 
quest for hearing by the applicant, 
but may be designated in the origi- 
nal notice. The notice period may 
be thirty days or more. 

Upon examination of the notice 
of hearing, an applicant may find 
It possible to satisfy the issues 
Taised by amendment of the appli- 
cation, particularly if the questions 
raised have to do with infirmities 


which may be cured by submission 
of additional information or inter- 
ference problems for which there is 
an engineering solution. Under such 
conditions it is appropriate to peti- 
tion the Commission for leave to 
amend, and for reconsideration of 
the application as amended. 


Hearings 


Hearings are usually conducted 
by a presiding officer designated by 
the Commission who has authority 
to administer oaths, examine wit- 
nesses, and rule upon the admissi- 
bility of such evidence as the part- 
ies may present. Applicants may 
appear in person if an individual 
or partnership, or may be repre- 
sented by an attorney, as is re- 
quired of corporation applicants. 
Hearings are conducted in accord- 
ance with established judicial pro- 
cedure, and the rules of evidence 
are applicable. 

Within twenty days after the 
transcript of the record of the 
hearing has been filed, each party 
files proposed findings of fact and 
conclusions summarizing in detail 
the evidence presented at the hear- 
ing with suggested conclusions. 
After review of all evidence and 
proposed findings of the parties to 
the proceeding, the Commission en- 
ters its proposed report or findings 
of fact and conclusions. The appli- 
cant and any other parties then 
have twenty days to file exceptions 
and to request oral argument before 
the Commission, en banc, which is 
granted on request. After oral 
argument the Commission may en- 
ter a decision in accordance with 
its proposed findings, or may modify or re- 
verse its proposed findings. In the event that 
no exceptions are taken, the Commission 
issues an order adopting the Proposed Find- 
ings and making it effective. This is the 
final determination of the case unless there 
is a petition for rehearing. A petition for 
rehearing may be filed within twenty days 
after the effective date of a decision by any 
party or person agrieved or whose interests 
are adversely affected. Such a petition may 

filed whether or not the decision is based 
upon a hearing record but does not operate 
to stay the proceedings unless so ordered 
by the Commission. 

The permit which the Commission issues 
pursuant to the grant of an application for 
authority to construct a new station speci- 
fies a date for commencement and com- 
pletion of construction. In some: instances 
an application for permit will be granted 
subject to approval of the transmitter site. 
In such cases the information as to the site 
selected, or other matters necessary to sat- 
isfy conditions should be submitted in an 
application for modification of permit. If 
permittee is not able to construct within 
the time allotted, an application may be 
made for a modification of the permit to 
extend the construction period, stating the 
reasons why the extension is requested. 
Upon completion of construction and equip- 
ment and program tests it is necessary to 
file an application for license showing com- 
pliance with all terms, conditions and ob- 
ligations set forth in the application and 
the construction permit. A station license 
is issued if there is no cause or circum- 
stance arising or first coming to the knowl- 
edge of the Commission after the granting 
of the permit which in its judgment would 
make the operation of such station against 
the public interest. 

Applications for changes in operating 
assignments of existing stations, such as to 
change frequency, increase power, or 
change location, are handled in a manner 
similar to that described for new station 
authorizations, with appropriate forms pro- 
vided to enable the applicant to present 
its case. 

In addition to the procedure described 
for obtaining permits and licenses for new 
station construction, a license may be ob- 
tained through the assignment of the li- 
cense of an existing station, or control] of 
a license may be acquired by acquisition of 
the stock of an existing corporate licensee. 
In either event, the prior written consent of 
the Commission is necessary before such 
assignment or transfer of control may be 
completed. Applications for such consent 


are handled in the manner previously out- 
lined. 
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= BLAW-KNOX speaks 


to you over the air 


Tonight when you tune in, it’s highly probable that your 
favorite programs will emanate from stations equipped with 
Blaw-Knox Radio Towers. 


These Vertical Radiators have been specified by major broad- 
casting systems because they are both electronically and structur- 
ally sound — providing clear signals and maximum range... 
It is of note, too, that Blaw-Knox Directional Radio Beacons 
are used to guide all air transport service in the United States. 


BLAW-KNOX vertical RADIATORS 
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Hirst... 


Consult Us on Your Problems 


For Radio Station Construction 


* 


Vertical Radiators 


FM & Television Towers 


* 


Erection - Lighting ° Painting 
Ground Systems 


Transmission Lines 


TOWER SALES & ERECTING CO. 


6100 NE Columbia Blvd. - Portland 11, Oregon 


* 
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Radio’s Weekly Payroll in 1944 


Average Compensation as Computed by Federal 
Communications Commission 





RADIO’S WEEKLY payroll in- 
creased more than 18% in October 
1944 over 1943, to reach an aggre- 
gate of $1,615,126, while the aver- 
age broadcasting salary went up 
more than 8% from $55.75 in 1943 
to $60.25 in 1944, according to the 
annual FCC Employe & Compen- 
sation Report, released January 
97, 1945. 

Based on the week of Oct. 15, 
1944, the FCC document shows a 
total of 26,688 fulltime employes 
of eight networks and 844 stations, 
as compared to 24,515 employed by 
10 networks and 815 stations in 
October 1948. Average salary for 


fulltime employes, exclusive of 
executives, was $53.85 for the 
combined art, and $49.81 for the 
nation’s 844 stations now operated 
by networks. 

The average compares favorably 
with other industries, except the 
motion picture business of Califor- 
nia, which showed an average 
weekly wage in November 1944 of 
$74.71, exclusive of executives 
and professionals (stars). In the 
same month newspapers and peri- 
odicals reported an average wage, 
exclusive of executives, of $49.96, 
according to the Bureau of Labor 
Statistics. Average for the tele- 


phone industry in November was 
$39; for telegraph, $36.63, and for 
all manufacturing in October, 
$46.94. 

Station employes in executive 
capacities earned the following 
averages last October, according 
to the FCC data: general mana- 
gerial, $145.56; technical, $73.44; 
program, $72.45; commercial, 
$110.61; publicity, $72.42; other, 
$78.75. For the eight networks and 
10 key network stations the aver- 
ages were: general managerial, 
$415.18; technical, $142.60; pro- 
gram, $177.55; commercial, $164.- 
86; publicity, $146.48; other, $128. 





Fulltime Employes for the Week Beginning Oct. 15, 1944 





























Total Networks including 10 key 834 other 
8 Networks and 844 Stations Stations of Major Networks Standard Stations 
Compen- Compen- Compen- 
Class of employes Number sation Average Number sation Average Number sation Average 
Executives: 
General managerial............ 1,024 $162,808 $158.99 51 $21,174 $415.18 973 $141,634 $145.56 
Techni 9 So eee ae 589 44,63 . 20 ,852 142.60 569 41,787 73.44 
ES a ey 559 44,915 80.35 42 7,457 177.55 517 37,458 72.45 
Commercial tks bade aeeda 4 53,354 118. = 66 10,881 164.86 384 42,473 110.61 
+ - 139 5 90.0 33 , 834 146.48 106 7,676 72.42 
oA SAS 268 22,927 85. 4 37 4,736 128.00 231 18,191 78.75 
Total, executives.......... 3,029 $341,153 $112. 63 249 $51,934 $208.57 2,780 _8289,219 219 $104. 04 
naive (other than executives): 
Sonh and development. . 10 7.9 74.52 44 3,980 90.45 60 3,770 62.83 
SE So 0's o'u6 saves so oss 4,758 267,516 56.22 921 64,544 70.08 3,837 202 ,972 52.90 
NG aise ak Senkmnnoineasipais 2 11,21 38.16 83 3,266 39.35 211 7,9 37.69 
m: 
he ie Bice id DA 1,114 65,890 59.15 442 30,277 68.50 672 35,613 53.00 
LN as 'd'e 6d nuance eek tat 989 42,761 43.24 126 8,122 64.46 863 34,639 40.14 
Sree 3,450 176,015 51.02 181 13,037 72.03 3,269 162,978 49.86 
Staff musicians.............. 2,226 169,619 76.20 551 71,211 129.24 1,675 40 58.75 
=e 1,511 101,764 67.35 691 54,545 78.94 820 47,219 57.58 
LENG aWieesdic siv'ee ¢cN 04:5 1,331 67 , 809 50.95 530 33,810 63.79 801 33,999 42.45 
Commercial: 
Outside salesmen............ 1,332 132,179 99.23 137 17,553 128.12 1,195 114,626 95.92 
Promotion and merchandising. 734 37,250 50.75 476 24,887 52.28 258 12,363 47.92 
RE RA Se Fe A eo 574 23,671 41.24 384 16,051 41.80 190 7,620 40.11 
General and administrative: 
6 tsdcdere scene 1,065 42,632 40.03 291 12,768 43.88 774 29, 864 38.58 
LE Deane x ahans ike eo 1,199 34,207 28.53 279 8,640 30.97 920 25, 67 27.79 
re 1,246 39,420 31.64 202 6,810 33.71 1,044 32,610 31.24 
EKGs ruvnga bs ccs 05h ettes 1,245 39,326 31.59 602 21,917 36.41 643 17,409 27.07 
hediansoes Rneennewedenashon 487 14,946 30.69 47 32 49.45 440 12,622 28.69 
Total, excluding executives.... 23,659 $1,273,973 $53.85 5,987 $393 , 742 $65.77 17,672 $880,231 $49.81 
Total, including executives.... 26,688 $1,615,126 $60.52 6, 236 $445,676 $71.47 20,452 $1,169,450 $57.18 

















BROADCAST ALLOCATION 
avo HELD ENGINEERING 


NOW READY TO SERVE BROADCASTERS 


FM 


363 East 75th Street « 


——— 


AM 


TELEVISION 


ANDREW CO. 


CHICAGO 19, ILLINOIS + 


Triangle 4400 


Nonexecutive employes of the 
nation’s 134 stations averaged sal- 
aries as follows: Technical—re- 
search & development, $62.83; 
operating, $52.90; other, $37.69. 
Program production, $53; writers, 
$40.14; announcers, $49.86; staff 
musicians, $58.75; other artists, 
$57.58. Commercial—outside sales- 
men, $95.92; promotion & mer- 
chandising, $47.92. 

For the networks and 10 key 
stations, nonexecutives averaged 
these salaries: Technical—research 
& development, $90.45; operating, 
$70.08; other, $39.35. Program— 
production, $68.50; writers, $64.46; 
announcers, $72.03; staff musici- 
ans, $129.24; other artists, $78.94. 
Commercial — outside salesmen, 
$128.12; promotion and merchan- 
dising, $52.28. 

The Commission’s data covered 
only fulltime employes with a re- 
port on parttime salaries to be re- 
leased at a later date. 

Of the 26,688 employes listed for 
October last year, 249 were net- 
work and network key station 
executives, 2,780 executives of the 
834 standard stations, 5,987 were 
network employes other than exec- 
utives, and 17,672 were station em- 
ployes. 





(Continued from page 66) 


WTMJ, Milwaukee—Licensed to The Jour- 
nal Co., publisher of Milwaukee Journal. 


WRJN, Racine—Licensed to Racine Broad- 
casting Corp.; principal stockholders: F. 
R. Starburk, president and Harry R. 
LePoidevin, secretary-treasurer of the 
Journal Times Co. 


WHBL, Sheboygan—Licensed to Press 
Publishing Co., publisher of Sheboygan 
Press. 


WFHR, Wisconsin Rapids—Licensed to 
Wm. F. Huffman, publisher of Wiscon- 
sin Rapids Tribune. 


WYOMING 


KFBC, Cheyenne—Licensed to Frontier 
Bestg. Co.; Ownership affiliated with 
Cheyenne Newspapers Inc., publishers 
of the Wyoming Eagle and the Wyom- 
ing State Tribune (Speidel Newspapers) ; 
(see also KDON, Monterey, Cal., and 
WGNY, Newburgh, N. Y.). 


ALASKA 


KFAR, Fairbanks—Licensed to Midnight 
Sun Broadcasting Co.; 969 of 1,000 shares 
owned by A. E. Lathrop, Alaska indus- 
trialist, who also publishes the Fairbanks 
News Miner. 


HAWAII 


KGMB. Honolulu—Licensed to Hawaiian 
Broadcasting System Ltd.; 24% of stock 
owned by Honolulu Star-Bulletin; 56% 
of stock by Consolidated Amusement 
Co. Ltd.; 20% by Zion Securities Corp. 


KGU, Honolulu—Licensed to Marion A. 
Mulrony and Advertiser Publishing Co., 
publishers of Honolulu Advertiser. 


KHBC, Hilo—Licensed to Hawaiian Broad- 
casting System, Ltd.; same ownership as 
KGMB, Honolulu. 


KTOH, Lihue—Licensed to Garden City 
Publishing Co. Ltd., publisher of Gar- 
den Island (weekly). 
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1. 


13. 


MICROPHONES — RCA microphones 
of these three types—the 44-B for 
high-quality, studio pickups, the 77-C 
for special, directional pickups and the 
88-A for field use—are the symbols of 
the industry. 


AUDIO AMPLIFIERS — The individual 
units of deluxe, RCA, audio equipments 
are also available separately. There are 
special units for use as pre-amplifiers, 
line amplifiers, monitoring amplifiers, 
etc. Also racks, shelves, etc. 


MONITORING EQUIPMENT — RCA 
modulation monitors, frequency moni- 
tors and phase monitors are standard 
units, designed specifically for broad- 
cast use and built to match other RCA 
broadcast units. 


Lh EGusjomeni for 


or years, RCA broadcast transmitters and RCA studio equipment have been known as 


the finest. This reputation for quality, plus the outstanding engineering and design fea- 


tures of these equipments, have made them the undisputed first choice of broadcast sta- 
tions for the past decade. 


During this ten-year period, most of the major advances in transmitter design have 


appeared first in RCA transmitters—including high-level Class B modulation, air-cooled, 


2. 


14. 


high-power tubes, front-of-panel access and many others. Postwar, RCA transmitters 


S——" 


TRANSCRIPTION TURNTABLES — The 
RCA 170-C Turntable—with combina- 
tion vertical and lateral pickup head— 
is the standard to which others are 
compared, over a thousand in use. 















LOW-POWER TRANSMITTERS — Mod- 
ern-styled, RCA transmitters of proven 
performance and reliability are avail- 
able in all powers. The unit above is 
the 1 KW (the left-hand section alone 
is a complete 250 watt transmitter). 


FIELD INTENSITY METER — The RCA, 
308-A Broadcast Field Intensity Meter, 
designed for field or mobile use, is the 
standard measuring instrument used by 
most consultants and station engineers. 


(= ee 
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3. RECORDERS — The RCA 73-B high- 


quality recording equipment is the fin- 
est broadcast-type recorder produced 
today. The OR-1A portable recorder 
and the 72-D recording attachment are 
also popular. 


9. 5/10 KW TRANSMITTER— RCA engi- 


neers developed the first air-cooled § 
KW transmitter a number of years ago 
and have been constantly improving on 
it ever since. The 5E/10E, latest model 
in this series is shown here at WMCA. 


MEASURING EQUIPMENT — The RCA, 
68-B Audio Oscillator and the RCA, 
69-C Distortion Meter are universally 
used for determining the frequency 
response and distortion characteristics 
of broadcast installations. 














2Borwyv 





AM Broadcast Stations 


will embody new features developed from the unequalled experience of RCA engineers 
in building the most advanced types of electronic equipment for the military services. 


Moreover, it is worthy of note that only RCA actually builds all of the equipment 
items—microphones, turntables, amplifiers, transmitters, antennas, ete.—which are re- 
quired in a modern broadcast station. These equipments are designed to work together 
and thus provide maximum convenience, efficiency and performance. Most important, 


they are proven units which RCA has built in the past and is building today. 


4. PORTABLE EQUIPMENT — This is the 


RCA OP-6 portable pickup equipment. 
A companion unit, the OP-7, provides a 
four-position, high-level mixing system 
also suitable for outside use. 


10. 50 KW TRANSMITTER — The RCA, 


50-E Transmitter, shown here, is also 
air-cooled. It uses the high-level, high- 
efficiency, Class B modulation circuit 
first introduced to broadcasting in RCA 
transmitters. 


11. 


STUDIO CONSOLETTE — The RCA 76- 
B2 Studio Consolette is a complete 
speech-input equipment for small and 
medium-sized stations, Provides the ad- 
vantages of RCA quality in a “package” 
unit. 


ANTENNA PHASING EQUIPMENT — 
RCA custom-built antenna coupling 
and phasing units (for both directional 
and nondirectional systems) are an- 
other industry standard. Built in sev- 
eral sizes and cabinet models. 


6. DELUXE STUDIO CONSOLES — Cus- 


tom-built RCA consoles and rack as- 
semblies—such as this one at WFBR— 
represent the very finest in broadcast 
studio equipments. In use in many net- 
work studios. 


12. ANTENNAS — After the war, RCA will 


offer AM antenna towers in several de- 
signs, thereby bringing to broadcast 
stations the full advantages of overall, 
RCA engineering and responsibility. 


RADIO CORPORATION OF AMERICA 


RCA VICTOR DIVISION - CAMDEN, N. J 





In Canada, RCA VICTOR COMPANY LIMITED, Montreal 


16, MONITORING ASSEMBLIES — RCA, 
custom-built assemblies of audio and 
monitoring units for the transmitter 
Station represent the most advanced 
and finest type of equipment for the 


purpose. 











Ln jusjmeeni’ tor 


Betore the war, RCA engineers had designed a complete line of equipment for FM 
broadcast stations. A considerable number of RCA-built, FM broadcast transmitters 
were installed and are on the air today. In the important (because it is chiefly used 
in New York, Chicago and other metropolitan centers) 1OKW category, for instance, 


five RCA 10KW, 


FM transmitters have been installed. More than of any other make. 


An additional quantity of these transmitters was built but was diverted for war 


purposes. 


1. HIGH FIDELITY MICROPHONES—The 2. 
RCA 44-BX Microphone is the stand- 
ard of the industry. After the war, 
RCA will have even better microphones, 
insuring maximum FM response char- 
acteristics. 


aie. 


7. HIGH-QUALITY AMPLIFIERS—The sev- 
eral types of standard, RCA studio am- 
plifiers are well-suited for FM use. All 
amplifiers have a flat frequency re- 
sponse, which may be compensated, 
when desired, for particular installa- 
tions. 


Pe oor 





13. FM FIELD-INTENSITY METER — The 14. 


RCA 301-B Field Intensity Meter, 
which has a frequency range of 20 to 
125 megacycles—and a built-in dis- 
criminator circuit—is the only com- 
mercially produced unit suitable for 
FM use. 





STUDIO CONSOLETTES — The RCA 
16-B2 Consolette is well-suited for 
small and medium-sized FM stations 
and the individual studio booths of 
larger stations. Complete facilities for 
two studios, booth announcements, 
turntables, remotes, etc. 


1 KW FM TRANSMITTER— This is the 
RCA FM-1-B Transmitter, built before 
the war, a number of which were in- 
stalled and are in operation. After the 
war, RCA will offer a complete new 
line of FM transmitters of all powers. 


FM MONITORS — RCA FM frequency 
monitors and FM modulation monitors 
are the finest built for this specific pur- 
pose—are fully approved by the FCC 
for FM station use. 


3. STUDIO CONSOLES — RCA, custom- 


built studio consoles are ideal for the 
high - quality requirements of FM. 
Shown here is the control console of 
FM Station WBRL, Baton Rouge, La. 


9. 3 KW FM TRANSMITTER — This is 
the RCA FM-3-B Transmitter, built 
and sold before the war. The same ex- 
citer is used in all RCA FM Transmit- 
ters from 1 KW to 50 KW. 


15. MEASURING EQUIPMENT— For mak- 


ing “proof-of-performance” measure- 
ments of AM noise level, FM noise level, 
frequency response and distortion, the 
RCA 68-B Oscillator and 69-C Distor- 
tion Meter are recommended. 





TM Broadeast Stations 


RCA FM transmitters were designed and built along the lines of the exceedingly 
successful RCA AM transmitters. They are built that way because it is felt that station 
engineers want in their FM transmitters the same qualities of convenience, reliability 
and appearance that they have come to expect in AM equipment. 

After the war, RCA will offer a complete new FM line which will incorporate the 
much superior, RCA-developed locked-in oscillator circuit and other improved fea- 
tures which have become available through RCA’s advanced war work. 


& 


5. RELAY TRANSMITTER — RCA has built 6. 
many types of relay transmitters, in- 


4. STUDIO EQUIPMENT RACKS — RCA 
studio assemblies for use with or with- 


out custom-built consoles are also well- 
adapted for FM — can be built to in- 
corporate any facilities desired. These 
are the studio equipment racks at 


cluding the television transmitter shown 
here. After the war, RCA will have a 
new, simplified relay transmitter espe- 
cially designed for FM stations. 


WBRL. 


11. 50 KW FMTRANSMITTER — This is 12. 
the RCA FM-50-A Transmitter which 
was under construction when the war 
began. After the war, RCA will have a 
new 50 KW design incorporating many 


unique features. 


10. 10 KW FM TRANSMITTER—This RCA 
FM-10-A Transmitter at NBC, New 
York is one of five in this power size 
which were installed before the war. 


RELAY ANTENNAS — The directional 
or beam antenna, such as that shown 
here, is largely based on RCA research. 
After the war, RCA will offer a special 
type for FM relay service. 


FM ANTENNAS — The turnstile an- 
tenna—symbol of FM broadcasting— 
was developed by Dr. G..H. Brown of 
the RCA Laboratories. After the war, 
RCA will sell directly a new and im- 
proved design—much easier: to install 
and requiring no tuning in the field. 


RADIO CORPORATION OF AMERICA 


RCA VICTOR DIVISION .« 


CAMDEN, N. J. 


In Canada, RCA VICTOR COMPANY LIMITED, Montreal 


MONITORING ASSEMBLIES — Trans- 
mitter audio equipment and monitoring 
equipment can be mounted in standard 
RCA racks to match other RCA units. 
Racks shown here are those at WBRL, 
Baton Rouge. 





Ln jucjomeni tor 


RCA engineers developed the modern “all-electronic” system of television and intro- 
duced it to the public more than ten years ago. Practically all of the chief components 
of the television system in use today were devised by RCA engineers and first demon- 
strated in RCA equipment. 


Before the war, RCA was the main builder of commercial television transmitting 
equipment—including cameras, control equipment, film scanners, audio and video 
transmitters, relay transmitters, antennas and field pickup equipment. A considerable 
number of these equipments are in use today in stations in this country and abroad. 





RCA HAS EVERYTHING 
Val TT ALY 


1. THE ICONOSCOPE—The “electric eye” 
of the television camera. Developed by 
Dr. V. K. Zworykin, RCA scientist, and 
brought to a high degree of perfection 
by RCA engineers. 


7. THE RELAY TRANSMITTER — The first 


5S. THE FIELD CAMERA — The RCA field 
pickup camera shown here is the first 


6. REMOTE PICKUP EQUIPMENT — RCA 


camera to use the “orthicon” pickup 
tube—by far the most satisfactory for 
“outside” pickups. 


THE SYNCHRONIZING GENERATOR— 
Furnishes the signals that key trans- 
mitter and receiver together. This type 
of synchronizing, now almost univer- 
sally used, was developed by RCA, 


engineers built the first television equip- 
ment for field pickups—and the first 
such equipment (shown here) for use 
with the “orthicon” camera. 


12. THE VIDEO TRANSMITTER — The first 


commercially produced video transmit- 
ter, the 4 KW model shown here, was 
designed and manufactured before the 
war by RCA, 


transmitters to be used for television 
relaying were built by RCA engineers— 
the one shown here is for relaying from 
a remote pickup point. 


13. THE TELEVISION ANTENNA—RCA’en- 


gineers have designed a large number 
of antennas for television. The turnstile 
antenna, shown here, was developed by 
Dr. G. H. Brown of RCA Laboratories, 











lelevision Broadcast Stations 


Moreover, RCA engineers, having had actual experience in designing and building 
commercial television transmitting equipment, have, during the war, been adding to 
their experience by building for the services the most advanced type of radio and 
other electronic equipment. 








After the war, as before, RCA will be the leader in building television transmit- 
ting equipment. For television broadcast stations, RCA will offer a complete new line of 
equipment—highly efficient, simple to operate, and requiring minimum maintenance. 











2. THE KINESCOPE — The reproducing 3. THE “ORTHICON” — The high-sensi- 4. THE STUDIO CAMERA — Deluxe-type 
tube used in all present-day receivers. tivity pickup tube, which requires much studio cameras shown here were first 
Developed by Dr. V. K. Zworykin of less light and hence makes outside pick- designed and built by RCA. Cameras 

RCA Laboratories as part of his “all- ups practical. Developed by Dr. Rose of generally similar design are now 

electronic” television system. and Dr. Iams of RCA Laboratories. used in nearly every television studio. 





















§ BEAM ANTENNAS — Beam antennas 9. THE FILM SCANNER — The arrange- 10. THE MONITOR EQUIPMENT —The sys- 
such as the one shown here, which may ment which allows standard motion tem of monitoring several video chan- 
be used with the relay transmitter picture films (24 frames) to be tele- nels by means of a picture tube and an 
shown at left, are largely based on vised over a 30-frame, interlaced sys- oscilloscope for each channel was first 
original RCA research. tem was devised by RCA engineers. used by RCA engineers. 








BUY MORE WAR BONDS. 


For Everything in Television 


RADIO CORPORATION OF AMERICA 


oa : RCA VICTOR DIVISION «+ CAMDEN, N. J. 





4. “BIG SCREEN” RECEIVERS — RCA engineers designed and RCA 
factories built the first home television receivers. Their newest 
contribution, shown here, is the home receiver with a built-in, 
large-size screen for comfortable viewing from any point in an 
average-sized living room. Picture is unretouched. 




















AMENDMENTS TO FCC RULES AND REGULATIONS FOR 
BROADCAST SERVICES 


Adopted During Calendar Year 1944 





Amend S- tion 1.364 80 (1) Voluntary reads as follows: 


$1.364 Assignment or transfer of control—{a) General. (1) Voluntary: 
Application for consent to voluntary assignment of a construction permit or 
license or for consent to voluntary transfer of control of a corporation holding 
a construction permit or license shall be filed with the Commission at least 60 
days prior to the contemplated effective date of assignment or transfer of 
control. 


Section 2.4 Radio station amended to read: 


§2.4 Radio station —*Radio station” or “station” means a station equipped 
to engage in radio communication or radio transmission of energy. A station 
includes all apparatus used at a particular location for one class of service. 
Radio stations are classified according to the nature of the service they furnish 
and in each service there may be several classes of radio stations, as hereinafter 
provided. 


In Subsection 2.53 (a) add (3), reading as follows: 


A licensed operator who is the holder of a radiotelephone or radiotelegraph 
first or second class license may be on duty as the operator of one or more 
forestry stations licensed in the name of the same person, municipality, or state, 
at any location within the reliable daytime communication range of each such 
station in lieu of the transmitter locations or control point(s) during actual 
operation of the transmitting apparatus employing telephony, Provided, Such 
operator has each station within his effective™ control and supervises the 
emission of each station to insure proper operation thereof in accordance with 
the terms of the respective station license: Provided further, That forestry 
stations operated in accordance herewith shall have a maximum rated carrier 
power not in excess of 50 watts and shall be authorized to operate on a fre- 
queney or ¢requencies other than within the band 3000 to 30,000 kilocycles ; 
Provided further, That the equipment thereof shall be designed and constructed 
so that none of the operations necessary to he performed during the course 
of normal rendition of service may cause off-frequency operation or result in 
any unauthorized radiation, and that any needed adjustments of the trans- 
mitter that may affect proper operation of the station shall be regularly made 
by or in the presence of an operator holding a first or second class license, 
either telephone or telegraph, who shall be responsible for the proper operation 
of the equipment. (§2.53(a)(3) effective Aug. 15, 1944.) 


Footnote 6 to Section 2.72 Classification of emissions, amended to read: 

® See Article 5, Section I of the General Radio Regulations annexed to the International 
Telecommunications Convention, Madrid, 1932, Revision of Cairo, 1938. 
Footnote 3 adopted to follow the table “Communication band width” in §2.72: 

8 See Appendix 3 of the General Radio Regulations annexed to the International Tele- 
communications Convention, Madrid, 1932, Revision of Cairo, 1938. 


Section 2.77 Type B emission prohibited, amended to read: 

§2.77 Type B emission prohibited—No license shall be issued for the opera- 
tion of any station using, or proposing to use transmitting apparatus employ- 
ing damped wave (type B) emission, except for the operation of lifeboat appara- 
tus for routine tests, and emergency communication in the open sea. 


Amend Section 3.35 to read as follows: 


§3.35 Multiple ownership.**—No license shall be granted for a standard 
broadcast station, directly or indirectly owned, operated or controlled” by any 
person * where such station renders or will render primary service to a sub- 
stantial. portion of the primary service area of another standard broadcast 
station, directly or indirectly owned, operated or controlled by such person, 
except upon a showing that public interest, convenience and necessity will be 
served through such multiple ownership situation. 





PRESERVE YOUR 1944 YEARBOOK 


Amendments to FCC Rules & Regulations 
For Broadcast Services 
(Appearing on Pages 372 to 438 inclusive, 1944 YEARBOOK) 


Because of paper-rationing, the 1945 YEARBOOK Number does not 
include the FCC Rules & Regulations or rules of practice and pro- 
cedure, as published in preceding editions. Only miscellaneous 
changes have occurred in these regulations since publication of the 
1944 edition, and these amendments are published herewith, with 
appropriate references. 


These amendments, prepared by the FCC Legal Department for 
inclusion in this YEARBOOK, may be transferred to the 1944 YEaR- 
BOOK to perfect the rules as of Jan. 1, 1945. 

Far-reaching changes in the rules are expected during 1945, con- 
sistent with the plan for new spectrumwide allocations which will 
affect all broadcast services. When available in final form, these 
rules will be published by BROADCASTING. 

THE EDITORS 
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8 See Order 84-A, dated November 23, 1943: “This regulation is to take effect immed. 
ately, PROVIDED, HOWEVER, That with respect to persons who now directly gp 
indirectly own, operate or control a standard broadcast station which renders p 
service to a substantial portion of the primary service area of another standard broa 
station, directly or indirectly owned, operated or controlled by such person, the eff 
date of this regulation shall be midnight May 31, 1944; PROVIDED FURTHER, 
with respect to such persons the Commission may, upon proper showing, extend 
licenses of the stations involved in order, in any particular case, to determine the 
applicability of this regulation or to permit the orderly disposition of properties.” 

The Commission on April 4, 1944 adopted Order 84-B which provided: 

“I. Except as provided below the effective date of Regulation 3.35 is hereby suspen 

Il. On or before May 31, 1944, all licensees to whom Regulation 3.35 is or may 
applicable will be required to: 

File an application which will effect compliance with Regulation 3.35; or 
2. Submit a petition for extension of license for such period as may be ne 
to complete negotiations for an orderly disposition or otherwise to comply with the 

terms of the Regulation, provided such petition sets forth: 

a. The determination of the licensee to proceed in good faith as expeditiously @ 
may be to effectuate compliance with the Regulation; and 
b. A statement of the steps which petitioner proposes to take in order to 
his compliance with the Regulation, and the specific facts establishing due dili 
in the effort to effect a compliance with the terms of the Regulation and the lice: 
inability to comply therewith; or 
3. Submit a petition for a hearing to determine the applicability of Regulation 
the petitioner, in which case the petition and the license renewal will be set 
earing. 

Ill. The license renewals of. all affected licensees, who do not take one of the f 
going steps or who are unsuccessful in obtaining an extension of time under subpar 
2 above, will be designated for hearing. 

V. The Commission will insist upon a speedy determination of any proceeding 
under and will require an expeditious compliance with its final order thereon within 
reasonable time as may be fixed in such final order. 

Upon compliance with Regulation 3.35 the Commission will issue approp 
certificates pursuant to the provisions of Section 123 of the Revenue Act of 1943.” 
*% The word “control”, as used herein, is not limited to majority stock ownership 
includes actual working control in whatever manner exercised. 
%e The word “person’’, as used herein, includes all persons under common control, 


In Section 3.404 under (a) in the program log, add (4) as follows: 


(4) An entry showing, for each program of network origin, the name of th 
network originating the program. 


In Section 3.407 add (f) as follows: 3 


Section 3.407(f): A licensee shall not attempt affirmatively to create th 
impression that any program being broadcast by mechanical reproductig 
consists of live talent. 


Add Section 3.409 to read as follows: 
Section 3.409 Sponsored programs, announcement of: 


(a) In the case of each program for the broadcasting of which mo 
services, or other valuable consideration is either directly or indirectly paid 
promised to, or charged or received by, any radio broadcast station, the stat 
broadcasting such program shall make, or cause to be made, an approp 
announcement that the program is sponsored, paid for, or furnished, eit 
in whole or in part. 


(b) In the ease of any political program or any program involving 
discussion of public controversial issues for which any records, transcriptis 
talent, scripts, or other material or services of any kind are furnished, eit 
directly or indirectly, to a station as an inducement to the broadcasting of 
program, an announcement shall be made both at the beginning and conel 
of such program on which such material or services are used that such reco 
transcriptions, talent, scripts, or other material or services have been furni 
to such station in connection with the broadcasting of such program; provi 
however, that only one such announcement need be made in the case of 
such program of five minutes’ duration or less, which announcement may® 
made either at the beginning or conclusion of the program. s 

(ec) The announcement required by this section shall fully and fairly disd 
the true identity of the person or persons by whom or in whose behalf sw 
payment is made or promised, or from whom or in whose behalf such serv 
or other valuable consideration is received, or by whom the material or servig® 
referred to in subsection (b) hereof are furnished. Where an agent or oth 
person contracts or otherwise makes arrangements with a station on behalf @ 
another, and such fact is known to the station, the announcement shall dise 
the identity of the person or persons in whose behalf such agent is acti 
instead of the name of such agent. 


(d) In the case of any program, other than a program advertising ¢ 
mercial products or services, which is sponsored, paid for or furnished, eithlt 
in whole or in part, or for which material or services referred to in subsectiiij 
(b) hereof are furnished, by a corporation, committee, association or ot 
unincorporated group, the announcement required by this section, shall dise 
the name of such corporation, committee, association or other unincorpo 
group. In each such case the station shall require that a list of the chief ex 
tive officers or members of the executive committee or of the board of direct 
of the corporation, committee, association or other unincorporated group § 
be made available for public inspection at one of the radio stations ca 
the program. 

(e) In the case of programs advertising commercial products or services, 
announcement stating the sponsor’s corporate or trade name or the name 
the sponsor’s product, shall be deemed sufficient for the purposes of this sect 
and only one such announcement need be made at any time during the cov 
of the program. 


Section 3.64 is amended to read as follows: 


$3.64 Alternate main transmitters——The licensee of a standard broadcast stat 
may be licensed for alternate main transmitters provided that a techn 
need“ for such alternate transmitters is shown and that the following ¢ 
ditions are met: , 

5a Effective control is deemed lost when a receiver or transmitter of a station beco 
inoperative or operation deviates from terms of the station license, and operation of 
station must be discontinued immediately. 


(Continued on page 392) 
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With its extensive background of experience, 
JANSKX 8& BAILEY is pioneering the application of 
Radio Systems Engineering to the Frequency Modula- 
tion (F M) Broadcasting field. 


Owner and Operator of Washington's Experimental 
F M Broadcast Station W3XO 
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MAJOR 
FACTOR 
LEADING TO OUR 


PRESENT POSITION 
AS AMERICA’S 


LARGEST SUPPLIER OF 
TRANSFORMERS 

10 THE 

ELECTRONIC 
INDUSTRY 


150 VARICK STREET ; he, ie 0° 2 See oe ae, Pe 


EXPORT DIVISION: 13 EAST 40th STREET, NEW YORK 16, N.Y., CABLES: “ARLAB” 


May we cooperate with you on design savings 
for your applications... war or postwar? 











_ THESE STUDIOS _ 


THIS EQUIPMENT .. . COMES THE ANSWER ~ 


TO ALL YOUR . oi Me Mon 
























The U. S. Recording Co. offers coast-to-coast 





service on all recording problems. Whatever your 
needs . . . direct cut copies, air check service, or 
the production of any type of show... U. S. Re- 
cording Co. is staffed and equipped to give you 


the best of service at a minimum of cost. 


Manufacturers of all 
types of Speech 
Input Equipment 


Subject to Government Regulations 


The most modern equipment, the most experienced per- 





sonnel have been gathered into one building for the sole 
purpose of affording you the ultimate in recording serv- 
ices. Here, you KNOW that your needs are being han- 
dled by men and women with recording ‘Know How.” 
Here, you can be sure of the quality and service you'll 
be proud to have others hear. We serve the nation and 


the networks, why not let us serve you? 





Joseph Tait, President 

















Amendments to FCC Rules and Regulations 


[Continued from page 388] 











(a) Both transmitters are located at the same place. 


('b) The transmitters have the same power rating except at stations operating 
with different daytime and nighttime power when it shall be permissible to 
employ transmitters of power ratings appropriate to either the licensed 
daytime or nighttime power. 


(c) The external effects from both transmitters are substantially the same 
as to frequency stability, reliability of operation, radio harmonics and 
other spurious emissions, audio frequency range and audio harmonic 
generation in the transmitter. 


Amend Section 4.3 so (b) reads as follows: 


(b) Licenses for relay broadcast and special relay broadcast stations author- 
ized under section 4.22 of the Rules and Regulations will be issued for a period 
running concurrently with the license of the broadcast station with which it is 
to be used. 

Amend Section 4.226 to read as follows: 

§ 4.226 Multiple ownership.—No person (including all persons under com- 
mon control) * shall, directly or indirectly, own, operate, or control more than 
one television broadcast station, except upon a showing (1) that such owner- 
ship, operation, or control would foster competition among television broadcast 
stations or provide a television broadcast service distinct and separate from 
existing services, and (2) that such ownership, operation or control would not 
result in the concentration of control of television broadcasting facilities in a 
manner inconsistent with public interest, convenience, or necessity: Provided, 
however, That no person (including all persons under common control), shall 
directly or indirectly own, operate, or control more than one television broad- 
cast station that would serve substantially the same service area: And provided, 
further, That the Commission will regard the ownership, operation, or control 
of more than five television broadcast stations as constituting a concentration 
of control of television broadcasting facilities in a manner inconsistent with 
public interest, convenience, or necessity. 


Unpublished Amendment No. 242 amends § 13.61 by adding these footnotes: 


®" See Order No. 91-C, dated and effective Jan. 19, 1943; Order No. 97, dated and 
effective May 19, 1942; Order No. 102, dated and effective June 16, 1942; Order No. 123, 
dated and effective Oct. 9, 1944. 

a These provisions were originally suspended effective July 9, 1941 by Commission 
Order No. 83 and the suspension has been continued by Orders Nos. 83-A, 83-B, 83-C, 
83-D, 83-E, and 83-F. Order No. 83-F is effective as of July 1, 1944 and expires on 
Dec. 31, 1944. 


As a result of Commission action Dec. 19, 1944, adopting Order No. 83-G, foot- 

note 10a to § 13.61 will read (to be amendment No. 256): 

a These provisions were originally suspended effective July 9, 1941 by Commission 
Order No. 83 and the suspension has been continued by Orders Nos. 83-A, 83-B, 83-C, 
83-D, 83-E, 83-F, and 83-G. Order No. 83-G is effective as of January 1, 1945 and expires 
on June 30, 1945. 


In Section 13.61 see Orders No. 83-F, 123, 83-G, and 97. 





distributor of fine radio 
and electronic equipment 


HARVEY 





Te . . . 
The “Royal Family” of pickups . .. cutters . . . jewel points 
Fine instruments are needed to make fine sound recordings. 
That's why AUDAX Pickups, Cutters and Jewel Points have 
come to be the first choice of top-flight engineers, AUDAX 
Pickups feature the exclusive "'relayed-flux’’ principle which is 
so largely responsible for the sharp, clean-cut facsimile repro- 
duction of Microdyne. Into these Pickups, as well as the Cutters 
and Jewel Points, has gone the precision craftsmanship that 
makes AUDAX truly the "Royal Family" of recording accessories. 


nee! PICK-UP FACTS! Write today for this val- 
vable booklet which contains the answers to most 
questions in the field of sound reproduction, written 
by Maximilian Weil, leading authority on the subject. 


; Upon receipt of suitable priority, HARVEY can promise 
r you reasonably prompt deliveries of all AUDAX products. 


HARVEY RADIO COMPANY 


103 WEST 43rd STREET ° NEW YORK 18. N.Y. 














Unpublished Amendment No. 249 adds the following footnotes to Section 132 

hh attached Orders Nos. 97, dated May 19, 1942, and 128, dated Oct, 

. é 

2a By Commission Order No. 97, dated May 19, 1942, the Commission established a class 
of operator license, in addition to those previously established, to be designated “Tempo. 
rary Limited Radiotelegraph Second Class Operator License” and to be issued jp 
accordance with the provisions of that Order. 

2> By Commission Order No. 123, dated Oct. 9, 1944, the Commission established a 
new type of license, in addition to those previously established, to be designated “T, 
rary Emergency Radiotelegraph Second Class Operator License” and to be issued in Qc. 
cordance with the provisions of that Order. 


Unpublished Amendment No. 259 (Footnote 1 to Sec. 12.26, Footnote 1b t 

12.66) and Amendment No. 260 (Footnote 7a to Sec. 13.28): 

By Order No. 77, dated and effective Dec. 4, 1940, this section was suspended, untj 
further order of the Commission, insofar as the required showing of service or use of 
license is concerned. The suspension has been continued by Orders Nos. 77-A, T1B, 
77 and 77-D. Suspension date extended in no event beyond Jan. 1, 1946, by Onde 
No. 77-D, effective as of Dec. 27, 1944. 


FEDERAL COMMUNICATIONS COMMISSION 
Washington, D. C. 


ORDER No. 77-D 


At a_ session of the Federal Communications Commission held at its offigg 
in Washington, D. C., on the 27th day of December, 1944; 

The Commission having under consideration its Rules Governing Amatey 
Radio Stations and Operators and its Rules Governing Commercial Radio Opera. 
tors, with particular reference to the provisions concerning renewals; and 


IT APPEARING, That present conditions render it difficult for amatey 
radio station licensees, amateur radio operators, and commercial radio opem- 
tors to make a showing of service or use required for renewal of license; ang 
that such difficulty will be accentuated in many cases due to military service; 


IT IS ORDERED, That Sections 12.26 and 12.66 of the Rules Governing 
Amateur Radio Stations and Operators, and Section 13.28 of the Rules Govern. 
ing Commercial Radio Operators, insofar as the required showing of service or 
use of license is concerned, BE, AND THEY ARE HEREBY SUSPENDED 
until further order of the Commission, but in no event beyond January 1, 1946, 

This order shall become effective January 1, 1945. 


FEDERAL COMMUNICATIONS COMMISSION 
T. J. Stowre, Secretary 


Unpublished Amendment No. 244 amends § 13.73 by the addition of footnote 
indicator 11a in the first paragraph: 

§13.73 Supervision of examinations for permit.—Persons other than employ- 
ees of the Commission may be authorized to supervise examinations for Re 
stricted Radiotelephone Operator Permits for one or more employees ™ of a 
division of local or State Government: Provided— 

(a) **** 

(b) **** 

lia The term “employees of a division of local or state Government” is interpreted to 
include prospective employees of forestry station licensees. 


21Such as licensees. maintaining 24-hour schedule and needing alternate operation for 
maintenance, or where developmental work requires alternate operation. 

24 The word “control,” as used herein, is not limited to majority stock ownership, but 
includes actual working control in whatever manner exercised. 








Paul F. Godley 


(Consulting “Radio Engineer 





Phone: 
Montclair (N.J.) 2-7859 
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EARLE BUILDING NATIONAL 6513 


RESEARCH AND DEVELOPMENT LABORATORIES 
1529 HARTFORD ROAD, SARATOGA 8535 
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History of Communications. Number Twelve of a Series 


COMMUNICATION BY THE BLINKER 


The Blinker, an adaptation of the Heliograph with its own source of 
light, has been found invaluable for night and day Naval Communica- 
tions. While limited by “line-of-sight” transmission and the elements of 
weather, it has been an aid to our cautious convoys during “radio 
silence.” 


When Victory is ours and the days of “radio silences” are gone forever, 
private citizens again will have electronic voice communication equip- 
ment for their yachts and other pleasure craft. With the release o 
civilian radio bands Universal will again offer the many electronic voice 
components for use in marine craft. 


< FREE—History of Communications Picture 
Portfolio. Contains over a dozen pictures suit- 
able for office, den, or hobby room. Write for 
your “Portfolio” today. 


UNIVERSAL MICROPHONE COMPANY 
INGLEWOOD, CALIFORNIA 


FOREIGN DIVISION: 301 CLAY STREET, SAN FRANCISCO II, CALIFORNIA - CANADIAN DIVISION: 560 KING STREET WEST, TORONTO 1, ONTARIO, CANADA 
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GOULD-MOODY “BLACK SEAL” GLASS BASE 
INSTANTANEOUS RECORDING BLANKS... 

























Frossuiah ar of America's Powerful ¥ Pee. 
awake twenty-four hours a Way ... talkingfo our 
friends and our enemies .. . thansporting Broadway E 

and Hollywoad and the girl next door to the boys_ 
over there . .\ building morale on the home front. 






Recording America's Powerful Voice 3, . in leading 
broadcasting statigns from coast-to-coast ... are 
Gould-Moody "Black Seal" Glass Base Instantaneous 
Recording Blanks. Made entirely of glass, "Bla 
Seals" are as thin as aluminum, thereby eliminating 
the necessity of recorder adjustments. No foreign 
inserts ...no metal grommets ... no ageing, hard- 
ening or deterioration. Every disc has four holes ... 
center-fiow thread action ... may be played back for 
months without appreciable loss of fidelity. Enclosure 
of your preference rating extensions with your order 
will expedite deliveries. 











SHARE YOUR BLOOD WITH A WOUNDED SOLDIER 
—donate a pint to the Red Cross toda 


i. f_\ 


sD <i b  -4 


AVIGVA,, 


THE GOULD-MOODY COMPANY 


RECORDING BLANK DIVISION 395 BROADWAY, NEW YORK 173, N.Y. 
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TABLE OF PROPOSED ALLOCATIONS 25,000 KC TO 30,000,000 KC 


(Announced January 16, 1945 by the Federal Communications Commission) 





THE FOLLOWING table sets forth spectrumwide allocations to cover 
postwar operations proposed by the FCC in a preliminary report an- 
nounced Jan. 16, 1945. Final allocations, to cover such new broadcast 
services as FM, television and facsimile, were to follow oral arguments 
in mid-February. This table shows FCC recommendations for non-govern- 
mental services (headed Proposed U. S. Allocations) and the recom- 
mendations made by the Interdepartment Radio Advisory Committee for 
governmental radio services. 


Freq. Sand 


25.015-27.305 


” 27.805-27.335 


27.335-28 


40.96—41 


41-42 
42-44 
44-50 


50-54 
64-60 


60-66 
66-72 
72-78 
718-84 
84-88 
88-102 


102-108 


108-112 
112-118 
118-122 


122-132 


132-144 
144-148 
148-152 
152-156 
156-162 
162-170 
170-180 
180-186 


186-192 
192-198 
198-204 
204-210 
210-216 
216-220 
220-225 
225-400 


400-420 
420-450 


All Non-Government services will be established in the 
mental basis pending adequate showing as to need and techni 


450-460 
460-470 
470-480 
480-508 
508-524 
624-920 
920-940 
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Proposed International 
Allocation 


Fixed & Mobile except Aero 
& Maritime 


Scientific, Industrial & 
edi 
Fixed & Mobile except Aero 
& Maritime 


Amateur 
Fixed & Mobile except Aero 
Fixed & Mobile except Aero 
Fixed & Mobile except Aero 
Fixed & Mobile except Aero 
Fixed & Mobile except Aero 
Fixed & Mobile except Aero 
Fixed & Mobile except Aero 
xed & Mobile except Aero 
Fixed & Mobile except Aero 
Fixed & Mobile except Aero 
Fixed & Mobile except Aero 
Scientific, Industrial and 
Medical 


edi 
Fixed & Mobile except Aero 


Fixed & Mobile except Aero 
Broadcasting, Fixed & 
Mobile 


Amateur 
Broadcasting, 
Mobile 


Broadcasting, 
Mobile 


Broadcasting, 
Mobile 


Fixed 
Fixed 
Fixed 


Broadcasting, Fixed 
obile 
Broadcasting, 

Mobile 


Broadcasting 


Fixed 


Broadcasting 


Fixed, Mobile & Broad- 
casting 


Air Navigation (Localizers) 
Air Navigation (Ranges) 


Aero Mobile (Airport Con- 
trol) 


Aero Mobile 


Fixed & Aero Mobile 
Amateur 

Fixed & Aero Mobile 
Fixed & Mobile except Aero 
Fixed & Mobile except Aero 
Fixed & Mobile 
Navigation Aids 


Broadcasting 
Mobile 
Broadcasting 
Mobile 
Broadcasting 
obile 
Broadcasting 
obile 
Broadcasting 
obile 
Broadcasting 
Mobile 


Fixed 
Fixed 
Fixed 
Fixed 
Fixed 
Fixed 


Fixed & Mobile 
Amateur 
Fixed & Mobile 


Fixed & Mobile 
Air Navigation & Amateur 


Air Navigation 
Fixed & Mobile 
Broadcasting 
Broadcasting 

Air Navigation Aids 
Broadcasting 
Broadcasting 


1945 Yearbook Number 


Proposed United States 
Allocation 


Gov. & Non-Gov. Fixed & 
Mobile 
Note 1 


Scientific, 
edical 
Gov. & Non-Gov. Fixed & 


Mobile 
Note 1 


Industrial & 


Amateur 

Gov. 

Non-Gov. Fixed & Mobile 

Government 

Non-Gov. Fixed & Mobile 

Government 

Non-Gov. Fixed & Mobile 

Government 

Non-Gov. Fixed & Mobile 

Government 

Non-Gov. Fixed & Mobile 

Government 

Scientific, Industrial and 
Medical 

Government 

Non-Gov. Fixed & Mobile 


Television Broadcasting 


Amateur 
Television, Fixed & Mobile 
Mobile 


Television, Fixed & Mobile 
Television, Fixed & Mobile 
Television, Fixed & Mobile 
Television Broadcasting 


Educational FM _ Broad- 
casting 
Commercial FM _ Broad- 
casting 
(Later determination to be 
made by the Commission 
regarding the allocation 
of all or a part of this 
band to FM Broadcast- 
ing, Non-Gov. Emer- 
pec, services Facsimile 
roadcasting or Tele- 
vision Broadcasting.) 


Government 
Government 
Airport Control 


Aero Mobile 
Non-Gov.) 


Government 

Amateur 

Government 

Police 

Non-Gov. Fixed & Mobile 
Government 

Navigation Aids 

Television & Government 


(primarily 


Television & Government 

Television, Fixed & Mobile 
Television, Fixed & Mobile 
Television, Fixed & Mobile 
Television, Fixed & Mobile 


Government 
Amateur 


Government, 75 Aero chan- 
nels for Non-Gov. 


Government 
Amateur & Air Navigation 





requir 


Non-Gov. Fixed & Mobile 
Non-Gov. Fixed & Mobile 
Facsimile Broadcasting 
Television 
Television 
Television 
Experimental 
Services 


Broadcast 


Remarks 


Power to be 
limited inter- 
nationally to 
500W 


Power to be 
limited inter- 
nationally to 
500W 


Note 2 
Notes 2&3 
Note 2 
Notes 2&3 
Note 2 
Notes 2&3 
Note 2 
Notes 2&3 
ote 
Notes 2 &3 
Note 2 


Note 2 
Notes 2 & 4 
Note 5 
Note 5 
Note 5 
Note 5 


Note 5 


Note 8 


bands above 450 mc on an experi- 


Note 9 


Freq. Band 
me 
940-960 


960-1125 
1125-1225 
1225-1325 
1325-1450 
1450-1500 
1500-1550 
1550-1650 
1650-1900 
1900-2300 
2300-2500 
2500-2700 
2700-2800 
2800-3900 
3900-4550 
4550-5200 
5200-5750 
5750-7050 
7050-10000 
10000-10500 
10500-13000 
18000-16000 
16000-18000 
18000-21000 
21000-22000 
22000-26000 
26000-30000 
30000—-Up 


Proposed International 
Allocation 
Fixed & Broadcasting 


Navigation Aids 

Amateur 

Fixed & Mobile except Aero 
Fixed & Mobile 

Air Navigation Aids 
Meteorological 
Aeronautical Mobile 

Fixed & Mobile 

Fixed & Mobile except Aero 
Air Navigation 

Amateur 

Meteorological 

Navigation Aids 

Fixed & Mobile except Aero 
Fixed & Mobile 

Amateur 

Fixed & Mobile except Aero 
Fixed & Mobile 

Amateur 

Fixed & Mobile except Aero 
Fixed & Mobile 

Fixed & Mobile except Aero 
Fixed & Mobile 

Amateur 

Fixed & Mobile 

Fixed & Mobile except Aero 
Experimental 


Proposed United States 
Allocation 


Fixed & Experimental 
Broadcasting 


Navigation Aids 

Amateur 

Television Relay 
Government 

Air Navigation Aids 
Meteorological 
Aeronautical Mobile 
Government 

Non-Gov. Fixed & Mobile 
Air Navigation 

Amateur 

Meteorological 

Navigation Aids 

Non-Gov. Fixed & Mobile 
Government 

Amateur 

Non-Gov. Fixed & Mobile 
Government 

Amateur 

Non-Gov. Fixed & Mobile 
Gov. 

Non-Gov. Fixed and Mobile 
Government 

Amateur 

Government 

Non-Gov. Fixed & Mobile 
Experimental 








Note 1: The following distribution of channels is tentatively proposed in the band 25 to 28 
Exact channels to be determined later. 
Channels Class of Station 
22 Provisional, Motion Picture, Relay Press, Relay 
Broadcast, Geophysical 
5 Power, Petroleum, Other 
10 General Experimental 
° change proposed in exi8ting services between 30 and 44 mc outside of the Conti 
nited States. 
Note 3: On the basis of an assumed average channel width of 40 ke., minimum provisions 
made for the following services in the band 30 to 42 me: 
Class of Station 


Note 2: N 
U 


Police 

Fire 

Urban Transit, Forestry and Conservation 

Power, Petroleum, Other 

Special Emergency 

Forestry and Conservation (10 shared with 
Urban Transit) 

Maritime Mobile, Geophysical 

General Highway Mobile 


Marine 
General Experimental (Existing 4 channels 
to Flying School stations to be 


(Experimental) 


allocated 
moved to a television band or other band as 
soon as necessary) 
*Contemplated for mobile units (duplex system). 
**Two groups; each composed of 4 adjacent channels. 
Note 4: Provisions will be made for the following services on the basis of an assumed 
channel width of 40 ke in the 42 to 44 mc band: 


Channels Class of Station 
21 Police 
12* General 


arine 
11** General Experimental 


*Contemplated for land stations (duplex system). 

**Channels to be adjacent. 

Provisions will be made for the temporary o 
existing commercial, educational and experimental 
cast stations now operating between 42 and 50 mc. 

Note 5: Provision may be made for the operation of non-governmental fixed and mobile 
(such as, police control and relay circuits, point-to-point, marine control circuits fo 
fixed circuits, rural telephone, broadcast studio to transmitter links, railroad, 
and yard operations) upon proper showing of need and that these channels may 
shared without harmful interference. 

Exact channel width (average 60 ke channel width assumed) and distribution to 
determined after further evaluation of developments as to need and consi 
technical factors. 


Provisions will be made for the following services on the basis of an assumed & 
channel width of 60 kc in the 156 to 162 me band. Exact channel width and distrib 
to be determined after further evaluation of developments as to need and considel 
of technica! factors. 
Channels Class of Stations 
20 Fire (Secondarily Forestry & Conservation) 
7 Forestry and Conservation, Marine, Urban 
Mobile Experimental 
6 Special Emergency 
5 Power, Petroleum and Other 
4 Provisional, Motion Picture, Relay Press, Relay 
Broadcast, Geophysical 
33* — (end-to-end, train-to-train, station- 
train 
5* General Experimental 


Services now operating between 156 and 162 mc may continue temporarily on 3 n¢ 
interfering basis. 
*Channels to be adjacent. 


To be used temporarily for “special” air navigation aids. Band to be exclusi 
Amateur when no longer required for “special” air navigation aids; meanwhile Amat 
power to be limited to 50 watts. 


To be temporarily used for “special” air navigation aids. 
: To be used temporarily for air navigation aids. 


: May be used for low power fixed point-to-point for such services as Studio-Transmi® 
links, control circuits, Police fixed facsimile c'rcuits, etc. 
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(For field offices and staffs, see page 400) 


Executive and Staff Personnel of the Federal Communications Commission 


Headquarters Office: Postoffice Building, Washington 25, D. C., Phone Executive 3620 





Commissioners and Assistants 


Paul A. Porter, Chairm: 
pO RK. Term 1942-1949) 
Secretary: Dorothy I. Page 
Asst. Secretary: Farrell McGonigal 
Clerk: Grace Miner 
Clifford J. Durr, Commissioner 
(Democrat: Term 1941-1948) 
Secretary: Ethel Cox Marden 
Clerk: Geraldine M. Goodine 
Paul A. Walker, Commissioner 
(Democrat: Term 1934-1946) 
Special Asst. to Commissioner: Walter B. Emery 
Secretary: Phyllis Hancock 
Asst. Secretary: Josephine Curren 
Norman 8. Case, Commissioner 
(Republican: Term 1934-1946) 
Secretary: Minnie Sparks 
Asst. Secretary: Eva O. Melton 
Ray C. Wakefield, Commissioner 
(Republican: Term 1940-1947) 
Secretary: Sylvia Kessler 
Asst. Secretary: Mary L. Reger 
Clerk: Dolly V. Hendershot 
Ewell K. Jett, Commissioner 
(Independent: Term 1943-1950) 
Secretary: Irene M. Durgin 
Aast. Secretary: Viola Slatterly 
Clerk: Lelia C. ae. 
Vacancy—Commiss: 
(Democrat: Tom 1944-1951) 


Secretary’s Office 


T. J. Slowie, Secretary 
Secretary: Laura L. Hollingsworth 
Dick Carlson, Director of Personnel 
Secretary: Janet B. Fisher 


Engineering Department 


George P. Adair, Chief Engineer 
Asst. to Chief Engineer: Virgil R. Simpson 
Administrative Assistant: Jean K. Weissman 
Principal Clerk: Frances F. aaVen 
Secretary: Olive R. Henderso: 


John A. Willoughby, Asst. "Chief Engineer (Chief, 


Broadcast Division) 
Assistant Chief, Broadcast Division: Clure H. Owen 
Secretary: Agnes V. Engebretson 
Edward E. Hale 
Secretary: Annie Belle Stearns 
George E. Sterling, Asst. Chief Engineer (Chief, RID) 
Asst. Chief, RID: Stacy W. Norman 
Secretary: Neva Bell P: 
illiam 


erry 
N. Krebs, Chief, Safety & Special Services 


Divisio: 


n 
Asst. Chief, Safety and Special Services Division: Glen 
E. Nielsen 


Secretary: Eva E. Hocutt 
Marion H. Woodward, Chief, International Division 
ti 


agai P. W 
Information Seven) 
Secretary: Evelyn Modanc 
George 8. Turner, Chief, Field. Division 
Asst. Chief, Field Division: Kenneth G. Clark 
Secretary: Marie R. Doherty 


Engineers 
Edward W. Allen Jr. Thomas E. Daniels 
Daniel Arnold John C. Peterson 
E. Elton D. Davis 
Willard J. Beale Curtis 5. Plummer 


Ernest R. Blankinship Alfred L. de la Croix 
William F. Bradley Marvin A. Price 
Leslie R. Brady George J. Dempsey 
Cc. M. Braum L. C. Quaintan 


P. Howard Du rth 
Edgar F. Vandivere 


James P. Buchanan 
Arthur T. Caplen 


Edward Collins Geo. L. Gadea 
Frank W. Cook George V. Waldo 
George B. Donohue C. E. Goeking 


R. D. Jones Robert G. Weston 
Louis E. Kearney George J. Ikelman 
A. L. Kreis Joseph H. Wofford 
Carl W. Loeber John D. Fulmer 
Howard C. Looney A. Prose Walker 
Theodore R. McCartney E. Merle Glunt 

A. L. McIntosh Glenn E. West 

K. Neal McNaughten Frank V. Higgins 
O. D. Mitchell Charles O. Wilson 
James E. Moffatt Wallace E. Johnson 
Malcolm G. Moses James P. Veatch 
Carl T. Nuhn Paul W. Gilligan 
Ralph J. Renton Harold G. Weiler 
Hart S. Cowperthwait Thomas L. Heron 
Paul V. Overmyer Eldridge Willey 
John C. Currie Herrick Johnson 
Braxton Peele E. Arden Wooten 


Law Department 


Charles R. Denny, Genera] Counsel 
Secretary: Thais G. O’Brien 

Benedict P. Cottone, Asst. General Counsel 
Secretary: Fausta Puffenberger 





. Acting Chief, Common Carrier Division 


Division: John A. Russ 


nley 
heeler, Principa] Physicist (Chief, Technical 


Members of Former 
FEDERAL RADIO COMMISSION 
Feb. 23, 1927—July 10, 1984 


Admiral W. H. G. Bullard, Pennsylvania 
March 15, 1927—November 24, 1927 (Deceased) 
Orestes H. Caldwell, New York 
March 15, 1927—February 28, 1929 
Eugene O. Sykes, Mississippi 
March 15, 1927—July 10, 1934 
Henry A. Bellows, Minnesota 
March 15, 1927—October $1, 1927 (Deceased) 
Colonel John F. Dillon, California 
March 15, 1987—October 8, 1927 (Deceased) 
Sam Pickard, Kansas 
November 1, 1927—January 31, 1929 
Harold A. Lafount, Utah 
November 14, 1927—July 10, 1934 
Ira E. Robinson, West Virginia 
March 29, 1928—January 15, 1932 
General C. McK. Saltzman, Iowa 
May 2, 1929—July 19, 1932 (Deceased) 
William D. L. Starbuck, New York 
May #2, 1929—May 23, 1984 
Thad H. Brown. Ohio 
January 21, 1982 (Deceased) 
James H. Hanley, Nebraska 
April 1, 1938—July 10, 1984 


Former Members of 
FEDERAL COMMUNICATIONS 
COMMISSION 


Hampson Gary, Texas 
July 11, 1984—Dec. 31, 1934 
Anning 8. New York 
January 17, 1985—July 28, 1987 (Deceased) 
Irvin Stewart, Texas 
July 11, 1984—June 80, 1987 
Frank R. McNinch, North Carolina 
October 1, 1987—Au: t 31, 1939 
Eugene O. Sykes, Mississippi 
July 11, 1934—April 5, 1939 
Thad H. Brown, Ohio 
July 11, 1984—June 30, 1940 (Deceased) 
Frederi 


ick J. pson, 
April 11, 1989—June 80, 1941 
H. Payne, New York 
July 1, 198i—June a = 
James Lawrence Fly, T 
September 1, 1989-November 15, 1944 











Rosel H. Hyde, Assistant General Counsel 
Secretary: Catherine Thompson 
Secretary: Vera Nordness 

Harry M. Plotkin, Assistant Genera] Counsel 
Secretary: Margaret L. Cureton 


Attorneys 


James L. McDowell 
Robert Neuner 
Hilda Shea 
Lester W. Spillane 
Pasquale Valicenti 
William H. Baeur 
Edward Brecher 
(Special Analyst) 
David H. Deibler 
Violet L. Haley 
J. Fred Johnson Jr, 
Fanney Litvin 
Samuel Miller 


Max H. Aronson 
Philip Bergson 
Margaret Connally 
Robert M. Fenton 
George M. Harrington 
Joseph Kittner 
Leonard Marks 
Annie Perry Neal 
Peter Seward 
Elizabeth C. Smith 
Bernard Strassburg 
Maurice W. Wihton 
Maurice R. Barnes 


Tyler Berry Max Paglin 
Jeremiah Courtney Harriet A. Simons 
Arthur Gladstone Abe L. Stein 


Hugh B. Hutchinson 
Robert Koteen 


John E. Wicker 


Office of Information 


Earl A. Minderman, Director of Information 
Secretary: Julia M. Shankland 
Dorothy Ames Holloway, Assistant to Director of 
mation 


License Division 


William P. Massing, Chief 
Secretary: Catherine Lunder 
Chief of Broadcast Section: Clara M. Iehl 
Chief of Commercial and Natl. Defense Registratig 
Sec.: William H. Irvin 
Chief of Amateur and Natl. Defense Sec.: J. B. Beath 
Chief of Ship Section: Leonora E. Miller 
Chief of Machine Tabulating Sec.: Seotnend E. Marth 


Accounting, Statistical and Tariff Department 


William J. Norfleet, Chief Accountant (Secretary: Wale 
atson) 

Hugo Reyer, Assistant Chief Accountant (Secretary: 
rances M. Penwitt) 

Henry M. Long. Head, Accounting Regulations Divisia! 

Wm. G. Butts, Head, Rates and Tariff Division 

Alexander Ueland, Head, Statistical Division 

Mark S. McCoy, Head, Field Division 

Harry Tennyson, Acting Head, Broadcast Division 

Dallas W. Smythe, Head, Economics Division 


Foreign Broadcast Intelligence Service 


Charles S. Hyneman, Director, Foreign Broadcast I 
telligence Service 
Secretary: Betty Stockman 
Edwin W. Hullinger, Assistant Director 
Secretary: Mrs. Mary Helmers 
Arthur Goul, Chief of Wire Service 
Russel M. Shepherd, Sr. Administrative Officer 
G. Ellis Porter, Chief of Publications Di 
Ben Hall, Chief of Monitoring and Translating Divisie 
Ben Waple, Chief, Administrative Service Division 


Service Division 


Nicholas F. Cureton, Chief 
Secretary: Susan Hoffman 
Paul H. Sheehy, Assistant Chief 


Other Sections 


bet == B. Robertson, Director of Budget and Plannis 

i - 

Walter S. David, Chief, Records Division 

Lavelle W. Hughes, Chief. Minute Section 

Lawrence A. Corridon, Chief, Audits and Accounts 8 
tion 




















Paul F. 


Godley 








(onsulting “Radio Engineer 


Phone: 


Montclair (N. J.) 2-7859 
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F LINGO Takes the Lead 
in Preparing You for 


«TOMORROW i 


ao eee ee 


LINGO VERTICAL 


() TUBULAR STEEL ) 


RADIATORS 


for greater efficiency and 


lower maintenance cost 








The plans that you are making now ... today .. . will determine 
the success of your station tomorrow. Depreciation of equipment 
caused by war-time restrictions, plus the rapid advancements 
being made in the Radio Art, will cause wide-awake engineers 
and station owners to “take stock” now. If your station plans 
to advance with the industry, or if you are planning a new 
station, you must have equipment which will produce top effi- 
ciency, equipment which operates with more economy, greater 
performance—equipment that will help bring you success, create 
a larger listening audience. 

The Lingo engineering staff is ready to work with you on your 


plans for the “Great Days Ahead.” We are prepared to serve 
' Effi ciency! you now. 
°o 


Si 8F2| JOHN E. LINGO & SON inc 


: e in the 
cre ot tne Sra 
CAMDEN, NEW JERSEY 
Established 1897 


Manufacturers of Tubular Steel Vertical Radiators and 
Supporting Poles for FM and Television Antennas, etc. 














Field Offices of the 


Federal Communications Commission 
Chief of Field Division: George S. Turner, Washington, D. C. 








District 


11 


12 
13 
14 
15 
16 


17 
18 
19 


20 
21 
22 
23 


No, City 
Boston, Mass. 
New York, N. Y. 
Philadelphia, Pa. 


Baltimore, Md. 
Norfolk, Va. 
Newport News, Va. 
Atlanta, Ga. 
Savannah, Ga. 
Miami, Fila. 
Tampa, Fila. 

New Orleans, La. 
Galveston, Texas 
Dallas, Texas 
Beaumont, Texas 
Los Angeles, Calif. 


San Diego, Calif. 
San Pedro, Calif. 


San Francisco, Calif. 
Portland, Ore. 
Seattle, Wash. 
Colo. 

St. Paul, Minn. 


Denver, 


Kansas City, Mo. 
Chicago, Ill. 
Detroit, Mich. 
Cleveland, O. 
Buffalo, N. Y. 
Honolulu, T. H. 
San Juan, P. R. 


Juneau, Alaska, 


Grand Island, Nebr. 
Allegan, Mich. 


Kingsville, Tex. 


New York, N. Y. 
Atlanta, Ga. 
St. Louis, Mo. 


San Francisco, Calif. 


Address 
Customhouse 
641 Washington St. 


1200 U. S. Customhouse, 
2nd & Chestnut St. 


508 Old Town Bank Bidg. 
402 New P. O. Bldg. 

106 U. S. Post Office Bldg. 
411 Federal Annex 

P. O. Box 77 

P. O. Box 150 

203 Post Office Bldg. 

400 Audubon Bldg. 

404 Federal Bldg. 

500 U. S. Terminal Annex 
P. O. Box 1527 


639 U. &. P. O. & 
Courthouse Bldg. 


307 U. 8S. Customhouse 


326 U. S. P. O. & 
Courthouse Bldg. 


Customhouse 

805 Terminal Sales Bldg. 
808 New Federal Bldg. 
504 Customhouse 


208 U. S. P. O. & 
Courthouse Bldg. 


809 U. S. Courthouse 
246 U. S. Courthouse Bldg. 
1029 New Federal Bldg. 
541 Old Post Office Bldg. 
328 Federal Bldg. 

609 Stangenwald Bldg. 
Box 2987 

P. O. Box 1421 


MONITORING STATIONS 


P. O. Box 788 
P. O. Box 89 
P. O. Box 632 


ACCOUNTING OFFICES 


229 Broadway 


515 First Nat'l Bank Bldg. 


1860 Railway Exchange Bldg. 


605 Market St. 


Inspector in Charge 
Charles C. Kolster 
Arthur Batcheller 
Forest F. Redfern 


Edward W. Chapin 
Hyman A. Cohen 
Alfred H. Kleist 
Paul H. Herndon, Jr. 
Joseph L. Condon 
Arthur 8. Fish 
Milton W. Grinnell 
Theodore G. Deiler 
Nathan A. Hallenstein 
Louis B. McCabe 
William E. Clyne 
Bernard H. Linden 


Harold D. DeVoe 
J. Lee Smith 


Francis V. Sloan 
George V. Wiltse 
Landon C. Herndon 
Donald A. Murray 
Edwin S. Heiser 


William J. McDonnell 
Harold D. Hayes 
Emery H. Lee 
Charles F. Kocher 
Walter L. Davis 
John H. Homsy 
Edward H. Hackman 
Herbert H. Arlowe 


Benjamin E. Wolf 
Irl. D. Ball 
Glen W. Earnhart 


Lon A. Cearley 
Carl E. Zinns 
Curtis M. Bushnell 


Paul Summerhays 





—- 


WAR-SCRIPT-OF-THE-MONTH SELECTIONS 


From the Summer of 1942 Through 1944 the Following Radio Scripts 
Have Been Made Available for Local Patriotic Use on a Non-Com 
Royalty-Free Basis by the Radio Committee of the Writers War Board in Co. 
operation With the Association for Education by Radio. The Majority of thy 
Scripts Were Previously Broadcast on the Several American Networks, 





TITLE 
They Burned the Books 
Time is Short 
All Out For Davey 
Brothers 
The Girl in the Red, White 
and Blue 
Armistice Day 
To The Young 
We Refuse to Die 
The Nazi 
The Man Behind the Gun 


Day of Deliverance 
Torpedo Lane 


A Time to Reap 

American Family 

My Brother Lives in Stalin- 
grad 

Spirit of the Navy 

From Corregidor 


Ellen Comes Through 

The Special Day 

Tomorrow Is Ours 

Reminder to the Free 

The Master Map of Europe 


Fighters in Dungarees 

The Voice in the Wind 

The Battle of the Warsaw 
Ghetto 

What's Wrong With Me? 

Good Neighbor 

These Are Americans 


In The Service of My 
Country 

The Candle & the Gun 

Latch-Key Children 

Assignment: U.S.A. 

Is Fair Play Controversial 

Judgment 

Der Fuehrer 

Concerning the Red Army 

War Criminals & Punishment 


The Golden Calf 
Promise vs. The Deed 
The Veteran Comes Back 


Foreigners Settled America 


Talk Their Language 


AUTHOR 

Stephen Vincent Benet 
Dorothea J. Lewis 
Shirley Ward 
Langston Hughes 
Peter Lyon & 

Woodie Guthrie 
Erik Barnouw 
Norman Corwin 
Paramount Pictures 
Janet Brandes 
David Harmon & 

Ranald MacDougall 
William Rose Benet 
Stuart Hawkins 


Stephen Vincent Benet 
Pearl S. Buck 
Sandra Michael 


Alfred J. Bonomo 
H. Donals Spatz 


Priscilla Kent 
Arch Oboler 
Howard Fast 
Michael Greenwood 
Paul C. Woodridge 


Frank B. Wells 
Nora Stirling 
Morton Wishengrad 


Eve Merriam 

Frank B. Wells 

Chet Huntley & 
Ernest Martin 


Langston Hughes 


Mari Yanofsky 
Frank Wells 
Richard McDonagh 
Chet Huntley 
Norman Williams 
Max Ehrlich 
Norman Rosten 
Richard McDonagh 


Katharine & Adele 
Seymour 

William K. Clarke 

Ben Kagan 

Gretta Baker 


Millard Lampell 


SOURCE 
NBC 
WPB 
Direct 
Direct 
NBC 


Direct 

CBS 

WNEW, New York 
KLW, San Francisco 


CBS 

Philadelphia Inquirer 

Cavalcade of 
America—NBC 

CBS 

China War Relief 

Russian War Relief 


WWIL, New Orleans 

3rd Service Com- 
mand, U. S. Army 

NBC 

Blue 

WEVD, New York 

Direct 

Kate Smith Hour— 
CBS 

NBC 

NBC 

NBC 


WMCA, New York 
NBC 


CBS 
Writers’ War Board 


CBS 

NBC 

NBC 

CBS Pacific Network 
Direct 

Direct 

CBS 

S. C. Johnson Wax 

Co.—NBC 


NBC 

CBS 

NBC 

Conference of 
Christians & Jews 


CBS 


———_ 


MO 
First 
8/42 
9/42 
9/42 
10/42 


10/42 
11/42 
12/42 
12/4 


1/43 
1/43 
2/43 


3/43 
3/43 
4/43 


4/43 
4/43 


4/43 
6/43 
6/43 
6/43 
7/43 


8/43 
9/43 
10/43 


11/43 
12/43 
1/44 


1/44 


2/4 
3/44 
4/44 
5/44 
6/44 
6/44 
7/44 
8/44 


9/44 
10/44 
11/44 
11/44 


12/44 





Paul F. Godley 





(onsulting “Radio Engineer 


Phone: 





Montclair (N. J.) 2-7859 


nl 








ne 
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THE HALLICRAFTERS CO., MANUFACTURERS OF RADIO AND ELECTRONIC EQUIPMENT, CHICAGO 16, U. S. A. 





new directions | 









As radio development moves onward and 
upward, Hallicrafters engineers are setting the 
pace, pushing back the horizons in the exciting 
fields of very high frequency, ultra high fre- 
quency, and super high frequency development 


New directions work, The range of the Model S-37 illustrated here 


tn radio will 
te charted ty 
Hallicraflers 


covers higher frequencies than any other continu- 
ous tuning commercial type receiver. It is becoming 
a prime instrument of experiment and research in 


marking out the new directions that all radio will take, 


hallicrafters ravio 


Buy a War Bond Today! 
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International Broadcasting Stations of the United States and Canada 


Authorized by FCC as of January 1, 1945 


Note: Under wartime arrangements made in October-November, 1942, these U. 8S. shortwave stations are leased by the licensees to the Govern 
and are programmed by the Office of War Information and — Coordinator of Inter-American Affairs. Other shortwave radiophone stations are also 
used in their special networks, the complete setup of which is necessarily withheld. Also unannounced are the changes of frequency often required, 
Rules governing these licenses were suspended or altered, including suspension of the normal license term of one year. 








Power 
Frequency n Ca 
Licensee and Transmitter Location . Watts Licensee and Transmitter Location 


The Associated Broadcasters Inc. 6.06, 7.23, 100 ,000 National Broadcasting Co. Inc. 
San Francisco, Cal. ° < Near Dixon, Cal. 


National Brentoastios Co. Ine. 
ound Brook, N J. 





The 2 A jetaaA Br 
San Francisco, os 
National Broadcasting Co. Inc. 
ound Brook.N J 


Columbia Broadcasting System Inc. A 
Delano, Cal. National Bosotcestios ps 
ound Brook, N 
Colurabia Broadcasting System Inc. 
Delano, Cal. 
National Broadcasting Co. 
Columbia Brosdenering frown i Inc. x : . Bound Brook, N. J. 
Brentwood, L. ew York 9. 


National Broadcasting Co. 
Bound Brook, N. J. 

Columbia Broadensting Sven i Inc. 
Brentwood ew York 


Westipahouss Radio Stations Inc. 


World Wide Broadcasting Corp. 
Columbia ert System Inc. 06, i \ Scituate, Mass. 
Brentwood, L ew York “Be 
‘88, ° World Wide Sopeteasting Corp. 
‘_ Scituate, Mass. 


9.59 
-267 in lieu of 15.27 
World Wide Broadcasting Corp. 
Columbia ey Inc. .06 6.12, Scituate, Mass. 
Brentwood ew York -17, 9.66, 
-83, 15.27, World Wide Broadcasting Corp. 
* 21.52, Scituate, Mass. 
.49 


.59 
-267 in lieu of 15.27 WRUX World Wide Broadcasting Corp. 


Cotemiia Broadcasting System Inc. Scituate, Mass. 


ayne, N. J. t Construction permit 
SA-Special Authorization 





Columbia Bugg tgnating System Inc. 


Wayne, N. J. H 88 z CANADA 


Frequency 
The Crosley Corp. . ‘ Licensee and Transmitter Location in me. 
Mason, O. . . Canadian Stosegal | Co., Montreal 60.05 
. -6 Montreal, 

Rogers Radio a Co. Ltd., Toronto 60.7 
ae _—w oo . . ’ Township of King, Ont. 

Voice of the Prairies Ltd., Calgary, Alta. 60.3 

Strathmore. Alta 


The Creciey Corp. . . ' Maritime Broadcasting Co. Ltd., Halifax, N. S. 61. 
O. . . Bedford, N 8S. 


ason, fo 


Eastern Broadcasters Ltd., Sydney, N.S. 60. 
The Crosley Corp. 7 .59, ' South Bar Road near Sydney, N. S. 
Mason, O. ranscanada Communications Ltd., Winnipeg, Man. 61. 
Middlechurch, Man. 
Transcanada Communications Ltd., Winnipeg, Man. 
The Creskey Corp. . . . Middlechurch, Man. 
, Western reed Be. Co. Ltd., Vancouver, B. C. 
Lulu Island, B 
General Electric Co. a ‘ J Canadian Broadcasting Corp., Montreal 
Near Belmont, Cal. s 3 Veicheres, Que. 
Canadian Broadcasting Corp., Montreal 
Veicheres, Que. 
General Electric Co 100,000 Canadian Broadcasting Corp., Montreal 
Belmont, Cal. Veicheres, Que 
Genes ant BI ie Co. ae ' 1, 50,000 Conte ae ge Corp., Montreal 
0. Schenectady, N. Y. Canadian Broadcasting Corp., Vancouver, B. C. 
Lulu Island B C. 
Edmonton Journal Ltd., Edmonton, Alta. 
Edmonton Journal Ltd. Edmonton, Alta. 4 
General Electric Co. ae, 2 100,000 Conedien Rocndenating Corp., Montreal . 50,0 
So. Sonenestany, 6. Y. “33 . Canadian Broadcasting Corp., Montreal 3 50,0 
Cc e, 
General Electric Co. 25,000 n>} + oe Corp., Montreal - 705 50,0 
ectad ckville, 
Se. Sones y N.Y. Canadien Broadcasting Corp., Montreal 5. 50,0 
Nati . : " ’ ackville, N. B. 
- ode me hs 6 Co. = : . as re CGuaee Broadeasting Corp., Montreal . 50,0 
ckville, N. B. 
on 9.67) Canadian Broadcasting Corp., Montreal ‘ 50,0 
c le, N. B. 
Canadien Broadessting Corp., Montreal ; 50,0 
i ckville, N. 
em oe Sno. . Canadien ocodegting Corp., Montreal ‘ 50,0 


National Broadcasting Co. Inc. y Canadian Broadcasting Corp., Montreal 3. 50,0 


Near Dixon, Cal. . N. B. 
Canadian Broadcasting Corp., Montreal 15.2 50,0 
National Broadcasting Co. Inc. Sackville, N. B. 
Near Dixon, Cal. Canadian Broadcasting Corp., Montreal 21. 50, 
Sackville, N. B. 
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Pros 
Graduate home economists conduct both “The Food Canoume Es 
Scout,” informing listeners daily on best buys in S In its 
produce by remote wire from the Kansas City food Women’s Commentator cessful 
terminal, and “The Happy Kitchen,” cookery clinic Homespun philosophy has made Caro “Brush 
to aid housewives with their wartime problems. Ellis a network personality. Her “Hag its gre 


Home” is widely recognized for the @ the Hi 
portant wartime service it provides hogy show. 
makers throughout the Heart of Amergy broadc 

phony. 


768 venty- 
> gro 
By remote wire from KMBC 
Service Farms, 20 miles south 
of Kansas City, down-to-earth 
farm chats are broadcast three 
times daily. Modern farming 
methods are put into practical 
application, and listeners 
Puit Evans share in the findings. 
Director of 

Farm Service 


art 
nsas 

ne, | 
sas 

lode: 
idane 
tar 
al fac 
9 mil 


er lead 
field 
1 freq 
BC-F) 
umerci: 
haps tl 
any F 
ther A 
ed step 
izons- 
extra 








ARTHUR B. CHURCH 
Founder and President 









Kart KOeERPER 


Vice President and 
Managing Director 





Bos RiLey 
Marketcaster 





For the sixth consecutive year KMBC was 
granted by the Kansas City livestock interests, 
including the stock yards company, livestock 
exchange and the traders exchange the exclu- 
sive right to broadcast official reports direct ’ . = 
from America’s largest livestock building. KMBC 18 nationally known for the cont _ 
tions of its executive staff to the progress 0 
the broadcasting industry. In physical prop- 
erties KMBC marks radio’s 25th anniversary 
Sam H. BENNETT with newly remodeled and expanded offices, 

Vice President now on both the 10th and 11th floors of the 
and Sales Director Pickwick Hotel in Kansas City. 















Erte SMITH 
Managing 
News Editor 


Roperick B. Cupp 
Program Director 





In its eighth consecutive season of suc- 
cessful Saturday night stands, KMBC’s 
le Carol “Brush Creek Follies” with stars from 
er “Hal its great talent staff is recognized as 
or the the Heart of America’s top radio-stage 
ides hoff show. From barn dance to exclusive 
f Amer broadcasting of the Kansas City Sym- 
phony, KMBC has the programs! 


James W. McConne.i 
Artist Bureau Head 


enty-five years of radio have witnessed 
» growth of a great institution in the 
art of America known as KMBC of 
nsas City—a basic CBS affiliate. In 
ne, 1920, Arthur B. Church came to 
nsas City to begin the building of what 
todiy—KMBC. Under his pioneering 















idance, KMBC has become more than 
ta radio station. Today it stands as a 
al factor in the community life of almost 
0 million middlewesterners. 









er leadership since 1941 in 
field of experimental 
1 frequency transmission, 
(BC-FM went on the air Z 
mercially in 1944 with ya 
haps the greatest schedule # 
any FM station. Here is 

ther Arthur B. Church for- 

rd step in ever broadening 

izons—an extra service at 

extra cost! 
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Promotion has long played a 
prominent role in the successful 
operation of KMBC. “Practicing 
what it preaches,” a generous 
budget is set aside each year for 
furthering the sales and prestige 
of KMBC’s advertising clients. 









bu 
of 
rop- 
sary 
ices, 


the 














E. P. J. Suurick 
Director of Promotion, 
Public Relations and Merchandising 
















Joun CAMERON 
SWAYZE 






Widely recognized for its department of full- 
time, expertly qualified newsmen, KMBC is 
first with the news from both Associated Press 
and United Press wire services. 


Sam MOLEN 
Director of Sports 


Se, Fe 
~\ - > 
a 


KMBC’s sports coverage includes play-by-play 
accounts of important events plus twice nightly 
summaries from the field of sports. The “Three 
Ring Sports Circus” is one of radio’s most 
unique program ideas. 





Henry GoopMAN 








By The Company 
They Keep, So Shall 
We Know Them- 


ne company,” to which we refer, 
can be this encircling list of topflight 


advertisers and radio stations—all sub- 


S oO 
“The Texas Rangers” 


rica’s finest transcribed library 
ern tunes. 


OR “the company” can refer to a new 
Arthur B. Church Production soon to 
be released. It is expected to become 
—America’s finest transcribed library 
of novelty tunes. 


ARTHUR B. CHURCH PRODUCTIONS 


George E. Halley, Pickwick Hotel 
Kansas City 6, Mo. 








\% DIRECTORY OF U. S. BROADCASTING STATIONS BY CALL LETTERS 


* Denotes new 


station authorized but not yet in operation as of January 1, 1945 








K 


San Antonio, Tex. 
_--Aberdeen, S. D. 
Ada., Okla. 

3 Alexandria, La. 
_-Portland, Ore. 

It Lake City, Utah 

D =x Tex. 
_._Wichita, Kan. 
Little Rock, Ark. 
Fresno, Cal. 

Elk City, Okla. 
Astoria, Ore. 


Q | 


__Carlsbad, 
~Muskogee, Okie. 
_._-Ottumwa, Ia. 
_Baker, Ore. 
_Bend, Ore. 
_.__._.Omaha, Neb. 
._-Portland, Ore. 
Big Spring, Tex. 
...Jonesboro, Ark. 
Burlington, Ia. 
_Brownwood, Tex. 
_.-Kansas City, Kan. 
p_--_-__Texarkana, Tex. 
__Kansas City, Mo. 
Sacramento, Calif. 
Enid, Okla. 


“y' 


_Santa Barbara, Cal. 
Casper, Wyo. 
__.-Pittsburgh, Pa. 
_Devils Lake, N. D. 
_.Denton, Tex. 
Monterey, Cal. 
__Sedalia, Mo. 
Dubuque, Ia. 
Salt Lake City, Utah 
Los Angeles, Cal. 
_._-Brownsville, Tex. 
_.Centralia, Wash. 
_._.El Dorado, Pat 
_._- Sioux a, 
._ __Las V Snes 
 - “Bakersfield, Cal. 


St. Cloud, Minn. 
__-Fairbanks, Alaska 
_-Great Falls, Mont. 
....Cheyenne, Wyo. 

Kan. 
.---Sacramento, Cal. 
_...Amarillo, Tex. 

_Beaumont, Tex. 

dadatoael Denver, Col. 

St. Joseph, Mo. 

..Helena, Ark. 

_....Boone, Ia. 

__Wichita, Kan. 
.---Los Angeles, Cal. 
...Spokane, Wash. 
-Fond du Lac, Wis. 
.-Marshalltown, Ia. 

lamath Falls, Ore. 
Grand Forks, N. D. 
.Fort Worth, Tex. 


_Lawrence, Kan. 
Klamath Falls, Ore. 
B....._San Diego, Cal. 
F_....Shenandoah, Ia. 
UR.....___LLincoln, Neb. 
t _Long Beach, Cal. 
--..-Ft. Smith, Ark. 
..Spokane, Wash. 
-Anchorage, Alaska 
San Francisco, Cal. 
__Fresno, Cal. 
..Longview, Tex. 
..Columbia, Mo. 
San Diego, Cal. 


D____Los Angeles, Cal. 
S_Cape Girardeau, Mo. 


Grand Junction, Col. 
ayraseees. Cal. 


--..Spokane, Wash. 
----San Diego, Cal. 
= Harlingen, Tex. 
Springfield, Mo. 
-Mandan,-N. D. 
Sidney, Mont. 

ergus Falls, Minn. 


-~-... Kalispell, Mont. 
7 7~----Shawnee, Okla. 
2--...Los Angeles, Cal. 
+ Roswell, N. M. 

~—----Kearney, Neb. 


G Pierre, S. D. 
KGGF______Coffeyville, Kan. 
a _Albuquerque, N. M. 


KGKB__________ Tyler, 
San Angelo, Tex. 
Fort Worth, Tex. 
Scottsbluff, Neb. 
Mason City, Ia. 
Safford, Ariz. 
Honolulu, T. H. 
Amarillo, Tex. 
Dodge City, Kan. 
KGO___-San Francisco, Cal. 

GU 


Missoula, Mont. 
Portland, Ore. 
Olympia, — 


Angeles, Cal. 
Hannibal, Mo. 
Spokane, Wash. 
Chico, ; 
Watsonville, Cal. 


Spencer, Ia. 
Idaho Falls, Ida. 
ise, Ida. 


Glendale, Cal. 
KILO___Grand Forks, N. D. 
NY 


Wash. 


_San Francisco, q 
ttle, Wash. 
LaGrande, Ore. 
Blytheville, Ark, 

Oo eebiliene Utah 
N. D. 

_._Little Rock, Ark. 
akland, Cal. 

Tex. 

Oakland, Cal. 

Col. 

Shenandoah, Ia. 
KMAG. -San Antonio, Tex. 
KMBC____Kansas City, Mo. 


KMMJ___Grand Island, Neb. 
KMO ‘acoma, Wash 


Mo. 

_.Los Angeles, Cal. 
KMTR____Los Angeles, Cal. 
KMYC ——— Cat. 
Col. 
Utah 
rady, Tex. 
Palestine, Tex. 
Monroe, La, 
_.Austin, Tex. 


KMYR Denver, 
*KNAK_ Salt Lake City. 


Denver, Col. 


KOB Oe N. M. 
KOCA ilgore, Tex. 
KOCY_Oklahoma City, Okla. 
KODL e Dalles, Ore. 
KODY__ North” Platte, Neb. 
Reno, Nev. 

Omaha, Neb. 

Portland, Ore. 

La Junta, Col. 
KOL_________Seattle, Wash. 
KOMA Oklahoma City, Okla. 
Ee -Tulsa, Okla. 
Wash. 

_..San Antonio. Tex. 
*KONP_Port Angeles, Wash. 
os __Koos Bay, Ore. 


Fremont, Neb. 

Rapid City, S. Dak. 

Pine Bluff, Ark. 

tS alee N. D. 
Vv 


La 
_.Port Arthur, Tex. 
_.Pasadena, Cal. 
Pampa, Tex. 


— Ariz 
Pasco, Wash. 
Lake Charles, La. 
Paris, Tex. 
Bakersfield, = 





| KPQ 


Houston, Tex. | 
KPRO_______Riverside, Cal. 
QV Pittsburgh, Pa. 


Abilene, Tex. 
KRBM-______Bozeman, Mont. 


Weslaco, Tex. 
Beaumont, Tex. 


Miles City, Mont. 


Midland, Tex. 

Shreveport, La. 

seburg, Ore. 

Des Moines, Ia. 

Rochester, Minn. 

El Paso, Tex. 

Clinton, Ia. 

Oakland, Cal. 

Sacramento, Cal. 

Sherman, Tex. 

C___..__.__Seattle, Wash. 

Manhattan, Kan. 

i Kan. 

Huntsville, Tex. 

KSAN_-San Francisco, Cal. 
KSCJ i i 

uis, Mo. 

Pocatello, Ida. 

...-San Francisco, Cal. 

KSJB___.Jamestown, N. D. 

KSKY Dallas, Tex. 

ay Salt Lake City, Utah 

Salem, Ore. 

KSO. Des Moines, Ia. 

KSOO___ Sioux Falls, S. D. 

KSRO_____ Santa Rosa, Cal. 

._St. Paul, Minn. 

._.Cedar City, Utah 

Lowell, Ariz. 


Okla. 

KTAR_______ Phoenix, Ariz. 
KTBC_________Austin, Tex. 
KTBI____._.__Tacoma, Wash. 
KTBS_____ Shreveport, La. 
KTEM________Temple, Tex. 
KTFI______Twin Falls, Ida. 
KTHS____ Hot Springs, Ark. 
Houston, Tex. 
..-Visalia, Cal. 
KTKN_. Ketchikan, Alaska 
KTMS___Santa Barbara. Cal. 
KTNM Tucumcari, N. M. 
ETOn.._._.._..._Libus, T. FH. 
oa Oklahoma City, Okla. 


Modesto, Cal. 

KTRH_______ Houston, Tex. 
KTRI_______ Sioux City, Ia. 
KTSA____San Antonio, Tex. 
KTSM__. Ei Paso, Tex. 
KTSW______Emporia, Kan. 
KTTS_- Springfield, Mo. 
_.Tucson, Ariz. 

_._...Tulsa, Okla. 

Seattle, Wash. 

. Yakima, Wash. 
KUIN____ Grants Pass, Ore. 
KUJ____Walla Walla, Wash. 
KUOA Siloam Springs, Ark. 
KUSD_____ Vermillion, S. D. 
ovan Salt Lake City, Utah 
AK__- Atchison, Kan. 
KVAN.. Vancouver, Wash. 
KVCV__ Redding, Cal. 
KVEC San Luis Obispo, Cal. 
KVFD__ _Ft. Dodge, Ia. 
KVGB____Great Bend, Kan. 
KVI______-__Tacoma, Wash. 
KVIC________Victoria, Tex. 
KVNU_____--. Logan, Utah 
KVOA________ Tucson, Ariz. 
_.Denver, Col. 

Santa Ana, Cal. 
_.Lafayette, La. 

Tulsa, Okla. 

Plainview, Tex. 

KVOR Colorado Springs, Col. 
KVOS____ Bellingham, Wash. 
KVOX___ Moorhead, Minn. 
KVRS__Rock Springs, eh 
KVSF____.Santa Fe, N 
Ardmore, 

_.Vernon, Tex. 

= Wallace, Ida. 
Watertown, S. D. 

KWBU__ Corpus Christi, Tex. 
KWBW___ Hutchinson, Kan. 
KWEW___ Hobbs, 
KWFC_- 
ad ale Wichita Falls, Tex. 
Stockton, Cal. 

Ore. 

Globe, Ariz. 

Portland, Ore. 

-....-St. Louis, Mo. 
Shreveport, La. 

Pasadena, Cal. 

Decorah, Ia. 
KWLK_-__-_Longview, Wash. 
Willmar, Minn. 


Okla. 
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Ww 


Cal. | 


KWNO Winona, Minn. 
| KWOC__Poplar Bluff, Mo. 
| KWON_--Bartlesville, Okla. 
| KWOs- Jefferson City, Mo. 
Pendleton, Ore. 

Mo. 
Oo —. Wyo. 
Wash. 

Waterloo, la. 
Ore. 

El Centro, Cal. 
Sacramento, Cal. 


Sweetwater, Tex. 
KXRO____Aberdeen, Wash. 
Tex. 

YA__.-San Francisco, Cal. 
CA Prescott, Ariz. 


W 


WAAB ----Worcester, Mass. 


ti. 
: 


Syracuse, N. Y. 


Ala. 
WAGM___Presque Isle, Me. 
WAIM Anderson, 8S. C. 
WAIR_Winston-Salem, N. C. 
WAIT 
WAJR_Morgantown, W. V. 
AKR A 


ALB 
WALL__-_Middletown, N. Y. 
WAML._-_-___-__Laurel, Miss. 
WAOV______Vincennes, Ind. 
WAPI____Birmingham, Ala. 
WAPO__Chattanooga, Tenn. 

Scranton, Pa. 
Lafayette, Ind. 


WATN___-_ Watertown, N. Y. 
WATR____Waterbury, Conn. 
WATW-_-_-__-__Ashland, Wis. 
Louisville, Ky. 
_..Zarephath, N. J 
...Charlotte, N. C. 
Waycross, Ga. 

azleton, Pa. 

WBAA-_West Lafayette, Ind. 
WBAB__Atlantic City, N. J. 
Baltimore, Md. 

.-Fort Worth, Tex. 
__Wilkes-Barre, Pa. 
..Burlington, N. C. 
Richmond, > 


WBBZ_-_-_-_Ponca City, Okla. 
Bay City, Mich. 

Buffalo, N. Y. 
*WBHD-_-_-_--Petersburg, Va. 
Huntsville, Ala. 
WBIG-___-_Greensboro, N. C. 
Knoxville, Tenn. 

WB Dalton, Ga. 
WBLK__Clarksburg, W. Va. 
WBM Macon, Ga. 
Columbus, O. 


: ht. 2 aaa York, N. Y. 


mR. % 

Salisbury, Md. 

WBOW-__Terre Haute, Ind. 

WBRC____Birmingham, Ala. 

__Wilkes-Barre, Pa. 

Pittsfield, Mass. 

Va. 

_-Waterbury, Conn. 

Charlotte, N. C. 

WBT =. Be 

WBTH. _-Williamson, W. Va. 

WBTM Danville, Va. 

_-Brooklyn, N. Y. 

Boston, Mass. 

.__Springfield, Mass. 

Pittsburgh, Pa. 

_-Northfield, Minn. 
Baltimore, 





N. M. | 
Hot Springs, Ark. | 


Md. 

WCAP_ Asbury Park, J. 
Pontiac, Mich. 

WoaT.. -Rapid City, S. D. 
_-Philadelphia, Pa. 
Burlington, Vt. 

Carthage, Il. 

Columbus, Miss. 

Baltimore, Md. 

Springfield, Ill. 


BT 
Roanoke Rapids, N. C. 
WCCO___Minneapolis, Minn. 
DuBois, Pa 
Chicago, Il. 


WCHS_-_Charleston, W. Va. 

WCHV__Chariottesville, Va. 

KY Cincinnati, O. 

Janesville, Wis. 

Joliet, Ill. 

WwcMI Ashland, 1 
WCNC_Elizabeth City, N. 

WCOA Pensacola, Fe. 

Meridian, “gt 


c—_, Ga. 


Tl. 
WDAS.... Philadelphia’ Pa. 
DAY D 


WDBO 
WDEF__Chattanooga, Tenn. 
WDEL_-_-_-_Wilmington, 
WDEV 
WDGY-__Minneapolis, Minn. 
WDLP -_Panama City, Fla. 
WDMJ____Marquette, Mich. 
WDNC Durham, N. C. 
Wong ee Tenn. 
WDR ~ rtford, Conn. 
ealethe Minn. 
WDSU_-—-New Orleans, La. 


Ill. 
WEAF____New York, N. Y. 
WEAN_-___Providence, R. I. 
WEAU-__-_Eau Claire, Wis. 


EDC Ill. 
WEED_-_Rocky Mount, N. C. 
I Mass. 
Pa. 
Cc. 

_..Fitchburg, 
WELI____New Haven, Conn. 
WELL-__Battle Creek, Mich. 
ELO Tupelo, Miss. 
Milwaukee, be 


WE 

WEXL.-—-Royal Oak, Mich. 
WFA las, Tex. 
WFAS. _White Pisin Ww. X. 
FBC Greenville, S. C. 
toona, Pa. 
FBL Syracuse, N. Y. 
WFBM____Indianapolis, Ind. 
Baltimore, Md. 
Pawtucket, R. 1. 
Mich. 
WFEA___Manchester, N. H. 
*WFEB-_.__-Sylacanga, Ala. 

WFHR 
. Wisconsin — Me 


Sum 
Philedeiphis’ - 
Findlay, O. 
Tampa, Fla. 
Frederick, Md. 
_...Youngstown, O. 
WFNC___ Fayetteville, N. C. 
WFOR___Hattiesburg, Miss. 
WFOY-__St. Augustine, Fla. 
wire Atlantic City, N. J. 
WFT _Kinston, N. C. 
WEIL iami, Fla. 
WFVA_.Fredericksburg, Va. 

WGA Ced: 


Portland, Me. 
Cleveland, oO. 


Freeport, N. Y. 
Evansville, Ind. 
._.Greensboro, N. C. 
Pa. 


Ill. 
Ga. 


Chicago, 

Gainesville, 
WGH__Newport News, Va. 
WGIL________Galesburg, Il. 
WGKV__Charleston, W. Va. 
GL Ft. Wayne, Ind. 
Chicago, Il. 

_.Gastonia, N. C. 
WGNY-___-Newburg, N. Y. 
GOV Valdosta, Ga. 
ny, Ga. 
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Buffalo, N. Y. 
_..Louisville, Ky. 

bs  eeeennee Miss. 
GST Atlanta, Ga. 
WOTC..Greenville a.’ G. 
WGTM Wilson, N. C. 
Scam >. me 
WHA Madison, Wis. 
Greenfield, Mass. 
WHAM.____Rochester, N. Y. 
WHAS__-_____ Louisville, Ky. 
. | eae Pa. 


Rock Island, Ml. 


Sheboygan, wis, 

Tenn. 

Anderson, Ind. 

Appleton, Wis. 

Ithaca, N. Y. 

Calumet, Mich. 

ton, Mass. 

Allegany, N. Y. 

WHEB___ Portsmouth, N. H. 
cca x. 
WH Cicero, Ill. 
. — i Pa. 

Day oO. 

“Bluefield, Ww. "Va. 

New Bern, N. C. 
_.-Zanesville, O. 
_Greensburg, Pa. 
..__Cleveland, O. 

Columbus, O. 

...Akron, O. 

_-Hickory, N. C. 

Ww Virginia, Minn. 
WHLD_Niagara Falls, N. Y. 
WHLN arlan, Ky. 
WHLS ___Port Huron, Mich. 
WHMA._____ _Anniston, Ala. 
WHN --New York, N. Y. 
*WHNC_-.-Henderson, N. C. 
WHO Des Moines, Ia. 
WHOM___Jersey City, N. J. 
i Hopkinsville, Ky. 
Ww South Bend, Ind. 
Harrisburg, Pa. 
_...Hartford, Conn. 
Cookeville, Tenn. 

Holyoke, Mass. 

San Juan, P. R. 

Madison, Wis. 

IBC _____Indianapolis, Ind. 
WIBG____Philadelphia, Pa. 
B Jackson, Mich. 
Poynette, Wis. 

Kan. 


...Ashtabula, O. 
_._._Bridgeport, Conn. 

ford, Wis. 

is, Mo. 

WILL. Urbana, Il. 
WILM____ Wilmington, Del. 
Winchester, Va. 

Chicago, Ill. 

Dayton, lo 
WINK_______Ft. Myers, Fla. 
WINN _.Louisville, Ky. 
WINS ___New York, » 3 
WINX____Washington, D. C. 
WI0OD _.Miami, Fila. 
WIP _.._Philadelphia, Pa. 
WIRE____Indianapolis, Ind. 
WIS ___._. Columbia, 8. C. 
WISE _____-_ Asheville, N. C. 
WISH ____Indianapolis, Ind. 
WISN _______ Milwaukee, Wis. 
_, = —— Butler, Pa. 
WITH Baltimore, Md. 
WIZE Springfield, O. 
WJAC ..Johnstown, Pa. 
WJAG___- Norfolk, Neb. 
WJAR____ Providence, R. I. 
WJAS__ Pittsburgh, Pa. 
WIJAX_____ Jacksonville, Fla. 
WIJIBC Bloomington, III. 
WIBK__- Detroit, Mich. 
WJBO ____Baton Rouge, La. 
WJIBW____New Orleans, La. 
_.....Gadsden, Ala. 
Jackson, Miss. 

*WJEF_Grand Rapids, Mich. 
WJEJ___._Hagerstown, Md. 
WJHL__Johnson . Tenn. 
_.Opelika, Ala. 
_._.Jacksonville, Fla. 


Bessemer. Ala. 


Rice Lake, Wis. 
_.._Ironwood, Mich. 
WINO__W. Palm Beach, Fla. 
B Hammond, Ind. 

_.Washington, Pa. 

Herrin, Tl. 

_.Greenville, Miss. 

Detroit, Mich. 

Tuscaloosa, Ala. 

Jamestown, N. Y. 
(Cont'd on page 408) 
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* Denotes new station authorized but not yet in operation as of January 1, 1945 
(Continued from page 407) 





wow Cleveland, O. | 
*WJIXN Jackson, Miss. 
WIZ New York, N. Y. 


WJZM __Clarkesville, Tenn. | 


WKAQ San Juan, Puerto Rico 

WKAR__East Lansing, Mich. 

WKAT____Miami Beach,F la. 
B 


Dubuque, Ia. 


rosse, Wis. 


WKBN_-_-_- Youngstown, O. 


Harrisburg, Pa. 
Richmond, Ind. 
Buffalo, N. Y. 


= Muskegon, Mich. 


...Griffin, Ga. 
SY Covington, Va. 

“WKTX Poughkeepsie, N. Y. 
I 


*WK Columbia, 8. C. 
WKLA _.Ludington, Mich. 
WKMO .-Kokomo, Ind. 
.  —a=an Keene, N. H. 


K 
WKNY-__-_- Kingston, N. Y. 


WKOK______ 


Sunbury, Pa. 


WKPA New Kensington, Pa. 
WKPT____Kingsport, Tenn. 


WKRC_______Cincinnati, O. 
WKRO Cairo, Tl. 
I incewes __New Castle, Pa. 
*WKVM-_-_-.._-Arecibo, P. R. 


WKWK__Wheeling, W. Va. 
WKY-__Oklahoma City, Okla. 
WKZO__._Kalamazoo, Mich. 
WLAC__-__- Nashville, Tenn. 


WLAG_____- La Grange, Ga. 
WLAK_____-Lakeland, Fla. 
WLAP_______Lexington, Ky. 


WLAV__Grand Rapids, Mich. 
WLAW____Lawrence, Mass. 


WLAY 


Muscle Shoals City, Ala. 
WLB____Minneapolis, Minn. 


\ i ae 


Muncie, Ind. 


WLBJ__Bowling Green, Ky. 
A + pee Point, Wis. 


», ) =a Bangor, Me. 
WLDS ____Jacksonville, Ill. 
Wid ccncennsss- Ee, FS 
WLIB______New York, N. Y. 
,  - * Lowell, Mass. 

nasil Laconia, N. H. 











WNBF___Binghamton, N. Y. 
WNBH__New Bedford, Mass. 
WNBZ_-_Saranac Lake, N. Y. 
WNEL 





WNLC__New London, Conn. 
WNOE____New Orleans, La. | WRDO_______- 
sealant Knoxville, Tenn. | WRDW-_-__-_-~ 
WNYC____New York, N. Y. | WREC___-_- 
WOAI___-_San Antonio, Tex. | WREN 
__ eee Davenport, Ia. | WRGA_______--_-_ Rom 
WOCB__W. Yarmouth, Mass. | WRHI 
 ~ Sees Ames, Ia. | WRJN_--~----~ 
Lenaneuaieed Albany, N. Y. | WRLC_______--_Toe 
was _..Washington, D. C. | WROX_____ 
+ Syracuse, N. Y. | WRNL-_---_- 
ssa Florence, S. C. | WROK_-_-_-_- 
+r Owensboro, Ky. | WROL-_--- Knoxville, ’ 
WOMT____ Manitowoc, Wis. | WRLD_____ i 
WOOD__Grand Rapids, Mich. | WRR___________ D 
_.._._-Bristol, Tenn. ) Aaa N. C. 
.-New York City | WRRN_---- 
WORC____Worcester, Mass. | WRUF. 
WORD___Spartanburg, S. C. | WRVA-_--___ 
.,. rane teen, Pa. | WEAI__....... 
aia Boston, Mass. | WSAJ__-_-_ 
WOSH_-.__._Oshkosh, Wisc. 
notin Columbus, O. 
odibianaiae New York, N. Y. | WSAP____ 
ia eaall Omaha. Neb. | WSAR___-Fall River, Mass. 


MA 
Lory ___Springfield, Mass. 


oui acksonville, Fis. 


wae York, N. Y. 


EX 
WMFD_._Wiimington, N. C. 
WMFF____Plattsburg, N. Y. 


WMFJ__Daytona Beach, Fla. 
WMFR___-High Point, N. C. 
A 





WMMN_--Fairmont, W. Mn : 
OB WPAB..Ponce, Puerto Rico| WSAV 
_, eee Paducah, Ky. | WSAY___-Rochester, 
*WPAG___Ann Arbor, Mich. 
WPAR_Parkersburg, W. Va. 
, aa Paterson, N. J. | WSBA__ 
ae: Thomasville, Ga. | WSBC 
henommail Portsmouth, O. | WSBT__ 
WPDQ____Jacksonville, Fla. | WSFA____ Montgomery, Ala. 
WPEN_ ___Philadelphia, Pa. 
as Sharon, Pa. | WSIX_. 
ne Alexandria, Va. | WSJS_Winston-Salem, N 
WSKB__._._.__McComb, Miss. 
Mayaguez, Puerto Rico | WSLB__ 
WPRO____ Providence, R. I. | WSLI____-__ 
WPRP__Ponce, Puerto Rico | WSLS_-_------_- 


Cedar Rapids, Ia. 
WMUR__Manchester, N. H. 
_...Martinsville, Va. 
WNAB____Bridgeport, Conn. 
WNAC_______Boston, 








Yankton, S. D. 


.-Ft. Wayne, Ind. | WSAU 











WQXR____New York, N. 
WRAK____ Williamsport, Pa. 
San Juan, Puerto Rico | WRAL__---_-~ Ral 4 
EW-___ New York, N. Y. | WRAW 

WNHC___New Haven, Conn. | WRBL_--__~~ 


WRC____Washington, D. C. 





WSAZ__Huntington, W. Va. 
WSB 


WSGN___Birmingham, 








WSNY-_-_Schenectady, 
WSON_____ Henderson, 


} 2 Mass. 


WSUN_-St. Petersburg, Fla. 
SVA____Harrisonburg, Va. 


AD 
LL. = Worcester, Mass. 
T° —_— Tallahassee, Fla. 
WTAM 


WTAQ____. Green Bay, Wis. 


[ol 


WTAW-_ College Station, Tex. 
WTAX 


WTBO____Cumberland, ” Md. 
WTCM__Traverse City, Mich. 
WTCN__Minneapolis, " 
WTEL____ Philadelphia, 
oo = Hartford, Conn. 
== Hartford, Conn. 

J Jackson, 
WTMA_____ Charleston, S. C. 

TMC 


WTMJ oe, Wis. 
WTMV E. 


RY i Be 
WTSP__St. aeemees Fla. 


WTTM 


WWDC __Washington, :y C. 











W-CAR 


Pontiac 





Michigan’s Most Powerful Independent Station 
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-New Orleans, La. 



































oO 
Sault Ste. Marie, Mich. 
|, oes 
WSPA__Spartanburg, 
SPB 























l, 
WCBN____ Brentwood, 
WCBX___ Brentwood, 


WGEA___ Schenectady, 

WGEO _ Schenectady, 

WGEX__Schenectady, 
K M 











M 
WNBI _Bound Brook, | 
WNRA__ Bound Brook, 
WNRE__ Bound Brook, 


WNRX__ Bound Brook, 
C 


WRCA__Bound Brook, 
WRroa....... Scituate, 

















Richmond, 





‘WAVE 







- nh, 
elano, 
Belmont, 
Belmon 
Dixon, 
_—-- Dixe 


ACOUSTICAL MATERIALS 


MEAN 


Doptoved BROADCAST QUALITY 
Many acoustical and sound-transmission problems are associated with 









the design and construction of broadcasting studios. The size of the 
studio and its contemplated use are governing factors. The location of 
———one studio in relation to another affects the degree of sound isolation 
























Wayne, 
Wayne, 
| Brook, 
cituate, 
cituate, 
scituate, 
situate, 
cituate, 







One of the most recently constructed studio buildings 
is WTMJ at Milwaukee. Practically every phase of 
modern broadcasting was considered 1n its design. For 
example, the auditorium studio at the right is one of 
a series which also included studios for musical pres- 
entations, speakers’ studios, general-purpose studios, 
etc. Each was designed specifically for producing a de- 
sired acoustic result. Their final design was due to the 
collaboration of Johns-Manville acoustical engineers 
with the architects and the studio officials. 


WOR officials in their attempt to’constantly improve 
the quality of their broadcasting programs were not 
satisfied with the acoustical properties of their speakers’ 
studios. The objective was to have the speakers’ voices 
reproduced with fidelity. The elimination of distortion 
and standing wave patterns was a primary goal. WOR 
officials in collaboration with J-M engineers developed 
a unique approach to this problem of rehabilitating 
studios. 





Three relatively new types of acoustical materials 
were used—High Frequency, Low Frequency, and 
Triple-Tuned Elements covered with J-M Perforated 
Transite Asbestos Panels. These materials, properly 
located on wall and ceiling surfaces, produced the re- 
quired acoustical result. Also, the hard, dense per- 
forated Transite withstands abuse, and its smooth 
surface makes cleaning and decorating easy. 


For details write Johns-Manville, 22 E. 40 St., New York 16, N. Y. 





’ 


a 


necessary. You will find that the use of Johns-Manville sound control 
materials and the experience of Johns-Manville engineers can help you 
solve these and similar studio problems. 


* 





















The walls and ceiling of this stage and auditorium at WTMJ are treated with Johns- 
Manville Acoustical Materials especially designed for the broadcasting field. 


i 





Studios at WOR were acoustically modernized with Johns-Manville materials in order 
to get a more faithful reproduction of the speakers’ voices. 





DIRECTORY OF 


*CP granted for increase in power. 


U. S. BROADCASTING STATIONS BY FREQUENCIES 


(Licensed or Authorized by FCC as of January 1, 1945) 
{Special authorization for power or frequency. 


tConstruction permit for new station. 


L—Limited time; operates night hours only when dominant station is not operating. 


CP—Construction permit for frequency. 
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Day 
Power 
in 
City Watts 

550 KC. REGIONAL 
Phoenix, Ariz. 1,000 
St. Louis 5,000 
Buffalo, N. Y. 5,000 
Bismarck, N. D. 5,000 
Cincinnati, O. 5,000 
Corvallis, Ore. 5,000 
San Antonio, Tex. 5,000 
Waterbury, Vt. 1,000 
Harrisonburg, Va. 1,000 

560 KC, REGIONAL 
San Francisco 5,000 
Denver 5,000 
Miami, Fla. 5,000 
Chicago, Ill. 5,000 
Portland, Me. 5,000 
Springfield, Mo. 5,000 
Philadelphia ,000 
Columbia, S 5,000 
Beaumont, Tex. 1,000 
Wenatchee, Wash. 1,000 
Beckley, W. Va. 250 

570 KC. REGIONAL 
Los Angeles 1,000 
New York 5,000 
Syracuse, N. Y. 5,000 
Asheville, N C. 1,000 
Youngstown, O. 5,000 
Yankton, S. D.' 5,000 
Ft. Worth, Tex. 5,000 
Salt Lake City, 

Utah 5,000 
Tacoma, Wash. 5,000 
Marinette, Wis. 250 

580 KC, REGIONAL 
Fresno, Cal. 5,000 
Orlando, Fla. 5,000 
Urbana, Til. 5,000 
Manhattan, Kan. ) oo 
Toneka, Kan. 


5,00 
(CP) Alexandria, La.*1, 000 
Worcester, Mass. 
San Juan, P. R. 
Charleston, W. Va. 5,000 


590 KC. REGIONAL 


Atlanta, Ga. 
Honolulu, Hawaii 5,000 


Boston, Mass. ,000 
Kalamazoo, Mich. 5,000 
Omaha, ,000 
Uniontown, Pa. 1,000 
Austin, Tex. 1,000 
Spokane, Wash. 6,000 

600 KC. REGIONAL 
San Diego, Cal. 1,000 
Bridgeport, Conn. 1,000 
Cedar Rapids, Ia. 5,000 
Baltimore, Md. 5,000 
Winston-Salem, 

N.C, 5,000 
Jamestown, N. D. 250 
pmonhe, Tenn. 5,000 
E1 Paso, Tex. 1,000 


610 KC. REGIONAL 


Birmingham, Ala. 5,000 
Fairbanks, Alaska 5,000 

(1660 ke.) 10,000 
San Francisco 5,000 
Miami, Fla. 5,000 
Duluth, Minn. 1,000 
Kansas City, Mo. 5,000 
Manchester, N. H. 000 
Charlotte, N. C. 1,000 
Columbus, 000 


Philadelphia, Pa. 5,000 
620 KC. REGIONAL 


Phoenix, Ariz. 5,000 
St. Petersburg, Fla. 5,000 
Bangor, Me. 5,000 


Syracuse, N. Y. 1,000 
Portland, Ore. 5,000 
Greensburg, Pa. 250 
San Juan, P. R. 5,000 


Knoxville, Tenn. 1,000 


Wichita Falls, Tex. 5,000 
Burlington, Vt. 1,000 
Milwaukee, Wis. 5,000 


630 KC. REGIONAL 


Denver, Colo. 5,000 
Washington, D.C. 5,000 
St. Louis ,000 
Reno, Nev. 1,000 
Providence, R. I. 5,000 
Pierre, S. D. 200 


Night 
Power 


in 
Watts 


3323 


UN DUN OU bet OO et 
> 
83 333 


3 


aeeee: £8222 


: 33338 
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Letters 


KGGF 
WLW 


KMPC 
WFTL 


KIRO 


WGN 


WLB 
WCAL 


tKOB 
WIZ 
KXA 


Day 
Power 
in 
City Watts 
640 KC. CLEAR 
Los Angeles 50 ,000 
Ames, Ia. 5,000 
Akron, O. r 000 
Norman, Okla. 1,000 


650 KC. CLEAR 
Nashville, Tenn. 50,000 
660 KC. CLEAR 
Fairbanks, ~ t10, = 


Omaha, 
New York 50,000 
Dallas, Tex. 1,000 


670 KC. CLEAR 


Chicago 50,000 
680 KC. CLEAR 

San Francisco 50,000 
Lawrence, Mass. 5,000 
St. Joseph, Mo. 5.000 
Raleigh, N. C. 50,000 
Butler, Pa. 250 
(CP) San Antonio, 

Tex. *50 ,000 


690 KC, CLEAR 


Coffeyville, Kan. 1,000 
700 KC. CLEAR 
Cincinnati, O. 50,000 
710 KC. CLEAR 
Los Angeles, Cal. 10,000 
Miami, Fila. 10,000 
New York 50 ,000 
Seattle, Wash. 50,000 
720 KC. CLEAR 
Chicago 50,000 
730° KC. CLEAR 
Alexandria, Va. 250 
740 KC. CLEAR 
San Jose, Cal. 5,000 
Houston, Tex. 50,000 


750 KC. CLEAR 
Atlanta, Ga. 50,000 
Grand Island, Neb. 1,000 
Portsmouth, H. 1,000 
Portland, Ore. 

760 KC, CLEAR 


Honolulu, Hawaii 2.500 
Detroit, Mich. 50,000 


770 KC. CLEAR 


Minneapolis, Minn. 5,000 
Northfield, Minn. 5,000 
St. Louis, Mo. 1,000 
Albuquerque, N. M. 
150,000 
New York 50,000 
Seattle, Wash. 1,000 
780 KC. CLEAR 
Chicago 50,000 
Norfolk, Nebr. 1,000 


790 KC, REGIONAL 


Anchorage, Alaska 1,000 
Los Angeles ,000 
Billings, Mont. 5,000 
Watertown, N. Y. 1,000 
Sharon, Pa. 1,000 
Providence, R. I. 5,000 
Memphis wenn. 5,000 
Norfolk ,000 
Bellivekans “Wash, 250 
Eau Claire, Wis. 5,000 

800 KC. CLEAR 

810 KC. CLEAR 
San Francisco 7,500 


Pittsburg, Kan. 1,000 
Schenectady, N. Y. 50,000 


820 KC. CLEAR 


Chicago 5,000 
Columbus, O. 5,000 
Dallas, Tex. 50,000 
Ft. Worth, Tex. 50,000 


Night 
Power 


n 
Watts 
50,000 
L-1,000 
50,000 
10,000 


50,000 


50,000 


500 
50,000 


10,000 
10,000 


50,000 


50,000 


5,000 
50,000 


50,000 
L-1,000 
L-1,000 


10, 000L-10 ,000 


L-2,500 
50,000 


L-1,000 


50,000 
L-1,000 


7,500 

50,000 
L-5,000 
L-5,000 


50,000 
50,000 





Call 
Letters 


wcco 
WNYC 


WHAS 











Day Night Day N 
Power Power Power Po 
in in Call in in 
City Watts Watts Letters City Watts W 
830 KC. CLEAR 970 KC. REGIONAL 
Minneapolis, Minn. 50,000 50,000 | WFLA Tampa, Fla. 5,000 5, 
New York 1,000 L-1,000 WAVE Louisville, Ky. 5,000 5, 
11,000 WCSH Portland, Me. 5,000 656, 
840 KC. CLEAR WAAT Newark, N 1,000 1, 
¥ WDAY Fargo, N. D. 5,000 6, 
Louisville, Ky. 50,000 50,000 | WICA Ashtabula, O. 1,000 a 
KOIN Portland, Ore. 5,000 6, 
850 KC. CLEAR WHA Madison, Wis. 5,000 ol 
Denver, Col. 50,000 50,000 980 KC. REGIONAL 
Gainesville, Fla. 5,000 L-5,000 
5,000 3100 | KFWB Los Angeles, Cal. 5,000 5, 
Boston, Mass. 5,000 5,000 | WRC Washington, D.C. 5,000 5, 
Clayton, Mo. 5,000 L-5,000 | KMBC Kansas City, Mo. 5,000 65, 
Cleveland, O. 5,000 5,00) RY Troy, N 1,000 1, 
Reading, Pa. 1,000 eee | WGBG Greensboro, N.C. 1,000 a 
WSIX Nashville, Tenn. 5,000 5, 
860 KC. CLEAR 
990 KC. CLEAR 
Modesto, Cal. 1,000 1,000 
Henderson, Ky. 500 eve WIBG Philadelphia, Pa. 10,000 10, 
WPRA Mayaguez, P. R. 5,00 ) & 
870 KC. CLEAR WNOX Knoxville, Tenn. 10,000 10, 
Glendale, Cal. 250 oone 
New Orleans, La. + 50, 000 50,000 1000 KC. CLEAR 
East Lansing, Mich. 5,0 ana a 
WCFL- Chicago, Ill. 10,000 10, 
sthaca, N. ¥. 1,000 I-1,000 | KOMO Seattle, Wash. 5/000 5. 
880 KC. CLEAR 
Kansas City, Mo. 1,000 __.... 1010 KC. CLEAR 
New York 50,000 50,000 | WINS New York,N.Y. 10,000 10, 
CLEAR *50,000 *50, 
890 KC. A KLRA Little Rock, Ark. 10,000 6, 
Chicago 50,000 50,000 KWBU Corpus Christi, Tex.50 ,000 Py 
Chicago 50,000 50,000 ($1030ke) 
Henderson, N. C. 250 aan 
1020 KC. CLEAR 
~ ha agua KFVD Los Angeles, Cal. 1 L-1 
: ngeles, Cal. , 000 d 
eyes 6+ KDKA Pittsburgh, Pa. 50,000 50, 
910 KC. REGIONAL 1030 KC. CLEAR 
Oakland, Cal. 1,000 1,000 | wRz _— Boston, Mass. 50,000 50 
Denver, Col. a sone WBZA _ Springfield, Mass. 1,000 1, 
Greeley, Col. Heo 5000 KOB or 10,000 10, 
Iowa Ta. 5, ’ N. M. (t770ke) 50. 000 125, 
Benet He = 10081: tte s-an0 
Flint, Mich. ’ , y - 
Meridian, Mins. 1,000 1,000 IKWBU Corpus Christi, Tex. 30; 000 d 
cranton, Pa. 
Scranton, Pa. 1,000 , 500 1040 KC. CLEAR 
gohnson City, Tenn. 1-000 1,000 | WHO Des Moines, Is. 60,000 50,00 
Salt Lake City, 
Utah 1,000 1,000 1050 KC. CLEAR 
Richmond, Va. 5,000 5,000 
Vancouver, Wash. 500 coe WDZ Tuscola, Ill. 1,000 
tWPAG Ann Arbor, Mich 250 oul 
920 KC. REGIONAL WHN New York 50,000 50, 
Little Rock, Ark. 5,000 5,000 
Grand Junction, Col. 1,000 500 1060 KC. CLEAR 
Atlanta, Ga. 5,000 1,000 
West Lafayette, Ind. 5,000 1,000 KYW Philadelphia, Pa. 50,000 50, 
———_ Ta. 1/000 : os 
renton, , , 
Burlington, N: c. 1,000 5 666 1070 KC. CLEAR 
satin cage yg ag , , WAPI Birmingham, Ala. 5,000 5, 
a BO ooo Boog | KNX. Los Angeles, Cal. 50,000 50, 
Spokane, Wash. 5, , WIBC Indianapolis 5,000 5, 
Fairmont, W.Va. 5,000 5,000 | KrRT Wichita, Kan. 5,000 1, 
930 KC. REGIONAL 
Ketchikan, Ajnce 1,000 1,000 1080 KC. CLEAR 
s Angeles . ’ 
Jacksonville, Fla. 5,000 1,000 | Woaz Carthage, I’ gay ee 
Docacallo, iee. 1108 nud | KWJJ Portland, Ore. 1,000 1, 
Frederick, Ma. ; "500 500 KRLD Dallas, Tex. 0,000 50, 
aterson, N. J. j re 2 
Buffalo, N. Y. 5,000 5,000 1090 KC. CLEAR 
Washington, N.C. 1,000 ? 
po ean City, 5,000 : ‘000 | KTHS Hot Springs, Ark. 10,000 1, 
kla. *5,000 *5,000 | WBAL Baltimore, Md. 50,000 50, 
Huntington, W. Va. 1, — ¥ 000 KEVR __ Seattle, Wash. 250 2 
Stevens Point, Wis. 5,00 1100 KC. CLEAR 
Visune, Ooi. 1 port. 000 5,000 | KJBS_ San Francisco ao Le 
idecen, Ga. 5.000 5,000 WTAM Cleveland, O. 50, ’ 
950 KC. REGIONAL 1110 KC. CLEAR 
Denver, Col. 5,000 5,000 | KPAS _— Pasadena, Cal. 10,000 10,000 
Chicago 1,000 +++» | WMBI Chicago, Ill. 5,000 L-5,000 
| er Mich 3-608 5'600 | KFAB Lincoln, Nebr. 10,000 10,000 
etroit, Mich. ° ° Ge 50, 0 ' 
Philadelphia, Pa. 5,000 5,000 | “BT Charlotte, N.C 
speannang, S.C. 3S 0s'ses 1120 KC. CLEAR 
Houston, Tex. 5,000 5,000 ‘ 
Seattle, Wash 5,000 5.000 KMOX St. Louis, Mo. 50,000 50,000 
960 KC. REGIONAL 1130 KC. CLEAR 
Birmingham, Ala. 5,000 5,000 . 50,000 50,000 
Oakland, Cai. 1,000 1.000 | Beare ScreyePot ie 1:000_... 
New Haven, Conn. 1, 500 | WDGY Minneapolis, Minn. 5,000 1-500 
South Bend, Ind. 1,000 1,000 | WNEW New York 10,000 10,000 
Shenandoah, Ia. 6,000 5,000 
Roanoke, Va. 5, ,000 (Continued on Page 412) 
add 0 
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KVOO 
WWVA 


WLDS 
WHAM 


wowo 
WLIB 
KEX 


WOAI 
WCAU 


WGNY 
WGAR 
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Day 
Power 
in 
City Watts 
1140 KC. CLEAR 
Stockton, Cal. 5,000 
Sioux Falls, S. D. 5,000 
Richmond, Va. 50,000 


1150 KC, REGIONAL 


Los Angeles 2,500 
Los Angeles ,500 
Wilmington, Del 5,000 
Salina, Kan. , 000 
Baton Rouge, La. 5,000 
Boston, Mass. 500 
Lawton, Okla. 250 
New Kensington, Pa. 250 
Chattanooga, Tenn. 5,000 


College Station, Tex. 1,000 
Seattle, Wash. 
Milwaukee, Wis. 5,000 


1160 KC. CLEAR 


Chicago, Ill. 
Salt Lake City, 
Utah 


50,000 

1170 KC. CLEAR 
Tulsa, Okla. 50,000 
Wheeling, W. Va. 50,000 


1180 KC. CLEAR 


Jacksonviile, Ill. 250 
Rochester, N. Y. 50,000 
1190 KC. CLEAR 
Ft. Wayne, Ind. 10,000 
New York ,000 
Portland, Ore. 5,000 
1200 KC. CLEAR 
San Antonio, Tex. 50,000 


1210 KC. CLEAR 
Philadelphia, Pa. 50,000 
1220 KC. CLEAR 
Newburgh, N. Y. 1,000 
Cleveland, O 5,000 


1230 KC, LOCAL 


Huntsville, Ala. 250 
Mobile, Ala. 250 
Tuscaloosa, Ala. 250 
Lowell, Ariz. 250 
Phoenix, Ariz. 250 
Jonesboro, Ark. 250 
Little Rock, Ark. 250 
El Centro, Cal. 250 
Los Angeles 100 
Redding, Cal. 250 
San Luis Obispo, Cal. 250 
Stockton, Cal. 50 
Sterling, Col. 100 
Hartford, Conn. 250 
Orlando, Fla. 250 
Panama City, Fla. 250 


West Palm Beach, Fla. 250 
Columbus, Ga. 250 
Dalton, Ga. 250 
Waycross, Ga. 250 
Hilo, Hawaii 250 
Nampa, Idaho 250 
Bloomington, Ill. 250 
Hammond, Ind. 250 
Terre Haute, Ind. 250 
Marshalltown, Ia. 250 
Harlan, Ky. 250 
Hopkinsville, Ky. 250 
Monroe, La. 250 
New Orleans, La. 250 
Baltimore, Md. 250 
Salisbury, Md 250 
Salem, Mass. 250 
Grand Rapids, 
ich. 250 
Lapeer, Mich. 250 
Sault Ste. Marie, 
ch. 250 
Fergus Falls, Minn. 250 
Mankato, Minn. 250 
Winona, Minn. 250 
McComb, Miss. 250 
St. Louis, Mo. 250 
Hastings, Neb. 250 
Las Vegas, N. M. 250 
Elmira nN. ze 250 
White Plains, N. Y. 250 
Utica, N. Y. 250 
Asheville, N. C. 250 
High Point, N. C. 250 


1,000 
1,000 
5,000 


20, 000L-20 , 000 


50,000 


50,000 
50,000 


50,000 


50,000 


5,000 





Day 
Power 
in 
City Watts 
1230 KC. (Continued) 
Kinston, N. C. 250 


Roanoke Rapids, N. C. = 
Cincinnati, O. 


Columbus, O. 350 
Toledo, O. 250 
Ada, Okla. 250 
Ponca City, Okla. 250 
Astoria, Ore. 250 
Coos Bay, Ore. 250 
The Dalles, Ore. 250 
Du Bois, Pa. 250 
Harrisburg, Pa. 250 
Arecibo, 250 
Anderson, 8S. Cc. 250 
Florence, S. C. 250 
Rapid City, S. D. 100 
Sioux Falls, S. D. 250 
Amarillo, Tex. 250 
Houston, Tex. 250 
Midland, Tex. 250 
Texarkana, Tex. 250 
Logan, Utah 250 
Lynchburg, Va. 250 
Spokane, Wash. 250 
Logan, W. Va. 250 
Morgantown, W. Va. 250 
Appleton, Wis. 250 
Janesville, Wis. 250 
Superior, Wis. 250 
Powell, Wyo. 250 

1240 KC. LOCAL 
Gadsden, Ala. 50 
Montgomery, Ala. 250 
Globe, Ariz. 250 
Yuma, Ariz. 250 
Monterey, Cal. 250 
Pasadena, Cal. 100 
Sacramento, Cal. 250 
San Bernardino, Cal. 250 
Ft. Myers, Fla. 250 
St. Augustine, Fla. 250 
Augusta, Ga. 250 
Gainesville, Ga. 250 

Grange, Ga. 250 
Macon, Ga. 250 
Thomasville, Ga. 250 
Chicago 100 
Chicago 250 
Chicago 250 
Harrisburg, Ill. 250 
Springfield, Ill. 100 
Anderson, Ind. 250 
Decorah, Ia. 250 
Ottumwa, Ia. 250 
Spencer, Ia. 250 
Garden City, Kan. 250 
Wichita, Kan 250 
Louisville, Ky. 250 
Alexandria, La. 250 

(CP 580 ke.) *1,000 
Lewiston, Me. 250 
Hagerstown, Md. 250 
Greenfield, Mass. 250 
West Yarmouth, 

Mass. 250 
Lansing, Mich. 250 
Hibbing, —— 250 
Greenwood, M 250 
Gulfport, Miss. 250 
(CP) Natchez, Miss. 250 
Jefferson City, Mo. 250 
Helena, Mont. 250 
Lincoln, Neb. 250 
North Platte, Neb. 250 
Bridgeton, N. J 250 
Carlsbad, N 250 
Clovis, N. M. 250 
Freeport, N. Y. 100 
Jamestown, N. Y. 250 
Schenectady, N. Y. 250 
Watertown, N. Y. 250 
Charlotte, N. C. 250 
Raleigh, N. C. 250 
Devils Lake, N. D. 250 
Lima, O. 250 
Zanesville, O. 250 
Ardmore, Okla. 250 
Elk City, Okla. 100 
Okmulgee, Okla. 250 
Albany, Ore. 250 
Klamath Falls, Ore. 100 
Pendleton, Ore 250 
Sunbury, Pa 250 
Wilkes-Barre, Pa. 100 
Watertown, S. D. 250 
Knoxville, Tenn. 250 
Harlingen, Tex. 250 
Kilgore, Tex. 250 
San Antonio, Tex. 250 
Sweetwater, Tex. 250 
Provo, Utah 250 
(CP) Charlottesville, 

Va. 250 
Petersburg, Va. 250 
Richmond, Va. 100 

(CP 1450 ke.) *250 
Roanoke, Va. 250 
Olympia, Wash. 250 
Manitowoc, Wis. 100 
Poynette, Wis. 250 
Rice Lake, Wis. 250 
Cheyenne, Wyo. 250 


Night 
Power 
in 
Watts 


* ’ 


_ 
J 
=) 
o 





Call 
Letters 


Day 
— 
City Watts 
1250 KC. REGIONAL 
Santa Barbara, Cal. i. ose 
Tampa, Fla. 5,000 
Lawrence, Kan. 5,000 
Lawrence, Kan. 5,000 
Pittsburgh, Pa. 5, 
Charleston, S. C. 1,000 
Port Arthur, Tex. 1,000 
Pullman, Wash. 5,000 
Seattle, Wash. 1,000 


1260 KC. REGIONAL 


San Francisco 5,000 
Washington, D.C. 1,000 
Indianapolis, Ind. 5,000 
Boone, Ia. 250 
Boston, Mass. 5,000 
Springfield, Mo. 5,000 


Albuquerque, N. M. 1,000 


1270 KC. REGIONAL 


Jacksonville, Fla. 
Twin Falls, Idaho 
Rock Island, Ill. 5,000 


Springfield, Mass. 1,000 
Detroit, Mich. 5,000 
Mandan, N. D. 50 


2 
Fort Worth, Tex. 5,000 


1280 KC. REGIONAL 


Long Beach, Cal. 1,000 
Aurora, Ill. 250 
Evansville, Ind. 5,000 
New Orleans, La. 5,000 
Minneapolis, Minn. 5,000 
Newark, N. J. 2,500 
New York 5,000 
New Castle, Pa. 1,000 
Yakima, Wash. 1,000 


1290 KC. REGIONAL 


Tucson, Ariz. ,000 
Siloam Springs, Ark. 5,000 
Chico, Cal ,000 
Savannah, Ga. 6,000 
Missoula, Mont. 5,000 
Omaha, Neb. 5,000 
Keene, N. 5,000 


Binghamton, N.Y. 5 
Niagara Falls, N. Y. 1,000 


Hickory, N. C. 5,000 
Dayton, O. 5,000 
Weslaco, Tex. 1,000 
Fredericksburg, Va 250 

(CP 1230 ke.) *250 


1300 KC. REGIONAL 


Colorado Springs, 
Colo. 1,000 
Mason City, Ia. 5,000 
Baltimore, Md. 5,000 
Grand Rapids, Mich. 5 000 
Jackson, Miss. 5,000 
Seattle, Wash. 5,000 


1310 KC. REGIONAL 


Oakland, Cal. 

Indianapolis, Ind. 
Worcester, Mass. 1,000 
Great Falls, Mont. 5,000 


Asbury Park, N. J. 500 
Camden, N. J. 500 
Trenton, N. J. 500 
Chattanooga, Tenn. 5,000 
Dallas, Tex. ,000 
Madison, Wis. 5,000 
1320 KC. REGIONAL 
Waterbury, Conn. 1,000 
Jacksonville, Fla. 250 
Duluth, Minn. 5,000 


Saranac Lake,N. Y. 100 
Pittsburgh, Pa. 5,000 
San Juan, P. R. e = 


Houston, "Te _ 
Salt Lake City, Utah + “000 


1330 KC. REGIONAL 
Los Angeles, Cal. 1,000 
Wichita, Kan. 000 
Minneapolis, Minn. 1,000 
Brooklyn, N. Y. 1,000 
New York, N. Y. 5,000 
Troy, N. Y. 1,000 
Findlay, O. 1,000 
Portland, Ore. 5,000 
Greenville, S. C. 5,000 
Sheboygan, Wis. 1,000 


Night 
Power 
in 
Watts 





Call 
Letters 


Day 
Power 


n 
Watts 
1340 KC. LOCAL 


City 


Sylacauga, Ala. 250 
Hot: Springs, Ark. 250 
Fresno, Cal. 250 
Sacramento, Cal. 250 
Watsonville, Cal. 250 
Denver, Col. 250 
New Haven, Conn. 250 
Washington, D. C. 250 
Lakeland, Fla. 250 
Palm Beach, Fla. 250 
Tallahassee, Fla. 250 
Athens, Ga. 250 
Cedartown, Ga. 250 
Columbus, Ga. 250 
Dublin, Ga. 250 
Savannah, Ga. 250 
Decatur, Ill. 250 
Herrin, IIl. 250 
Joliet, Ill. 250 
Elkhart, Ind. 250 
Muncie, Ind. 250 
Clinton, Ia. 250 
Kansas City, Kan. 250 
Ashland, Ky 250 
Bowling Green, Ky. 250 
Lafayette, La. 250 
Shreveport, La. 250 
Fitchburg, Mass. 250 
New Bedford, Mass. 250 
Pittsfield, Mass. 250 
Grand Rapids, Mich. 250 
Marquette, Mich. 250 
Royal Oak, Mich. 250 
Moorhead, Minn. 250 
Rochester, Minn. 250 
Willmar, Minn. 250 
Columbus, Miss. 250 
Greenville, Miss. 250 

urel, Miss. 250 
Hannibal, Mo. 250 
Poplar Bluff, Mo. 250 
Kalispell, Mont. 100 
Miles City, Mont. 250 
Kearney, Neb. 250 
Laconia, N. H. 250 
Santa Fe, N. M. 100 
Auburn, N. Y. 250 
Buffalo, N. 250 


Gloversville, N.Y. 250 


Middletown, N. Y. 250 
Plattsburg, N. Y. 250 
Wilson, N. C. 250 
Winston-Salem, N.C. 250 
Springfield, O 250 
Steubenville, O. 250 
Oklahoma City, Okla. 250 
Tulsa, Okla. 250 
Bend, Ore. 250 
Grants Pass, Ore. 250 
Altoona, Pa. 250 
Grove City, Pa. 100 
Philadelphia, Pa. 100 
Philadelphia, Pa. 250 
Reading, Pa. 250 
Wilkes-Barre, Pa. 250 
Rock Hill, S. C. 250 
Sumter, S. C. 250 
Corsicana, Tex. 250 
Lubbock, Tex. 250 
Lufkin, Tex. 250 
Pampa, Tex. 100 
Victoria, Tex. 250 
Cedar City, Utah 250 
Covington, Va. 250 
Newport News, Va. 250 
Aberdeen, Wash. 250 
Pasco, Wash. 250 
Welch, W. Va. 250 
Milwaukee, Wis. 250 


Wisconsin Rapids, Wis. 
1350 KC. REGIONAL 


Santa Rosa, 8 1,0 

Pueblo, Col. 1,000 
Idaho Falls, Ida. 5,000 
Des Moines, Ta. 5, 

New Orleans, La. 5,000 
Akron, O. 5,000 
York, Pa. 1,000 

1360 KC. REGIONAL 

San Diego, Cal. 1,000 
Hartford, Conn. 5,000 
Miami Beach, Fla. 1,000 


Sioux City, Ia. 5,000 
Cincinnati, ° 
Corpus Christi, Tex. 1,000 
Tacoma, Wash. 5 

Green Bay, Wis. 


1370 KC. REGIONAL 


Pensacola, Fla. 1,000 
Dubuque, Ia. ,000 
Dodge City, Kan. 1,000 
Butte, Mont. ,000 
Manchester, N. H. 000 
aoneate, N. Y. 1,000 
Toledo, O 5,000 
Ponce, P. R. 1,000 
Longview, Tex. 1,000 


(Continued on Page 414) 
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LOOKING FORWARD ---------- 


1931—R. M. Wilmotte’s first development of interest to 
broadcasters was the directional antenna for controlling 


interference now used by nearly all broadcasting stations. 


1945—The Wilmotte Laboratory plans to put into use its 


developments of 


....a method for obtaining the efficiency of a high 


antenna with a short radiator 


.an automatic control of the radiation pattern of each 
element in the vertical plane, allowing the rapid 


fading zone to be pushed back 


.a system for automatically maintaining the currents 
in a directional antenna to a fraction of one degree 
in phase and a fraction of one per cent in amplitude 


ratio. 


Complete engineering, planning, 





designing and 


supervision of installation. 


THE WILMOTTE LABORATORY 


1469 Church Street, N. W. 
Washington 5, D. C. 
Telephone: Decatur 1234 





RAYMOND M. WILMOTTE, DIRECTOR 
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DIRECTORY OF 


U. S. BROADCASTING STATIONS BY FREQUENCIE 


[Continued from Page 412) 








WORD 
KOTA 


Day 





Night 





Power Power 


City 


Watts 


1380 KC. REGIONAL 


St. Petersburg, Fla. 1,000 
Boise, Idaho 2,500 
St. Louis, Mo. 5,000 
Zarephath, N. J. 5,000 

Jew Yor 5,000 
(CP) Rapid City, 

D. *5,000 
Brewawest, Tex. 1,000 
El Paso, Tex. 1,000 
Rutland, Vt. 1,000 
Richmond, Va. 5,000 

1390 KC. REGIONAL 
Long Beach, Cal. 5,000 
Chicago, Ill. 5,000 
Syracuse, N. Y. 5,000 
Minot, N. D. 1,000 
Enid, Okla. 1,000 
Salem, Ore. 1,000 
Charleston, S. C. 1,000 
Jackson, Tenn. 1,000 

1400 KC. LOCAL 
Bessemer, Ala. 250 
Decatur, Ala. 250 
Dothan, Ala. 250 
Opelika, Ala. 250 
Tucson, Ariz. 250 
El Dorado, Ark. 250 
Ft. Smith, Ark. 250 
Berkeley, Cal. 250 
Durango, Col. 250 
La Junta, Col. 250 
Stamford, Conn. 250 
Jacksonville, Fila. 250 
Atlanta, Ga. 250 
Macon, Ga. 250 
Moultrie, Ga. 250 
Lewiston, Idaho 250 
Champaign, Ill. 250 
Galesburg, Ill. 250 
Evansville, Ind. 250 
Kokomo, Ind. 250 
Ft. Dodge, Ia. 250 
Emporia, Kan. 250 
Great Bend, Kan. 250 
Louisville, Ky. 250 
Augusta, Me. 250 
Baltimore, Md, 250 
Holyoke, Mass. 250 
Lowell, Mass. 250 
Battle Creek, Mich. 250 
Calumet, Mich. 250 
Detroit, Mich. 250 
Saginaw, Mich. 250 
Traverse City, Mich. 250 
St. Paul, Minn. 250 
Virginia, Minn. 250 
Hattiesburg, Miss. 250 
Cape Girardeau, Mo. 250 
Columbia, Mo. 250 
Springfield, Mo. 250 
Fremont, 250 
Las Vegas, Nev. 250 
Roswell, N. M. 100 
Tucumcari, N. M. 250 
Albany, N. Y. 250 
Buffalo, N. Y. 250 
Ogdensburg, N. Y. 250 
Elizabeth City, N.C. 250 
Goldsboro, N. C. 250 
Wilmington, N. C. 250 
Mansfield, O. 250 
Portsmouth, O. 250 
Warren, O. 250 
Bartlesville, Okla. 250 
Oklahoma City, Okla. 250 
Easton, Pa. 250 
Harrisburg, Pa. 250 
Johnstown, Pa. 250 
Philadelphia, Pa. 250 
Scranton, 250 
Williamsport, Pa. 250 
Columbia, 8. C. 250 
Spartanburg, S. C. 250 
Rapid City, 8S. D. 250 

(CP 1380 ke.) *5,000 
Chattanooga, Tenn. 250 
Clarksville, Tenn. 250 
Cookeville, Tenn. 250 
Kingsport, Tenn. 250 
Memphis, Tenn. 250 
Galveston, Tex. 250 
Pecos, Tex. 100 
Plainview, Tex. 250 
San Angelo, Tex. 250 
San Antonio, Tex. 250 
Temple, Tex. 250 
Salt Lake City, 

Utah 2bu 
Danville, Va. 250 
Staunton, Va. 250 
Winchester, Va. 250 
Everett, Wash. 250 
Longview, Wash. 250 
Clarksburg, W. Va. 250 
Wheeling, W. Va. 250 
Williamson, W. Va. 250 
Ashland, Wis. 100 
Racine, Wis. 250 
Wausau, Wis. 250 
Rock Springs, Wyo. 250 
Sheridan, Wyo. 250 


Watts 


5/000 





Call 
Letters 


Day 


Power 
in 
City Watts 

1419 KC. REGIONAL 
Mobile, Ala. 5,000 
Bakersfield, Cal. 1,000 
Hartford, Conn. 5,000 
Concord, N.C. 1,000 
Dayton, O. 5,000 
Pittsburgh, Pa. 1,000 
La Crosse, Wis. 1,000 

1420 KC. REGIONAL 
Davenport, Ia. 5,000 
Vicksburg, Mids. 1,000 
Cleveland, O. 5,000 
Ponce, R. 250 
Pawtucket, R. I. 1,000 
Aberdeen, S. D. 5,000 
St. Albans, Vt. 1,000 
Walla Walla, Wash. 1,000 

1430 KC. REGIONAL 
Fresno, Cal. 5,000 
Pasadena, Cal. 1,000 
Indianapolis, Ind. 5,000 
Brooklyn, N. Y 1,000 
Tulsa, Okla. 5,000 
Ogden, Utah 5,000 

1440 KC. REGIONAL 
Montgomery, Ala. 1,000 
Riverside, Cal. 1,000 
Rockford, Ill. 1,000 
Worcester, Mass. 5,000 
Bay City, Mich. 1,000 
Grand Forks, N. D. 1,000 
Grand Forks, N. D. 1,000 
Medford, Ore. 1,000 
Amarillo, Tex. 5,000 
Bluefield, W. Va. 1,000 

1450 KC. LOCAL 
Anniston, Ala. 250 
Muscle Shoals City, 

Ala. 250 
Safford, Ariz. 250 
Marysville, Cal. 250 
San Diego, Cal. 250 
San Francisco 250 
Alamosa, Col. 250 
Bridgeport, Conn. 250 
Wilmington, Del. 250 
Washington, D. C. 250 
Daytona Beach, Fla. 250 
Sarasota, Fla. 250 
Albany, Ga. 250 
Griffin, Ga. 250 
Toccoa, Ga. 250 
Valdosta, Ga. 250 
Wallace, Ida. 250 
Cicero, Ill. 250 
Springfield, Ill. 250 
Ft. Wayne, Ind. 250 
Lafayette, Ind. 250 
Vincennes, Ind. 250 
Sioux City, Ia. 250 
Atchison, Kan. 250 
Hutchinson, Kan. 250 
Lexington, Ky. 250 
Paducah, Ky. 250 
Monroe, La. 250 
New Orleans, La. 250 
Presque Isle, Me. 100 
Cumberland, Md. 250 
Springfield, Mass. 250 


5,000 
5,000 
5,000 
5.000 





Call 
Letters 


Day 
Power 
in 


City Watts 


Night 
Power 
in 
Watts 


1450 KC. LOCAL—(Continued) 


Ironwood, Mich. 250 
Jackson, Mich. 250 
Ludington, Mich. 250 
Port Huron, Mich. 250 
Albert Lea, Minn. 250 
St. Cloud, Minn. 250 
Clarksdale, Miss. 250 
Jackson, Miss. 250 


Joplin, Mo. 250 


Bozeman, Mont. 250 
Atlantic City, N. J. 250 
Allegany, N. Y. 250 
Nene ag N.Y. 250 
Fayetteville, N. C. 250 
Gastonia, N. C. 250 
New Bern, N. C. 250 
Rocky Mount, N.C. 250 
Hamilton, O. 250 
Youngstown, O. 250 
Shawnee, Okla. 250 
Eugene, Ore. 250 
Klamath Falls, Ore. 250 
La Grande, Ore. 250 
Portland, Ore. 100 
Erie, Pa. 250 
_ Hazleton, Pa. 250 
Washington, Pa. 250 
Greenwood, S. C 250 
Abilene, Tex. 250 
Beaumont, Tex. 250 
Denton, Tex. 100 
Palestine, Tex. 100 
San Antonio, Tex. 250 
(CP 680 kc.) *50 ,000 
Waco, Tex. 250 
Price, Utah 250 
Charlottesville, Va. 250 
CP 1240 kc.) 
Martinsville, Va. 250 
(CP) Richmond, Va. *250 
Richmon d, Va. 250 
Suffolk, Va. 250 
Port Angeles, Wash. 250 
Parkersburg, W. Va. 250 
Fond du Lac, Wis. 250 
1460 KC. REGIONAL 

Juneau, Alaska 5,000 
es Moines, Ia 5,000 
Albany, N. Y. 1,000 
Rochester, N. Y. 1,000 
Columbus, O. 5,000 
Harrisburg, Pa. 5,000 
Memphis, Tenn. 1,000 
Yakima, Wash. 500 


1470 KC. REGIONAL 


Peoria, Ill. ,000 
Greensboro, N. C. 5,000 
Allentown, Pa. 500 
Centralia, Wash. 1,000 
Casper, Wyo. 1,000 


1480 KC. REGIONAL 


Eureka, Cal. 1,000 
Augusta, Ga. 5,000 
Shreveport, La. 1,000 
Fall River, Mass. 1,000 
Kansas City, Mo. 5,000 
Sidney, Mont. 1,000 
Jersey City, N. J. 1,000 
Canton, O. 1,000 





TOMMY TUCKER 


records for 


LANG-WORTH 


Lang-Worth, Inc. 113 W. 57th St., N. Y. 


SAMMY KAYE 
records for 


LANG-WORTH 








KFBK 
WCKY 


KXEL 


KPMC 
WQxR 





Day 
Power 


in 
City Watts 
1490 KC. LOCAL 


Selma, Ala. 10 
Prescott, Ariz. 254 


Helena, Ark. 250 
Pine Bluff, Ark. 250 
Merced, Cal. 250 
Sacramento, Cal. 250 
Santa Ana, Cal. 250 
Santa Barbara, Cal. 250 
New London, Conn. 250 
Ocala, Fla. 250 
Brunswick, Ga. 250 
Cordele, Ga. 250 
Rome, Ga. 250 


West Point, Ga. 
Lihue, Hawaii 
Cairo, Ill. 
Danville, Ill. 


East St. Louis, Ill. 250 
Richmond, Ind. 250 
South Bend, Ind. 250 
Burlington, Ia. 250 


Dubuque, Ia. 
Owensboro, Ky. 
Lake Charles, La. 
Detroit, Mich. 


Escanaba, Mich. 250 
Muskegon, Mich. 250 
Jackson, Miss. 250 
Natchez, Miss. 250 
(CP 1240 ke.) 
Tupelo, Miss. 250 
Sedalia, Mo. 250 
Omaha, Neb. 250 
Scottsbluff, Neb. 250 
Atlantic City, N. J. 250 
Hobbs, N. M. 100 
Batavia, N. Y. 250 
Kingston, N. Y. 250 
Syracuse, N. Y. 250 
Durham, N. C. 250 
Greenville, N. C. 250 
Salisbury, N. C. 250 
Valley City, N. D. 250 
arion, 250 
Muskogee, Okla. 250 
Baker, Ore. 250 
Roseburg, Ore. 250 
Erie, Pa. 250 
Lancaster, Pa. 250 
Lewiston, Pa. 250 
Pittsburgh, Pa. 250 
Columbia, S. C. 250 
Greenville, S. C. 250 
Bristol, Tenn. 250 
Austin, Tex. 250 
Big Spring, Tex. 100 
rady, Tex. 250 
Brownsville, Tex. 250 
Corpus Christi, Tex. 250 
Huntsville, Tex. 250 
redo, Tex. 250 
Paris, Tex. 250 
Tyler, Tex. 250 
Vernon, Tex. 250 
Portsmouth, Va. 250 
Tacoma, 250 
Charleston, W. “Va. 100 
Medford, Wis. 250 
Oshkosh, Wis. 250 
1500 KC. CLEAR 


Washington, D. C. 50,000 
St. Paul, Minn. 50,000 


1510 KC. CLEAR 


Boston, Mass. 5,000 
Nashville, Tenn. 50,000 
Spokane, Wash. 10,000 


1520 KC. CLEAR 


Buffalo, N. Y. 50,000 
Oklahoma City, 
Okla. 5,000 
1530 KC. CLEAR 
Sacramento, Cal. 10,000 
Cincinnati, O. 50,000 


1540 KC. CLEAR 
Waterloo, Ia. 50,000 


1550 KC. CLEAR 


1560 KC. CLEAR 


Bakersfield, Cal. 
New York 


1,000 
0,000 


1570 KC, CLEAR 
1580 KC. CLEAR 


1590 KC. REGIONAL 
Waterbury, Conn. 1,000 
Albany, Ga. 1,000 
Akron, O. 5,000 


1600 KC. REGIONAL 
Woodside. N. Y. 250 









__ TRUSCON STANDARDIZED 


Truscon has built many of the tallest 
self-supporting radio towers in the 
industry. Typical of Truscon achieve- 
ments in tower design is this self- 


f 
i 
+e 


a _— 
RENT 


_ SELF-SUPPORTING TOWERS | 
ta the Radia Industry! 


Installation and Construction Features: 


Ideal where limited ground areas and con- 
ditions prohibit the use of guy wires. 


Most economical. Standardization of sec- 





tions and production efficiencies make this 


Supporting type erected for Radio tower exceptionally low in cost. 


Station WKBN, Youngstown, Ohio. 


Radio tower construction is restrict- 
ed for the duration. But Truscon con- 
tinues its engineering developments, 
and when our war time obligations 
are fulfilled we will again be ready to 
furnish towers to meet the new de- 
mands of the radio industry. 


Adaptable to the support of FM antennae. 


Standardized self-supporting towers are 
available in heights up to 576 feet. 


rat 


Towers of greater heights may be obtained 
when necessary. 


Triangular design of these towers provides 
an extremely rigid structure. Round mem- 
bers used in construction offer, minimum 
resistance to wind pressure. 


TRUSCON STEEL COMPANY, 
Subsidiary of Republic 


Youngstown 1, Ohio 
Steel Corporation 


5,000 


R 


10 ,000 
50,000 


Self-Supporting 
™ and Uniform 
Cross Section Guyed 
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Licensed or Authorized by the Canadian Department of Transport as of January 1, 1915 


* Construction permit for new station. 


N— Night power. 


D—Day power. 


DA—Directional antenna. 
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Call 
Letters Location 
540 KILOCYCLES 


Watrous, Sask. 

550 KILOCYCLES 
Fredericton, N. B. 
560 KILOCYCLES 
Kirkland Lake, Ont. 
580 KILOCYCLES 


Antigonish, N.S j. (DA) 
Edmonton, Alta 


)5 
1 
Fort William, Ont. 5. 
> 


Toronto, Ont. (DA) §& 


600 KILOCYCLES 
Vancouver, B. C. 
Saskatoon, Sask. 


Montreal, Que. 
North Bay, Ont. 


610 KILOCYCLES 


Trail, B. C. 
New Carlisle, Que. 


620 KILOCYCLES 
Regina, Sask. 


630 KILOCYCLES 
Charlottetown, P.E.I. 
Chatham, Ont. 


Kelowna, B. C. 
Winnipeg, Man. 


690 KILOCYCLES 


Montreal, Que. 





Call 
Letters 


Location 
730 KILOCYCLES 
Montreal, Que. 
740 KILOCYCLES 
Toronto, Ont. 
790 KILOCYCLES 
Sudbury, Ont. 


800 KILOCYCLES 
Moose Jaw, Sask. 


CKAC 


Quebec, Que. 


860 KILOCYCLES 
Toronto, Ont. 


900 KILOCYCLES 
Rimouski, Que. 5.0 
Hamilton, Ont, (DA) 5 000 
Prince Albert, Sask. 5,0 
910 KILOCYCLES 
Ottawa, Ont. 
Kamloops, B. C. 


920 KILOCYCLES 


Wingham, Ont. (DA) 1,000 


930 KILOCYCLES 
Edmonton, Alta. 


940 KILOCYCLES 
Montreal, Que. 


950 KILOCYCLES 


CKNB Campbellton,N.B.(DA)5,000 


960 KILOCYCLES 


CFAC Calgary, Alta. 
CHNS Halifax, N. S. 
CKWS Kingston, Ont. 


50,000 


1,000 


5.000 
Windsor, Ont. 5.000 
(DA) 5,000 


10,000 


- 
100 


1,000 
1,000 


5,000 


5,000 


5,000 
1,000 
(DA) 5,000 


Call 


Letters Location 


980 KILOCYCLES 


CKRM Regina, Sask. 
CBV Quebec, Que. 
CKWX Vancouver, B. C. 


990 KILOCYCLES 
CKY Winnipeg, Man. 


1010 KILOCYCLES 


CFCN Calgary, Alta. 
CJBC Toronto, Ont. 


1050 KILOCYCLES 
CHUM Toronto, Ont. 
1060 KILOCYCLES 
Lethbridge, Alta. 
1070 KILOCYCLES 
Sackville, N. B. 
1130 KILOCYCLES 
Vancouver, B. C. 
1150 KILOCYCLES 
Brandon, Man. 
Hamilton, Ont. 
St. John, N. B. 


1220 KILOCYCLES 


CJOC 


CBA 


CBR 


CKX 
CKOC 
CHSJ 


Kenora, Ont. 


1230 KILOCYCLES 


Flin Flon, Man. 

Port Arthur, Ont. 

Calgary, Alta. 

Ste. Anne de la 

Pocatiere, Que. 

CKNWNew Westminster,B.C. 
CKSF Cornwall, Ont. 
CKVD Val d’Or, Que. 





1 
(DA) 


15,000 


0.000 
5,000 


1,000 


5,000 


50,000 


5,000 


Call 


Letters Location 


1240 KILOCYCLES 


Halifax, N.S. 
Nelson, B. C. 


Stratford, Ont. 

Ed mundston, N. B. 
H. Hull, Que. 

Sherbrooke, Que. 

Port Alberni, B. C. 


1260 KILOCYCLES 
Edmonton, Alta. 
1270 KILOCYCLES 
Sydney, N. 8. 

1310 KILOCYCLES 
Ottawa, Ont. 


1320 KILOCYCLES 
Halifax, N.S. 


1340 KILOCYCLES 


Amos, Que. 

Quebec, Que. 
CJLS Yarmouth, N. S. 
CHWK Chilliwack, B. C. 
CHOV Pembroke, Ont. 
CKFI Fort Frances, Ont. 


1350 KILOCYCLES 


1380 KILOCYCLES 
CKPC Brantford, Ont. 


1400 KILOCYCLES 


CKRN Rouyn, Que. 
CKCW Moncton, N. B. 
CFOS Owen Sound, Ont. 
CJSO Sorel, Que. 





Prince Rupert, B. C. 


CFGP Grande Prairie, Alta. 


(DA) 1,000 


1,000 





Call 
Letters 


Location 

1410 KILOCYCLES 
CKMO Vancouver, B. C. 

1430 KILOCYCLES 
CHEX Peterborough, Ont. 
1450 KILOCYCLES 
ee 
Parry Sound, Ont. 
Windsor, N. S. 
1460 KILOCYCLES 
Yorkton, Sask. 
1470 KILOCYCLES 
Timmins, Ont. 
1480 KILOCYCLES 


Victoria, B. C. 
Summerside, P. E. I. 


1490 KILOCYCLES 


Medicine Hat, Alta. 
Kitchener, Ont. 
(Provided a suitable 

frequency can be 
found) 

Kingston, Ont. 

Montreal, Que. 

Sault Ste. Marie, Ont. 


1550 KILOCYCLES 
St. Catherines, Ont. 


1570 KILOCYCLES 
London, Ont. (DA) 


1580 KILOCYCLES 
Chicoutimi, Que. 








DIRECTORY OF CANADIAN BROADCAST STATIONS BY CALL LETTER 





Sackville, N. B. 
» Que. 
Halifax, N.S. 
Chicoutimi, Que. 
Watrous, Sask. 
Toronto, Ont. 
Montreal, Que. 
Ottawa, Ont. 
Vancouver, B. 


Montreal, Que. 
North Bay, 
y, Alta. 
hatham, or 
CFCY. *thehseeateme, P.E 
CFGP Grande Prairie. = 





.+..Three 
Montreal, Que. 
Sherbrooke, Que. 
CHML 


Kamloops, B. C. 
Fredericton, N. B. 
Owen Sound, Ont. 

Port Arthur, Ont. 

ndon, Ont. 
CFPR..Prince Rupert, B ‘ 
iC Saskatoon, Sask. 


Kingston, Ont. 
Edmonton, Alta. 


Amos, Que. 


. .Peterborough, 


t. Anne de 1... 


Pocatiere 
. Summerside, PE. 
Rivers, — 


.Hamilton. Ont 





. -New Carlisle, Que. 
ifax, N. S. 
Pembroke, Ont. 
Parry mo Ont. 
Cy . 


Chilliwack, B. C. 
rail, B. C. 

. Toronto, Ont. 
Rimouski, Que. 
Edmonton, Alta. 


Calgary, Alta. 
Stratford, Ont. 
..Edmundston, N. B. 
Antigonish, N. S. 
Yorkton, Sask. 





CJKL...Kirkland Lake, ou. 
CJLS s. 


Yarmouth, N. 


Lethbridge, Alta. 


Vancouver, B. 


Victoria, B. C. 
Montreal, Que. 
.. Prince Albert, Sask. 


Kitchener, Ont. 
uebec, Sa 


Moncton, 


Toronto, Ont. 
Fort Frances, Ont. 
Timmins, Ont. 


eleon 


Windsor, Ont. 
Cc Vancouver, B. C. 
CKNB...Campbeliton, N. B. 
estminster,B.C. 
Wingham, Ont. 
Hamilton, Ont. 
Kelowna, B. C. 
. .Port Alberni, B. C. 
Brantford, Ont. 
.Fort William, Ont. 
Winnipeg, Man. 
gina, Sask. 
Rouyn, Que. 
Cornwall, 


. .St. Catharines, Ont. 
A Edmonton, Alta. 





Kingston, ny 
Vanconver B C 





Brandon, 
Winnipeg, 


SHORTWAVE 








Paul F. Godley 


CJIC Sault Ste. Marie. Ont. 











(onsulting “Radio Engineer 


Phone: 


Montclair (N. J.) 2-7859 
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. » » How MYCALEX Solved a 
! Tough Insulating Problem for 


c HAZELTINE ELECTRONICS 
and the NAVY... 


\ 
} 


i 
: 
i 
} 


Jue. 
nt. 


SLES 
SLES 


SLES 


EL 
CLES 
Alta. 


uitable 
can be 


‘ie, Ont. 


CLES 
, Ont. 


CLES 
(DA) 
CLES 


1e. 





PER 


Brandon, 
nnipeg, 


‘WAVE 











lontreal, { 
{ontreal, 
fontreal, 
[ontreal, 
ouver, 
Aontreal, 
Sydney, 
Toronto, 





The products of Mycalex Cor- 


ur 
, 
poration of America are: (a) : SS 
MYCALEX 400—the most CAL 
highly perfected form of MY- J 
Cc THE INSULATOR 
Ng En ; 





CALEX insulation, approved by 
Army and Navy as Grade L-4. 
In sheets, rods and fabricated 


vanced capacitor dielecric with (an @ @ Op. @ Fp op Ga oted 8 tek Fw i ted, 


TRADE MARK REG. Ww. 8, PAT, OFF, 





(c) Molded MYCALEX, avail: OF AMERICA 


able to specifications in irregu- ps > : of 
lar shapes. Write for details. OWNERS OF 'MYCALEX’ PATENTS 
CLIFTON, Executive Offices: 30 ROCKEFELLER PLAZA 


bh’ ie p>) t) >> 4 NEW YORK 20, N. Y. 
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8 162,000-168,000 ke. 12 
9 180 ,000-186,000 ke. 13 
10 186 ,000-192,000 ke. 14 
11 204 ,000-210 ,000 ke. 


GROUP C 





GROUP A 
Chane! Channel Channel! 
No. No. No. 
1 50 ,000-56 ,000 ke. 8 66,000-72,000 ke. 6 
2 60 ,000-66 ,000 ke. 4 78,000-84,000 ke. 7 
5 84,000-90,000 ke. 
GROUP B 
Channel Channel Channel 
No. No. No. 


210,000-216,000 ke. 15 
230 ,000-236,000 ke. 16 
236 ,000-242,000 ke. 17 


18 


Television Stations Authorized 


by the FCC 


(As of Jamuary 1, 1945 im accordance with Rules’ 4.61-4,79) 
CHANNELING SYSTEM 


96 ,000—102 ,000 ke. 
102 ,000-108 ,000 ke. 


258 ,000-264 ,000 ke. 
264 ,000-270 ,000 ke. 
282 ,000-288 ,000 ke. 
288 ,000-294 ,000 ke. 


Any 6,000 ke. band above 300,000 kc., excluding band 400,000-401,000 kc. 














COMMERCIAL 
Call Channel 
Li and | ti Letters No. 
Balaban & Katz Corp., WBKB 2 
Chicago, Ill. 
Columbia Broadcasting System Inc., WCBW 2 
New York City 
Don Lee Broadcasting System, tKTSL 1 
Hollywood, Cal. 
Allen B. DuMont Laboratories, Inc., WABD 4 
New York City 
General Electric Co., WRGB 3 
Schenectady, N. Y. 
The Journal Co., Milwaukee, Wis. tWMJT 3 
National Broadcasting Co. Inc. WNBT 1 
New York City 
Phileo Radio & Television Corp., WPTZ 3 
Philadelphia, Pa. 
Zenith Radio Corp., Chicago, Ill. (WTZR 1 
- +t Under construction. 
EXPERIMENTAL 
Call Channel 
Li and L ti Letters No. 
Balaban & Katz — * W9XBK 2 
Chicago, I 
Balaban & Katz aaa W9XPR Group C 
Chicago, Ill. 
Columbia 5 te System, Inc. +W2XCS Group C 
New York, N. Y. 
The Crosley Corp., Cincinnati, Ohio +W8XCT 1 
Allen B. DuMont Laboratories, Inc., w2xvt 4 
assaic, ° 
Allen B. DuMont Laboratories, Inc., Ww2xwv 4 
New York, N. Y. 
Allen B. DuMont Laboratories, Inc., +W3XWT 1 
Washington, D. C 
Farnsworth Television & Radio Corp., tW9OXFT To be as- 
Ft. Wayne, Ind. signed 
Intermountain Broadcasting Corp., +W6XIS To be as- 
Salt Lake City, Utah signed 
Don Lee Broadcasting System, W6XAO 1 
Los Angeles, Cal. 
Metropolitan Television, Inc., tW2XMT s 
New York, N. Y. 
Philco Radio & Television Corp., W3XE 3 
Philadelphia, Pa. 
Purdue University, tW9XG 3 
West Lafayette, Ind. 
Radio Corporation of America W3XEP 5 
Camden, N. J. 
State University of Iowa, W9XUI 1&12 
Iowa City, lowa 
Wm. B. Still, tr/as Jamaica 4 {W2XJT 13 
Television Co., Jamaica, L. L., N. Y. 
Television Productions, Inc., W6EXYZ 4 
Los Angeles, Cal. 
Gus Zaharis, tW8XGZ 1 
South Charleston, W. Va. 
Zenith —g Corp., +W9XZC To be as- 
Chicago, Il signed 
Zenith Radio Corp., Chicago, IIl. W9XZV 1 


= t+ Under construction. 
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« 


Effective Signal 
Radiated 

550 

1,000 

5,600 

3,100 

1,200 

1,800 

500 

1,270 

Power in Watts 
Visual Aural 

4,000 2,000 
© # soner 
1,000 1,000 
1,000 1,000 
50 50 
1,000 1,000 
1,000 1,000 
4,000 6,000 
400 200 
1,000 150 
50 50 
10,000 11,000 
750 750 
30.000 30,000 
| aa ae 
100 100 
4,000 1,000 
200 110 
1,000 1,000 
1,000 1,000 


TELEVISION SERVICES 








AMERICAN TELEVISION SOCI- 
HYY—2 W. 45th St., New York 19. 
Télephone: Whitehall 4-4497. Officers: 
Dan Halpin, president ; Raymond Nel- 
son, vice-president ; McClure, 
treasurer; Alice Pentlarge, secretary. 


CINE-TELEVISION STU DIOS—100 
BE. 42nd St., New York 17. Telephone: 
Murray Hill 5-2874. Fred H. Fidler, 
managing partner. (Television films.) 


COLUMBIA BROADCASTING 
SYSTEM. Inec.—485 Madison Ave.. 
New York 22. Telephone: Wick- 
ersham 2-2000. Television executives: 
Gilbert Seldes, director of television 
programs; Pr. Peter C. Goldmark, 
director, engineering research and de- 
velopment dept.; Worthington Miner, 
manager of television dept. 


DON LEE BROADCASTING SYS- 
TEM—3800 Mount Lee Drive. Holly- 
wood 28, Cal. Telephone: Hollywood 
8255. Harry R. Lubcke. director of 
television; W6XAO _ (experimental 
station and research). 


ALLEN B. DU MONT LABORA- 
TORIES, Ine.—2 Main Ave., Passaic, 
N. J. Telephone: Passaic 3-1616. Offi- 
cials: Allen B. Du Mont, president ; 
Leonard F. Cramer, vice-president ; 
Paul Raibourn, treasurer; Bernard 
Goodwin, secretary; Paul Ware, gene- 
ral production manager; Bruce T. Du 
Mont, general supt.; Thomas T. Gold- 
smith Jr., director of research; P. S. 
Christaldi, chief engineer. (Manufac- 
turers of electronic and television ap- 
paratus.) 


FARNSWORTH TELEVISION & 
RADIO Corp.—3700 E. Pontiae St.. 
Fort Wayne 1, Ind. Telephone: An- 
thony 5301. BE. A. Nicholas, president ; 
B. Ray Cummings, vice-president in 
charge of engineering: J. P. Rogers, 
vice-president and treasurer; FE. H. 
Vogel, vice-president in charge of 
sales. 

GENERAL ELECTRIC Co. (radio. 
television & electronics department )— 
1 River Road. Schenectady, N. Y. 


Telephone: 4-2211. Dr. W. R. G. 
Baker, vice-president. 


GENERAL TELEVISION CORP.— 
70 Brookline Ave., Boston. Telephone: 


Commonwealth 6410. Thompson L. 


Guernsey, president. (Television stu- 
dio production facilities). 


MIDLAND RADIO AND TELEVI- 
SION SCHOOLS _Inec.—Power 

Light Bldg.. Kansas City 6, Telephone: 
Harrison 5852. Officials: G. L. Tav- 
lor, president; C. L. Foster, vice- 


president; Arthur B. Church, 
treasurer; D. G. Warrick, Secretyy: 
(Radio and television technig 
school. ) 


NATIONAL BROADCASTING 
—RCA Bidg., New York 20. Ty, 
phone : Circle 7-8300. Beials Ssig; 
to Television: John F. Royal, 

president in charge of Television; 
B. Hanson, vice-president and q 

engineer. 


PHILCO RADIO & TELEVISIgy 
Corp.—Tioga & C Streets, Philag 
phia 34, Pa. Telephone: Nebragy 
5100. Chief Television Engineer, F. 
Bingley; Psogram Director, Py 
Knight. (Experimental Statig 
W3XE; commercial station WPT, 


RADIO & TELEVISION SERVIq 
CO. (Ray-Tele)—604 Fifth Ave., \ 
York. Allen Kaye-Martin, propri 

( _ and Television production ger 
ice). 


RADIO CORP OF AMERICA (Rf 
Victor Division) — Front & Cooy 
Sts., Camden, N. J. Telephone: 
den 8000. Receiving and transmittiy} 
television equipment. 


TELEVISION ASSOCIATES, Ine. 
190 N. State St., Chicago. Telephow 
Franklin 5025. 


TELEVISION ENTERPRISES 
—9130 Sunset Blvd., Hollywood 
Cal. Telephone: Crestview 6-62 
John W. Swallow, president; Lou 
E. Wolf, office manager. (Anims 
commercial films for television). 


TELEVISION PRODUCTIONS k 
—5451 Marathon St., Hollywood j 
Telephone: Hollywood 2411. Officer 
Paul Raibourn, president; Y. Fra 
Freeman, vice-president ; Berna: 
Goodwin, vice-president ; Klaus Lani 
berg, director of television and stati 
manager. 


UNITED ARTIST BUREAU—1 
Sixth Ave., Des Moines 14. Telephow 
4-5553. R. B. Eaton, manager. (i 
perimental television.) 


UNITED STATES TELEVISI 
MFG. Corp.—106 Seventh Ave., N 
York. Telephone: Chelsea 2-3966. 
ficials: John Hoge, president. (Td 
vision receiver and electronic rai 
apparatus manufacture.) 


ZENITH RADIO Corp.—6001 Dis 
ens Ave., Chicago 39. Telephes 
Berkshire 7500. Officials: E. 
Donald Jr., president ; Hugh Rob 
son, executive vice- president ; G. 
Gustafson, vice-president in cha 
engineering ; Henry C. Bonfig, vi 
president in charge of Household 
sales division; J. J. Nance, vice-pr 
dent and director of sales. 





Non-Commercial Educational FM Broadcast Station 


(Authorized Under FCC Rules 4.131-4.137) 
+ Under Construction. 





Call Frequency Power 
Letters Licensee and Location in Ke. Waits 
KALW Board of Education of the San Francisco Unified 42,100 1,0 

District, San Francisco, Cal. 
TKSUI The State University of Iowa, Iowa City, Iowa 42,700 1,0 
+KUSC ar. ad of Southern California, Los Angeles, 42,900 1,00 
al. 
tWATX The Regents of University of Michigan, Ann 42,100 50, 
Arbor, Mich. 

WBEZ Board of Education, City of Chicago, Chicago, Ill. 42,500 1,00 
TWBKY University of Kentucky, Beattyville, Ky. 42,900 at 
WBOE Cleveland City Board of Education, Cleveland, O. 42,500 1,0 

+WCAH Board of Education, City of Buffalo, Buffalo, N. Y. 42,900 1, 
WIUC University of Illinois, Urbana, IIl. 42,900 23 
WNYE 42,100 1,0 


Board of Education, City of New York, Brooklyn, 
Te Ee 
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TELEVISION 


FOR PROSPECTIVE STATION OWNERS 


1. What firm’s pioneering development of the 
Cathode-ray Tube (the heart of a television set) 
gave television its first clear pictures...and made 


television commercially possible ? 


2. What manufacturer's national advertising— 
for more than a year—has been devoted to answer- 
ing the public’s eager questions about television ? 


3. What company designed and built 3 of the 9 
television stations on the air today (more than 


any other company) ? 


4, What firm’s extensive experience in television 
station design, construction and operation has set 
a pattern for profitable management of an aver- 


age-size station ? 


5, What manufacturer’s experimental station 
telecasting equipment provided a week-in-week- 
out demonstration of low operating cost and 
rugged dependability since the summer of 1940? 


6. What firm’s strong patent position assures 
clients of exclusive and important features not 
matched by other companies’ television station 


equipment ? 


7. What company’s experimental television sta- 
tion was the first to offer the use of its facilities 
during wartime to advertisers and advertising 
agencies to develop commercial techniques. .. and 
to provide experienced directors, writers and 
talent for television’s inevitably-swift postwar 


expansion ? 


8. What manufacturer has provided a plan to 
instruct operating executives and technical crews, 
which will insure the efficient commercial opera- 
tion of your postwar station? 


9. What firm’s telecasting equipment is rated 
“tops” in signal transmitting efficiency and ef- 
fectiveness...and in installation and operating 


economies ? 


The one-word answer to all 


these questions is: DUMONT 


A copy of ''Planning Your Tele- 
vision Station’’ is yours for the 
asking. This booklet outlines 
equipment requirements for a 
complete, low-cost telecast op- 
eration...and suggests plans for 
expediting postwar delivery of 
equipment and training of per- 
sonnel, 


dvertR OAD CASTING e Broadcast Advertising 


* Copyright 1944, Allen B. DuMont Laboratories, Inc. 


ft : ’ Y Oo 
TLR: —— Se _ # : E 
al} MONT Y /“eectstion. <CecCeoris werd felecticor 


ALLEN B. DUMONT LABORATORIES, INC., OFFICES AND PLANT, 2 MAIN AVE., PASSAIC, N. J. 
TELEVISION STUDIOS AND STATION WABD, 515 MADISON AVENUE, NEW YORK 22, N. Y. 


. 
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(Corrected to January 1, 1945) 


| DIRECTORY OF COMMERCIAL FM BROADCASTING STATIONS IN U.§, 


Frequency is Given in Megaeyeles; Service Area in Square Miles. Where Station is Connected With a Standard Broadcast Station, 
Affiliation is Shown in Parentheses Except Where Call Letters Are Identical 








CALIFORNIA 








LOUISIANA 











KHJ-FM, LOS ANGELES—Licensed 
to Don Lee Broadcasting System. Fre- 
quency: 44.5 me. 


KTLO, LOS ANGELES—CP issued 
to Metro-Goldwyn-Mayer Studios Ine. 
Frequency: 46.1 me. Service Area: 
7,000 sq. mi. 





CONNECTICUT 











WDRC-FM, HARTFORD—Licensed 
to WDRC, Inc. Frequency: 46.5 me. 
Service Area: 6,100 sq. mi. Personnel : 
Franklin M. Doolittle, director; Carl- 
ton Brown, transmitter engineer. 


WTIC-FM, HARTFORD — Licensed 
to The Travelers Broadcasting Serv- 
ice Corp. Frequency: 45.3 mc. Service 
Area: 6,100 sq. mi. Personnel: Paul 
W. Morency. general manager; Leon- 
ard J. Patricelli, program manager. 





ILLINOIS 


WBBM-FM, CHICAGO—Licensed to 
Columbia Broadcasting System Inc. 
Frequency: 46.7 me. 


WDLM, CHICAGO — Licensed to 
Moody Bible Institute of Chicago 
(WMBI). Frequency: 47.5 me. Per- 
sonnel: Henry C. Crowell, manager; 
Wendell P. Loveless, director; Robert 
Parsons, ass’t. director; A. P. Frye, 











chie. engineer. 
WEHS, CHICAGO—CP issued to 
WHFC, Inc. (WHFC). Frequency: 


4° 3 me. Personnel: Richard W. Hoff- 
nin, president; George M. Ives, chief 
eu,ineer. 


WGNB, CHICAGO — Licensed to 
WGN Ine. (WGN). Frequency: 45.9 
me. Personnel: Frank P. Schreiber, 
director; Estelle Barnes, assistant 
manager. 


WWZR, CHICAGO—Licensed to Ze- 
nith Radio Corporation. Frequency: 
45.1 me. Service Area: 10,800 sq. mi. 
Personnel: Commander E. F. Mac- 
Donald, president; Edgar Herrmann. 
manager. 





INDIANA 











WMLL, EVANSVILLE—Licensed to 
Evansville On The Air Inc. (WEOA- 
WGBF). Frequency: 44.5 me. Serv- 
ice Area: 8,400 sq. mi. Personnel: 
Clarence Leich, director; Erwin 
Schoeny, chief engineer. 


WOWO-FM, FORT WAYNE — Li- 
censed to Westinghouse Radio Stations 
Inc. Frequency: 44.9 me. Personnel: 
J. B. Conley, manager; Eldon Camp- 
bell, program manager; Bruce Ratts, 
chief engineer. 


WABW, INDIANAPOLIS—CP is 
sued to Associated Broadcasters Inc. 
Frequency: 47.3 mc. Service Area: 
8,400 sq. mi. 


WSBF, SOUTH BEND—Licensed to 
South Bend Tribune (WSBT). Fre 
uency: 47.1 mec. Personnel: F. D. 
churs, directer; R. H. Swintsz, com- 
mercial manager; H. C. Cole, chief 
engineer. 
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WBRL, BATON ROUGE—Licensed 
to Baton Rouge Broadcasting Co. Ine. 
(WJBO). Frequency: 44.5 me. Serv- 
ice Area: 8,100 sq. mi. Personnel: 
J. Roy Dabadie, director. 





MASSACHUSETTS 


WBZ-FM, BOSTON — Licensed to 
Westinghouse Radio Stations Inc. 
Frequency : 46.7 mc. Personnel: C. S. 
Young, manager. 


WGTR, BOSTON—Licensed to The 
Yankee Network Inc. Frequency: 44.3 
me. Service Area: 19,000 sq. mi. Per- 
sonnel: John Shepard 3d, Chairman 
of the Board; staff, see Yankee Net- 
work. 


WMTW, BOSTON—Licensed to The 
Yankee Network Inc. Frequency: 
43.9 me. Service Area: 31,000 sq. mi. 
Personnel: John Shepard 3d, Chair- 
man of the Board; staff, see Yankee 
Network. 











WBZA-FM, SPRINGFIELD — Li- 
censed to Westinghouse Radio Sta- 
tions Inc. Frequency: 48.1 me. Per- 
sonnel: C. S. Young, manager. 


WTAG-FM. WORCESTER—Li- 
censed to Worcester Telegram Publish- 
ing Co. Inc. Frequency: 46.1 me. 





MICHIGAN 


WENA, DETROIT—Licensed to The 
Evening News Association (WWJ). 
Frequency: 44.5 me. Service Area: 
6.8300 sq. mi. Personnel: Edwin K. 
Wheeler, director; Carl Wesser, chief 
engineer; F. P. Wallace, business man- 
ager. 


WLOU. DETROIT—Licensed to John 











Lord Booth (WJLB). Frequency: 
44.9 me. Personnel: John L. Booth, 
director; Hugh M. Gray, manager: 


Eric Hay, commercial manager; Rich- 
ard Pavy, chief announcer. 





MISSOURI 


KMBC-FM, KANSAS CITY —Li- 
censed to Midland Broadcasting Co. 
Frequency: 46.5 me. Personnel: Ar- 
thur B. Church, president. 


KOZY, KANSAS CITY—tLicensed to 
Commercial Radio Equipment Co. Fre- 
quency: 44.9 me. Personnel: Everett 
LL. Dillard, chief owner; Robert F. 
Wolfskill, general manager; O. R. 
Wright, commercial manager; Eliza- 
beth Whitehead, stn. director; Milton 
Woodward, chief engineer. 














NEW JERSEY 





WEFMN, ALPINE—tLicensed to Ed- 
win H. Armstrong. Frequency: 43.1 
me. 


WAAW, JERSEY CITY-NEWARK 
—CP issued to Bremer Broadcasting 
Corp. (WAAT). Frequency 49.5 me. 
Service Area: 6.200 sq. mi. ° 





NEW YORK 


WNBF-FM. BINGHAMTON — Li- 
censed to Wylie B. Jones Advertising 
Agency. Frequency: 44.9 me. Service 
Area: 6,500 sq. mi. Personnel: C. D. 
Mastin, general manager; E. Ray Mc- 
Closkey, program director. 











WABC-FM, NEW YORK—Licensed 
to Columbia Broadcasting System Inc. 
Irequency: 46.7 me. Personnel: Ar- 
thur Hull Hayes, general manager. 


WABF, NEW _YORK—Licensed_to 


Metropolitan Television Ine. Fre- 
quency: 47.5 me. Personnel: L. L. 
Thompson, manager; Theodore B. 


Grenier, chief engineer. 
WBAM, NEW YORK—Licensed to 


Bamberger Broadcasting Service Inc. 
(WOR). Frequency: 47.1 me. Person- 
nel: Theodore C. Streibert, manager. 


WEAF-FM, NEW YORK—Licensed 
to National Broadcasting Co. Ine. 
Frequency: 45.1 me. Personnel: C. L. 
Menser, vice-president in charge of 
programs; Ernest LaPrade, program 
director; O. B. Hanson, vice-president 
and chief engineer; Robert Shelby, 
development engineer; T. J. Buzalski, 
FM stativun engineer. 


WFGG, NEW YORK—CP issued to 
William G. H. Finch. Frequency : 45.5 
me. Service area: 8,500 sq. mi. 


WGYN, NEW YORK—Licensed to 
Muzak Radio Broadcasging Station 
Ine. Frequency: 44.7 me. Personnel: 
C. J. Schaefer, executive in charge. 


WHNF, NEW YORK—Licensed to 
Marcus Loew Booking Agency 
(WHN). Frequency: 46.3 me. Per- 
sonnel: Herbert L. Pettey, director. 


WNYC-FM, NEW YORK—Licensed 
to City of New York. Municipal Broad- 
casting System. Frequency: 43.9 me. 
Service Area: 3,900 sq. mi. Personnel : 
M. SS. Novik, director; Bertrand 
Arnow, engineer in charge. 


WQXQ, NEW YORK—Licensed to 
Interstate Broadcasting Co. Ine. 
(WOQXR). Frequency: 45.9 me. Per- 
sonnel: Arthur Hays Sulzberger, chair 
man of the board; John V. L. Hogan, 
president; Nicholas Roosevelt, vice- 
president; Elliott M. Sanger, exec. 
vice-president; Hugh K. Boice, vice- 
president in charge of sales; Russell D. 
Valentine, chief engineer. 


WHEF, ROCHESTER—Licensed to 
WHEC Ine. Frequency: 44.7 me. 
Service Area: 3,200 sq. mi. Personnel : 
Gunnar Wiig, director; Bernard 
O’Brien, chief engineer; W. J. 
Adams, program director; Ken. Spar- 
non, musie director. 


WHFM, ROCHESTER—Licensed to 
Stromberg-Carlson Co. (WHAM). 
Frequency: 45.1 me. Service Area: 
3 200 sq. mi. Personnel: William Fay, 
director; Kenneth J. Gardner, techui- 
cal supervisor. 

WBCA. SCHENECTADY—Licensed 
to Capitol Broadcasting Co. Ine. Fre- 
quency: 44.7 me. Network—MBS. 
Personnel Leonard L. Asch, director. 


WGFM. SCHENECTADY—Licensed 
to General Electric Company (WGY). 
Frequency: 48.5 me. Service Area: 
6.600 sq. mi. Personnel: G. Emerson 
Markham, manager. 





NORTH CAROLINA 


WMIT, WINSTON-SALEM — Li- 
censed to Gordon Gray (WSJS). Fre- 
quency: 44.1 me. Personnel: Gordon 
Gray, owner; Harold Essex, manag- 
ing director; Norris O'Neill, business 
manager; Robert C. Estes, program 
director; Paul Dillon, transmitter en- 
gineer; Phil Hedrick, studio engineer. 














OHIO 


WELD, COLUMBUS—Licensed to 
WEBNS, Inc. (WBNS). Frequency: 
44.5 me. Personnel: Lester H. Nafz- 
ger. manager and chief engineer; 
Herbert Welch, program director. 








PENNSYLVANIA 





KYW-FM, PHILADELPHIA ~—; 
censed to Westinghouse Radio § 
tions Inc. Frequency: 45.7 me. p, 
sonnel: Leslie Joy, director; Jay 
Begley, program manager; Har 
McCall, sales manager; Wm. Y, 
Rambo, adv. and sales promotion y 
ager. 


WCAU-FM, PHILADELPHIA-~ 
censed to WCAU Broadcasting 
Frequency: 46.9 me. Service 
9,300 sq, mi. Personnel: Norris We 
peogrem director. 


WFIL-FM, PHILADELPHIA 
censed to WFIL Broadcasting { 
Frequency: 45.3 me. Service An 
9.300 sq. mi. Personnel: Roger Cli 
director; Edward C. Obrist, prog 
director; L. E. Littlejohn, chief & 
neer. 


WIP-FM, PHILADELPHIA —| 
censed to Pennsylvania Broadcast 
Co. Frequency: 44.9 me. Person 
James M. Tisdale, director. 


WLBG, PHILADELPHIA—CP 
sued to Seaboard Radio Broadcast 
Corp. (WIBG). Frequency: 46.5 
Service Area: 9,300 sq. mi. 


WPEN-FM, PHILADELPHIA 
censed to Wm. Penn Broadcasting | 
Frequency: 47.3 me. Personnel: 
thur Simon, general manager; 

London, ass’t director; Charles 
Burtis, chief engineer. 


KDKA-FM, PITTSBURGH — 
censed to Westinghouse Radio Statis 
Inc. Frequency: 47.5 me. Persons 
Patti Littell, director. 


WTNT, PITTSRBURGH—Licensed 
WWSW, Inc. (WWSW). Frequeng 
44.7 me. Service Area: 8,400 sq. 
Personnel. Frank R. Smith Jr, 
rector; Marie Wilk, program dire¢t 




















TENNESSEE 





WSM-FM, NASHVILLE — Lice 
to Nashville Life & Accident Ins 
ance Co. Frequency: 44.7 me. Se 
Area: 16,000 sq. mi. Personnel: 
jorie Cooney, director. 





UTAH 








KSL-FM, SALT LAKE CITY 
issued to Radio Service Corporati 
of Utah. Frequency: 44.7 me. Se 
Area: 700 sq. mi. 





WISCONSIN 








WMFM, MILWAUKEE—Licensei 
The Journal Company (WTWi 
Frequency: 45.5 me. Service A 
supervisor. 


8.500 sq. mi. Personnel: Wa 
Damm, general manager; L. oD 
zog, station manager; R. G. Wit 


ass’t manager; D. W. Gellerup, @ 
technical supervisor (on leave) ; 
lin Laeser. FM-Television engine 
WDUL, SUPERIOR—Licensed 
Head of The Lukes Broadcasting § 
(WEBC). Frequency: 44.5 me. W 
ter C. Bridges, general manager; 
IE. Westmoreland. national sales B 
ager: John Miller. program direct 
C. B. Persons. chief engineer. 
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Peal Yes, K-O-Z-Y is an FM Oldtimer, backed by three years of uninterrupted 

all EXCLUSIVE FM Service to the Heart of the Middle West. Prewar FM Pioneer 

00's, and Pacemaker in the Kansas City Area, KOZY today still “sticks to its 
story” of EXCLUSIVE FM PROGRAMMING FOR EXCLUSIVE FM LISTENING! 
That’s why listeners in Kansas City who insist on Tomorrow’s Voice Today 

ee 


still bank on K-O-Z-Y. That’s why Kansas City is a KOZY Market! 
lent Ins 


a If you want time-tested FIRST CONTACT with Kansas City FM Families, 
today and tomorrow .. . if you want Prewar Performance, plus Postwar 
Perspective . . . if you want an OLD HAND at a New Medium, you should 

ell join KOZY’s EXCLUSIVE Circle. Do you have a copy of Rate Card 3? 


orporati 
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“Pioneer FM Station in the Kansas City Area’”’ 
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SOUTH AND CENTRAL AMERICAN BROADCASTING STATIONS 


Including Stations of West Indies. Data from Latest Available Sources, Supplied by International Division of the 
Federal Communications Commission and the Co-ordinator of Inter-American Affairs. 








BRITISH HONDURAS CUBA—(Continued) 

















Frequency Powe, 
| Receiving Sets, 1,350. | City Call Letters Station and Operator in Kilocycles  Kiloy, 
Guantename, Orte CMKS Candido Savon Suarez 900 0.25 
ae Frequency Power in CMKH Virgilio Arciero Maffei 1130 0.25 
City Call Letters and Op in Kilocycles Kilowatts Guines CM9RT Raul Torres Pabdal 1610 0.25 
i 4 — Guanabacoa COCH Radio O’Shea 9437 1.0 
Belize ZIK-2 Government 10600 0.2 aiaienn (Radio Internationa!) 
’ CMBH Radio Reloj 1540 5.0 
(Vincente Espinosa) 
CMCF Radio O’Shea 910 5.0 
COSTA RICA (Radio International) 
nivi 000. No x Habana COCQ-1 _—_Cireuito CMQ 8833 5.0 
| Receiving Sets, 25,000. No Set Tax |] (Combo ¥ Gabriel S. A.) 5 
eaew Pou ts COBZ a oun 9030 1.0 
oe " anuel y Guillermo Salas) 
City Call Letters and Op tn Eiecpelcs EBoustis - CMA5 Cuba Transatlantic Radio Corporation 5780 1.0 
Alajuela TIJJM-5 Ecos del Poas 575 0.8 po 0.15 
(Emilio E. Martinez) 11560 
(J. Mario Cardos M.) 17260 
Heredia T1I4NRH La Voz del Comercio 725 0.75 CMCJ fi ‘ . 
(Heredia) (Amando Cespedes Marin) seta Retipes see 0.25 
- . CMCR La Voz del Caribe 1580 0.25 
Puntarenas TIWS Ecos del Pacifico 900 0.35 (Juan Gonzalez y Seneriz) 
(Puntarenas) (Manuel Campos J.) < CMCA (Augusto Testar y J. M. Gonzales) 1490 0.25 
San Jose TILJ Radio San Jose 7175 3.0 CMCG La Ond = 
(Lola Monje M. de Jimenez) -_s sh Aneat Cuma 1460 0.25 
“ TI-MACHO Estafeta Comercial 1100 1.0 cum nae gu ° ; 
(Maximo Chaves Arias) Q (Andres Martinez) 760 0.25 
« TIOS Radio Titania 940 2.0 CMBX Radio Talleres Alverez 1390 0.25 
(Rafael Sotela) : (Vicente Espinosa, Julio C. Traviaso) 
“ TILS Para Ti 880 5.0 ” CMK (Fausto Montiel) 830 0.25 
(Luis Saenz Mata) ™ CMQ Cirquito “CMQ” 690 25.0) 
. TIGPH Alma Tica 605 6.5 (Cambo y Gabriel S. A.) 15.05 
(Gonzalo Pinto H.) _ CMCY Radio Habana Cuba, Cadena Azul, S.A. 590 15.0 
S TIGPH2 Nueva Alma Tica 800 8.0 ¢ CMW Cadena Rosa Voz de Las Antillas 550 2.5 
(Gonzalo Pinto H.) (Adolfo Gil y Miguel Troncoso) 
7 TIGPH3 Radio Tibas 650 10.0 “s Cocx (Francisco A. Lavin) 11650 1.0 
(Gonzalo Pinto H.) . CcOocW Ciudad de la Habana 21740 1.0 
. TIRH Radio El Mundo 970 1.0 (Adolfo Gil y Miguel Troncoso) 6322 
(Rafael Hine Chavarria) (Under Construction) 
as TIJMP Radio America Latina 690 2.5 . COBL Cia. Transradio Columbia, S. A. 9833 1.0 
(Jose Maria Pinaud) . COCY Radio Habana Cuba Cadena Azul, S. A. 11740 0.1 
° TIPG La Voz de la Victor 625 5.0 21620 
(Perry Girton) “ COBQ Andrea Martinez 9235 0.1 
? TIFA La Voz de Italia 1000 0.25 9540 
(Francisco Arie) COF Guartel de Bomberos Ministero de 7255 0.1 
$ TINBC La Voz de la Democracia 1070 5.0 Defensa Publicas 
(Perry Girton) \ . COK Cuban National Sports Dept. 11616 1.0 
; TICQ La Voz del Continente 750 0.5 Cerro CMCB Radio Cadena Informativa 1330 0.25 
? (Narciso Garcia) (Habana) (Metropolitan Radio de Cuba, S. A.) 
TIEP La Voz del Tropico 830 3.0 Habana CMOA Juan Fernandez Duran 1360 0.25 
(Eduardo Pinto H.) > 
‘ Z CMC Rafael Valdes 1360 0.25 
TIRS Radio Athenea 925 1.0 . : 
(Rogelio Sotela B.) ° CMBG Voz de Oro 1390 0.25 
“ TIHZ Radio Universal 1150 1.0 Geka L. Stowers) : 
(Heli Zuniga) . CMC Radio Popular E ; 1290 0.25 
. TIRCC _Accion Catolica 1200 0.5 CCE er args net 9 
(Carlos Borge) “ CMCW Jose Vilarino 1230 0.25 
San Juan de Tibas TIBAS Estacion Tibas 650 8.0 « CMCU Jorge Garcia Serra 1190 0.25 
(Gonzalo Pinto H.) %. CMBY Casa de Las Medias 1110 0.25 
(Pages y Cia.) 
CMX Francisco A. Lavin 1010 10.0 
CMBZ Radio Sales 950 5.0-D 
recast As Guillermo Salas) 1.0-D 
Holguin CMKJ Cirquito ‘ 970 1.0 
CUBA (Cambo y Gabriel, S. A.) 
“9 pi Epite eyes Cute, Cadena Azul, S.A. 600 YY 
ivi 250,000. y , anue! le Gongara 1490 25 
[ Receiving Sets, 250, No Set Tax] “ CMKO Manuel! Angulo Farran 1220 0.25 
- CMKG Emilio Grau Medina 1050 0.25 
Frequency Power in Jovellanos, CMGN Radio Habana Cuba, Cadena Azul, S. A. 1310 1.0 
City Call Letters Station and Operator in Kilocycles Kilowatts (Matanzas) 
Manzanillo, Orte. CMKE Cia Radio Emisora Manzanillo, S. A. 1320 0.25 
Bayamo, Orte CMKX Oscar Vidal Benitez 1390 0.25 a CMKM — ne Solar, Merchan y 560 0.2 
ad ! 5 25 iguer a 
Caibarion CMED Meno anvanes : = o.a8 Marianao CMZ-1 La Voz de Democracia 660 0.25 
Camaguey CMJL CirquitoCMQ 920 10.0 (Habana) (Government- Ministry of Nat’l Defense) 
(Cambo y Gabriel S. A.) « CMBF Radio Universal 730 5.0 
° CMJIN Radio Habana Cuba Cadena Azul, S. A. 740 1.0 oun - omnes Radio Universal, S. A.) sane 5.0 
*OJK Neate 5 36: os >MZ inistry o ucation 5. 
. OK Jones, Costeiien y Cia. os el ° 50x Ministry of Education 9640 5.0 
CMJK Jones, Castrillon y Cia. 1160 0.25 Matanzas,Cuba COGF Bernabe R. de la Torre 11800 1.0 
CMJA Rafael Valdes Jimenez 1060 0.25 + cee ee Sees 2 —_— 1440 Le 
; ! ’ 9% . » erna . de La Torre 1240 2 
= Cas Prime Aieuse Casares 1200 0.26 Nuevitas, Cam. CMJ Manuel Puig Martinez 1580 0.25 
CMJF Gertrudis de la Cruz Perez 1300 0.25 Palma Soriano, CMKZ Joaquin Venero Obregon 1430 0.25 
~ CMIW Andres Moran Cisneros 1440 0.25 Orte. - cuaR r - PR ail 
“ : ‘e ¢ 5 Pinar del Rio rancisco Martinez P. R. 1450 2 
; , CMJC Fe rnando Teen Bolanos 1340 0.25 < CMAQ Cirquito “CMQ” 810 1.0 
Camajuani CMHO Enrique Lasanta, Oliver 1250 0.25 (Cambo y Gabriel, S. A.) 
(Santa Clara) “ CMAN Radio Habana Cuba Cadena Azul, S.A. 1300 1.0 
Cardenas, Mtzas CMGE Genaro Sabater 1470 0.25 Placetas, L. V. CMHP — de Los Angeles, Guevara 1320 0.25 
;, ‘ . ; ¢ i a7 erdomo 
Ciego & Avila CusE Lis qe me = om Puentes Grandes CMBQ Amletto Battisti 1150 1.00 
CMJI Ciego de Avila 1400 0.25 (Habana) 5.08 
(Isidro Castellanos Perez) “ MBF 730 5.0 
e CMJIM Radio Habana Cuba Cadena Azul, S.A. 1270 1.0 Puerto Padre, Orte. CMKY Pedro Zacca Cheda 1350 0.1 
“ CMJO Bonifacio Ildefonso 1470 0.25 Rapshe Beyerss COG a a 9363 1.0 
Cienfuegos, L.V. CMHM Jose Ramon Femenias, Jr. 1450 0.25 Ciebanay cmec - -peeeeaieames e200 5.0 
. CMHJ Romualdo Ugalde y Cordero 1350 0.25 (Habana) cnn te yore "9 Cruz) - ca 
c tegilia Vi , $ Regia (Habana oz Del Aire, é 6: . 
Gum, 5. ¥. — eae Vara , — 7.25 “ OCD La Voz Del Aire, S. A. 6130 1.0 
Guanajay, P. del CMAC Jose Manuel Alverez Valdes, Guillermo 1370 0.1 ~ 
Rio Alvarez Valdes, Israel Porras Fajardo (Continued on page 424) 
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RHC OWNS AND OPERATES THESE STATIONS 


1.0 LONG WAVE 
ois Habana CMCY 20000 Watts 590 KCS 
Pinar del Rio CMAN 1000 " 1300 " 
os Santa Clara CMHI 15000 og 570 ” 
0.35 Camaguey CMJN 1000 ” 740 " 
os Holguin CMKV 2000 ” 600 " 
oil Ne ae Santiago de Cuba CMKN 2000 7 930 " 
0.25 

ol SHORT WAVE 

iat Habana COCY 5000 Watts 11740 KCS. 25m. 


15.0 
_ Santa Clara COHI 5000 = 6450 ”" 49 m. 





15.0 
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0.1 


0.1 


iene a te ee 
, aee8-- 
ar WYP P PT it <3 PrP 


—_——— 


— 


to bo bo 
RRR 


* 
ze° 


tt Sotppo oO 
RAK 


am 


trrcoooo oS te 
or ono mS 


oo 


oo 


KR. HCE 6. adena yul AFFILIATED WITH CBS 


HUMBERTO D. GONZALEZ, U. S. ssi * 220 W. 42ND ST., NEW YORK CITY 
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° ‘ ° 
CUBA—{Continued) DOMINICAN REPUBLIC—{Continued) 
Frequency Powe 
Frequency Power in City Call Letters Station and Operator in Kilocycles Kil 
City Call Letters ' Station and Operator in Kilocycles Kilowatts Sees Catena HUR i de ical 6420 02 
Reparto Rancho CMCK Luis Casas Rodriguez, Ernesto 980 5.0 (Luis Alberty) 
Boyeros (Habana) Casas Rodriguez San Pedro de HIH Domingo Dominguez 1420 0.25 
e coco Luis Casas Rodriguez, Ernesto 8700 5.0 Macoris 
Casas Rodriguez " HIlJ Fausto M. Donastorg 6025 0.1 
Reparto Vedado CMBD Luis Perez Garcia 1460 5.0 Santiago HI1A La Voz del Yaque 6182 0.%5 
(Habana) 0.25 (Rafael Western) 
. CMOX Perez y Chisholm 1490 1.0 HI3U La Voz del Comercio 6015 0.1 
Roselea Abreu CMBL Radio Cadena Suaritos 860 5.0 (Fernando Bertran) 
(Radio Cadena Suaritos, S. A.) ¢ HI9B Broadcasting Hotel Mercedes 6383 0.2 
(Laureano Suarez Valdes) (Jacinto L. Sanchez) 
Sagua La Grande, CMHA Abelardo Menocal 1280 0.25 HI1S Generoso Sarhelli 6420 0.2 
5. C. HI1L La Voz del Diario 6480 01 
San Luis, Oriente CMKQ Angela Viciedo Quintero 1460 0.5 (Maria J. Tavarez) 
Sancti Spiritus CMHB V. E. Weiss y O. Ramirez Isla 1410 0.25 
Santiago de Cuba CMKN Radio Habana Cuba Cadena Azul, S. A. 930 1.0 HAITI 
« CMKU Cambo y Gabriel 760 1.0 { Receiving Sets, 5,000. Set Tax, 20c per Tube | 
. CMKW Ricardo Miranda Cortes y Raul 1000 1.0 
Soulary Echevarria c " Stati 40 Rig nome Power 
CMKC Roberto Miguel Gonzalez 1250 0.25 Ky Coll Letters tation and Operator aimedes EX 
CMKR Jaime Nadal 1090 0.25 Port-au-Prince HHW C. Ricardo Widmaier, Jr. 1300 0.5 
COKG Emilio Grau Medina 8942 ‘2 HH3W 10100 0.% 
CML5 Cuba Transatlantic Radio Corp. 15505 0.15 Y HH2S Societe Haitienne de Rasiodifusion LS os 0.3 
5780 
8630 ° HHBM Frank C. Magliore 9660 1.0 
6790 . HHCA 4600 
oe 9200 (Not used 
7260 - 
‘ CMKD _ Otto Juan Vinas Gimeno 1290 1.0 : aaaiee oa 10 
Santiago de las Ve- CMBA Juan de Dios Carreno y Valdes 1420 0.25 J EL SALVADOR 478 1.0 
gas, (Habana) 
Santa Clara CMHQ Cirquito “CMQ” 800 10.0 oe 
(Las Villas) (Cambo y Gabriel) [ Receiving Sets, 11,000. No Set Tax ] 
- CMHI Radio Habana Cuba, Cadena Azul, S. A. 570 15.0 y - 
. . ee a oe ey : requency ‘owe! 
¢ MHN Radio Habana Cuba, Cade na Azul,S. A. 960 1 0 City Call Letters Station and Operator in Kilocycles Kile 
CMHX (Francisco Chavarrey Fuster) 1480 0.25 
COHI Radio Habana Cuba, Cadena Azul, S. A. 11765 5.0 El Salvador YsO Membreno Nussen 870 
6455 (San Salvador) YSN 7270 
CMBM Jose Ramon Femenias, Jr. 1450 0.25 San Salvador YSR Sucesion Cevallos 990 2.0 
C. de Manicaragua, CMHW Radio Habana Cuba, Cadena Azul, S. A. 960 1.0 (Alberto Cevallos) 6226 
Santa Clara ’ YSss “Alma Cuscatleca”’ 638 0.5 
(Las Villos) nia (Government of El Salvador) a1a0 A 
Trinidad, L. V. CMHT F. E. Soto del Valle 990 0.25 - A 
Vedado (Habana) CMOY 0.25 " baal sical mic oe oi 
. CMCO Enrique Lasanta Oliver. Lessee- 1230 0.25 7 scalante Kubio . 
Castes Mi. Senches YSP La Voz de Cuscatlan 760 
« . » ee a. on (Fernando Albayeros-Sosa) 
CMBS Enrique Artalejo Fernandez 1090 1.0 YSPB 6150 
. CMCM Ron Merino 1060 0.25 YSPA 9575 
(Compania Transradio Columbia, S. A.) “ YSY Consul of Paraguay 1100 
7225 
aid . . Receiving Sets, 11,800. No Set Tax 
[ Receiving Sets, 40,000. Set Tax, $3.00 per Year ] | 8 r 
Frequency Power 
Frequency Power in City Call Letters Station and Operator in Kilocycles 1 
City Call Letters Station and Operat in Kilocycles Kilowatts . : 
Ceiba (La) HRD2 La Voz de Atlantida 6235 0.2% 
Guatemala City TG1 Radio Morse 1310 0.25 ( Atlantida) (Ing. M. R. Moncada) 
; TG2 (Guatemalan Government) 6220 1.0 San Pedro Sula HRP1 El Eco de Honduras 6351 
TG3 2320 0.5 (Cortes) (Filiberto Diaz Zelaya) 
: TGW La Voz de Guatemala 1520 5.0 Tegucigalpa HRN La Voz de Hondurs 5875 
TGWA (Guatemalan Government) 9450 10.0 — © "daadach Penmaets —“ 
9685 
11760 MEXICO 
a. { Receiving Sets, 750,000. No Set Tax ] 
26070 (Latest Estimate—600,000 sets) 
— ; Frequency Powe 
TGWB 6490 1.0 City Call Letters Station and Operator in Kilocycles Kilo Y 
TGWC s L 1520 10.0 Acapulco, Gro. XEKJ Sra. Refugio Acosta de Valdiviesco 1400 0.2 
‘ TGX El Liberal Progresista 1400 0.1 Agua Prieta, Son. ‘ (Under construction) 610 0.2 
TGX1 6130 ‘ - ‘ 
Quezaltenango T6Q Radio Nacional 1450 0.5 XERP 1190 ap 
TGQA (Guatemalan Government) 6400 1.0 Aguascalientes, Ags.XEBI (Pedro C. Rivas) 1360 0.2% 
5 XELY 1490 0.1 
Campeche XEA Luis A. Maury 1370 1.0 
DOMINICAN REPUBLIC Cananea, Son XEFQ Ernesto Felix 980 0.5 
Xs XESY Hector Compoy 1320 0.% 
| Receiving Sets, 13,000. Set Tax, 50 Cents Yearly | “ sage 1490 0.% 
Cases Grandes, XETX 1400 0.1 
Frequency Power in Chih. - 
City Call Letters Station and Operat in Kilocycles Kilowatts| Celaya, Guan. XENC 1540 0.8 
. ” 1090 0.3 
Cc ai seve 
ludad Trujillo HIZ Frank Hatton 1350 0.1 Chihuahua, Chih. XEFI Ramiro G. Uranga 1440 1.0 
HI1Z 6312 0.25 a 
: HIN Partido Dominica 1090 0.15 aaa Sunn Sean, Oe. > « 
HIIN mane 6246 0:7 * XEBW Radio Emisora del Norte 1280 0.6 
. HIX Dominican Government 950 0.2 - XEBU Feliciano Lopez Islas 1240 o. =: 
HI1X 6342 0.25 2 ane 580 0.2% 
sen Panes eae 1180 0.25 Chilpancingo XEJI Edwardo Jimenez de la Cuesta 1300 0.25 R 
1G ndres Cordero P. 6124 0.1 Ci 1 0.15 
HI2G 9290 01 tied Cusnacyn, XEOH 1270 
HIT mi Bt aa one) 6630 0.1 Ciudad Delicias XEJK David G. Cervantes 1340 0.1 
if a - 4 0.% 
e HIL Joaquin C. Pellicer 6187 0.06 et ~ gg Guzman, XEBA Jose D. Gonzales 1270 
HI¢H La Voz del Pueblo 6115 0.1 Ciudad Juarez,  XELO Cia. Radiodifusion de Piedras Negras 800 150.0 
(Emilio Garden, Jr.) Chih. 
” HIH Domingo Dominguez 1420 0.25 “ XEJ Pedro Meneses, Jr. 970 5.0 
Monel nor Nouel HI2T Jose Arismendy Trujillo 6480 0.2 “ XEP Esteban Parra 1300 0.5 
ega) 
“ ; a) 
Puerto Plata HI9T Broadcasting Tropical 6170 0.1 ‘ re oe vap-ossgee _ , 95 
HI9U (Luis A. Pelegrin) 1010 0.1 _  XEF Gilberto Gil 1420 
Romana (La) HI3C La Voz Del Papayayo 6660 0.03 4 XEFV Dario Cordoba 1240 0.2 
(Seybo) (Antonio Herrero ; (Continued on Page 426) 
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Of course you'll find Tamales and Tortillas 


in Mexico! Also the gayest of fiestas 


| | “ANY | i fon and lovely senoritas. 


+ } 4 . Dit Ve You will also find that Mexico is one 


of the world’s most versatile 





nations... amazingly 
cosmopolitan... 


definitely progressive! 


Do you know that the National University of Mexico was 
founded in 1553, almost a century before John Harvard was 
born... that Mexico's minerals present an international pass- 
port to importance .. . that Mexico's industries number over 
12,000 establishments, 500 electric plants, 30,000 cotton looms, 
4,000 miles of railroad! 

Come over to our Patio, Senor. Here's a friendly invitation 
from a friendly neighbor to permit us to show you how our 
two networks of 80 stations can prove that there's more than 
Tamales and Tortillas in Mexico... there's ) 
business and plenty of it. Write for details! SS 
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MEXICO—(Continued) MEXICO—(Continued) 














. Freouency Pow, 
Frequency Power in y : “p OWe 
City Call Letters Station and Operator in Kilocycles Kilowatts Gy Call Letters Station and Operator in Kilocycles Ki 
Ciuddd Obregon, XEAP Emilio Manzanilla 1290 0.1 ee Sey a ee &. é B. 2. = 03 
Son. ? XEOP 960 05 
” XEOX Felipe G. de Leon 1340 0.25 “ ad 1300 0% 
C. Valles, San 1340 0.1 Hidalgo del Parral, XEJS 1150 05 
Luis Potosi hih. ‘ 
* Tomas Oliva Bannelos 1490 0.125 “ XEAT Jorge Perez 1250 0.2 
oe Victoria, XEBJ Fernando Elizalde 1450 0.1 « XEJR Anastasio Gomez Gallardo 1490 01 
am. . 
Coarzacoalcos, Ver. XEFZ Pedro E. Rocher 1340 0.25 irapunte, GF. aed - 7 oo —_ " 
Colima, Col. XERL J. Roberto Levy 1280 0.25 a XEWE Felipe Gallardo 1420 0 1 
Condebs de Vera XECW Juan Sedas M. 1340 0.25 Talapa de Veracruz XEBF Pedro Coronel Aburto 6090 0% 
. XEAG Diodoro Zuniga 1280 0.25 yf XEKL Carlos Ferraez Matos 550 0.1 
Cuernavaca XEJC 1420 0.1 xEJA 1400 9.25 
Morelts ° “ A ° XEJW 1490 01 
’ obec Radio Bugainvilia La Barca XEGC Guillermo Calzada 1450 01 
(Ing. Juan Gutierrez, Jr.) La Paz, Baja, Cal. XEPX 550 02 
e XEY Lucinda Arenas de Meza Millan 980 0.15 Leon de GuanajuatoXEFM Sues. R. Oritz Gonzalez 1270 01 
Culiacan, Sin. XESA Pablos y Elizalde, S. de R. L. 1360 0.5 ad XERZ Rafael C. Navarro 1240 0.2% 
« XEBL Max Gomez Blanco 1260 0.5 ve XERW Rafael C. Navarro 1390 01 
e XEGF 1300 0.1 Linares XER Rafael T. Carranza 1260 0.2% 
e ae (Projected) 1060 1.0 Los Algodones, seed 560 01 
Durango, Dur. XEE Alejandro O. Stevenson, Jr. 1280 0.25 Baja, Cal 
“ XEDU 1400 0.15 Los Mochis, Sinaloa XECF Francisco Perez H. 1410 1.0) 
— ae : 0.54 
Ensenada, B. C. XEPF Luis Enrique Enciso 1400 0.2 P , 
Fresnillo, ZAC | XEMA Jose M. Acesedo Moya 1340 0.1 ee Sees Basiqus Seostaget aad 0.1 
Gomez Palacio, XEMG 1310 0.25 Matamoros, Tam. XEO 970 0.75 
— . ; . . XEXP 1450 0.1 
Guadalajara, Ja. XEJB Gobierno del Estado de Jalisco 1010 5.0 a XEAM — 1400 py 
r XEJG 4020 03 Mazatlan, Sin. XERJ Oscar Perez E. 1320 0.5 
« XEDK Salvador Vazquez Tello 1250 0.5 = XEDS Matendio hk. Cider ; 1420 05 
e XED Cia. Radiofonografica, S. A. 680 1.0 J : = 
XEDO om os Merida, Y XEZ Jorge L. Pal - py 
“ XEHL Radio Anunciadora Kist, S. de R. L. 1870 0.5 ee oe aon Shai Wiianedt een i ot 
. XELW Salvador Galindo de la Torre 1340 0.25 . x é ; seared pe 
“ XEHK Carmen Villasenor 960 0.25 arc Julio Molina Font 1840 0.25 
s - XEFK Manuel Zapata Espinosa 1450 0.1 
e XEAV Alfredo Vasquez, Cine Alameda 580 1.0 -. XEM ‘ 
= ; Q Lazaro Achurra Suarez 1240 0.25 
XEAD Alejandro A. Diaz 1150 0.25 = XEMH Aineek Masenet 1400 0.8 
“ XEXN 1400 0.25 wee) - 
n XELT J. H. Tostado Lomell 840 0 25 Mexicali, B. C. XECL Alfonso A. Lacarra 990 5.0 
" F poe pet , 6 XEAO Chavez y Castro, Sucesores 910 0.25 
Guanajuato, Guan. XEJT 570 0.1 a 560 0.8 
Guaymas, Son. XEDR Modesto Ortega 1490 0.25 * XEAA Pe a 1340 0.3 
Hermesiiie, Son. XEBH Costes Beldusame m4 <. Mexico City XEXA Radio Gobernacion 6175 0.1 
P por 1250 0 ) , (Depto. de Publicidad y Propaganda) 4 
. ? ' « XEBT El Buen Tono, S. A. 6000 10.0 
XEB 1220 100.0 
- XEW La Voz de la America Latina desde Mexico 900 100.0 
XEWW (Cadena Radiodifusora Mexicana) 9500 10.0 
= XEQ Radio Panamericana S. A. 730 - : 
XEQQ 9680 
OF INTEREST TO INTER- : EDP. adi Goran one 
. XEOY Ignacio Diaz R. 1000 10.0 
? XEST 1060 50.0 
NATIONAL ADVERTISERS = EBZ mi Vossyaexzao cots 
(Habenero Piza, S. A.) 
. XELA Radio Metropolitana 830 1.0 
. ” XEUZ Partido Revolucion Mexicana 6130 0.1 
XEG, Monterrey, N. L., Mexico XEFO 1110 20.0 
° ee 4 XEN Radio Mundial 690 5.0 
North American Advertising Agency (Guillermina P. del Conde) 
. a i iv. i 6 a) 
609 Moore Bidg., San Antonio 6, Tex. sara Motions! Gabe. of Mesies = He 4 
Exclusive National Representatives ‘ XEML Roberto Valezzi Esparza 1550 1.0 
° XEQR Corp. Mexicana de Radio, S. A. 1030 1.0 
Phone Cathedral 7861 “ XEQK Angel H. Ferreiro 1350 1.0 
x“ XEDA Pedro Riestra Diaz 1290 1.0 
E A - XEMC Delores G. Estrada de F. 1590 5.0 
XERB, Rosarito, B. C., Mexico . XERC Radio Popular de Mex., S. A. 790 1.0 
° = XELZ La Voz de la Industria Nacional 1440 1.0 
Rosarito Sales Company XENK (Maria Cardona de Zetina) p gs 
Exclusive National Representatives i aoa Pedeo Ricstve Diss an “ 
609 Moore Bidg., San Antonio 6, Texas “ XERH Voz de la Revista Hoy 1500 0.5 
. XEJP Delia Cubillas de Fernandez 1150 0.6 
Phone Cathedral 7861 “ XESM Salvador San Martin 1470 5.04 
° ° a XEAI Radio Zenith 1320 0.5 
California Office —— icciten Guile 
Rosari | mpan 5 XEK Arturo Martinez 970 0.5 
osarito Sales Co py ? XEL Ramon Ferrero 1260 0.75 
8714 Lookout Mt. Avenue . XEBS Maria Remedios Delgado 1410 0.75 
* * - oxthints 1180 0.25 
Los Angeles 46, California Mexico City XEMX _ Guillermo Robles 1880 0.5 
* XEOF . 560 1.0 
These powerful International radio stations comply with all of the pro- a a ig ; do Rails, &. A. aan sr 
i t h ent are . 
visions of the Havana Treaty and are operated under the managem Minatitlan, Ver. XEDW ester SBvan Cante 1260 02% 
of James A. Savage and Associates. X EG, Monterrey, Mexico operates Monterrey N.L. XETA ih Peegmnese 68 Marte, 8. A 9555 10 
on 100,000 watts, frequency 1050, 1-A clear channel, English and sake ime XET a 990 50 
Spanish and delivers the world's most gy radio signal; XERB, pa XEG The Friendly Voice from Mex. 1050 150.0 
Rosarito, B. C., Mexi freq y 1090, 1-B channel, 50,000 watts, ¥ XEH Dein Senate S, do 2, I. 1420 1.0 
English and Spanish, blanketing California, Washington and Oregon. (Ing. C. de Tarnava Jr., Luis de Tarnava, Bros.) 
- XEFB Jesus Quintanilla 630 0.5 
. . P . XEMR Henrique Serna Martinez 1870 0.6 
——Phone, Wire or Write for rates and availabilities—— ° XEX os Stenchiin ih Genscan ©. A. 1280 05 
° aeee Fernando Gonzalez Macel 1450 0.25 


(Continued on Page 428) 
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IN every art or craft, the work of some acknowledged master 
sets the standard, 


0. Il Since 1934 UNITED has won recognition by specializing 
6 N | lh ii ) exclusively in the engineering, design and building of trans- 
oH mitting tubes which are unchallenged for excellence. UNITED 
' tubes excel in every electronic application . . . including radio 

0.5 \ communication, physiotherapy, industrial control and eiectronic 


on heating. In these and other applications, tubes by UNITED con- 
: tinue to win top honors for uniformly dependable performance. 








ry In communication equipment for airlines, commercial broad- 
0.5 casting, police radio stations and other vital civilian services, 
eo UNITED transmitting tubes set the standard. Accept nothing 
0.25 : : 

om less than UNITED quality tubes for your requirements. 


aan T RA N S M iTTl N G Order direct or from your electronic parts jobber. 


UNITED ELECTRONICS COMPANY 


; TUBES ys ag usps 


0.2 Transmitting Tubes EXCLUSIVELY Since 1934 
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MEXICO—(Continued) MEXICO—{Continued) 
; Frequency Power in Frequency Powe 
City Call Letters Station and Operator in Kilocycles Kilowatts City Call Letters Station and Operator in Kilocycles Kiloms 
Morelia, Michoncan XEKW Jose Martinez Ramirez 6030 0.5 Vera Cruz, Ver. XETF Jose Rodriguez Lopez 1250 0.5 
XELQ Francisco Larios Iturbido 1270 0.1 « XELR 610 0-10 
° XEI Carlos Gutierrez 1400 0.25 “ XELL 1430 0.95 
7 XESF Jose Martinez R. 600 0.25 Villa Acuna, Coah. XEDH Vicente Hernandez 1340 0.25 
Naco, Son. XETM Jesus Manuel Franco 1350 1.0 “ XEAB 1600 5.0 
Navojoa, Son. XEGL Fausto M. Gomez 1270 0.5 “ XEAQ 1430 0.1 
A XENJ ie = 1480 ; : Villahermosa pa 790 0.5 
XEAJ Emilio Manzanilla 1400 : = XERE Juan Trujillo Quinta Villamira Carretera, 
Nogales, Son. XEHF Gaston Mascarenas 1370 1.0 Jesus Garcia 
“ tee Ralph Carranza 1370 1.0 Zacatecas de Zac XELK Jose Macias Guerrero 1280 0.25 
Nueva Laredo, XEFE La Voz de la Frontera 960 1.0 Zamora, Mich. XEGC Guillermo Calzada 1450 0.1 
Tam. (Rafael T. Carranza) s XEGT 1490 0.13 
° XEDF Ruperto Villarreal 790 0.5 i= 
. XEBK G. Guajardo y J. M. Cortes 1340 0.1 
6 XENT Cia. Industrial Universal, S. A. 1140 50.0 NICARAGUA 
ba XELF 1380 0.25 , 
. XELC 1410 0.25 [| Receiving Sets, 6,000. No Set Tax |] 
. XELJ 1260 0.25 
. XELH 1460 0.1 Frequency Powe 
One XEAX Alvaro Rodrigues A. 1270 05 City Call Letters Station and Operator in Kilocycles Kilo: 
Orizaba, Vera Cruz XEOR 580 1.0 Boaco YNBO La Voz de Boaco _ 6980 0.05 
e XEPP Hector Sotomayor 1450 0.25 (J. Edgar Tijerino) 
. XETQ Francisco Campos H. 1370 v.25 Granada YNFT La by St ee ony _ 7500 0.1 
Piedras N ‘ XEM f L. B 580 25.5 
——_— . “ YNLAT La Voz del Mombacho 7625 0.3 
“ : (Nicolas W. Navas mor) 
XEMJ J F. Elizalde 920. 0.2 
on ae Dame Leon YNJAT _La Voz del Aire 5758 0.45 
ogreso, Yuc. XEOK Arturo Pina Perez 1430 0.1 (Dr. Jose Antonio Tijerino y Hijos) 
Pueblo, Pueblo XEHR Manuel R. Canalo 1090 0.25 « YNDG Ra Wen des Rae 7660 0.2 
a XECC Ricardo Vazquez A. 6185 0.05 (Dionisio E. Gallo) 
% XECD 1170 0.35 Managua YNPS La Voz de Nicaragua 6760 0.6 
Queretaro, XEJX Radio Emisora Queretana, S. de R. L. 1450 0.25 YNDS (Nicaraguan Government) 6240 0.6 
Queretaro wees 1300 0.1 YNFP La Voz del Tropico 6275.5 1 
Reynosa, Tam. XEAW Cia. International Reynosa 1010 50.0 (Francisco Perez G.) 
1570 100.0 - YNOW La Voz de la America Central 6850 0.6 
a XEAZ 1390 0.25 (Jose O. Mendoza Bros.) 
. XEKN Carlos V. Rodriguez 1390 0.25 Masaya YNFM La Voz de las Flores 6950 0.06 
. XERr Carlos B. Rodriguez 590 5.0-D. (Jose Francisco Tercero) 
v .25- 
Rosarito, B. C. XERB Radiodifusora Internacional, 8. A. 1090 50.0 PANAMA 
Sabinas, Coah. XEBX Sucs. Miguel B. Rodriguez 610 0.5 a = 
Saltillo, Coah. XESJ 1250 1.0-D { Receiving Sets, 26,190. No Set Tax:] 
« rs Frequency Power 
XEKS Juan Antonio de la Pena 1830 0.1 City Call Letters Station and Operat in Kilocycles Kilo 
- XEDE Aurelio G. Zaragoza 1400 0.25 
“ XEXU 1490 0.1 Colon HP5K La Voz de la Victor s 6005 0.8 
San Luis Potosi © XECZ La Voz de la Nera Central Zeferino 1430 1.0 Gees Saen y Jaen y Cia.) 
Jimenez (Zeferino Z. Jimenez) . HP5F La ‘ de a de Redi 6050 0.15 
“ XEBM _ Benjamin Briones 1260 0.25 é eectan Eeageen So Sadie 
© XEXQ 1400 01 HOK La Voz de la Victor ‘ 640 0.25 
: : : . (Jose Jaen y Jaen y Cia.) 
8s. ia me . XEIY Lucinda Arenaxde de Maza Millan 1450 0.25 Tenens HP5G Radio Panamerica 11780 0.8 
SSraSs, SSR. Jose Antonio Sosa M.) 
of XESB 1400 0.15 “ HOA Radio Panamerica 1000 0.5 
— (Jose Antonio Sosa M.) 
“par 660 0.1 ‘ HOC La Voz de la Victor 1440 0.25 
a » C. * winiiin oe ; nae as (Jose Jaen y Jaen y Cia.) 
‘ampico, Tam. Y .a Voz de Tampico : « : ‘ 
XETW Messrs. Flores y Martinez) 6045 0-1 HP6A ee a 11700 0.3 
9s XETU Impulsora Moderna del Radio— 460 1.0 « 
Radio Tampico (Juan Perez Cardenas) HOQ Ee ms Jose Herrera, Jt.) 1250 0.4 
; XECA Be Veen oe Te ed 1.0 “ HP5B Radio Miramar, S. A. 6030 0.25 
3 me Ste @ rae oé - stun o —_ ion HP5C (E. de la Guardia) 730 0.5 
e Voice of the Gulf of Mexico From ; « , 
Tampico (Difusora Portena S. de R. L.) HP5H La by yr Vega, Gerente L 6122 0.5 
‘Tapachula, Chiapas XETS Wadley Dominguez Correa 630 0.1 Rettally) , ‘ 
XETA . e 1450 0.26 : HP5J La Voz de Panama 9607 0.25 
Tepic, Nayarit XEXT Official Station of State Government 980 1.0 HP6J (Servicio Publico de Radio) 1360 0.25 
(Gobierno del Estado de Nayarit) 
- XERK Dario Mondragon 1450 0.1 
Teziutlan, Puebla XETZ 1360 0.25 ARGENTINA 
Tijuana XEBG Angel B. Fernandez 1550 1.0 oe ‘ 
“ XEAC Seago 1. Rives 690 5.0 [ Receiving Sets, 1,336,335. No Set Tax} 
° XEMO Fernando Frederico Ferreira 860 5.0 Frequency Power 
" XEAU Manuel Acuna Varela 1470 5.0 City Call Letters Station and Operator in Kilocycles Kilo 
. XEGM Rita Mayans y Gustavo Faist E. 950 1.0 . : 
. . Sa Bahia Blanca LU3 Radio Splendid 11 10.0 
: XEON Cia. Radiodifusora, S. A. 1420 2.0 (Red Argentina de Emisoras Splendid) 
cess 1590 5.0 S LU2 Radio Bahia Blanca 900 3.0 
as XERT 1270 0.5-N (Camilio V. Bertorini) 
5.0-D - LU7 Radio General San Martin 1240 5.0 
XFC Luis E. Enciso 1310 0.25 (Filomena Z. de Gennarie Hijos) 
Tlaxcala, Tlaxcala XE 1480 5.0 Bariloche LU8 Radio Bariloche _ : 820 1.0 
Toluca, Mexico XEX Instituto Cientifico y Literario 1340 0.1 (Rio Negra) (Cia Broadcasting de la Patagonia) 
“ XECh Rodolfo Llamas 1490 0.25 Buenos Aires LRY ee P a a 9640 50.0 
Torreon, Coah. XETB Sucs. Aurelio G. Zaragoza 1350 0.5 ieendeaian®. seni 
. XEDN Difusoras del Norte, S. A. 600 1.0 “ LRS1 Radio Splendid 6090 25.0 
Torreon, Coah. XEBP Alejandro O. Stevenson, Jr. 1260 0.25 LRS (Red Argentina de Emisoras Splendid) 9590 25 : -—— 
e . , - m oi Buenos Aires LRA Radio del Estado 750 10. 
XEQW Maria Refugio A. de Valdiviesco 1450 0.25 (Gen. Pacheco) LRA1 (Correos Telegrafos) 9690 5.0 
y LRA5 17720 5.0 
XEOB Panfilo Gonzales Flores 1490 0.1 LRA3 11730 02 
Tuxpan, Vera Cruz XETL Calixto Almazan 1390 0.25 Catamarca LW7 Radio Splendid 730 1.0 
Tuxtla Gutierrez, XEXJ Government of State of Chiapas 1280 0.1 (Red Argentina de Emisoras Splendid) 
Chiapas “s LV15 Authorized or Under Construction 1360 0.5 
Uruapan, Miche XEFU Ignacio Navarro 550 0.35 Ciudadela, B.A. LS4 Radio Portena ‘ 670 1.5 
. . (Juan G. Gonzalez Speroni) 
Vera Cruz, Ver. XEFT Jose Rodriguez Lopez 9545 0.25 Ciudadela, B. A. LS6 Radio del Pueblo 1350 5.0 
« XEUW Fernando Pazos Sosa 6020 0.25 (Ricardo A. Bernotti) 
XEU 960 0.5 Comodoro LU4 Radio Comondoro Rivadivia 1.5 
“ XEHV Radiodifusora Veracruzana 1310 1.0 Rivadavia (Red Argentina de Emisoras Splendid) 
Juan A. Palavicini) (Continued on Page 430) 
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0.5 . 

*s PIONEERING 

2 our O | 

5.0 

0.1 

’ days are not over... 

0.25 

0.1 

0.125 
nil BEFORE WORLD WAR 1, William Dubilier had developed 
ower 
Kil . . . 

oa the first practical modern capacitor. This was the forerunner of 

Vo 

as nearly all basic innovations in capacitor design. 

0.3 

0.45 DUBILIER, THE PIONEER, set a high precedent for C-D 
0.2 engineers. Today, he continues to counsel and inspire them to 
Hy further creative efforts. Today, C-D looks toward the future 
0.1 ° es . 

} of broadcasting ... f. m., television... with the sure 

6 
oi knowledge that we've kept pace with progress. 
YOU CAN ORDER C-D CAPACITORS now to meet every 
present-day requirement—all precision engineered for 

Power 
pe: perfect performance, and long-life. Cornell- Dubilier 

0.8 

on Electric Corporation, South Plainfield, New Jersey. 

0.25 Other Plants: New Bedford, Brookline, Worcester; Mass., 
0.8 and Providence, R. I. 

0.5 

0.25 

0.3 

0.4 

0.25 

0.5 —¥ 
05 BO NSS — 


CORNELL- DUBILIER s me 
* CAPACITORS — 








a 






~ Mica 

“a Dykanol 

3.0 

Paper 

ye Wet & Dry 

— Electrolytics 
50.0 
55.8 1945 
2.0 me _. C e itt tttt ee  e e 
10.0 

5.0 

5.0 

y THE STANDARD IN TRANSMISSION AND RECEPTION 

0.5 . 

1.5 

5.0 

1.5 
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City 
Cordoba 


Corrientes 


Florida (B. A. 


Hurlingham 

+) 
Jujuy 
Mar del Plata 


Mendoza 


Monte Grande 
(B. A. 


Necochea 
Neuquen 


Olmas 
Parana 
La Plata 


Posadas 


Posadas( Missiones) 
Resistencia(Chaco) 


Rio Gallegos 
La Rioja 


Rivadavia (B. A.) 


Rosario, Santa Fe 


Salta 


San Fernando 
(B. A.) 


san Juan 


San huis 

San Rafael 
(Mendoza) 

Santa Fe 


Santiago del Estero 


Tucuman 


Vicente Lopez 
(B. A. 
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ARGENTINA— (Continued ) 


Cail Letters 


LV3 
LV2 


LV8 
LW1 


LT7 
LR2 
LS10 


LR9 


LR6 
LR3 
LW8 
LU6 
LV10 
LV6 
LRM 
LV16 
LW2 
LS1 
LR5 


LU9 
LU5 
LU11 
LS11 


LT 11 
LR11 


LT6 
LT5 


LU12 
LW14 


LR4 


LRS1 
LRS 


LT1 


LT3 


LV13 


LT10 


LT9 


LT12 
LV11 


LV12 


LV7 


LS9 


Frequency 
in Kilocycles 


Station and Operator 


Radio Cordoba 
(Alberto P. Brouard) 
Radio Central 
(Luis Maunier) 
Authorized or Under Construction 
Radio Splendid 


620 
960 


1540 


790 
(Red Argentina de Emisoras Splendid) 


Radio Provincia Corrientes 
(Gobierno Prov. Corrientes) 
Radio Argentina 
(Alfredo Schroeder) 
Radio Libertad 
(Victor J. Ruano) 
Radio Fenix 
(Gregorio Echavarria) 
Radio Buenos Aires 
(Teodoro Prieto) 
Radio Mitre 
(S. A. La Nacion) 
Radio Belgrano 
(Jaime Yankelevich) 
Radio Splendid 
(Red Argentina de Emisoras Sp!endid) 
Radio Atlantica 
(Jose Zaccagnini) 
Radio Cuyo 
(Marcelino Aparicio) 
Radio Splendid 
(Red Argentina de Emisoras Splendid) 
Authorized or Under Construction 
Authorized or Under Construction 
aes wy 7 
. Radio Los Andes 
mien Prcdveone 
(Municipalidad de la Capital 
Radio Excelsior 
(Alfredo B. Dougall 
Authorized of Under Construction 
Radio Splendid 
(Red Argentina de Emisoras Splendid 
Authorized of Under Construction 
Radio Provincia de Buenos Aires 
(Gobierno Prov. B. Aires.-Pasaje 
Dardo Rocha) 
Authorized or Under Construction 
Radio Universidad Nacionai de la Plata 
(Universidad Nacional de la Plata 
Radio Splendid 
Red Argentina de Emisoras Splendid) 
Authorized or Under Construction 
Radio Chaco 
(Jose M. 
Radio Rio Gallegos 
(Cia. Broadcasting de la Patagonia 
Redie. L . Rioja 
(s . Radio Belgrano 
Radio ad endid 
(Antonio C. 


Noveri 


Devoto 
Radio Rivadavia 
(Enrique Caride) 
Radio Splendid 
(Red Argentina de Emisoras Splendid 
Radio del Litoral 
(Fernando Maliandi) 
Radio Soc. Rural Cerealistas 
(Soe. Rural Cerealistas) 
Radio Rosario 
(Alfredo B. Dougall) 
Radio Sp'endid 
(Red Argentina de Emisoras Splendid 
Radio Ovidia Lagos 1 
(Joaguin Lagos) 
Radio Provincia de Salta 
(Gobierno Prov. Salta) 
Radio El Mundo 
(Empresa Editorial Haynes Lida 1 
S. A.) 


Radio Graffigna 
(S. A. Graffigna Ltda.) 


Radio Los Andes 

(Soc. C. Rodriguez Vila y Cia.) 
Radio San Luis 

(Ovidio di Gennero) 
Radio San Rafael 

(Julio Siiva) 


Radio Universidad Litoral 
(Radio del Inst. Social de la 
Universidad, Litoral) 


Radio Roca Soler 
(Roca Hermanos y Cia.) 


Authorized or Under Construction 


aa. de! Norte 
. A. El Liberal) 


Radio Aconquiia 
(Soc. Resp. Lda. Radiv Aconquija 


Radio Tucuman 
(Soe. Munoz y Cia.) 


Rate. v Voz del Aire 
La Voz del Airc) 


1945 Yearbook Number 


1340 
910 
590 

1030 

1190 
870 
950 

1010 

1300 

1210 
630 

6180 

1520 

1370 
710 
830 


1440 
1130 


1370 
1310 
1470 
1390 
1030 


1460 
1080 


680 
1330 
990 
1110 
5900 
9315 
780 
1160 
840 
1230 
1880 
970 
1070 
5290 


9660 
6120 


690 


1320 


1200 


1260 
1170 


580 


820 


1270 


Power in 
Kilowatts 


25.0 
4.0 


0.25 
15.0 


5 
0.5 


50.0 


oo 


ow 
—) 





City 
Cochabamba 


La Paz 


Oruro 


Potosi 


Santa Cruz 


Sucre 


Tarija 


City 


Aracaju, Sergipe 


Aracatuba, Sao 
Paulo 


Araguari, Minas 
Gerais 


Avaraquara, Sao 
Paulo 


Assis, Sao Paulo 


BOLIVIA 


| Receiving Sets, 50,000. No Set Tax | 


(Latest Estimate—20.000 Sets) 


Frequency 
Call Letters Station and Operator in Kilocycles 
CP28 Radio Central 1360 
CP40 (Gottret y Cia.) 9570 
CP44 Radio Popular 580 
(Victor Veltze) 
CP45 Radio Rural 1090 
(Raul Montecinos) 
CP39 Radio Continental 6160 
CP3 Radio Nacional 1380 
CP38 (Costas Hermanos) 9505 
CP4 Radio Illimani 1040 
CP5 (Dept. of Communications of 6200 
Bolivian Government) 
CP8 Radio “America” 1450 
(Sejas and Company) 
CP10 Radio La Paz 1090 
(Chavez Suarex) 
CP12 Radio Fides, Colegio San Calixto 6150 
CP29 (Jesuit School) 1350 
CP16 Radio Los Andes 1230 
CP18 Radio Comercio 1300 
CP14 Radio La Noche 1250 
(Javier Romero) 
CP26 Radio Universal 1510 
CP31 Radio Patria 975 
CP46 Radio Victoria 770 
CP19 Radio Cultura 950 
(Agustin Aspiazu) 
CP20 Radio El Condor 940 
CP15 (Ramon Pelaez) 5880 
CP32 Radio Bolivia 620 
(Cia. Internacionale de Radio Bolivia) 
CP34 “El Norte-—-Radio Sucre 680 
CP25 (Guillermo Teran) 9700 
CP36 Radio Mercurio 1420 
(Enrique Wanting) 
CPI Radio Bolivar 6100 
(Dept. of Communications of 
Bolivian Government) 
CP37 Radio Oruro 6170 
(Blanco Linares) 
CP18 Radio El Condor 900 
(Ramon Pelaez) 
CP22 Radio Internacional 6130 
(L. Camacho) 
CP17 Radio Cultural 1600 
(Alfredo Ossio L. 
CP13 Radio “El Oriente” 6135 
(Dept. of Communications of 
Bolivian Government) 
CP27 Radio Pilot 1420 
(C. Torres) 
CP1 Radio Chuquisaca 9500 
(Jose Camacho B. 
CP23 Radio Guadalquivir 6190 
| Receiving Sets, 898,000. No Set Tax | 
(Latest Estimate——1,200,000 Sets) 
Frequency 


Call Letters 


Station and Operator 


PRJ6 Radio Aperipe de Sergipe 
(Edificio do Instituto Historico e 
Geografico 
PRLS Radio Cultura Aracatuba, S. A 
PRJ3 S. A. Radio Araguari 
(Praca Manoel Bonito 
PRD4 Radio Cultura Araraquara 
(Romulo Lupo 
ZYA9 Radio Diffusora de Assis, 8. A. 


Barretos, Sao Paulo PRJ& 


Bauru 
Belem, Para 


Bello Horizonte 


Blumenau, Santa 
Catarina 

Botucatu, Sao 
Paulo 

Cambara, Parana 

Campinas, Sao 
Paulo 

Campos, Rio de 
Janeiro 


Campo Grande, 
Mato Grosso 


Corumba, Mato 
Grosso 

Cruzeiro, Sao 
Paulo 


S. A. Radio Barretos 


PRG8 Bauru Radio Club, S. A. 
(B. Radio Club Joao Simonetti) 
PRC5 Radio Club do Para 
(Roberto Camelier 
PRC7 S. A. Sociedad Radio Mineira 
(Dr. Alberto Deodato) 
PRH6 Sociedad Radio Guarau 
(Lauro Souza Barros 
PRI3 Radio Inconfidencia 
(Luis Bessa ) 
PRC4 Radio Club de Blumenau 
(Joao Medeiros, Jr. 
PRF8& Radio Emissora Botucatu, S. A. 
(Emilio Pedute) 
ZYA3 Radio Diffusora Cambara, S. A. 
PRC9Y Radio Educadora Campinas, S. A. 
(Antonio Tepedino Pagano 
PRF7 a Nag ae de Campos 
Ir. Mario Ferraz Sampaio) 
PRI7 Sociedad Radio Difusora Campo Grande, 
S. J 
‘br. Antonio Alvez Campos) 
ZYA2 Radio Difusora Matogrossense 
(Teodomiro Serra) 
PRG6 Radio Sociedad Mantiqueira 


(Romoaldo Canevari) 
(Continued on Page 432) 
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in Kilocycles 
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Another star 
has been added 


CRYSTALS 


Broadcast Advertising 
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This is a message from Bliley to the 
thousands of amateurs and professional 
engineers who are now serving their 
country in the armed forces and in es- 
sential communications industries. 
Bliley ‘grew up” with them. 

To these men and women Bliley 
crystals are still a familiar sight. They 
recognize, in the military crystal units 
used by our armed forces, many basic 
features that were pioneered by Bliley 
for application in peacetime services. 

When tremendous production was 
demanded by our armed forces Bliley 
had the engineering background, the 


facilities and the production experience 


to provide a firm corner stone on which 
this volume production of radio crys- 





tals was successfully built. And, from 
the ranks of talented amateurs and 
radio engineers came a host of long- 
time friends who knew exactly how to 
use them. 

But research has continued and ex- 
perience has grown mightily to meet 
the challenge of war requirements. 
With the return to peace, and relaxa- 
tion of wartime restrictions there will 
be better Bliley crystals for every ap- 
plication as well as new Bliley crystals 
for the new services that loom on the 
horizon. That’s a promise. 

To our old friends, amateurs and 
professional engineers, we say, ‘“Look 
to Bliley for crystal units that embody 
every advanced development.”’ 


Do more than before... 


buy extra War Bonds 


BLILEY ELECTRIC COMPANY 
UNION STATION BUILDING - ERIE, PENN. 
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City Call Letters 
Curityba, Parana PRB2 
Formiga, Minas ZYB6 

Gerais 
Fortaleza, Ceara PREY 
Franca, Sao Paulo PRB5 
Goiania, Goiaz ZYG3 
Guaratingueta ZYC2 
Itapetininga, Sao PRD9 
aulo 
Itarare, Sao Paulo ZYA7 
Jaboticabal, Sao PRG4 
Paulo 
Jau, Sao Paulo PRG7 
Joao Pessoa, PRI4 
Paraiba 
Joinville, Santa ZYA5 
Catarina 
Juiz de Fora, PRB3 
Minas Gerais 
Limeira, Sao Paulo PRJ5 
Lins, Sao Paulo ZYB3 
Manaos, Amazonas PRF6 
Marapicu, Riode PRF5 
Janeiro 
PSH 
PSE 
PSF 
PSL 
Marilia, Sao Paulo PRI2 
Natal, Rio Grande ZYB5 
do Norte 
Niteroi, Rio de PRD8 
Janeiro 
. PRE6 
Paranagua, Parana ZYC5 
Patos, MinasGerais ZYB4 
Pe ote sHoGeanie PRC3 
doS S 
-- PRH4 
Petropolis, Rio de PRD3 
aneiro 
Piaui (Parnaiba) PRJ4 
Piracicaba, Sao PRD6 
Paulo 
Pocos de Caldas, Radio 
Minas Gerais 
Ponta Grossa PRJ2 
Porto Alegre, Rio PRH2 
Grande do Sul 
= PRF9 
Porto Alegre, Rio PRC2 
Grande do Sul 
Pouso Alegre, PRJ7 
Minas Gerais 
Presidente PRI5 
Prudente, Sao Paulo 
Recife, PRA8 
Pernambuco 
Ribeirao Preto, PRA7 
Sao Paulo 
ss PRH7 
Rio Clara, Sao PRF2 
‘aulo 
Rio de Janeiro ZYCT7 
ZYC8 
ZYC9 
Rio de Janeiro, PRA2 
Distrito Fed. 
PRA3 
. PRAY 
be PRB7 
Bs PRC8 
bd PRD2 
- PRD5 
. PRE2 
° PRE3 
. PRE8 
ad PRF4 
_ PRG3 


BRAZIL—(Continued) 


Station and Operator 


Radio Club Paranaense 
(Eppaminondas Santos) 
Radio Voz de Formiga, 8S. A. 


Ceara Radio Club, S. A. 
(Waldemar Cartolano) 


Radio Club de Hertz 

Radio Club de Goiania 

Soc. Club de Radio Guaratingueta 
Radio Difusora Itapetininga Ltda. 


Radio Club de Itarare, S. A. 
Radio Club Jaboticabal, S. A. 
(Oswaldo Fernandes) 
Radio Club Jauense 
(Ulisses Newton Ferreira) 
Governo de Paraiba 
(Dr. Abelardo Juruema) 
Radio Difusora de Joinville, S. A. 


Radio Sociedade de Juiz de Fora 
(Pedro Goncalves de Oliveira) 

Radio Educadora de Limeira, S. A. 
(Ary Levy Pereira) 

Lins Radio Club, S. A. 

Governo do Estado do Amazonas 
Dr. V. Pareto Neto) 

Comp. Radio Internacional do Brazil 
(Radio International) 


Radio Club Marilia, S. A. 
(Oscar de Moraes Barros) 


Radio Ed. de Natal, S. A. 


Radio Club Fluminense 

(Jose Augusto Mendes Tte. 
Custodio Fontes) 

Radio Club Fluminense 

Radio Difusora de Paranagua 

Radio Club de Patos, S. A. 

Radio Soc. Pelotense, S. A. 
(Carlos G. Sica) 

Soc. Difusona Radio Cultura Pelotas 
(Atakualpa Dias) 

Petropolis Radiodifusora, S. A. 
(Carlos Rodrigues Viana) 


Radio Educadora do Parnaiba, S. A. 


(Dr. Joao Tavares de Carvalho y Silvo)4825 


Radio Club de Piracicaba 
(Joao Sampaio Goes) 


Cultura de Pocos de Caldas 


(Benedito Meira Borges) 
Radio Club Pontagrossense, S. A. 
(Manoel Machuca) 


Radio Sociedad Farroupilpa, Ltda. 


(Messrs. Antonio Florese Cunha and 


Arnaldo Baive) 
Emp. Radio Diffusora Portalegrense 
(Arthur Pizoli) 
Radio Soc. Gaucha 
(Dr. Lelis Espartel) 
Radio Club de Pouso Alegre, S. A. 
(Jose Nunes Rebello) 
A Voz do Sertao, S. A. 
anoel Bussacos) 
Radio Club de Pernambuco, S. A. 
(Oscar Moreira Pinto) 
Radio Club Ribeirao Preto 
(Jose da Silva Bueno) 
Lonzada Bueno & Cia. (Exp.) 
(Lonzada Bueno) 
Radio Club Rio Clara 
(Waldemar Cartolano) 
Radio Educadora de Brazil 


Ministerio de Educacao e Saude 


Radio Club do Brazil, S. A. 
(Dr. Rolpho Estevam de Siquerira) 
Soc. Radio Mayrink Veiga 
(Edmar Machado) 
Soe. Radio Educadora do Brazil, S. A. 
(Alceu Mario de Sa Freire) 


Radio Soc. Guanabara 
(Guilherme Manes) 
Radio Cruzeiro do Sul, S. A. 
(Mario Villaca Meyer) 
Radio Difusora do Distrito Instituto 
Educacao do Distrito Federal 
(Francisco Gomes Maciel Pinheiro) 
Radio Vera Cruz, S. A. 
(Dr. Placido de Melo) 
Radio Transmissora Brazileira, S. A. 
(Dr. Elisio Dantas) 
Empresa Radio Nacional 
(Dr. Gilberto de Andrade) 


Radio Jornal do Brazil, S. A. 
Ernesto Pereira Carneiro) 


Frequency Power in 
in Kilocycies Kilowatts 
1440 5.0 
1530 0.1 
1320 2.0 
6105 2.0 

15165 
1240 0.25 
930 2.0 
1510 0.1 
970 0.25 
1550 0.1 
1250 0.25 
1010 0.25 
1110 10.0 
1600 0.1 
1010 0.5 
1550 0.1 
1550 0.1 
4895 0.25 
9500 12.0 
9600 
15190 
10220 15.0 
14935 
14690 
9755 
1090 0.5 
1270 1.0 
1320 1.0 
1470 1.0 
1460 0.25 
1530 0.1 
580 0.25 
1320 0.5 
1480 ae 
1470 0.5 
0.5 
820 0.25 
1160 0.25 
1250 0.5 
600 25.0 
640 5.0 
680 5.0 
1530 0.1 
970 0.25 
720 25.0 
6015 5.0 
730 0.5 
1170 
1460 0.25 
6200 25.0 
9610 
15370 
800 25.0 
860 10.0 
1220 25.0 
900 5.0 
6200 25.0 
9610 
15370 
1360 5.0 
1060 10.0 
1400 1.0 
1430 5.0 
1180 7.5 
980 25.0 
940 10.0 
1280 10.0 


a Tupy 
rR eohio a de Barros) 
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BRAZIL—{ Continued) 


Frequency Pp, 





City Call Letters Station and Op in Kilocycles 
Rio de Janeiro, PRL9 Empresa Radio Nacional 17850 50.) 
Distrito Fed. PRL8 (Brazilian Govt.—RCA “Good Will” 11720 
PRL7 Broadcasting Station) 9505 
3 PRH8 Radio Ipanema, ¢. A. 1130 5 
(Francisco Zavier Filho) 
Rio Grande, Rio ZYC3 Grupo de Cultura Rio Grandino 1510 01 
Grande do Sul 
Rio Lb ope Sao PRB8 Radio Rio Preto, S. A. * 640 0, 
aulo (Andrassy Ribeiro) 
Santos, Sao Paulo PRB4 Radio Club de Santos 1450 
(Hermengilao da Rocha Brito) 
- PRG5 Soc. Radio Atlantica 580 
(Car os Baccarat) 
Sao Carlos, Sao ZYA6 Radio Sao Carlos, S. A. 1590 
Paulo 
Sao Luiz, PRJ9 Radio Difusora do Governo do Estado do 1490 
Maranhao Maranhao 
(Jose Ribamar Pinheiro) 
S. Manoel, Sao PRI6 Radio Club Sao Manoel, S. A. 1510 
Paulo (Vitorino Riberro) 
Sao Paulo, Sao PRB9 Radio Soc. Record 1000 
Paulo (Dr. Paulo Machado de Carvalho) 
. PRE7 Soc. Radio Cosmos, S. A. 1410 
(Dr. Joao Ferreira Fontes) 
* PRF3 Radio Diiusora Sao Paulo, S. A. 960 
(Dr. Ubiratan Silveira Pamplona) 
¢ PRG2 Radio Tupy, S. A. 1040 
(Dr. Antonio Herman Dias Menezes) 
° PRG9 Radio Exce sior 1100 
(Mons. Dr. Francisco Bastos) 
. PRH3 Radio Piratininga 620 
(Pedro de Camargo) 
r PRH9 Soc. Bandeirantes, S. A. 840 
(Jose Niccolini) 
bs PRA5 Radio Sao Paulo 1260 
(Joao Baptista do Amaral) 
ts PRA6 Soc. Radio Ecuadora Paulista 890 
(Arnaldo Popes) 
PRB6 Radio Cruzeiro do Sul 1200 
(Oscar P. Seckles) 
” PRE4 Soc. Radio Cultura, ‘A Voz do Espaco” 1300 
(Olavo C. Fontoura) 
- ZYB7 Radio Dif. de S. P., S. A. 6095 
ZYB8 11765 
ZYB9 15155 
Sao Salvador, Baia PRA4 Radio Soc. da Baia, S. A. 740 
(Dr. Armando Carneiro da Rocha) 
Sao Sebastiaode ZYA4 Radio Dif. Paraisense, S. A. 1510 
Paraiso, Minas 
Gerais 
Sorocaba, Sao PRD7 Radio Club Sorocaba, S. A. 1080 
aulo (Orlando da Silva Freitas) 
Taubate, Sao Paulo ZYA8 Radio Dif. Taubate, Ltda. 1590 
Uba, M. G. ZYC4 Radio Soc. Ubaenso, Ltda. 1510 
Uberara, Minas PRE5 Radio Soc. Triangulo Mineiro 1390 
Gerais (Quintiliano Jardin) 
Uberlandia, Minas PRC6 Radio Dif. Brasileira, S. A. 1510 
Gerais (Aristiaes Figueiredo) 
Varginha, Minas ZYB2 Radio Club de Varginha, Ltda. 1590 
Gerais 
Victoria, Espirito PRI9 1350 


Santo 


City Call Letters 


Georgetown, 
British Guiana 


City Call Letters 


Paramaribo 


Radio Club Espirito Santo, S. A. 
(Dr. Ciro Vieira da Cunha) 


BRITISH GUIANA 
[ Receiving Sets, 7,000. Set Tax, B.G. $1 ] 


Frequency Po 
in Kilocycles 


6130 


Station and Operator 





VP3BG 


(SURINAM Dutch Guiana) 


British Guiana Broadcasting Co., Ltda. 


Frequency Po 
in Kilocycles Kil 


5865 0.1) 


Station and Operator 


“AVROS” 
(J. E. Herrenberg) 


CHILE 


[ Receiving Sets, 200,000. No Set Tax] 


ZPH 


Frequency P 


City Call Letters Station and Operator in Kilocycies Ki 
Antofagasta CA141 Radio El Loa 1410 14 
(Angel Garcia Agra.) 
. CA127 La Voz del Norte 1270 0. 
(Horus Pedreny Palma) 
° CE601 6010 5! 
CE482 4820 
e CA124 Radio Libertad 1240 1! 
(Antonio Casiao Gonzalez) 
Chillan CC138 Radio La Discusion 1330 
(Adriana Pagueguy de Logos) 
” CC127 Radio Nubie 1270 
(Rafael Barrios Carcamo) 
Concepcion ccl41 Radio Condo (Co. Chilena de Comm., S. A.1410 
(Arturo Sandoval Munita) 
= CC117 Radio Simon Bolivar 1170 
(Federico Sanchez Urra) 
a CC64 Radio El Sur 640 
(Mario Saez Lagos) 
Copeapo CA121 Augusto Duque Becerra 1210 
Coquimbo CA96 Radio Riquelme 960 


(Cesar Nieme Apey) 
(Continued on Page 434) 
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OAD 


PROFESSIONAL 


~ RECORDING 


ISCS 


? 


For the utmost in high fidelity reproduction 


Allied Professional Recording Discs are manufactured to exacting standards 
by one of the pioneers in the field of instantaneous recording equipment. The 
accumulated knowledge of years of experience have been engineered into 
Allied Discs. TRY them. 


——Also ALLIED RECORDING EQUIPMENT 


The Allied Recording Machine (illustrated) combines the Allied Transcription 
Turntable and Allied Overhead Cutting Assembly, which are also sold sep- 
arately. Like Allied Discs, this equipment is of highest precision quality, good 
for long, trouble-free service. 


WRITE FOR NEW DESCRIPTIVE BULLETIN 


RECORDING PRODUCTS CO. 


21-09 43rd AVENUE * LONG ISLAND CITY 1, NEW YORK 


coors Ss = Be 


_ 


we 


Id’ . 
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City 


Curico (Talca) 


Iquique 


Los Angeles 


Osorno,(Valdivia) 


Puerto Montt 


Punta Arenas 


“ 


Quillota 


Rancagua 


8. Antonio, Puerto 


Viejo 


Santiago de Chile 


La Cisterna, San- 
tiago de Chile 
Santiago de Chile 


“ 


Ovalle, Santiago 


de Chile 


Santiago de Chile 


La Serena 
“ 


Talca 


Talcahuano 


Temuco, Cautin 


Tocapilla 
Valdivia 


Via del Mar 


Valparaiso 
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CHILE—(Continued) 


Call Letters 


CC96 
CA63 
CD121 


CD84 


CD101 
CD103 
CDi111 
CD113 
CD136 
CB113 
CC63 
CC109 
CC145 
CB140 
CB62 
Ba 
CE8AA 
CB76 
CB89 
CB97 
CB101 


CB150 
CB106 
CE960 
CB130 
CB134 


CB138 


CB70 
CB144B 
CB144C 
CB1170 
CB93 
CE1174 
CB82 
CB66 
CE960 


CB114 
CA108 
CE615 


CE1190 
CC73 
CC84 
CD125 
CD69 
CA90 
CD59 
CD132 
CB64 
CB68 


CB1l1l 


CB118 
CB147 


CE970 
CB103 


CB90 


Frequency Power in 
in Kilocycles Kilowatts 


960 0.25 


Station and Operator 


Radio Condell 
(Alberto Guerra Cruzat) 
Radio Esmeralda 630 0.25 
(Antonio Cajiao Gonzalez) 
Sociedad de Broadcasting, Soc. Nacional 
de Agricultura y Cia., Ltda. 
Soc. Agricola y Ganadera 840 
David Arrigaga—Soc. Broadcasting, 
Soc. Agricola y Ganadera) 

Radio Llanquihue 1010 
(Cia. Chilena de Comunicaciones, S. A.) 
Radio Magallanes 1030 

(Ramon Verde Ramos) 
Radio Austral 

(Turina y Cia.) 
Radio Polar 

(Jorge Vial A.) 
La Voz del Sur 1360 

(Sra. Victoria Iglesias de Biancilla) 
Radio Chacabuco 

(Leopolda Giraudo Giordano) 
Radio Central 

(Manuel Massoni) 
Radio Rancagua 

(Jorge Romero Ramirez) 
Radio Tucapal 

lan Rojas Aravena) 

Onda Azul 1400 
(Soc. Radiodifusora Onda Azul Ltda.) 
Radio Chilena 620 

haps cma Machinery Co.) 
Radio Agricul 
(Soc. eee de Agricultura y 
Cia. Ltda.) 


1210 


1110 


1130 


1130 


630 


570 
11800 
2870 
5750 
Cooperativa Vitalicia 760 
(Cia. Chilena de Comunicaciones S. A.) 
“Radio Bulnes”’ 
(Carlos Bricono Olivares) 

Radio “Prat” 970 
(Soc. Chilena de Radio y Propaganda) 
Radio Yungay 1010 
os Chilena de Radiodifusion 

tda.) 


890 


Radio Sud America 
(Manuel Casablanca Latorre) 
Radio Soc. Nac. de Mineria 
(Soc. Chilena, Radiodifusora, S. A.) 
Radio La Americana 
(Horacio Hevia Labbe) 
Radio Cervantes 
(German Holtheuer Valdivia) 
Radio El Mercurio 
(Luis F. Brain, Soc. Periodista 
El Mercurio) 
Radio Santa Lucia 
(Soc. Silva Blanco y Cia. Ltda.) 
wate O'Hi 
Clark =. Spitz y Cia, Ltda.) 
een Morgan 
(Oscar Moraga Fuenzalida) 
Otto Becker Ltda. 


1500 


= Mai p eee 
landini y Raggio Ltda.) 
ae... del Pacifico 
(Ricardo Vivado O.) 
Radio Chilena 
(Cia. Radio Chilena) 
Radio La Americana 
(Horacio Hevia) 
Corp. de Radio, S. A. 
Eduardo Encina Arancibia 
Cooperativa Vitalicia 
(Co. Chilena de Comm., S. A.) 
Radio Lautar 
—— ‘Abasolo = 
Radio Almirante Lato: 
(Francisco tm my Castillo) 
Radio Cautin 
(Cia. Chilena de Comunicaciones, S. 
Radio La Frontera 
(Daniel de Mayo Levy) 
Radio Covadonga 
(Hilda Cuellar Alfaro de Yaesta) 
Soc. Radio Emisoras Sur de Chile 
(Cia. Chilena de Comunicaciones, S. A.) 
Radio Baquedano 1320 
(Carlos Cockbaine R.) 
La Union de Recreo 640 
(Adriano Iz. y Reyes) 
Radio Metro 
(Renard y Garcia Tello Ltda.) 
Camilo Henrique 
(Joaquin Venegas, Venegas 
Universidad Federico) 


900 


590 


680 


1110 


Cristobal Colon 
(Adriano Iz. y Reyes) 


1180 


“Radio Estacion Fundacion Santa Maria’ 1470 


(Fundacion Santa Maria) 
9700 
1030 


Radio Cooperativa Vitalicia 
(Cia. Chilena de Comunicaciones, 
3. A.) 


Radio Sociedad Nacional de Agricultura 
(Soc. de Broadcasting, Soc. Nacional 
de Agricultura y Cia., Ltda.) 


900 
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City 


Valparaiso 


City 
Aguadas, Caldas 


Armenia, Caldas 


Barranquillha 


« 


Bogota 


“ 


Bucaramanga 


Buenaventura 


. Buga 


Cali 


CHILE—({Continued) 


Frequency 
in Kilocycles 


Call Letters Station and Operator 


CB116 Radio Caupolican 

(Patricio Edwards Linares 
Presidente Prieto 

(Angel I. Prieto Andreas 
Radio de Valdivia 

(Ramon y Fernando Garcia y Cia.) 
Radio Cochrane 

(Wallace y Cia.) 


CB120 
CB124 


CB132 


COLOMBIA 
| Receiving Sets, 175,000. No Set Tax] 


(Latest Estimate—-200.000 Sets) 


Frequency 
in Kilocycles 


Call Letters 
HJFJ 


Station and Operator 


Voz de Aguadas 

(Roberto Florez) 
Pregones de! Quindio 

(Pregones de! Quindio Ltda.) 
La Voz de Armenia 

(Braulio Botero Londono) 
La Voz del Comercio 

(Alfonso Toro V.) 
Alhucema Carbonell 

(Alfonso Rosales Navarro) 
Emisora Atlantico 

(Emisora Atlantico, S. A.) 
La Voz del Litoral 

(Julian Melendez) 
Voz de la Patria 

(Vassallo Hijos y Mendez) 
La Voz de Barranquina 

(Eilecer Velasco) 
La Voz de la Victor 
Radio Barranquilla 

(Delfina V. de Haayen) 
Emisora Variedades 

(Miguel A. Ruiz) 
Voz. del Comercio 

(Julio Balderrama) 
=misora Nueva Granada 

(Colombia Broadcasting, S. A.) 
La Voz de Bogota 

(Gustavo Uribe Th.) 


HJFI 


HJFH 
HJFM 
HJFG 


HJAA 


HJAG 
HJAH 


HJAI 
HJAK 
HJAN 


HJAB 
HJAT 


HJAS 
HJAJ 


HJCB 
HJCD 


Radio Santa Fe 
(Luis E. Bernal) 
Radio Mundial 
(Manuel J. Gaitan) 
Ecos del Tequendama 
(Jorge Anez) 
Nueva Granada 
(Roberto Ramirez) 
Ondas de 'os Andes 
(Roberto Laignelet 
Emisora Sur America 
(Jesus M. Garcia) 
Ministry Nat'l Economy 
(Ministerio de Economia National) 
(Cul.) 
Radio Difusora Nacional 
(Ministerio de Educacion, Colombian 
Government) 
Estacion del Senado 
(Cristobal Paez G. y Cia. Ltda.) 
Radio Cristal 
(Cristobal Paez G. 
La Voz de Colombia 
(Cirpriano Rios Hoyos) 
Radio Continental 
(Jose Vincente Arias) 
La Voz de la Victor 
(Manuel J. Gaitan) 


HJCO 
HJCW 
HJCQ 


HJCR 
HJCT 


HJCY 


HJCU 
HJCA 
HJCX 
HJCZ 
HJCS 


y Cia. Ltda.) 


HJGE Radio Bucaramanga 

(Gustavo Sorzano Jimenez 
Radio Santander 

(Francisco A. Bueno 


Ondas Bumanguesas 
(Francisco A. Bueno 


Heriberto Quintero 


La Voz del Puerto 

(Jorge E. Berrio 
Hernando Bueno 
Sociedad Voces de Uccidente 

(Jorge Ortiz Marquez 
Voz del Valle 

(Eduardo Cordoba 
Radio Libertador 

(Rafael Angulo) 
Radio Cali 

(Jose T. Calderon N. 
La Voz de Higeronia 

(Hernondo Bueno 
Radio Sport 
Radio Pacifico 

(Cesar Mendoza Mazuera 
Radio Cultura 

(Alfonso Mesa Vargas) 
Radio Palmira 

(Arturo Salazar) 

(Continued on Page 436) 


HJGB 
HJGK 


HJGN 


HJES 
HJEW 


HJEIL 
HJEP 


HJEB 
HJED 
HJEC 
HJEE 
HJEF 
HJEL 
HJER 
HJEX 
HJEN 


HJEM 
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1200 
6260 
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920 


810 
810 
4895 
1130 
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COLUMBIA—{Continued) 


City Call Letters 
Cartagena HJAE 
¢ HJAF 
- HJAP 
HJAR 
Cartago, Valle del HJEO 
Cauca 
Cienaga, Mag- HJBE 
dalena 
Cucuta, Nortede HJBB 
Santander HJBC 
Girardot, HJCL 
Cundinamarca 
“ HJCV 
Ibague HJFC 
- HJFL 
“ HJFP 
Libeno, Tolima HJFO 
Magangue, Bolivar HJAC 
Manizales HJFB 
HJFD 
a HJFX 
Medellin HJDA 
? HJDC 
HJDX 
HJDE 
HJDK 
- HJDL 
. HJDM 
ng HJDO 
HJDP 
HJDR 
HJDT 
“ HJDU 
Monteria HJAL 
’ HJAM 
Neiva HJFN 
Ocana HJBF 
Palmira, Valle HJEJ 
. HJEQ 
Pamplona, Norte HJBA 
de Santander 
Pasto HJHA 
. HJHB 
Pereira HJFA 
as HJFE 
- HJFK 
HJFF 
¥s HJFQ 
Popayan HJEA 
” HJEG 
Quibdo HJDG 
Santa Marta HJBH 
” HJBJ 
Santanuer, Cauca HJEH 
Sevilla, Valle HJET 
Tacaima, Cundina- HJCP 
marca 
Tulua, Valle de HJEK 
Cauca 
Tunja, Boyaca HJGA 


Frequency 

Station and Operator in Kilocycles 

La Voz de los Laborat Fuentes 4965 
(Laboratorios Fuentes, S. A.) 

El Progreso Cartagenero 1240 

Radio Cartagena 4925 
(Lequerica Hermanos) 1400 

Aires del Palatino 1230 
(Daniel Dosman) 

Ondas del Magdalena 1460 
(Elvira de Pereira) 

La Voz de Cucuta 4815 
(Pompilio Sanchez) 1270 

Radio Girardot 1460 
(Carlos J. Sanchez G.) 

Antonio Useche R. 1430 

Vicente Gaitan Rondon 1500 

Ondas de Ibague 1440 
(Luis E. Martinez) 

Cultural 1550 
(Mario Cadavid) 

Hector Enrique Giraldo 1520 

Manuel Agustin Varela 1420 

Cia. Radio Manizales 6105 
(Francisco Jaramillo Alberto 1390 

Hoyos A.) 

Emisora Electra 600 

Emisora Siglo XX 1285 
(Humberto Restrepo A.) 

Ecos de la Montana 1360 
(Francisco Cuartas) 4795 

Voz de Antioquia 6145 
(Luis Ramos) 1250 

Bolivar Broadcasting 1480 
(Jaime Tobon R.) 

Radio Cordoba 1520 

Emisora Claridad 1320 
(Fernando Restrepo Alvarez) 4885 

Voz del Triunfo 1380 
(Ramirez y Cia. Ltda.) 

Radio Nutibara Ltda.) 1150 
(Alfonso Jaramillo) 

Cultural 1490 
(Universidad de Antioqula) 

Emisora Arcenipur 1465 
(Julie Cesar Patino) 

Ondas del Sino 1210 
(Julio A. Sanchez) 

Heliodora Tamayo 1420 

Voz de Ocana 1525 
(Luis Linero) 

Radio Armonias del Palmar 1460 
(Rafael Angulo) 

Ondas de Palmira 1180 
(Regulo Benitez) 

Gonzalo Vargas 1400 

Radio Narino 1350 
(Sociedad Radio Narino) 

Ecos de Pasto 1170 
(Hernando Bueno) 

La Voz de Pereira 6054. 


(Cesar & Mario Arango M.) 


Radio Quirama 1470 

La Voz Amiga 6097 
(Antonio J. Giraldo C y Hijo) 

Ondas del Utun 1350 
(Antonio J. Giraldo C. y Hijo) 

La Voz del Pueblo 1120 


(Marceliano Ossa M.) 


Radio Colonial 1500 
(Jesus Hernando Hormaza B.) 


Voz Belalcazer 1450 
(Mercedes M. de Valencia) 

Intendencia del Choco Cultural 4805 

Radio Magdalena 1410 
(Manuel C. Conde) 

Radio Santa Marta 1140 
(Julio A. Sanchez) 

Radio Cultural 1550 
(Escuela Rafael Tello) 

Radio Sevilla 1510 
(Daniel Benitez) 

La Voz de! Santuario de San Jacinto 1530 
(Ruperto Aguilera Leon) 

Radio Tulua 1430 
(Eduardo Gardeazabal) 

Radio Boyaca 1425 


(Pedro Martinez) 


ECUADOR 


{ Receiving Sets, 20,000. Set Tax, 10 Sucres } 


City Call Letters 
Ambato HCIVT 
Babahoyo HCICH 
Cuenca HC1AO 

HCICC 


Frequency 
in Kilocycles 


Station and Operator 


Voz de Tungurahua 6550 
(I Minicipio de Ambato) 
La Voz de Tomebamba 4200 
(Octavio Espinosa and JosI Heredia 
Crespo) 
Congreso Eucaristico 7461 


(Communidad Salesiana) 
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Power in | 


Kilowatts 
0.1 


0.2 
0.18 


0.004 


City 
Guayaquil 


Ibarra 
Loja 


Portoviejo 


Quito 


Riobamba 


Asuncion 


Encarnacion 


Villarica, Guaira 


Arequipa 


ECUADOR—(Continued) 


Call Letters 


HC2CM 
HC2BA 
HC2BC 
HC2CW 


HC20AD 
HC2AJ 
HC2AK 
HC2JSB 
HC2RB 
HC2ET 
HC2AU 
HC2RL 
HC2AN 
HC2AQ 
HC1IM 
HC3SC 


HCJB4 


HC4FA 
HCJB 


HC1PM 


HCOQR 
HCQIRX 


HC1GQ 


HC1BS 
HC1BT 
HCK 


HC1CG 


HCIBF 
HC1IBD 


HC1AB 
HC1AC 
HC1AD 


HCICT 
PRADO 


Station and Operator 


“Iman” 
“La Voz del Guayas” 
“Radio Portena” 
Ondas del Pacifico 

(Alfonso Vilmot) 
La Voz del Alma 

(Odalia Aruz de Garcia) 
Cia. Radiodifusora del Ecuador 

(Luis Alcivar Elizalde) 
Radiodifusora of Ecuador 

(Rafael Cuellos) 
La Voz del Litoral 

(Erie Williams) 
Diario del Telegrafo 

(Jose Santiago Castillo) 
Radio Atalaya 

(Augusto Alvarado Olea) 
Quinta Piedad 

(Roberto Levy) 
Radio Cenit 

(Washington Delgado Cepeda) 
Radio Ortiz 

(Rigoberto Ortiz Vermeo) 
La Voz de Imbabura 

(I. Municipio de Ibarra) 
“Coro de Santa Cecilia” 

. Montero Carrison) 

La Voz de Manabi 

(Clarence W. Jones) 


La Voz de Los Andes 
(Clarence W. Jones, Dir. Owner- 
World Missionary Radio Fellow- 
ship, Inc.) 


El Palomar 
(Leonardo Ponce) 

Radio Quito “‘La Voz de la Capital” 
(Carlos Mantilla) 


Nariz de! Diablo 
(Ferrocarril del Sur) 
“Voz de la Victoria” 
(Sr Cesar Mantilla) 
Radio Nacional 
Radio Oriente Ecuatoriano 
(Miguel Angel Gonzales Paez) 
Radio Commercial 
(Adriano Jaramillo) 
Luz de America 
(Spanish Falangist (Mgr.) Enrique 
Arroyo) 
Radio Juventud 
(Cia. Interandina de Broadcasting) 
Escuela Central Tecnica 
El Prado 


PARAGUAY 


{| Receiving Sets, 14,500. No Set Tax] 


ZPA1 
ZP1 


ZP4 
ZP8 
ZP6 


ZP9 
ZP10 
ZP11 


ZP13 
ZP17 


ZPA3 
ZP3 
ZP5 
ZPA5 
ZP14 


ZP15 
ZP6 


(Latest Estimate—15.000 Sets) 
Radio National 


Radio Continental 
(Isern y Scarello) 
Radio I .ivieres 
(Emilio Jordan Livieres) 
Radio La Capital 
(Atilio Bajac) 
Radio Guarani 
(Dr. Franco y H.) 
Radio Charitas 
(Pbo. Luis Lavorel 
Julio Picossi Villagra 
Radio Electra 
(Jose Hanemann) 
Radio Teleco 
(Teleco Paraguaya, S. A.) 
Radio Encarnacion 
(Philips Argentina, S. A.) 
Friedmann Hermanos 


Radio Livieres 
(Emilio Jordan Livieres) 


PERU 


| Receiving Sets, 8),000. No Set Tax] 


OAX6B 


OAX6C 
OAX6E 


OAX6A 
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(Latest Estimate—100.000 Sets) 


Radio Landa 
(Maximo J. Landa) 


Radio Continental 
(J. Antonio Umbert) 


Radio Arequipa 
(Jorge E. Olazabol) 


(Continued on Page 438) 


Frequency 


7220 
1500 
1190 

950 


9400 

900 
1050 
1260 
7854 
1250 
9200 
1131 
1350 
6645 
1300 
1450 
4020 
6700 


3645 


6300 
1360 


730 
11850 


1300 

970 
1330 
1200 


1430 
1030 


11877 
700 


920 
11950 


11721 
11725 


1300 


6035 


1370 
6055 


6050 


in Kilocycles kj 


02 
02 
02 
0, 


03 
03 


02 
108 


1h 


oonrro 
P Ts 


oo 
— 


eo ooo oo 


ooo 
ss 


03 
05 


Broadcast Adv 








ROAI 





—— 


bo be no 


03 
05 


ooo 


{dy 

















Here’s an ESSENTIAL TOOL for Radio-Electronic Engineers, Designers, 
Equipment Builders, Manufacturers... 





@ Why essential? That's a big statement. Let us qualify: 

This new Aerovox Catalog contains that information which is 
essential to those who design and build radio-electronic equip- 
ment. Here is general and specific engineering data on capacitors 
and their applications; detailed specifications on various types; 
listings of recommended types and ratings; special notes cover- 
ing special features and special types; color codes; etc. 

For greater convenience, the catalog is divided into four sec- 
tions, each with its tab-indexed cover. These sections comprise 
Mica Capacitors, Application Engineering Data, Paper Capacitors, 
Electrolytic Capacitors. The plastic binding permits pages to lie 
absolutely flat. 

In preparation for a year and a half—involving widespread gath- 
ering of data and intensive compilation—this combination manual- 
catalog represents an outstanding contribution to the working 
library of the radio-electronic engineer and executive. It was pre- 
pared BY engineers FOR engineers; contains absolutely no adver- 
tising —just information on capacitance and capacitors. And be- 
cause of cost, its circulation is strictly limited to engineers and 
executives. 

e Write for Your Copy... 


If you are engaged in designing or building radio-electronic 
equipment of recognized standing. write on your business 
letterhead for your registered copy. Also submit your capac- 
itor problems and requirements for our collaboration. 


a > —— 


AEROVOX CORPORATION, NEW BEDFORD, MASS., U.S.A. ° SALES OFFICES IN ALL PRINCIPAL CITIES 
Export: 13 E. 40 St., New Yorx 16, N. Y. - Cable: ‘ARLAB’ - In Canada: AEROVOX CANADA LTD., HAMILTON, ONT. 
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City Call Letters Station and Operator in Kilocycles 
Callao OAX4C Radio Callao 1160 
(Sociedad Comercial Urteaga y 
Couralegui) 
Chiclayo OAXIA Radio Delcar 6150 
(J. Carlos Montjoy) 
Cuzco OAXTA Radio Cuzco 6128 
(Carlos Lizarraga) 
Huancayo OAX4P Radio Huancayo 6020 
(Alfredo Elejalde Granados) 
Huanuco OAX3A Radio Huanuco 6115 
(Vietor Priano) 
Ica OAX5B Radio Universal 1460 
OAX5C (Luis de los Heros) 9590 
Lima OAX4H Radio Mundial 6095 
OAX4F (Ronald y Cia.) 1080 
OAX4B Radio Lima 1200 
OAX4G (Bolivar y Carcovich) 6190 
OAX4Z Radio Nacional 6082 
OAX4A (Gobierno del Peru) 854 
OAX4T 9562 
OAX4R 15150 
OAX4E Radio Central 960 
OAX4K (Juan Pablo Goicochea) 9545 
- OAX4I Radio Internacional, S. A. 1320 
OAX4I (Antonio Vasquez) 9520 
OAX4L Radio Miraflores 1250 
(Clemeaite Palma) 
‘“ OAX4V Radio America 5990 
OAX4W (Cia. Peruana de Radiodifusion, 8S. A.) 9490 
OAX4U 1030 
Trujillo OAX2A Radio Rancho Grande 6000 
(Rafael Larco Herrera) 
[| Receiving Sets, 125,000. No Set Tax | 
(Latest Estimate—200.000 Sets) 
Canclones CW57 Radio Montevideo 1470 
(Julio J. Rabassa) 
Carmelo, Colonia CW7 Radio Carmelo 640 
(Alberto Pablo Brouard) 
Colonia, Colonia CWl Radio Popular 550 
(Raul Montellano and Ricardo 
Bernotti) 
. CXA8 Radio Real de San Carlos 11840 
CXA14 (Jaime Yankelevich) 6055 
Durazno CW25 Radio Durazno 1430 
(Artola, Evangelisti y Cia.) 
Canelones Cw3 Radio R:ural del Sraseay 580 
(Diario Rural, S. A.) 
: CWw33 Radio Difusora Florida 1200 
(Omar F. Barreiro) 
Maldonado CW5l1 Radio Maldonado 1560 
(Hector Lamaison) 
Melo, Cerro Largo CW47B Jose Fernandez Eiriz) 1510 
a CW53 Ruben D. Lucas 1580 
Minas Cw43 Radio Lavalleja 1420 
(Juan R. Volante) 
Montevideo CX34 Radio Artigas 1210 
(A. Canepa y Cia.) 
5 CX26 Radio Uruguay 1050 
Canepa y Cia.) 
? CxX50 Radio Nativa 1530 
(Bernardino Ayala) 
, CX20 Radio Montecarlo 930 
(Dr. Carlos L. Romay) 
. CX32 Radio Aguila 1170 
ee ae Uruguaya de Publicidad, 
. A.) 
? CX18 Radio Libertad 890 
(Difusoras El Espectador Limitada) 
? CxX4 Seccion Informacion y Ensenanza of the 610 
Direccion de Agronomia) 
CX46 Radio America 1450 
(Guzman Bertacchi) 
? CX22 Radio Universal 970 
(Harispuru Hermanos) 
CxX42 Tribuna Sonora 1370 
(Hector Vernazza) 
’ CxX44 Radio Monumental 1410 
(Julio J. Rabassa) 
. CxX40 Radio Fenix 1330 
CXA21 (Julio J. Rabassa) 6170 
r CX12 Radio Oriental 770 
(Luis A. Artola) 
CX24 Radio La Voz del Aire 1010 
(Dif. Radio Electrica del Plata, S. A.) 
- Cx8 Radio Jackson 690 
(Ramon Puyal y Gazanto) 
* CX16 Radio Carve 850 
(Dif. Radio Electrica del Plata, S. A.) 
oa CX86 Centenario Broadcasting 250 
(Vasquez y Walde7) 
CxX48 Radio Femenina 1490 
(Vazquez y, Cia.) 
CX28 Radio Imparcial 1090 
(Walfrido Figueira Moran) 
CXAl1 (Servicio Oficial Difusion Radio- 6200 
(Portable) electrica—Uruguayan Gov't.) 
L 27000 
(Projected) 
7 CXA4 Estacion Oficial 6125 
(Servicic Oficial Difusion Radio- 
electrica—Uruguayan Gov't.) 
CX6 Estacion Oficial 650 
CXA6 (Servicio Oficial Difusion Radio 9620 
CXAI10 electric—Uruguayan Gov't.) 9620 
11900 
5300 


PERU—({Continued) 
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City 


Montevideo 


Paysandu 


Rivera 


Rocha 


Salto 


San Jose 


“ 


Soriano 


Tacuarembo 


Treinta y Tres 


City 
Alcarigua 
Barcelona 
Barquisimeto 


“ 


Caracas 


Caracas 


Bolivar 


Coro 


La Guaira, Vargas 


Maracaibo 


“ 
“ 
“ 


“ 


Maracay 
Merida 

Puerto Cabello 
San Cristobal 
Trujilto 
Valencia 
Valera 
Cumana 


Caracas 


URUGUAY—({Continued) 


Call Letters Station and Operator in Kilocycles 
CXAI18 15300 
CX38 1290 
CXA22 Estacion Oficial (Projected) 9500 
CXA23 (Servicio Oficial Difusion Radio- 43600 
CXA24 electrica—Uruguayan Gov't.) 58000 
CX30 Radio Nacional 1130 
CXA30 (Silva y Larrea) 6035 
CX10 Radio Ariel 730 
CXA3 (Sr. Luis Batlle Boerres) 6075 
CXAI19 Difusoras El Espectador Ltda. anaes 

14 
(Portable) 10000 
CxA14 Difusoras El Espectador Ltda.) 7330 
10000 
CWwa47 Julio J. Rabassa 1470 
CXA9 Difusoras El Espectador, Ltda.) 15345 
CW35 Paysandu Broadcasting 1240 
(Alfonso M. Ordoqui) 
Cws39 La Voz de Paysandu 1320 
(Miguel Penna) 
CWI19A Radio Charrua 1340 
(Jorge Downton Garcia) 
CW43B Radio Internacional 1480 
(Walfrido Figueira Moran) 
Cwl9 eee’ Difusora Rochense 1340 
bel Machado) 
CWw23 Radio Cultural 820 
(Domingo Giordano) 
CW27 Radio Tabare 660 
(Sr. Luis Batlle Berres) 
Cw31 Salto Broadcasting 1120 
(Salvador E. Pera) 
CW4TA Radio Welcome 1510 
(Fasola Rios y Tiboni) 
Ccwal Broadcasting San Jose 1360 
(Pedro Bruccoleri) 
CX52 Radio Litoral de Soriano 1570 
(Anibal Frabasile, Juan Orlando Kelly, 
Josc Irigaray, Florencio 
Donato, Montero 
CW46B Liceo de Dolores 1460 
(Roberto Taruselli) 
CW46A Difusora Zorrilla de San Martin 1400 
(Luis S. Dini) 
CW45 Radio Trienta y Tres 1390 
(Marroche y Lacurcia) 
[ Receiving Sets, 100,000. No Set Tax | 
Frequency 
Call Letters Station and Operator in Kilocycles 
YV3RF La Voz del Llano 3490 
(Pausides Sigala) 
YV6RC Emisoras Unidas 3450 
YV6RE (L. J. Arreaza A.) 1080 
YV3RE Radio Barquisimeto 1475 
YV3RN (Almicar ra 4990 
YV3RS Radiodifusora Occidental 3490 
YV3RO (Sr. Rafael Angel Segura) 1270 
YV5RA Radio Caracas 960 
YV5RN C. A. Almacen Americano) 4920 
YV5RB Radio Venezuela 790 
YV5RM (Degwitz & Siblitz) 4890 
YV5RH La Voz de la Sy 710 
ons. J. M. Pellin) 720 
YV5RX 3500 
YV5RG Ondas Populares 010 
YV5RU (Gonzalo Veloz Mancera Cia., S. A.) 4860 
YV-KC Gobierno Nacional 6705 
YV5RI Radio Continente 590 
YV5RY (O. Vicentelli) 3380 
YV5RL Radio Tropical 1160 
5RW (Ponce & Benzo) 3400 
YV5RQ Radio Libertador 882 
YV5RS 3360 
YV6RA Ecos del Orinoco 1400 
YV6RU (E. Torres Valencia) 4790 
YVIRY Radio Coro 4770 
YVIRW (Roger Leyba) 1370 
YV5RZ Emisora Var 1050 
V5RV (Carlos L. Perez) 4760 
YVIRC La Voz de la Fe 1400 
YVIRT (Pedro Bermudez) 3370 
YVIRD Radio Mara 1150 
YVIRU (L. G. Govea & Nouel) 3440 
YVIRF Ondas del Lago 1120 
YVIRX (N. Vale ‘Quintero 4800 
YVIRK Radio Popular 1250 
YVIiRL (J. R. Higuera) 4800 
YVIRV Ecos del Zulia 4750 
YVIRA (Luis Garcia Nebot) 1300 
YV4RK Radio Maraca: 3390 
YV4RL (Atilio Ormezzano) 1430 
YV2RC La Voz de la Sierra 3420 
(Senores — and Strauss) 
YV4RQ Radio Pto. Cabell 3480 
(Rafael Segura) 
YV2RB La Voz del Tachira 980 
YV2RN (J. M. Diaz Gonzalez) 4830 
YVIR Radio Trujillo 3310 
YVIRC (Pedro J. Torres 3310 
YV4RA La Voz de Carabobo 1350 
YV4RO (Guillermo Degwitz) 4780 
YV4RE Radio Valencia 1400 
YV4RP (Miguel Ache) 3460 
YV1RZ Radio Valera 4840 
(Pedro Flores J.) 
YV7RA Radio Sucre 1200 
YV7RB (L. J. Arreaza A.) 3470 
YV5RC Radio Cultura 1100 
YV5RO (G. Veloz Mancera) 3300 
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Radio Reference Books and Publications 


Editor’s Note: Due to space limitations, the cumulative bibliography published in previous Yearbooks is suspended. This listing is designed to cover 
only the periodicals in radio and the advertising fields. selected works on radio advertising and listener data. The bibliography was prepared specially 
for BROADCASTING by Frances Sprague, general librarian of NBC, and is necessarily abridged to include only a representative selection. 
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: A SURVEY OF DAYTIME RADIO LIS- HOOPERATINGS, “PACIFIC” NET- LONDON CALLING. Weekly. British 
LISTENER AND TENING HABITS. Conducted by Foote, WORK. Monthly. C. E. Hooper, Inc. Pro- Broadcasting Corp., Broadcasting House, 
Ly =: e Cone & Belding, for the BLUE Network Co. gram ratings, sets in use, audience com- London, W. 1 
. MARKET DATA May 1943. A nationwide personal interview position. . = . ‘ 
lf eae ta Oe tiie . ; NAB REPORTS. Weekly. National Assn. 
survey in 77 cities, towns, and on farms a eo N 5 
1s resulted in this study of radio listener HOOPERATINGS, “SECTIONAL.” 3 times 0f Broadcasters, 1760 N St., N. W., Wash- 
1h ILDREN’S RADIO PROGRAM PREF- habits, together with a history of daytime a year. C. E. Hooper, Inc. Program ratings, ington 6, D. C. 
4B GNCES. BLUE Network Co. 1943. Short serials and the trend of their popularity. sets in use, available audience, for five NEWSDIGEST. Monthly. 2900 Tilden St.. 
i nmary of a survey on "oo | hours and) syRVEY OF RADIO LISTENERS IN geographic areas. N. W., Washington, D. C. 
“Hierred program types based on infor- ToOUISIANA. By E. A. Schuler. Louisiana | sYS —e > *RS’ i , 
- 8.000 childre f . - A. SC . NDUSTRIAL SURVEYS. Industrial Sur- PRINTERS’ INK. Weekly. Printers’ Ink 
ei “| _— br 1 eres State U., Baton Rouge, 1943. Although data = yeys Co. Monthly surveys based on panel Pub. Co., Inc., 205 E, 42nd St., N. Y. 
“pool age tions of the U. 8 was secured primarily for use in educa- technique of programs heard regularly or 
pthern secti 7 & tional projects, this survey is extensive and _g¢casionally. THE PUBLIC OPINION QUARTERLY. 






cTS ABOUT SUMMER BROADCAST 
VERTISING. NBC. 1940. Brief study of 
y summer radio advertising is worth 
ue. 

IMPACT OF WAR ON AMERICAN 
ILIES, MEASURED ONE YEAR 
ER PEARL HARBOR. Survey con- 
ted by Crossley, Inc., for Life Magazine. 
ri] 1943. Radio ownership and operation 
economic levels, city size, geographic 
ions, for all families, armed force and 
-armed force families, war worker and 
war worker families. Statistics on car 
ership, occupations, incomes, etc. 









JASION FROM MARS. By Hadley Can- 
Princeton U. Press. 1940. A study of 
psychology of listener reactions follow- 
the above broadcast. 


eeeoee2s::732:2:2 2 


INT COMMITTEE STUDY OF RURAL 
DIO OWNERSHIP AND USE IN THE 
0.MMB S. Sections 1-4. Pub. by NBC and CBS. 
bh. 1939. Comprehensive survey. 
20 
E KANSAS RADIO AUDIENCE OF 
02R4. By F. L. Whan. Topeka, Kansas. 
BW. 1944. Brings former studies up-to- 
, and includes new interesting prefer- 
es brought out by questions on present- 
problems. 

















RADIO AUDIENCE 
- L. Whan. Des Moines, 
Central Broadcasting Co. 1944. The 
annual study of their radio listening 
bits. 


E 1944 IOWA 
RVEY. By F 


e ET 


E OKLAHOMA RADIO AUDIENCE OF 

By F. L. Whan. WKY. Oklahoma 
y. 1944. Over 6000 families were inter- 
ed in the preparation of this study of 
ening hours and habits, program and 
ion preferences. 


E POST-WAR PLANS OF KANSAS 
MILIES (1944). By F. L. Whan. Topeka, 
insas. WIBW. 1944. Advance report of the 
D Radio audience survey, containing 
on preferences for future radio sets; 
upational plans; savings, etc. 


DIO AUDIENCE MEASUREMENT. By 
N. Chappell and C. E. Hooper. Stephen 
ye, N. Y. 1944. This volume gives a 
iled analysis of all the various means of 
y@po listener measurement, from the earliest 
tmtnods to recent coincidental and recall 
iis. Charts and tables are included. 


DIO MARKET DATA HANDBOOK. 
B Research Dept. Nat. Assn. of Broad- 
ters. 1943. A 260-page manual of market 
a of value to radio stations and users of 
adcast time. 


DIO RESEARCH, 1941. Ed. by P. F. 
parsfeld and F. N. Stanton. Duell, Sloan 
rearce. 1941. Six studies dealing with 
grams, listeners, and their relationship. 
pared under the auspices of Columbia 
iversity’s Office of Radio Research. 


DIO RESEARCH, 1942-43. Ed. by P. F. 
arsfeld and Frank Stanton. Duell, Sloan 
Pearce. 1944. Daytime serials, radio 
ener research in U. S. and Great Britain, 
Psychology of radio commercials, are 
y om gd subjects analyzed in consider- 
etail. 
















STUDY OF FM LISTENING WITH 
RTICULAR REFERENCE TO FM STA- 
DN WT7INY. WOR. 1942. A study of the 
listener in the N. Y. area, his income, 
ning habits and preferences. 


SURVEY OF BRAND CONSCIOUS- 
S AND BRAND USAGE IN NORTH- 
STERN OHIO AMONG MIDDLE- 
OME URBAN AND RURAL HOUSE- 
VES OF 14 SELECTED HOUSEHOLD 
ODUCTS. By H. D. Wolfe. Kent State 
Kent, Ohio, 1941. Personal interview 
. Sample question “What influenced 
to buy this brand?” Deals with in- 


nees such as radio, magazines, dealer 
ce, etc. 
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os 


useful in study of listening habits. Charts, 
maps and tables. 


SURVEY OF RESEARCH ON CHIL- 
DREN’S RADIO LISTENING. By Herta 
Herzog. Office of Radio Research, Columbia 
U. 1941. A survey of literature on children’s 
(6-18) listening habits—age peak of lis- 
tening, program preferences, reactions, etc. 


TEN YEARS OF NETWORK PROGRAM 
ANALYSIS. The Cooperative Analysis of 
Broadcasting. 1939. History of network 
programs, plus ratings jn chart and table 
form. 


U. S. RADIO OWNERSHIP. BY COUN- 
TIES. 1940-1944. Columbia Broadcasting 
System. 1944. Total families, radio families 
and percentages based upon careful ap- 
proximations after study of Census and 
yther population figures, and research into 
population shifts, war migrations, etc. 


NATIONAL RADIO RECORDS. Reports of 
spot radio advertising of individual] com- 
panies. 


NIELSEN RADIO INDEX SERVICE. A. C. 
Nielsen Co. Monthly analyses of subscribers’ 
programs and ratings on all programs. 


THE 100% YARDSTICK. New York Radio 
Station Audiences. Pulse of New York. 
Monthly measure of radio audience in N. Y. 
market area by using roster method and 
personal door-to-door interview. 


PUBLISHERS’ INFORMATION BU- 
REAU’S NATIONAL ADVERTISING 
RECORDS. Publishers’ Information Bureau, 
Inc. 1936-date. A monthly service containing 
records of all network and spot expenditures 
by individual companies and by industrial 
classifications. 





RADIO ADVERTISING 
STATISTICAL SERVICES 











CAB ANALYSIS OF THE USE OF RADIO 
SETS—Oct. 1943-Apr. 1944. Cooperative 
Analysis of Broadcasting. Analyzes the 
daily use of radios by set owners, comparing 
the use of radio sets geographically. 


CAB AUDIENCE COMPOSITION. Co- 
operative Analysis of Broadcasting. Four 
reports a year on audience break-down. 


CAB BRAND IDENTIFICATION RE- 
PORT. Cooperative Analysis of Broadcast- 
ing. Specialized report issued eight times 
a year. 


CAB PROGRAM AUDIENCES AND LIS- 
TENING HABITS — RURAL VERSUS 
CITIES. Basic Area. Spring 1941. Co- 
operative Analysis of Broadcasting. Com- 
parison of commercial program ratings in 
22 interviewing cities and surrounding 
rural areas. 


CAB PROGRAM REPORT. Cooperative 
Analysis of Broadcasting. A semi-monthly 
report giving program ratings and sets in 
use data, based on expanded list of 81 cities, 
selected as a representative sample. 


CAB RADIO PROGRAM AUDIENCES. 
Oct. 1943-April 1944. Cooperative Analysis 
of Broadcasting. Analysis of commercial 
program ratings by type and length of 
program, geographic divisions and income 
groups. 


CAB STATION AUDIENCES. Cooperative 
Analysis of Broadcasting. Oct. 1942-April 
1943. An annual report indicating the 
reletive standing of the leading broad- 
casting stations in each of 33 cities. 


EXPENDITURES OF NATIONAL AD- 
VERTISERS IN NEWSPAPERS, MAGA- 
ZINES, FARM JOURNALS AND CHAIN 
RADIO IN 1943. Figures comp. by Media 
Records Ine., and issued by American 
Newspaper Publishers Assn. Expenditures 
listed by individual company. 


HOOPERATINGS, COMPREHEN SIV E. 
C. E. Hooper, Inc. Mid Winter. 1944. In- 
cludes 32-city Network Hooperatings, net- 
work station city Hooperatings, and U. S. 
urban Hooperatings. Based on sample of 
89 cities over 25,000 population. 


HOOPERATINGS. CONTINUING MEAS- 
UREMENT OF RADIO’ LISTENING. 
(CITY LIST). C. E. Hooper, Inc. Separate 
studies of approximately 60 different cities 
showing program ratings, sets in use, and 
available audience. 


HOOPERATINGS CHARTBOOK. C. E. 
Hooper, Inc. 4 times a year. Trends in size 
and distribution of sponsored network pro- 
gram ratings, trends by types of programs, 
broadcast hours, and share of audience. 


HOOPERATINGS, NETWORK. DAYTIME 
(issued monthly) EVENING (issued semi- 
monthly). C. E. Hooper, Inc. These separate 
studies give program ratings, sets in use, 
sponsor identification, audience composi- 
tion. 
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ADVERTISING MEDIA AND MARKETS. 
By Ben Duffy. Prentiss-Hall. 1939. Com- 
prehensive practical study of all types of 
media, 


A DECADE OF RADIO ADVERTISING. 
By H. S. Hettinger. U. of Chicago Press. 
1933. A comprehensive survey of radio ad- 
vertising. Detailed analyses of specific 
branches illustrated by charts and diagrams. 


PRACTICAL RADIO ADVERTISING. By 
H. S. Hettinger and W. J. Neff. Prentice 
Hall. 1938. A complete account of radio 
advertising from the time a program is 
being considered until it is on the air. 


RADIO AS AN ADVERTISING MEDIUM. 
By W. B. Dygert. McGraw-Hill. 1939. The 
entire aspect of radio for the advertiser is 
covered. Contests, popularity ratings, sur- 
veys, censorship, are treated. 


RETAILING AND BROADCASTING. Na- 
tional Assn. of Broadcasters. 1943. Series 
of booklets: 1. Radio and retailing in 1943. 
2. How to buy radio time. 3. The elements 
of a successful radio program. 4. How to 
promote your program (in preparation). 
5. How to measure radio audiences. 


SURVEY OF BROADCAST ADVERTIS- 
ING, 92 DEPARTMENT STORES. Research 
Bureau for Retail Training. U. of Pitts- 
burgh. 1941. Study of management reaction 
to radio advertising together with experi- 
ence stories. 





PERIODICALS: GENERAL 





THE ADVERTISER. Monthly. The Adver- 
tiser Pub. Co., 3557 Bogart Ave., Cincin- 
nati. 


ADVERTISING AGE. Weekly. Advertising 
Publications, Inc., 100 E. Ohio St., Chicago. 


ADVERTISING & SELLING. Monthly. 
Robbins Pub. Co., Inc., 9 E. 38th St., N. Y. 


BILLBOARD. Weekly. The Billboard Pub. 
Co., 25 Opera Pl., Cincinnati. 


BROADCASTING. Weekly. Broadcasting 
Publications, Inc., 870 National Press Bldg., 
Washington 4, D. C. 


FEDERAL COMMUNICATIONS BAR 
JOURNAL. Quarterly. Federal Communica- 
on Bar Assn., Munsey Bldg., Washington, 
HEINL RADIO BUSINESS LETTER. 
Semi-weekly. 2400 California St., Washing- 
ton, D. C. 
INTERNATIONAL BROADCASTING 
UNION MONTHLY BULLETIN. 37, Quai 
Wilson, Geneva, Switzerland. 
JOURNAL OF THE AER. Monthly except 
May through August. Assn. for Education 
By Radio, 228 N. LaSalle St., Chicago. 
THE LISTENER, Weekly. British Broad- 
qertes Corp., Broadcasting House, London, 
- * 


School of Public Affairs, 
Princeton, N. J 


RADIO ADVERTISING RATES AND 
DATA. Monthly. Standard Rate & Data 
Service, 333 N. Michigan Ave., Chicago. 


RADIO AND TELEVISION WEEKLY. 


Princeton Univ., 


Phonograph Publ. Co., Inc., 99 Hudson 
te F 

RADIO DAILY. Radio Daily Corp., 1501 
Broadway, N. Y. 

RADIO MIRROR. Monthly. Macfadden 
Publications, Inc., 205 E. 42nd St., N. Y. 


RADIO & TELEVISION RETAILING. 
Monthly. Caldwell-Clements, Inc., 480 Lex- 
ington Ave., N. Y. 


RADIO SHOWMANSHIP. Monthly. Show- 
manship Publications, 1004 Marquette, 
Minneapolis, Minn. 


RADIO-TELEVISION JOURNAL. Month- 
iy. Kolbe Publications, Inc., 1270 Sixth 
Ave., N. Y. 


RADIO TIMES. Weekly. British Broad- 
— Corp., Broadcasting House, Lon- 
ea. We de 


SALES MANAGEMENT. Semi-monthly. 
— Management, Inc., 386 Fourth Ave., 
> 2 


TELEVISER. Quarterly. The Television 
Workshop of N. Y., 11 W. 42nd St., N. Y. 
18. 


TIDE. Semi-monthly. Tide Publishing Co., 
Inc., 232 Madison Ave., N. Y. 


TUNE IN. Monthly. D. S. Publishing Co., 
Inc., 30 Rockefeller Plaza, N. Y. 


VARIETY. Weekly. Variety, Inc., 154 W. 
46th St., N. Y. 








WESTERN ADVERTISING. Monthly. 
Ramsey Oppenheim Publications, 564 
Market St., San Francisco. 
TECHNICAL 
BROADCAST Radio Corp. of 


NEWS. 
America, Camden, N. J 


BUFFER. Monthly. Fred U. Wamble, P. O. 
Box 1176, Missoula, Mont. 


COMMUNICATIONS. Monthly. Bryan Da- 
vis Publishing Co., Inc., 19 E. 47th S&., 
w.°E 


ELECTRONIC ENGINEERING. Monthly. 
43-44 Shoe Lane, London, E. C. 4. 


ELECTRONIC INDUSTRIES. Monthly. 
Caldwell-Clements, Inc., 480 Lexington 
Ave., N. Y. 

ELECTRONICS. Monthly. McGraw-Hill 
Publishing Co., Inc., 330 W. 42nd St., 
s ¥. 


FM AND TELEVISION. Monthly. FM Co., 
240 Madison Ave., N. Y. 

PROCEEDINGS OF THE INSTITUTE OF 
RADIO ENGINEERS. Monthly. Inst. of 
Radio Engineers, Inc., 330 W. 42nd St., 
N. Y¥. 


QST. Monthly. American Radio Relay 
League, Inc., 38 LaSalle Rd., West Hart- 
ford, Conn. 

RADIO. Monthly. Radio Magazines, 
342 Madison Ave., N. Y. 

RADIO NEWS. (Radio-Electronic Engin- 
eering Edition). Monthly. Ziff-Davis Pub. 
Co., 540 N. Michigan Ave., Chicago. 
RADIO SERVICE-DEALER. Monthly. 
Cowan Pub. Corp., 342 Madison Ave., N. Y. 
RADIO-CRAFT. Monthly. Radcraft Pub- 
lications, Inc., 25 W. Broadway, P- 
TELEVISION. Monthly. Frederick Kugel 
Co., 153 W. 23rd St., N. Y. 11. 
WIRELESS ENGINEER. Monthly. Iliffe & 
Sons. Ltd., Dorset House, Stamford St., 
London, S. E. 1. 

WIRELESS WORLD. Monthly. Iliffe & 
Sons, Ltd., Dorset House, Stamford S&t., 
London, S. E. 1. 
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SERVICES RELATED TO THE BUSINESS OF BROADCASTING 








ADVERTISING AND St., Toronto, Ont. Telephone: Ade- ington St., Champaign, Ill. Telephone: Loomis Blvd., Chicago 





TRADE ASSOCIATIONS laide 2067. John F. Graydon, presi- 9071. (AM-FM consultant.) phone: Radcliffe 4100. President 


dent; Ethel O. Colwell, vice-president. 





RALPH P. GLOVER—1024 Superior poets Vice-President : 





9-0430. Officers: Bruce Barton, chair- 
man of board; J. M. Dawson, presi- 


aM ae ad peers wah "Oe cers: Lew Hahn, general manager and JOHN V. Tl. HOGAN—730 Fifth Rundquist. Branch: San Frang 


treasurer; Edward N. Allen, Psi- Ave : - oF > } y 
Lexington Ave., New York. Telephone : ne isda en, pres Ave., New | York 19. Telephone: Co- Cal.; telephone, G arfield 4200; 


Inc., New York; Dwight Mills, Ken- ecutive vice-president; James Hill Jr., . - y ry FOUNDATION Ine.—11 W 
pe & “Eckhardt, ow. Seek: Law- Sterling Drug Ine., New York, presi- w ORTHINGTON C. LENT—1319 F el ve 
. Shenfield, Doherty, Clifford & dent; Charles P. Tyrrell, secretary- St. N.W.. Washington, D. C. Tele- 


Cone & Belding, Hollywood; Harlow 
P. Roberts, Goodkind, Joice & Morgan, 
i Subcommittee, Radio Time 
Buyers: Carlos Franco, Young & Rubi- 
. New York, chairman; Charles T. 


York: Gordon Mills, Arthur plier, executive director. Bldg. Telephone: Metropolitan 4477. 


ae Z Lorenz; Vice-President and Chief 
0 ¢ 7 i. . ‘ : 

ADVERTISING FEDERATION OF FINANCIAL ADVERTISERS AS- _ St., Oak Park, Ill. 

AMERICA—330 W. 42nd St.. New 


SOCIATION—231 South LaSalle St., gineer: Dudley Gray. 
18. Telephone: Bryant 


CANADIAN FACTS—19 Melinda A. JAMES EBEL—1113 W. Wash- DOOLITTLE RADIO Ine.—7 


Chie: | «Telephone: State 5547. PAUL F. GODLEY—10 Marion RCA COMMUNICATIONS In 
Seeiema.'9. Ratemn Talore? "zece- Road, Montclair, N. J. Telephone: Broad St., New York 4. Teleph 
tive Vice-President: Preston E. Reed. Montclair 2-7859. Hanover 2-1829. Vice-President 


7 General M ag A 
Eee pevrson, generat ‘oan. NATIONAL RETAIL DRY GoopS PR. ALFRED N. GOLDSMITH— General Manager: eo 


ASSN 101 W. Slat St. New York 1, 097 Fifth Ave. New York 17. Tele. Commercial Manager: Louis de 


7 om, © dent ; Llewellyn _Harries, manager, lumbus 5j- 5536. Associates : R. Ww. ager, N. R. Cherrigan. 
2-7980. Officers: Frederic sales promition div. Branch: Wash- Bristol, Wilson Aull Jr., Murray E. yan 
avait nt; Allen L. Bill- : A? 





' er NOSTRAND RADIO 
gt ) } sey g. "¢ ah ve IWPVICR 
ingsley, Fuller, Smith & Ross, Cleve- wrt _s - pies 2; —s . Tucker. NEERING SERVICE— 
land, chairman of the board; Richard PACIFIC ADVERTISING ASSO- FREDERICK_S. HOWES. PH.D.— Terrace, N. E., Atlanta, 
, , Compton Advertising, New ed eg = ee a ena onan McGill — Engineering Bldg., Mon- phone: ve page vee 
vice-chairman; John L. An- “ranciseo 5. Telephone: Garfield 6S68. _ treal, Que., Canada. meagnrement scrvice. 

a ee New York, Officers: George Weber, president ; : “rarer i WASHINGTON INSTITUTE 
secretary-treasurer. Radio Broadcast- Charles W. Collier, managing director ; C. M. JANSKY Jr. Jansky & Bailey, TECHNOLOGY—5005 Calvert 
: Committee: A. K. Spencer, J. Lela M. Huey, executive secretary. National Press Bldg.. Washington 4, College Park, Md. Telephone: 


Thompson Co., New York, pREMIUM ADVERTISING ASSO- D. ©. Telenhone: Metropolitan 5411. field 9000. General Manager: 


Joseph Katz, The Joseph (CTATION OF AMFRICA—500 Fifth Partner: Stuart L. Bailey. L. hee heal beta ae f 
saltimore ; Arthur tot Ave., New York. Telephone: Bryant WALTER F. KEAN—114 Northgate war ge Ble tea iy 


oa tari. Branch: Riverhead, L. I 
Telephone: Pennsylvania 6-2155. Offi- phone: Plaza 3-4150. telephone, 2290 ; manager, 














New “York; R. J. 9.6900. President: Win, L. Sweet. Sec- R., Riverside, TI Se RATER: eee 
meet et eee; retary: Howard W. Dunk. FRANK G. KEAR—Albee Bldg., 
L. T. Bush, Compton THE PROPRIETARY ASSOCIA- Washington, D. C. Telephone: Re- MARKET RESEARC 
Advertising, New York; Walter Craig, TION OF AMERICA—810 18th St.. public 1951. = Kk NG a 7 
Benton & Bowles, New York; T. F. N. W., Washington 6, D. C. Tele- ROBERT I KENNEDY — Albee MARKETING GROUPS 
- Ted Bates Inc. New phone : National 1914. Officials : Dr. Bldg. Washington, D. 7 See cn 
York ; Myron P. Kirk, Arthur Kudner Frederick J. Cullen, Washington, ex-  Ronublic 1951. ADVERTISIN 


New York 18. Telephone: 


NG _ RESE! 


rs 3-5503. Officers: William G. Pal 
New York; Mac Wilkins, treasurer. phone District 4127. chairman of board; Stuart Pe 


» Wilkins & Cole & Weber, Port- YERTISING COUNCIL LOHNES & CULVER—Muneey Bldg., vice-chairman; Frederic R. G 

re. § i een “oa a —— ee Washington 4. D. C. Telephone: Dis- treasurer; Paul B. West, se 
Telephone: Bryant 9-3641. Officers: trict 8215, George M. Lohnes and A. W. Lehman, managing di 
Harold B. Thomas, chairman; Paul Ronald H. Culver. Directors: Lee H. Bristol, 
B. West, vice-chairman; William Rey- MAY. BOND & ROTHROCK—Na- Brown, Richard Compton, 


C. Burt Oliver, Foote, 


del, vice-chairman; Kerwin H. Fulton, _ tional Press Bldg.. Washington 4,D.C. Geyer, Everett. J. Grady, 


7 e vice-chairman; Frederic R. Gamble, Telephone: District 7262. Healy, Turner Jones, Otis A. Ke 
Ayres, Ruthrauff & Ryan, New York; aaiett -treas . 7 q “ ‘. “ H. H. Kynett, H. K. McCann, 
Murray Carpenter, Compton Advertis- secretary-treasurer; Theodore 8. Rep FRANK H. McINTOSH—Shoreham 





. New York; Linnea Nel- MeNARY & WRATHALT—National A. S. BENNETT ASSOCIATE 
J. Walter Thompson Co., New CONSULTING Press Bldg.. Washington 4, D.C. Tele- 512 Fifth Ave., New York. 


York ; Helen Wilbur, Doherty, Clifford RADIO ENGINEERS phone: District 1295. S. Bennett. director. 


& Shenfield, New York; F rank Palmer, 
Kenyon & Eckhardt, ‘New York: R. 














B. McIntire, D. P. Smelser, Haro 
Thomas, Howard D. Williams 





ANDREW D. RING—Ring & Clark, BROADCAST MEASUREME 
Van Norstrand, Benton & Bowles, New ANDREW Co.—363 E. 75th St., Chi- Munsey Bldg. Washington 4, D. C. BUREAU—535 Fifth Ave. 


cago 19. Telephone: Triangle 4400. Telephone: Republic 2347. (R. L. York. Telephone: Murray Hill 24 


ae - Clark on leave for military service). Officers: Hugh Feltis, president; 
Officers: Victor J. Andrew, partner : . “ ore J 
AMERICAN NEWSPAPER PUB- and manager: C. Russell Cox, chief HECTOR R. SKIFTER—St. Pant, San of the Boned; Pant Waal 
LISHERS ASSOCIATION — 270 engineer; Walter Kean, field engineer. Minn. Telenhone: Garfield 5511. + mati Ma ¢ N "ti an est, | 
Lexington Ave., New York 17. Tele- Hector R. Skifter. Donald M. Miller. {OC™! <ASSn. | Of Nationa 


‘eledgnia 65-2000. s:; STUART L. BAILEY—Jansky & ; 
"eee Me > at Wittinm Bailey, National Press Bldg., Wash- LT. COL, W. ARTHUR STEEL—43 ble, president American Assn. of 


1st vice-chairman; Frederic R. @ 


r, vice-president; Norman ington, D. C. Telephone: Metropolitan Snarks St.. Ottawa, Ont., Canada.  vertising Agencies, 2nd vice-chai 


Chandler, secretary ; Edwin 8. Friend- 5411. Associate: C. M. Jansky Jr. Telephone: 3-9617. Roger W. Clipp, WFIL, Philadel} 
ly, treasurer; Cranston Williams, gen- JOHN H. BARRON—Earle Bldg., WASHINGTON INSTITUTE OF  secretary-treasurer. Members of 


eral manager. Branch offices: 360 N. Washington 4, D. C. Telephone: Na- TECHNOLOGY—5005 Calvert Rd., Board: 


Michigan Ave., Wc y 
Franklin 3746. George N. Dale, man- field 6000. Dr. Frank A. Stantos, CBS Nem 


ADVERTISERS Inec.—85 Richmond : { 

Se. oe ee pry diemanes Telephone: Talbot 4943. RAYMOND M. WILMOTTE—1469 
Adelaide 8047. Officers: H. E. Stephen- © eee RADIO EQUIP- Church St. N. W., Washington 5, D. C. 
son, president; H. J. G. Jackson, L, E. MEN r Co. 


Bertram, vice-presidents; J. P. Lyons, Telephone: District 1319. Everett L. 

; Athol McQuarrie, manag- Dillard, general manager ; Kenneth M. 
ing director. Directors: D. BE. Bankart, Hollingworth, assoc. engineer. Mid- 
Chamberlin, R. L. Sperber, West Offices: Porter Bldg., Kansas 


WILLIAM W. L. BURNETT—Wil- NaTHAN WILLIAMS—150 High Yice-President;) Frank M. 


lis Ww. ks 3B t dio Labora- -_ : . < NBC Washington vice-president; 
ASSOCIATION OF CANADIAN  {ory, 4814 Idaho St, Sen Diego, Cal, Sty, Oshkosh, Wis. Telephone: Osh- 


aah A 


Chicago 1. Telephone: tional 7757. College Park, Md. Telephone: War- NAB—Messrs. Ryan, Feltis, Qi 


. San Diego, Cal. josh 548. . - ae ert T. Mason, WMRN Marion, { 





Eastern Office: Interna- Telephone Decatur 1231. 
N. B. Powter, George S. tional Bldg., Washington 4, D. C. WERBERT L. WILSON ASSOC.— 


991 Broad St., Bridgeport, Conn. Capt. stadt, director of media, 





ti 1 6513 Standard Brands Inc. 
Muriel Whitlock. W. Woodward, chief engineer; C. oO. ional Volo. AAAA—Mr. Gamble: 

E " Simmons, Orren Nigh, Earl Chamber- Bush, vice-president, Compton 
ASSOCTATION OF NATIONAL lin, Harry Bown, G. L. Curtis, assoc. FREQUENCY MEASURING Agency: Carlos Franco, head of 
ADVERTISERS Tne.—285 Madison engineers. West Coast Office: 1584 “s tion relations, Young & 
Ave., New York 17. Telephone: Mur- (Cross-Roads-of-the - World, Hollywood SERVICES Linnea T. Nelson, chief timeba 

5-9167. Officers: Carleton 28, Cal. George Taffeau, manager. R 


Healy, Hiram Walker Inc., chairman 








Walter Thompson Co.; D. 


of the board: J. P. Miller. Pet Milk A. EARL CULLUM Jr.—Highland COMMERCIAL RADIO EQUIP- son, director of research, 


E. T. Batchelder, secretary. 


CANADIAN ASSOCIATION OF Washington 4, D. C. Telephone: 
ADVERTISING AGENCIES 


Sales Corp., vice-chairman ; C. C. Carr, Park Village, Dallas 5, Tex. Teles MENT Co. (Frequency measurements Ryan; Melvin Brorby, vice-pr esi 


ANA—Mr. West; Joseph M. 4 
assistant vice-president and ad 
ing manager, Bristol-Myers Co.; 
ert F. Elder, director of marke 
search, Lever Bros. Co.; A. N 


Garo W. Ray, manager. (Maj. Wilson Gamble Co.; J. A. Miller, adverti 
on leave.) director and sales promotion mam 
A : f ’ 1 7 Standard Oil Co. of New Jersey;! 
George Stineback, H. T. Venning, Lee City, Mo. Telephone: Logan 8821. woos SnD 4 eg Th es Bldg., ald B. Stetler, advertising diré 
Trenholm, R. Harold Smyth, A. Usher, Robert F. Wolfskill, manager; Milton ashington 4, D. C. Telephone: Na- 





‘Alcoa, vies-chairman: Paul B. West. Phone: Lakeside 2352. Associates: C. made from Kansas City and Holly- Neediam, Louis and Brorby. 


Albert Brown, treasurer; ™- Daniell, D. A. Peterson. wood offices.) —321 E. Gregory Blvd, BUREAU OF BROADCAST M 


320 





mii Kansas City 5, Mo. Telephone: Jacke UREMENT—Federal Bldg., Ton 
GEORGE C. DAVIS—Munsey Bue. son 5302. Engineers in charne of fre- Telephone: Adelaide 8047. Pre 
trict 8456 1s- queney measurements: Earl Chamber- L. E. Phenner, Canadian Cellug 
rict 8456. lin (day) ; Harry Bown (night). 1584 Products Ltd., Toronto. Directors 


Toronto, Ont. Telephone: DOOLITTLE RADIO Inc.—7421 S. Cross-Roads-of-the - World, Hollywood 1. Anderson, Cockfield Brown & 


Elgin 5351. Officers J. W. Thain, A. Loomis Blvd.. Chicago 36, Ill. Tele- 28, Cal. George Taffeau, manager. Ltd., Toronto; H. M. Tedman, 4 
McKim Ltd., president; T. L. Ander- phone: Radcliffe 4100. Officials: E.M. Eastern Office: International Bldg., Gibbons Ltd., Toronto; A. Head 
son, Cockfield-Brown & Co. Ltd., vice- Doolittle, president; G. W. Loreng, Washington 4, D. C. Everett L. Dil- Walter Thompson Co. Ltd., To 


Harry M. Tedman, J. J. vice-president; Dudley Gray, vice- lard, general manager. Telephone: R. L. Sperber, Sterling Products 
, treasurer. president and chief engineer. District 1319. (Continued on page 442) 
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(Continued from page 440) 
Windsor, Ont.; A. Usher, RCA-Victor 
Ltd., Montreal; W. T. Cranston, 
CKOC, Hamilton, Ont.; H. N. Stovin, 
Stovin & Wright Ltd., Toronto; E. A. 
Weir, Canadian Broadcasting .Corp., 
Toronto. Secretary-treasurer: A. Me- 
Quarrie. Research counsel: W. Elliott. 
WALTER P. BURN & ASSOCI- 
ATES Inc.—7 West 44th St., New 
York 18. Telephone: Murray Hill 
2-7461. Officers: Walter P. Burn, pres- 
ident; William Noble, vice-president. 
CALIFORNIA ASSOCIATES — 417 
So. Hill St., Los Angeles 13. Tele- 
phone: Madison 1196. John B. Knight 
and Geraldine Parker, partners. 
Branch: 300 Montgomery St.. San 
Francisco 4. Telephone: Garfield 6292. 
CANADIAN FACTS—19 Melinda St., 
Toronto, Ontario. Telephone: Ade- 
laide 2067. General Manager: J. F. 
Graydon. Vice-President: Mrs. N. P. 
Colwell. Director of Personnel: Mrs. 
G. A. Case. Chief Statistician: J. F. 
Graydon. 

C. C. CHAPELLE CO.—500 N. Dear- 
born St. Telephone: Whitehall 7731. 
New York Office: W. 42nd St. 
Telephone: Chickering 4-5432. George 
Fisk, manager. 

ROBERT 8S. CONLAN & ASSOCI- 
ATES. New York Life Bldg. Kansas 
City 6. Telephone: Victor 3038. Offi- 
cials: Robert S. Conlan, principal; 
John L. Guyant, associate; C. J. Con- 
lan, associate; G. G. Zander, associate. 
COOPERATIVE ANALYSIS OF 
BROADCASTING (CAB) —11 W. 


42nd St., New York 18. Telephone: 
Longacre 3-5500. Officers: A. 


Lehman, president; George H. Allen, 
manager and secretary; D. P. Smelzer, 
chairman; G. H. Gallup, treasurer. 
Other committee board members: For 


ANA: D. P. Smelzer, Robert B. 
Brown, John Bogert. For AAAA: 
L. D. H. Weld, Ben Duffy. (Non- 


profit mutual organization operated by 
a governing committee of the Associa- 
tion of National Advertisers and 
American Association of Advertising 
Agencies to supply data on size of 
audience of network programs.) 
CROSSLEY Inec.—330 W 42nd St., 
New York 18. Telephone: Bryant 
9-5462. Officials: Archibald M. Cross- 
ley, president; James A. Ward, vice- 
president. 

EGERT RESEARCH Corp.—17 E. 
42nd St.. New York 17. Telephone: 
Murray Hill 2-9189. Helen Egert, pres- 
ident. (Nation-wide market research, 
rural and urban. Radio spot checking, 
word for word checking of commercial 
announcements. ) 
ELLIOTT-HAYNES lLtd.—25 King 
St.. Toronto, Ont. Telephone: Adelaide 
8464. Walter BE. Elliott, president; W. 
Paul Haynes, Dr. Matthew N. Chap- 
pell, vice-presidents; E. Comte, 
treasurer; J. Myles Leckie, secretary. 
Branch: Sun Life Bldg., Montreal. 
Telephone: Plateau 6494. Branch: 51 
E. 42nd St., New York. 


FACT FINDERS ASSOCIATES 
Inc.—400 Madison Ave., New York. 


Telephone: Plaza 3-6941. Officials: R. 
E. Rindfusz, president ; Frank R. Cou- 
tant, managing director. 

FACTS CONSOLIDATED—111 Sut- 
ter St.. San Francisco. Telephone: 
Douglas 2445. Principals: Roy S. 
Frothingham and Dorothy D. Corey. 
Hollywood Office: 6305 Yucca at 
Vine. Telephone: Hillside 8159. (Ra- 
dio telephone surveys & sales & ad- 
vertising research.) 

EDGAR H. FELIX—1127 N. Ken- 
tucky St., Arlington, Va. Telephone: 
Glebe 6198. Entire staff with military 
or naval services or on technical as- 
signments for the services. L. ; 
Skipper, chief field engineer; J. Mur- 
ray. chief statistician. 

ALVIN M. GOLDBERG—Brisbane 
Bldg., Buffalo 3, N. Y. 

GRAHAM RESEARCH SERVICE— 
424 Madison Ave., New York 17. 
Telephone: Plaza 3-4565. Director: J. 
FE. Graham. 

C. E. HOOPER Inc.—10 E. 40th St., 
New York 16. Telephone: Lexington 
2-3000. Officials: C. E. Hooper, presi- 
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dent; Fred H. Kenkel, executive vice- 
president; John C. Whitridge, Jr., 
vice-president ; W. Ward Dorrell, man- 
ager, station audience reports; Dor- 
othy M. Behrens, manager, radio pro- 
gram reports; Edythe F. Bull, man- 
ager, special surveys; W. S. Herring- 
ton, manager, radio station area dept. ; 
Dr. Matthew N. Chappell, research 
consultant. Branch: Equitable Bldg., 
Hollywood 28. Telephone: Hollywood 
3553. Ruth Arnold, manager. 


HOOPER-HOLMES BUREAU Ine. 


—102 Maiden Lane, New York 5. 
Telephone: Whitehall 3-9700. Direc- 
tor of Market Research: William 
Henry. (78 branch offices; for ad- 
dresses, consult local telephone direc- 
tories. ) 


INDUSTRIES COUNSEL ASSOC.— 
280 Madison Ave., New York. Rupert 
S. Stern, president ; Leon Loeb, Waldo 
Schraubstader, vice-presidents; Jean 
Stewart, secretary-treasurer; Jeanne 
E. Ritzen, executive secretary. (Mar- 
ket & product research.) 


INDUSTRIAL SURVEYS Co., Inc.— 
347 Madison Ave., New York 17. 
Telephone: Murray Hill 3-0690. Offi- 
cials: Samuel G. Barton, president: 
Henry C. Trainor, secretary-treasurer ; 
Jean L. Stewart, asst. research direc- 
tor; Branch: 75 E. Wacker Drive, 
Chicago 4. Telephone: Wabash 3363. 
Manager: Stanley Womer, vice-presi- 
dent. 


RICHARD MANVILLE—1 E. 42nd 
St.. New York 17. Telephone: Murray 
Hill 2-5568. (consultant on mass re- 
sponse). 


MARKET RESEARCH COMPANY 
OF AMERICA—444 Madison Ave., 
New York City 22. Telephone: Plaza 
38-8920. Staff: Percival White, Pauline 
Arnold, Matilda White. 


MARKET RESEARCH OF CLEVE- 
LAND—1220 Huron Rd., Cleveland, 
O. Telephone: Main 0186. Albert E. 
Strass, director. (Radio research for 
midwest stations, advertisers and agen- 
ces, 


McKINSEY & Co. (Management con- 
sultants)—60 E. 42nd St., New York 
17. Telephone: Vanderbilt 6-5280. 
Partners and principals: H. G. Crock- 
ett, Marvin Bower, Gordon G. Bowen, 
J. Alex Smith, H. A. Roddick, A. E. 
Werolin, J. E. Walters, Gerald L. 
Murphy. Boston Branch—75 Federal 
St. Telephone: Hubbard 0620; part- 
ner, Stanley 3Zalmer; Principal: 
Arthur Caruso. Pacifie Coast Office: 
235 Montgomery St.. San Francisco. 
Telephone: Garfield 3638. Manager: 
L. Edward Scriven. 


ROBERT N. McMURRY & Co.—3822 
So. Michigan Ave., Chicago. Tele- 
phone: Wabash 3880. Robert N. Mc- 
Murry, president. 


MEDIA RECORDS Ine.—34 Fourth 
Ave., New York 10. Telephone: 
Murray Hill 5-9376. President: P. Tl. 
Carty. Branches: 174 BE. Long St., Co- 


lumbus 15, Ohio. Telephone: Main 
3526. Manager. Franees Davis: 400 
W. Madison St., Chieago 6. Tele- 
phone: Andover 5683. Manager, An- 
drew Smigiel: 25 Kearny St., San 


Franciseo 8. Telephone: Garfield 4989. 
Manager, E. J. Raleigh. 

MOFFETT RESEARCH BUREAU 
—§253 Hollywood Blvd., Hollywood 
28. Telephone: Hempstead 6372. Jessie 
Locke Moffett, owner. 

NATIONAL RADIO RECORDS— 
347 Madison Ave., New York 17. 
Telephone: Murray Hill 6-9186. Pres- 
ident: N. Charles Rorabaugh. Execn- 
tive Vice-President : Fulton Dent; Pub- 
lication Editor: Dorothy Green. 


A. C. NIELSEN Co.—2101 Howard 


St.. Chicago 45. Telephone: Hollycourt 
6100. Officials: A. C. Nielsen, presi- 


dent; Frederick K. Leisch, executive 
vice-president in charge of Chicago 
office; James O. Peckham, executive 


vice-president in charge of New York 
office; Hugh L. Rusch, executive vice- 
president in charge of Nielsen Radio 
Index. Branch—500 Fifth Ave.. New 
York ; telephone, Pennsylvania 6-7126 ; 


manager, James O. Peckham. Branch 
—709 St. Aldates, Oxford, England; 
manager, E. Lloyd. Branch: 80 
Richmond St., W., Toronto, Canada. 
J. P. Napier, manager. 
NORTHWEST MARKETING 
SERVWICE—15 N. Eighth St., Minne- 
apolis 8, Minn. Telephone: Main 0497. 
Manager: Aurilla Smith; partner: 
Naomi Emerson. 

OPINION RESEARCH CORP.—44 
Nassau St.. Prineeton, N. J. Tele- 
phone: 1675. Officers: Dr. Claude 
Robinson, president; Dilman M. K. 
Smith and Harold D. Read. vice- 
presidents. New York Office: 10 Rocke- 
feller Plaza. Telephone: Circle 5-5977. 
PARB RESEARCH SERVICES — 
210 Post, San Francisco. Tele- 
phone: Douglas 5300. Officials: Alice 
Thompson, librarian; Steven Ander- 
son, assistant librarian, Charles Mac- 


Donald, field supervisor; Dorothy 
Parker, special services. 
THE PSYCHOLOGICAL COR- 


PORATION—522 Fifth Ave.. New 
York. Telephone: Murray Hill 2-2145. 
Officials: Walter R. Miles, presi- 
dent; Paul S. Achilles, vice-presi- 
dent and general manager; Henry C. 
Link, vice-president and _ treasurer; 
Albert D. Freiberg, secretary. 


THE PULSE Inec.—500 Fifth Ave., 
New York 18. Telephone: Lacka- 


wana 48305. Radio Research organi- 
zation for the New York area. Direc- 


tor: Dr. Sydney Roslow; Manager: 
David Klein; Ass’t. Director: Nelle 
Kelly. 


RESFARCH CO. OF AMERICA— 
341 Madison Ave., New York 17. 
Telephone: Murray Hill 4-0075. Gen- 
eral Manager: A. Edwin Fein; A. T. 
Robinson, field director. 

ELMO ROPER—=30 Rockefeller 
Plaza, New York 20. Telephone: 
Circle 6-7164. Associates: Robert Wil- 
liams, Carolyn Crusius. 

ROSS FEDERAL RESEARCH 
CORP.—18 E. 48th St.. New York 
17. Telephone: Plaza 3-6500. Offi- 
cials: H. A. Ross, president; D. A. 
Ross, vice-president and general man- 
ager; C. B. Ross, vice-president ; F. X. 
Miske. secretary. 

STEWART, BROWN & ASSOCI- 
ATES—30 Rockefeller Plaza, New 
York 20. Telephone: Circle 5-7920. 
Managing Partners: Paul W. Stew- 
art, Lyndon O. Brown, Arthur B. 
Dougall, Paul W. Atwood, Johanna B. 
Cooke. Senior Research Associates: 
R. C. Allen, A. J. Amos, D. M. Char- 
lier, P. H. Crane, M E. Greer, D. E. 
Miller. 

SURVEYS Ine.—9 Rockefeller Plaza, 
New York 20. Telephone: Circle 
6-9029. Otis T. Wingo Jr., president; 
C. P. Judd, director of survey opera- 
tions. Branch: Defense Bldg., Wash- 
ington 6, D. C. Telephone: Executive 
0941. 

THE TRAFFIC AUDIT BUREAU 
Inc.—60 E. 42nd St., New York 17. 
Telephone: Vanderbilt 6-5860. Offi- 
cers: John -Paver, managing director; 
Henry M. Stevens, J. Walter Thomp- 
son Co., New York, president; Albert 
trown, Best Foods, Ine., New York, 
vice-president; Kerwin H. Fulton, 
Outdoor Adv. Ine., New York, secre- 
taury-treasurer. 

FRANK WRIGHT—681 Market St., 


San Francisco. Telephone: Exbrook 
3883. 





MISCELLANEOUS SERVICES 
AND ORGANIZATIONS 





ASSOCIATED BROADCASTING 
Corp.—Grand Rapids 2, Mich. Tele- 
phone: 9-0208. Leonard A. Versluis, 
president; Clayton W. Kuning, gen- 
eral manager; Richard F. Connor, vice- 
president; Roy C. Kelley, executive 
vice-president ; Wm. G. Henderson, sta- 
tion relations manager. (Religious 
programs) 

AUDIT BUREAU 
TIONS—165 W. Wacker Drive, Chi- 
cago 1. Telephone: Central 7994. 
Managing Director: James N. Shry- 


OF CIRCULA- 









ock. Branch: 330 W. 42nd St., y 
York 18; telephone, Medallion 3-23 
manager, William F. Hoffmy' 
(Newspaper and periodical circulati 
audit service.) 

MERLIN H. AYLESWORTH 
Rockefeller Plaza, New York 20, Ty 
phone: Circle 6-2535. 

BELL TELEPHONE LABOR 
TORIES—463 West St., New Yo 
















Telephone: Chelsea 3-1000. Devel 
ment and engineering of broades 


equipment. O. E. Buckley, preside, 
j J. Kelly, executive Vice-prg 
ident; D. A. Quarles, director of y 
paratus development; M. H. Cook ay 
O. M. Glunt, directors of Specialy 
and commercial products developmey: 
R. E. Poole, radio telephone engines 


BROADCASTERS PROMOTIOoy 
SERVICE—Atlantic City, N. J. Tek 
phone: 4-1957. James Dooley, by, 
ness manager. (Specialized promotig 
service for radio stations.) 


CARL H. BUTMAN—National Prey 
Bldg., Washington, D. C. Telephone: 
National 7846. (Consultant on F¢¢ 
procedural, regulatory and technicj 
matters. ) 


CHURCHILL ENGINEERING 
Corp.—hi6 W. 45th St., New Yor 
19. Telephone: Murray Hill 2-017% 
Officials: R. T. Bacher, president: 
Paul K. Horst, Harry W. Acton, vice. 
presidents. (Administrative engineers; 
specialists in setting prices and rates, 


CONTROLLED CIRCULATION 
AUDIT Ine.—420 Lexington Ave, 
New York. Telephone: Mohawt 
4-6381. Officials: Frank L. Avery, 
managing director; R. B. Brow, 
president ; O. S. Tyson, vice-president; 
Preston Beil, secretary; A. J. Millard 
treasurer. (Auditing, circulation ¢ 
business publications.) 


DAVID DARREN—General Consul: 
ant, 326 Pennsylvania Ave., 8. E, 
Washington 3, . C. Telephone: 
Franklin 1206. 

DIRECT MAIL ADVERTISING 
ASSN. Ine.--17 E. 42nd St., New 
York 17. Telephone: Vanderbilt 
6-1479, Officials: Howard Korman, 
McCann-Erieckson, president; Edwari 
N. Mayer Jr., Jas. Gray Ince., and RB. 
M. Barbour, Saturday Night Press, 
vice-presidents; Donald Macaulay, 
S. D. Warren Co., secretary-treasurer; 
Jane L. Bell, executive manager. 
REUBEN H. DONNELLEY CORP. 
—350 E. Cermak Rd., Chicago 16. 
Telephone: Victory 3232. Officers: 


Raymond M. Gunnison, _ president. 
Thomas FE. Donnelley, chairman 
of board; Clarence O.  Lillyblade, 


vice-president ; Thorne Donnelley, vice 
president (on leave, U. S. Navy); 
David L. Harrington, vice-president; 
Harry W. Warner, treasurer ; William 
J. Clark, secretary. Branch offices : 305 


E. 45th St., New York 17. Tele 
phone: Murray Hill 4-7000. Manager: 


R. M. Gunnison. 401 N. Broad, Phils- 
delphia 8. Telephone: Walnut 2434. 
Manager: A. H. Bamforth. 209 W. 
Seventh St., Cincinnati 2, Telephone: 
Parkway 2570, Manager: F. D. Inglis 
(Radio contest judging; publishers, 
telephone directories; premium 
ing; packaging, etc.) 


VINCENT EDWARDS & Core 


Madison Ave., New York. — 
phone: Vanderbilt 6-3021. President: 


V. Edward Borges. (Advertising mat 
and idea syndicate service.) 


FOOD - DRUG - COSMETIC RE 
PORTS—National Press Bldg.. Wash 
ington 4, D. C. Telephone: Met 

tan 0606. Editor: Wallace F. Janssel. 
(Weekly Washington news letter 
porting activities and trends of food, 
drug and cosmetic regulation.) 








INTERCOLLEGIATE BRO AD- 
CASTING SYSTEM Inc.—507 Fifth 
Ave., New York 17. Telephone: 
Vanderbilt 6-6075. Executives: Geortt 
Abraham, chairman; Louis M. Blod 
Jr., business manager; David Bors 
technical manager; Harriette Slote 


program director. 
(Continued on page 444) 
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“Here we are again’! 


These words, the circus-day greeting of the traditional talking clown of a 
century ago, have lost none of their enthusiasm; indeed they have gained 
new meaning in 1945. 


Tested by the exigencies of the times and by hardships that troupers long 
ago learned to accept as facts-of-life in show business, the Big One proudly 
points its wagon tongues toward the open road and sends its agents out again 
among the loyal friends of the Circus—the Men and Women of Radio. 


There are only two days in circus business: today and tomorrow. Soon the 
bright banners will be flying on the halyards of a new, flameproof big top. 
The band tempo is circus galop-time and the brass is wide open. And the 
echo of the old-time clown comes shouting up the corridors of a hundred 
years.... 


“Here we are again’! 


RINGLING BROS. and BARNUM & BAILEY 
Publicity Dept. 
Bev. Kelley... Frank Morrissey... Allen J. Lester . . . Bill Fields... Frank W. Braden .. . Bernard Head 
Pa ow Ee RE A OR a ., Soe oe Se 
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(Continued from page 442) 
INTERNATIONAL EVENTS—159 
E. Chicago Ave., Chicago 11. Tele- 
phone: Superier 2441. David Gott- 
lieb, manager (newspicture publicity 
service). 

GEORGE McKITTRICK & Co.—108 
Fulton St., New York 7. Tele- 
phene: Barclay 7-4828. Branch: 

No. Wabash Ave., Chicago 1. Tele- 
phone: State 8911. (Publishes McKit- 


trick’s Directory of Advertisers and 
Agencies. ) 

EDWIN CLAUDE MILLS — 630 
Fifth Ave., New York. Telephone: 
Circle 6-7148. (Consultant on com- 
mercial use of copyright musical 
works. ) 

MUZAK Corp.—229 Fourth = Ave., 
New York 3. Telephone: Algon- 


quin 4-3200, Clinton M. Finney, presi- 
dent. (Production and transmi. ion 
of musical and other programs over 
wires and other guiding structures. ) 

NATIONAL BETTER RUSINESS 
BUREAU—405 Lexington Ave., New 


York 17. Telephone: Murray Hill 
6-3535. Officials: Ray Clayberger, 


president; Edward L. Greene, general 
manager Phillips Wyman, vice-presi- 
dent. 

NATIONAL FOUNDATION FOR 
INFANTILE PARALYSIS — 120 
Broadway, New York 5. Director 
of radio: Howard J. London. (Medi- 
cal research and social welfare.) 
NATIONAL REGISTER PURLISH- 
ING Co. Ine.—330 W. 42nd St., New 
York 18. Telephone: Medallion 3-5850. 
President and treasurer: R. W. Fer- 
rel. Branch: 333 No. Michigan Ave.., 
Chicago; telephone, Randolph 5744; 
manager, A. J. Crane. (Publishes 
Standard Advertising Register serv- 
ices, listing national advertisers, agen- 
cies and their personnel.) 


NATIONAL RESEARCH BUREAU 


Inc.—415 North Dearborn St., Chi- 
eago 10. Telephone: Superior 5080. 


(Merchandising and advertising ideas 
for radio stations.) 


PUBLISHERS’ INFORMATION 
BUREAU Ine. (PIB)—National Ad- 
vertising Records, 31 E. 10th St., 
New York 3. Telephone: Stuyvesant 
9-7334. Officials: Anne R. Edgerly, 
president ; Sarah E. Barnes, vice-presi- 
dent; Mae RB. Irving, treasurer-secre- 
tary. Branch: 333 N. Michigan Ave., 
Chicago. Telephone: Randolph 3442. 
A. J. Crane, manager. 


RADIO REPORTS. Inc.—220 FB. 
42nd St., New York 17. Tele- 


phone: Murray Hill 2-6406. Edward 
F. Loomis. president: P. R. Rieber, 
editor. Branch: 617 S. Olive St.. Los 
Angeles 14. Manager: Miss Dixie 
Wilkinson. (Recording and digesting 
radio news and comments. ) 

ROBINSON’S RADIO RECKONER 
—19 W. 44th St., New York. (Per- 


listener-cost studies for spot users.) 


SOUNDSCRIPT REPORTERS Ine. 


—17 EB. 42nd St., New York 17. 
Telephone: Murray Hill 2-5092. 


Officers: Calvin Truesdale, president ; 
D. M. Baker, secretary. (Reporting 
by means of electronic recordings.) 
TELECOMMUNICATIONS RE- 
PORTS Inec.—National Press Bldg.. 
Washington 4, D. C. Telephone: Dis- 
trict 2678. Editor: Roland Davies. 
.) fcrcmaaaaaes industry news serv- 
ice. 
TRADF-WAYS Ine.—285 Madison 
Ave., New York. Telephone: Ash- 
land 4-1263. Officials: William H. 
Lough. president and treasurer: James 


E. Lough, secretary. (Marketing 
counsellors, ) 
UNITED NATIONS INFORMA- 


TION OFFICE—610 Fifth Ave., New 
York 20. Telephone: Circle 5-S8060. 
Information about all United Nations 
for use by radio stations. Subject mat- 
ter and background for radio programs 
and program ideas. Broadcasting Di- 
vision: John H. Macdonell. 

WESTINGHOUSE RADIO STA- 
TIONS Ine.—1619 Walnut St., Phil- 
adelphia 3. Telephone: Rittenhouse 
6870. Operating WBZ, ston ; 
WBZA, Springfield, Mass.; WBOS, 
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Boston; KDKA, Pittsburgh; KYW, 
Philadelphia; WOWO, Fort Wayne, 
Ind.; KEX, Portland, Ore. A subsidi- 
ary of Westinghouse Electric & Manu- 
facturing Co. Officials: Walter C. 
Evans, vice-president; Lee B. Wailes, 
general manager; B. A. McDonald, 
sales manager; W. B. McGill, adver- 
tising manager; D. A. Myer, engineer- 
ing manager; Gordon Hawkins, pro- 
gram and educational director; F. A. 
Logue, auditor; F. P. Nelson, short- 
wave and television dept. 


CLIFFORD YEWDALI-—350 Fifth 
Ave., New York. Telephone: Pennsyl- 
vania 6-7861. Branch: Lincoln, Neb., 
Steuart Bldg., telephone: B 3135. 
(Accountant specializing in radio.) 


G. RICORDI & Co., 12 West 45th St., 
New York 19. Telephone: Murray 
Hill 2-0300. Dr. Renato Tasselli, man- 
aging director. 


SESAC Inc.—475 Fifth Ave., New 
York 17. Telephone: Murray Hill 
5-5365. Officials: Paul Heinecke. presi- 
dent; Ruth C. Heinecke, treasurer. 


SOCIETY OF JEWISH COMPOS- 
ERS. PUBLISHERS & SONG 
WRITERS—152 W. 42nd St.. New 
York 18. Telephone: Longacre 5- 
9124. Offieinils: Sholom = Seeunda, 


president; Rev. Pincus Jassinowsky, 
vice-president ; Alexander Olshanetsky, 
treasurer; Henry Lefkowitch, secre- 
tary: Salom J. Perlmutter, general 
manager; A. S. Masters, counsel. 





MUSIC LICENSING GROUPS 
DEALING WITH BROAD- 
CASTERS 





AMERICAN SOCTETY OF COM- 
POSERS. AUTTHIORS & PURLISH- 
ERS—RCA Bldg., New York 20, 
Telephone: Columbus 5-7464. Officers : 
Deems ‘Taylor. president; Gustave 
Schirmer & Oscar Hammerstein II, 
vice-presidents ; George W. Meyer. sec- 
retary; Max Dreyfus, treasurer: J. J. 
tregman, assistant secretary: Irving 
Caesar, assistant treasurer; John G. 
Paine, general manager; Herman 
Greenberg, asst. general manager; 
George A. Hoffman, controller; Robert 
L. Murray, director of public & cus- 
tomer relations; Schwartz & Frohlich, 
general counsel; Herman Finkelstein, 
resident attorney. Board of Directors: 
Stanley Adams, Fred EB. Ahlert, Louis 
Bernstein, J. J. Bregman, Saul Born- 
stein, Gene Buck, Irving Caesar, Max 
Dreyfus, Walter Fischer, Otto A. Har- 
bach, A. Walter Kramer, R. F. Mur- 


ray, George W. Meyer, Jack Mills, 
Oscar Hammerstein Goeffrey 
O’Hara. Richard Rodgers, Herman 


Starr. Gustave Schirmer, Deems Tay- 
lor, John O’Connor. J. J. Robbins, 
Donald Gray, Ray Henderson. 


ASSOCIATED MUSIC PUBLISH- 
ERS Ine—25 West 45th St., New 
York 19. Telephone: Bryant 9-0845. 
President: Clinton M. Finney. Man- 
ager of Music Division: Gretl Urban. 


BROADCAST MUSIC INC. (RMT) 
—5i80 Fifth Ave, New York. 
Telephone: Pennsylvania 6 IRG. 
Officers: J. Harold Ryan, president ; 
Sydney M. Kaye, first  vice-presi- 
dent; Merritt EF. Tompkins. — viee- 
president & general manager; Robert 
J. Burton, assistant secretary; Chas. 
FE. Lawrence, treasurer; Claude C. 
Soydston, comptroller; Roy Harlow, 
ass’t general manager and program di- 
rector. Board of Directors: J. Harold 


Ryan, NAB, Washington; John El- 
mer, WCBM, Baltimore; Frank 
White, CRS. New York; William 
Hedges, NRC. New York: Paul Mor- 
ency, WTITC. Hartford; Leonard 
Kapner, WCAE, Pittsburgh; Carl 
Haverlin, MBS, New York; C. W. 
Myers, KOIN, Portland, Ore.; J. 
Teonard Reinsch, WSB, Atlanta; 
Robert D. Swezey, Blue Network, 


New York. Chicago Office—54 W. 
Randolph St.. Manager, James Cairns. 
Hollywood Office—1549 N. Vine St., 
Eddie Janis, manager. 


CANADIAN PERFORMING 
RIGHTS SOCIETY Utd. — Royal 
Bank Bldg., Toronto, Ont. Telephone: 
Elgin 9219. President: H. T. Jamie- 
son. 


MUSIC PURLISHERS PROTEC- 
TIVE ASSOCIATION Ine. — 45 
Rockefeller Plaza, New York. Tele- 
phone: Circle 6-3084. Officials: Harry 
Fox, general manager; Walter G. 
Douglas, chairman of board. 


NATIONAL ASSOCIATION OF 
PERFORMING ARTISTS — 630 


Fifth Ave., New York 20. Telephone: 
Circle 7-8194. Officiais: James J. 
Walker, president; Fred Waring, 
chairman of board; Maurice J. 
Speiser, general counsel. 


PUBLICITY AND PUBLIC 
RELATIONS SERVICES 





DAVID O. ALBER ASSOCIATES 
30 Rockefeller Plaza. New York 
20. Telephone: Circle 6-9595. Execu- 
tive Assistants: Mildred Brown, Har- 
die Frieberg, Al Bernsohn, Sylvia 
Diamond. 


BALDWIN & MERMEY— 295 FE. 
42nd St.. New York 17. Telephone: 
Murray Hill 4-1075. Partners: Wil- 
liam H. Baldwin, Maurice Mermey, 
Philip N. Schuyler, Arthur McClure. 


EDWARD L. BERNAYS—26 E. 
64th St., New York 21. Telephone: 
Butterfield 8-5000. 


IVAN BLACK ASSOCIATES—400 
Madison Ave., New York 14. Tele- 
phone: Plaza 5-4760. 


HARRY N. BLAIR—1270 6th Ave., 
New York 20. Telephone: Columbus 


5-2125. Associate: Frank Leyen- 
decker. Branch: Taft Bldg., Holly- 
wood 46, Cal. Telephone: Granite 


8367. Associate: Tony Hart. 


H. A. RRUNO & ASSONC.—23N Rocke- 
feller Plaza. New York. Telephone: 
Circle 6-8040. Associates: A. Reagan, 
P. Culkin, H. C. Cutter, BE. Desver- 
nine, K. L. Harris. 


CARL BYOIR & ASSOCTATES—10 


fast 40th St., New York. Tele- 
phone: Ashland 4-3466. Helene Jamie- 
son Jordan, radio director; Carol 


Jones, ass’t radio director. 


FRED COLL, VOICES Inec.—36 E. 
Mth St., New York 3. Telephone: 
Gramercy 7-5366. 


DENSON-FREY & AFFILIATES 


Inc—12 E. 41st St., New York 
17. Telephone: Lexington 2-3488. 
Executives: Erwin M. Frey, presi- 


dent : Helen V. Denson, executive vice- 
president. 


MARTIN DODGE & Co—RKO 
Bldg.. New York 20. Telephone: Circle 
5-6767. 


ARTHUR EDDY—Taft Bldz.. Holly- 
—— 28, Cal. Telephone: Gladstone 
VOU, 


EDITORIAL SERVICES LTD.—80 
Richmond St., W. Toronto. Ont., 
Canada. Telephone: Elgin 4249. J. A. 
Cowan, president; Arthur J. MeKen- 
na, vice-president; Jean Alexander, 
H. E. Beattie, P. M. Bergeron, ac- 
count executives. 


EDUCATIONAL INSTITUTIONS 
PUBLICITY SERVICE—10 F. 434d 
St., New York; telephone, Murray 
Hill 2-1710. President: Eliot M. Stark. 


FRED ELDEAN ORGANIZATION 
—670 Fifth Ave., New York 19. Tele- 


phone: Eldorado 5-7651. Officers: 
Fred Eldean, chairman; F. Arthur 
Hall, executive director. Branches: 


1614 K St., N. W., Washington, D. C. 
Telephone: District 6336. Ralph Bugli, 
manager; Penobscot Bldg., Detroit. 
Telephone: Cherry 5984. Keeton Ar- 
nett, manager. 


THE FADELL Co.—Northwestern 
Bank Bldg., Minneapolis 2, Minn. 
Telephone: Atlantic 3416. General 
Manager: Michael J. Fadell. 


BENTLEY & LIVINGSTONE Ine_ 
75 E. Wacker Drive, Chicago, Tee. 
phone: Dearborn 1237. Presiden. 
George Livingstone. Secretary-tres, 
urer: H. S. Fisher. 7 


EARLE FERRIS—40 RB. 49th g 
a York 17. Telephone: Plaza § 
3100. 


TOM FIZDALE Inc.—60 B&B, 
St., New_York 17. Telephone: Murty 
Hill 2-6560. Officers: Tom Figg 
president; Irwin M. Nathanson, view 
president. Hollywood branch: 1509 ¥ 
Vine St. Telephone: Hollywood 7363, 
Manager: Carl Post. 

FLANLEY & WOODWARD~y 
Fifth Ave., New York. Telephon 
Murray Hill 2-6438. Sally Woodway 
and Mabel G. Flanley, principals, 

CHARLES H. GALE ASSOC; 
Madison Ave., New York 22. Tem 
phone: Plaza 5-3211. 


STEVE HANNAGAN — 247 Pay 
Ave., New York City. Telephone: 


Plaza 5-2900. Associates : Larry Smit, 
Joe Copps. 


HOPE ASSOCIATES Corp.—4 Z, 
49th St., New York 17. Telephon: 
Plaza 5-3100. Michel Mok, managing 
director. 


INSTITUTE OF PUBLIC RRB. 
TIONS Ine.—Graybhar Bldg... Voy 
York. Telephone: Lexington 2-68, 
Officials: John W. Darr, president; 


David Hinshaw, vice-president 
Branch: Field Bldg., Chicago. Tee 


phone: Randolph 2260. 


IVY LER and T. J. ROSS—495 Ter. 
ington Ave., New York. Telephon: 
Murray Hill 6-2727. Executive i 
charge: T. J. Ross, head of firm; Joh 
L. Dupree. Partners: Burnham Carter, 
Harcourt Parrish, James W. Lee I], 
J. M. Ripley, Ivy Lee Jr., John L 
Dupree. 


AUSTIN ©. LESCARBOTRA & 
STAFF—The Wordshop, Croton-- 
Hudson, N. Y. Telephone: Croton 44 


ALLAN MELTZER Inc.—509 Maii- 
son Ave., New York 22. Telephone: 
Plaza 3-7647. 

J. W. MILFORD & ASSOCTATES— 
11 W. 42nd St., New York 18. Tee 
phone Wisconsin 7-5968. Director: J. 
W. Milford. 


MARY FURLONG MOORE—11 E. 
48th St., New York 17. Telephone: 
Plaza 3-3882. (Food, publishing and 
industrial accounts.) 


GLADSTONE MURRAY — Victory 
Bldg., Toronto, Ont.. Canada. Tele 
phone: Adelaide 8184. (Policy cour 
sel.) 


LEO NEJELSKI—144 E. 39th &t, 
New York 16. Telephone: Murray 
Hill 3-6775. Public relations and mat- 
agement counsel. 


A. E. NELSON Co.—300 Mont 
gomery St., San Francisco 4. Tele 
phone: Yukon 2767. Officials: A. EB 
Nelson, president; F. J. Bruguiere, 
vice-president; Lawrence Livingston, 
secretary ; John F. Greig, treasurer. 


THOMAS W. PARRY JR.—319 
Fourth St., St. Louis 2, Mo. Tele 
phone: Central 5622. 


PUBLICITY ASSOCIATES Ine- 
Empire State Bldg., New York ! 
Telephone: Tongacre 5-2210. Pres- 
dent: Josef Israels II; vice-president: 
Amy Vanderbilt; secretary: Ruth V. 
Martin. 


FRANK LINDSAY RAND & Co- 
360 N. Michigan Ave., Chicago | 
Telephone: Randolph 0001. 


LEO R. SACK—Southern Bldg, 
Washington 5, D. C. Telephone: Dit 
trict 0120. 


SELVAGE & LEE—16 B. 48th & 





New York 17. Telephone: Plaza * 
0350. James P. Selvage, Morris 


Lee, H. H. Stansbury, partners; To 
Pedlar, radio relations. 


(Continued on page 445) 
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STEVENS—3sU0 Rockefeller 
AREY aw York 20. Telephone: Co- 
bes 5-7372. Mrs. Roy Porter, as- 
es GBROOK 
~HERINE WELLIN —_ 
BA eth Ave., New_York 17, N. Y. 
Telephone : Murray Hill 2-6650. 





a 
; RADIO ASSOCIATIONS 
AND COMMITTEES 








RADIO RELOF 

sAGUE—38 LaSalle Road, 3 
a 7, Conn. Telephone : 3-6269. 
)ficials: Kenneth B. Warner, secre- 
ary; George W. Bailey, president; 
‘trancis KE. Handy, communications 
anager; David H. Houghton, treas- 
irer. 

YIATION OF RADIO NEWS 
Se STS—9 E. 46th St. New 
fork. Telephone: Plaza 5-6577. Otli- 
ers: John W. Vandercook, president ; 
1. V. Kaltenborn, chairman, executive 
ommittee; Maj. Geo. Fielding Elliot, 
taymond Gram Swing, vice-presi- 
ents; Quincy Howe, treasurer ; Cesar 
searchinger, secretary ; Waverly Root, 
ssociate secretary. 


\SSN. OF RECORDING STUDIOS 
ne.—1600 Broadway, New York City. 
‘elephone: Circle 6-6686. Executives : 
jazard E. Reeves, Reeves Sound 
‘tudios, honorary president; K. R. 
‘mith, Muzak Corp., president; Doro- 
hy Vanston, vice-president; H. Jack- 
on, Frankay & Jackson Inc., secre- 
ary; Max Rittershausen, Carl Fischer 
ne, treasurer. (Association of inde- 
endent transcription firms.) 


‘ANADIAN ASSOCIATION OF 
{RUAVCASTERS — \Viciwry Bldg., 
‘oronto, Ont. Telephone: Elgin 5623. 
\ficers: Gien Bannerman, president- 
eneral manager; TT. Arthur Evans, 
ecretary-treasurer; Harry Sedgwick, 
‘oronto, chairman of board; G. R. A. 
tice, Edmonton, vice-chairman. Di- 
ectors: Gerry Gaetz, Winnipeg; A. 
,. Murphy, Saskatoon, Sask.; Ralph 
Vhite, Kamloops, B. C.; J. E. Cam- 
eau, Windsor ; J. K. Cooke, Toronto ; 
*hilip Lalonde, Montreal; J. N. 
*hivierge, Quebec; Lieut.-Col. K. 8. 
togers, Charlottetown, P. E. 1; N. 
Jathanson, Sydney, N. 8S. 


‘LEAR CHANNEL BROADCAST- 
NG SERVICE — National Press 
sldg., Washington, D. C. Telephone: 
[etropolitan 1464. Chairman: Edwin 
VY. Craig, WSM, Nashville. Vice- 
thairman: J. O. Maland, WHO, Des 
foines. Executive Committee: Edwin 
V. Craig, J. O. Maland, Mark Eth- 
idge. ‘Treasurer: Harold Hough, 
VBAP, Fort Worth. 


‘E DER A L COMMUNICATIONS 
3AR ASSN.—729 15th St., N.W., 
Vashington. Officers: Eliot C. Lovett, 
resident; Ralph A. Van Orsdel, first 
ice-president; Philip G. Loucks, sec- 
nd vice-president ; Thomas P. Little- 
age, secretary; Byron G. Carson, 
reasurer. Executive Committee: E. O. 
sykes, Reed Rollo, Herbert M. Bing- 
im. Horace L. Lohnes, Lester Cohen, 
. J. Hennessey Jr., Ben S. Fisher. 


M BROADCASTERS Ine.—333 W. 
tate St., Milwaukee 1. Telephone: 
larquette GO0O. Officers: Walter J. 
amm, president; Theodore C. Strei- 
ert, vice-president; Lewis W. Her- 
og, secretary-treasurer. Washington 
fice: 1730 Eye St., N.W. Myles 
ucks, managing director. 


NSTITUTE OF RADIO ENGI- 
\EERS—330 W. 42nd St., New York 
8. Telephone: Medallion 3-5661. Of- 
‘cers: Dr, William L. Everitt, War 
Jepartment, President; Dr. Hendrik 
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; Van Der Bijl, Johannesburg, S. A., 
'ce-president; Raymond A. Heising, 
3ell Telephone Labs., treasurer; Dr. 
\lfred N. Goldsmith, consulting engi- 
eer, editor; Haraden Pratt, Mackay 
tadio & Telegraph Co., secretary. Di- 
tnd Stuart L. Bailey, Jansky & 
sailey; Dr. Wilmer L. Barrow, Sperry 
*yToscope Co.; E. Finley Carter, Syi- 
ania Electric Products; Lewis W. 


Clement, Crosley Corp.; Raymond F. 
Guy, NBC; Ralph A. Hackbusch, 
Stromberg-Carlson; Keith Henney, 
Electronics: Lawrence C. F. Herle, 
consulting engineer; Dr. F. B. Liewel- 
lyn, Bell Telephone Labs.; Dr. Ben- 
jamin E. Shackelford, RCA; Dr. Don- 
ald B. Sinclair, General Radio Co.; 
William O. Swinyard, Hazeltine Elec- 
tronics Corp.; Prof. Hubert M. Turn- 
er, Yale University ; Harold A. Wheel- 
er, Hazeltine Electronics Corp.; Dr. 
Lynde P. Wheeler, FCC; William C. 
White, General Electric Co., Harold 
R. Zeamans, general counsel. 


NATIONAL ASSOCIATION OF 
BROADCASTERS —1760 N_ St., 
N. W., Washington 6, D. C. [see page 
344]. 

RADIO DIRECTORS GUITLD—114 
E. 52nd St., New York 22. Tele- 
phone: Plaza 3-4300. Officers: Earle 
L. MeGill, president: Jerry Devine. 
president; William N. Robson, vice- 
president; Harry Ackerman, treas- 
urer; William M. Sweets, secretary ; 
Helen F. Mount, executive secretary. 


RADIO EXECUTIVES CLUB Ine. 
630 Fifth Ave., New York 20. 
Officers: Warren Jennings, president ; 
Linnea Nelson, vice-president; Claude 
Barrere, secretary ; Helen A. Thomas, 
treasurer. 

RADIO MANUFACTURERS AS- 
SOCIATION—1317 F St.. N. W., 
Washington 4, D. C. Telephone: Na- 
tional 4901. Officials: Bond Geddes, 
executive vice-president and = general 
manager; R. C. Cosgrove, Crosley 
Corp., Cincinnati, president; T. A. 
White, Jensen Radio Mfg. Co., Chi- 
cago, vice-president; E. A. Nicholas, 
Farnsworth Television & Radio Corp., 
Ft. Wayne, vice-president; David T. 
Schultz, Raytheon Mfg. Co., Newton, 
Mass., vice-president; Walter Evans, 
Westinghouse E. & M. Co., Baltimore, 
vice-president; Robt. C. Sprague, 
Sprague Elect. Co., No. Adams, Mass., 
vice-president ; Leslie F. Muter, Muter 
Co., Chicago, treasurer; John W. Van 
Allen, Buffalo, general counsel; James 
W. Douthat, Washington, director of 
publications. 


RADIO MANUFACTURERS ASSN. 
OF CANADA—159 Ray St.. Toronto, 
Ont. Telephone: Adelaide 1531. Fixeec- 
utive Seeretary: W. W. Richardson. 
President: R. M. Brophy; Vice-Presi- 
dent: S. L. Capell; Chairman, Parts 
Division: R. Randall; Chairman, 
Service Committee: W. White; 
Chairman, Engineering Committee: 
A. B. Oxley. 

SOUTHERN CALIFORNIA 
BROADCASTERS’ ASSN.—542 S. 
Broadway, Los Angeles 13. Officers: 
Lawrence W. McDowell, president; 
Harry Maizlish, secretary-treasurer. 
SOUTHERN CALIFORNIA 
SPORTSCASTERS ASSN.—117 W. 
Ninth St., Los Angeles 15. Phone: 
Vandike 7913. Frank Bull, president; 
Bill Schroeder, secretary-treasurer ; 
Sam Balter, vice-president. 

SPORTS BROADCASTERS ASSN. 
—New York. Officers: Stan Lomax, 
WOR, New York, president; Bill 
Stern, Sam Taub, vice-presidents; 
Tom Slater, secretary; Jim Dolan, 
treasurer. 


TELEVISION BROADCASTERS 
ASSN.—500 Fifth Ave., New York 18, 
N. Y. Telephone: Lackawana 4-4788. 
Officers: J. R. Poppele, president; 
Robert L. Gibson, General Elec- 
tric Co., vice-president; Will Baltin, 
secretary-treasurer ; Hanson, 
NBC, asst. secretary-treasurer; F. J. 
Bingley, Phileo Radio and Television 
Corp., Philadelphia, Allen B. DuMont, 
Allen B. DuMont Labs.; E. A. Hayes, 
Hughes Productions, Hollywood; Cur- 
tis W. Mason, Earle C. Anthony Inc., 
Los Angeles; J. R. Poppele; Paul 
Raibourn, Television Productions; 
Lewis Allen Weiss, Don Lee Broad- 
casting System, directors. 

TOWN HALL Inc.—America’s Town 
Meeting of the Air, 123 W. 43rd St., 
New York 18. Telephone: Wis- 
consin 7-5800. President of Town Hall 
and moderator of program: George V. 
Denny Jr. Director of radio forum 
division: Marian §S. Carter. 
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VETERAN WIRELESS OPERA- 
TORS ASSN.—30 Rockefeller Plaza, 
New York. Telephone: Columbus 
5-5900. Utlicers: William J. MeGoni- 
gle, president; A. J. Costigan, vice- 
president; G. H. Clark, secretary; 
William C. Simon, treasurer. 
WESTERN ASSOCIATION OF 
BROADCASTERS—C. P. R. Bidg., 
Edmonton, Alta. Telephone: 22-101 
President: G. R. A. Rice, CF RN. Di- 
rectors: T. Elphicke, CK WX, British 
Columbia; A. A. Murphy, CFQC, Sas- 
katchewan ; Gerry Gaetz, CKRC, Man- 
itoba. 

WOMEN’S NATIONAT RADIO 
COMMITTER—113 W. 57th St., New 
York 19. Telephone: Circle 7-4110. 
Chairman: Mme. Yolanda Mero-Irion. 





RADIO EDUCATIONAL 
GROUPS 











ASSOCIATION FOR EDUCATION 
BY RADIO—228 N. LaSalle St., 
Chicago 3. Telenhone ! Jenrher n 
7801. Officers: I. Keith Tyler, presi- 
dent; Luke Roberts, first vice-presi- 
dent; Robert B. Hudson, 2nd _ vice- 
president ; George Jennings, treasurer ; 
Elizabeth Goudy, secretary. 

CHICAGO RADIO COUNCIL— 
(Board of Edueation) 228 N. LaSalle 
St... Chicago. Telephone: Dearborn 
7801. Officers: James B. McCahey, 
president of the board: Dr. William 
H. Johnson, superintendent; Harold 
W. Kent (on leave); George Jen- 
nings, acting director; FE. H. Andre- 
sen, chief engineer; Elizabeth JE. 
Marshall, program director; Robert 


R. Miller, associate producer (oper- 


ates FM station WREZ). 
FEDERAL RADIO EDUCATION 
COMMITTEE—U. 8S. Office of Edn- 
eation, Federal Security Agency, 
Washington 25. D. C. Telephone: 
Executive 6500, extension 2565. Offi- 
eials: Dr. John W. Studebaker. Com- 
missioner of Education, chairman; 
Mrs. Gertrude G. Broderick, execu- 
tive secretary. Executive Committee: 
George P. Adair, Federol Cammvunien- 
tions Commission; Clifford J. Durr, 
Commissioner, Federal Communica- 
tions Commission; Lyman _ Bryson, 
CBS; John Elmer, WCRBM. Balti- 
more; Willard E. Givens, National 
Education Assn.; Rev. Frederick G. 
Hochwalt, National Catholic Welfare 
Conference; Harold B. McCarty, Na- 
tional Assn. of Educational Broad- 
casters ; J. Harold Ryan, NAB; Judith 
C. Waller, NRC; Levering Tyson, 
Muhlenherg College. 


INSTITUTE FOR EDUCATION 
RY RADIO—Ohio State University, 
Columbus 10. O. Telenhone: Wniver- 
sity 3148. Officers: W. W. Charters, 
honorary chairman: T Keith Tvler, 
director; Ardis Hillman Wheeler, 
executive secretary. 

NATIONAL ASSN. OF EDUCA- 
TIONAL RROADCASTERS — 1010 
Se Wricht Urbana, Ti. Telenhone: 
7-2616. Officers: Frank FEF. Schooley, 
WILL, Urbana, TIl., president; Allen 
Miller, KOAC, Corvallis, Ore., vice- 
president ; W. I. Griffith, WOI, Ames, 
Ia., treasurer; A. James Ebel, WILL, 
executive secretary. 


OFFICE OF RADIO RESEARCH— 
Division of Columbia U. Bureau of 
Applied Social Research, 15 Amster- 
dam Ave., New York 23. Telephone: 
Columbus 5-6951. Director: Dr. Paul 
F. Lazarsfeld. 
RADIO COUNCTIL 
eago Public Sehools—228 Ta 
Salle St., Chicago 1. Telephone: 
Dearborn 7801. Officers: Harold W. 
Kent, director (on leave) ; George Jen- 
nings, acting director; Elizabeth F. 
Marshall, program director; FE. H. 
Andresen, chief engineer; Robert R. 
Miller. associate producer, 

RADIO WORKSHOP — Central 
States Teachers College, Stevens 
Point, Wis. Gertie L. Hanson, direc- 
tor. 

ROCKY MOUNTAIN RADIO 
COUNCIL, Ine.—21 FE. 18th Ave., 
Denver 2. Telephone: Keystone 5306. 
Director: Robert B. Hudson, Execu- 





(WREZ) Chi- 
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tive committee; C. B. Hershey, Colo- 
rado College, president; James 
Allen, University of Colorado, secre- 
tary; A. Helen Anderson, Denver 
public schools, treasurer. Members: 
W. D. Armentrout, Colorado State 
College of Education; H. M. Crain, 
Colorado School of Mines; Roy M. 
Green, Colorado A. & M. College; J. 
L. Morrill, University of Wyoming. 


SCHOOL BROADCAST CONFER- 
ENCE—A permanent national con- 


ference on utilization of radio in edu- 
eation. 228 N. La Salle St.. Chicago 
1. Telephone: Dearborn 7801. Execu- 
tive Committee: Harold W. Kent, 
honorary chairman (on leave) ; George 


Jennings, director of conference; 
Judith Waller, NBC; David Heffer- 
nan, Cook County Public Schools; 


Elizabeth E. Marshall, Chicago Radio 
Council. 





RADIO NEWS SERVICES 











* BRITISH UNITED PRESS Ltd.— 
231 St. James St. W., Montreal, Que. ; 
Telephone: Plateau 9947. Officials: R. 


W. Keyserlingk, managing director; 
G. H. Sallans, general news mana- 


ger; Marcus Van Steen, day editor; 
W. E. Balfour, night editor; F. A. 
Darrell, accountant. Branch offices: 
Halifax, N. S., Broadcasting House. 
Telephone: Bishop 8318. George V. 
Fraser, manager; Moncton, N. B., 
Knights of Pythias Bldg. D. E. Swift, 
manager ; Ottawa, Ont., House of Com- 
mons. Telephone: 2-8211. Norman 
Macleod, manager: Toronto, 21 King 
St. E. Telephone: Adelaide 8834. L. J. 
Rogers, manager; Vancouver, B. C., 
500 Beatty St. Telephone: Pacific 
5732..Alex Janusitis, manager; Winni- 
peg, Man., 166 Portage Ave. Tele- 
phone: 98-322. Brian A. Tobin, man- 
ager, Regina, Sask., Drake Hotel. 
John E. Bird, manager. 
CHRISTIAN SCIENCE MONITOR 
—1 Norway St.. Boston 15, Mass. 
Telephone: Commonwealth 4330. Di- 
rector of Broadcasting: Volney D. 
Hurd. 

*INTERNATIONAL NEWS SERV- 
ICE—235 FEF. 45th St.. New York 
Telephone: Murray Hill 2-0131. Offi- 
cials: Joseph V. Connolly, president; 
Barry Faris, editor-in-chief; Walter 
E. Moss, business manager. 

*PRESS ASSOCIATION Ine.—Sub- 
sidiary of Associnted Press, 59 Rocke- 
feller Plaza, New York 20. Tele- 
phone: Circle 7-7363. General Man- 
ager: William J. MeCambridge. As- 
sistant to general manager: Oliver 
Gramling. News Director: Tom 
O'Neil. 

*PRESS NEWS LIMITED—Sub- 
sidiary of Canadian Press, 44 Vic- 
toria St... Toronte 1, Ant. Telenhone: 
Elgin 2692. Officers: Hon. W. A. Bu- 
chanan, president; J. A. MeNeil, chief 
executive; C. B. Edwards, manager; 
C. A. Day, treasurer. 

*REUTERS LTD. OF LONDON— 
50 Rockefeller Plaza, New York. Tele- 
phone: Circle 6-3960. D. K. Rogers, 
manager. 

*TRANSRADIO NEWS FEATURES 
Inc.—521 Fifth Ave... New York 17. 
Telephone: Murray Hill 2-4053. Offic- 
ers: Herbert Moore, president; Dixon 
Stewart, vice-president. 
*TRANSRADIO PRESS SERVICE 
Inc.—521 Fifth Ave. New York 
17. Telephone: Murray Hill 2-4053. 
Officers: Herbert S. Moore. president ; 
Dixon Stewart, vice-president. Branch 
Offices: 2023 N. Wabash, Chicago. 
Manager: Milton Fishman: National 
Préss Bldg., Washington 4. Mannger: 
Rex Goad; Taft Bildg.. Hollywood. 
Manager: Wilfred Brown. 

*UNITED PRESS ASSOCIATIONS 
220 East 42nd St., New York. 
Telephone: Murray Hill 2-400. Of- 
ficials: Hugh Baillie. president; Ed- 
win Moss Willinms, vice-president; 
Jack Bisco, general sales manager; 
Al F. Harrison, radio sales manager; 
Phil Newsom, radio news manager. 


* Indicates news ia sold for commer- 
cial sponsorship 
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* transcription ser- 
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4 MUZAK, today is producing three times es mony transcrip- ; 
tions as before the wor...with specially ‘heavy government TRANSCRIPTIONS 
| orders for the Armed Forces and war agencies. bd 


‘ HIGH SPEED 
} But YOU are a good customer, too...working hard in adver- PROCESSING 


4 tising agencies and radio stations. “ 
q And we are serving both! ‘ VINYLITE PRESSINGS 


: Through this trying period of war-orders and war-shortages, ee Racist i 
= eterence Kecor — Line re- 
there has been no deviation in the quality of our Vertical Cut . saallives tacmetinlamentil 
: and Lateral Cut transcriptions. radio coverage. 

_ And in 1945, we hope to be able to continue our original stand- Send us your Acetate masters 


4 eo é for processing and pressing. 
_ards of service: the fastest transcription service in the world. Geld dddladnn \:Sc'te fee- 


To our loyal clients, new and old, a sincere “thank you” for ostprokessing Gad pressing 
P your continued patience and continued business. athens: 
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R | has pioneered for t 
of radio and electronics. 


Victrola to the automatic 
television to radar. 
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